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Playboy Print “Genuss & Reisen”. Switzerland.
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Soiree Suisse: Swiss Embassy Event in Berlin.  switzeriana.

= Around 600 invited guests from politics, business
and culture came together for the annual Soirée
Suisse of the Swiss Embassy in Berlin

= Motto of the event: #BahntastischeSchweiz,
Swiss rail traffic was celebrated in the locomotive
shed of the German Museum of Technology.

= The ST - VR experience gave guests a little taste
of the scenic routes of the panoramic trains,
such as those of the Glacier Express AG.

= The occasion was also the farewell of the Swiss
Ambassador Paul Seger after 40 years in office.




SALON Event / Sammlung Philara / C

= Exclusive dinner event with SALON magazine
and Swiss Deluxe Hotels

= Location: Contemporary art collection,
Sammlung Philara, Dusseldorf

= 4th of september

= Hosts: Chief editor, Anne Petersen and collector
Gil Bronner

= Menu by star chef Yannick Crepaux, Hotel
LeCrans

= Exhibition showcasing Swiss Deluxe Hotels and
Grand Tour Deluxe and VR Experience GToS

= 80 VIP guests from business and culture and
readers of SALON

SALON ﬁ

v 3 SALON




Digital Advertorial for Winterthur — summary. Switzerland.
Frankfurter Allgemeine Zeitung (FAZ.net) & Suddeutsche Zeitung (SZ.de)

= Campaign timeline: 24th uly — 3rd Sseptember 2023
= Digital Advertorial with 4 topics:

= Festival city, Art & Culture, Sustainability, Sulzerareal
= Various banner formats linking to the advertorial
= Link to MyS.com & Newsletter subscription included

= Performance (total FAZ.net+ SZ.de):
= 3.600.459 Ad Impressions
= 23.303 clicks
= 0,64% click rate
= 11.911 Page Views
= 01:43 minutes average reading time



Traffic generation through banners.
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Von Monet bis Caspar David Friedrich

Wahre Meister
live betrachten.

* . Sinterthur
switzerland

Winterthur

Nur 20 Zugminuten von Zirich, eine halbe Stunde vom Rheinfall und 40
Autominuten vom Bodensee entfernt, liegt Winterthur: eine pulsierende

GroBstadt mit

R

Industrie trifft

auf modernen
Stadeutsche Zeliung = |fe“y|e.
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spricht Gber Stchflammen, gio Tipps s Alttes [ et

und erklirt, wie vielfaltig Jobs in der Glasbranche
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Protokall von Fabian Sigurd Severin

Rrsne Fe Dol Wirtschaft Fmansen Feulletor

switzerland

Festival-Vibes

Tiops  journalismes | Rundfunkbeitrag
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In der Museumsstadt
Winterthur die wahren Meister
live betrachten

Die geheime Kulturperle der Schweiz: Winterthur ist eine
wahre Schatzkammer der Kunst und Kultur. Besonders die
hochkaratigen Museen von Weltformat locken mit namhafte
Kunstwerken von Renolr, Courbet bis Daumier. Mehr

Die griine Velostadt
bewusst geniessen.

m Winterthur
switzerland

Griin, griiner, Winterthur

Winterthur dberascht, dean: Die Grofistadt mat
Industrievergangestiet ist erstaumtich grin. ast die
Hilfte des Stadtgebiets von Winter th sind
Griiaflichen. Auch suberhalb der Stadtgrencen Lidt die

Imalerische Region, die sich vom To581al b zum Ziches

szjetst Jobkolumae
7500 brutto im Monat fir
den Streamer |
X
SZplus
6 Monate fr 49 CinkL. Flasche Weiter

, die wegen X

‘gemitlichen Altstadt und kulturellen Vielfalt als Geheimtipp gitt. Zudem

ist Winterthur die griinste GroBstadt der Schweiz mit Gber 40%
Grinfliche.

Winterthur: Die geheime Kulturperle
der Schweiz

Zweschen Ziirih und dern Bodensee liegt dhe
sechatgrofte Stadt der Schweiz: Winterthur. Oftmals im
Schatten von Zikich ibersehen, Gberrascht die griine
GroRstadt. Als wahre Schatziamme der Kunst und
Kutur bietet sie prachtvolle Pirke sowie velfatige
Museen und (erzeugt mit Brem persinlichen
Charate,

» Jotst besen

Winterthur: Die Festivalstadt der
Schweiz

Musi, Kunst oder Kultur - in Winterthur
iber das e verteit, zahireiche Festivals stat.

Jedes dieses Festhals ist einaigartiy. Sie 2eigen
hochkaritige Kurzflme, modernes Design oder
mitreifende Musk mitten in der Kusturstadt Winterthar.

<~Winterthur
« ‘switzerland

unde vom Rhbeinfall
Winterthur: eine

heit, die wegen ihrer

o lturellen Vielfalt als
Biinste GroBstadt der

iche.

wr: Die geheime Kulturperle
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firich und dem Bodensee liegt die

o Stadk der Schweiz: W

Oftmals
+ von Zoinch Sberschen, Wberrascht die

stadt. Als wabre Schatzknmmer der Kuost

bietet sie prachivolle Parke sowie
Musees usd tberzeugt mit ihrem

 Cherakier

sen

wur: Die Festivalstadt der

Kuast oder Kaultur -~ in Winterthur

¥ das Jahr vert Festivals statt.

¥ Festivals ist cinzigartig. Sie zeigen

e Kurzfilme, modemes Design oder
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C&A: GEO Nature Camp with Made in Bern. Switzerland.

ANZEIGE

= Campaign ldea: ST & MiB organize together a 6-day
Nature Camp for readers of GEO Saison/GEO.

Raus und die Natur erteben: Darum
geht's beim Natere Camp vom
27.Juni bis zem 02. ull im Kanton
Bern. Auf einer sechstigigen Retse

= Goal: Activating the target group in print and SoMe NATUR
with a raffle for an adventure in der Region Befn Cam[) e e

3 2unehmen? Scannen Sie jetzt den
gewinnen! g QR Code ader gehen sie

3 geo.de/nature-mp und verra-

ten Sie uns, warum Sie dabei sein

soliten - Teillnahmeschluss ist der
10, Mai 2023.*

= Components:
Lust auf ein Outdoor-Sommer- |
Advertorial in GEO Saison (05/2023) as “Call for Ednly e cnateen (10
Competition” + Digital Native Advertorial on GEO.de + IG

\ Gliick schon bald einen Aktiv-

urlaub in der Region Bern
geniellen i
Story On G EO Instag ral I I WER AUF DER SUCHE nach Viel- haben, im Rahmen des Camps einen : Engstligen-Wasserfillen und dem
faltist, ist in der Region rund um Bern  © Aktivurfaub za erleben, an dan ste voller ¢ von Oberall aus gut sichtbaren
. . . . . bestens aufgehoben. Mit der Ferlen- © Begalsterung noch lange zurtickdenken | Wildstrubelmasstv ist der perfekte Ort
- G E O N t C I I I p t k g p I WV th 4 M B . region Interlaken, der Jungfraa Region, | werden, Los geht das Abenteuer inder | fur Sportler*innen, Genlefar* innen
a u re a a I n ace I WI n ners I n I n‘} h - m‘}(l.ﬂ‘l’l Adelboden-Lenk-Kanderstog und Bern | wunderschinen Ferlenregion Inter- ¢ und Kulturinteressberte. Der Besuch dee
. am Fufl (k‘f Ju ng[ rau erwarten Giiste ghebch vier Destinatlo- | laken mit einer gefahrten Kajaktour auf | tesenden Wasserfille und die Wan-
Re Ion 06/2023 nen, die untarschiedlicher nicht sein ¢ dem Brienzarsee und dem Besuch der | derung entlang des Klettersteigs von
g kisnnten. Hohe Berge und by b mauf | Adelbod au{dle Erw;lllgen alp sind
- bende Seen sind hier genauso beheima- | dem Harder Kulm. Von rlakengeht | schier Den
H H 113 L1] = tet wie sanfie Hugel und UNESCO-Welt- | esmit der Bahn weiter in das sutofrese Abschluss des Nature Camps bildet die
Advertorlal N GEO (1 0/2023) as FOIIOW'up report Of the fir oine Selibaknlahrt, oln kulturerbe. Die perfekte Gelegenheit, | Darf Wengen am Fuleder Jungfrau.  © Stadt Bern, die Besucher"innen mit
B beeindruckende Wanderung ued um sich selbst ein Bild von der Schin- | Der sonnenverwohnte Kurort ladt zum | ihrer hisbschen Altstadt, dem bezau-

heit der Natur und der Vs lclfah vorOrt | Verweilen ein, aber auch zu vielen ! bernden Wochenmarkt und der E-Bike-
zumachen, ist das igige Nature | A wie einer Seil tauf | Tour Granes Band Bern” begeistert.
Camp im Sommer 2023. Vier : den Mannlichen inklusive einer aus- ¢ Klingt gut? Dann machen Sie mit und
Gewinner*innen werden das Gliick © glebgen Wanderung und demn Besuch ¢ selen Ske mit etwas Gliek betm Nature

¢ des imposanten Staubbachfalls, eines  © Camp dabei!

¢ der hischsten Wassarfille der Schweiz, Entdecken Sie die Vielfalt der Region

sieh des NMaubhae Malls

Winning trip + |G Story as Follow-Up report
= Key Partner: Made in Bern (TOI, TALK, Jungfrau
Region, Bern Welcome)
= Budget: 61°000 EUR :
= Results: Impressions |G: 28.846, Klicks Digital Native | i i a R
Advert.: 9.915, print run: 213.917, coverage: 2,83 Mio '

: Adelboden ist nach der Jungfrau Region | Bern jetzt auch unter: madeinbern.com
B | dienhchste Station auf der Route, Das  ©
i Lohnardorf mit seinen charakterss-
¢ tischan Chalets, den spektakuliiren

| Bemist g owerpite mptaeEsras

Scbwc BhaCare Gestamon 053 KE ndd | amn 1w 8



Austria/Hungary. Switzerland.
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Austria: Zurich digital campaign.

&= switzerland.

= Zurich digital campaign in cooperation with
OBB and STS in order to promote the
arrival by train to Zurich in general as well
as the Zurich city card (discount for OBB
guests) in Austria with native and display
ads.

- Additional promotion via OBB at the
“‘Reisezentren” in major cities.

= Date: 21. August - 15. October 2023

= Expected contacts (final reporting to follow):
appr. 3 million Als, 12’000 clicks



Austria: Recovery autumn digital campaign. Switzerland.

= Digital campaign in cooperation with Oe24
in order to promote autumn in general and
focusing on the sense campaign with an
own channel on Oe24 — theme integration
on Reiselust.at and Madonna.at.

= Social media postings on Facebook and
Instagram.

= Date: 04. September — 03. October 2023

= Expected contacts (final reporting to follow):

appr. 3,2 million Als

"

Den Herbstzauber in der Schweiz erleben # £
&1 Atemberaubende Landschaften,
kulinarische Highlights, Ruhe und ..See more

oe24.at/reiselust-schweiz
Entdecke die Schweiz im Watch more
Herbst

[ﬁ; Like O Comment

ONe -2 8 REISES

|© oe2a [HTBEIE 1

FﬂﬁLEN. SMIME;KEN. HOREN, SEHEN UND RIECHEN
Das ist der
Schweizer Herbst

11
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Austria: Bergwelten event in Zermatt. Switzerland.

= In cooperation with the Bergwelten Magazin
(Red Bull Mediahouse), Simon Messner
will climb up the Dom (4545m) joined by
30 people from AT, DE and CH

= Date: 27.-30. August 2023

= Contacts:
= 103'898 print run
= 1'204'000 page impressions
= 90 overnight stays

12
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Czech Repubilic. Switzerland.

13



Influencer group trip — Czech Social Awards. Switzerland.

= 31.8. -3.9.2023

= Group influencer media trip to
Zermatt for winners of Czech Social
Awards and ST long-term
cooperating influencers.

= 4 days trip placed only in Zermatt
with focus on new Alpine Crossing,
Sunnegga and Meet the Sheep.

= 8 PAX

14
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ST Press conference Winter 2023/2024. Switzerland.

= 21.9.2023, Prague

= ST Press conference focused on
upcoming Winter 2023/2024 with
active participation of EDA, Simon
Bosshart, Pilatus-Bahnen AG, and
Czech Railways.

= Event location: Residency of Swiss
Ambassador in Prague

= 34 participants

15



Trade / Media Business lunch. Switzerland,

= 22.9.2023, Prague

= Business lunch with ST and Pilatus-
Bahnen AG trade presentations by
Simon Bosshart and Tobias Thut to
iInvited VIP trade and media partners
in CZ followed with lunch.

= ST focus on Swisstainable, Touring
and MyS PRO.

= 14 participants

16
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@
Future activities. Switzerland.

= Photo influencer autumn project, October

= Promotion on GToS with naTemat.pl, October

= Joint Promotional Agreements for winter season
= Winter meeting with trade and media, November
= Display campaign winter, November

= Fam trip winter in Engelberg, 5 pax, December

18



KMM: 100% women biking trip with Wysokie sW.{z;r‘iand.
Obcasy.

= 21. - 24.08 gravel biking trip

= Olympic MTB silver medalist Maja
Wtoszczowska, 2 influenc., 1
photographer, 1 journalist

= Lakes Route no. 9

‘ hanuringa | 3 innych uzytkownikéw
6 Sawajcaria

ol

L A )
R A " eav R
0)3 magda_wosinska | inni uzytkownicy lubij to

hanuringa W SZOSIE pisaliémy, e Szwajcaria to giéwnie @5 magda_wosinska i inni uzytkownicy lubiq to

mc‘:g:;(g;;:;i:s::;ﬂmzxy:: g:;::zf’f'e doszly do maja.wloszczowska Swiat jest pigkny z roweru, pigkny 2

0 ‘ pow ietrza, a jeszcze pigkniejszy z powietrza z rowerami
£008CZ wsZystiie komentarze: 24 W szczegolnoé»c oszatamiajgca Szwajcaria..
tomaszewskie Gdzie znajdg info o takich ekstra

mamba on bike jest w: Thuners *Yiazdach? & b b sra_kolarstws
. . ? ministra_kolarstwa @to wskie to nie byt an mamba_on_| . . ‘ Q .
obéz ani ¢ rwllk wy] dn:l zapowiedzenie
= Cooperation with Eurotrek i— rnuosssor 9 O )
S Thunersee, Byly podjazdy, byly Zjazdy, b Ale moz bym wyg @ mm _on_bike

I znGw upal. Ale najwazniejsze bylo jezi konkursie @gazet B (o) ()]

= Journalist from women’s magazine --
Wysokie Obcasy P m s

= SoMe of participants, YouTube 7 TR\ '

= Organic SoMe reach 920'000

. SOEs B A
Qv ’ Al
@ED adriana_somewhere i inni utytkownicy hibig to
mamba_on_bike #szwajcarianarowery dzwd perwszy &
oD

[] powiem, 2e nie spodiewastam bed.
= Articles after return ey e
r I r r u r ':;m o:_ ike @daro ycznie
s A mi oharstwa Piszg wo o
1 S upelny przypadek, moge zabraé ze soby
WE Chcesz mote @ o
O3 013 >




KMM: Madame Edith and friends influencer trip. switzeriana.

