
Markets East.



Germany.
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C&A: Deutsche Bahn Spring-Campaign 
„Sparpreis Europa“.
§ Period: 21-29 February 2024
§ Channels / Media: OOH and 

DOOH, Banner Display and DSP, 
ATV, YouTube, SoMe (FB, Insta, 
Pinterest) 

§ Source Markets: Berlin, Hamburg, 
Köln/Düsseldorf, Frankfurt, 
Mannheim, Karlsruhe and München

§ Budget: Total 1.5 Million Euros, of 
which 400k for Switzerland (share 
STS/ST 40k)



KAM: ITB Berlin 2024.
5 – 7 March.
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Austria/Hungary.
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KAM/KMM: Raiffeisen Reisen in OÖN and Auto 
Touring.

7

§ Media Trip 14-17 September 2023 with 7 
journalists together with KAM Raiffeisen Reisen. 

§ Oberösterreichische Nachrichten (left).

§ 1 full page in print

§ Circulation: 129.200 

§ Date: February 24, 2024

§ Auto touring (right).
§ 3 full pages in print

§ Circulation: 1.926.860 

§ Date: February 1, 2024



KAM: Switzerland Flyer from KAM ÖBB.

§ Flyer with detailed information about train 
connections Austria-Switzerland.

§ New offers & infos from Zurich, Bern, 
Lucerne, St.Gallen, Tessin, Lake Geneva 
region, GOPEX, Glacier Express, GTToS
and Swiss Travel System.

§ Distribution: ÖBB ticket-counters, 
“Reisebüro am Bahnhof” as well as our 
Mailinghouse. 

§ Date: March – December 2024

§ Print run: 30’000
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Czech Republic.
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Great journey through the heart of the Alps.

§ 12 February 2024, Prague
§ Travel presentation in main city 

library by well-known Czech 
traveller, Martin Loew, about 
Switzerland and his journey on the 
Grand Tour of Switzerland.

§ Magazine Switzerland and 
SWISSmag distributed to event 
participants.

§ 401 participants.

10



Poland.
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KMM: media meeting in Warsaw.

• SumUp meeting in Warsaw
• 8 February 2024, Fat Thursday –

sweet celebration day in Poland 
with doughnuts, very popular 
tradition

• 34 participants: media, influencers
• Sum up of 2023 and plans for 2024
• Presentation of projects and topics
• Market partners presentation  

12



KMM: media trip winter in Davos Klosters.

• 2 pax trip
• 13-16 February 2024
• Journalist, mountaineers 
• Davos Klosters
• SoMe activities by participants
• Reach: 130’000
• Print materials planned 

13



KAM: Joint Partner Campaign winter.

• Winter activities promo by: Allegra, 
Feel the Flow, Hey Holiday, 
Taksidi, Zero Gravity

• Online activities promoting offers
• SEM, Social Media
• Newsletters
• Promotion of winter season, focus 

on kids´ winter holidays, new 
destinations, inspiration

• Figures to follow end of season

14



GCC.

15



KAM: Race to Switzerland / STE.

§ Date: 9–17 February 2024
§ 2 races in KSA & UAE including 2 speed 

dating workshops, 72 breakout sessions. 
§ 4 traditional workshops in Qatar, Kuwait, 

Bahrain & Oman. 
§ 26 partners participated: GVA, LUV, 

TI/LUG, St. Moritz/GRF, ZRH, Interlaken, 
Montreux, Zermatt, Rail Europe, STS, 
Lufthansa Group & SWISS

§ Total contacts/agents: 500
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KAM: STS training/presentations. 

§ Date: 13-15 February 2024
§ 2 presentations in Dubai & Abu Dhabi to 

highlight to the local travel agents the 
benefits of STS

§ 98 agents did attend both ppts.
§ Partners: STS, Railway Europe

17



Nordics.
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C&A: Freeride.se Video Distribution & 
Competition. 
§ Date: 13 January – 3 February 2024
§ Video distribution of “How to stay 

longer” video & competition on 
Freeride.se. No1 online page for skiing 
in the Nordics. Competion was 
advertised on Meta as well.

§ Prize: Radisson Blu, STP, SWISS 
tickets

§ Contacts: 221’698, competitors: 3175
§ Partner: STS, Engadin,  Andermatt, 

SWISS 19



C&A: Meta campaign – How to winter pt 1 + 2.

§ Date: 23-31 December 2023,
19 January – 2 February 2024

§ Activity: awareness campaign 
optimized for videoviews

§ Focus: How to... Stay Longer Video.

KPI
§ Impressions: 1’348’998
§ ThruPlays: 625’948
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C&A: Meta campaign – Engadin.

