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C&A: Deutsche Bahn Spring-Campaign Switzerland.

,oparpreis Europa”.

= Period: 21-29 February 2024

= Channels / Media: OOH and
DOOH, Banner Display and DSP,
ATV, YouTube, SoMe (FB, Insta,
Pinterest)

= Source Markets: Berlin, Hamburg,
Koln/Dusseldorf, Frankfurt,
Mannheim, Karlsruhe and Munchen

- Budget: Total 1.5 Million Euros, of
which 400k for Switzerland (share
STS/ST 40k)
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KAM: ITB Berlin 2024. Switzerland.

5 —7 March.




Austria/Hungary. Switzerland.




KAM/KMM: Raiffeisen Reisen in OON and Auto
Touring.

Sw

= Media Trip 14-17 September 2023 with 7
journalists together with KAM Raiffeisen Reisen.

= Oberosterreichische Nachrichten (left). 7
Wenn schon der Weg
zum Ziel traumhaft ist

"y st
Luzern iiber Intes

= 1 full page in print
= Circulation: 129.200
= Date: February 24, 2024

ich erstk Bahn erkund i
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= Auto touring (right).
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Tour de Suisse

Eine durchwegs piinkdliche Reise mit Ziigen, Schiffen, Bussen und Seilbahnen quer durch die sSCHWEIZ
vom Vitnmﬁki'm—na an den Genfersee: Dafiir gibt es verdientermaflen die Goldmedaille.

O ROLAND FIBICH

sichen Kilomesern Serecke sf 800-Millise-
scr-Schmalspur zu schaffen ist, misscn Zaha-
rider rchhelfen.

So husrewciliy wic dic Fahr st sch ihe
Abuchluss. Denn die Schynige Plaste macht
threm Namen als soeusagen naclirkiche Aus-
sichesplartform alle Fhre, bicect sich doch von
Panocama Restaurant und Alpengamen cin
phanerischer Aublick suf Figer, Minch
und Jangfrau (in Blickrichnang Siden von
links nach rechas!), dic deci Wahracichen dos
Bermer Oberlandes, allesamt Vierausender.

Bahnihren in der Schweiz it ~ das hat
sich schon berumgespeochen — ein Verges-
gen. Das gie aber nicht nor fir die zahire
chen Aussiches- und Bummcbahnen, dic



KAM: Switzerland Flyer from KAM OBB. Switzerland.

= Flyer with detailed information about train
connections Austria-Switzerland.

. . Mit der Bahn
= New offers & infos from Zurich, Bern, die Schweiz
Lucerne, St.Gallen, Tessin, Lake Geneva entdecken.&m\s

region, GOPEX, Glacier Express, GTToS i -
and Swiss Travel System. . A

= Distribution: OBB ticket-counters,
“Reiseburo am Bahnhof” as well as our
Mailinghouse.

= Date: March — December 2024
= Print run: 30'000
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Czech Repubilic. Switzerland.




@3
Great journey through the heart of the Alps. Switzerland.

= 12 February 2024, Prague

= Travel presentation in main city
library by well-known Czech
traveller, Martin Loew, about

Grand Tour of Switzerland.

- Magazine Switzerland and
SWISSmag distributed to event
participants.

=401 participants.
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KMM: media meeting in Warsaw.

. . a paweljagiello__p raphy @ 5godz. s
- SumUp meeting in Warsaw P,jsiejsigzkoﬁéwis@
mia em (¢} a.Zje speazicw !sme
. 8 February 2024, Fat Thursday — | EXCSmsteniy

sweet celebration day in Poland
with doughnuts, very popular
tradition
- 34 participants: media, influencers
- Sum up of 2023 and plans for 2024
- Presentation of projects and topics
- Market partners presentation

12



KMM: media trip winter in Davos Klosters. 2PN

Switzerland.

2 pax trip

13-16 February 2024
Journalist, mountaineers
Davos Klosters

SoMe activities by participants
Reach: 130000

Print materials planned
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KAM: Joint Partner Campaign winter.

Switzerland.

m Feel The Flow
=¥ 25 February at 15:19 - @
Magic Davos Klosters to wyjazd, ktory totalnie podbit Wasze serca i wcale nas to nie dziwi!
+] iej fej i kultowa miejsco w Szwajcarii
= przeuroczy hotel ze $niadaniami w $wietnej lokalizacji
% skipass na 5 dni Davos/Klosters w cenie
8 p... See more

Winter activities promo by: Allegra,
Feel the Flow, Hey Holiday,
Taksidi, Zero Gravity

Online activities promoting offers
SEM, Social Media
Promotion of winter season, focus

on kids” winter holidays, new
destinations, inspiration
Figures to follow end of season

3 2 Taksidi
g

Szwajcaria | Verbier

Stesknieni wracaliémy do tego miejsca! Osrodek, ktérego nikomu nie trzeba przedstawiac,
nieustannie na liscie Mekka dla i dla tych

R
! Taksidi
23h-@
Verbier to nasza ulubiona j 6wka [ to mega resort, ktory kazdy
entuzjasta zimowego szalefistwa powinien odhaczy¢ na swojej liscie

co uwielbiajq swieze dostawy puchu

fot. Damian Kujawa ... See more

14
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KAM: Race to Switzerland / STE. Switzerland.

= Date: 9-17 February 2024

= 2 races in KSA & UAE including 2 speed
dating workshops, 72 breakout sessions.

= 4 traditional workshops in Qatar, Kuwait,
Bahrain & Oman.

= 26 partners participated: GVA, LUV,
TI/LUG, St. Moritz/GRF, ZRH, Interlaken,
Montreux, Zermatt, Rail Europe, STS,
Lufthansa Group & SWISS

= Total contacts/agents: 500

16



KAM: STS training/presentations. Switzerland.

= Date: 13-15 February 2024

= 2 presentations in Dubai & Abu Dhabi to
highlight to the local travel agents the
benefits of STS

= 98 agents did attend both ppts.

= Partners: STS, Railway Europe

17
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C&A: Freeride.se Video Distribution & Switzerland.

Competition.

= Date: 13 January — 3 February 2024
= Video distribution of “How to stay

longer” video & competition on ® oiormertre oo
Freeride.se. No1 online page for skiing |

in the Nordics. Competion was

advertised on Meta as well. -

= Prize: Radisson Blu, STP, SWISS
tickets

= Contacts: 221°698, competitors: 3175

= Partner: STS, Engadin, Andermatt, o
SWISS o

Reach Instagram:




C&A: Meta campaign — How to winter pt 1 + 2. switzeniana.

= Date: 23-31 December 2023,
19 January — 2 February 2024

= Activity: awareness campaign
optimized for videoviews

= Focus: How to... Stay Longer Video.

KPI
= Impressions: 1’'348'998
= ThruPlays: 625’948

?' ‘c%ﬂ yourholidays
il ast longer

20



C&A: Meta campaign — Engadin. Switzerland.

* Date: 8 February - 3 March 2024

= Activity: awareness campaign e |
optimized for videoviews

= Focus: Show winter Engadin

= Partner: Engadin

KPI
= Impressions: 1’323’660
= Views: 7807765

Aventyr i Engadin Las mer

Explore winter's beau

ty with awe-inspiring experiences.
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C&A: Meta Campaign — Swiss. Switzerland.

= Date: 14-29 February 2024
- Activity: awareness campaign on ———
m Switzerland. (SE DK, NO, ...) &
eta | Kkl o
= Focus: Creating awareness about L e s
Swiss nordic routes to Geneva '

= Partner: SWISS, Valais, Geneva

-----------

KPI
= Impressions: 2'497°948

SWISS.COM
Flyg till Gen - fran 1900 SEK Las mer
Basta priser ti lI A \\\\\\

O

22
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KMM: Organic article Les Diablerets.

= Date: 23 February 2024

= Activity: Full 3 page print + digital
article in Danish newspaper
pleasure (weekend magazin to
leading newspaper Borsen)

= Contacts: 525’000

Switzerland.

Alpernes, etter min erindring, mest y
autentiske skiby

Trods massiv udvikling i Alpernes skibyer er der ikke sket meget nyt siden forfatterens fgrste besgg i den

vestschweiziske kanton Vaud for 30 ar siden. Byen Les Diablerets star stadig som den uslebne sten, den altid
har veeret.

P> AUTOMATISK OPLASNING @

23
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Award: Switzerland as 2023 Best Oversea MICE  suwitzarianc.
Destination by BT MICE Magazine.

- Date: 4 February 2024

= Description: Switzerland was
awarded as 2023 Best Oversea
MICE Destination

25
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KMM: Snowboarder KOL media trip. Switzerland.

= Date: 27 February - 5 March 2024

= Description: Local showsports
community partner Huaxue Zoo
(GeeCool) shot in the Jungfrau
region with 6 snowsports
enthusiasts

= Partners: Schilthorn, Jungfrau
Region

= Topic: Winter

= Results:
= pending

26
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KMM: Snowboarder KOL media trip. Switzerland.

