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Playboy Print “Genuss & Reisen”.

§ Partners: Swiss Travel System, 
Goldenpass Express, Montreux & 
Crans-Montana

§ Circulation: 720’000 readers
§ Persona: Quinn
§ Recovery GTToS
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Soirée Suisse: Swiss Embassy Event in Berlin.

§ Around 600 invited guests from politics, business
and culture came together for the annual Soirée 
Suisse of the Swiss Embassy in Berlin

§ Motto of the event: #BahntastischeSchweiz, 
Swiss rail traffic was celebrated in the locomotive
shed of the German Museum of Technology.

§ The ST - VR experience gave guests a little taste 
of the scenic routes of the panoramic trains, 
such as those of the Glacier Express AG.

§ The occasion was also the farewell of the Swiss 
Ambassador Paul Seger after 40 years in office.
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SALON Event / Sammlung Philara / Düsseldorf.

§ Exclusive dinner event with SALON magazine
and Swiss Deluxe Hotels 

§ Location: Contemporary art collection, 
Sammlung Philara, Düsseldorf 

§ 4th of september
§ Hosts: Chief editor, Anne Petersen and collector

Gil Bronner
§ Menu by star chef Yannick Crepaux, Hotel 

LeCrans
§ Exhibition showcasing Swiss Deluxe Hotels and 

Grand Tour Deluxe and VR Experience GToS
§ 80 VIP guests from business and culture and 

readers of SALON
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Digital Advertorial for Winterthur – summary.
Frankfurter Allgemeine Zeitung (FAZ.net) & Süddeutsche Zeitung (SZ.de)

§ Campaign timeline: 24th uly – 3rd Sseptember 2023
§ Digital Advertorial with 4 topics:
§ Festival city, Art & Culture, Sustainability, Sulzerareal

§ Various banner formats linking to the advertorial
§ Link to MyS.com & Newsletter subscription included
§ Performance (total FAZ.net+ SZ.de):
§ 3.600.459 Ad Impressions
§ 23.303 clicks
§ 0,64% click rate
§ 11.911 Page Views
§ 01:43 minutes average reading time 
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Traffic generation through banners.
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C&A: GEO Nature Camp with Made in Bern.

§ Campaign Idea: ST & MiB organize together a 6-day 
Nature Camp for readers of GEO Saison/GEO. 

§ Goal: Activating the target group in print and SoMe
with a raffle for an adventure

§ Components:  
§ Advertorial in GEO Saison (05/2023) as “Call for 

Competition” +  Digital Native Advertorial on GEO.de + IG 
Story on GEO Instagram

§ GEO Nature Camp taking place with 4 winners in MiB 
Region (06/2023)

§ Advertorial in GEO (10/2023) as “Follow-up report” of the 
Winning trip + IG Story as Follow-Up report  

§ Key Partner: Made in Bern (TOI, TALK, Jungfrau 
Region, Bern Welcome)

§ Budget: 61’000 EUR
§ Results: Impressions IG: 28.846, Klicks Digital Native 

Advert.: 9.915, print run: 213.917, coverage: 2,83 Mio
8



Austria/Hungary.
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Austria: Zurich digital campaign.

§ Zurich digital campaign in cooperation with 
ÖBB and STS in order to promote the 
arrival by train to Zurich in general as well 
as the Zurich city card (discount for ÖBB 
guests) in Austria with native and display 
ads.

§ Additional promotion via ÖBB at the 
“Reisezentren“ in major cities.

§ Date: 21. August - 15. October 2023
§ Expected contacts (final reporting to follow): 

appr. 3 million AIs, 12’000 clicks
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Austria: Recovery autumn digital campaign.

§ Digital campaign in cooperation with Oe24 
in order to promote autumn in general and 
focusing on the sense campaign with an 
own channel on Oe24 – theme integration 
on Reiselust.at and Madonna.at.

§ Social media postings on Facebook and 
Instagram.

§ Date: 04. September – 03. October 2023
§ Expected contacts (final reporting to follow): 

appr. 3,2 million AIs 
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Austria: Bergwelten event in Zermatt.

§ In cooperation with the Bergwelten Magazin 
(Red Bull Mediahouse), Simon Messner 
will climb up the Dom (4545m) joined by
30 people from AT, DE and CH

§ Date: 27.-30. August 2023
§ Contacts:
§ 103'898 print run
§ 1'204'000 page impressions
§ 90 overnight stays
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Czech Republic.
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Influencer group trip – Czech Social Awards.

§ 31.8. – 3.9.2023
§ Group influencer media trip to 

Zermatt for winners of Czech Social 
Awards and ST long-term 
cooperating influencers.

§ 4 days trip placed only in Zermatt 
with focus on new Alpine Crossing, 
Sunnegga and Meet the Sheep.

§ 8 PAX
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ST Press conference Winter 2023/2024.

§ 21.9.2023, Prague
§ ST Press conference focused on 

upcoming Winter 2023/2024 with 
active participation of EDA, Simon 
Bosshart, Pilatus-Bahnen AG, and 
Czech Railways. 

§ Event location: Residency of Swiss 
Ambassador in Prague

§ 34 participants
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Trade / Media Business lunch.

§ 22.9.2023, Prague
§ Business lunch with ST and Pilatus-

Bahnen AG trade presentations by 
Simon Bosshart and Tobias Thut to 
invited VIP trade and media partners 
in CZ followed with lunch.

§ ST focus on Swisstainable, Touring 
and MyS PRO.

§ 14 participants
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Poland.
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Future activities.

§ Photo influencer autumn project, October 
§ Promotion on GToS with naTemat.pl, October
§ Joint Promotional Agreements for winter season
§ Winter meeting with trade and media, November
§ Display campaign winter, November
§ Fam trip winter in Engelberg, 5 pax, December
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KMM: 100% women biking trip with Wysokie
Obcasy.
§ 21. - 24.08 gravel biking trip
§ Olympic MTB silver medalist Maja 

Włoszczowska, 2 influenc., 1 
photographer, 1 journalist 

§ Lakes Route no. 9
§ Cooperation with Eurotrek
§ Journalist from women’s magazine 

Wysokie Obcasy
§ SoMe of participants, YouTube
§ Organic SoMe reach 920’000
§ Articles after return 
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KMM: Madame Edith and friends influencer trip.

§ 3. - 7.09 
§ 5 female influencers
§ Grand Train Tour of Switzerland
§ SoMe of participants, blog posts 

planned
§ Promotion of our GTToS eGuide
§ Partners integrated: RhB, Ticino, St. 

Gallen, Lucerne
§ Reach so far 320’000
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KMM: TV team, Dzień dobry TVN trip.

§ 5. - 9.09
§ Morning show on TVN - Poland’s 

biggest private TV channel 
§ Focus on GTToS
§ Golden Pass (Express, Belle 

Epoque), Lucerne, Montreux
§ 3 episodes followed by article online 

to be published at end of September 
/ October 
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KMM: TV personality trip by Aleksandra and
Marta.
§ 29.08 - 7.09
§ Aleksandra Kwaśniewska, daughter 

of the former president, and her 
actress friend Marta Wierzbicka
(630’000 follow. total)

§ Grand Train Tour, panoramic rides, 
eGuide GTToS promoted 

§ Instagram posts, reels & stories
§ Articles by other media informing 

about their trip
22



KMM: Media trip by naTemat.pl.

§ 11.-15.09 
§ Journalist and photographer of 

portal natemat.pl
§ eGToS by Europcar 
§ Content for online article, SoMe
§ Promotion of the route and our 

eGuide GToS
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KMM: Camper trip by Busemprzezswiat.pl.

§ 5. - 21.09 
§ Family camper trip to Switzerland 
§ Grand Tour of Switzerland
§ SoMe during and after return 
§ Video on YouTube planned 

Promotion of GToS eGuide
§ Reach so far 270’000
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KMM: Contest winner trip by Wysokie Obcasy.

§ 14. - 18.09 
§ 4 winners and journalist’s team in 

Switzerland 
§ Grand Train Tour of Switzerland
§ RhB, Davos Klosters, Aletsch Arena
§ SoMe of participants, content for 

movie, articles and SoMe
§ Reach so far 329’000 
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KMM: Mini int. trip by Zwierciadło magazine.

§ 14.-19.09
§ Journalist from one of the biggest 

women’s magazines in Poland 
§ KKL anniversary as main focus
§ Article planned within few months
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KMM: Trail running trip to Engelberg.

§ 21. - 24.09
§ 2 runners, 1 influencer taking part in 

the trail run, plus a photographer
§ Accompanied by camper trip of two 

more runners
§ Project #fromPUTtoEngelberg
§ SoMe during and after return by 

participants and trail running profile
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KAM: STM in Geneva.

§ 09. - 14.09
§ 18 participants from Poland
§ 3 x MICE, others - FIT and groups 

summer and winter focus
§ Pre-convention followed by 

destination day and workshop
§ Exchange and inspiration 
§ Posts in SoMe of participants
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KAM: Fam trip with RhB.

§ 14. - 16.09
§ Post Convention Tour after STM
§ 7 pax by Bernina Express, breakfast 

carriage, open carriage 
§ Experience and inspiration trip for 

Tour Operators
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Campaigning & Activ.: Branding weekend, 
wyborcza.pl. 
§ Two weekends in September
§ 2. - 3.09 and 16. - 17.09
§ Branding on wyborcza.pl
§ Focus on trains and train rides and 

Grand Tour of Switzerland
§ Display and desktop creations
§ Reach 5’970’000
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Campaigning & Activ.: Articles on newsweek.pl.

§ Online articles from printed 
Newsweek Travelling supplement 

§ 4 stories with focus on RhB (Bernina 
Express, historic train in Davos) 

§ Articles reach 210’000 
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Campaigning & Activ.: ST Facebook activities.