§ Date: 8 February - 3 March 2024
§ Activity: awareness campaign 

optimized for videoviews
§ Focus: Show winter Engadin
§ Partner: Engadin

KPI
§ Impressions: 1’323’660
§ Views: 780’765
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C&A: Meta Campaign – Swiss.
§ Date: 14-29 February 2024
§ Activity: awareness campaign on 

meta 
§ Focus: Creating awareness about

Swiss nordic routes to Geneva
§ Partner: SWISS, Valais, Geneva

KPI
§ Impressions: 2’497’948
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KMM: Organic article Les Diablerets.

§ Date: 23 February 2024
§ Activity: Full 3 page print + digital 

article in Danish newspaper 
pleasure (weekend magazin to 
leading newspaper Börsen)

§ Contacts: 525’000
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China.
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Award: Switzerland as 2023 Best Oversea MICE
Destination by BT MICE Magazine.

§ Date: 4 February 2024
§ Description: Switzerland was 

awarded as 2023 Best Oversea
MICE Destination
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KMM: Snowboarder KOL media trip.

§ Date: 27 February - 5 March 2024
§ Description: Local snowsports

community partner Huaxue Zoo 
(GeeCool) shot in the Jungfrau 
region with 6 snowsports
enthusiasts

§ Partners: Schilthorn, Jungfrau 
Region

§ Topic: Winter
§ Results:

§ pending
26



KMM: Snowboarder KOL media trip.

§ Date: 25 February – 5 March 2024
§ Description: 2 Snowboarders, 

winner from 2020 Swiss ski pass 
project

§ Topic: Ski enthusiasts in 
Switzerland

§ Partners: Zermatt, St.Moritz, JR, 
GEX, STP

§ Results:
§ pending
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KAM: CNY celebration gathering - HKG 

§ Date: 20 February 2024
§ Description: as tradition that KAM 

invited key working Partners for 
CNY gathering. Within a day, ST 
HKG visited 4 KAM for celebrating 
and networking

§ Result: 
§ over 200 travel trade guests (Airlines, Hotel & Land 

Operators) attended and attended 4 KAM’s (Jebsen, Jetour, 
Miramar & Wing On) visitation

28



KMM: CNY celebration gathering – HKG.

§ Date: 22 February 2024
§ Description: invited by Radio & 

Television HK (RTHK) for CNY 
gathering, networking and touring 
around RTHK

§ Result:
§ Over 80 guests participated, mainly Governors, Directors of 

Broadcasting from Greater Bay Area, NTO and artists 
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KAM: Visa Workshops China.
Beijing / Shanghai / Guangzhou.
§ Date: 
§ 27 Feb – 1 Mar 2024

§ Description: 
§ Visa workshops by ST with Consular 

Directorate (FDFA), Swiss visa sections, 
external visa service provider (VFS) and 
selected Key accounts. 

§ Preparation Summer Season 24, Launch 
«Visa Preferred Partner System»

§ Results: 
§ 60 trade companies
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KAM: Visa Workshop Shanghai.

§ Date: 28 February 2024
§ Description: visa meeting by Swiss 

Consulate visa officer, VFS and 
selected VPPS KAs.  

  market status updates and visa
  topics discussion.
§ Partners: Swiss Consulate
§ Results:

§ 20 trade companies
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Award: Zermatt / Switzerland – Emerging 
Destination by PUTIKE.
§ Date: 29 February 2024
§ Description: PUTIKE is a leading 

media focus on boutique hotel, 
celebrate their 10year anniversary.  
Zermatt - Switzerland was awarded 
as Emerging Destination Award

§ Results:
§ 250 participants on ceremony
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Korea.
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KAM: 2024 Swiss Travel Academy.

§ 18th Swiss Travel Academy
§ Offline!
§ The longest educational program offered 

by NTOs in Korea
§ Comprehensive one-year Intensive 

education program
§ 2024 STA Entrance Examination  
§ Date: 23 February 2024
§ Applicants: 20 pax. from major KAs incl. 

HanaTour, ModeTour, VerygoodTour, 
NaeilTour, etc.
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Japan.
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C&A – Leading Hotels of The World Leaders 
Club Gala Dinner.
§ Imperial Palace Hotel Tokyo
§ 23 February 2024
§ Opening “yodel” by Japanese yodeller 

and speech by CH Deputy Ambassador 
§ Distribution of Heidi brochures in all gift 

bags
§ 150 guests (top LHW b2c clients)
§ Sponsor of Swiss Travel Passes for 

raffle (with ON’s Hotel Kulm St. Moritz). 
Prize presented on stage with images
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KAM: Clients event with JTB Royal Road.

§ Date: 15 February
§ Top clients of JTB’s luxury brand Royal 

Road were invited for an exclusive 
event at the Embassy. 

§ Top reasons to travel to Switzerland, 
key partners & newest products of JTB 
were presented, followed by dinner 
(with raclette by “Roboclette”) & Swiss 
Wine

§ Participants: 38 VIP clients
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C&A: HIS Travel Fair.