= Date: 25 February — 5 March 2024

= Description: 2 Snowboarders,
winner from 2020 Swiss ski pass
project

= Topic: Ski enthusiasts in
Switzerland

= Partners: Zermatt, St.Moritz, JR,
GEX, STP

= Results:
= pending

27



KAM: CNY celebration gathering - HKG

= Date: 20 February 2024

= Description: as tradition that KAM
invited key working Partners for
CNY gathering. Within a day, ST
HKG visited 4 KAM for celebrating
and networking

= Result:

= over 200 travel trade guests (Airlines, Hotel & Land
Operators) attended and attended 4 KAM’s (Jebsen, Jetour,
Miramar & Wing On) visitation

28



= Date: 22 February 2024

= Description: invited by Radio &
Television HK (RTHK) for CNY
gathering, networking and touring
around RTHK

= Result:

= Over 80 guests participated, mainly Governors, Directors of
Broadcasting from Greater Bay Area, NTO and artists

29
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KAM: Visa Workshops China. Switzerland.

Beijing / Shanghai / Guangzhou.

= Date:
= 27 Feb — 1 Mar 2024
= Description:
= Visa workshops by ST with Consular
Directorate (FDFA), Swiss visa sections,
external visa service provider (VFS) and
selected Key accounts.
= Preparation Summer Season 24, Launch
«Visa Preferred Partner System»

= Results:
= 60 trade companies

30



KAM: Visa Workshop Shanghai. Switzerland.

= Date: 28 February 2024

= Description: visa meeting by Swiss
Consulate visa officer, VFS and
selected VPPS KAs.
market status updates and visa
topics discussion.

= Partners: Swiss Consulate

= Results:

= 20 trade companies

31
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Award: Zermatt / Switzerland — Emerging Switzerland.

Destination by PUTIKE.

= Date: 29 February 2024
= Description: PUTIKE is a leading \ l ,,
media focus on boutique hotel, et %M N _ §' 4 /-’
. . | Ch e
celebrate their 10year anniversary. 4 7 51 B 9 332
Zermatt - Switzerland was awarded -
as Emerging Destination Award

= Results:
= 250 participants on ceremony

“PUTIKI

32
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KAM: 2024 Swiss Travel Academy. Switzerland.

= 18t Swiss Travel Academy
= Offline!
= The longest educational program offered
by NTOs in Korea
= Comprehensive one-year Intensive
education program

= 2024 STA Entrance Examination

= Date: 23 February 2024

= Applicants: 20 pax. from major KAs incl.
HanaTour, ModeTour, VerygoodTour,
NaeilTour, etc.

34
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C&A — Leading Hotels of The World Leaders Switzerland.
Club Gala Dinner.

= Imperial Palace Hotel Tokyo

= 23 February 2024

= Opening “yodel” by Japanese yodeller
and speech by CH Deputy Ambassador

= Distribution of Heidi brochures in all gift
bags

= 150 guests (top LHW b2c clients)

= Sponsor of Swiss Travel Passes for
raffle (with ON’s Hotel Kulm St. Moritz).
Prize presented on stage with images




KAM: Clients event with JTB Royal Road. Switzerland.

= Date: 15 February

= Top clients of JTB’s luxury brand Royal
Road were invited for an exclusive
event at the Embassy.

= Top reasons to travel to Switzerland,
key partners & newest products of JTB
were presented, followed by dinner
(with raclette by “Roboclette”) & Swiss
Wine

= Participants: 38 VIP clients

37



C&A: HIS Travel Fair. Switzorland.

= Tokyo, 23-24 February 2024

= B2c travel fair organized by HIS (one of
the largest TO’s in Japan)

= Booth presence together with ETC

= Distribution of brochures, SoMe
activation ("follow us to win prizes”) and
“map fun” activity (guests to place pin
on map where they want to travel next)

= Switzerland seminar on the main stage

= Participants: 14,000

38
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KAM: Clients event World Air-Sea Service Switzerland.

(WAS).

= Tokyo, 26 February 2024

= Event organized by WAS where they
invited some of their top clients

= Presentation of Switzerland tours with
focus on newly-launched “long stay
program Zermatt”

= ST contributed with Swiss cheese and
Swiss wine

= Bookings for 70 pax were generated
shortly after

= Participants: 40

39
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KMM - Magazine "Tetsudo Fan'. Switzerland.

“Tetsudo Fan’ is a train
magazine

Contacts: 215°000.

Pages: 2

Issued: 21 February 2024
Article about the railway
photo exhibition featuring
Matterhorn Gotthard Railway

E b8 DAY

STOBAML, F¥/o¥rD
U—-S(&N), ME AMOIR
ATMNNUSNRTH, XA~
SUELIDITE, ERONE
622, G2PREMALEY.
EDIHMIERBEVSKANFa
1ATRULHTYY, EOPD
1BHFREMET 7/ BECTE
FRESLTUEESRT, MR
12628 BPD2IUH T -0/ T
7. E3RTOLR{BAORND
B FURT, MBI —0y
NRIEMBRUELE EZTA
FURD)KI21825 927,
ERVOMBELTHRMLE R
2 TS - )
BILAR YK O2- KOy
TIEVIESK, TOMEIORT

STOIUTERLTEORT.
BRMK, WE(2025%) 22

Lt Mg - TR
MHS2004TY. BECOBR

ek -
W3E BN SHR Thofmmms et
e. FIRWTTTS! AKBERLHTTR

§ﬂ§’6ﬁ’
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KMM - Online ‘Signpost . Switzerland.

= ‘Signpost’ is food & travel
online media for millennials

= Contact: 1.8 mio.

- Pages: 6

= Published: 9 February 2024

= Report about Great Aletsch
Glacier and authentic local
food.

= As a result of Intl media trip
‘Savor Swiss Autumn’




KAM - JATA webinar.

= Webinar on Switzerland for the
members of the Japan
Association of Travel Agents.

= Date: 14 February 2024

= Participants: 204 travel agents

= ST presented travel theme of
‘Unknown destinations’ by
presenting partners’ nature
and culture attractiveness

Grand Train Tour of Switzerland — GOPEX.
TyZIR -/ - ITVXATLR  REOHBRIL— .

« 24 R{GHEORICHEMTIL— N
SHON—=X + I SBEE.

« RVEEM + 15 7EE.
“RR® LY Y~T7Va—-LY

(ARESM) 7V a—Lo~ILH—
J(IN/ SYBERBE, H1 K

- WITHARY © 4R P E~10A 4.
- FRELESNY © SB¥M30%3.
<P R RN FTARILIRFIFEL

www.myswiss. jp/experiences/gotthard-panorama-expres:

Leukerbad - Traditional thermal resort. s o SR
O4 Hh—/{—h {EROXAR R,

- O—-YRHRICHDIRARRIE.

«6SDMANSHHIWAY v hILHA
HY S51EDERI R T ILKEAR
BRP200 R/ YV — KNS THA.

* PINTABRBORAEAR 'O«
A==k - FIX; PO -
PAVy>a - IRAOHD 7R
YTIX OBAT—IDSEZIL
TADWREREHRAIC.

www.myswiss.jp/destinationsAeukerbad

Switzerland.

Titlis - Glacier World.
T4 bR FEBOHSR

« IREH93,020mD 7 )L T AREA.

KA EREBRN—FRRELOS.

- tRYoEEZPO—-T VA
MyF—JLy TIN/STBEEA.

CFIORR I TUTILRILY ~UTH
(IYK5+0—779 x18305)

INAZARN I TFARNIR-I)T -
DA—7 (RZ100m R D RE).
PARI AV —. N1 ¥VTRE.

www.myswiss jp/experiencesititiis
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South East Asia. Switzerland,

€.
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S
STS - Training Webinar with Miki — TH. Switzerland.

= 1 February 2024

= Communicate 2024 STP rates,
Winter offerings, promote STP and
GTToS. Broad discussions on 2024
plans, market trends, priorities.

= KPIs: Product training for Miki team,
push mono Switzerland package by
train, support GSA efforts.

= Partners integration: ST/STS/RE,
Miki TH

44
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STS - Sales visit Klook — SG. Switzerland,

= 1 February 2024

= Communicate 2024 STP rates,
Winter offerings, promote STP and
GTToS. Broad discussions on 2024
plans, market trends, priorities.

= KPIs: Networking opportunity, sales
commitment and engagement.

= Partners integration: ST/STS, Klook
SEA

45
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STS - CNY eNewsletter to Trade — SEA. Switzerland.

= 8 February 2024

= Communicate CNY greetings,
Spring offerings, promote STP and
GTToS.

= KPIs: Continually refresh and
expand database, engagement with
agents.

= Partners integration: ST/STS

Breathe fire into your 2024 Swiss travel itinerary.

Dear travel trade partners & friends of Switzerland,

The Lunar New Year is a time for family reunions, a time to laugh to bond to celebrate, a time

46
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STS - Trade Seminar in Manila — PH. Switzerland.

= 22 February 2024

= Communicate 2024 STP rates,
Winter offerings, promote STP and
GTToS.

= KPIs: Entrench presence in key
source mkt, engagement with
>40 agents, support GSA efforts.

= Partners integration: ST/STS/RE,
TAC Tours

47
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STS - Excellence Talk in Manila — PH. Switzerland.