§ Sponsored post promoting our 
eGuide GToS

§ September

§ Reach around 660’000, 
engagement over 2’000

32



Campaigning & Activ.: ST Facebook stories.

§ ST Facebook stories 
§ Autumn inspirations, senses, 

autumn activities

§ Avg. weekly reach around 9’000
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GCC.
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KAM: STM Geneva 2023.

§ 9 - 14 September 2023
§ 20 leisure agents and 3 MICE 

agents joined the STM in Geneva 
§ Dedicated GCC pre-convention 

Tours: Zurich & Bern/Interlaken
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Campaigning: Sayidaty Health Advertorial 2.

§ September Issue.
§ Topic Cardiology.
§ Feature about Health Tourism in 

Switzerland in SayidatyContacts: 
375’000

§ Monthly published Arabic magazine
for women

§ Distributed in the entire Middle East
§ Partners: Hirslanden, Mammern, La 

Tour, Bethanien (SMN), USZ
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Digital: Autumn Newsletter.

§ Date: 21 Sept, 2023
§ Newsletter sent out to more than 

2,799 trade/travel agents promoting 
the autumn season

§ Contacts: 2,799 
§ Opening rate: 31.1%
§ Click rate: 4.2%
§ Click-to-open rate: 13.5%
§ Lugano, Interlaken, Zurich



Campaigning: Health via Issuu.

§ Date: 10 – 31 Sept, 2023
§ Partnership with 7awi to Generate 

100,000 Arabic speaking users for 
Issuu version of Swisstainable
brochure.

§ 223,718 page views / reads
§ 174,718 unique page views / reads
§ 230,022 Sessions
§ Partner: all



Campaigning: Health Newsletter 3.

§ Date: 25 Sept, 2023
§ Medical newsletter sent out to more than 12,564 

GCC Doctors and some medical dealers
§ Contacts: 12,564 
§ Opening rate: 16.1%, Click rate: 6.6%

Click-to-open rate: 41.1%
§ Musculoskeletal rehabilitation, psychosomatic 

rehabilitation, cardiac rehabilitation, geriatric 
rehabilitation, pulmonary rehabilitation, 
neurorehabilitation, orthopedic rehabilitation. 

§ Partners: Bad Ragaz, Genolier, La Tour, 
Hirslanden, Mammern, Merian Iselin, Dussnang, 
Waldhaus, Les Alpes, Meiringen, Mentalva, 
Neoviva, TKP, Zihlschlacht. 



Campaigning: Autumn SoMe Campaign.

§ Date: 21 – 28 Sept, 23
§ Facebook and Instagram video 

campaign promoting the Autumn 
season in Switzerland.

§ Impressions: 2,774,934
§ Clicks: 86,949
§ Reach: 894,135
§ Lugano



Campaigning: Autumn SoMe Campaign.

§ Date: 25 – 30 Sept, 23
§ Facebook and Instagram video 

campaign promoting the Autumn 
season in Switzerland.

§ Impressions: 2,675,174
§ Clicks: 98,708
§ Reach: 948,271
§ Zurich



Digital/Health: Medical Facebook Campaign.

§ Facebook campaign. Several posts. 
Various targeting.

§ Date: 17 – 22 Sept, 2023
§ Impressions: 501,161
§ Clicks: 11,317
§ Reach: 286,436
§ USZ 



Digital/Health: Medical Facebook Campaign.

§ Facebook campaign. Several posts. 
Various targeting.

§ Date: 11 – 16 Sept, 2023
§ Impressions: 1,075,222
§ Clicks: 9,472
§ Reach: 391,407
§ The Kusnacht Practice 



Digital/Health: Medical Facebook Campaign.

§ Facebook campaign. Several posts. 
Various targeting.

§ Date: 23 – 28 Sept, 2023
§ Impressions: 578,775
§ Clicks: 8,920
§ Reach: 288,897
§ Vamed



Digital/Health: Medical Facebook Campaign.

§ Facebook campaign. Several posts. 
Various targeting.

§ Date: 26 – 30 Sept, 2023
§ Impressions: 538,602
§ Clicks: 4,582
§ Reach: 302,318
§ Vamed (Post 2)



Campaigning: Family Hotel digital push.

§ Date: 2 – 9 Sept, 23
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 503,577
§ Clicks: 6,481
§ Reach: 410,757
§ Park Hyatt Zurich



Campaigning: Family Hotel digital push.

§ Date: 1 – 6 Sept, 23
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 806,071
§ Clicks: 7,335
§ Reach: 623,239
§ Mandarin Oriental



Nordics.

48



Valais Exclusive in Helsinki.

§ Date: 19-20SEP
§ SMAL Event

§ B2B workshop organized by the Finnish Tour 
Operators Association in Helsinki with 171 
participants

§ Media Breakfast
§ Focus: on activities summer and winter
§ 6 participants on site - 12 qualified contacts
§ Mix of journalists and travel influencers

§ Sales Calls
§ In addition to the events, 3 sales calls were

organised with Key accounts.
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SE: Influencer trip - The Grand Train Tour.

§ Date: 15-19 AUG
§ Isabella Löwengrip, one of Swedens 

biggest influencers doing part of the 
Grand Train Tour together with her 
husband who is a prof. photographer 

§ KPI: Total contacts: 3,3958 Mio
§ Average video views: 133’950
§ 4 IG posts – 6’417 likes – reach 
§ 1 reel – 50 stories

§ Partner: Montreux, Zermatt, 
Engadin/St. Moritz
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SE: Influencer trip Alex Hackel.

§ Date: 4-15SEP
§ Professional skier and content 

producer
§ KPI: 4 IG posts/reels – 13’000+ likes 
§ Total contacts: 163’880
§ Partner: Zermatt
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SE: Influencer Trip – Adam Falk.

§ Date: 11-14AUG
§ Activity: Swedish content creator, director, 

photographer, pro skier & influencer. 
§ Focus: Showing and creating alternative 

content for the Swiss mountains
§ KPI

§ 3 posts + daily stories
§ Likes: 12’200
§ Contacts: 1,107Mio

§ Partner: Valais, Verbier
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SCIB-Breakfast Oslo.

§ Date: 8SEP23
§ SCIB Nordics presenting latest news 

from Switzerland.
§ Presenting partner Davos 

Convention Bureu on screen.
§ 9 clients participated
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SE: Influencer Trip – Fanny Josefine.

§ Date: 13-17AUG
§ Swedish content creators, runners, 

adventurers, coaches
§ Focus: Trail running in Engelberg
§ KPI: 3 different accounts:
§ Fanny 256’000 followers
§ Patrik: 68’000 followers
§ Teamlost: 6’500 followers
§ Total posts: 16
§ Total contacts: 1.5Mio

§ Destination: Engelberg
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LH Group Octoberfest.

§ Date: 19SEP23
§ All four home carriers of the LH group 

promoted in 1.5hours their home 
country during a workshop.

§ 80 agents wer divided into 5 groups, 
during 15 minutes each group was 
visiting each home country and 
answered questions.

§ Followed by a Octoberfestparty at 
Brauhaus.

§ Exclusive Partner ST: Davos.
55



SCIB – Native in Swedish Financial Magazine.

§ Date: 24AUG-7SEP
§ Publication Realtid, online and in 

Stand Alone newsletter
§ Promoted partner: Made in Bern-

Jungfrau Region
§ Topic: Skiing and Conference
§ 96 825 recepients of the newsletter
§ 1002 readings online.
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SoMe campaign – Basel summer. 

§ Date: 2-31AUG
§ Partner: Basel
§ Awareness + traffic campaign – 

optimized for ad recall + link clicks
§ Focus: summer in Basel
§ Markets: all nordic countries
§ Reach: 1’126’604
§ Impressions: 3’462’725
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SoMe campaign – Summer MTB in Valais.

§ Date: 11-31AUG
§ Partner: Valais
§ Awareness campaign – optimized 

for ad recall
§ Focus: summer and mtb in Valais 

region
§ Markets: all nordic countries
§ Reach: 405,121
§ Impressions: 1’431’234
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China.
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KAM: 3rd Key Partner Briefing. 

§ Date: 01.09.2023
§ Description: Market news and 

insights on recovery development 
and forecast. Project updates 
(Summer, C-Trip, Trade Roadshow) 
and outlook to Q3-Q4

§ Questions on market development, 
Chinese economic outlook

§ Results:
§ Participants: 46
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KAM: ETOA Workshop CEM.

§ Date: 11Sep
§ Description: 

trade workshop organized by ETOA in 
Shanghai, linked with ITB Shanghai.  One 
day 1-on-1 workshop, each 15 minutes, with 
24 trade buyers all over mainland China

§ Results:
§ Participants: 60+ trade participants
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KAM: ITB Shanghai.

§ Date: 12 – 14 Sep
§ Description: China’s biggest B2B 

travel fair in Shanghai, ST join ETC 
booth under the Europe pavilion. 
Networking and BD new contacts

§ Partners: STS/RE4A
§ Results:

§ Participants: 10‘000 B2B buyers
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KAM: Tailor Made Tour Panel at ITB Shanghai.

§ Date: 13Sep
§ Description: invited by ITB to join 

its trade leaders one hour panel on 
Tailor-made tour talk, together with 
HH Travel / Avis China/ Sparkle 
Tour.   Promote MySwitzerland PRO, 
Swisstainable etc.

§ Results:
§ Participants: 50+ trade on-site audiences, 20’000+ 

online livestreaming viewers
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Swisstainable: KT ITB cooperation.

§ Date: 11.09.2023 – 14.09.2023
§ Description: As part of cooperation 

with KT, promotion Swisstainable
and STA course on KT ITB booth

§ Partner: no partners
§ Results: 
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KAM: Reborn Eco-Tourism Forum 2023.