§ Tokyo, 23-24 February 2024
§ B2c travel fair organized by HIS (one of 

the largest TO’s in Japan)
§ Booth presence together with ETC
§ Distribution of brochures, SoMe

activation (”follow us to win prizes”) and 
“map fun” activity (guests to place pin 
on map where they want to travel next)

§ Switzerland seminar on the main stage
§ Participants: 14,000
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KAM: Clients event World Air-Sea Service 
(WAS).
§ Tokyo, 26 February 2024
§ Event organized by WAS where they 

invited some of their top clients
§ Presentation of Switzerland tours with 

focus on newly-launched “long stay 
program Zermatt”

§ ST contributed with Swiss cheese and 
Swiss wine

§ Bookings for 70 pax were generated 
shortly after

§ Participants: 40 
39



KMM - Magazine ‘Tetsudo Fan’.

§ ‘Tetsudo Fan’ is a train 
magazine

§ Contacts: 215’000.
§ Pages: 2
§ Issued: 21 February 2024
§ Article about the railway 

photo exhibition featuring 
Matterhorn Gotthard Railway
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KMM - Online ‘Signpost’.

§ ‘Signpost’ is food & travel 
online media for millennials

§ Contact: 1.8 mio.
§ Pages: 6 
§ Published: 9 February 2024
§ Report about Great Aletsch 

Glacier and authentic local 
food.

§ As a result of Intl media trip 
‘Savor Swiss Autumn’
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KAM - JATA webinar.

§ Webinar on Switzerland for the 
members of the Japan 
Association of Travel Agents.

§ Date: 14 February 2024
§ Participants: 204 travel agents
§ ST presented travel theme of 

‘Unknown destinations’ by 
presenting partners’ nature 
and culture attractiveness
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South East Asia.
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STS - Training Webinar with Miki – TH.

§ 1 February 2024
§ Communicate 2024 STP rates, 

Winter offerings, promote STP and 
GTToS. Broad discussions on 2024
plans, market trends, priorities.

§ KPIs: Product training for Miki team, 
push mono Switzerland package by 
train, support GSA efforts.

§ Partners integration: ST/STS/RE, 
Miki TH
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STS - Sales visit Klook – SG.

§ 1 February 2024
§ Communicate 2024 STP rates, 

Winter offerings, promote STP and 
GTToS. Broad discussions on 2024 
plans, market trends, priorities.

§ KPIs: Networking opportunity, sales 
commitment and engagement.

§ Partners integration: ST/STS, Klook
SEA
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STS - CNY eNewsletter to Trade – SEA.

§ 8 February 2024
§ Communicate CNY greetings, 

Spring offerings, promote STP and 
GTToS.

§ KPIs: Continually refresh and 
expand database, engagement with 
agents.

§ Partners integration: ST/STS
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STS - Trade Seminar in Manila – PH.

§ 22 February 2024
§ Communicate 2024 STP rates, 

Winter offerings, promote STP and 
GTToS.

§ KPIs: Entrench presence in key 
source mkt, engagement with 
>40 agents, support GSA efforts.

§ Partners integration: ST/STS/RE, 
TAC Tours
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STS - Excellence Talk in Manila – PH.

§ 23 February 2024
§ Communicate 2024 STP rates, 

Winter offerings, promote STP and 
GTToS.

§ KPIs: Entrench presence in key 
source mkt, engagement with >20 
ASTA Philippines team members.

§ Partners integration: ST/STS, ASTA 
Philippines
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STS - Trade Seminar in Kuala Lumpur – MY.

§ 27 February 2024
§ Communicate 2024 STP rates, 

Winter offerings, promote STP and 
GTToS.

§ KPIs: Entrench presence in key 
source mkt, engagement with 
>30 agents, support GSA efforts.

§ Partners integration: ST/STS/RE, 
Boustead Travel
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STS - Trade Seminar in Chiangmai – TH.

§ 29 February 2024
§ Communicate 2024 STP rates, 

Winter offerings, promote STP and 
GTToS.

§ KPIs: Outreach in 2nd tier cities with 
potential, engagement with 
>30 agents, support GSA efforts.

§ Partners integration: ST/STS/RE, 
Swiss Fanclub
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KMM MY – The Star newspaper.

§ Journalist: David Bowden
§ Publication date: 8 February 2024

§ 2 full pages

§ Result from the international media 
trip – Savor Swiss autumn in all 
senses.

§ Circulations: 248,599

§ Contacts: 1,185,000
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KMM MY – Glam Magazine.

§ Journalist: Muzammin Muzlan
§ Publication date: February 2024

§ 2 full pages

§ Result from the media trip in 
collaboration with Heaven 
Portfolio

§ Readership: 54,000

§ UVPM for GlamLelaki: 86,000

52



SCIB SEA Carried Out Business Meetings.

