
Online Reputation
& Community
Management

Digital reviews, recommendations, and authentic content (user generated content) shape the booking
behavior of many travelers today. It is therefore becoming increasingly important for tourism providers to
actively cultivate their online reputation: through the targeted use of first-party data, building long-term
customer relationships, and responding to reviews in a personal, credible manner (ORM). Professional
community management strengthens trust, increases visibility, and sustainably promotes customer loyalty.
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Building trust: Authentic reviews and active responses strengthen
credibility and reputation (digital business card).
Influence booking decisions: A positive online reputation has a direct
impact on conversion rates, i.e. booking numbers and revenue.
Promote customer loyalty: Direct dialogue with guests strengthens
relationships and builds trust.
Active ORM increases visibility on Google and LLMs.

"Active reputation and community management
is becoming the key to trust, visibility, new
customer acquisition and sustainable customer
loyalty in Swiss tourism."
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Review platforms such as TripAdvisor, Google, Booking.com, Expedia or AirBnB
ORM tools such as TrustYou, ProvenExpert, MARA AI, Customer Alliance, etc. (these tools help to
actively manage your online reputation, analyse guest reviews and respond to feedback quickly and
professionally.
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