ST Spain & Portugal - Main Activities 2026 (STzM)

Details can be subject to change
Other Exclusive activities proposed to KP not inclueded here.

Campaigning and Activation (B2C-faced marketing activities)

“Los Javis de la ciencia”

Description: Science popularizer Javier Santaolalla (42) and Antarctic explorer Javier Cacho (72) embark on
a unique journey, combining scientific curiosity with culture, gastronomy and nature.

This intergenerational journey invites the most curious segment to discover the hidden gems, in an engaging
way.

We will produce original, entertaining and quality content, using our YouTube channel as the main platform.
This project will allow visibility not only in Spain but also in Latin America.

Market: Spain

Target: Primary focus on b2c

Personas: Max & Kris

Estimated KPIs: More than 7 Mio marketing Contacts

Timing: Trips April/September 2026 / Campaign May 2026 onwards

“Sapos y Princeas” Editorial Monograph

Description: This premium monthly free supplement is aimed at families. Reader profile is an upper-middle
class, active, urban woman between 35 and 54.

It is distributed in schools and recreation centers and included in the large circulation newspaper ‘El Mundo’.
Production of a 36-page ‘Summer Hidden Gems’ monograph to be enclosed with the magazine (4 / 6 pages
per partner).

Market: Spain

Target: Primary focus on b2c

Personas: Max

Estimated KPlIs: Circulation 100k, Marketing contact: 600k

Expected Timeline: May 2026 (Distribution)

Cooperation with “Veritas”

Description: This organic retail supermarket chain serves a clientele with a sustainable and product quality
mindset. It is present in the richest areas of Spain.
Collaboration includes presence of the Fribourg Region in the following points:
*  Aninfluencer trip with SoMe organic
* A 4-page advertorial on their magazine
*  Avraffle trip to Fribourg Region on SoMe
* 4 segmented and exclusive NL’s
B Market: Spain
*  Target: Primary focus on b2c
. Personas: Lou
. Estimated KPIs: 700k marketing Contacts
. Expected Timeline: March-June 2026

Branded Content “Oxigeno”

Description: It is one of the most consolidated outdoor magazines in our market.

Published monthly, nature travel is an important part of the magazine.

BC in paper and digital format about these two mountain destinations that will also include the outdoor
activities that can be done during the summer and fall.

BC will also be published in the digital editions & SoMe of other magazines of the group such as Trail Run,
Bike & Sport Life

Market: Spain

Target: Primary focus on b2c

Personas: Jo

Estimated KPIls: Marketing contacts over 800k

Expected Timeline: May-June 2026



The Poetry Lens

. Description: This creative marketing campaign proposes to invite content-creating poets, blending poetry
with visuals.

*  Through powerful words and images, this campaign will capture the city's most inspiring corners inviting new
audiences to discover its artistic soul.

B Market: Spain

*  Target: Primary focus on b2c

. Personas: Kris

. Estimated KPIs: Around 500k

+  Timing: Spring 2026

The unusual guide Zirich @ CC Magazine

. Description:  Since 2020 this online magazine about culture, design, hotspots, architecture, trends and
travel content reaches monthly 202’000 people from Spain.
*  The exclusive campaign will include:
*  The “Unusual digital guide Zurich”
*  Publication on CC Magazine & SOM
. Mediatrip to Zurich with
. Design and layout + illustrated map
+  Qinterviews with 2 key figures at the cultural, artistic and/or architectural level in Zurich
»  Event organization to present the guide to KOL, Luxury TO’s, Medias, and journalists of Barcelona.
The event will be complemented by a photo exhibition.
. [Optional] Printed version of the “Unusual guide” to be sent out to KOL, Luxury TO’s, Medias, and
journalists (number of copies, to be decided)
B Market: Spain
*  Target: Primary focus on b2c
. Personas: Kris
. Estimated KPIs: Marketing contacts: around 500k
*  Timing: Spring-early Summer 2026

“Parte del Arte” trip with her community

. Description: ~@parte_del_arte is a popularizer of art and culture who shows the places she visits through
emotions, with an in-depth and captivating point of view.

*  She knows Basel very well, and now we want her to bring her community of followers to the Swiss city as
well.

*  Together with Mundo Amigo we will create an exclusive travel package for this group and Natalia will
promote it.

B Market: Spain

*  Target: Focus on b2c

B Timing: trip 10-15 pax in Spring 2026

*  Marketing Contacts: around 200k

The Famous Road with Nat Geo Portugal

. The Spanish project was a great hit! With the aim of replicating the success and at the same time creating
synergies, we propose a Portuguese adaptation.

*  This content will go viral with digital campaign with National Geographic and a powerful Meta Campaign with
“call to action” to download the guide.

. 4 pages with pictures and illustrations, and 3 celebrities per partner

*  Timing: Spring-early Summer 2026

. Market Portugal

. Circulation 11k, UVPM 619k, Followers 112k



Top Athlete from Geneva to Interlaken

Public

Patricia Mamona is one of the best athletes from Portugal. She loves traveling and has a well curated
Instagram profile with her travels.

We propose to create a unique fall trip from Geneva to Interlaken with some adventure and premium
experiences. She will share her journey on her Instagram.