§ Market: Philippines, Vietnam 
§ Corporate : Incentives
§ Period: February 2024
§ Carried out in CH : 03 incentives
§ Grand Total Overnights: 529
§ Grand Total Turnover: CHF 176,157
§ Destination: Zürich, Lucerne, Interlaken, 

Geneva, Lugano
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SCIB SEA: Malaysia Incentive Trip Launch.

§ Corporate: Great Eastern Life 
Assurance Malaysia Launch 
Incentives in Switzerland 2025
§ Event Date: 6 February 2024
§ Total participated: 10,000 person 
§ Location: Axiata Arena Stadium

§ Promoted Incentive to be carried out 
in 2025 
§ Expected Result: 1’500 Overnights, CHF 

499,500 Turnover
§ Destination: Zürich, Lucerne
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Australia.
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KAM: Showcasing the GTToS with Entire Travel.

56

Showcase in Brisbane – Melbourne - Sydney
§ Entire Travel is one of our key TO’s in Australia 

and organised an extensive roadshow for the 
very first time

§ We participated with a booth along with many 
other destinations and were the only European 
country presenting during the Soiree

§ It was an excellent opportunity to feel the 
market, and the interest in our panoramic trains 
was huge

Timing: 13, 14 and 15 February 2024
Participants: 200 agents at each event for a total of 600 across the three states

MAX



KAM: Luxury Product Showcase.

57

§ Members of the Travel Associates Luxury Travel 
Collection were invited to attend this Showcase at 
the Gold Coast

§ ST had an elegant booth with numerous 
presentations using the new Touring map, although 
here, too, panoramic trains were the main topic of 
interest

§ For the luxury traveller in Australia, the new luxury is 
about authentic experiences rather than luxury per se

Timing: 23 and 24 February 2024
Participants: Over 200 luxury travel designersQUINN



KMM: Lucerne at the Sunday Herald Sun.
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§ Beautiful 2 pages printed article about 
Lucerne in Summer 

§ The journalist travelled with Insight 
Vacations and Switzerland Tourism 

Timing: 04 February 2024
Media contacts: 349’252 copies reaching over 611’000 readers



India.
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Markets West.



Switzerland.
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§ Publication: KW 9, 2024
§ Circulation: 2.5 Mio. / Readership: 3.4 Mio. 
§ German / French / Italian
§ 2 pages with 4 panoramic train packages

§ Overnight stay in a selected hotel (incl. breakfast)
§ Train ticket (incl. seat reservation)

§ Landingpage on www.coopzeitung.ch 
§ Social Push (3 flights) 

C&A: Coop Train Promo.
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BeNeLux.

6363



C&A: Belgium Affordable Art Fair.

§ 7-11 February 2024
§ 15th edition of Affordable Art Fair 

Brussels with 88 galleries
§ 22’000 visitors during the Vernissage 

and public days
§ Exclusive art project with artist Malou

Cohen and Basel Tourism
§ Stand at the fair 
§ Presentation during guided tour for 

sponsors and VIPs
§ Additional promotion in fair guide, 

newsletter, website and social media 64



C&A: NL Mark Tuitert influencer trip.

§ 9-13 January 2024
§ Shooting trip in Davos focused on 

freeride and ice skating with Mark 
Tuitert (speed ice skating olympic gold 
champion) and pro freeskiers Loic
Isliker and Paul de Groot

§ Post on social media during the trip in 
January and in autumn 2024 to 
promote winter sports in Davos

§ Total reach of 270’000 on SoMe
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KMM: NL Top Coverage.

§ Publication and cover in VROUW Magazine
§ 17 February 2024

§ 1.2 Mio Top Coverage Contacts

§ Partners: STS/Gornergratbahn & Zermatt
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KMM: Belgium Top Coverage.

§ TV show ‘Sergio over de grens’, in 
Switzerland

§ Famous starred chief cook goes on 
a culinary trip with Belgian artist 

§ 27 February 2024 broadcasted on 
VTM

§ 400’000 Top Coverage Contacts

§ Partners: Graubunden
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C&A: NL GToS TV RTL 4, “De mooiste wegen”.

§ e-Grand Tour of Switzerland on RTL4, "De mooiste wegen”
§ Production in cooperation with Polestar Netherlands
§ Shoot 23-25 January 2024
§ Hotel with charging stations in garage or close by.
§ Appenzell, Hotel Romantik Säntis
§ Davos, Hotel Piz Buin.

§ Broadcast on TV + streaming
§ Sunday 17 February, repeat 7 April.

§ Contacts: 471.000. TV only
§ LINK episode
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https://www.demooistewegen.nl/afleveringen/


SCIB: NL MICE EventSummit.

69

§ 8 February 2024
§ EventSummit at Jaarbeurs Utrecht

§ 6000 visitors and exhibitors

§ Connect and re-connect with MICE professionals



SCIB: Belgium Break The Ice Forum.

§ 1-3 February 2024
§ Hasselt
§ 40 hosted buyers from Benelux and 

Europe
§ 25 1 to 1 appointments
§ Total 30 contacts
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SCIB: Belgium Advertorial.