= 23 February 2024

= Communicate 2024 STP rates,
Winter offerings, promote STP and
GTToS.

= KPIs: Entrench presence in key
source mkt, engagement with >20
ASTA Philippines team members.

= Partners integration: ST/STS, ASTA
Philippines
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STS - Trade Seminar in Kuala Lumpur — MY. Switzerland.

= 27 February 2024

= Communicate 2024 STP rates,
Winter offerings, promote STP and
GTToS.

= KPIs: Entrench presence in key
source mkt, engagement with
>30 agents, support GSA efforts.

= Partners integration: ST/STS/RE,
Boustead Travel

49



STS - Trade Seminar in Chiangmai — TH. Switzerland.

= 29 February 2024

= Communicate 2024 STP rates,
Winter offerings, promote STP and
GTToS.

= KPlIs: Outreach in 2nd tier cities with
potential, engagement with
>30 agents, support GSA efforts.

= Partners integration: ST/STS/RE,
Swiss Fanclub

50



KMM MY — The Star newspaper.

Journalist: David Bowden
Publication date: 8 February 2024
2 full pages

Result from the international media
trip — Savor Swiss autumn in all
senses.

Circulations: 248,599
Contacts: 1,185,000

8 Travel

By DAVID BOWDEN

SWITZERLAND fs undoubsedly one of

pe’s coobest travel destinasions, and s
the Buropean destination that mest
Madaysians wast 10 visi. Its hard not to be
copevtnd by this andiocked nation bty
srow-capped mountalns, me; "
clers, verdant meadows, and crystalc Iru
alpie Jakes,

Whibe researching my trip to what |
thought was a small counery, I realised pust
how misch there was to see and do in
Switzeriand.

There was & temptation to cram in as
rosch as | could i a few days, but in recent
5, 1 have come ( the realisation that
concentrating my effoets i a smaller area is
a much better way to holidar

Switzerland's four official langua
German, French, Halisn, and Romansch
nfluence many dishes served in the varions
15 0f the CoUnITY, 30 travelling here offers
 mlevocos of Puropean cenes

wurally. | was eager (0 taste the choeses
P prom g b syl

plcaag ooty Bk g e e
parts of the country, the Vabais and Ticino.

nnvd-i:

i a
1 e cooL e lawn dark

witzerfand's efficient rall network,
g by train really is the best way 1o
er the country. and oty Swiss Travel
. which was purchased ooline, erabiled
me 10 traved on almost every train, bus, and
boat service there.

The rail statian beneath the terminal at
Zurich Airport has frequent connections to

train that passed through Bern and Brig o

its wery t the Swiss canton of the Valats.
Tha Valais (or Wallis, in German), dissect-

s an important can

the \mhAl)s.nm,ue
ooy some dtuu s dishes,
choese caied Racietre
erland doesn't actively pramote the
0 million litres
as almost all of it is coo-
e dcmésacaily This explained wivy [
ver had the privilege of trying Swiss
apportunity.
There are some very interesting wine
villages in vehat i Sw
wine producing ca
Villa in Seerre recommended as one of the
Dest places 10 orient myself 10 some of the
anton's rummerous wines and the famous.
Valals.

In addition to well known grape varieties
e Chardonsay, Pinot Gris, Sauvignon
Hlanc, and Pinot Noir (often labelled
Blauburgunder), same endermic varseties
created the interest | was seeking

The best-known local grape is Chasselas
(known as Fendant in the Valais), & white
variety that produces a dry wine thars the
perfect accompaniment for many local
dishes.

Same other varieties that captured my
attention were Humagne Rouge, ummlm
Gamary, Pimot Blanc, Petite Arvine, a
Heida

The helpful somemelier at Chateau de Villa
todd mwe that the semall village of
Visperterminen at 1,378m above sen Jevel
was hame to Exrope’s highest viveyards and
a famous white wine known as Helda.

Adjoining the chateau is & restaurant
five different Racleste cheeses from
aneon are offered daily, so | enjoyed
these toasted, semi-hquid, nurry cheeses,

traditionally served with gher
ki, pickled ondons, bolled potatoes, and
crusty brown bread., for a hearty lunch.

My Valais bise was in the wine village of
Salgesch, whwere the Hotel Arkanum, located
35CNAtIng Wne museur, offers
rooms decorated with various old winemak-

meets Jtalian
passion

is definitely worth trying.

ing kmplements, inchading one roorm with a
bed located within an oversized wine l\ltm
‘While in the Vlaks, | tried several po
Swiss dishes, including dried meats an
chovses. Alpermagranen (a cald westher

10e5), and the rather interestingly named

( Jocal savoury pastry speciaty of
potato, cheese, and vegetables that was ini-
tially prepared in homes ceturies igo when
people were scared to go oueside becanse of
4 chobera outheeak)

Ticino

After a few relaxing days in the Valais,
st i travedtrom Salgeec via Birig for
Dot mmhmum Iealy and the
faméois Centovall Sl 10 Losarn i the

southeast Swiss canton nl Ticino.

rkum oo of the 26 Swiss cantons or

s the one ocaed chsest to Baly and
where daily Jife is more Malian dokce
than Swiss clock-making precision.
Tt was almost like § had passed into a new
¢ and t0 some extent | had, as the
|-mn border was not the far away, with

Mo Alrport, closer than the main Swiss
gateway alrport in Zurich

As o cross i Ticino, not anly do the

signs start aj I Bialian, bt th-\.
drncive m heve

s, like palrms, s
and citrus trees dotting the b

The Maln toarist attractsons were in my
sights in the towns of Bellinzona, Locarna,
Ascona and Lu

Eating new dishes i a given for many o

usn our wavele, amd the mmmum-
canton is doeminated by italian food, wines,
and produce| e i, st polenta,

Oy Aok remsent e cu
Osteria Nostrana on the A
beside Lake Maggiore as it is a II\ ely I!H-An

Eating new dishes is a given for many of us in our
travels, and the cuisine in some parts of Switzerland

tractoria wher dishes such a8 Fisoto aod
pasta are served alongside: re wood-
nneu:mm.u..wu with prosciut-
10 and mas enjoyed with

and best
lnull'ypr(ﬂun-d Mertwine.
of the Ticino munnmur unp

strawberry
tart is o spe-
clalty at Grotto
Blogges i Ticina

Wood- ln'd plzza
in Asc:
o

centre, is surrounded by grapevines

wine piredduced here is served in the superb

1y kcated Grono Castelgrande Ressurant

\V‘!’mn the casthe h
e three

wm-em
£nd white Meriot being wel mp«\mm
mary wine lists.
‘While Merlof s & comemon grape variety
theoughont the werld, it is mostly used 1o
red wines, but In Ticino, & &s used
uce both red and white wines.
* Fiied Terresialla Maggia, a winery just

Casties were Emportant during
l!\r Middie M\'« as lhfy Emm the over.
passed over sev
-~ MOUnEAn passes nnm.m. Raly
through to Switzerland and
Visitors now travel o n-mmpm Town,
especially far the ‘markets on the
main square, where local pn-q...

such as salamis, sausage and cheese is <ol
alongide resiy harvested vegeaties

out of Lecarme,

and oftered for sale fresh
duce alongside its estate produced ines,

Heritage to the world
Belinzona, the capital of Ticina, is home
1o the World Heritage

ty 10 the Valais
anc Tt e bt o exbarading, and as
lnmnmd o Zurich Alrpart for my retarn
1 passed theough areas where |
Mot b goarmet treats waitexd
‘While smallIs beastiful, don be misled

Sie with s three ancient casthes that ooce:
the sirategic pass betwren Raly
and noriern
“asteigrande, bk over SO0 years agn and
lxu‘.cduumﬂlhu\ the Bellinzona town

u
destinacion that only warranted a few days,
ulmdwbﬂnmmdhws
camtons and had only discovered a

handful of all the zmuuh«,mm deligh dighss
that the counery has 1

Switzerland.

51



KMM MY — Glam Magazine.

Journalist: Muzammin Muzlan
Publication date: February 2024
2 full pages

Result from the media trip in
collaboration with Heaven
Portfolio

= Readership: 54,000
= UVPM for GlamLelaki: 86,000

GAYA HIDUPakses

estinasi percutian yang

Lasarne

} ‘ st \“

.