The objective is to use Geneva and Interlaken as a base and stay longer to visit the regions.

Market: Portugal

Target: b2c

Personas: Quinn & Jo

Estimated KPIs: ca. 400k marketing contacts

Transport Media Event in Barcelona

Organization of a media event with a small but high-quality group of journalists in a special location in
Barcelona.

A «round table» where you can perfectly place your message and create very valuable media contacts.
Additionally, radio interviews will be organized while you are in Barcelona.

Focus on Public Transport, GTToS, sub-partners of Travel Switzerland

Market: Spain

Target: Media and B2C

Personas: Max

Participants: 10-15 journalists

Estimated KPIs: over 1M + various media trips

Timing: TBD 2026

Key Media Management

Media Event Basel in Madrid

Description: Organization of a media event with a small but high-quality group of journalists in a special
location in Madrid.

A «round table» where you can perfectly place your message and create very valuable media contacts.

In addition to presenting the latest news from the city, we will invite some of the attendees to participate in a
future group media trip to Basel to discover them personally.

Market: Spain

Target: Media and b2c

Personas: Kris & Max

Estimated KPIs Participants: 10-15 journalists

Media contacts: over 1M + various media trips

Media Event Genava in Madrid

Organization of a media event with a small but high-quality group of journalists in a special location in Madrid.
A «round table» where you can perfectly place your message and create very valuable media contacts.

In addition to presenting the latest news from the city, we will invite some of the attendees to participate in a
future group media trip to Geneva to discover them personally.

Market: Spain

Target: Media and b2c

Personas: Kris & Max

Estimated KPIs Participants: 10-15 journalists

Media contacts: over 1M + various media trips



Key Account Management

ST Spain & Portugal Trade Roadshow

Lisbon - Madrid - Barcelona
. Biennial workshops with the most important TOs and TAs from the Spanish and Portuguese markets
* At the last edition 24 Swiss partners joined us
. 1 table per partner that can be shared with one sub partner (max. 2 people per table). Additional tables can
be booked at a reduced fee
. Concept tbd depending on number of partners
. Dates: 93.- 96. February 2026

ST Spain & Portugal Trade Campaign BOB2C

*  Viajes El Corte Inglés is the largest group in the Spanish and Portuguese tourism industry (lcarion and TUI
are also possible)
*  We propose a “big” sales-oriented campaign in both languages focused on:
*  Creation of a microsite, organic SoMe post and Paid traffic campaign
. Production of a digital monographic
. Visual presence on TV VECI stores
B Exclusive B2B and B2C emails
. Branded content in major travel media
. B2B webinars: 1 Spain & 1 Portugal
. Market: Spain & PortugalTarget: Primary focus on b2b and b2c
B Personas: Max & Kris
. Estimated KPIs: Marketing Contacts: up to 7-10 Mio
B Expected Timeline: TBD with partner

Sales Priented Trade campaign

. Description: Sales campaign with Tourist Forum, a large operator in the Barcelona and Madrid region that
makes high-quality trips all around Switzerland.

* The goalis to increase bookings by creating new packages or pushing existing ones that include your
destination.

*  Some of the activities: Destination of the Month, exclusive B2B and B2C NL, Google Paid Ads and SoMe
posts.

B Market: Spain

*  Target: Primary focus on b2b and b2c

B Personas: Max & Kris

. Marketing Contacts: depending on number partners

Experiences for high-end travellers

« This campaign aims to get a first approach to the luxury segment in Spain with the

objective of promoting experiences money can’t buy, like:

« Cooking with Michelin

starred Zizi in Zurich

« Assembling your own luxury

watch in Geneva

« Night skiing with an

astronomer in Luzern

Your destination will be promoted with 2 of the best key players in this segment: Nuba and Bru&Bru
« Experiences for high-end travellers NUBA

This leading tailor-made agency has 11 stores in Spain,1 in Mexico and 1 in the USA. Their
consumer’s profile cover a wide range of socio-economic status: B+, A, A+, A++. Collaboration
includes:

« B2C Newsletter (10K emails ES, MX & USA)

« Homepage display (240K annual web visits)

« Post in Blog 240K annual web visits)



« SoMe organic IG, FB & LI (120K followers)
« Store’s screen MAD & BCN (20K imp.)

« Meta Ads & Google Ads (580K accounts)
- BB webinar (up to 40 travel agents)

Sales call tour Spain

Exclusive 3-day sales call tour meeting at least 4 key agents per day in Madrid & Barcelona

An exclusive 1h training with one big tour operated (Madrid or Barcelona, tbd) can be organized for
10 - 20 sales agents

Hotels and trains connecting both cities are included

Marketing Contacts: 30 travel agents

Xmas Sales oriented campaign with OTA’s

Off and online campaign with B Travel, a net of 633 travel agencies in Spain and a web with more
than 2M users.

Collaboration includes:

Zurich Microsite creation

90’ spot reproduced daily on all 633 agencies

Radio monographic and interview

SoMe organic posts and dynamic game

Trainings for sales travel agents in Madrid and Barcelona

Timing: October/November 2026

Marketing Contacts: 1°6 million