§ Boardroom Magazine
§ March edition

§ Target group: International 
associations

§ 2 pages: Pioneering the
space sector in Switzerland

§ 7'500 ex.
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Italy.
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Campaigning & Activation: E-Newsletter 
February.
§ Date: 1 February 2024
§ What: ST E-Newsletter February
§ Market inputs:
§ Sledging adventures
§ Valentine's Day in relaxation

§ Contacts: 15’609
§ Open rate: 36.61%
§ Click rate: 4.53%
§ Partners: GRF, Lucerne, Made in 

Bern, Valais, Vaud Promotion
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https://crm.stnet.ch/crm/service/nlweb?bpid=1610986432&mid=353&nlid=1631533427&hid=1632652455&language=it&chk=1RxFFOmfeF


Influencer trip with Angelica Massera in 
Interlaken.
§ Period: 26 Feb – 3 March 2024
§ What: Influencer Trip with Angelica 

Massera (511’000 followers) and 
family to the Interlaken region

§ Focus on:
§ Activities in the region
§ Panoramic train routes

§ Content: 1 IG posts, 22 stories
§ Impressions: 319’245
§ Partners: Interlaken, STS
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KAM: BIT Fair Milano.

§ Period: 4-6 February 2024
§ What: Participation at the BIT trade 

fair in Milan. 
§ Stand in the ADUTEI (Association of 

Foreign Tourism Offices in Italy) village
§ Participation at trade workshop TOVE 

(Travel Open Village Evolution), organized 
by Tavel Quotidiano

§ Participation at the ADUTEI panel with 
presentation of Switzerland as a tourism 
destination

§ Interview with Italpress (press agency) 
presenting Switzerland as a family 
vacation destination, reported online in 
more than 20 media

§ Distribution of ST and partner brochures 
and gadgets

§ Contacts: 1’500’275
§ Partners: RhB, Ricola, STS
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https://stream24.ilsole24ore.com/video/economia/frulli-la-svizzera-meta-ideale-famiglie-bambini/AFPGDhcC?refresh_ce=1


KAM: BIT Fair Milano.
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KMM: Individual Media Trip Geneva.

§ Period: 4-6 February 2024
§ What: Individual media trip to 

Geneva.
§ Participant: Lorenzo Vatti for Radio 

Toscana
§ Partner: Geneva
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KMM: Individual Media Trip Valais.

§ Period: 13-15 February 2024
§ What: Individual media trip to 

Leukerbad.
§ Participant: Andrea Battaglini for 

LaStampa.it
§ Partner: Valais (Leukerbad)

78



KMM: Individual Media Trip Bern.

§ Period: 13-15 February 2024
§ What: Individual trip to Bern for TV 

show «Storie e Misteri» on Telenova 
§ Focus on:
§ Schloss Burgdorf, Emmentaler Schau-

käserei, Space Eye observatory, overnight 
at Romatik Hotel Bären Dürrenroth

§ Participants: 3 journalists (Aristide 
Malnati, Gabriele Ardemagni and 
Aurora Mavaricchio)

§ Partner: Bern Welcome
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KMM: International Group Media Trip Basel.

§ Period: 18-20 February 2024
§ What: International group media trip 

with focus on Basel Carnival.
§ Participants: 3
§ Partner: Basel
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KMM: Individual Media Trip Graubünden.

§ Period: 24-25 February 2024
§ What: Tour of Graubünden with 

electric car Cupra Born, overnight at 
the Piz Mitgel Hotel in Savognin

§ Participant: Valerio Boni for 
Gazzetta Motori

§ Partner: GRF
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France.
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C&A: Swiss Wine Promotion Partnership. 

§ Goal : In the framework of the "off events" of 
the B2B fair WineParis ST organized an event 
to promote Swiss Wine for B2C & B2B

§ Invitation of Le Monde readers (high end 
potential customers)

§ 12 Swiss winegrowers present, each with an 
etiquette representing all 6 wine regions of 
Switzerland

§ Date : 13 February 2024
§ Location : Ambassador Opera Marriott Hotel 

(with our Swiss winter set up)
§ KPI : 60 guests
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C&A: Skipass in Verbier.

§ Skipass is a pure player media with a very 
strong and engaged skiers community in France

§ Promoting Switzerland, Verbier and freeride 
skiing through a trip with world freeride champion 
Xavier de le Rue to Verbier

§ Participation of winners of the community of 
Skipass of a sweepstake

§ Article published on Skipass.com to tell the story 
of the trip (diary storytelling)

§ Live communication during trip on social 
networks
o 47 Stories Instagram
o 5 Reel Instagram
o 5 Post Instagram

84



KMM: TV results.