. \-
. Lad
ey

Laussnee Cashodeal dan Cathedral Esplanade
yang memberikan pemandange kots dan

berlokasi di wtara Tasik
Geneva yang bt di suas
g b buki isins Caeé,
Bourg dan Suine- Lawsent
vamg memberikan Limkap
berbukic bukaus yang unk. Kot i kaya dengan
taman asan flors menghiiza dengan sisran
tnpam ek, Oy yarg memprrosakan. Prsah
digelar “hest owall ity i the wordd”, bus negeri
Camce of Viead isd menjadi Lambang kepads
73 hidup Swns yang cheru
Perplinan t3cn dari Zurch mangambd earw
ks i pam dengan ek Yo Teael
Pass. Lausanne merupakan pusst kesenian,
kebudsyan dan perdidiban di Swiererland
Bandar kecmpat terbesar di Switrerland dan

s merupukan it oes Olimpuk dusia ini

kawasan sckelling Penpanjung juga bokh
menjcaki warian budaya dengas berjalin
cackas tangga kayu dan s butu buntar amg
mencempuakan ke, buk dan kedi yang mergud
roduk busean sempatan. Jangan bups ek
singgah di Pabad Sqquare menempackan kobam

Collegss Switaerkand yang berkongsi kampus
berssms Culinary Arss Acadensy Swiereland
& Le Bowveret, Iastieut seni kabinari cerbuik

& Swzcrlind ins menawarkun pelbaga
program pendidikan bertaraf dunia
dalam juresn hogvales dam penguruaa
permsagan. | memamgulian ketaama
berwms cef kpmda kebshuran Sereseriand
Chef Anton ) o

e pamcut termus. dan harae bags mendapadk
okl dam cenderamata nanti

Luunanne poga terkenal dengan ladang anggur
& ke bukit yang tiads tndingan. lenganjeeg
bolch menaiki feri ata cruise i Tusik Geneva
sk menikmuei keindubhan Lavas: Vineysed
Terraces yang menupskan kvaus UNESCO
Workd Heriuage Sue. Lading anggyr sepunjang 0
lobamte ini bem e deareses trms Lssanne
schingga ke Chillon Castle. Jika anda bermalam

diboed, hastel imap-sarapun staupun sk

g parkan ibu psbar
Olympic Commistee dan beberapa federasi
whan sexshungs

Eluplorani & Lausanne bermals di keea lama
yang sazat scjuesh. Lolasi pertama yang wajib
dikunpang oleh pengnang sudsh pasinya

12 GLAM MY

iberikan Lausanne Transport Cand yang boich
digunshan untik semus penganghtin swam
seperti has, ren dan meera

GLAM tarut menghass Livatan anucan Swis
Education Geoup ustuk meawat Césr Ritz

berbintang Micheln yang tddah memaris
bartsan selebid cemam, kehwirgs dirasa

i pemerrgin dsma

Lausanne Palace

Hoeel Lema buntang,y g chgan e boga
i portama dtuka pada 1915. Melangloh
sk ke hoed ini, pengunjung spert
ibawa kembali ke zaman Beli Epoque
yang penub sstsh. Kini, 4 menyunsk
o oenden e memibenkan keewahan
dan Swim bosguedhty yang kondk hepada
jang, 1a mcmpunysi 140 bush

Fengpey

bilik penginapan dan wite, dan yang
puling menarik sdalsh Seite Coco Chunl
yang pernsh menjadh bilik penginapan

Switzerland.

GAYA HIDUPakses

kepemaran percka feyen Peeancis itu. Seni dekoeas bilik ini
berlatarkan warma biru lingit dan kiim, selun mempnya teres
dengan pomanbingsn Tak Geneva

Lausinne Palace mempunyai lma buah restoran yang akan
merberihun pengdiman paoroce ying bur b, ermsbdih
Mascha Prcbu dan L Tabie du Pabce yang mererms pengheiedfan
bintang Mihdin s ourut memodban ruseg s dengan hebassan
2100 sacter persep yang mersawarkan rowatan kecantikan, sclin
mempunyai kolam renang din puse kecergasn. Lokasinya di
temgab-tengad Liaunnc poga shans mcmsdablan peegusssng

keajaiun bres dengan penganghatan wam

Ohillon Canele
Terlensk di ancars Moerscuax din Vilenewe, Chillon Castle adaiah
destionsi yang waih diows hetibs sxenpnpang Lisarne Scpery
mamanya yang bermaksd plackoem bertut, bungurnan penuh
sefaeah i i i acas sebuash pulaa berbunu di Tisik Geneva
dhan dikeliling olch Vaud Rivicra dan pegunungan Alp. Lawatan
02 seperti melinghuh ke masa lumpaa. Pengunjung dapat
‘ebiharseni bin eses Eroguah Lama. sels kebeh 300 ierm soak
Midkdle Ages kepada kurun ke-17 yang dipamerkan seperti
i buryak L. Tergunpung bokeh mengenakan
s dtaupran i untuk ke Chillon, Cavde dari Lsasanne
viket S Trevd P bkch masik dengan percuma

GLAM MENYELAMI
KEINDAHAN

KOTA LAUSANNE
DI SWITZERIAND
YANG BERLATARKAN
TASIK GENEVA DAN
PERGUNUNGAN
ALPS BERSAJU
BERSAMA
SWITZERLAND
TOURISM DAN
HEAVENS
PORTFOLIO

GLAM MY 113
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Philippines, Vietnam

= Corporate : Incentives

= Period: February 2024

= Carried out in CH : 03 incentives

= Grand Total Overnights: 529

= Grand Total Turnover: CHF 176,157

= Destination: Zurich, Lucerne, Interlaken,
Geneva, Lugano

XI MANG TRANG
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SCIB SEA: Malaysia Incentive Trip Launch. Switzertand.

= Corporate: Great Eastern Life
Assurance Malaysia Launch

Incentives in Switzerland 2025
= Event Date: 6 February 2024

= Total participated: 10,000 person

= Location: Axiata Arena Stadium

= Promoted Incentive to be carried out

in 2025

= Expected Result: 1’500 Overnights, CHF
499,500 Turnover
= Destination: Zurich, Lucerne

G Dominique Oi (she/Her) - 1st

MICE Manager South East Asia (Singapore

O 11h - Edited - ®

SCIB SEA at Axiata Arena Kuala Lumpur Launch
Switzerland for Incentive. Cow Stacking Competition.
Amazing event with 10,000 participants coming from
all over Malaysia.

"We say Malaysia Boleh" & & & &

#switzerland #IneedSwitzerland

#inlovewithSwitzerland #businessevents
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KAM: Showcasing the GTToS with Entire Travel. Switaartand.

Showcase in Brisbane — Melbourne - Sydney

= Entire Travel is one of our key TO’s in Australia
and organised an extensive roadshow for the
very first time

= We participated with a booth along with many
other destinations and were the only European
country presenting during the Soiree

= |t was an excellent opportunity to feel the
market, and the interest in our panoramic trains
was huge

Timing: 13, 14 and 15 February 2024
Participants: 200 agents at each event for a total of 600 across the three states
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KAM: Luxury Product Showcase. Switzerland.

=  Members of the Travel Associates Luxury Travel
Collection were invited to attend this Showcase at
the Gold Coast

= ST had an elegant booth with numerous
presentations using the new Touring map, although
here, too, panoramic trains were the main topic of
interest

= For the luxury traveller in Australia, the new luxury is
about authentic experiences rather than luxury per se

Timing: 23 and 24 February 2024
Participants: Over 200 luxury travel designers
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KMM: Lucerne at the Sunday Herald Sun. Switzerland.

Sy

= Beautiful 2 pages printed article about
Lucerne in Summer

= The journalist travelled with Insight
Vacations and Switzerland Tourism

Season in
the sun

“Forty-five minutes after arriving at Zurich Airport,

travellers can be here, elder
Hugo Spritzes and checking out the alpine views.”

Timing: 04 February 2024
Media contacts: 349’252 copies reaching over 611’000 readers .
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C&A: Coop Train Promo. Switzerland.

. Publication: KW 9, 2024 Dic schansten

Panoramafahrten

= Circulation: 2.5 Mio. / Readership: 3.4 Mio.
= German / French / Italian
= 2 pages with 4 panoramic train packages

= Overnight stay in a selected hotel (incl. breakfast)
= Train ticket (incl. seat reservation)

= Landingpage on www.coopzeitung.ch
= Social Push (3 flights)
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C&A: Belgium Affordable Art Fair. Switzerland.

= 7-11 February 2024

= 15t edition of Affordable Art Fair
Brussels with 88 galleries

= 22°000 visitors during the Vernissage
and public days

= Exclusive art project with artist Malou
Cohen and Basel Tourism

= Stand at the fair

= Presentation during guided tour for
sponsors and VIPs

= Additional promotion in fair guide,
newsletter, website and social media
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S
C&A: NL Mark Tuitert influencer trip. Switzerland.

= 9-13 January 2024

= Shooting trip in Davos focused on
freeride and ice skating with Mark
Tuitert (speed ice skating olympic gold
champion) and pro freeskiers Loic
Isliker and Paul de Groot -

= Post on social media during the trip in
January and in autumn 2024 to
promote winter sports in Davos

= Total reach of 270°000 on SoMe
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KMM: NL Top Coverage. Switzorland.
= Publication and cover in VROUW Magazine =

= 17 February 2024
= 1.2 Mio Top Coverage Contacts
= Partners: STS/Gornergratbahn & Zermatt

-------

-------
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KMM: Belgium Top Coverage. Switzerland.

= TV show ‘Sergio over de grens’, in e T e T T
Switzerland B %MJ AT

- Famous starred chief cook goes on c | AR 5?‘

a culinary trip with Belgian artist

= 27 February 2024 broadcasted on
VTM

= 400’000 Top Coverage Contacts

= Partners: Graubunden
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C&A: NL GToS TV RTL 4, “De mooiste wegen”

e-Grand Tour of Switzerland on RTL4, "De mooiste wegen”
Production in cooperation with Polestar Netherlands

Shoot 23-25 January 2024

Hotel with charging stations in garage or close by.

