








•

•
•

•

•

•
•

•













•

•

•







⁄

⁄



⁄

⁄

⁄





•

•

•

•

•

•

•

•

•















7%

13%

18%

24%

26%

13%

0% 20% 40% 60% 80% 100%









•

•

•

•

•

•

•

•

•

























/









•

•

•

•

•

























0% 10% 20% 30% 40% 0% 10% 20% 30% 40% 0% 10% 20% 30% 40%

















•

•

•



Domestic International







%

10%

20%

30%

40%

50%

60%

70%

80%

90%

18-24 25-34 35-44 45-54 55-64 65+

Average 70%-80%





•

•

•

•

•

•

•

•



When European Meetings & Events will be 
back to pre-COVID/2019 levels How meetings will change in 2024 and 2025
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