§ TF1 - Le 13h, Merveilles des 
lacs gelés, 2 February 2024
o 4min50 TV report on frozen 

lakes, including skating on the Lac 
des Taillères in La Brévine ("Siberia of 
Switzerland", Jura Region)

o 4.5 mio viewers
§ France 3 Alpes, Monstres

masqués, 10 February 2024
o 4min30 TV report on Carnaval in Evolène, 

Val d'Hérens (VS)
o 1 mio viewers
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https://www.tf1info.fr/regions/video-a-la-decouverte-des-merveilles-des-lacs-geles-2284880.html
https://www.tf1info.fr/regions/video-a-la-decouverte-des-merveilles-des-lacs-geles-2284880.html


KMM: Top media result.

§ Le Point, Chic helvète, 
15 February 2024

§ Weekly general information 
magazine

§ 4-pages print article showing 6 good 
hotel addresses in the Alps
o Chetzeron Crans-Montana, Hôtel de 

Verbier, Carina Zermatt, Rocksresort
Laax, The Cambrian Adelboden, Brücke 
49 Vals, Chandolin Boutique Hotel.

§ 2 mio readers
86



SCIB: Study Trip to Davos & Basel.

§ Target: Winner team of Cocktail Mix 
Challenge networking event in 2023.

§ 5 project managers, agency Creative 
Events.

§ Date: 2-4 February 2024

§ Program:
§ Discover potential of Davos through site visits 

and various activities in the snow.
§ Take a glance at Basel through city tour and 

some site visits
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SCIB: Newsletter 01.

Target: Agencies, corpo, assoc.
Date: 6 February 2024

E-news sent to 2’237 contacts.

Results:
§ unique opening : 728
§ open rate: 33,4 %
§ click rate: 3,9 %
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SCIB: SBE Trade Show.

Target: present our offer to Mice 
clients from the Lyon region and get 
new corporate contacts 
Dates: 8-9 February 2024
Partners: Lausanne, Hilton Geneva, 
Villars-Diablerets

Results:
§ 50 qualified contacts 
§ 30 new clients (23 corporates)
§ 1 RFP on site
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Portugal.
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Fribourg, the sweetest spot of Switzerland (I).

91

§ We aimed to spotlight Fribourg as Switzerland’s top destination
for chocolate enthusiasts. We teamed up with Jorge Cardoso,
an award-winning chocolate maker of Portuguese origin who
grew up in Fribourg, to bring expertise, authenticity, and
emotional connection to our campaign. Key components included:

§ Creation of a MyS/pt microsite featuring Jorge's favorite spots
and chocolate-related insights.

§ A targeted four-week paid social media campaign to drive traffic
to the microsite.

§ Launch of the campaign alongside Jorge at the International
Festival of Chocolate, which is one of the most popular family
friendly events in Portugal.

§ Organization of media trips to Fribourg to meet Jorge.
§ Exploring potential collaboration with tour operators to create

tours featuring visits with Jorge.

Timing: February, March and to be continued…
Marketing contacts: 800’000
Media contacts: 2’500’000



Fribourg, the sweetest spot of Switzerland (II).
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§ The International Festival of Chocolate is a well-
established, family-friendly event held annually in Óbidos,
Portugal, for three consecutive weekends, drawing an
average of 100’000 visitors each year.

§ During the first weekend of the festival, we launched our
campaign over three days in collaboration with Jorge
Cardoso, who showcased his work and highlighted the
charms of the Fribourg region with a first taste of Swiss
chocolate.

§ This event, coupled with Jorge's exceptional work, attracted
significant media attention, including coverage from four
tv stations, two radio channels, and three newspapers.

Timing: February, March and to be continued…
Marketing contacts: 800’000
Media contacts: 2’500’000



Spain.
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KMM: Zürich @ El Pais. 

§ Online article about Zurich with tips and 
first impressions for new Spanish 
visitors in the national daily newspaper 
«Elpais.com»

§ El Pais is considered as the most read 
newspaper in Spanish online and one 
of the Madrid dailies considered to be a 
national newspaper of record for Spain 

Timing: February 2024
Media contacts:  2’309’750
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K R I SM A X

https://elpais.com/elviajero/escapadas/europa/2024-01-22/esencias-de-zurich-basicos-para-ver-e-impresiones-de-una-primera-visita.html


UK/Ireland.
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Swiss Summer Get-together.

96

§ Annual Switzerland media event to launch 
summer in a new format with 5 Swiss partners. 

§ 4 March 2024, at Mosimann’s private club, 
Belgravia

§ Partners STS, Vaud Promotion, Valais 
Promotion, Ticino Tourism, Gstaad

§ 48 UK journalists attending 
§ Networking followed by five break-out 

sessions where partners presented to 
smaller groups of journalists 

§ Key themes: GTToS, summer in the mountains, 
autumn breaks, 2023 overnights



KAM: ST at TTG Luxury Travel Awards.