= Appenzell, Hotel Romantik Santis

= Davos, Hotel Piz Buin.

Broadcast on TV + streaming

= Sunday 17 February, repeat 7 April.

Contacts: 471.000. TV only

LINK episode

[«] 23 demooistewegen.ni/partners/
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Switzerland.
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(- HOME DEZEWEEK ROUTES AFLEVERINGEN PARTNERS CONTACT @ © ©

o

Zwitserland.

Polestar

IWITSERLAND TOERISME
Al meer dan 90 jaar is Zwitserland Toerisme de nationale

voor Zi Als

willen zij Zwitserland op de kaart zetten als toerismemerk
dat staat voor kwaliteit, natuurlijkheid, authenticiteit,
duurzaamheid en moderniteit. De focus ligt op

binnen de

BEZOEK WEBSITE

POLESTAR

Het Scandinavische merk Polestar staat voor elektrische

prestaties in een nieuwe vorm. Het minimalistische design,

8

en zorgen
ervoor dat dit een bijtijds en toekomstgericht merk is, zonder
in kwaliteit te hoeven minderen.

BEZOEK WEBSITE

AFLEVERING 5 : E-GRAND TOUR ZWITSERLAND

Deze week rijden Werner en het team in een door
2Zwitserland, Deze elektrische auto van Zweedse makelij is een
dynamische auto die meedenkt over eventuele laadpunten en daarmee
een betrouwbaar voertuig is voor lange afstanden. Werner rijdt een deel
van de door Zwitserland, de eerste officiéle roadtrip
die geschikt is voor elektrische auto’s. Al slingerend over de
haarspeldbochten leggen zij een afstand van ruim 250 kilometer af,
waarbij er onderweg onder andere ges rdt in de bisschoppelijke
bibliotheek in het Abdij-district St. Gallen en by Heidi in Heididorf.

In Nederland neemt Roy Bolks van Werner mee in
een authentieke Hogra vrachtwagen. De heren komen tot de conclusie
dat er toch wel veel veranderd is in de loop der jaren, het besturen van
grote wagens zoals deze is hard werken!
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https://www.demooistewegen.nl/afleveringen/

SCIB: NL MICE EventSummit. Switzoriand.

= 8 February 2024 -H

- EventSummit at Jaarbeurs Utrecht !

( nte w:th \vnew

= 6000 visitors and exhibitors ‘ |
£ ‘.jn 'J\t S

= Connect and re-connect with MICE professionals = — L o
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SCIB: Belgium Break The Ice Forum. Switzerland.

= 1-3 February 2024

= Hasselt

= 40 hosted buyers from Benelux and
Europe

= 25 1 to 1 appointments

= Total 30 contacts
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SCIB: Belgium Advertorial.

= Boardroom Magazine
= March edition

= Target group: Internationa
associations

= 2 pages: Pioneering the
space sector in Switzerlan
= 7'500 ex.

By Lane Nie

Pioneering the Space Sector
in Switzerland

tokh
olitan atmo
y i

and is hom undreds

lima

ainabili
rontier: spac

hampion in
ead another

‘Thanks to its 10 universities and
two institutes of technology,
Switzerland is already known
as a research leader in
several sectors. And while
it may not be heavily
publicised, the country’s
technology has played
arole in 50 different
American, European,

S d Chinese
ce the start of
space exploration.
Afounding member of the
‘uropean Space Agency
A), Switzerland has long
been considered a competitive
partner in the international
realm and continues to contribute
large-scale technological and industrial
innovations in the space sector.

Conference 2023, a joint event
between the 10% European
Conference for Aerospace
Sciences (EUCASS) and
the 9% conference of the
Council of European
Aerospace Societies
S), was held at the
Tech Convention
Center in Lausanne,
hosted by the EPFL
Space Center at the
Swiss Federal Institute of
hnology (EPFL).
‘The Olympic Capital of the
world and home to EPFL,
which is ranked 16 in the

European Energy Award Gold title.
conference allowed the scientific community to

present results and showcase proposals for the future of

aeronautics in a neutral and encouraging environment with

nearby facilities that could provoke other collaborations

and projects.

Throughout the event, delegates had the opportunity to

attend visits and tours of the Swiss Plasma Center; Swi

Aeropole — Airport and Business Park, home of aerospace

i ers and innovators like SolarStratos and Destinus;
1, where attendees could discover the latest

Advancing acrospace

With a double Nobel prize, telescope designed to study
exoplanets, and plans to charter the world's first space
“garhage truck” — ClearSpace-1 — a world-first mission
to clean up debris, Switzerland is proving that while the
country may be small in size, it can still make a pretty big
impact in such an important sector — and continue to
drive growth and innovation with the help of associations
and conferences. Last summer, the Aerospace Europe

(ROROOM

developments in the fields of wireless sensor networks
for ications and mechanisms for space
like EU-funded project PULSAR (Prototype of an Ultra
Large Structure Assembly Robot), designed to develop the
technological bricks to assemble large structures in space.

Path to progress
For more than half a century, Switzerland has provided
game changing research for acraspace exploration through
ical and industrial i ions. From the moment
when Buzz Aldrin became the second man to leave the
Lunar Module in 1969 and stick a solar wind sail created by
the University of Bern to the lunar surface, Switzerland has
had plenty of milestones in the realm of space exploration.

Last year, the country adopted the Space Policy 202
a strategy based on “access and resiliency’ (using Swiss
membership in international bodies to push national
interests and promote sustainability), competitiveness and
relevance’ (boosting the already strong standing of the Swiss
space research and innovation sector), and ‘partnership

and reliability” ing a rules-based il
governance of space),” according to Swiss Info.
Participating in the European Organisation for the
Exploitation of Meteorological Satellites (EUMETSAT) and
the European Space Agency (ESA), the government aims
to have a role and say in the “rapid developments in and
increasing importance of outer space.” Over the next three
witzerland plans to contribute 667 million to the
ESA’s budget, and the country’s very own Marco Sieber
will be trained at the ESA’s European Astronaut Centre in
Cologne.

Dr. Thomas Zurbuchen, former Associate Administrator for
th ience Mission Directorate at NASA, also recently took
over as director of ETH Zurich Space, a role that will help
expand and strengthen Switzerland’s cooperation with the
space industry. “The space sector is dynamic and experiencing

Switzerland.

rapid giobal growth. We want to ensure that Switzerland and
Europe seize new opportunities, remain competitive, and
increase their i visib: e kined 7 cl
a world leader in space science. “Personally, I think ETH
Zurich is the best place to advance these visions. | want to
launch one of the world's best interdisciplinary master's degree
programs in space science and technology (o train the next
generation of space leaders.”

Future missions

At the University of Zurich, the Innovation Cluster Space
and Aviation (UZH Space Hub) brings together research
in areas such as Earth Observation, Biotechnology

and Medicine, Astrophysics and Supercomputing,
Autonomous Flying and Navigation of UAVs, and Green
Aviation, assisting in the development of applications for
business and industry. Part of the Switzerland Innovation
Park Zurich, the Sw uster (SAC) and the
Uniw: ies Space Research wciation (USRA), the UZH
Space Hub has been rated one of the 28 globally significant
hubs by the “Space Tech Industry Report.”

Starting this year, the UZH Space Hub will have a
permanent home at Innovation Park Zurich in Hangar 4

to continue offering research flight missions and projects.
Proving that institutions like UZH can act as incubators,
Switzerland is looking to educators, students, researchers,
and award-winning organisations as influential
collaborators as it continues pioneering ahead with record
breaking achievements in the space sector — opening up
room for international associations to join in and work
together on industry world firsts.

Mor ind & v
myriamwinnepenninclx@switzerland
www.MySwitzerland.com/meetings

DESTINATIONS | 14
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Campaigning & Activation: E-Newsletter Switzerland,

February.

= Date: 1 February 2024
= What: ST E-Newsletter February

= Market inputs: = RGN LR
] T ~ DR Xk
- Sledging adventures 1Y —~3
= Valentine's Day in relaxation Avventure in slitta
g & s . del relax
. ’ Preparati a scivolare in slitta attraverso il
- COnta CtS : 1 5 609 divertimento! Che tu prediliga I'azione Per San Valentino, regalati un'esperienza
. diurna o l'incanto notturno, scopri le di relax unica. Scopri la nostra selezione
u O pe n rate . 36 . 6 1 % nostre piste. Esperienze in slitta che ti di esclusive camere e suite con spa

regaleranno un'indimenticabile scarica di privata immerse in un'atmosfera di lusso

[ C||Ck rate 453% adrenalina. e romanticismo.
= Partners: GRF, Lucerne, Made in

Bern, Valais, Vaud Promotion

73


https://crm.stnet.ch/crm/service/nlweb?bpid=1610986432&mid=353&nlid=1631533427&hid=1632652455&language=it&chk=1RxFFOmfeF

Influencer trip with Angelica Massera in

Interlaken.

