TRENDRADAR 2025 swikizerland

Probability of occurrence

Generative Engine
Optimization (GEO)

Trend size __ Influence
T strength
"Generative Engine Optimization (GEO) opens
up new opportunities for Swiss tourism to
remain visible and relevant in Al-based search
and booking processes.”
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IN A NUTSHELL

More and more travelers are using Al-based systems such as ChatGPT, Gemini, Perplexity, or Copilot to
search for information about destinations, activities, and offers—traditional search engines will become less
important in the future. GEO is therefore developing as a new strategy in content marketing: content is
designed and structured in such a way that it is preferred by large language models (LLM) and displayed in
Al-generated responses. For Swiss tourism, GEO opens up new opportunities to ensure visibility and
relevance in the changing digital search and booking processes. GEO is becoming the new SEO.

RELEVANCE IN « Create VISIbI|It.y/fInda-.t-)I|ItyZ Ensure prese.nce in Al responses
TOURISM (GEO/LLMO) in addition to Google rankings (SEO).

Take advantage of changing search behavior: Guests are increasingly
using chatbots and Al systems to find information.

Make content future-proof: Prepare content specifically for Al-supported

search processes.

GEO/LLMO expands classic SEO to include Al-specific aspects and
requires new skills in content creation, data analysis, and digital
marketing.

RELEVANT PLAYER

« Generative Al/LLMs: ChatGPT (OpenAl), Gemini, Perplexity, Copilot, Claude (Anthropic), Meta Al,
Deepseek, etc.

« Important sources for LLMs: Google, Reddit, Wikipedia — SEO remains highly relevant, even for LLM
responses. What is important for Google also helps LLMs.