§ Annual event of TTG Luxury magazine with 
award ceremony for operators and agents

§ 1 March 2024, at the new Raffles Old War 
Office in London

§ ST hosted a table with 8 top UK/global tour 
operator contacts, Swiss wine, gift bags

§ ST sponsored category ‘Luxury operator of 
the year’

§ Alex as a judge on two categories including 
‘Sustainability Hero of the Year’ by TTG



C&A: Always-On with ‘The Telegraph.

§ Promote partner Gstaad as multi-
generation winter wonderland for UK 
guests with TV personality Jodie Kidd

§ Article on the Telegraph including 
multiple photos, social media (link to 
article) based on visit in December 2023

§ Distributed as of Boxing Day 
§ Several more talent trips to follow in 2024 

in collaboration with participating regions 
& destinations
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The United Kingdom Weddings and 
Honeymoons Awards.
§ Date: 29 February 2024
§ Venue: Royal Botanical Gardens, Kew Gardens, 

London
§ Format: Gala evening presenting awards to 

wedding industry suppliers, ST as one of the 
sponsors 

§ Partners: Ticino Tourism, Dolder Grand Zurich, 
Montreux Palace Fairmont, plus Regina from head 
office
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North America.
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Promotion Canada – Amazon Campaign.

In Canada, we launched our first Amazon
campaign (running March/April & July/
August), consisting of the 2 campaign
elements:

Amazon Prime Video
§ Goal: Dreaming (CPV)
§ 4 different Video Ads with the partner 

integration of 8 touristic partners.

Amazon Display Ads
§ Goal: Planning (CPC)
§ Amazon owned & operated display 

ads will link to the ST campaign landing 
page, for each partner we deliver GIFs 
where the partners can include up to 3 
subpartners. 

Thank you 
Pascal Bloch & 

Productions 
Team!!!



KAM: Sales Calls EF Tours / SWISS. 

Teacher events with EF Groups to 
promote Switzerland as travel destination 
for the school trips in Newfundland and 
Nova Scotia, and partner visits with 
SWISS International Airlines.

§ 5 – 8 February 2024
§ 18 Agent Trainings, 4 Tour Operator Vitis, 

14 attendees of EF Teachers on events
§ St. John’s, Newfoundland
§ Halifax, Nova Scotia
§ Partner: Swiss International Airlines

§ ]]
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KAM: SCCC Sustainable Panel 2024.

Panel discussion about sustainability with 
focus on tourism and transportation. ST 
highlighting the Swisstainable program 
and products of partners SWISS and STS.

§ 28 February 2024
§ 61 guests from Media, Travel Agents and 

members of the SCCC
§ Vancouver, British Columbia
§ Doorprize: 1st Class SWISS Travel Pass
§ Partner: Swiss International Airlines, STS
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KAM: GAdventures Trade Show.

Travel Agent event for the Outdoor 
Adventure & Travel Show with main 
sponsor GAdventure. Switzerland 
presentation during the dinner and trade 
table at the evening event.

§ 29 February 2024
§ 60 Travel Agent for appreciation dinner for 

young – and senior adventure travelers
§ Invitation for Switzerland Tourism to 

Outdoor & Adventure show
§ Terminal City Club, Vancouver
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KMM: Media top results.

105

§ AFAR – Online
§ Journalist: Phoebe Smith
§ Date: 2 February 2024
§ Title: 7 Breathtaking Hikes in Europe That 

Are Worth the Journey
§ Circulation: 275K
§ Featured partners: Valais



KMM: Media top results.
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§ Architectural Digest – Online
§ Journalist: Ryan Smith and Elizabeth 

Stamp
§ Date: 9 February 2024
§ Title: The 27 Best Hotel Lobbies in the 

World
§ Circulation: 819K
§ Featured partners: Badrutt’s Palace, St. 

Moritz



KMM: Media top results.
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§ Eater – Online
§ Journalist: Michelle Tchea
§ Date: 16 February 2024
§ Title: An Eater’s Guide to the Most Retro-

Chic Ski Towns in the Alps
§ Reach: 10.7 M
§ Featured partners: Graubünden, Hotel 

Cooperations, Gastronomy



KMM: Media top results.
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§ SKI – Online
§ Journalist: Samantha Berman
§ Date: 21 February 2024
§ Title: 5 Best Alps Ski Resorts for Families 

of All Ages
§ Circulation: 190K
§ Featured partners: Berne Region, Zurich 

Airport, STS, Hotel Cooperations, 
Graubünden



SCIB NA - Next three months.
Date Event/Project Location Partners Who

April 4 GMID US n/a CP/FI
April 29 SCIB General Assembly Geneva All CP
April 30 Vacation Day Geneva tbc CP
May 1 SCIB Internal Meetings Vaud n/a CP
May 14 – 16 IMEX Frankfurt Germany tbc FI
May 28 – 31 IRF Invitational Bahamas SPH, VJ, 

AlpenGold
CP

June 12 Ignite Online Promo Canada n/a FI
June 13 – 16 Switzerland Meeting Trophy ZH (pre tour) 

Davos & LU
tbc CP

June 23 – 26 M&I Miami Miami Zurich FI
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Brazil.