3.-7.09
5 female influencers

Grand Train Tour of Switzerland
SoMe of participants, blog posts

planned

Promotion of our GTToS eGuide
Partners integrated: RhB, Ticino, St.

Gallen, Lucerne
Reach so far 320°000

( ‘% szafasztywn
Post sponsoroy

eayv - x

Ostatnio bezblednie rozwiazalyscie "+ 2Szwajcaria 11 wrzeénia
rebus dotyczacy celu mojej kolejnej . . ]
podrézy: 45\ %. Dzisiaj lece do wyjazd sponsorowany przez @myswitzerland

Szwajcarii na zaproszenie Switzerland
Tourism @myswitzerland %

@P.) adriana_somewhere i inni uzytkownicy lubig to
szafasztywniary ¥ Na poczatku wrze$nia bytam w
Szwajcarii na zaproszenie Switzerland Tourism
@myswitzerland. Wyjazd byt krétki (niecate 5 dni... wiece)
Zobacz wszystkie komentarze: 49

madameedith To byta wspaniata wyprawa! Pogoda
dopisata, dzigki czemu zobaczyty$my Szwajcarig w
stonecznych barwach. Mito byto Cig pozna¢ &

czoroska Moge napisac cos od siebie - mieszkam w

Zirichu (szkoda Ze nie udato si¢ Wam go odwiedzi¢, to
wspaniale miasto. zwtaszcza latem)

20
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KMM: TV team, Dzien dobry TVN trip. Switzerland.

=5.-9.09

= Morning show on TVN - Poland’s
biggest private TV channel

= Focus on GTToS

= Golden Pass (Express, Belle
Epoque), Lucerne, Montreux

= 3 episodes followed by article online
to be published at end of September
/ October

21
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KMM: TV personality trip by Aleksandra and Switzerland.

Marta.

- 29.08 - 7.09 55
- Aleksandra Kwasniewska, daughter ~ 9= &
of the former president, and her

actress friend Marta Wierzbicka
(630’000 follow. total)

= Grand Train Tour, panoramic rides,
eGuide GTToS promoted

= Instagram posts, reels & stories

) switzerland, Swiss

inni uzy icy lubig to

f - ny post dedykowany Szwajcarii. Kolejne
Q . { . Viedzitysmy - Montreux, Zermatt,
1 — h ( na dwie godziny ale zawsze... wiece]
] ] " . 6! driana_: iinni lubig t komentarze: 38
= Articles by other media informin it s
Czy j dotychcz. j za pod moim zyci
Tak... wiecej
I t th . t . Zobacz wszystkie komentarze: 83

22
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KMM: Media trip by nalemat.pl. Switzerland.

£ 11.-15.00 ey
- Journalist and photographer of ' GRANDTOUR
portal natemat.pl

= eGToS by Europcar
= Content for online article, SoMe

= Promotion of the route and our
eGuide GToS

23



KMM: Camper trip by Busemprzezswiat.pl. Switzeriand.

/ busemprzezswiat
5 [ - 2 1 [ O 9 v Furka Pass / busemprzezswiat ®

v Szwajcaria

Family camper trip to Switzerland
Grand Tour of Switzerland

SoMe during and after return o
Video on YouTube planned "
Promotion of GToS eGuide

Reach so far 270’000 e e

jeszcze bardziej & Bo z nig juz nie jest tatw(

Qv v ' N

hna_somewhere i inni uzytkownicy lubig to

zswiat Into the... Szwajcaria!

my tu pozegnac lato i powitac jesien... wiecej
Zobacz wszystkie komentarze: 87 . yst omentarze: 63

landerer Do raju im troche brakuje, np. za
amienitabym sig na dtugosé ich urlopu

iego, ale urodzi¢ si¢ Szwajcarii

ie bym mogta &3

busemprzezswiat @joanna_ra83 kciuki! «

busemprzezswiat @momplaystheviolin chcig
byli$my tam niestety juz po 18.

6 dni temu OQY o Al

9’3 adriana_somewhere i inni uzytkownicy lubig to

¢ az tak daleko
~c

A ki,

busemprzezswiat Pamigtam, jak w 2016 roku pierwszy raz
przyjechali$my do Szwajcarii. Mieliémy wrazenie, ze w
ogole nie rozumiemy tego kraju. Niby nieduzy... wigce]
Zobacz wszystkie koment. 2: 71

busemprzezswiat @magdaswiecka dziena -
busemprzezswiat @justyna.godula zyczymy Ci jej!

24
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KMM: Contest winner trip by Wysokie Obcasy.  switzertana.

=14.-18.09

= 4 winners and journalist’'s team in
Switzerland

= Grand Train Tour of Switzerland

= RhB, Davos Klosters, Aletsch Arena

= SoMe of participants, content for
movie, articles and SoMe

= Reach so far 329°000

25
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KMM: Mini int. trip by Zwierciadto magazine. Switzerland.
= 14.-19.09 K
- Journalist from one of the biggest e
women’s magazines in Poland VI ~ o
- KKL anniversary as main focus 25 yeér§ (KL Lucerne.

International media trip, Séptember 14-19, 2023.

= Article planned within few months

26




KMM: Trail running trip to Engelberg. :

Switzerland.

«=21.-24.09

= 2 runners, 1 influencer taking part in

the trail run, plus a photographer

= Accompanied by camper trip of two
more runners

= Project #fromPUTtoEngelberg

= SoMe during and after return by
participants and trail running profile

& pogorzeultratrail

EEEEEEE

. Q v ¢ PocomzmumaamL
Posty
@B fabianappe s iomenier:

Nie dociera do mnie, Ze juz za chy
bede wmoich ukochanych Alpachf

pogorzeultratrail !

wyprawy PUT - Po (& pogerzedtirauail Szykujemy sie zekipa
Zobacz 1 komenta | (O ), QPQG .RZE
25 wrzesnia ! \ ,»"« - , Na cudoy

=2y
oo

) ™ o
By nd A e

nnnnnnn
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KAM STM |n Geneva Switz;rland.

= 09.-14.09

= 18 participants from Poland

= 3 X MICE, others - FIT and groups
summer and winter focus

= Pre-convention followed by
destination day and workshop

= Exchange and inspiration

= Posts in SoMe of participants

28



KAM: Fam trip with RhB. Switzerland.

=14. - 16.09
= Post Convention Tour after STM

= 7 pax by Bernina Express, breakfast
carriage, open carriage

= Experience and inspiration trip for
Tour Operators

29
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Campaigning & Activ.: Branding weekend, Switzertand.
wyborcza.pl.
= Two weekends in September L Rotvesbuie wyintkowoivodrinig
+2.-3.09 and 16. - 17.09 X e

= Branding on wyborcza.pl

= Focus on trains and train rides and
Grand Tour of Switzerland EST IR BR BE B

= Display and desktop creations ; e e — R

- Reach 5'970°000
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Campaigning & Activ.: Articles on newsweeK.pl.  suitzerian.

Ekspres Bernina | Z polnocy na poludnie
a= Alp

= Online articles from printed
Newsweek Travelling supplement

= 4 stories with focus on RhB (Bernina
Express, historic train in Davos)

= Articles reach 210000

MARCIN WIECZORKOWSKI | 20 SIERPNIA 2023

Ekspres Lodowcowy | Podroz z widokiem

ANNA JANOWSKA | 20 SIERPNIA 2023

Szwajcaria | Blisko natury

MARTA LEGIEC | 20 SIERPNIA 2023

Szwajcarskie Alpy | Pociagg do
"Czarodziejskiej gory". Gdyby ta siec¢
miala powstac dzis, koszt budowy
wyniosiby 9 mld frankow
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Campaigning & Activ.: ST Facebook activities.  switzertana.

Szwajcaria. @
21 sierpnia - Q

Grand Tour of Switzerland to idealna okazja do poznania Szwajcarii podczas podrézy
samochodem! [ Wysokie gory, spektakularne przetecze, lodowce, jeziora, czarujace miasta i
. wioski oraz wiele, wiele wigcej atrakcji czeka na nas na tej niezapomnianej trasie. §
| S p O n S O re d p O St p ro m Otl n g O u r Zapraszamy do pobrania darmowego e-booka, w ktérym znajdziecie mnéstwo inspiracji i
praktycznych wskazowek do zwiedzania Szwajcarii samochodem! g
https://bit.ly/3Yv3PA6

eGuide GToS
= September

= Reach around 660°000,
engagement over 2’000

1 2 komentarze 7 udostepnien
oo 65 P 32



Campaigning & Activ.: ST Facebook stories. Switzerland.

;E:{ Szwajcaria. (PL -... @ 14

= ST Facebook stories +

+%  Szwajcaria. (PL -... @ 14 ""!:‘; 7
. . . leSie.ﬁ Tor > ( "7&1%\{\4\}‘;}5
= Autumn inspirations, senses, Szwaj s

Intensywny, ziemisty zapach g

pora dla w rAL powiewem porannej mgly - sz
FALLAE L0 A\Y

Drewniane
mosity

L] Ll Ll

pachng w jesiennych miesigcac S e e
a u u l I I n aC IVI IeS R A Poranek nad rzeka pachnie pigknie. Jeszcze pigkniej

wody. To one s3 jednymi z ciek K 2 £
2 4 : pachnie on podczas przechadzek drewnianymi
krajobrazu, ktéorego dynamiczng T b i i S
mostami. Ich zapach jest specyficzny i bardzo
wyraznie obserwowac. Z kazdy P ) PES, y

o 5 wyrazny. To zapach historii, doswiadczonych
tereny coraz bardziej zarastajg r L ) ) )
konstrukceji, ktére pelnig zaréwno funkcje uzytkows,

= Avg. weekly reach around 9°000

trzeciej kwadrze roku mieni siec =~ i
: jak i artystyczna. Swietnym przykladem pachnacych

mostéw s3 te w Lucernie - Kapellbriicke, najstarszy
most drewniany w Europie oraz Spreuerbriicke.

r

4 3 .
A o * 0 y

2 iel‘j;zyjcie tutaj ¥ po wiecej informacji.

33



W/
T

0

2PN
G C C . Swﬂzérland.

SN

“

34



KAM: STM Geneva 2023. Switzoriand.

=9 - 14 September 2023
= 20 leisure agents and 3 MICE

agents joined the STM in Geneva
= Dedicated GCC pre-convention
Tours: Zurich & Bern/Interlaken

7 z

| ERssweTaar e e
=6 EORRIR: A D e R
T I e

e
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Campaigning: Sayidaty H

= September Issue.

= Topic Cardiology.

= Feature about Health Tourism in
Switzerland in SayidatyContacts:
375000

= Monthly published Arabic magazine
for women

= Distributed in the entire Middle East

= Partners: Hirslanden, Mammern, La
Tour, Bethanien (SMN), USZ

lesall o daly Asganae sloal paky
3 i) ol drsl

Sl g
a0 ple § il Gal gl d el
oy S el g ! LinglpeSlly
G Slalally gl poam o gl
sl ol Jo Lils
el i A

Al i Gl szl Lia a5
&3Sy ) ey & Sypcall Zpsly
e § S3enaall Sandl dnlall wgsle
G

ealth Advertorial 2.

TOURISM dolen

/WO
2N
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Switzerland.
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Digital: Autumn Newsletter.

Date: 21 Sept, 2023

Newsletter sent out to more than
2,799 trade/travel agents promoting
the autumn season

Contacts: 2,799

Opening rate: 31.1%

Click rate: 4.2%

Click-to-open rate: 13.5%

Lugano, Interlaken, Zurich

Switzerland.

Switzerland.

Mesmerising colours of autumn in Switzerland.

Discover the enchanting transformation of Switzerland as Autumn arrives. Join us in exploring
the golden Swiss Alps, picturesque villages, and indulging in culinary delights. Whether you're
a nature enthusiast, a culinary connoisseur, or simply seeking tranquility, Switzerland in
Autumn offers an unforgettable tapestry of experiences. Get ready to be enchanted by the
magic of the season!

R Where Swiss quality meets

Italian lifestyle.

Lugano is a walk through historical alleys,
shopping in Via Nassa and beautiful
landscapes brightened by the sunset
reflected over the lake. Enjoy your colourful
autumn stay in Lugano in luxury hotels,
discover authentic chestnut flavours in one
of the region’s starred restaurants and
organise your days with golf, shopping or
relaxing spa.

Explore more /




Campaigning: Health via Issuu.

= Date: 10 — 31 Sept, 2023

= Partnership with 7awi to Generate
100,000 Arabic speaking users for
Issuu version of Swisstainable
brochure.

= 223,718 page views / reads

= 174,718 unique page views / reads

= 230,022 Sessions

= Partner: all

Health Magazine 2023(AR)
Published on Jul 13, 2023

Switzerland.




Campaigning: Health Newsletter 3. Switzerland.

= Date: 25 Sept, 2023

= Medical newsletter sent out to more than 12,564
GCC Doctors and some medical dealers

= Contacts: 12,564

= Opening rate: 16.1%, Click rate: 6.6%
CIick-to-open rate: 41.1% The 7 best rehabilitation programs in Switzerland

- Musculoskeletal rehabilitation, psychosomatic ,,e
rehabilitation, cardiac rehabilitation, geriatric e vt gt an v of oy i g yor.
rehabilitation, pulmonary rehabilitation,
neurorehabilitation, orthopedic rehabilitation.

= Partners: Bad Ragaz, Genolier, La Tour,
Hirslanden, Mammern, Merian Iselin, Dussnang,
Waldhaus, Les Alpes, Meiringen, Mentalva,

Neoviva, TKP, Zihlschlacht.

1. Rehabilitation of the
A musculoskeletal system

After a complicated fracture, joint
replacement or chronic iliness, targeted
rehabilitation measures help you to regain
your mobility and range of movement in

everyday life. The focus is on physiotherapy
| and occupational therapy alongside targeted
f  pain management. Your entire system of
bones, muscles and joints is trained so that it
can perform to its full potential again.

Find your clinic in Switzerland .~
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Campaigning: Autumn SoMe Campaign. Switzerland.

= Date: 21 — 28 Sept, 23

= Facebook and Instagram video
campaign promoting the Autumn
season in Switzerland.

= Impressions: 2,774,934

= Clicks: 86,949

= Reach: 894,135

= Lugano




Campaigning: Autumn SoMe Campaign. Switzerland.

= Date: 25 — 30 Sept, 23

= Facebook and Instagram video
campaign promoting the Autumn
season in Switzerland.

= Impressions: 2,675,174

= Clicks: 98,708

= Reach: 948,271

= Zurich




b+
Digital/Health: Medical Facebook Campaign. Switzerland.

= Facebook campaign. Several posts. S e <
Various targeting. 5 5 0 5518 5

OB (e S LS 2ay pl assall 1 jaally A al)

= Date: 17 — 22 Sept, 2023
= Impressions: 501,161

= Clicks: 11,317

= Reach: 286,436

= USZ

usz.ch
EPVEp P PV g0 | Learn more
P.n;.“ It bS..a" Q‘&‘):‘.! [ LAIJ '. R*Li)]\

l:b Like C] Comment 4> Share
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Digital/Health: Medical Facebook Campaign. Switzerland.

= Facebook campaign. Several posts.

