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"Stricter data protection laws make first-party .
data in Swiss tourism the basis for trustworthy
and personalized guest experiences."
Strategic Fit I Time horizon

IN A NUTSHELL

In Swiss tourism, the importance of first-party data, i.e., customer data collected directly from website visits,
community members, orders, newsletter registrations, or customer contacts, is growing rapidly. The reasons
for this are stricter data protection laws (GDPR, revDSG) and travelers' increasing sensitivity to data
security. Tourism providers must handle data in a more transparent, legally compliant, and responsible
manner, while at the same time focusing on personalized services and digital marketing under new
conditions.

RELEVANCE IN « Ensure legal certainty: Stricter data protection laws (revDSG,
TOURISM GDPR) require transparent, responsible handling of customer data.
« Strengthen trust: Data protection-compliant behavior strengthens
customer loyalty. The data is of high quality because it comes
directly from the source.
« Independence from third-party platforms: Own data sovereignty

enables more targeted marketing and reduces dependencies.

RELEVANT PLAYER

Customer Data Platforms (CDP) such as Tealium, TOMIS Tech, Destination One, Usercentrics (these
CDPs help tourism companies to use their own data collections to create personalized offers, marketing
campaigns, and customer experiences in a way that is both efficient and compliant with data protection
regulations).