§ Date: 27Sep @ Shan Xi
§ Description: Reborn Eco-Tourism Forum 

and Global Eco Travel Planner conference, 
100+ high-end trade participants, 
sustainable organizations Reps, ESG 
associates etc.   ST present key-note 
speech and presentation, round table 
workshops, support goodie bags with 
brochures and giveaways 

§ Partner: SWISS, STS
§ Results:

§ Participants 118
§ Circulation 600+
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KMM: Conde Nast Traveler Vlogger trip.

§ Date: August 31st - September 4th

§ Description: Conde Nast Traveller 
Vlogger 

§ Partners: STS – Lausanne Beau-
Rivage Palace – Riffelalp Resort 

§ Result: 
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KMM: Blogger trip.

§ Date: September 1st -September 4th

§ Description: KOL, vlogger
§ Partners: STS STP
§ Destination: Lucerne, St.Gallen, Rigi, 

Lugano, Zurich
§ Result: 
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KMM: Int’l Media Trip: KKL.

§ Date: September 14th -19th 2023 
§ Description: Music Today chief editor
§ Join the group last minute
§ Destination: Lucerne, Lugano, Basel
§ Result: MusicToday, MusicWeekly
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Sohu KOL livestreaming Convention.

§ Date: 24Sep @ Sohu 
§ Description: 1,000 sohu KOLs 

convention hosted by Charles 
Zhang at National Stadium

§ Results: ST flyers and give-away 
distributed to KOLs
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KMM: WWSE Opening Forum and Awards. 

§ Date: 15.09.2023
§ Description: Opening Forum of the World 

Winter Sports Expo Beijing with 
international VIP guests. Panel, media 
interviews and award show. Main topic: 
sustainable development in winter sports. 

§ Partner: MRAG, Laax, Davos, Zermatt, St. 
Moritz, Jungfrau, Schilthorn, Titlis

§ Results:
§ Awards: Top destination awards for the Junfrau Region, 

Engelberg-Titlis and Davos Klosters
§ Media Coverage: pending
§ Attendants: ca. 200 guests
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C&A: Lengshan ’GoSki’ Community Event.

§ Date: 17.09.2023
§ Description: Community event at a 

snow sports gear store with small 
booth and 30 min presentation 
(introduction to Swiss destinations)

§ Partner: MRAG, Schilthorn, Davos, 
Jungfrau Region, Titlis

§ StraPa: STS, Swiss
§ Results:

§ Participants: ca. 30 snow sports fans
§ Magazines: ca. 50 magazines distributed
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SCIB: Mindray Incentive 2023.

§ Date: 26 Sep – 1 Oct 2023
§ Source: KAs
§ Company: Mindray Medical
§ Participants: 73 pax
§ Overnights: 365
§ Turnover:  121,545 CHF(500CHF

per night per person.)
§ Destination: Zurich, Leukerbad,

St.Moritz, Lugano, Bern and Geneva.
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C&A: Shanghai Tennis Community Event.

§ Date: 25.09.2023
§ Description: Community event in 

collaboration with the Shanghai Tennis 
association. Speeches, tournament, gift 
ceremony and branding throughout the 
entire hall

§ Partner: All
§ StraPa: STS, Swiss, Kambly, Victorinox, 

SEG, Appenzeller Bier, Swissmooh
§ Results:

§ Participants: ca. 50 participants (QI)
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KMM: Media trip Sep Individual KOL Helen MAO.

§ Date: Sep 2-7th

§ Description: KOL HelenMao
experience Watch&Jewelry, Design 
and swisstainable in Switzerland

§ Partners: Zurich, Geneva, Luzern, 
STS

§ Result: 1pax
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KMM: Media trip Sep Tencent KOL group.

§ Date: Sep 15-22nd

§ Description: Cooperate with Tencent 
wechat Channels for KOL media trip 

§ Partners: Valais, JR, Zurich, STS
§ Result: 5pax
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KMM: Media trip Sep x LX Classical media 
group.
§ Date: Sep 15-22nd

§ Description: Selected 3 classical 
media group together with LX , 
including magazine and newspaper. 
LX support ticket, ST support land 
arrangement 

§ Partners: Valais, Zurich, Luzern, 
Titlis, STS

§ Result: 4pax
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KAM – Webinar Aug.

§ Date: 19th of Sep
§ Description: Monthly webinar 

training 
§ Partner: JR / STS
§ Result:  tbc
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Korea.
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KAM: STA Study Trip. 

§ Period: Sep. 7-16, 2023  
§ Partially combined with STM Geneva 
§ Destinations: LLR, Interlaken, Jungfrau 

Region, Jungfraujoch, Valais,  Zermatt, 
Zurich, BEX   

§ Participants: 17 pax (HanaTour, ModeTour, 
TravelEasy, NaeilTour, etc.) 

§ 2024 summer product preparations 
§ Hiking suggestions
§ Introduction of hotels, panorama trains, museums for 

FITs and groups
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Japan.

80



Campaigning – Cities Recovery Campaign. 

§ Video based recovery cities 
campaign consisting of two weeks 
DooH presence at high-income 
locations Roppongi Hills and 
Omotesando in Tokyo combined 
with a targeted online campaign.

§ The DooH reached 3.85 million 
people while the online campaing 
generted 906’000 impressions and 
an engagement rate of 43%. 
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KMM - Media eNewsletter. 

§ Media eNewsletter in 2023.
§ Sent out on 31 Aug. 2023.
§ Delivered to 683 addresses.
§ Integration of news and stories of our 

partners as well as ST’s global project 
100% Women with the message to 
promote coming seasons.

§ Opening rate: 42.5%
§ Partners: Zermatt, Schilthorn, JB, JRT, 

MGB, STS, Aletsch
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KMM - Online ‘BE-PAL’.

§ ‘BE-PAL’ is an online outdoor media.
§ Contacts: 435’000
§ Pages: 10 pages
§ Issued: 11 August 2023
§ Article about Eiger Walk hiking 

around Kleine Scheidegg in 
Jungfrau Region. 

§ As a result of JB media trip.
§ Partners: JB, STS
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KMM - Online ‘BE-PAL’.

§ ‘BE-PAL’ is an online outdoor media.
§ Contacts: 435’000
§ Pages: 10 pages
§ Issued: 18 August 2023
§ Article about walking in the nature 

park with  sustainable concept in 
Giessbach in Jungfrau Region.

§ As a result of JB media trip.
§ Partners: JB, Interlaken, STS
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KMM - Online ‘BE-PAL’.

§ ‘BE-PAL’ is an online outdoor media.
§ Contacts: 435’000
§ Pages: 10 pages
§ Issued: 22 August 2023
§ Article about Schynigeplatte and its 

Alpine Garden with  panorama 
walking.

§ As a result of JB media trip.
§ Partners: JB, STS
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South East Asia.
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MY: KMM – Gaya Magazine.

Circulations: 50,000
Readership: 100,000
Total: 2 full pages
§ Partners features: GTToS
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KMM (Malaysia) – Premier Travel Magazine.

§ Circulations: 50,000
§ Copy: 125,000
§ Total: 6 full pages
§ Event: Swiss Illustration 

Exhibition
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MY KAM: Lifestyle Campaign B2B presentation.

§ 13 September 2023
§ Presentation at Happy Tours’ 

products workshop
§ 12 agents participated
§ Partners featured: STS, LX, Lake 

Lucerne Region, Zurich, 
Graubunden
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MY C&A: Lifestyle Presentation with Andermatt
Swiss Alps.
§ 23 September 2023
§ 50 attendees
§ Partners featured: STS, LX, Zurich, 

Lausanne, Montreux, Jungfrau, 
Valais
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Content Distribution – Autumn Campaign.

§ Partner: Lausanne
§ Publication: L’Officiel Philippine & 

Malaysia Online
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Content Distribution – Autumn Campaign.

§ Partner: GEX/LX
§ Publication: L’Officiel Philippine & 

Malaysia Online
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Content Distribution – Autumn Campaign.

§ Partner: Valais
§ Publication: Hello Thailand

93



Content Distribution – Autumn Campaign.

§ Partner: Zurich
§ Publication: Hello Thailand
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STS: Autumn Newsletter to Trade.

§ 1 September
§ Market: SEA
§ Target: Communicate Autumn news incl. 

Wine & Dine + Train, Promote STP 
and GTToS offerings. Highlight lifestyle, 
gastronomy activities accessible by trains.

§ Goals: Continually refresh
and expand existing database. 
Engagements with agents.
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STS: GTToS advertorials with TTG Asia.

§ 1 Sep - 31 Oct
§ Market: SEA
§ Target: Promote GTToS and STP, highlight 

Excellence Program.
§ Goals: Advertorials on TTG MICE print edition

in Sep with 13.5k trade readers, TTG Show 
Daily digital in Oct with 22.5k trade readers in 
Asia Pacific, >100k monthly visitors on website
and eDM. >50 STP sold, 1 charter event in 
2024, Excellence Program sign-ups.
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C&A: Roger Federer Autumn Campaign with VIU.

§ 15 September – 15 October
§ Roger Federer Autumn Campaign on VIU 

platform on:
§ Module playlist with 7 videos including Roger 

Federer GTToS and partners‘ videos
§ Video Ads
§ Social ads and Editorial

§ Goals:
§ Promote Switzerland in the autumn with

GTToS and partners
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SCIB SEA Carried Out Business Meetings.

§ Market: Indonesia, Thailand
§ Corporate : Incentives 
§ Period: September 2023
§ Carried out in CH : 7 incentives
§ Grand Total Overnights: 1,796
§ Grand Total Turnover: CHF 589,068
§ Destination:
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KAM SEA – Trade Webinar Lifestyle round 2.

§ 27 September 2023
§ Zoom Webinar Topic: 

"We need autumn for our senses, 
we need Switzerland."

§ 2 x Trade newsletters
§ Unique participants and interactions: 

278
§ Partners STS, Lausanne, 

Montreux, Glacier express
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KAM SEA - Fam Trip with Heavens Portfolio.