Various targeting.
= Date: 11 — 16 Sept, 2023
= Impressions: 1,075,222
= Clicks: 9,472
= Reach: 391,407
= The Kusnacht Practice

O saa¥) (30 J3A 7 5l 5 Jial) g pmsall o Bale s i)
o a8 ey Aalall s Al Sl b clibal aa (g jeasl)
o)

£la i) < g dald 44
Learn more

O O 208 8 comments 2 shares

[ﬁ) Like C) Commen t 4> Share



Digital/Health: Medical Facebook Campaign.

= Facebook campaign. Several posts.

Various targeting.

= Date: 23 — 28 Sept, 2023
= Impressions: 578,775

= Clicks: 8,920
= Reach: 288,897
= Vamed

@Eledll 3V pum e alay cciadlaly 5 Jalill sole ) sale i
sl 2 gz Nall 208} all gy ) Bae sy (5531 5 5 )
a3y Al 1S il Al )l JSlasl see more...

[ .

el slos dad

Sl &
Learn more Catist

OO&F 233 3 comments 6 shares

ll)b Like O Commen t d) Share
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w >
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Switzerland.



Digital/Health: Medical Facebook Campaign. Switzerland.

= Facebook campaign. Several posts. H,,,; -
Various targeting. s sl ol e ol
Ui (& salaany 9 4 jall A () 9 880 o LS, (Q-“m &Lu‘ ~.—'{50“-
= Date: 26 — 30 Sept, 2023 | Bl gkt

= Impressions: 538,602
= Clicks: 4,582

= Reach: 302,318

= Vamed (Post 2)

&“

Learn more

QOF 169 3 comments 6 shares

EC) Like () Comment 4> Share
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Campaigning: Family Hotel digital push. Switzerland.

= Date: 2 — 9 Sept, 23 i R o B
= FaCGbOOk 500 CHF bOOSted pOSt fOI’ L JS 4y a3 iy « Park Hyatt Zilrich i 3 ausy o)
P s TR RS T A

hotel partner. G e e

. SR e g el

= Impressions: 503,577 0 . e

= Clicks: 6,481
= Reach: 410,757
= Park Hyatt Zurich

it
Local & travel website EERHNING

OO0 s
ﬂb Like D Comment 4> Share
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Campaigning: Family Hotel digital push. Switzerland.

= Date: 1 — 6 Sept, 23

= Facebook 500 CHF boosted post for

hotel partner.
= Impressions: 806,071
= Clicks: 7,335
= Reach: 623,239
= Mandarin Oriental

| g o, G X
Sponsored -

Gl 13 oo 2022 ple b syl 3 Aad Il Clyaadl) sey
ol 5 e 5 5200 "l " (i el s saadll 3
Aaial LSl (e 48 el i ey dil 4 )2 136 ¢yl 5 e
A

https://shorturl.at/oAEVZ

S50
Local & travel website LEARNMORE

O O & Matthias Albrecht a... 3 comments

Ub Like C] Comment ¢ Share
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Valais Exclusive in Helsinki.

Date: 19-20SEP

SMAL Event

= B2B workshop organized by the Finnish Tour
Operators Association in Helsinki with 171
participants

Media Breakfast

= Focus: on activities summer and winter

= 6 participants on site - 12 qualified contacts

= Mix of journalists and travel influencers

Sales Calls

= In addition to the events, 3 sales calls were
organised with Key accounts.

Switzerland.

49



SE: Influencer trip - The Grand Train Tour. Switzerland.

= Date: 15-19 AUG

= |sabella Lowengrip, one of Swedens
biggest influencers doing part of the
Grand Train Tour together with her
husband who is a prof. photographer

= KPI: Total contacts: 3,3958 Mio

= Average video views: 133’950
= 4 |G posts — 6’417 likes — reach
= 1 reel — 50 stories

= Partner: Montreux, Zermatt,
Engadin/St. Moritz

50



SE: Influencer trip Alex Hackel.

= Date: 4-15SEP
= Professional skier and content

producer

= KPI: 4 IG posts/reels — 13’000+ likes
= Total contacts: 163’880
= Partner: Zermatt

late

g) alexhackel @ ‘,’ alexhackel and 1000skis
L g L2

Who IS @crackjack ??? Mic'dupona # -

@PD L

After summer break the jib muscles are back

thers -
t ;P) Liked by amandaliinderoth and 3 505 others

W/
x

'+
=S

AR
7 4R\

Switzerland.

Reels

Ilin the Alps #
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SE: Influencer Trip — Adam Falk. Switzerland.

. Date 11-1 4AUG £ seamseak @ adam8gsfalk & 21h

= Activity: Swedish content creator, director,
photographer, pro skier & influencer.

= Focus: Showing and creating alternative
content for the Swiss mountains

= KPI
= 3 posts + daily stories
= Likes: 12’200
= Contacts: 1,107Mio
= Partner: Valais, Verbier

Qv

@2 Liked by ninaarr

1emo and 4,289 others
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SCIB-Breakfast Oslo. Switzeriand.

= Date: 8SEP23

= SCIB Nordics presenting latest news
from Switzerland.

= Presenting partner Davos
Convention Bureu on screen.

= 9 clients participated

53



SE: Influencer Trip — Fanny Josefine.

= Date: 13-17AUG

= Swedish content creators, runners,
adventurers, coaches

= Focus: Trail running in Engelberg

= KPI: 3 different accounts:
= Fanny 256’000 followers
= Patrik: 68’000 followers
= Teamlost: 6’500 followers

= Total posts: 16 av i
= Total contacts: 1.5Mio \ (2 famy_ioseting o

ifranbyniEngelb 4 89 tacksamhet! Jag &r s& sjukt glad och tacksam ...

= Destination: Engelberg TR 08 e

J ianasher - Original audio 2 4 people Q Engelbe

Switzerland.

‘nemo and others
5 ist grej ¥ Springa till hutte/stuga i
en springa vi

i s p dare nasta dag. Igar
ore
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LH Group Octoberfest.

= Date: 19SEP23

= All four home carriers of the LH group
promoted in 1.5hours their home
country during a workshop.

= 80 agents wer divided into 5 groups,
during 15 minutes each group was
visiting each home country and
answered questions.

= Followed by a Octoberfestparty at
Brauhaus.

= Exclusive Partner ST. Davos.

okl
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Switzerland.
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SCIB — Native in Swedish Financial Magazine.

= Date: 24AUG-7SEP

= Publication Realtid, online and in
Stand Alone newsletter

= Promoted partner:. Made in Bern-
Jungfrau Region

= Topic: Skiing and Conference

= 96 825 recepients of the newsletter

= 1002 readings online.

Realtid

NYHETER SPARA & PLACERA KARRIAR PLATS MAT & DRYCK EVENT ANNONSERA

Konferens och skiddkning -
Fortfarande en oslagbar
kombination

Eg;;y\flglwt 2 Jungﬁau Region Tourismus AG

Borja morgonen med harliga svangar i perfekt preparerad pist.
Folj upp med nagra kreativa motestimmar och avsluta
skiddagen med soldrankt akning och en stamningsfull afterski.
Pa en konferens i schweiziska alperna far ni bade inspiration
och energi.

.Med sina imponerande bergstoppar. vackra natur och manga friluftsaktiviteter &r

W/
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Switzerland.
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Heimstaden
trotsar
tyngdlagen,
an sa lange

i

Dan Och Asks Sculptor to Release

Records on Rithm Deal

——
Telegram

Finwire « 24 aug kl 9.40

Studsvik ingar samarbete med
Karnfull Next kring sma modulara
reaktorer

Finwire « 24 augkl 9.38

Coegin Pharma tillkannager plan
for ny produktserie for stimulering
av harvaxt

Finwire « 24 augkl 9.38
Styrelseledamot i Eltel koper
aktier for 0,2 miljoner kronor

Finwire « 24 aug kl 9.37
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SoMe campaign — Basel summer. Switzerland.

= Date: 2-31AUG

= Partner: Basel

= Awareness + traffic campaign —
optimized for ad recall + link clicks

= Focus: summer in Basel

= Markets: all nordic countries

= Reach: 1'126°’604

= Impressions: 3'462'725

~'q Switzerland. & < ﬁ“r Switzerland. &
Sponsrad - X . Y Sponsrad - X

Forlang sommaren i Basel! Kultur, god mat och Sommarstaden Basel r som bast just nu.
300 soliga dagar per ar - las mer pa var Upplev allt vad staden har att erbjuda - fran

hemsida. festivaler till utomhusbio och badstrander.

A
¥ 9,
v

7wy dagar-per ar.
4 Njut .?Vi‘;‘sen en i Basel!

basel.com
Upplev Basel Lis mer basel.com .
) R . ’ Las mer
Basel has a Mediterranean ... Njut av sommaren i Basel!
O O @& 251 3 kommentarer 21 delningar Os
@ Gilla C] Kommentar d} Dela [C-) Gilla D Kommentar A> Dela
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SoMe campaign — Summer MTB in Valais. Switzerland.

= Date: 11-31AUG
= Partner: Valais

= Awareness campaign — optimized

for ad recall

= Focus: summer and mtb in Valais

region

= Markets: all nordic countries

= Reach: 405,121

= Impressions: 1'431'234

Switzerland. & X
Sponsrad -

Snotackta toppar och soldrankta dalar -

upptack Valais pd mountainbike §%

e

Oforglomliga

. Se mer
ubblevelser i ubblev
00 14

EC) Gilla () Kommentar /> Dela

Switzerland. &

o+~

Sponsrad - X
Snotackta toppar och soldrankta dalar —
upptéck Valais p4 mountainbike g%

Guidad Gourmet- Guidac

tur i Nendaz Belmer tur i Ne
00® 5

[C) Gilla C] Kommentar /> Dela
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KAM: 39 Key Partner Briefing.

= Date: 01.09.2023
= Description: Market news and
iInsights on recovery development

Winter Roadshow Greater China

RN
- SEE R Sl &

and forecast. Project updates M }5% RN

(Summer, C-Trip, Trade Roadshow)
and outlook to Q3-Q4

= Questions on market development,
Chinese economic outlook

= Results:
= Participants: 46

Switzerland.
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KAM ETOA VVO rkShOp CEM . Switzerland.

= Date: 11Sep

= Description:
trade workshop organized by ETOA in
Shanghai, linked with ITB Shanghai. One
day 1-on-1 workshop, each 15 minutes, with
24 trade buyers all over mainland China

= Results:
= Participants: 60+ trade participants
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KAM: ITB Shanghai. Switzerland.

- Date: 12 — 14 Sep

= Description: China’s biggest B2B
travel fair in Shanghai, ST join ETC
booth under the Europe pavilion.
Networking and BD new contacts

= Partners: STS/RE4A

= Results:
= Participants: 10‘000 B2B buyers

BOHR Fizhkiia

BOHR Omnibus

[E e
a0
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KAM: Tailor Made Tour Panel at ITB Shanghai.  swizeran.

= Date: 13Sep

= Description: invited by |ITB to join
its trade leaders one hour panel on
Tailor-made tour talk, together with
HH Travel / Avis China/ Sparkle
Tour. Promote MySwitzerland PRO,
Swisstainable etc.

= Results: \ITB CHINA
CONFERENCE

= Participants: 50+ trade on-site audiences, 20°'000+
online livestreaming viewers
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Swisstainable: KT ITB cooperation. Switzerland.

= Date: 11.09.2023 — 14.09.2023

= Description: As part of cooperation
with KT, promotion Swisstainable
and STA course on KT ITB booth

= Partner: no partners

= Results:

64



KAM: Reborn Eco-Tourism Forum 2023. Switzoriand.

- Date: 27Sep @ Shan Xi

= Description: Reborn Eco-Tourism Forum
and Global Eco Travel Planner conference,
100+ high-end trade participants,
sustainable organizations Reps, ESG
associates etc. ST present key-note
speech and presentation, round table
workshops, support goodie bags with
brochures and giveaways

= Partner: SWISS, STS

= Results:

= Participants 118
= Circulation 600+

[ . e
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KMM: Conde Nast Traveler Viogger trip. Switzerland.

» Date: August 31st - September 4t

= Description: Conde Nast Traveller
Viogger

= Partners: STS — Lausanne Beau-
Rivage Palace — Riffelalp Resort

= Result:
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KMM: Blogger trip. Switzerland.

= Date: September 15t -September 4th

= Description: KOL, vlogger

= Partners: STS STP

= Destination: Lucerne, St.Gallen, Rigi,
Lugano, Zurich

= Result:
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KMM: Int'l Media Trip: KKL. Switzerland

Date: September 14th -19th 2023
Description: Music Today chief editor
Join the group last minute
Destination: Lucerne, Lugano, Basel
Result: MusicToday, MusicWeekly
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Sohu KOL livestreaming Convention. Switzerland.

= Date: 24Sep @ Sohu 8 N7
- Description: 1,000 sohu KOLs BRER N

convention hosted by Charles
Zhang at National Stadium

= Results: ST flyers and give-away
distributed to KOLs
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KMM: WWSE Opening Forum and Awards. Switzerland.

BE EE BN EE B RE R WE FE B XUED 2RE¥

Ry
TELES 4
» X » English » Frangais » Deutsch

= Date: 15.09.2023

= Description: Opening Forum of the World
Winter Sports Expo Beijing with
international VIP guests. Panel, media HABTIARA TSR RA. RIS
interviews and award show. Main topic:
sustainable development in winter sports.

= Partner: MRAG, Laax, Davos, Zermatt, St.
Moritz, Jungfrau, Schilthorn, Titlis

= Results:

= Awards: Top destination awards for the Junfrau Region,
Engelberg-Titlis and Davos Klosters

= Media Coverage: pending
= Attendants: ca. 200 guests
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- Date: 17.09.2023

= Description: Community event at a
snow sports gear store with small
booth and 30 min presentation
(introduction to Swiss destinations)

= Partner: MRAG, Schilthorn, Davos,
Jungfrau Region, Titlis

= StraPa: STS, Swiss

= Results:

= Participants: ca. 30 snow sports fans
= Magazines: ca. 50 magazines distributed
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SCIB: Mindray Incentive 2023. Switzerland.

= Date: 26 Sep — 1 Oct 2023

= Source: KAs

= Company: Mindray Medical

= Participants: 73 pax

= Overnights: 365 =

= Turnover: 121,545 CHF(500CHF m l n dfay EI%
per night per person.)

= Destination: Zurich, Leukerbad,
St.Moritz, Lugano, Bern and Geneva.
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C&A: Shanghai Tennis Community Event. Switzerland.

= Date: 25.09.2023

= Description: Community event in
collaboration with the Shanghai Tennis
association. Speeches, tournament, gift
ceremony and branding throughout the
entire hall

= Partner: All

= StraPa: STS, Swiss, Kambly, Victorinox,
SEG, Appenzeller Bier, Swissmooh

= Results:
= Participants: ca. 50 participants (Ql)
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KMM: Media trip Sep Individual KOL Helen MAO. switzeriana.

« Date: Sep 2-7

= Description: KOL HelenMao
experience Watch&Jewelry, Design
and swisstainable in Switzerland

= Partners: Zurich, Geneva, Luzern,
STS

= Result: 1pax

74



KMM: Media trip Sep Tencent KOL group.

Switzerland.

= Date: Sep 15-22nd
= Description: Cooperate with Tencent i
wechat Channels for KOL media trip

= Partners: Valais, JR, Zurich, STS
= Result: Spax
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KMM: Media trip Sep x LX Classical media Switzerland.

group.