= Period: 26 Feb — 3 March 2024

= What: Influencer Trip with Angelica
Massera (511°000 followers) and
family to the Interlaken region
Focus on:

= Activities in the region

= Panoramic train routes
= Content: 1 IG posts, 22 stories
= Impressions: 319245
= Partners: Interlaken, STS

\\ /A
\ ~

360
=S
N
Ty N

Switzerland.

angelicamasseraofficial @ . Follow
Interlaken, Switzerland

angelicamasseraofficial @ La Svizzera & un luogo magico
perché appena arrivi ti incanta con la sua arte
dell'intrattenimento mentre cerchi di capire quale sia il trucco.
Solo dopo capisci che in Svizzera, non ¢'@ trucco e non c'¢
inganno. Bisogna solo lasciarsi rapire dall'incantesimo e
sperare che svanisca pil tardi possibile.

Grazie a tutto il team di @myswitzerlandit per averci ospitati
per il terzo anno consecutivo, grazie a @renatojulier per la sua
i i ibilita. Sto ri ds issime domande
sulla Svizzera, vi ho messo tutto sulle storie in evidenza.

| luoghi erano questi: @schilthorn_pizgloria
@trauffer_switzerland @piratebaybrienz @interlaken
@lama_ranch_brienz @mob.goldenpass @outdoorinterlaken
@hotelmetropole_interlaken

2d See translation

@ myswitzerlandit @ Grazie per essere stata con noi in o
> Svizzera! e

2d A4likes Reply See translation

suelagose Tutto bellissimo. Ma avete organizzato tramite o
una agenzia o da soli?

-

2d 1like Reply See translation

View replies (3)

QiQ Y W

% Liked by renatojulier and 7,211 others

2 days ago

=
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KAM: BIT Fair Milano. Switzerland.

= Period: 4-6 February 2024 = Interview with ltalpress (press agency)

- What: Participation at the BIT trade presenting Switzerland as a family
o . vacation destination, reported online in
fair in Milan.

Stand in the ADUTE! (A o ‘ more than 20 media
] an. n e. _ ( stsomatlon. 0 = Distribution of ST and partner brochures
Foreign Tourism Offices in ltaly) village

U and gadgets
= Participation at trade workshop TOVE

(Travel Open Village Evolution), organized - Contacts: 1°500 2.75
by Tavel Quotidiano = Partners: RhB, Ricola, STS

= Participation at the ADUTEI panel with
presentation of Switzerland as a tourism
destination
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KAM: BIT Fair Milano.
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KMM: Individual Media Trip Geneva. Switzerland.

= Period: 4-6 February 2024
= What: Individual media trip to

Geneva.

= Participant: Lorenzo Vatti for Radio
Toscana

= Partner: Geneva
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KMM: Individual Media Trip Valais. Switzerland.

= Period: 13-15 February 2024 b e ot RELE
] . . . Leukerbad o Loéche-les-Bains? (parte
= What: Individual media trlp to prima): un’anima alpina divisa in due
L eukerbad. SN o

= Participant: Andrea Battaglini for
LaStampa.it
= Partner: Valais (Leukerbad)
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KMM: Individual Media Trip Bern. Switzerland.

= Period: 13-15 February 2024
= What: Individual trip to Bern for TV
show «Storie e Misteri» on Telenova

= Focus on:
= Schloss Burgdorf, Emmentaler Schau-

kaserei, Space Eye observatory, overnight
at Romatik Hotel Baren Durrenroth

= Participants: 3 journalists (Aristide
Malnati, Gabriele Ardemagni and
Aurora Mavaricchio)

= Partner: Bern Welcome
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KMM: International Group Media Trip Basel. Switzerland.

= Period: 18-20 February 2024

= What: International group media trip
with focus on Basel Carnival.

= Participants: 3

= Partner: Basel
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KMM: Individual Media Trip Graubunden. Switzerland.

= Period: 24-25 February 2024

= What: Tour of Graubunden with
electric car Cupra Born, overnight at
the Piz Mitgel Hotel in Savognin

= Participant: Valerio Boni for

Gazzetta Motori
= Partner: GRF
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C&A: Swiss Wine Promotion Partnership. Switzerland.

= Goal : In the framework of the "off events" of
the B2B fair WineParis ST organized an event
to promote Swiss Wine for B2C & B2B

= Invitation of Le Monde readers (high end
potential customers)

= 12 Swiss winegrowers present, each with an
etiquette representing all 6 wine regions of
Switzerland

= Date : 13 February 2024

= Location : Ambassador Opera Marriott Hotel

(with our Swiss winter set up)
= KPI : 60 guests
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C&A: Skipass in Verbier.

= Skipass is a pure player media with a very
strong and engaged skiers community in France

= Promoting Switzerland, Verbier and freeride
skiing through a trip with world freeride champion
Xavier de le Rue to Verbier

= Participation of winners of the community of
Skipass of a sweepstake

= Article published on Skipass.com to tell the story
of the trip (diary storytelling)

= Live communication during trip on social

networks

o 47 Stories Instagram
o 9 Reel Instagram

o 9 Post Instagram

10:02
< Publications

", myswitzerlandfr et skipass
a J§3 skipass - Audio d'origine

2 les 5 recos de

S sipss
. - our é a

un séjour a verbier #
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KMM TV reSU|tS Switzérland.

= TF1 - Le 13h, Merveilles des D
lacs gelés, 2 February 2024

o 4min50 TV report on frozen
lakes, including skating on the Lac
des Tailléres in La Brévine ("Siberia of
Switzerland", Jura Region)

o 4.5 mio viewers

= France 3 Alpes, Monstres
masques, 10 February 2024

o 4min30 TV report on Carnaval in Evoléne,
Val d'Hérens (VS)
o 1 mio viewers
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https://www.tf1info.fr/regions/video-a-la-decouverte-des-merveilles-des-lacs-geles-2284880.html
https://www.tf1info.fr/regions/video-a-la-decouverte-des-merveilles-des-lacs-geles-2284880.html

KMM: Top media result.

= Le Point, Chic helvete,
15 February 2024

= Weekly general information
magazine

= 4-pages print article showing 6 good
hotel addresses in the Alps
o Chetzeron Crans-Montana, Hoétel de

Verbier, Carina Zermatt, Rocksresort

Laax, The Cambrian Adelboden, Brucke
49 Vals, Chandolin Boutique Hotel.

= 2 mio readers

TUTOYER LE VORAB
Rocksresort

Aux confins du canton des Grisons,
Laax est considérée comme I'une des
meilleures stations suisses et une réfé-
rence pour les snowboarders et les
skieurs freestyle. Riche d’un caractere
alémanique (I'Allemagne et I'Autriche
sont toutes proches), Laax se situe au

Switzerland.

pied du glacier du Vorab (3 028 m), qui
alimente une série de lacs d’altitude
prisésdesalpinistesdepuisle début du
XX“siecle. Aucceurduvillage,le Rocks-
resort se caractérise par sonarchitecture
cubique en quartzite: contemporain
et minimaliste, I’hotel d’'une centaine
de chambres et appartements joue la
carte de la durabilité, en bas des pistes.
A partir de 260 € la nuit. rocksresort.com
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SCIB: Study Trip to Davos & Basel. Switzerland.

=  Target: Winner team of Cocktail Mix
Challenge networking event in 2023.

= 5 project managers, agency Creative
Events.

- Date: 2-4 February 2024

= Program:

= Discover potential of Davos through site visits
and various activities in the snow.

= Take a glance at Basel through city tour and
some site visits
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SCIB: Newsletter 01. Switzerland.

Target: Agencies, corpo, assoc. hy o o 1o o o0
Date: 6 February 2024

Le tout nouveau Portail de La beauté de I'lle et de la
la science du CERN Villa de Salagnon

, Le tout nouveau Portail de la science con- On dit d'elle qu’elle est I'une des maisons les
- ™ struit 8 Genéve est voué a faire connaitre les  plus photographiées au monde. La Villa

recherches du CERN. C'est un centre ouvert  Salagnon, située sur I'le du méme nom au

atous les publics et notamment celui des sein du Lac Léman et au large de Montreux,
entreprises, car tout est prévu pour y re- est désormais privatisable pour tous types
cevoir leurs événements. d'événements.

Des événements hors du commun.

Results:
= unique opening : 728
= open rate: 33,4 %

Les inspirations tirées du Les lieux suisses qui battent

m CI ICk rate " 3 9 % patrimoine de 'TUNESCO tous les records
- ) La Suisse a beau étre un petit pays ... Elle

S'inspirer de la culture du territoire lors de

I'organisation d'un événement enrichit I'ex- aime relever les défis, et apparait ainsi a
périence des participants, renforce les liens plusieurs reprises dans le Guinness World
avec la communauté hote et soutient Records. Découvrez nos merveilles, de la
I'économie locale, pour rendre vos événe- collection de pancarte « Ne pas déranger »
ments mémorables. aux infrastructures les plus spectaculaires.

Aux réalisations 2
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SCIB: SBE Trade Show. Switzoriand.