§ 23 Sep – 02 Oct 2023
§ KA: IDx2, SGx2, THx1, HPx1
§ Partners
§ STS
§ Graubunden
§ Zurich
§ GEX
§ Montreux & Lausanne
§ Heavens portfolio hotel partners
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KAM SEA: Switzerland Travel Mart 2023.

§ Zurich: 08 SEP 2023
§ Pre-convention tour destinations: 

09-11 SEP 2023
§ Geneva, 11-14 SEP 2023
§ Post-convention tour Jungfrau 

region: 14-16 SEP 2023
§ 40 leisure and MICE buyers from 

Southeast Asia 
(ID,MY,PH,SG,TH,VN)
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KAM Thailand: VIP Networking Dinner Event.

§ 27 SEP 2023, Swiss Residence
§ The ambassador of Switzerland to 

Thailand, and Head of Visa section
§ 45 attendants from Swiss 

representatives and Travel Trades
§ ST Presence: Batiste Pilet,

Thanchanok Nuammano
§ Partners featured: JF, Schilthorn, 

RHB, MRAG, HLGR, Diavolezza
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KMM Thailand: Autumn Media Briefing.

§ 27 September 2023, Swiss 
residence

§ Participants: 25 Thai media outlets
§ Partners featured: STS, RHB, SEG, 

Jungfrau, Interlaken, Lucerne, 
Pilatus, Valais, Ticino, Lausanne, 
Montreux, Zurich, GEX
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C&A: KOL TH Kratip Shawankorn.

§ 29 Sep – 08 Oct 2023
§ Kratip Shawankorn: TV reporter & 1st 

runner up Masterchef Celebrity ss.2
§ Social media:

Instagram: kratip 307K
Facebook: kratip 1.6M

§ Partners featured
§ LX
§ STS
§ Interlaken & Jungfrau Region & JFJ
§ Graubunden
§ Montreux & Lausanne
§ GEX
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https://www.instagram.com/kratip/?hl=en
https://web.facebook.com/KratipClub/?locale=th_TH&_rdc=1&_rdr


India.
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Partnership with Zurich Tourism: Neeraj
Chopra’s Day Out in Zurich.
§ As part of our ongoing association with Switzerland 

Tourism India’s ‘Friendship Ambassador’ and Olympic 
Gold Medalist- Neeraj Chopra, we partnered with Zurich 
Tourism, to launch a destination specific campaign to 
showcase experiences beyond what the city is known for.

§ The campaign is currently being launched through social 
media, which includes Instagram Collaborations with 
Neeraj and ST India, and will be further integrated into 
sustenance media activities and digital campaigns.

§ We also executed planned media announcements 
following a felicitation dinner, jointly hosted by ST and 
Zurich Tourism, and promoted Neeraj’s day out, which 
resulted in additional earned media coverage in India’s 
leading mainline, sport and lifestyle publications.

§ Total Media Contacts: 518’470’121
§ Total Social Media Reach, Views, etc.: 8’470’395
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KAM: ST Trainings 2023 – Delhi (22nd Aug
2023).
§ 2 sessions: Morning & Afternoon
§ Presented Switzerland and its touristic 

offerings, along with the latest news 
and updates

§ Interactive quiz during presentation and 
game in the end – Prizes for winners

§ Presenters: ST, Rail Europe, RhB, BLS, 
Zurich Tourism & Aletsch Arena

§ Total No. of attendees: 82
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KAM: ST Trainings 2023 – Mumbai (23rd Aug 
2023).
§ 2 sessions - Morning & afternoon
§ Presented Switzerland and its 

touristic offerings and latest news 
and updates

§ Interactive quiz during presentation 
and at the end - Prizes for winners

§ Presenters: ST, STS, Zurich 
Tourism, Aletsch Arena, BLS and 
Rail Europe

§ Total No. of attendees: 195
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KAM: Sales Calls with Zurich Tourism in Delhi 
(21st Aug 2023) & Mumbai (24th Aug 2023).
§ Exclusive sales calls in Delhi & Mumbai 

with Zurich Tourism
§ Mix of GIT, FIT and luxury agents
§ Presented Zurich and its various 

touristic offerings
§ Showcasing Zurich as an experiential 

destination more than just a hub or a 
transit stop – to increase ONs and 
length of stay

§ Total No. of agencies met: 8 (21 pax)
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KAM: ST Trainings 2023 – Jaipur (29th Aug 
2023).
§ 1 sessions – Presentation with 

networking lunch
§ Presented Switzerland and its 

touristic offerings as well as the 
tourism latest news and updates

§ Interactive quiz during presentation 
and at the end - Prizes for winners

§ Presenters: ST, STS, RhB, Aletsch 
Arena & SWISS

§ Total No. of attendees: 77
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KAM: ST Trainings 2023 – Lucknow (31st Aug 
2023).
§ 1 sessions – Presentation with 

networking lunch
§ Presented Switzerland and its 

touristic offerings as well as the 
tourism latest news and updates

§ Interactive quiz during presentation 
and at the end - Prizes for winners

§ Presenters: ST, STS, BLS 
Interlaken, Aletsch Arena & MGP

§ Total No. of attendees: 45
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KAM: ST Trainings 2023 – Jalandhar (5th Sept 
2023).
§ 1 sessions – Presentation with 

networking lunch
§ Presented Switzerland and its 

touristic offerings as well as the 
tourism latest news and updates

§ Interactive quiz during presentation 
and at the end - Prizes for winners

§ Presenters: ST, STS, Rail Europe & 
SWISS

§ Total No. of attendees: 50
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KAM: ST Webinar 4 - Zurich (28th Sept 2023).

§ Exclusive 45 min webinar on Zurich
§ Showcased Zurich and its various 

touristic offerings
§ Special Impetus on winter
§ Presenters: Zurich Tourism, The Dolder

Grand and Lindt Home of Chocolate
§ Live Polls
§ Live Q&A Session
§ Quiz at the end
§ Total No. of attendees = 423
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Markets West.



Switzerland.
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Autumn-Promo - Post.ch/wandern.

§ Hiking proposals on 
post.ch/wandern, the official website
of Swiss Post

§ German / French / Italian
§ Integration of «Swiss autumn - the 

most sensual season” 
§ 2,7 Mio. unique users/month during

main season
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Coop Autumn-Promo.

§ Publication: 29. August & Reminder: 3. 
October

§ Circulation: 2.7 Mio. / Readership: 3.5 Mio. 
§ German / French / Italian
§ 4 pages
§ 2 pages inspirational content
§ 2 pages hotel content

§ Print version mirrored online on coop.ch
§ Additional social media push via digital 

agency
§ Inspirational autumn content & autumn

campaign
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BeNeLux.
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Promotion. BE. Swiss Cities and Ascona-
Locarno.
§ Digital campaign for the Swiss Cities and 

key partner Ascona-Locarno in Belgium 
with Roularta media group on various 
magazine websites (Knack-Le Vif Week-
end, Gael, Feeling, Trends Style)

§ 6 articles about gastronomy, culture, 
water activites and Ascona-Locarno

§ Native ads
§ Date: 11.06. – 01.10.2023
§ 59’749 page views 
§ 72s av. time spent on page
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KAM. Netherlands. Travel Club study trip.

§ 10 Travel agents from the Travel Club.
§ In cooperation with RhB, STS, Arosa en Val 

Poschiavo.
§ Programma:

§ Day 1 – September 9th: Exploring Arosa (Bärenland, 
Weisshorn, Güterschuppen) and overnight in Hotel 
Faern.

§ Day 2 – September 10th: Traveling by Bernina 
Express to Poschiavo, visit of Casa Tomé, 100% Val 
Poschiavo dinner.

§ Day 3 – September 11th: Guided village tour in 
Poschiavo, back with the RhB and return home to 
Amsterdam
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KMM. Netherlands. Autumn- and winterlaunch.

§ Evening with 30 quality media 
contacts

§ Location: Dutch Museum of 
Transport, Utrecht

§ Partners: Wallis, Graubünden, 
Luzern, Bern, STS, RhB

§ Mindfulnessworkshop with
Ambassador Evi Hanssen
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KMM. Netherlands. Top Coverage Article.

§ Volkskrant Magazine
§ 2-pager about Basel
§ No press trip, but interview with 

Dutch person who lives in Basel and 
tells about his favorite places to go

§ Contact via ST
§ 800.000 Top Coverage Contacts
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Italy.
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Campaigning & Activation: OOH Roger Federer 
campaign – International Venice Film Festival.
§ Period: 31.08 - 09.09.2023
§ What: DOOH campaign with Roger 

Federer / GTToS snippets at 80th

International Film Festival in Venice
§ 1 Giant LED (Main) Screen (24m2) next to 

the red carpet
§ 1 Giant LED Screen (12m2) back-to-back 

with main screen in the accreditation area
§ Impressions: 4.494.954
§ Partners: STS
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Campaigning & Activation: Swisstainable & 
Autumn campaign Swiss Family Village.
§ Period: 21.09 - 01.10.2023
§ What: Promotional and digital 

campaign with focus on the 
Family & Gen Z segment
§ Public event in Piazza Gae Aulenti in 

Milano to experience Swiss outdoor 
activities, promote partner content, 
autumn season and Swisstainable

§ Outdoor activities: adventure trail, climbing 
wall, bike pump track, on- & offline game

§ Train-mock-up with VR headsets (GTToS) 
and train driving simulator for children

§ Circus tent with thematic workshops, fairy 
tale and traditional Swiss films hours

§ Participants: school classes and public
§ Results: 
§ Audience over 10 days: 20.000
§ Booked activities: 2.000
§ ST brochures distributed: 4.200
§ Landing page visits: 9.000
§ Social media impressions: 
§ Ledwall impressions: 1.200.000