= Date: Sep 15-22nd

= Description: Selected 3 classical
media group together with LX ,
iIncluding magazine and newspaper.
LX support ticket, ST support land
arrangement

= Partners: Valais, Zurich, Luzern,
Titlis, STS

= Result: 4pax
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| S
KAM - Weblnar Aug Switz:zrland.

= Date: 19t of Sep
= Description: Monthly webinar o
training _ RERE=.
T RIS ER RSN

= Partner: JR/STS PRIER 7 5743
= Result: tbc s (=
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KAM: STA Study Trip.

= Period: Sep. 7-16, 2023

= Partially combined with STM Geneva

= Destinations: LLR, Interlaken, Jungfrau
Region, Jungfraujoch, Valais, Zermatt,
Zurich, BEX

= Participants: 17 pax (HanaTour, ModeTour,
TravelEasy, NaeilTour, etc.)

= 2024 summer product preparations
= Hiking suggestions
= Introduction of hotels, panorama trains, museums for
FITs and groups
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Campaigning — Cities Recovery Campaign. Switzerland.

= VVideo based recovery cities
campaign consisting of two weeks
DooH presence at high-income
locations Roppongi Hills and
Omotesando in Tokyo combined
with a targeted online campaign.

= The DooH reached 3.85 million
people while the online campaing
generted 906°000 impressions and
an engagement rate of 43%.
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KMM - Media eNewsletter.

1 ] L
= Media eNewsletter in 2023 s
.
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partners as well as ST's global project
100% Women with the message to
promote coming seasons.

= Opening rate: 42.5%

= Partners: Zermatt, Schilthorn, JB, JRT,
MGB, STS, Aletsch
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KMM - Online 'BE-PAL".

‘BE-PAL’ is an online outdoor media.

= Contacts: 435’000
= Pages: 10 pages
= [ssued: 11 August 2023

Article about Eiger Walk hiking
around Kleine Scheidegg in
Jungfrau Region.

= As a result of JB media trip.
= Partners: JB, STS
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KMM - Online 'BE-PAL".

‘BE-PAL’ is an online outdoor media.

= Contacts: 435'000
= Pages: 10 pages

Issued: 18 August 2023

Article about walking in the nature
park with sustainable concept in
Giessbach in Jungfrau Region.

= As a result of JB media trip.
= Partners: JB, Interlaken, STS
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KMM - Online 'BE-PAL".

= ‘BE-PAL is an online outdoor media.

= Contacts: 435'000

= Pages: 10 pages

= [ssued: 22 August 2023

= Article about Schynigeplatte and its
Alpine Garden with panorama
walking.

= As a result of JB media trip.

= Partners: JB, STS
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South East Asia. Switzerland,

€.
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Y: KMM - Gaya Magazine.

irculations: 50,000
eadership: 100,000

Total: 2 full pages

= Partners features: GTToS

Grand Train Tour

of Switzerland

Switzerland's most
beautiful panoramic lines

Discover and explore the highlights, sights, landmarks and
diversity that Switzerland has to offer simply from the
comfort of the train by embarking on the Grand Train Tour
of Switzerland, which merges the most beautiful
lines into one unique route of 1,280 kilometres! Whether
at Zermatt or St. Moritz, in the Canton of Ticino or the
Lavaux, at the Rhine Falls or Lake Lucerne, travellers can
hop on and off wherever they please.

oramic

The big train adventure is arranged in several route
sections offering different focuses. Each section promises
thrilling railway adventures, magnificent scenery and
numerous opportunities for discovery. And best of all: The
entire tour can be explored with one si ticket

the Swiss Travel Pass.

In a nutshell, the Grand Train Tour of Switzerland...

* Merges all premium panoramic lines into one route (Luzern-Interlaken Express, GoldenPass MOB Panoramic, Glacier
Express, Bernina Express, Gotthard Panorama Express)

* Includes further railway highlights (Voralpen-Express, Lstschberger, Centovalli-Bahn)

* Permits numerous mountain excursions (Rigi, Pilatus, Stanserhorn, Titlis, Brienzer Rothorn, Jungfraujoch, Schynige Platte,
Schilthorn, Harder Kulm, Niesen, Glacier 3000, Rochers-de- Naye, Gornergrat, Matterhorn Glacier Paradise, Santis)

« Combines Swiss cities and Alpine resorts into one round trip (Zurich, Interlaken, Montreux, Zermatt, St. Moritz, Lugano,

Lucerne, StGallen, Schaffhausen)

Offers an opportunity to visit sights, landmarks and natural wonders (Chapel Bridge, Chillon Castle, Matterhorn, Rhine

Falls); leads to UNESCO World Heritage Sites (Swiss Alps/ Jungfrau/ Aletsch, terraced vineyards of the Lavaux, Rhaetian

Railways Albula/Bernina, Castles of Bellinzona, Abbey District St. Gallen)

Offers immersion in the diverse world of Swiss museums (such as FIFA World Football Museum in Zurich, Olympic

Museum in Lausanne or Patek Philippe Museum in Geneva)

Runs along the eleven largest lakes (Lake Zurich, Lake Zug, Lake Lucerne, Lake Sarnersee, Lake Lungernsee, Lake Brienz

Lake Thun, Lake Geneva, Lago di Como, Lago di Lugano, Lake Constance)

Traverses 3 Alpine passes (Briinig Pass, Oberalp Pass, Bernina Pass)

Leads through all 4 language regions of Switzerland

Swiss Travel Pass
The all-in-one ticket

The Swiss Travel Pass is the key to hassle-free travel by public
transport throughout Switzerland and the only ticket needed to travel
on the Grand Train Tour of Switzerland. With a single ticket, visitors
can travel 3,4, 8 or |5 days throughout the entire country by train,
bus and boat.The ticket includes popular panoramic routes such as
the Glacier Express, Bernina Express, GoldenPass Line and Gotthard
Panorama Express, as well as trams and buses in no fewer than 90
towns and cities. In addition, Swiss Travel Pass holders are entitled

to free admission to more than 500 museums nationwide and 50%
reduction off most mountain railways.

Swiss Travel Guide App
(Free download in the App Store and Google Play Store)
The first public transportation app for tourists in Switzerland

The Swiss Travel Guide is the ideal public transport app for tourists
and the essential companion for travelling by train, bus and boat
throughout Switzerland. Thanks to this app, any journey through
Switzerland can now be planned to perfection, and the visitor never
misses a highlight

A relaxing boat cruise on Lake Zurich? Or a cultural afternoon at the
Matterhorn Museum? The digital travel guide readily inspires tourists
during the planning phase of their Switzerland tour. Once arrived, the
Swiss Travel Guide indicates local highlights that can be added to the
individualised travel cockpit, on an integrated map.The cockpit and
help area are accessible at any time, even during offline.

On top of that, the Swiss Travel Guide continuously provides relevant
facts and important information regarding the Swiss Travel Pass and
its additional benefits. Thanks to the Swiss Travel Guide and direct
access to the SBB timetable, guests can maximise the benefits of their
journey and never miss a highlight
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Switzerland.

Good to know:

» Swiss Family Card
For families, Swiss public transport is tops

The Swiss Travel System is family-friendly. Thanks to
the Swiss Family Card, children under 16 years of
age travel free of charge on the entire Swiss public

transport network as long as they are accompanied
by at least one parent holding a Swiss Travel System
ticket. The Swiss Family Card can be obtained free
of charge. Ask your Rail specialists for details.

» Luggage Services
Relaxed travel through Switzerland — without bulky
luggage or long waiting times

Thanks to the innovative and efficient public
transport system operating in Switzerland,
international visitors can have their luggage
transported by train direct to their holiday
destination immediately after landing at Zurich
Airport. There is no need to waste time waiting
for their luggage.

Tonight in St. Moritz, tomorrow at lunchtime in
Berne and arriving at Interlaken in the evening?
While travelling within Switzerland, guests' suitcases
can be picked up at the guest's hotel on the
evening before checkout and dropped off at the
destination hotel the next day. This is particularly
advantageous for round trips such as the Grand
Train Tour of Switzerland. There are a wide range
of options available that offer simple solutions for
travellers' maximum comfort and convenience. Ask
your Rail specialists for details

Visit grandtraintourswisstravelsystem.com or myswitzerland.com/
grandtraintour for more information. Also, check out
@swisstravelsystem on Instagram, Facebook and Twitter:

For bookings and enquiries, please contact
any of the following Rail Specialists:

» Apple Vacations & Convention Sdn Bhd
Tel: +6 03 2143 8877
https:/lapplevacations.my/fit/pa

travel-pass/

» Boustead Travel Services Sdn Bhd
Tel: +6 03 2912 9788
http://bousteadtravel.com/raileurope/

» Pacific World Travel Sdn Bhd

Tel: +6 03 2141 3040
httpiipacificworld.travellabout/swiss-travel-pass/
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KMM (Malaysia) — Premier Travel Magazine. Switzerland,

068 HEit SWITZERLAND 069

= Circulations: 50,000

= Copy: 125,000

= Total: 6 full pages

= Event: Swiss lllustration
Exhibition o e e
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@
MY KAM: Lifestyle Campaign B2B presentation. switerianc.

= 13 September 2023

= Presentation at Happy Tours’
products workshop

= 12 agents participated

= Partners featured: STS, LX, Lake
Lucerne Region, Zurich,
Graubunden
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MY C&A: Lifestyle Presentation with Andermatt switzeriana.
Swiss Alps.

= 23 September 2023 T ————
= 50 attendees

= Partners featured: STS, LX, Zurich, %‘5\ e =

Lausanne, Montreux, Jungfrau, W
Valais . e

)
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Content Distribution — Autumn Campaign.

= Partner: Lausanne
= Publication: L'Officiel Philippine &
Malaysia Online
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Switzerland.
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Travel Guide: 10 reasons to visit
Lausanne, Switzerland

Widely celebrated as a traveller's delight, one of Switzerland's most
spellbinding cities marries old-world charm with modern luxury in its own
unique way.

09.04.2023 by L'Officiel Philippines
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Content Distribution — Autumn Campaign.

= Partner: GEX/LX
= Publication: L'Officiel Philippine &
Malaysia Online
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CULTURE

Ticket to Ride: Travel like the
Swiss in opulence and natural
splendour

Get ready to embark on an extraordinary journey through Switzerland's
breathtaking landscapes, all while indulging in the finest gastronomy and
a sumptuousness fit for royalty.

09.25.2023 by L'Officiel
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Content Distribution — Autumn Campaign. Switzerland.

= Partner: Valais
i
= Publication: Hello Thailand HEl.l.o.

CELEBRITY BEAUTY & HEALTH FASHION EVENTS LIFESTYLE WATCHES & JEWELLERY HOROSCOPE THE LIST EDUCATION

Hot Topics: Hello Beauty Awards HELLO! Taste Awards HELLOTh Digital Cover Beauty & Health Digital Cover H! List

Hello! Thailand @
13 September at 13:00 - 3
masiiunanazladasilan? FRne 3 aanuiivieaiisn lu ‘dawasuaus’

fiaulidpsiin dndanudimiizaipsdiualariunanauniasTE e
s3nAnsanmlyduny

#HELLOMagazineThailand
#HELLOThUpdate
#HELLOTravel... See more

TRAVEL

THHELLOMAGAZINECOM RS DIuNnguLlNgd Unseen Udv

2_:;;;1,:]nmmnmmuaun 2023 gAUANHALEUINDIDUNAY ID-‘ IJ u-‘ n\)U D\)SSS IJ U1 a n O U
aovla

Q 18k i@ 394
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Content Distribution — Autumn Campaign. Switzerland.

= Partner: Zurich
0
= Publication: Hello Thailand HE“.O.

CELEBRITY BEAUTY & HEALTH FASHION EVENTS LIFESTYLE WATCHES & JEWELLERY HOROSCOPE THE LIST EDUCATION

I L AN D

Hot Topics: Hello Beauty Awards HELLO! Taste Awards HELLOTh Digital Cover Beauty & Health Digital Cover H! List

Hello! Thailand @
1d-Q

muspansUnszauinges 'myun - piss luds diswgsa (Zurich) Ysanaaiagasuaus aaegsn
inuansgvas na lunsiiumauazaisglaswnliidng insalnuting sudedannanssui
anana lugedimasinidaszausnaa!

#HELLOMagazineThailand

#HELLOThUpdate

#HELLOTravel . .
#SwitzerlandTourism #ifignaia #igainwasuaud

TH.HELLOMAGAZINE.COM

'y - guiles’ winzge 8 uaudunTARANaIARBaLiBYSa (Zurich) Q l]_ 1} I"i\)n 220N S\)Oo-l E!O aO_‘ d‘l Uov ! H uu un

ausaanFUnssFuTnea 'wyun - iiss’ Ui Wissesa (Zurich) Usanadinrasuaus 5Iniea... -0 — - L -,
& HUVSQAT — YLUYS TUJY AU

D Like O Comment 2 Share Arguav ‘¥SA’ WpvAUENaIVIASUZNPAtKNdAgaluaSawasuaudRnmuTUADSWaNQ
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STS: Autumn Newsletter to Trade. Switzerland.

- 1 September 2B Platform
= Market: SEA
= Target: Communicate Autumn news incl.
Wine & Dine + Train, Promote STP
and GTToS offerings. Highlight lifestyle,
gastronomy activities accessible by trains.
= Goals: Continually refresh
and expand existing database.
Engagements with agents.

> Grand Train Tour > STS Excellence Program

wvourite color is Autumn. Love me with all your lea
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STS: GTToS advertorials with TTG Asia.

1 Sep - 31 Oct

Market: SEA

Target: Promote GTToS and STP, highlight
Excellence Program.

Goals: Advertorials on TTG MICE print edition
in Sep with 13.5k trade readers, TTG Show
Daily digital in Oct with 22.5k trade readers in
Asia Pacific, >100k monthly visitors on website
and eDM. >50 STP sold, 1 charter event in
2024, Excellence Program sign-ups.
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Switzerland.

# Switzefland’s

worst-kept secret?

Switzerland is a stunning holiday retreat, that doubles as a world-class destination for MICE events.
It’s ideal for business meetings, incentive trips, conferences, and specialized events. Looking for
something special? Stand out by holding your next event aboard a luxurious train, capable of accom-

modating up to 110 guests.

Magical journeys

Everything you've heard about the
Grand Train Tour of Switzerland is true.
The magical journey combines the most
beautiful panoramic trains into one
stunning route. With places like Inter-
laken, Montreux, St. Moritz, Zermatt and
Lucerne within reach, the Grand Train
Tour of Switzerland is on the bucketlist
of every traveller.

<

Magical events
The Grand Train Tour of Switzerland is

9 also a dream come true for event orga-

nizers. Tailor-made itineraries, highest

i# level of comfort, breathtaking views and

legendary service aboard iconic trains
make the Grand Train Tour of Switzer-
land the preferred way to travel around

SW8 the country — or to a corporate event.

Magical ticket

If your clients prefer to stay flexible, they
can also purchase a Swiss Travel Pass,
from 3 to 15 days, and enjoy unlimited

.

Magic that sells

Plus, with demand for sustainable travel

options higher than ever before, this ma-
kes it an easy sell for travel professionals
like yourself.

Become an expert and
win a trip to Switzerland.

