


 

Market Situation SCIB: Southeast Asia 2024-03-20 
 

1. ADB: http://ADB: www.adb.org 
2. AEC: http://asean.org/asean-economic-community/ 
3. IMF Global Forecast: http://www.imf.org  
4. IM: http://www.internationalmeetingsrevview.com 

1 MARKET SITUATION AND OUTLOOK. 

1.1 Economic situation 

 
 

Developing Asia’s outlook remains upbeat despite global challenges. The 2023 
growth forecast is revised up from (Asian Development Outlook September 
2023’s) projection, to 4.9% from 4.7%, on robust domestic demand. The 2024 
forecast is maintained at 4.8%. 

Developing Asia’s inflation is forecast to decline from 4.4% last year to a downward-
adjusted 3.5% this year, before rising slightly to 3.6% in 2024. 

http://www.imf.org/external/pubs/ft/weo/2014/02/weodata/ondex.aspx
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The forecast for inflation in Southeast Asia is maintained at 4.2% for 2023, and 
revised up to 3.5% from 3.3% for 2024, due to possible food supply disruptions from 
climate risks, including from El Niño. 
 
Table: GDP Growth and Inflation  

 
Source: adb.org/outlook, December 2023 
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The Southeast Asian market(s) expected economic growth expressed in 
percentages,  

 
Source: IMF Economic Outlook Update, January 2024 
 
Global growth is projected to stay at 3.1 percent in 2024 and rise to 3.2 percent in 2025. 
Elevated central bank rates to fight inflation and a withdrawal of fiscal support amid high 
debt weigh on economic activity. Inflation is falling faster than expected in most regions, 
amid unwinding supply-side issues and restrictive monetary policy. Global headline 
inflation is expected to fall to 5.8 percent in 2024 and 4.4 percent in 2025, with the 2025 
forecast having been revised down.   
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1.2 RFP situation in Southeast Asia 
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Southeast Asia four (4) main markets overview:  
 

1. Singapore:  

 
 
 
 
Business Meetings:  

 Carried out (CH) : 5 
 Overnights : 6,187  
 Turnover : CHF 2,060,271 

 
Outlook 2024:  
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2. Malaysia: 

 
 
 
Business Meetings:  

 Carried out (CH) : 45 
 Overnights : 10,578 
 Turnover : CHF 3,522,474 

 
Outlook 2024:  
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3. Indonesia: 

 
 
Business Meetings:  

 Carried out (CH) : 38 
 Overnights : 7,886 
 Turnover : CHF 2,626,0038 

 
Outlook 2024:  

 
 
 
 

4. Thailand:  
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Business Meetings:  

 Carried out (CH) : 67 
 Overnights : 9,921 
 Turnover : CHF 3,303,693 

Outlook 2024:  

 
 
 
 
 

5. Philippines:  
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*Figures inclusive with Philippines, Vietnam, Cambodia  
 
Business Meetings:  

 Carried out (CH) : 2  
 Overnights : 254 
 Turnover : CHF 84,582 

 
Outlook 2024:  
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SCIB Southeast Asia MICE overview:  

 
 
Southeast Asia Forecast 2024 and beyond:  

 
 
Switzerland Tourism and Switzerland Convention Incentive Bureau (SCIB) in Southeast 
Asia 
continues to establish our country as an ideal incentive destination in the market.  
SCIB SEA contributes with 120 RFPs and 100 taking place, where of 30 RFPs and 20 
taking place from Thailand (less in 2024 because more short haul). 
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2 TARGETS. 

2.1 Qualitative.  

 Maintain our strong market presence and align with market needs and 
development within the business events industry.  

 Continue to adapt and, where feasible, incorporate new trends and technologies.  
 Find the most efficient and new platforms to stay in contact with clients.  
 Seek out new strategic initiatives & partnerships given uncertain market 

dynamics.  
 Elevate SCIB digital presence to promote the brand & stay connected to clients 

proactively.  
 Identify and respond to evolving client needs given some of the unpredictable 

market and environmental dynamics. Remain and trusted go-to local market 
expert resource.  

 Research, qualify & (re)connect with associations and Destination Wedding 
planners in conjunction with HQ.  

 Convert RFIs and RFPs into overnights and consistent ROI.  
 Make necessary updates to the database and the client’s history.  

 
2.2 Quantitative Goals 

  Number of qualified contacts in the database: 5,990 
  Qualified client contacts: 650 
  Number of days with customers: 40 
  Number of requests: 120 
  Number of conferences, meetings and incentives in Switzerland: 100 
  Number of directly influenced overnights: 11,000,000 
  Web visits on meetings/incentives: 2,000 
  Web visits destination weddings: 1,000 

 
 

3 CURRENT DATABASE FIGURES. 

Type Contacts March 2024 

Agencies 732 

Corporates 310 

Media  11 
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Associations 21 

Wedding Planners 33 

Others 0 

TOTAL Qualified Contacts 2,580 

Inactive 3 
 
 

4 DETAILED MARKETING ACTIVIES.  

Further details of past, present, and future marketing activities can be found on www.stnet.ch, 
accessed using your username and password. 

https://www.stnet.ch/de/meetings-kongresse-scib/ueber-scib/markte/
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