§ Partners: HoKo, Made in Bern, RhB, 
STS, Ticino, Zurich
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Impressions.
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Impressions.
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Campaigning & Activation: Swiss Family Village -
Opening and media event.
§ Date: 21.09.2023
§ What: Opening and media event of the 

Swiss Family Village in Milano
§ Meet&Greet with 80 young fans, interviews 

and content production with Yann Sommer
§ Presentation with ambassadors Michelle 

Hunziker and Yann Sommer and panel 
discussion with ST partners

§ Participants: 120 media & VIP guests
§ Partners: HoKo, Made in Bern, RhB, 

STS, Ticino, Zurich
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Campaigning & Activation: Swiss Family Village -
IG Reel with Yann Sommer.
§ Date: 25.09.2023
§ What: Instagram Reel in collab with 

Yann Sommer to launch the new 
partnership as ST ITA ambassador 
and promote the Swiss Family 
Village in Milano

§ Impressions: 333.415
§ Partners: HoKo, Made in Bern, RhB, 

STS, Ticino, Zurich
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https://www.instagram.com/reel/Cxm9thcNFDy/


Campaigning & Activation: Swiss Family Village -
IG Stories with Michelle Hunziker.
§ Date: 21.09.2023
§ What: 3 Instagram stories on 

Michelle Hunziker’s account during 
the media and opening event to 
promote the Swiss Family Village 
and welcome Yann Sommer

§ Impressions: 1.028.611
§ Partners: HoKo, Made in Bern, RhB, 

STS, Ticino, Zurich
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Campaigning & Activation: Swiss Family Village -
DOOH campaign with IGP Decaux.
§ Period: 18.-24.09.2023
§ What: DOOH campaign in Milano 

with 50 frames in key metro stations 
to promote the Swiss Family Village

§ Impressions: 3.985.390
§ Partners: HoKo, Made in Bern, RhB, 

STS, Ticino, Zurich
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Campaigning & Activation: Swiss Family Village -
Digital campaign with Teads.
§ Date: 11.09 - 01.10.2023
§ What: Native advertising with Teads

to promote the Swiss Family Village 
in Milano with link to landing page 
svizzera.it/swissfamilyvillage

§ Contacts: 1.703.090
§ Partners: HoKo, Made in Bern, RhB, 

STS, Ticino, Zurich
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Campaigning & Activation: E-Newsletter 
September.
§ Date: 05.09.2023
§ What: ST eNL September (Link)
§ Market inputs: 
§ Swiss Family Village
§ Swiss Autumn 

§ Contacts: 15.906
§ Open rate: 39.73%
§ Partners: HoKo, Made in Bern, RhB, 

STS, Ticino, Zurich
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https://crm.stnet.ch/crm/service/nlweb?bpid=1600113733&mid=353&nlid=1615474735&language=it&chk=V12mLROeDA&preview=true&allBlocks=true


Campaigning & Activation: Advertising with 
Teatro alla Scala.
§ Date: 04.09.2023
§ What: 2-pages advertising in the 

opera program Il Barbiere di Siviglia
of “Teatro alla Scala” Milano, 
distributed to all present guests 

§ Contacts: 5.000
§ Partner: Vaud Promotion
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Campaigning & Activation: Advertising with 
Teatro alla Scala.
§ Date: 15.09.2023
§ What: 2-pages advertising in the 

ballet program Il Lago dei Cigni of 
“Teatro alla Scala” Milano, 
distributed to all present guests 

§ Contacts: 5.000
§ Partner: Vaud Promotion
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Campaigning & Activation: Advertising with 
Teatro alla Scala.
§ Date: 30.09.2023
§ What: 2-pages advertising in the 

opera program Le Nozze di Figaro 
of “Teatro alla Scala” Milano, 
distributed to all present guests 

§ Contacts: 5.000
§ Partner: Vaud Promotion
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Campaigning & Activation: Influencer trip Valais.

§ Date: 04.-07.09.2023
§ What: Influencer trip to Leukerbad

and Aletsch Arena with Petra Cola 
(134.000 followers)

§ Content: 2 posts, 2 Reels, 24 stories
§ Partners: MRAG, STS
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Campaigning & Activation: Influencer trip Vaud.

§ Date: 09.-10.09.2023
§ What: Influencer trip to Lausanne 

and Montreux with Francesca 
Giovinazo and Tommaso Fogliata
(4.179.000 total followers)

§ Content: 1 post, 3 Reels, 31 stories
§ Partner: Vaud Promotion
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Campaigning & Activation: Influencer trip with 
top influencer Chiara Ferragni.
§ Date: 15.-17.09.2023
§ What: Support for influencer trip to 

Interlaken for top influencer Chiara 
Ferragni and 7 other influencers 
(35.863.000 total IG followers)

§ Results:
§ +564% visits on @myswitzerlandit
§ +3.800 followers on @myswitzerlandit
§ 100.000.000 impressions

§ Partner: Interlaken
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KAM: STM 2023 Geneva.

§ Date: 11.-14.09.2023
§ What: Participation at Switzerland 

Travel Mart 2023 in Geneva
§ Participants: 4 Italian tour operators 

(Il Girasole Viaggi, Adrastea Viaggi, 
Tiqets, Italy First)
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KAM: Newsletter trade “Il Cioccolatino”.

§ Date: 18.09.2023
§ What: E-Newsletter sent to trade 

database with focus on Swiss 
Family Village and family offers

§ Opening rate: 20.6%
§ Link
§ Partner: Made in Bern, Ticino, Zurich
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https://newsletter.gadmin.ch/campaigns/reports/viewCampaign.aspx?d=r&c=357B94C62135C561&ID=3795D14B05AAA3862540EF23F30FEDED&temp=False&tx=0&source=Report


KAM: Trade workshop at Swiss Family Village.

§ Date: 20.09.2023
§ What: Trade event to promote 

partner destinations during 
preopening of the Swiss Family 
Village in Milano.

§ In collaboration with Tourist Trend
§ Contacts: 60 trade representatives
§ Partners: HoKo, Made in Bern, RhB, 

STS, Ticino, Zurich
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KAM: World Tourism Event in Turin.

§ Period: 21.-23.09.2023
§ What: Presence and participation in 

the panel discussion at the World 
Tourism Event in Turin, exhibition 
space for the World Heritage Sites 
and the B2B workshop for Italian 
and International trade professionals

§ Visitors: 5.000
§ Partner: HoKo
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KAM: Fam trip Geneva & Zurich.

§ Period: 21.-23.09.2023
§ What: Fam trip to Geneva and 

Zurich, focus on IntercityHotels of 
the Deutsche Hospitality group

§ Participants: 4 tour operators and 2 
trade magazines

§ Partner: Deutsche Hospitality, 
Geneva, Zurich
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KMM: TV troupe GEO (Rai 3).

§ Date: 27.08 - 03.09.2023
§ What: Trip to Fribourg region and Berner Oberland with TV troupe and 

Italian journalist Ludovica Scandurra, content production for GEO (Rai 3)
§ Participants: 4 troupe member
§ Partners: Europcar, Made in Bern, SWISS
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KMM: Individual media trip Valais.

§ Date: 05.-07.09.2023
§ What: Individual media trip to La Fouly and Val Ferret 
§ Participants: Claudio Agostoni and Bruno Zanzottera for Meridiani Montagne
§ Partner: MRAG
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KMM: Individual media trip Valais.

§ Date: 13.-14.09.2023
§ What: Individual media trip to Geneve, focus on new CERN Science Gateway
§ Participant: Ciro Musella for Elledecor.it
§ Partners: Geneva, STS 
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KMM: Group media trip Vaud.

§ Date: 14.-16.09.2023
§ What: Group media trip to Vevey, 

Lavaux and Lausanne
§ Participants: 4 journalists and 1 TV 

troupe
§ Partner: Vaud
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KMM: International media trip.

§ Date: 14.-19.09.2023
§ What: International media trip “Music, Art, Culture – 25 years KKL” to 

Lugano, Lucerne and Basel
§ Participants: Maria Grazia Lissi for La Provincia
§ Partners: Basel, Lucerne, Ticino
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KMM: TV troupe Melaverde (Canale 5).

§ Date: 17.-19.09.2023
§ What: Trip to Valposchiavo with TV troupe Melaverde (Canale 5) for the 

production of an episode about Valposchiavo and its sustainability project
§ Participants: 8 troupe members
§ Partner: Valposchiavo Turismo
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KMM: TV troupe Linea Verde (Rai 1). 

§ Date: 19.-22.09.2023
§ What: Site inspection in Ticino with TV troupe Linea Verde (Rai 1)
§ Participants: 3 troupe members
§ Partner: Ticino
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KMM: Group media trip Geneva.

§ Date: 27.-29.09.2023
§ What: Group media trip to Geneva, focus on opening of CERN Science 

Gateway, Reformation Museum and new cable car on Mont Salève
§ Participants: 1 for Radio Rai, 1 for TV troupe Rai 2 and 4 journalists
§ Partner: Geneva
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France.
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Campaign Activation: Autumn Activities.

Partnership with the media Milk
§ Print – display and social media
§ Print : 16 pages booklet inserted in

§ Milk Deco (lifestyle deco) > focus on short break
§ Milk (lifestyle family magazine) > focus on family holidays
§ Adapted content

§ Digital : online content on their website
§ Social : social media post on their channels

KPI
§ Print : 130'000 readers
§ Digital

§ Social : IG 757k (total of both account) - Pinterest 941k
§ Newsletter : 100'000 subscribers
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Campaign Activation: Autumn.

Display campaign
§ Easyvoyage and fooding.
§ Goal : awareness
§ Timing : September - October
§ KPI : 2.3M impression

155



Campaign activation: Key Partner Bern.
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Partnership with Beaux-Arts 
§ Goal : awareness
§ Where ? In the media Beaux-Arts
§ How ?
§ One page advertorial in print
§ One online content
§ Social media : IG and FB

§ Timing : September and October
§ KPIs :
§ 400'000 readers
§ 257'000 UV/month



Campaign activation: Key Partner Nendaz.