Gain knowledge and win attractive prizes:
Heidi & Peter take you on a learning journey

through the new Swiss Travel System Excel-
lence Program.
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C&A: Roger Federer Autumn Campaign with VIU. switzeriana.

= 15 September — 15 October
= Roger Federer Autumn Campaign on VIU
platform on:
= Module playlist with 7 videos including Roger
Federer GTToS and partners’ videos

= Video Ads r 3 ,
= Social ads and Editorial o

= Goals:
= Promote Switzerland in the autumn with

GTToS and partners

EXPERIENCE THE BREAT! KING BEAUTY OF THE

ALPS IN COMFORT & STYLE ON TH
TOUR OF SWITZERLAI
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SCIB SEA Carried Out Business Meetings.

= Market: Indonesia, Thailand

= Corporate : Incentives

= Period: September 2023

= Carried out in CH : 7 incentives

= Grand Total Overnights: 1,796

= Grand Total Turnover: CHF 589,068
= Destination:

Switzerland.
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KAM SEA — Trade Webinar Lifestyle round 2. switzoriana.

= 27 September 2023
= Zoom Webinar Topic:

"We need autumn for our senses,
we need Switzerland."
= 2 X Trade newsletters

= Unique participants and interactions:

278
= Partners STS, Lausanne,
Montreux, Glacier express

> Trade Corner SEA > MySwitzerland.com > Senses

Griezi! Bonjour! Buongiorno! Allegra!

Thank you very much for joining us on our "We need autumn for our senses, we need
Switzerland." webinar, on the 27th September 2023.

We hope the webinar inspired you with some take-away insights to plan your next trips and
activities in Switzerland to indulge all your senses, and make your clients fall
#inLOVEwithSWITZERLAND this autumn.

Please contact us if you need further assistance and we are happy to help you with ideas and
recommendations.

Your Switzerland Tourism, Southeast Asia Team
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KAM SEA - Fam Trip with Heavens Portfolio. Switzerland.

= 23 Sep — 02 Oct 2023
= KA: IDx2, SGx2, THx1, HPx1

= Partners
= STS
= Graubunden
= Zurich
= GEX
= Montreux & Lausanne
= Heavens portfolio hotel partners
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KAM SEA: Switzerland Travel Mart 2023. Switzerland.

= Zurich: 08 SEP 2023

= Pre-convention tour destinations:
09-11 SEP 2023

= Geneva, 11-14 SEP 2023

= Post-convention tour Jungfrau
region: 14-16 SEP 2023

= 40 leisure and MICE buyers from
Southeast Asia
(ID,MY,PH,SG,TH,VN)
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KAM Thailand: VIP Networking Dinner Event. Switzerland.

= 27 SEP 2023, Swiss Residence

= The ambassador of Switzerland to
Thailand, and Head of Visa section

= 45 attendants from Swiss
representatives and Travel Trades

= ST Presence: Batiste Pilet,
Thanchanok Nuammano

= Partners featured: JF, Schilthorn,
RHB, MRAG, HLGR, Diavolezza
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KMM Thailand: Autumn Media Briefing. Switzerland.

= 27 September 2023, Swiss
residence

= Participants: 25 Thai media outlets

= Partners featured: STS, RHB, SEG,
Jungfrau, Interlaken, Lucerne,

Pilatus, Valais, Ticino, Lausanne,
Montreux, Zurich, GEX
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C&A: KOL TH Kratip Shawankorn. Switzerland.

= 29 Sep — 08 Oct 2023
= Kratip Shawankorn: TV reporter & 1st
runner up Masterchef Celebrity ss.2
= Social media:
Instagram: kratip 307K
Facebook: kratip 1.6M
= Partners featured
= LX
STS
Interlaken & Jungfrau Region & JFJ
Graubunden

Montreux & Lausanne
= GEX

- n3zhiu w¥ans 1sssuiidgna
9 15h - Q@

B #inLOVEwithSWITZERLAND #iNeedSwitzerland
#interlaken #royalexperience
... See more

bS50 s )
00 21« 33 comments 1 share
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https://www.instagram.com/kratip/?hl=en
https://web.facebook.com/KratipClub/?locale=th_TH&_rdc=1&_rdr
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Partnership with Zurich Tourism: Neeraj
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Switzerland.

Chopra’s Day Out in Zurich.

= As part of our ongoing association with Switzerland
Tourism India’s ‘Friendship Ambassador’ and Olympic
Gold Medalist- Neeraj Chopra, we partnered with Zurich
Tourism, to launch a destination specific campaign to
showcase experiences beyond what the city is known for.

= The campaign is currently being launched through social
media, which includes Instagram Collaborations with
Neeraj and ST India, and will be further integrated into
sustenance media activities and digital campaigns.

= We also executed planned media announcements
following a felicitation dinner, jointly hosted by ST and
Zurich Tourism, and promoted Neeraj’'s day out, which
resulted in additional earned media coverage in India’s
leading mainline, sport and lifestyle publications.

= Total Media Contacts: 518'470'121

= Total Social Media Reach, Views, etc.: 8470’395

neeraj___chopra and
myswitzerlandin

neeraj___chopra & Edited - 4w
Had the best time mountain biking on
Uetliberg mountain in Zurich on my day
offl

« Following ---

World Champion Neeraj Chopra’s date
with Zurich

@myswitzerl landin @visitzurict h
(2 brown___munce
&5 sbko bolte hhdmeb\hd

me bolo or khud english me caption <
lik

nnnnnnnnnn

Uetliberg is the local mountain of Zurich, which means
From Mountain Biking To Swimming, Neeraj Uetliberg also offers
Chopra's Zurich Getaway Was Action-Packed ire tw{i !

As Expected

Neeraj Chopra headed to Zuric}
in

o not

ulty f

n @ @neeraj___chopra enjoys all kinds of
cce ball o pétanque as the locals call it in
rich #neerajchopra #ineedswitzerland

h, Switzerland for a much-needed break after this historic gold medal

o o Ut Sgtamber 08,2023 725 ST

0 creativitybyity Wow! When was this? ©
aaaaaaa
o
M
5 = 3w
— — @ sayan!l_bhadra NC being master of all games ©
= 2 like
@amtaaszkhthhbhp n ke kheel,bole ek o
dusre ko bat hakar mein exam mein ho
gaya tha ek baar faeel, &

ain biking up to the Uetliberg,
st of the outdoors, be it on
city per: s | prefer being out

" 19,807 likes
9 SEPTEMBER

ins.
nature, but Zurich really has the best fb th.!
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KAM: ST Trainings 2023 — Delhi (22nd Aug Switzerland.
2023).

= 2 sessions: Morning & Afternoon

= Presented Switzerland and its touristic
offerings, along with the latest news
and updates

= Interactive quiz during presentation and
game in the end — Prizes for winners

= Presenters: ST, Rail Europe, RhB, BLS,
Zurich Tourism & Aletsch Arena

= Total No. of attendees: 82
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KAM: ST Trainings 2023 — Mumbai (23 Aug
2023).

= 2 sessions - Morning & afternoon

= Presented Switzerland and its
touristic offerings and latest news
and updates

= Interactive quiz during presentation
and at the end - Prizes for winners

= Presenters: ST, STS, Zurich
Tourism, Aletsch Arena, BLS and
Rail Europe

= Total No. of attendees: 195
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KAM: Sales Calls with Zurich Tourism in Delhi Switzerland,

(21st Aug 2023) & Mumbai (24th Aug 2023).

= Exclusive sales calls in Delhi & Mumbai
with Zurich Tourism

= Mix of GIT, FIT and luxury agents

= Presented Zurich and its various
touristic offerings

= Showcasing Zurich as an experiential
destination more than just a hub or a
transit stop — to increase ONs and
length of stay

= Total No. of agencies met: 8 (21 pax)
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KAM: ST Trainings 2023 — Jaipur (29t Aug Switzerland.
2023).

= 1 sessions — Presentation with
networking lunch

= Presented Switzerland and its
touristic offerings as well as the
tourism latest news and updates

= Interactive quiz during presentation
and at the end - Prizes for winners

= Presenters: ST, STS, RhB, Aletsch
Arena & SWISS

= Total No. of attendees: 77
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KAM: ST Trainings 2023 — Lucknow (315t Aug  switzertane.
2023).

= 1 sessions — Presentation with
networking lunch

= Presented Switzerland and its
touristic offerings as well as the
tourism latest news and updates

= Interactive quiz during presentation
and at the end - Prizes for winners

= Presenters: ST, STS, BLS
Interlaken, Aletsch Arena & MGP

= Total No. of attendees: 45
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KAM: ST Trainings 2023 — Jalandhar (51" Sept  suitzeriana.
2023).

= 1 sessions — Presentation with
networking lunch

= Presented Switzerland and its
touristic offerings as well as the
tourism latest news and updates

= Interactive quiz during presentation
and at the end - Prizes for winners

= Presenters: ST, STS, Rail Europe &
SWISS

= Total No. of attendees: 50
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KAM: ST Webinar 4 - Zurich (28t Sept 2023).

= Exclusive 45 min webinar on Zurich

= Showcased Zurich and its various
touristic offerings

= Special Impetus on winter

= Presenters: Zurich Tourism, The Dolder
Grand and Lindt Home of Chocolate

= Live Polls

= Live Q&A Session
= Quiz at the end

= Total No. of attendees = 423

Switzerland.

Switzerland.

113



Markets West.
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Autumn-Promo - Post.ch/wandern. Switzerland.

= Hiking proposals on
post.ch/wandern, the official website
of Swiss Post

= German / French / Italian

= Integration of «Swiss autumn - the
most sensual season”

= 2,7 Mio. unique users/month during
main season

Den sinnlichen Herbst
erleben

Schweizweit unterwegs in der Natur
Familienfreundliche Wanderungen
entdecken
Sind Sie auf der Suche nach Wanderungen fiir die ganze
Familie? Hier entdecken Sie passende Ausflugstipps.

Stobern Sie direkt in unseren Wandervorschlagen weiter unten los — oder
lassen Sie sich bei der Wahl einer passenden Route von unseren tierischen
Wanderfreunden unterstiitzen: Wandertypen
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Coop Autumn-Promo. Switzerland.

Publication: 29. August & Reminder: 3. G2 B e E

e o S o
Beneficiate delle offerte  in questi ed altri hotel
October

Circulation: 2.7 Mio. / Readership: 3.5 Mio.
German / French / Italian

HoTEL POLO r A 4 HOTELWATIONAL™  (J | PARKHOTELGReNscmo
Racoea Tl G Zomett VS Brueago T

———— gy . i
-

= 4 pages
p— 91
= 2 pages inspirational content s
i . empo |p|elcerlp o
= 2 pages hotel content ==

Print version mirrored online on coop.ch

= Additional social media push via digital
agency

Inspirational autumn content & autumn =

campaign P - Eee. BT s |

i Godetevi PFautunno
P in uno di questi hotel

In collaborazione con Svizzera Turismo, vi propone quests allettant] ed esclusive
offerto a prezzo fisso per buffet © una cona.

, Grindaeaid

Sationt**, Salion

........
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Promotion. BE. Swiss Cities and Ascona- Switzerland,
Locarno.

= Digital campaign for the Swiss Cities and Ayp— __ ©ooce =

© X levif. Focus EWC(.‘kCI]d e e cas

key partner Ascona-Locarno in Belgium e | S =

genoemd. Een korte vakantie aan de Zwitserse
kant van het betoverend mooie Lago Magaiore

with Roularta media group on various < R s Y .
magazine websites (Knack-Le Vif Week- e - ‘ .
end, Gael, Feeling, Trends Style) ' ,"_,f.-..f F el s s dan e

= 6 articles about gastronomy, culture, o ,
water activites and Ascona-Locarno

= Native ads

= Date: 11.06. — 01.10.2023

= 59749 page views

= 72s av. time spent on page

LESPLUS LUS

[}

if
2x
2

. X5 i i
’ \ “;W !"/‘gijr‘ b e s st

M Em

narrantar
De ltalia:

2 feeling
Zwitserk

ALAUNE

ING.BE
Evi Hanssen gaat op museumbezoek in Locarno
Tijdens haar verblijf in het Zwitserse kanton Ticino kreeg Evi Hanssen de kans om de unieke G...

oy Leuk (D Opmerking plaatsen /> Delen
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KAM. Netherlands. Travel Club study trip. Switzerland.

= 10 Travel agents from the Travel Club.
= In cooperation with RhB, STS, Arosa en Val
Poschiavo.

= Programma:

= Day 1 — September 9: Exploring Arosa (Barenland,
Weisshorn, Guterschuppen) and overnight in Hotel
Faern.

= Day 2 — September 10%: Traveling by Bernina
Express to Poschiavo, visit of Casa Tomé, 100% Val
Poschiavo dinner.

= Day 3 — September 11n: Guided village tour in
Poschiavo, back with the RhB and return home to
Amsterdam

graubinden
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KMM. Netherlands. Autumn- and winterlaunch. switzeriana.

= Evening with 30 quality media
contacts

= Location: Dutch Museum of
Transport, Utrecht

= Partners: Wallis, Graubunden,
Luzern, Bern, STS, RhB

= Mindfulnessworkshop with
Ambassador Evi Hanssen
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KMM. Netherlands. Top Coverage Article.

= Volkskrant Magazine

= 2-pager about Basel

= No press trip, but interview with
Dutch person who lives in Basel and
tells about his favorite places to go

= Contact via ST

= 800.000 Top Coverage Contacts
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Switzerland
itzer .
Publicatie: Vokskrant Megszin o . icatie: Vokskrant Magszion
S.™p% """ Datm :1650p2023 Rogo  :Nedafand Pagna:54 Borok :825.000 L™ """ Dalm :1650p2023 Rogo  :Nedefand Pagna:54 Borok : 825,000
g cm2 10 requene woscl AVE 4,00 Oplage: 50 "R m2 10x Frequertio: wokel \WE :€38514,00 Oplage: 343.750

Ot artikni Is uishitend woor nleen gesruk Birnen: Zwisariand Toerisme O artfkel Is utshittend voor ileen gesruk binnen: Zwitsariand Toerisme
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Campaigning & Activation: OOH Roger Federer switzeniana.

campaign — International Venice Film Festival.

 Period: 31.08 - 09.09.2023 YR ERISE TR
- What; DOOH campaign with Roger =
Federer / GTToS snippets at 80th

International Film Festival in Venice

= 1 Giant LED (Main) Screen (24m?) next to
the red carpet

= 1 Giant LED Screen (12m?) back-to-back
with main screen in the accreditation area

= Impressions: 4.494.954
= Partners: STS
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Campaigning & Activation: Swisstainable & Switzerland.
Autumn campaign Swiss Family Village.
= Period: 21.09 - 01.10.2023 = Circus tent with thematic workshops, fairy

tale and traditional Swiss films hours

= What: Promotional and digital
= Participants: school classes and public

campaign with focus on the
paigh Wi . = Results:

Fam'!y & G'e.n Z segment . = Audience over 10 days: 20.000
= Public event in Piazza Gae Aulenti in - Booked activities: 2.000

Milano to experience Swiss outdoor - ST brochures distributed: 4.200
activities, promote partner content,

autumn season and Swisstainable

= Qutdoor activities: adventure trail, climbing
wall, bike pump track, on- & offline game

= Train-mock-up with VR headsets (GTToS)
and train driving simulator for children

= Landing page visits: 9.000
= Social media impressions:
= Ledwall impressions: 1.200.000

= Partners: HoKo, Made in Bern, RhB,
STS, Ticino, Zurich

125



Impressions.
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Impressions. Switzerland,
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Campaigning & Activation: Swiss Family Village - switzeriana.
Opening and media event.