110



KAM: Individual fam trips support.

February 2024
§ During the month of February, ST Brazil

supported 3 travel agencies to visit
Switzerland:

§ Alia Travel (Boutique Luxury TO)
§ Mrs. Vivian Menon, Owner/Managing 

Director 
§ Swiss partners support: Swiss Travel

System/Glacier Express, Andermatt Tourism
§ Fuso Agencia (Luxury/ TTW Lab)
§ Mr. Vinicius Nunes, Owner/ Luxury Travel

Specialista
§ Swiss partners support: Swiss Travel

System;
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KAM: Travel Agent Event Sao Paulo. 

20 February 2024

§ Breakfast training event in partnership with
Orion Operadora, Made in Bern and
Jungfrau Railways

§ 7 selected travel agents from São Paulo 
metropolitan area

§ Swiss partners presence: Mr. Fernando 
Aquino, Latam Representative for Jungfrau 
Railways and Made in Bern

§ ST presence: Mara Pessoa, Brazil Trade 
Relations Manager.
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KAM: Training Seminar Luxury Segment.

21 February 2024

§ Dedicated training presentation to Singular 
Luxury Travel team in São Paulo

§ Topic: Luxury Travel News & Swiss Travel
System

§ Dedicated Q&A session
§ ST presence: Mara Pessoa, Brazil Trade 

Relations Manager

113



KAM: Sales Calls Luxury Segment.

22 February 2024

§ Business lunch to discuss 2024 KAM 
Business Plan with TTW Group’s product & 
marketing team in São Paulo

§ ST presence: Mara Pessoa, Brazil Trade 
Relations Manager
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KAM: online training seminar.

22 February 2024

§ Dedicated online training presentation to
Wee Travel team; (prior Wee Travel
Experience Event)

§ Topics: Summer, Cities & Wine tourism;
§ Dedicated Q&A session
§ ST presence: Mara Pessoa, Brazil Trade 

Relations Manager
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KAM/ KMM/ Promotional: Wee Travel Experience.

§ Wee Travel promoted an event in Fortaleza, from
February 27 to 29, to introduce the 2024 destinations,
hotels, and luxury travel experiences to selected Wee
Travel customers. The event took place at Gran
Marquise Hotel, hosting 300 customers over the three
days. The event featured:

§ A full-page ad and editorial with content focusing on
Spring, Autumn, and Wine Tourism in a magazine.

§ Exposure during the event, including distribution of
100 copies of the Best of CH Magazine, 300
customized "I NEED SWITZERLAND" postcards, and
destination videos screened throughout

§ Prize: 1 STP 8-day 1st-class trip for two people and 1
Victorinox backpack
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KMM: ST Brazil on Talk Golf Show.

§ ST was the guest on the largest golf 
show of Brazil, Talk Golf Show.

§ Content focused on traveling in 
Switzerland in summer, with some 
highlights of some golf courses of 
Switzerland (focusing on partners 
investing in Brazil).

§ Live talk with Q&A
§ Date: 20 February 2024
§ https://www.youtube.com/@talkgolfshow

with 5’800 subscribers
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KMM: ST Brazil on Battistini Talks.

§ Ricardo Battistini is a journalist and 
also known as the kind of corporate 
network in Brazil.

§ He runs a podcast called Battistini 
Talks to which he invites personalities 
from various industry sectors.

§ ST Brazil was showcased for one 
hour with lots of crunchy details about 
Switzerland.

§ Date: 20 February 2024.
§ https://www.youtube.com/@battistinitalks
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KMM: TV Globo Media Trip – winter
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19-22 February 2024 

§ TV Globo is the biggest Brazilian broadcaster and 
Globo Reporter is one of the main tv shows in prime 
time. 

§ At the end of the year, Globo Reporter will showcast 
an episode promoting Switzerland during all 
seasons. 

§ This war the first part of the episode covering 
winter. It was recorded on Zermatt and St Moritz 
and highlighting the Glacier Express.



CAMPAIGNING & ACTIVATION
Destination Wedding Constance Zahn.
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February

§ Banner online on Constance Zahn
website.

§ Constance Zahn is the best destination
wedding media in Brazil

§ Campaign for 3 months
§ Page views: 1.2MIO/ month
§ Link MySwitzerald.com

https://www.myswitzerland.com/en-ch/experiences/wedding


Campaigning & Activation: Women HNWI lunch.

§ Date: 27 February 2024
§ In collaboration with SwissLearning 

Brazil and UBS, ST convened 8 
powerful HNWIs women interested 
in private schools in Switzerland.

§ Objective: talk about Swiss schools, 
wealth management & family office 
and tourism

§ Presentation by the 3 parties with 
Q&A. Goody bags by the 3 parties
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