Pop In edition in Nendaz
§ 560 participants (100% women)
§ 55% stay for 2 nights in Nendaz
§ Generation of over 1200 overnights in all 

types of accommodation in the destination
§ 46% come from France
§ Average age : 41 y.o

§ Social media : 55 posts before, 
during and after the event.

§ Date: 09.09.2023
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Campaign activation: Sapori Ticino.

§ Promotion of Gastronomy and Wine 
Tourism with S.Pellegrino Sapori Ticino 
and Swiss Deluxe Hotels

§ Special edition of the festival "Vive la 
France"
§ Swiss and French Michelin chefs work 

together to promote the local Ticinese
gastronomy products

§ Press conference in Paris with 30 
journalists (luxury, gastronomy)

§ Gala dinner at the embassy with about 35 
opinion leaders and key contacts

158



KMM – Radio result.

§ Franceinfo, La Suisse sur de bons 
rails.

§ 3rd radio in France, 2nd radio in 
France during the week-end.

§ Sunday 24.09.2023.
§ Radio chronicle on the GoldenPass

Express.
§ About 4'926'000 daily listeners on 

FranceInfo.
§ Listen to the podcast.
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https://www.francetvinfo.fr/replay-radio/francais-du-monde/la-suisse-sur-de-bons-rails_6053855.html


KMM – TV result.

§ France 3, Météo à la carte, Le lac 
de Neuchâtel - Voyage dans le 
paradis suisse.

§ 07 and 08.09.2023
§ Two episodes about Neuchâtel, its 

city and lake. 7 minutes each one.
§ About 1 mio viewers.
§ Watch the replay on Youtube: part 1, 

part 2.
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https://www.youtube.com/watch?v=1QmAtUeO5K8&t=6s
https://www.youtube.com/watch?v=K81EaJu5FmE


KMM – TV result.

§ Le 13h de TF1, Bisses : les 
sentiers vertigineux.

§ 05.09.2023
§ 4 minutes report about Valais and 

its bisses, characteristic irrigation 
canals.

§ About 6.4 mio viewers.
§ Watch the replay.
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https://www.tf1info.fr/voyages/reportage-video-tf1-suisse-balade-vertigineuse-sur-les-bisses-du-valais-2268722.html


KMM – Media event.

§ Autumn media launch in 
collaboration with Made in Bern and 
Bern Welcome

§ 07.09.2023
§ Location: Swiss Embassy in Paris.
§ Formal presentation followed by a 

beer tasting and cocktail in the 
Embassy garden.

§ 13 key journalists.
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SCIB France: Pure Workshop, Paris

Target : agencies, corporates, 
assoc.
Date: 18.09.2023

§ B2B platform with and without pre-
scheduled appointments.

§ 25 contacts with clients (8 new ones)
§ Registered partners: Bern Welcome, 

Ramada Encore Hotel, Geneva

163



SCIB France: Newsletter 04 - Davos

Target: subscribers of our DB clients
Date: 05.09.2023
E-news sent to 2’212 contacts

§ Content: New products, testimonials, 
seasonal trends & activities.

§ unique opening : 653
§ open rate: 29,91 %
§ click rate: 2.34 %
§ bounced : 13 hard, 16 soft
§ unsubscribed: 6
§ 1 lead
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Portugal.
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First Media Event in Lisbon with Basel Tourism.

§ Our first media event in Lisbon with top
journalists from various media outlets.

§ Natascha Martin from Tourism Basel presented
in Portuguese the wide cultural offering as well
as the popular events the city is known for.

§ Following the presentation, the journalists were
able to make their own first taste of Basel with
the traditional Leckerly recipe.

§ As a result, several media trips are already
planned.
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Timing: September 2023
Media contacts: 8 journalists



GToS with LittleTravelers.Family.

§ Content Creators, Little Travelers Family, a
travel family, embarked in a journey through
Geneva, Fribourg, and Aletsch Arena, immersing
themselves in part of the Grand Tour of
Switzerland.

§ In addition to the trip, products will be bookable
via the travel agency “Total Fun” and various
media activities are planned.

§ In total, they produced 12 posts and reels,
104 stories, which are now showcased as a
permanent highlight and have already made an
appearance on TV.

167

Timing: August 2023
Marketing contacts: 450’000

Followers: 34 K
Engagement rate: 2.53 %



Spain.
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Chef Jordi Roca explores ‘Sweetzerland’.
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Timing: Trip August 2023 – Campaign May 2024
Marketing contacts: 1’238’000

§ The famous Spanish pastry chef and his 
family discovered how sweet and kids-
friendly is Switzerland with a STP for 8 days

§ Some of the experiences Jordi & Ale shared
were painting a Picasso with chocolate in 
Basel, doing a choco-etuktuk tour in Zurich, 
making alpage cheese in Gruyere and 
creating an artisanal jewel in Geneva

§ A powerful campaign with a microsite based 
in MyS.com and a press release to the 
media will be launched next May 24’

@jordirocasan
686’800 followers
1.51% engagement rate

@alerivasg
29’600 followers
6.58% engagement rate

MAX

https://www.instagram.com/reel/CwS-OdGtAN1/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/CwZtdxYNHqy/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/CwfbbwWtvOg/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Cwkm63vtNLY/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/jordirocasan/
https://www.instagram.com/alerivasg/


Basel map @ Viajes National Geographic.  
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» Check it out

§ VNG online has produced an interactive 
map highlighting 15 spots with links to 
Basel’s website. In addition, the map has 
been integrated into a nice advertorial and 
published in its SoMe channels & B2C 
newsletter

§ To demonstrate the practicality of the digital 
map, the travelinfluencer @verosinmapa
used it as a guiding tool posting her trip to 
Basel on IG, TW and FB

K R I S Timing: August-September 2023
Marketing contacts: 565’000 

https://viajes.nationalgeographic.com.es/promociones/basilea-suiza-diferente-llena-arte-cultura-y-vitalidad_19580


KMM: Top coverage Bern Region @ TeleMadrid.
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Timing: September 2023
Marketing contacts: 1’300’000

§ “Madrileños por el Mundo” has an average 
of 300’000 viewers on TV, with programs 
with more than 1’000’000 views on 
YouTube, more than 122’000 followers on 
Facebook 13’500 on Twitter

§ The TV team travelled to Bern, Biel, 
Gstaad and Interlaken for 7 days, filming 
how people from Madrid are living there 
and enjoying the wonders of Switzerland

» Check it out here

MAX

https://www.telemadrid.es/programas/madrilenos-por-el-mundo/Berna-capital-suiza-donde-conviven-el-oso-y-el-Toblerone-2-2598360183--20230919111300.html


LATAM B2B Webinar with Europamundo.
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Timing: September 2023
Marketing contacts: 311 attendees

§ Europamundo is the first port of call for the 
trade in Latam, that’s why we organized a 
webinar for travel agents and tour 
operators from Argentina, Chile, Colombia, 
Mexico, Ecuador and Peru with a very 
successful attendance

§ We not only promoted all the Swiss 
destinations included in the programs of 
Europamundo but also some of our B2B 
tools like MySwitzerland Pro and STA

» Check it out

MAX

https://switzerlandtourism-my.sharepoint.com/:v:/g/personal/cristofer_gallardo_switzerland_com/ESR_6MPoH5tJinMEwXOAoOkBbSKeT-vZc6lq4UlYjDtmQA?e=RFHVHh


Christmas markets B2B Webinar.
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Timing: September 2023
Marketing contacts: 35’000 invited + 177 attendees 

§ Agenttravel is a professional Spanish 
media channel for travel agents and tour 
operators. Their webinars are very 
successful in the market, and together with 
Basel Tourism and Zürich Tourismus we 
promoted the Christmas Markets

§ Collaboration included 
§ DEM with the invitation
§ Social media posts
§ Webinar
§ Post event article on Agenttravel

» Check it outMAX

https://www.youtube.com/watch?v=J3BOrXtOEqo


UK/Ireland.
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Marcel le Corgi in Switzerland.

§ Dates: 22-26 September 
§ Destinations: Valais (Martigny), Vaud 

(Montreux, Vevey), Bern (Adelboden, 
Mürren)

§ Concept: Two content creators, Marcel le 
Corgi (141k followers) and owner Pierre le 
Chef (113k followers) visiting destinations in 
Switzerland with a dog-friendly, Anglo-Swiss 
or culinary hook

§ Results: Content will be posted in the next 
few weeks across both content creators’ 
socials (Instagram, TikTok and Facebook)
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Media event with Ticino and Unione Ticinese.

§ Date: Monday 2 October 
§ Venue: London Canal Museum
§ Format: Presentation of Ticino linking the 

region to the Unione Ticinese (celebrating 
its 150th anniversary in 2024) a support 
organisation for Ticinesi in the UK

§ News, networking and Ticino delicacies
§ Guests: 20 journalists + Michel Cavadini 

(TI), Peter Barber (Historian, UT) and 
Emilie Martinoni Hoogenboom (President, 
UT) + 5 ST attendees
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The Great Swiss Train Chase.

§ Dates: 9-12 October (happening right now)
§ Participants: Macca Sherifi (anadventurousworld, 

13.4k), Kash Bhattacharya (budgettraveller, 36.5k), Abi 
King (insidethetravellab, 12.7k), Lavina Dsouza
(continenthop, 46.2k)

§ Concept and destinations: Content creators will 
travel in pairs using the Swiss public transport network 
and complete Swiss-related challenges on their 
journey (Zurich-Lucerne-Neuchâtel/Gstaad/Fribourg-
Lausanne-Zermatt)

§ All content creators and STS will share their 
experiences on their socials

§ Reward: A journey in First Class plus lunch on the 
Glacier Express from Zermatt to Chur plus a Swiss 
railway clock 

177

https://www.instagram.com/anadventurousworld/
https://www.instagram.com/budgettraveller/
https://www.instagram.com/insidetravellab/
https://www.instagram.com/insidetravellab/
https://www.instagram.com/continenthop


Goodwood Revival 2023.