- Date: 21.09.2023 ’gé N T
- What: Opening and media event of the —

Swiss Family Village in Milano

= Meet&Greet with 80 young fans, interviews
and content production with Yann Sommer

= Presentation with ambassadors Michelle
Hunziker and Yann Sommer and panel
discussion with ST partners

= Participants: 120 media & VIP guests
= Partners: HoKo, Made in Bern, RhB,
STS, Ticino, Zurich

L ITLLAL
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Campaigning & Activation: Swiss Family Village - switzertane.

|G Reel with Yann Sommer.

= Date: 25.09.2023

= What: Instagram Reel in collab with
Yann Sommer to launch the new
partnership as ST ITA ambassador
and promote the Swiss Family
Village in Milano

= Impressions: 333.415

= Partners: HoKo, Made in Bern, RhB,

STS, Ticino, Zurich

ysommer1 and

% myswitzerlandit «Fokowing; ...,

Original audio

ysommer1 & 1w

@myswitzerlandit a Milano! &
Visitate lo #SwissFamilyVillage in Gae
Aulenti, tantissime attivita outdoor e
laboratori creativi per scoprire la
Svizzera in famiglia.

@myswitzerlandit in Milano! &

Visit the #SwissFamilyVillage in Piazza
Gae Aulenti, many outdoor activities and
creative workshops are waiting for you.
Discover Switzerland with your family.

Info: www.svizzera.it/swissfamilyvillage
#innamoratidellasvizzera

#hobisognodisvizzera
See translation

Qv n

32,103 likes

25 SEPTEMBER

G Add a comment... @
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https://www.instagram.com/reel/Cxm9thcNFDy/

@
Campaigning & Activation: Swiss Family Village - suitzeriana.
|G Stories with Michelle Hunziker.

= Date: 21.09.2023
= What: 3 Instagram stories on

I
W)
!

Michelle Hunziker’s account during
the media and opening event to
promote the Swiss Family Village
and welcome Yann Sommer

= Impressions: 1.028.611

= Partners: HoKo, Made in Bern, RhB,
STS, Ticino, Zurich
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Campaigning & Activation: Swiss Family Village - SW.tz.;;.and.

DOOH campaign with |IGP Decaux.

= Period: 18.-24.09.2023

= What: DOOH campaign in Milano
with 50 frames in key metro stations
to promote the Swiss Family Village

= Impressions: 3.985.390 )

- Partners: HoKo, Made in Bern, RhB, m wﬁ///ffi\/
STS, Ticino, Zurich
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Campaigning & Activation: Swiss Family Village -

Digital campaign with Teads.

= Date: 11.09 - 01.10.2023

= What: Native advertising with Teads
to promote the Swiss Family Village
iIn Milano with link to landing page
svizzera.it/swissfamilyvillage

= Contacts: 1.703.090

= Partners: HoKo, Made in Bern, RhB,

STS, Ticino, Zurich

Ti aspettiamo allo Swiss Family Village di
Milano!

Effective targeting at scale in the cookieless era

Welcome to the era of consumer privacy. Teads

AA & demo.teads.com

W/
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Switzerland.
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Campaigning & Activation: E-Newsletter

September.

= Date: 05.09.2023
= What: ST eNL September (Link)

= Market inputs:
= Swiss Family Village
= Swiss Autumn

= Contacts: 15.906
= Open rate: 39.73%
= Partners: HoKo, Made in Bern, RhB,

STS, Ticino, Zurich

Swiss Family Village in
Piazza Gae Aulenti

Dal 21/09 al 01/10 vieni a trovarci a
Milano nel villaggio dedicato ai viaggi in
famiglia e alle esperienze autunnali.
Potrai pilotare un treno panoramico,
scalare una parete, divertirti in bici sul
pump track o sul percorso di albering e
conoscere la Svizzera.

Scopri il programma

okl

b+ %
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Switzerland.

r—

¥ Suggerimenti per i partner.

L'incanto dell'autunno
svizzero

Esplora l'incantevole autunno svizzero,
con i suoi colori mozzafiato, prelibatezze
culinarie, animati mercati contadini e
festivita della vendemmia. Lasciati
guidare dai nostri consigli per abbracciare
appieno questa stagione unica.

Scopri di piu
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https://crm.stnet.ch/crm/service/nlweb?bpid=1600113733&mid=353&nlid=1615474735&language=it&chk=V12mLROeDA&preview=true&allBlocks=true

Campaigning & Activation: Advertising with

Teatro alla Scala.

= Date: 04.09.2023

= What: 2-pages advertising in the
opera program |l Barbiere di Siviglia
of “Teatro alla Scala” Milano,
distributed to all present guests

= Contacts: 5.000

= Partner: Vaud Promotion

Switzerland.

NEL PITTORESCO SCENARIO DEL CANTONE DI VAUD, L'AUTUNNO RIVELA LA SUA MAESTO-
SITA ATTRAVERSO UNA TAVOLOZZA DI COLORI VIVACI E AROMI AVVOLGENTI, CREANDO UN
AFFASCINANTE DIPINTO DI STAGIONE. QUESTO PERIODO MAGICO OFFRE Al VISITATORI
L'OPPORTUNITA DI IMMERGERS! NELL'OENOGASTRONOMIA LOCALE, UNENDO IL PIACERE

NE "ANTON w‘.
ENOGASTRONOMIA
TRA VIGNE E SAPORI

DE! VINI PREGIATI CON LE DELIZIE CULINARIE DELLA REGIONE.

L'autunno nel Canton Vaud offre uno spettacolo
visivo straordinario, con le foglie che si tingono di
tonalita calde di rosso, arancione e giallo. | vigneti,
preparati con cura durante l'estate, sono pronti
per la vendemmia, e nell’aria si diffonde I'aroma
irresistibile dell’uva matura e delle botti di legno.
In questo contesto, l'oenogastronomia diventa
un’esperienza completa per i sensi.

Le cantine locali aprono le loro porte agli appas-
sionati di vino, offrendo degustazioni che esplo-
rano le varie sfumature dei vitigni della regione.
| visitatori possono gustare una vasta gamma di
vini, i da racconti i i dei

iche ivi laloro ela
loro passione, L'enoturismo diventa cosi un viag-
gionel tempo, attraverso la tradizione e l'arte della
vinificazione.

Ma l'autunno nel Canton Vaud non & solo una ce-
lebrazione enologica: & anche una festa per il pa-
lato. I ristoranti locali propongono piatti stagionali
che valorizzano i prodotti locali, come formaggi
squisti, funghi e prelibatezze di stagione. L'oeno-
gastronomia si intreccia con la cultura culinaria

della regione, offrendo ai visitatori 'opportunita
di esplorare la cucina locale in abbinamento ai
vini raffinati. Un tour enogastronomico in questa
stagione regala anche l'opportunita di scoprire da
vicino il ciclo delle viti e la produzione vinicola at-
traverso escursioni guidate tra i vigneti. Le colline
adornate dai filari sono un'invitante cornice per
rilassanti passeggiate, arricchite dalla conoscenza
delle guide appassionate che condividono il loro
sapere sulla viticoltura,

In conclusione, l'autunno nel Cantone di Vaud &
un’esperienza indimenticabile che unisce l'enotu-
rismo alla gastronomia locale. L'incanto dei colori,
dei profumi e dei sapori rende questa stagione un
momento ideale per esplorare la cultura vinicola e
culinaria della regione, regalando ai visitatori un
viaggio sensoriale attraverso le bellezze naturalie i
piaceri gustativi del Canton Vaud.

Inoltre, il Canton Vaud & facilmente raggiungibile:
situato a 3 ore e mezza di treno da Milano, é una
meta ideale per un breve viaggio alla scoperta di
i i nel cuo-

un’:
re della Svizzera.

A—\

MYVAUD.CH
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Campaigning & Activation: Advertising with

Teatro alla Scala.

= Date: 15.09.2023

« What: 2-pages advertising in the
ballet program Il Lago dei Cigni of
“Teatro alla Scala” Milano,
distributed to all present guests

= Contacts: 5.000

= Partner: Vaud Promotion

Switzerland.

NEL PITTORESCO SCENARIO DEL CANTONE DI VAUD, L'AUTUNNO RIVELA LA SUA MAESTO-
SITA ATTRAVERSO UNA TAVOLOZZA DI COLORI VIVACI E AROMI AVVOLGENTI, CREANDO UN
AFFASCINANTE DIPINTO DI STAGIONE. QUESTO PERIODO MAGICO OFFRE Al VISITATORI
L'OPPORTUNITA DI IMMERGERS! NELL'OENOGASTRONOMIA LOCALE, UNENDO IL PIACERE

NE "ANTON w‘.
ENOGASTRONOMIA
TRA VIGNE E SAPORI

DE! VINI PREGIATI CON LE DELIZIE CULINARIE DELLA REGIONE.

L'autunno nel Canton Vaud offre uno spettacolo
visivo straordinario, con le foglie che si tingono di
tonalita calde di rosso, arancione e giallo. | vigneti,
preparati con cura durante l'estate, sono pronti
per la vendemmia, e nell’aria si diffonde I'aroma
irresistibile dell’uva matura e delle botti di legno.
In questo contesto, l'oenogastronomia diventa
un’esperienza completa per i sensi.

Le cantine locali aprono le loro porte agli appas-
sionati di vino, offrendo degustazioni che esplo-
rano le varie sfumature dei vitigni della regione.
| visitatori possono gustare una vasta gamma di
vini, i da racconti i i dei

iche ivi laloro ela
loro passione, L'enoturismo diventa cosi un viag-
gionel tempo, attraverso la tradizione e l'arte della
vinificazione.

Ma l'autunno nel Canton Vaud non & solo una ce-
lebrazione enologica: & anche una festa per il pa-
lato. I ristoranti locali propongono piatti stagionali
che valorizzano i prodotti locali, come formaggi
squisti, funghi e prelibatezze di stagione. L'oeno-
gastronomia si intreccia con la cultura culinaria

della regione, offrendo ai visitatori 'opportunita
di esplorare la cucina locale in abbinamento ai
vini raffinati. Un tour enogastronomico in questa
stagione regala anche l'opportunita di scoprire da
vicino il ciclo delle viti e la produzione vinicola at-
traverso escursioni guidate tra i vigneti. Le colline
adornate dai filari sono un'invitante cornice per
rilassanti passeggiate, arricchite dalla conoscenza
delle guide appassionate che condividono il loro
sapere sulla viticoltura,

In conclusione, l'autunno nel Cantone di Vaud &
un’esperienza indimenticabile che unisce l'enotu-
rismo alla gastronomia locale. L'incanto dei colori,
dei profumi e dei sapori rende questa stagione un
momento ideale per esplorare la cultura vinicola e
culinaria della regione, regalando ai visitatori un
viaggio sensoriale attraverso le bellezze naturalie i
piaceri gustativi del Canton Vaud.

Inoltre, il Canton Vaud & facilmente raggiungibile:
situato a 3 ore e mezza di treno da Milano, é una
meta ideale per un breve viaggio alla scoperta di
i i nel cuo-

un’:
re della Svizzera.

A—\

MYVAUD.CH
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Campaigning & Activation: Advertising with

Teatro alla Scala.

= Date: 30.09.2023

= What: 2-pages advertising in the
opera program Le Nozze di Figaro
of “Teatro alla Scala” Milano,
distributed to all present guests

= Contacts: 5.000

= Partner: Vaud Promotion

Switzerland.

NEL PITTORESCO SCENARIO DEL CANTONE DI VAUD, L'AUTUNNO RIVELA LA SUA MAESTO-
SITA ATTRAVERSO UNA TAVOLOZZA DI COLORI VIVACI E AROMI AVVOLGENTI, CREANDO UN
AFFASCINANTE DIPINTO DI STAGIONE. QUESTO PERIODO MAGICO OFFRE Al VISITATORI
L'OPPORTUNITA DI IMMERGERS! NELL'OENOGASTRONOMIA LOCALE, UNENDO IL PIACERE

NE "ANTON w‘.
ENOGASTRONOMIA
TRA VIGNE E SAPORI

DE! VINI PREGIATI CON LE DELIZIE CULINARIE DELLA REGIONE.

L'autunno nel Canton Vaud offre uno spettacolo
visivo straordinario, con le foglie che si tingono di
tonalita calde di rosso, arancione e giallo. | vigneti,
preparati con cura durante l'estate, sono pronti
per la vendemmia, e nell’aria si diffonde I'aroma
irresistibile dell’uva matura e delle botti di legno.
In questo contesto, l'oenogastronomia diventa
un’esperienza completa per i sensi.

Le cantine locali aprono le loro porte agli appas-
sionati di vino, offrendo degustazioni che esplo-
rano le varie sfumature dei vitigni della regione.
| visitatori possono gustare una vasta gamma di
vini, i da racconti i i dei

iche ivi laloro ela
loro passione, L'enoturismo diventa cosi un viag-
gionel tempo, attraverso la tradizione e l'arte della
vinificazione.

Ma l'autunno nel Canton Vaud non & solo una ce-
lebrazione enologica: & anche una festa per il pa-
lato. I ristoranti locali propongono piatti stagionali
che valorizzano i prodotti locali, come formaggi
squisti, funghi e prelibatezze di stagione. L'oeno-
gastronomia si intreccia con la cultura culinaria

della regione, offrendo ai visitatori 'opportunita
di esplorare la cucina locale in abbinamento ai
vini raffinati. Un tour enogastronomico in questa
stagione regala anche l'opportunita di scoprire da
vicino il ciclo delle viti e la produzione vinicola at-
traverso escursioni guidate tra i vigneti. Le colline
adornate dai filari sono un'invitante cornice per
rilassanti passeggiate, arricchite dalla conoscenza
delle guide appassionate che condividono il loro
sapere sulla viticoltura,

In conclusione, l'autunno nel Cantone di Vaud &
un’esperienza indimenticabile che unisce l'enotu-
rismo alla gastronomia locale. L'incanto dei colori,
dei profumi e dei sapori rende questa stagione un
momento ideale per esplorare la cultura vinicola e
culinaria della regione, regalando ai visitatori un
viaggio sensoriale attraverso le bellezze naturalie i
piaceri gustativi del Canton Vaud.

Inoltre, il Canton Vaud & facilmente raggiungibile:
situato a 3 ore e mezza di treno da Milano, é una
meta ideale per un breve viaggio alla scoperta di
i i nel cuo-

un’:
re della Svizzera.
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Campaigning & Activation: Influencer trip Valais. switzertana.

= Date: 04.-07.09.2023
= What: Influencer trip to Leukerbad
and Aletsch Arena with Petra Cola

(134.000 followers)

= Content: 2 posts, 2 Reels, 24 stories
= Partners: MRAG, STS

The best places in
Leukerbad Switzerland

colapetra and

% myswitzerlandit - Follow _

The Dip « Sure Don't Miss You

colapetra & Edited - 4w

Could | have asked for better days? g
Super grateful for these activ days in
Leukerbad, Switzerland. ,

First day in B was full of activities, |
reached a 3000m peak, | was at Gemmi
pass, the longest via ferrata in
Switzerland, and finally in the evening |
enjoyed the spa.

| can't get enough A, A

Thank you for taking me around
@ukalorando see you soon ./
Where | slept @hotelrestaurantromerhof

@valaiswallis @leukerbad365
@gemmipass1 @myswitzerlandit

= 0QY n

AP 1,370 likes
7 SEPTEMBER

OB ‘ Add a comment... @
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Campaigning & Activation: Influencer trip Vaud. switzeriana.