Target: present our offer to Mice e r—
2 wSuisse

clients from the Lyon region and get ey
new corporate contacts =

Dates: 8-9 February 2024

Partners: Lausanne, Hilton Geneva,
Villars-Diablerets

Results:
= 50 qualified contacts

= 30 new clients (23 corporates)
= 1 RFP on site
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= We aimed to spotlight Fribourg as Switzerland’s top destination
for chocolate enthusiasts. We teamed up with Jorge Cardoso,
an award-winning chocolate maker of Portuguese origin who
grew up in Fribourg, to bring expertise, authenticity, and
emotional connection to our campaign. Key components included:

= Creation of a MyS/pt microsite featuring Jorge's favorite spots
and chocolate-related insights.

= A targeted four-week paid social media campaign to drive traffic
to the microsite.

= Launch of the campaign alongside Jorge at the International
Festival of Chocolate, which is one of the most popular family
friendly events in Portugal.

= Organization of media trips to Fribourg to meet Jorge.

= Exploring potential collaboration with tour operators to create
tours featuring visits with Jorge.

Timing: February, March and to be continued...
PAT Marketing contacts: 800'000

Media contacts: 2°’500°000




= The International Festival of Chocolate is a well-

= During the first weekend of the festival, we launched our

= This event, coupled with Jorge's exceptional work, attracted

Fribourg, the sweetest spot of Switzerland (ll).

established, family-friendly event held annually in Obidos,
Portugal, for three consecutive weekends, drawing an
average of 100’000 visitors each year.

campaign over three days in collaboration with Jorge
Cardoso, who showcased his work and highlighted the
charms of the Fribourg region with a first taste of Swiss
chocolate.

significant media attention, including coverage from four
tv stations, two radio channels, and three newspapers.

Timing: February, March and to be continued...
Marketing contacts: 800'000
Media contacts: 2'500'000
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KMM: Zurich @ El Pais. Switzerland.

= Online article about Zurich with tips and S
first impressions for new Spanish 'm“""““
visitors in the national daily newspaper - |
«Elpais.com»

= El Pais is considered as the most read
newspaper in Spanish online and one
of the Madrid dailies considered to be a
national newspaper of record for Spain

Timing: February 2024
Media contacts: 2'309°'750
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https://elpais.com/elviajero/escapadas/europa/2024-01-22/esencias-de-zurich-basicos-para-ver-e-impresiones-de-una-primera-visita.html
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Swiss Summer Get-together. Switzerland.
Y e x
= Annual Switzerland media event to launch — | “”' rrig
summer in a new format with 5 Swiss partners. é’&&‘éé’ééﬁ%ﬁé}’-cet_togeme;.
= 4 March 2024, at Mosimann’s private club,
Belgravia

= Partners STS, Vaud Promotion, Valais
Promotion, Ticino Tourism, Gstaad

= 48 UK journalists attending

= Networking followed by five break-out
sessions where partners presented to
smaller groups of journalists

= Key themes: GTToS, summer in the mountains,
autumn breaks, 2023 overnights

96



\-\”/‘

i+ 4
AL\ § )

v NI\

KAM: ST at TTG Luxury Travel Awards. Switzerland.

= Annual event of TTG Luxury magazine with
award ceremony for operators and agents

= 1 March 2024, at the new Raffles Old War
Office in London

= ST hosted a table with 8 top UK/global tour
operator contacts, Swiss wine, gift bags

= ST sponsored category ‘Luxury operator of
the year’

= Alex as a judge on two categories including
‘Sustainability Hero of the Year' by TTG




C&A: Always-On with ‘The Telegraph. Switzerland.

Gstaad ski resort: Jodie Kidd’s Swiss family

= Promote partner Gstaad as multi-
generation winter wonderland for UK A A
guests with TV personality Jodie Kidd

= Article on the Telegraph including
multiple photos, social media (link to
article) based on visit in December 2023

= Distributed as of Boxing Day

rrrrrrrrr

(.eum
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= Several more talent trips to follow in 2024 ' P i

in collaboration with participating regions // ///////////' I/’I” \\\ “ %

& destinations
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https://www.telegraph.co.uk/travel/spark/best-of-switzerland/family-ski-holiday-gstaad-jodie-kidd/
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The United Kingdom Weddings and Switzerland.

Honeymoons Awards.

= Date: 29 February 2024
= Venue: Royal Botanical Gardens, Kew Gardens,

London
= Format: Gala evening presenting awards to
wedding industry suppliers, ST as one of the

sponsors
= Partners: Ticino Tourism, Dolder Grand Zurich,

Montreux Palace Fairmont, plus Regina from head
office

.3 . 1
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Promotion Canada — Amazon Campaign.

In Canada, we launched our first Amazon
campaign (running March/April & July/
August), consisting of the 2 campaign

elements:

Amazon Prime Video
= Goal: Dreaming (CPV)

= 4 different Video Ads with the partner
integration of 8 touristic partners.

Amazon Display Ads
- Goal: Planning (CPC\
= Amazon owned & operated display

ads will link to the ST campaign landing
page, for each partner we deliver GlFs
where the partners can include up to 3

subpartners.
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Thank you ZHN
Pascal Bloch &

Productions Switzerland.
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KAM: Sales Calls EF Tours / SWISS. Switzerland.

Teacher events with EF Groups to
promote Switzerland as travel destination
for the school trips in Newfundland and
Nova Scotia, and partner visits with
SWISS International Airlines.

= 5 — 8 February 2024

= 18 Agent Trainings, 4 Tour Operator Vitis,
14 attendees of EF Teachers on events

= St. John’s, Newfoundland

= Halifax, Nova Scotia

= Partner: Swiss International Airlines
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KAM: SCCC Sustainable Panel 2024.

Panel discussion about sustainability with
focus on tourism and transportation. ST
highlighting the Swisstainable program
and products of partners SWISS and STS.

= 28 February 2024

= 61 guests from Media, Travel Agents and
members of the SCCC

= VVancouver, British Columbia

= Doorprize: 15t Class SWISS Travel Pass

= Partner: Swiss International Airlines, STS

Switzerland.
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KAM: GAdventures Trade Show.

Travel Agent event for the Outdoor
Adventure & Travel Show with main
sponsor GAdventure. Switzerland
presentation during the dinner and trade
table at the evening event.

= 29 February 2024
= 60 Travel Agent for appreciation dinner for

= Terminal City Club, Vancouver

. & T+ JOIDM\. b
young — and senior adventure travelers

= |[nvitation for Switzerland Tourism to
Outdoor & Adventure show
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Switzerland.
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KMM: Media top results. Switzerland.

Il
>
>
e

= AFAR — Online

= Journalist: Phoebe Smith e

- Date: 2 February 2024 e e A ETpS ECAE

- Title: 7 Breathtaking Hikes in Europe That s ST
Are Worth the Journey l@é@@ walking boots take you

= Circulation: 275K | = ° /

- Featured partners: Valais ‘ Loh e

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
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KMM: Media top results. Switzerland.

. . ] - \I) 8 SIGNIN
. ArChIteCturaI DIgeSt - Onlme The 27 Best Hotel Lobbies in the World
= Journalist: Ryan Smith and Elizabeth
Stamp

= Date: 9 February 2024

= Title: The 27 Best Hotel Lobbies in the
World

= Circulation: 819K

= Featured partners: Badrutt's Palace, St.
Moritz
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KMM: Media top results.

= Eater — Online
= Journalist: Michelle Tchea

= Date: 16 February 2024
= Title: An Eater’s Guide to the Most Retro-

Chic Ski Towns in the Alps

= Reach: 10.7 M
= Featured partners: Graubunden, Hotel

Cooperations, Gastronomy
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Switzerland.

i in Lech, 1960. | Slim Aarc / Getty Image

WHERE TO EAT 2024

An Eater’s Guide to the Most
Retro-Chic Ski Towns in the Alps

Across the Alps, sleepy ski towns are recapturing past golden eras, offering winter
visitors the chance to step back in time while enjoying modern culinary hot spots

by Michelle Techea | Feb 16, 2024, 9:00am

f you buy something from an Eater link, Vox Media may carn a commission. Sce our echics policy
f N (77 suare
ver the years, the Alpine ski scene has condensed into a handful of uber-
popular resorts: Ischgl in Austria, St. Moritz or Verbier in Switzerland, and
Megeve or the Three Valleys in France. Whether holidayers prefer aprés-ski

ragers or glitzy luxury, Jigerbombs or multi-course dinners, they are generally funneled

toward onc of the few well-established mountains.
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KMM: Media top results. Switzerland.,

= SKI (s JOINNOW SIGNIN
S KI O I EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
u — online
Ski Resort Life | Europe
= Journalist: Samantha Berman 5 Best Alps Ski Resorts for Families of All Ages
Skiing in Europe can be easier, more authentic, and cheaper than staying stateside. Here are our

= Date: 21 February 2024
= Title: 5 Best Alps Ski Resorts for Families R
of All Ages €
= Circulation: 190K
= Featured partners: Berne Region, Zurich
Airport, STS, Hotel Cooperations,

Graubunden
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SCIB NA - Next three months.