§ Event profile: Vintage Car Festival
§ 8-10 September, Goodwood, Sussex
§ Partners: St. Moritz, GToS, SWISS, Swiss Deluxe 

Hotels
§ Audience: 180’000 (over 3 days)

§ High net worth ‘old timer’ enthusiasts
§ Activation
• 10x10 pagoda tent and 8x2.5m Scalextric
• 2’000 ST Touring brochures distributed
• 2’000 A5 leaflet flyers distributed (GToS & StM)
• Swiss inspired lounge with seating area

• 30kg cheese served (= 3’000 portions)
• 150 bottles of Swiss wine served

§ Competition to win a trip to Switzerland
§ Flyer, B2C NL & Social Posts
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National Geographic – Swiss Cities.

Cities promotion (September):
§ Zurich print & online article –

amplified via social (& 2x IG reels)
§ Thun online article
§ GToS online article
§ BMC online article & print ad
Followed by:
§ Lucerne print & online article –

amplified via social (& 2x IG reels)
§ GTToS online article
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North America.

180



C&A: OTA campaign with Hopper – the largest 
travel app in North America. 
§ Swiss partners: 

Made in Bern and Graubunden
§ Platform: 

Hopper, the largest and fastest-growing travel app in North 
America with access to 80Mio active GenZ leisure travelers

§ Budget and value: 
Budget of USD 95,000 with an added value of USD 188,597 

§ Campaign duration: 
May 12 – Aug 31, 2023

§ Results awareness stage
§ 8.6 Mio. Impressions
§ 165,673 Clicks
§ 71,670 Push notifications & Email blasts

§ Results performance stage (compared to 2022 data)
§ ✅ Total hotel booking lift in 2 partner regions: 568%
§ ✅ Total hotel sales lift in 2 partner regions: 543%
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C&A: BLUM campaign to launch 
the English podcast in the US. 
§ Tactics: 

Spot ads, host-read ads, castbox & Hyperboost campaign, 
platform pitching, cross-promotion, guest slots, owned 
channels

§ Campaign duration/KMM activities: 
June – Aug 2023

§ Awareness results 
§ 1.5 Mio. impressions
§ Cross-promotion for every episode
§ Platform features on Amazon, Castbox, Pocket Casts

§ Performance results (end of Sept)
§ ✅ Downloads: 126,388
§ ✅ Average consumption: 75-106%
§ ✅ Best ranked: #12 in Apple Fiction charts,

#2 in sub-category Drama
§ ✅ Spotify ranking: 4.8*
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KAM: ILTM North America - Bahamas. 

§ September 18-22, 2023
§ Top luxury b2b conference in North America
§ 980 overall attendance (buyers from NA & 

Mexico)
§ Exclusive CH corner with: Zurich, Jungfrau 

Region/Railways, Schweizerhof Grindelwald, 
STS, Mandarin Oriental Savoy, Grand Resort 
Bad Ragaz, Lausanne and Beau Rivage 
Lausanne

§ 1:1 meetings and networking opportunities
§ 315 meetings with qualified contacts
§ Press conference: 23 lifestyle media writers
§ Raffle: Edelweiss flights and Overnights (168 

entries) à promotion in ILTM app (push not.)
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KAM: Famtrip – Avanti/Edelweiss.

§ September 16 – 22
§ First of two fam trips with Avanti
§ 10 Pax (Avanti Agents and Denver 

based Advisors)
§ Using and promoting the Edelweiss 

connection from Denver to Zürich
§ Zürich, Ticino and Zermatt
§ Treno Gottardo & Centovalli
§ 2nd trip will be in October with Tampa 

based agents (Geneva, Lake Geneva, 
Interlaken)
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KAM: Educational Picknick.

Travel Advisor Educational Picknick 
together with TTC about sustainable travel 
in Switzerland.

§ 30th August 2023
§ 53 Travel & Media Lunch Agents
§ Waterloo, Toronto

§ Partner: STS

§ https://news.paxeditions.com/news/buzz/party-time-suppliers-host-picnic-
park-waterloo?fbclid=IwAR3cYYRARAS4TAs9-
lTQtVotaBET8dmKy4pdq4TJEiOfML_Ej7-LxNI439c
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KAM: Virtuoso Forum.

Participation at the 1st Virtuoso Forum 
Canada to meet owners and managers of 
the 22 Virtuoso agencies all over Canada.

§ 4th – 5th October 2023
§ 52 Agency owners

22 1:1 Appointments/trainings
§ 6 Minute speaking time at Gala Dinner
§ Vancouver, Canada
§ Partners
§ https://news.paxeditions.com/news/buzz/party-time-suppliers-host-picnic-

park-waterloo?fbclid=IwAR3cYYRARAS4TAs9-
lTQtVotaBET8dmKy4pdq4TJEiOfML_Ej7-LxNI439c
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SCIB NA: Leading Hotels of the World Trip.

§ August 24 - 30, 2023
§ The Luxury Grand Tour of Switzerland
§ 10 top producing NA clients
§ 2 nts each @ The Dolder, The 

Bürgenstock & Royal Savoy
§ Focus on small high-end visits, i.e., 

Taucherli, Buech (The Living Circle) 
Chronoswiss, Tour de Marsens

§ Learnings: 
§ Double-check final menus to avoid repeats
§ Continue to include free hotel time and not 

super early starts 
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SCIB NA: Webinar with Cadence.

§ September 14, 2023
§ 30-minutes customized webinar
§ Team members of Cadence
§ Journey through Switzerland with 

focus on CH USPs, top properties, 
news, activities in each partner 
destinations, quiz at the end of the 
webinar 
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SCIB NA: Prestige Event in Minneapolis. 

§ September 27, 2023
§ The Saint Paul Hotel
§ Event organized by Prestige
§ 37 corporate buyers signed up 
§ 3 hours of networking
§ SCIB had one table 
§ SCIB could attend the event FOC
§ 2 new RFPs
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KMM: Accidentally Wes Anderson (AWA).

§ @accidentallywesanderson – 1.8 mil followers
§ Collaboration between AWA, STS & ST
§ Featured: Geneva, Vaud, Fribourg, Ticino, Bern, 

Lucerne, Rigi, Jungfrau, Glacier Express, GPX, STS, 
SWISS, Hotel cooperation

§ Date: Production June '23, publication September '23
§ Results:

§ 10 reels (ca. 3 million views, ca. 90 k likes, 5 k comments),
24 stories in highlight section + 2x articles

§ Newsletter by AWA (40k+ subscribers) - mention 4-6 theme 
stories

§ Webinar together with ST NA in Nov / Dec
§ Switzerland guide on AWA website with CTA mySwit (225K 

UVPM)
§ Chance to win your own Switzerland Adventure collab with 

SWISS
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https://www.instagram.com/accidentallywesanderson/
https://www.myswitzerland.com/en-us/microsites/market-us/AWA?utm_campaign=223-32102-08-0103_AWA_US_en_ST-Mar_N_Dre_Organic_AWA-LP_referral&utm_source=AWA_US_en_Logo_AWA-LP_AWA_x&utm_medium=referral&utm_creative_format=Logo&utm_marketing_tactic=brd&utm_id=AWA
https://accidentallywesanderson.com/guide/switzerland/


KMM: Meet the Press Media Roadshow.

§ Seattle, Los Angeles and Vancouver
§ Date: September 14-17, 18 & 19
§ Contact with 77 journalists
§ Partners: Liechtenstein, Schilthorn
§ Featured also ST, SWISS 

& Swisstainable
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KMM: Influencer trip - Renee Hahnel.

§ @reneeroaming – 900 k followers
§ Renee Hahnel's blog
§ Renee Roaming is a blog for 

adventure seekers, travel lovers, 
and photography enthusiast

§ Mid-September 2023
§ 3 post in total
§ 30 Stories
§ Partner: Liechtenstein
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https://www.instagram.com/reneeroaming/
https://www.reneeroaming.com/about/


KMM: Epic Trails TV Production.

§ Partners: Engelberg-Titlis & Liechtenstein
§ Production: “Epic Trails” adventure travel TV 

series
by Heliconia (award-winning production 
company)

§ Airing: 1 Episode (30 minutes) in Early Summer 
2024

§ Channels: TV Distrib. via Outside TV & Bally 
Sports Network,
Digital Media Distribution via Backpacking TV
and Epic Trails Network

§ Reach: 17 Mio. US households (TV)
200k+ on Social Media
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KMM: TV Production trip with Dayvee Sutton.

§ TV production for 2x segments with The 
Weather Channel

§ One of the most widely viewed cable 
network in the US with a viewership of 
294M UVPM

§ Date of the production: September 18 to 24
§ Result: to be aired beginning of 2024 (TBC)
§ Partners: Engelberg, Titlis, hotel 

cooperation, Lucerne, UNESCO biosphere 
Entlebuch, STS
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https://weather.com/
https://weather.com/


KMM: Media top results.

§ @DesignBloom – 4 mil followers
§ Design Bloom's article online
§ Date: 27 September 2023
§ Title: Paul Clemence captures 

Renzo Piano's futuristic & tubular 
Science Gateway building at CERN

§ Journalist: Paul Clemence
§ Contacts: Circulation 3.5 mil, Contacts 

0.875
§ Featured: CERN, Geneva
§ Result from group press trip in July
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https://www.instagram.com/designboom/
https://www.designboom.com/architecture/paul-clemence-captures-renzo-piano-futuristic-tubular-science-gateway-building-at-cern-09-27-2023/


Outlook.



KAM/KMM: Cinemania 2023.