= Date: 09.-10.09.2023

= What: Influencer trip to Lausanne
and Montreux with Francesca
Giovinazo and Tommaso Fogliata
(4.179.000 total followers)

= Content: 1 post, 3 Reels, 31 stories

= Partner: Vaud Promotion

travellingthroughtheworl

d - Follow |
and myswitzerlandit

Original audio

travellingthroughtheworld 4 d
Places in the Swiss Riviera you must go
at least once @ &

1. Chillon Castle }{ A medieval island
castle dating back over a thousand
years

2. Montreux 4 A gorgeous town with
spectacular lakeside promenades. The
highlight is the statue of rockstar
Freddie Mercury

3. Lavaux Vineyards #§ A UNESCO
World Heritage site very popular for
hiking and wine tasting

4. Lausanne i A postcard-worthy city
with small alleyways featuring cafes and
boutiques

£ vimis lhavia mara Himma Al Aaan AadA.

QY W

4 DAYS AGO

‘ Add a comment... @
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Campaigning & Activation: Influencer trip with Switzerland.

top influencer Chiara Ferragni.

= Date: 15.-17.09.2023

= What: Support for influencer trip to
Interlaken for top influencer Chiara
Ferragni and 7 other influencers

. < & chiaraferragni @ - Follow
’ Interlaken, Switzerland

@ chiarafer geH s you er tried a bath tub in the middle
fthlk?Thy gyff ent, use the lake water (and
maIIw od-bur gt e to make tht) d ecyclable
mat ials and It was a one of a kind experi e &
Thanl ky @myswitzerlai d for supplyi g wnh this
adventure ¢"

(35.863.000 total IG followers) = °
= ReSUItS: Q ¢ aenp qm f Chh(epgml l ©

= +564% visits on @myswitzerlandit

= +3.800 followers on @myswitzerlandit & cumierioss b 5

Qv W

.B Liked by liisaengler and 515,494 others
16 SEPTEMBER

= 100.000.000 impressions
= Partner: Interlaken

© Addacomment
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KAM STM 2023 Geneva Switz’er‘land.
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= Date: 11.-14.09.2023

= What: Participation at Switzerland
Travel Mart 2023 in Geneva

= Participants: 4 Italian tour operators
(Il Girasole Viaggi, Adrastea Viaggi,
Tigets, ltaly First)
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KAM: Newsletter trade “ll Cioccolatino”.

= Date: 18.09.2023

= What: E-Newsletter sent to trade
database with focus on Swiss
Family Village and family offers

= Opening rate: 20.6%

= Link

= Partner: Made in Bern, Ticino, Zurich

Switzerland.

Berna: apre il Planetarium
Space Eye.

Progettato dall'architetto «stellato» Mario
Botta. L'inaugurazione & prevista il 23
settembre nel Parco naturale Gantrisch, non
lontano da Berna. | visitatori potranno am-
mirare il piu grande telescopio pubblico della
Svizzera, un planetario ad alta risoluzione da
8k con 80 posti a sedere e una mostra inter-
attiva. L’avventura inizia gia durante il tragitto
che conduce al Planetarium. Si tratta infatti
di un sentiero didattico con 15 postazioni vir-
tuali.

Zurigo: Lindt Home of
Chocolate.

Per gli amanti del cioccolato, il Lindt Home of
Chocolate & un vero paradiso. Attraverso
esposizioni interattive, produzione di cioccol-
ato “dal vivo” e un'ampia selezione di
prelibatezze, questa location lungo il Lago a
pochi minuti di treno da Zurigo, offre una
dolce immersione completa nel mondo del
cioccolato svizzero.
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https://newsletter.gadmin.ch/campaigns/reports/viewCampaign.aspx?d=r&c=357B94C62135C561&ID=3795D14B05AAA3862540EF23F30FEDED&temp=False&tx=0&source=Report

KAM: Trade workshop at Swiss Family Village.

= Date: 20.09.2023

= What: Trade event to promote
partner destinations during
preopening of the Swiss Family
Village in Milano.

= [n collaboration with Tourist Trend

= Contacts: 60 trade representatives

= Partners: HoKo, Made in Bern, RhB,
STS, Ticino, Zurich

Switzerland.
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KAM: World Tourism Event in Turin.

= Period: 21.-23.09.2023

= What: Presence and participation in
the panel discussion at the World
Tourism Event in Turin, exhibition
space for the World Heritage Sites
and the B2B workshop for Italian
and International trade professionals

= Visitors: 5.000

= Partner: HoKo

\m‘m\m»@
& (2
¢ ‘
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KAM: Fam trip Geneva & Zurich.

= Period: 21.-23.09.2023

= What: Fam trip to Geneva and
Zurich, focus on IntercityHotels of
the Deutsche Hospitality group

= Participants: 4 tour operators and 2
trade magazines

= Partner: Deutsche Hospitality,
Geneva, Zurich

okl

'
== - '§/ S
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Switzerland.
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KMM: TV troupe GEO (Rai 3). Switzerland.

= Date: 27.08 - 03.09.2023

= What: Trip to Fribourg region and Berner Oberland with TV troupe and
ltalian journalist Ludovica Scandurra, content production for GEO (Rai 3)

= Participants: 4 troupe member

= Partners: Europcar, Made in Bern, SWISS
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KMM: Individual media trip Valais. Switzerland.

= Date: 05.-07.09.2023

= What: Individual media trip to La Fouly and Val Ferret

= Participants: Claudio Agostoni and Bruno Zanzottera for Meridiani Montagne
= Partner: MRAG
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KMM: Individual media trip Valais. Switzerland.

= Date: 13.-14.09.2023

= What: Individual media trip to Geneve, focus on new CERN Science Gateway
= Participant: Ciro Musella for Elledecor.it

= Partners: Geneva, STS
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KMM: Group media trip Vaud. Switzerland.

= Date: 14.-16.09.2023

= What: Group media trip to Vevey,
Lavaux and Lausanne

= Participants: 4 journalists and 1 TV
troupe

= Partner: Vaud
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KMM: International media trip. Switzerland.

= Date: 14.-19.09.2023

= What: International media trip “Music, Art, Culture — 25 years KKL” to
Lugano, Lucerne and Basel

= Participants: Maria Grazia Lissi for La Provincia

= Partners: Basel, Lucerne, Ticino
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KMM: TV troupe Melaverde (Canale 5). Switzerland.

= Date: 17.-19.09.2023

= What: Trip to Valposchiavo with TV troupe Melaverde (Canale 5) for the
production of an episode about Valposchiavo and its sustainability project

= Participants: 8 troupe members

= Partner: Valposchiavo Turismo
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S
KMM: TV troupe Linea Verde (Rai 1). Switzerland.

= Date: 19.-22.09.2023

= What: Site inspection in Ticino with TV troupe Linea Verde (Rai 1)
= Participants: 3 troupe members

= Partner: Ticino
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KMM: Group media trip Geneva.

= Date: 27.-29.09.2023

=« What: Group media trip to Geneva, focus on opening of CERN Science
Gateway, Reformation Museum and new cable car on Mont Saleve

= Participants: 1 for Radio Rai, 1 for TV troupe Rai 2 and 4 journalists

= Partner: Geneva

W/
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Switzerland.
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Campaign Activation: Autumn Activities. Switzerland.

Partnership with the media Milk
= Print — display and social media
= Print : 16 pages booklet inserted in

= Milk Deco (lifestyle deco) > focus on short break
= Milk (lifestyle family magazine) > focus on family holidays
= Adapted content

= Digital : online content on their website
= Social : social media post on their channels

KPI

= Print : 130'000 readers = _

+ Digita =l N g
= Social : IG 757k (total of both account) - Pinterest 941k g~ F | SComA

= Newsletter : 100'000 subscribers
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Campaign Activation: Autumn. Switzerland.

Display campaign

= Easyvoyage and fooding.

= Goal : awareness

= Timing : September - October
= KPI : 2.3M impression

En Correéze, ce village atypique
aux batiments en pierres rouges
est 1'un des plus beaux de
France. L'avez-vous reconnu ?

Publié le 15 septembre 2023 & 09:00 Mis A JOUR LE 18 SEPTEMBRE 2023 A 15:03

La France regorge de lieux a la fois surprenants et exceptionnels.
Si pour certains ils sont méconnus, d'autres ne se lasseront pas de
les visiter plusieurs fois. On continue de vous faire découvrir ou
redécouvrir les plus beaux endroits en France avec Collonges-La-
Rouge, une petite cité corrézienne pleine de charme qui vous
ouvre les portes de ses habitations... toutes rouges !
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ampaign activation: Key Partner Bern

Partnership with Beaux-Arts
= Goal : awareness
= Where ? In the media Beaux-Arts
= How ?
= One page advertorial in print

= One online content
= Social media ;: IG and FB

= Timing : September and October

= KPIs :
= 400'000 readers
= 257'000 UV/month

C I TY'BREA.K. EN PARTENARIAT AVEC SUISSE TOURISME
T Su1 ;

&) sse

Berne, la culture

comme seconde nature

Sikge e netictions fdislon I oaphale misas présetsetant f st i e s
1 lturel, une visite s'impose.

P

Avls aux nostalgiques de I'été! File vite vers Berne, vous
ytrouverez de quo ataquer un automne lectrisant placé
sous e signe de a culure et d la douceur de vive. Dés votre
arivée dans la vil fédérale suisse, montez jusqu'a f rose-

culture.

Paul Klee (1879-1940). Plus de 4000 euvres y révélent la
diversits du talent de arise dans un accrochage constam-
ment renouvelé et polongé par des expositons temporaires,

Plots © Sibm Tarcre s anamrs.

Lo Zentrum Paul Kieo est o e 'art
Teplu réquentéde [ vile Les belles
ondulatonsdessinées par Renzo Piano enfont
un bitiment asément rocomaissabl.

vaie, réputée pour ses quelque de roses ot ses i pour -
multiples variétés de thododendrons. L3, vous embrasserez piraion («Quand tout pousse», jusqu'au 22 octobre). Le ZPK
I lacité, rend par a fasci-
» . {5 -

reux dans un parc de plus de 5000 nr. La légende raconte
quen 1191, en forc I 25 fevrier).
promettant de donner a a ville qu'l vt de fonder le nom

i 6 2 ans  de visiter le prestig le musée des Beaux-
les ffiuves des denieres loraisons de Fannée, vous pourrez fhistire

mesurer a quel point Berne estune vll lene d'atouts: bordé
pah g

de'art. Uexpositon «Anecdotes du destins (usqu'au 7 janvier)

ique patri- y met I'accent sur des figures oublides de la collection, en ; 'NFORMATIONS PRATIQUES
puis 1983 wEy o Fim- | Accs en train TGV Lyria,
ruelles bordées d'arcades. Protége par d'anciens remparts,  permanence des visions ou le renouvellement des significa- | PS4 deon Bk ey
jalonné de tours et de fontaines (d'eau potable), dominé par tions. La méf de é lle quelle | Envle: eshiles
= hécrak ique tard, i e love i N i | (iypasentay onsurenud BanToed
dans un méandre de I'Aar suisse disparu en 2020 2 qui le musée offre sa promigre |  Cate musées paur 24hou 460
i e . e ”
dans son vivifiant automne culturel et créat. Art et design,  intéqrs au musée d Histo iciay SR
arsanattra-  a défin en 1905 sa céébre thorie R
ditonnel: la programmation est  la carte. Depuis 2005, les  Pour I - we | wopl
ongri { 4 des  plongée dans!' 6 oé le tout nouvel = a

Tarchitecture
ondoyante du Zentrum Paul Kiee (2PK),signée Renzo Piano,
rend hommage & Fun des créateurs majeurs du XX' sicle,

observatoire avec téléscope, plantarium e expositon nte-
ractive, itué & une trentaine de minutes en train. Berne, une:
vill assurément cosmique!

7

&
Al

Suisse.

Enquéte dune escapade cntre nature t culture? Pas de doute, st .
Bene quil vous faudra poser vos valles 1 La captale de a Suisse.
fondeen 1191 surune presqule,  pus dun tour dans sonsac pour
vous faire vivteun week-end A s exaltat mls néanmoins
ressourGant. G - e 4z Vous -, v s Rombreus pares et s
prodigieuse natureenvironnante, i cett safson e pare des

plusvertedEurope .

Sertie parles caux tranquilles e A, ville, vce ses s
ilométres darcades, et un joyau drchitecture médievale

mondial de IUNESCO.

‘Pour un premier contact aveca vill et ses habitants,ren de el

ses mombreu tésors (. pled, en transportou méme & vél, Berne
cant un modele de développement durable): La Tour de Horloge et
son préciux mécanique du XVI*siecle ul fft tourner Thorloge

e t e spectaci defigurines; n Colégsl Ssnt Vincent t

Jocher monumental qu culinine 4 100 miétes e plas aut de
Sulsse!); Timposane plals édéral (o siegent e gouvernement et e

souhait, méme cetessison |

Survotre route, ne manquez pas de préter attention aux.
‘mombreuses fontaines dea vile (ll en compe plus dune
centaine). Alimentées e eau potabie, e sont pour a lupartdes
chefs-duvre du Moyen Age devenus, au il du temps, un véiable

restaursansnichés dans s ameusescaves voles du entre

destination de choix pour les gourmands |

MoxsmOBIT

20

socion @ Q
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Campaign activation: Key Partner Nendaz. Switzerland.

Pop In edition in Nendaz

= 560 participants (100% women)
= 55% stay for 2 nights in Nendaz
= Generation of over 1200 overnights in all
types of accommodation in the destination
= 46% come from France
= Average age : 41 y.o0
= Social media : 55 posts before,

during and after the event.
= Date: 09.09.2023
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Campaign activation: Sapori Ticino. Switzerland.

= Promotion of Gastronomy and Wine
Tourism with S.Pellegrino Sapori Ticino
and Swiss Deluxe Hotels

= Special edition of the festival "Vive la
France"
= Swiss and French Michelin chefs work

together to promote the local Ticinese
gastronomy products

= Press conference in Paris with 30
journalists (luxury, gastronomy)

= Gala dinner at the embassy with about 35
opinion leaders and key contacts
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KMM — Radio result. Switzerland.

La Suisse sur de bons rails

= Franceinfo, La Suisse sur de bons
rails.
. . - J ST
= 3rd radio in France, 2nd radio in e RIS
F ra n Ce d u ri n g th e Wee k—e n d . L'automne qui vient de débuter cette semaine est peut-étre la meilleure période

pour découvrir la Suisse. Et c’est sans doute en train que le pays se découvre le
mieux, comme |’explique cette Francgaise rencontrée sur les rives du lac Léman.

= Sunday 24.09.2023.
= Radio chronicle on the GoldenPass
Express.
= About 4'926'000 dalily listeners on
Francelnfo.
= Listen to the podcast.
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https://www.francetvinfo.fr/replay-radio/francais-du-monde/la-suisse-sur-de-bons-rails_6053855.html

KMM — TV reSUIt Switzerland.