April 4

April 29
April 30
May 1

May 14 — 16
May 28 — 31

June 12
June 13 - 16

June 23 — 26

GMID

SCIB General Assembly
Vacation Day

SCIB Internal Meetings
IMEX Frankfurt

IRF Invitational

Ignite Online Promo
Switzerland Meeting Trophy

M&I Miami

US
Geneva
Geneva
Vaud
Germany
Bahamas

Canada

ZH (pre tour)
Davos & LU

Miami

n/a
All

tbc
n/a
tbc

SPH, VJ,
AlpenGold

n/a
tbc

Zurich
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Switzerland.

CP/FI
CP
CP
CP

FI

CP

FI
CP

FI
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KAM: Individual fam trips support. Switzerland.
February 2024
" Durlng the month Of February’ ST BraZII - - L F ft?:or:/(i:t:i:fiil::;di, Daniel Hope, | Virtuosi Italiani « Einaudi:
supported 3 travel agencies to visit et -2 . _
] agenciafuso Nossa vista de todas as manhds no @
SWltze rland 1w See Translation

jb_no_brasil & @

= Alia Travel (Boutique Luxury TO)
= Mrs. Vivian Menon, Owner/Managing
Director
= Swiss partners support: Swiss Travel
System/Glacier Express, Andermatt Tourism
= Fuso Agencia (Luxury/ TTW Lab)
= Mr. Vinicius Nunes, Owner/ Luxury Travel
Specialista
= Swiss partners support: Swiss Travel
System,;

1w 1like Reply

brendaezecagoes Uau ey € @» & & W

1w 1like Reply

maragheneim Lindo!

1w 1like Reply

roselybrancoperes Saint Moritz

1w 1like Rebplv

m Liked by caquicomesqui and 70 others
10 February

@ Add a comment...
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KAM: Travel Agent Event Sao Paulo. Switzerland.

20 February 2024

= Breakfast training event in partnership with
Orion Operadora, Made in Bern and
Jungfrau Railways

= 7 selected travel agents from Sao Paulo
metropolitan area

= Swiss partners presence: Mr. Fernando
Aquino, Latam Representative for Jungfrau
Railways and Made in Bern

= ST presence: Mara Pessoa, Brazil Trade
Relations Manager.
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KAM: Training Seminar Luxury Segment. Switzerland.

21 February 2024

= Dedicated training presentation to Singular
Luxury Travel team in Sao Paulo

= Topic: Luxury Travel News & Swiss Travel
System

= Dedicated Q&A session

= ST presence: Mara Pessoa, Brazil Trade
Relations Manager
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KAM: Sales Calls Luxury Segment. Switzerland.

22 February 2024

= Business lunch to discuss 2024 KAM
Business Plan with TTW Group’s product &
marketing team in S&o Paulo

= ST presence: Mara Pessoa, Brazil Trade
Relations Manager
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KAM: online training seminar. Switzerland.

22 February 2024

= Dedicated online training presentation to
Wee Travel team; (prior Wee Travel
Experience Event)

= Topics: Summer, Cities & Wine tourism;

, ==
rANIS for:
4 .' N &

em qualquer epoca‘anm %
| R

= Dedicated Q&A session o pg -~ 4 ‘,a. okl

alet_MaxgWildhaus_HotelFotograf.ch_Jeronimo_Vilaplana

-

= ST presence: Mara Pessoa, Brazil Trade
Relations Manager

Ch:
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KAM/ KMM/ Promotional: Wee Travel Experience. oo

Switzerland.

SUICA

DA ARQUITETURA

= Wee Travel promoted an event in Fortaleza, from
February 27 to 29, to introduce the 2024 destinations, bl
hotels, and luxury travel experiences to selected Wee
Travel customers. The event took place at Gran
Marquise Hotel, hosting 300 customers over the three
days. The event featured:

= A full-page ad and editorial with content focusing on
Spring, Autumn, and Wine Tourism in a magazine.

= Exposure during the event, including distribution of
100 copies of the Best of CH Magazine, 300
customized "I NEED SWITZERLAND" postcards, and
destination videos screened throughout

= Prize: 1 STP 8-day 1st-class trip for two people and 1
Victorinox backpack

DESTINO DE S esasuicn
TODAS A_S ESTACOES th’R[CI,\r)o

PARA ALEM DE UM CENARIO DE INVERNO E PISTAS DE ESQUI,
A SUICA OFERECE AOS VISITANTES EXPERIENCIAS UNICAS
QUE PODEM SER APRECIADAS FM QUALQUER EPOCA DO

e
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KMM: ST Brazil on Talk Golf Show. Switzerland.

PATRIZIALEASCONAGOLF CLUB.
E um campo de golfe profissional de 18 buracos
situado num belo cendrio préximo ao porto de
dgua doce de Ascona. Considerado um dos
melhores campos de golfe da Suiga, o clube foi
fundado em 1928. O campo de golfe é plano e bem
¢ pode ser por de
todos os niveis, desde iniciantes até profissionais
Hé também um bom driving range. Aberto a
convidados: Em Ascona, 0s greens exuberantes
e fairways meticulosamente projetados estio
abertos atodos, desde o iniciante até o ¢
de amanha. Seja p r a tacad o
o swing. Desde a sua ¢80,0C atriziale
tem aberto as suas portas a muitos desportistas,
is, politicos e viajantes famosos, tod

= ST was the guest on the largest golf
show of Brazil, Talk Golf Show.

= Content focused on traveling in
Switzerland in summer, with some
highlights of some golf courses of
Switzerland (focusing on partners
iInvesting in Brazil).

= Live talk with Q&A

= Date: 20 February 2024

= https://www.youtube.com/@talkgolfshow

with 5’800 subscribers

plano, entre rvores enormes, uma paisagem
natural de rara beleza e apresenta desafios
técnicos consideraveis

Fonte e Fot
@ Antonio Cario
Fatven Clere. Diretor Switzerland Touri

ACAPITALDASUICA, BERNA.

Cerca de 130 mil habitantes vivem em Berna, é a
quarta maior cidade da Suiga. E considerada
Patriménio Mundial da UNESCO desde 1983. Com
todo o seu charme e arquitetura tipica, hospeda muitas
organizagdes internacionais, além de ser a casa do
governo federal do pais. Ela fica bem no meio do
caminho entre Genebra e Zurique. Ha& muito o que
fazer em Berna. Apesar de ser a capital da Suiga, ela
tem aquela atmosfera de cidade pequena. Poucas
cidades da Suiga conseguiram manter suas
caracteristicas historicas tao bem preservadas como
Berna. Nas ruas principais que atravessam o centro
histérico (casos da Spitalgasse, Marktgasse e
Kramgasse) vocé encontra a “marca registrada” da
arquitetura da cidade que sdo as “lauben": estruturas
em arcada que seguem por cerca de 6km formando
os mais longos calgaddes de compras cobertos de toda
a Europa. Outra caracteristica marcante é a grande
quantidade de fontes espalhadas especiaimente
pelas ruas e pragas do centro histdrico. Vocé tem que
conhecer as torres historicas como a Kifigturm (a
antiga torre da prisao) e a classica Zytglogge ou “torre
do relogio”, simbolos da cidade medieval que
permanecem preservadas

Fonte e Fotos: Fabien Clerc, civitatis com

wiseonic 7a|k
e e GOLF SHOW



https://www.youtube.com/@talkgolfshow

»@
KMM: ST Brazil on Battistini Talks. Switzerland.

= Ricardo Battistini is a journalist and
also known as the kind of corporate
network in Brazil.

= He runs a podcast called Battistini
Talks to which he invites personalities
from various industry sectors.

= ST Brazil was showcased for one
hour with lots of crunchy details about
Switzerland.

= Date: 20 February 2024.

= https://www.youtube.com/@battistinitalks
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KMM: TV Globo Media Trip — winter Switzerland.

19-22 February 2024

= TV Globo is the biggest Brazilian broadcaster and
Globo Reporter is one of the main tv shows in prime
time.

= At the end of the year, Globo Reporter will showcast
an episode promoting Switzerland during all
seasons.

= This war the first part of the episode covering
winter. It was recorded on Zermatt and St Moritz
and highlighting the Glacier Express.
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CAMPAIGNING & ACTIVATION Switsorland.
Destination Wedding Constance Zahn.

February

= Banner online on Constance Zahn
website.

= Constance Zahn is the best destination
wedding media in Brazil

= Campaign for 3 months ' iR - 3

: P.age view§: 1.2MIO/ month : Ui DA &‘;ﬁ"

= Link MySwitzerald.com =



https://www.myswitzerland.com/en-ch/experiences/wedding
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Campaigning & Activation: Women HNW!I lunch. switzeriana.

= Date: 27 February 2024

= In collaboration with SwisslLearning
Brazil and UBS, ST convened 8
powerful HNWIs women interested
In private schools in Switzerland.

= Objective: talk about Swiss schools,
wealth management & family office
and tourism

= Presentation by the 3 parties with
Q&A. Goody bags by the 3 parties

ALMOCO ESPECIAL &
@SWISSLEARNINGBR
@MYSWITZERLANDBR

@CLERCFABIEN
@CAMILA.ALMEIDA
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