The CINEMANIA French Film Festival in Montreal 
was established in 1995 and has continued 
annually ever since. The festival is dedicated 
solely to quality French-language feature films 
emanating from France, Belgium, Switzerland, 
Quebec, Algeria, Morocco, Senegal, and other 
French-speaking regions. All films screened must 
be North American, Canadian, or Quebec 
premieres, and all are subtitled in English. 

29th Edition Cinemania 2023
1st – 12th November 2023
Outlets:
§ Switzerland Country of Honor
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KAM: Webinar. 

Kensington Webinar for luxury travel 
advisors as part of Business plan with 
Switzerland, and inauguration for flight to 
Switzerland – summer.

§ 19th October 2023
§ Webcast and Facebook Live w

§ Partners:
Zurich Tourism, SWISS International 
Airlines,
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KAM/KMM: Virtuoso Forum.

Online Travel Agents event and Media 
cover about Travel destinations 2024. 
Exciting news about what’s about to come 
for Switzerland

§ 29th November 2024
§ Webcast and Facebook Live w

§ Partners:
SWISS International, Jungfrau Interlaken, 
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Brazil.

200



KAM/Digital Newsletter: Swiss Travel System.

§ Highlight: STS dedicated newsletter
§ 02nd mailing: Sep 01st and Oct 04th

§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 25,75%
§ Newsletter link: 
§ http://smtp.mailnewsdobrasil.com.br/email/SUIC

A-16-DE-24-2023/suica-16-de-24-2023.html
§ Key partners highlighted in the content:
§ Swiss Travel System Excellence Program
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http://smtp.mailnewsdobrasil.com.br/email/SUICA-16-DE-24-2023/suica-16-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-16-DE-24-2023/suica-16-de-24-2023.html


KAM/Digital Newsletter: Crans Montana.

§ Highlight: Crans Montana dedicated newsletter
§ 02nd mailing: Sep 29th and Oct 10th

§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 23,02%
§ Newsletter link: 
§ http://smtp.mailnewsdobrasil.com.br/email/SUICA-19-

DE-24-2023/suica-19-de-24-2023.html
§ Key partners highlighted in the content:

§ Winter season and activities; luxury hotel partners; and b2b 
training video
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http://smtp.mailnewsdobrasil.com.br/email/SUICA-19-DE-24-2023/suica-19-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-19-DE-24-2023/suica-19-de-24-2023.html


KAM/Digital Newsletter: Schilthorn Piz Gloria

§ Highlight: Schilthorn dedicated newsletter
§ 02nd mailing: Sep 05th and 27th

§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 25,39%
§ Newsletter link: 
§ http://smtp.mailnewsdobrasil.com.br/email/SUICA-15-

DE-24-2023/suica-15-de-24-2023.html
§ Key partners highlighted in the content:

§ Jungfrau region; Restaurant and James bond brunch; 
adventure activities; Allmendhubel; Project 20XX. 
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http://smtp.mailnewsdobrasil.com.br/email/SUICA-15-DE-24-2023/suica-15-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-15-DE-24-2023/suica-15-de-24-2023.html


KAM: Raclette Night – TTW Group.

§ 29 August 2023
§ Raclette night organized in partnership

with TTW Group
§ Goal: Official launch of winter season
§ Audience: 40 trade professionals (Ski 

Brasil experts & TTW Lab agencies)
§ Switzerland Tourism team presence:

§ Corinne Genoud, Head Markets West, 
Member of the Management

§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager
§ Natalia Leal, Marketing Manager
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KAM: Raclette Night – TTW Group.
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KAM: Travel Talks – Primetour.

§ 30 August 2023
§ Travel Talk lunch with Primetour
§ Topics: Swisstainable & Luxury travel trends

in Brazil
§ Audience: Maurice Padovani, Partner

Director and Danielle Adreazzi, Head of
Marketing Strategy

§ Switzerland Tourism team presence:
§ Corinne Genoud, Head Markets West, 

Member of the Management
§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager
§ Natalia Leal, Marketing Manager
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KAM: Travel Talks – Teresa Perez Tours.

§ 30 August 2023
§ Travel Talk afternoon with Teresa Perez Tours  
§ Topics: Swisstainable & Luxury travel trends in 

Brazil
§ Audience: 7 members of the management 

team (marketing, sales, operations, product
development)

§ Switzerland Tourism team presence:
§ Corinne Genoud, Head Markets West, 

Member of the Management
§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager
§ Natalia Leal, Marketing Manager
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KAM: Michel Reybier Cocktail.

§ 30 August 2023
§ Attendance at the exclusive trade cocktail during MR 

Road Show in Brazil
§ Travel prize sponsorship – 1 SWISS business ticket 

& 2 STP of 8 days; 
§ Audience: 50 TOP trade professionals (luxury

agency’s owners)
§ Swiss partners in attendance: Mont Cervin 

Palace/Monte Rosa/Schweizerhof Zermatt and Crans
Ambassador

§ Switzerland Tourism team presence:
§ Corinne Genoud, Head Markets West, Member

of the Management
§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager
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KAM/Campaigning and activation: ST & LX 
Sales Incentive Campaign Launch event.
§ 31 August 2023
§ Sales Incentive Campaign Launch event in partnership

with SWISS/ Lufthansa
§ Audience: 25 selected trade professionals (Virtuoso, 

Serandipians, and Signature Network)
§ Swiss partners in attendance: SWISS, Lindt
§ ST topics during the event: RF/GTToS; Stay Long; 

Swisstainable
§ Switzerland Tourism team presence:

§ Corinne Genoud, Head Markets West, Member of the Management
§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager

§ Sales Campaign dates: Sep 01 – Nov 30
§ Campaign T&C and Website: https://corner.stnet.ch/trade-

br/campanha-de-vendas-2023/
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https://corner.stnet.ch/trade-br/campanha-de-vendas-2023/
https://corner.stnet.ch/trade-br/campanha-de-vendas-2023/


KAM/Campaigning and activation: ST & LX 
Sales Incentive Campaign Launch event.
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KAM: Summer Famtrip – FVO Travel.

§ August 27 - September 03, 2023
§ Lucerne, Engelberg, Interlaken, Gstaad, Bern 
§ Participants: 1 FVO + 4 travel agents from 

primary markets of Brazil (São Paulo, Minas 
Gerais, and Porto Alegre)

§ Swiss Partners’ support: Lucerne Tourism; 
Kempinski Palace Engelberg; Burgenstock 
Resort; Burcher; Engelberg-Titlis; Interlaken 
Tourism; Victoria-Jungfrau Grand Hotel & Spa; 
Gstaad Saanenland Tourism; Le Grand Bellevue; 
Glacier 3000; Bern Welcome; Bellevue Palace 
Bern; Luzern-Engelberg Express; Luzern-
Interlaken Express; MOB; Swiss Travel System, 
Swiss;
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KAM: Summer Famtrip – Just Tur Tour Operator.

§ 02-09 September 2023
§ Zurich, Lucerne, Andermatt, Zermatt
§ Participants: 1 Just Tur + 5 travel agents from 

secondary markets of Brazil (Goiás, Mato Grosso 
do Sul, and Rio de Janeiro)

§ Swiss Partners’ support: Zurich Tourism; The Living 
Circle; Lucerne Tourism; Lucerne Lake Navigation 
Company; Burgenstock Resort; Engelberg-Titlis; 
The Chedi Andermatt; Zermatt Tourism; Hotel 
Zermatterhof; The Omnia Zermatt; Zermatt 
Bergbahn AG; Swiss Experience; Glacier Express; 
Swiss Travel System, Swiss;

§ Switzerland Tourism Brazil team presence:
§ Mara Pessoa, Trade Manager
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KAM: Switzerland Travel Mart (STM) - Geneva 
2023.
§ 09-14 September 2023: Geneva
§ 15 buyers from Brazil: 13 TOP TO Leisure and 02 MICE
§ All Brazilian buyers joining different Pre-Convention Tour 

itineraries;
§ One-to-one appointment and networking opportunities for 

the brazilian buyers to meet swiss tourism partners within 
leisure and MICE tourism segments;

§ Switzerland Tourism Brazil team presence:
§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager

§ 14-16 Sep: Exclusive Brazil Post-Convention Tour to 
Zurich, Verbier and Crans Montana
§ Swiss partners’ support: Zurich Tourism, The Living Circle, 

Verbier Tourisme, W Verbier, Crans Montana Tourisme & 
Congrés, Guarda Golf Hotel & Residences, Swiss Travel 
System, Swiss.
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C&A: Robb Report Day. 

Sep,23th

§ Event at Fazenda Boa Vista (JHSF Group). 
§ Robb Report magazine has organized a day full 

of experiences to the high-end customers/ 
readers. 

§ Audience: AAA, 400 guests. 
§ ST Presence: Fabien Clerc and Natália Leal.  
§ Switzerland Tourism Lounge: 
§ Tv for ST videos
§ Distribution of 100 magazines: “Best of 

Switzerland”
§ Distribution of Lindt Chocolates

 
214



C&A: Swiss Travel System Campaign – 
Excellence Program. 
Sep
§ Campaign to promote the 

Excellence Program on Panrotas
(B2B Media)

§ Newsletter: Mailing composed by 
27’000 e-mail address. 

§ Article on Panrotas website – 1’500 
readers 
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C&A: SWISS Digital Newsletter.

Sep 12th
§ SWISS Newsletter including a 

Switzerland Tourism content. 
§ Theme: Swiss autumn
§ Link to Swiss autumn movie - the 

season for our senses 30s+ | 
Switzerland Tourism
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C&A: Destination Wedding Constance Zahn.

Sep
§ Banner online on Constance Zahn

website.
§ Constance Zahn is the best

destination wedding media in Brazil
§ Campaign for 3 months
§ Page views: 1.2MIO/ month
§ Link MySwitzerald.com
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https://www.myswitzerland.com/en-ch/experiences/wedding