= France 3, Météo a la carte, Le lac
de Neuchatel - Voyage dans le
paradis suisse.

= 07 and 08.09.2023

= Two episodes about Neuchatel, its
city and lake. 7 minutes each one.

= About 1 mio viewers. _

- Watch the replay on Youtube: part 1, ~

’D&m) Le lac de Neuchdatel, voyage dans le paradis suisse

part 2.

"'v"’“‘ o Thala)]
] '
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https://www.youtube.com/watch?v=1QmAtUeO5K8&t=6s
https://www.youtube.com/watch?v=K81EaJu5FmE

KMM - TV reSUIt Switzz,-rland.

= Le 13h de TF1, Bisses : les
sentiers vertigineux.

= 05.09.2023

= 4 minutes report about Valais and
its bisses, characteristic irrigation
canals.

= About 6.4 mio viewers.

= Watch the replay.
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https://www.tf1info.fr/voyages/reportage-video-tf1-suisse-balade-vertigineuse-sur-les-bisses-du-valais-2268722.html

KMM — Media event.

= Autumn media launch in
collaboration with Made in Bern and |
Bern Welcome L e &h )
07.09.2023 B
Location: Swiss Embassy in Paris.
Formal presentation followed by a
beer tasting and cocktall in the
Embassy garden.

13 key journalists.

BERNE® gz
o
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B
SCIB France: Pure Workshop, Paris Switzerland.

Target : agencies, corporates,
assoc.
Date: 18.09.2023

= B2B platform with and without pre-
scheduled appointments.

= 25 contacts with clients (8 new ones)

= Registered partners: Bern Welcome,
Ramada Encore Hotel, Geneva
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SCIB France: Newsletter 04 - Davos

Target: subscribers of our DB clients
Date: 05.09.2023
E-news sent to 2°212 contacts

= Content: New products, testimonials,
seasonal trends & activities.

= unigque opening : 653

= open rate: 29,91 %

= click rate: 2.34 %

= bounced : 13 hard, 16 soft
= unsubscribed: 6

1 lead

lls ont testé pour vous.

Séminaire 150 managers,
Sfpi Group

Pour son anniversaire, le groupe Sfpi a
rassemblé ses 150 managers lors d’'un
séminaire a Davos. Sophie Morel, secrétaire

générale du groupe, raconte cette expéri-
ence.

Témoignage /

\\.
N
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=R
Z ,, \\

Switzerland.

Les coups de coeur de
Diego

Diego Frank, business sales manager a Dav-
os Congress, partage ses bonnes idées et
adresses pour que les organisateurs de

séminaires et d’événements profitent a plein
de la station et des environs.

Coups de coeur /

Les nouveautés de I'année.

La renaissance d’'une icone

Le retour a la Belle Epoque ! Depuis sa créa-
tion, 'hétel Fliiela Davos fait partie intégrante
du succés de Davos. Aprés d’intenses
rénovations, I'hétel 5* de la Hyatt Unbound
Collection, rouvrira ses portes pour cette
saison hivernale.

Arrivée de la gastronomie

L’automne dernier, I'hétel 3* Alpine Inn a
réouvert ses portes aprés d'importants
travaux. L'hotel a également dévoilé un nou-
veau concept dans son restaurant « 1908 »
qui est privatisable pour des groupes jusqu'a
100 personnes.
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First Media Event in Lisbon with Basel Tourism. switzeriand.

« Our first media event in Lisbon with top
journalists from various media outlets.

= Natascha Martin from Tourism Basel presented
in Portuguese the wide cultural offering as well
as the popular events the city is known for.

= Following the presentation, the journalists were
able to make their own first taste of Basel with
the traditional Leckerly recipe.

- As a result, several media trips are already
planned.

Timing: September 2023

Media contacts: 8 journalists 166



GToS with LittleTravelers.Family.

= Content Creators, Little Travelers Family, a
travel family, embarked in a journey through
Geneva, Fribourg, and Aletsch Arena, immersing
themselves in part of the Grand Tour of
Switzerland.

= In addition to the trip, products will be bookable
via the travel agency “Total Fun” and various
media activities are planned.

= In total, they produced 12 posts and reels,
104 stories, which are now showcased as a
permanent highlight and have already made an
appearance on TV.

Timing: August 2023
Marketing contacts: 450000

<

Reels

Verao na Suieca

&%3, littletravelers.family | Follow
-

@ O verdo nao é so6 nas praias... A ...

J1  littletravelers.family - Origin 2 8 people

@

Q ®

@

honeyedlovers 6d

Que momentos em familia incriveis @
Os pequenos sdo uns amores @¥ As
paisagem do vosso trajeto sdo bastante
convidativas a uma visita (-

Reply See Translation

GRUYERE
G Tt oo

B Continuando a nossa viagem pela The Grand Tour of
i ara

Swit p

Send message

Followers: 34 K
Engagement rate: 2.53 %

©
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Chef Jordi Roca explores ‘Sweetzerland'. Switzerland.

= The famous Spanish pastry chef and his
family discovered how sweet and kids-
friendly is Switzerland with a STP for 8 days

@ @jordirocasan
686’800 followers

1.51% engagement rate

. . @alerivasg
= Some of the experiences Jordi & Ale shared 29600 followers
were painting a Picasso with chocolate in 6.58% engagement rate

Basel, doing a choco-etuktuk tour in Zurich,
making alpage cheese in Gruyere and
creating an artisanal jewel in Geneva

= A powerful campaign with a microsite based
in MyS.com and a press release to the
media will be launched next May 24’

Timing: Trip August 2023 — Campaign May 2024
Marketing contacts: 1°238°000
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https://www.instagram.com/reel/CwS-OdGtAN1/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/CwZtdxYNHqy/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/CwfbbwWtvOg/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Cwkm63vtNLY/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/jordirocasan/
https://www.instagram.com/alerivasg/

Basel map @ Viajes National Geographic.

= VNG online has produced an interactive
map highlighting 15 spots with links to
Basel's website. In addition, the map has
been integrated into a nice advertorial and
published in its SoMe channels & B2C
newsletter

= To demonstrate the practicality of the digital
map, the travelinfluencer @verosinmapa
used it as a guiding tool posting her trip to
Basel on IG, TW and FB

Timing: August-September 2023
Marketing contacts: 565°000
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BASILEA, UNA SUIZA
DIFERENTE LLENA DE
ARTE, CULTURAY
VITALIDAD
Conocida como la capital de la arquitectura
del pais, la ciudad sorprende por sus
edificios, pero también por sus colecciones
artisticas, sus enc laves historicos y su
multitud de dades.
Promocionado por Suiza Tt urismo
Basilea O
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https://viajes.nationalgeographic.com.es/promociones/basilea-suiza-diferente-llena-arte-cultura-y-vitalidad_19580
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KMM: Top coverage Bern Region @ TeleMadrid. suitzertana.

= “Madrilefios por el Mundo” has an average B

of 300°000 viewers on TV, with programs = , h -
. Berna, capital suiza donde conviven el oso y el

with more than 1°000°000 views on Toblerone
YouTube, more than 122’000 followers on e mmm————
Facebook 13°500 on Twitter

= The TV team travelled to Bern, Biel,
Gstaad and Interlaken for 7 days, filming
how people from Madrid are living there
and enjoying the wonders of Switzerland
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» Check it out here

Timing: September 2023
Marketing contacts: 1°300°000
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https://www.telemadrid.es/programas/madrilenos-por-el-mundo/Berna-capital-suiza-donde-conviven-el-oso-y-el-Toblerone-2-2598360183--20230919111300.html

LATAM B2B Webinar with Europamundo.

= Europamundo is the first port of call for the
trade in Latam, that’'s why we organized a
webinar for travel agents and tour
operators from Argentina, Chile, Colombia,
Mexico, Ecuador and Peru with a very
successful attendance

= We not only promoted all the Swiss
destinations included in the programs of
Europamundo but also some of our B2B
tools like MySwitzerland Pro and STA

Timing: September 2023

Marketing contacts: 311 attendees

~ Activities in Switzerland

e =3
. . oo
2%
. T .gy
ell-being package
with overnight

VOLR CHRISTMAS

ZURICH uP 0 00

PEOPLE
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/\
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https://switzerlandtourism-my.sharepoint.com/:v:/g/personal/cristofer_gallardo_switzerland_com/ESR_6MPoH5tJinMEwXOAoOkBbSKeT-vZc6lq4UlYjDtmQA?e=RFHVHh
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Christmas markets B2B Webinar. Switzerland.

= Agenttravel is a professional Spanish
media channel for travel agents and tour
operators. Their webinars are very
successful in the market, and together with
Basel Tourism and Zurich Tourismus we
promoted the Christmas Markets

= Collaboration included
= DEM with the invitation
= Social media posts
= Webinar
= Post event article on Agenttravel

Timing: September 2023
Marketing contacts: 35°000 invited + 177 attendees
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Marcel le Corgi in Switzerland.

= Dates: 22-26 September

= Destinations: Valais (Martigny), Vaud
(Montreux, Vevey), Bern (Adelboden,
Mdarren)

= Concept: Two content creators, Marcel le
Corgi (141k followers) and owner Pierre le
Chef (113k followers) visiting destinations in
Switzerland with a dog-friendly, Anglo-Swiss
or culinary hook

= Results: Content will be posted in the next
few weeks across both content creators’
socials (Instagram, TikTok and Facebook)

175



Media event with Ticino and Unione Ticinese. Switzerland.

O

= Date: Monday 2 October

= Venue: London Canal Museum

= Format: Presentation of Ticino linking the
region to the Unione Ticinese (celebrating
its 150" anniversary in 2024) a support
organisation for Ticinesi in the UK -

- News, networking and Ticino delicacies =3

= Guests: 20 journalists + Michel Cavadini g =
(Tl), Peter Barber (Historian, UT) and
Emilie Martinoni Hoogenboom (President,
UT) + 5 ST attendees
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The Great Swiss Train Chase.

Dates: 9-12 October (happening right now)
Participants: Macca Sherifi (anadventurousworld,
13.4k), Kash Bhattacharya (budgettraveller, 36.5k), Abi
King (insidethetravellab, 12.7k), Lavina Dsouza
(continenthop, 46.2k)

Concept and destinations: Content creators will

travel in pairs using the Swiss public transport network
and complete Swiss-related challenges on their
journey (Zurich-Lucerne-Neuchatel/Gstaad/Fribourg-
Lausanne-Zermatt)

All content creators and STS will share their
experiences on their socials

Reward: A journey in First Class plus lunch on the
Glacier Express from Zermatt to Chur plus a Swiss
railway clock
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https://www.instagram.com/anadventurousworld/
https://www.instagram.com/budgettraveller/
https://www.instagram.com/insidetravellab/
https://www.instagram.com/insidetravellab/
https://www.instagram.com/continenthop

Goodwood Revival 2023.

Event profile: Vintage Car Festival

8-10 September, Goodwood, Sussex

Partners: St. Moritz, GToS, SWISS, Swiss Deluxe
Hotels

Audience: 180’000 (over 3 days)

= High net worth ‘old timer’ enthusiasts
Activation

- 10x10 pagoda tent and 8x2.5m Scalextric

- 2’000 ST Touring brochures distributed

- 2'000 A5 leaflet flyers distributed (GToS & StM)
- Swiss inspired lounge with seating area

- 30kg cheese served (= 3’000 portions)

- 150 bottles of Swiss wine served
Competition to win a trip to Switzerland

= Flyer, B2C NL & Social Posts
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National Geographic — Swiss Cities. Switzerland.

Cities promotion (September):

= Zurich print & online article —
amplified via social (& 2x |G reels)

= Thun online article

= GToS online article

= BMC online article & print ad

Followed by:

= Lucerne print & online article —
amplified via social (& 2x |G reels) e

= GTToS online article

VVVVVV

& Howtospenda
@ weekendin Thun,

S Switzerland's lesser-
known lakeside retreat

From vineyardh and viewn to caver and canzen
INS oiung ¥ice of S tzeland Mo plemty 0
e’ CUTAe-RUNGTy DRl SN B wee end
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C&A: OTA campaign with Hopper — the largest  switzeniana.
travel app in North America.

= Swiss partners:
Made in Bern and Graubunden
= Platform:
Hopper, the largest and fastest-growing travel app in North
America with access to 80Mio active GenZ leisure travelers
=  Budget and value:
Budget of USD 95,000 with an added value of USD 188,597
= Campaign duration:
May 12 — Aug 31, 2023 o CAPITALOF

EURORE

interlaken

= Results awareness stage Deal tiles
= 8.6 Mio. Impressions
= 165,673 Clicks -
= 71,670 Push notifications & Email blasts T
= Results performance stage (compared to 2022 data)
. Total hotel booking lift in 2 partner regions: 568%
. Total hotel sales lift in 2 partner regions: 543% Microsites

Push

notifications “Win a trip to
Switzerland

Social

Eblasts 181



C&A: BLUM campaign to launch Switzerland.
the English podcast in the US.

Tactics:

Spot ads, host-read ads, castbox & Hyperboost campaign,
platform pitching, cross-promotion, guest slots, owned
channels

Campaign duration/KMM activities:

June — Aug 2023

Awareness results

= 1.5 Mio. impressions

= Cross-promotion for every episode

= Platform features on Amazon, Castbox, Pocket Casts
Performance results (end of Sept)

: Downloads: 126,388

. Average consumption: 75-106%

. Best ranked: #12 in Apple Fiction charts,

#2 in sub-category Drama
. Spotify ranking: 4.8*

_ A Fresh Load of Finished

Audio Fiction!

Discover

It's a Mystery

I
I
I
I O
I
\

We'reHeretoHelp SN e o o e o

Audio Drama, Mystery
Blum

Art History student Clara Torres
disappears while working on her thesis

about Ursula Blum, a avant-garde painter
from the 20th century. Five years later,
journalist Emma Clark decides to travel t¢
Switzerland to continue Clara's
investigation and narrate in a podcast
what she discovers about the mystery

surrounding both women.
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KAM: ILTM North America - Bahamas. Switzoriand.

September 18-22, 2023

Top luxury b2b conference in North America
980 overall attendance (buyers from NA &
Mexico)

Exclusive CH corner with: Zurich, Jungfrau
Region/Railways, Schweizerhof Grindelwald,
STS, Mandarin Oriental Savoy, Grand Resort
Bad Ragaz, Lausanne and Beau Rivage
Lausanne

1:1 meetings and networking opportunities
315 meetings with qualified contacts

Press conference: 23 lifestyle media writers
Raffle: Edelweiss flights and Overnights (168
entries) - promotion in ILTM app (push not.)
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KAM: Famtrip — Avanti/Edelwelss. Switzerland.

= September 16 — 22

= First of two fam trips with Avanti

= 10 Pax (Avanti Agents and Denver
based Advisors)

= Using and promoting the Edelweiss
connection from Denver to Zurich

= Zurich, Ticino and Zermatt

= Treno Gottardo & Centovalli

= 2" trip will be in October with Tampa
based agents (Geneva, Lake Geneva,
Interlaken)

184



KAM: Educational Picknick. Swirzoriand.

Travel Advisor Educational Picknick
together with TTC about sustainable travel
in Switzerland.

30t August 2023
53 Travel & Media Lunch Agents
Waterloo, Toronto

Partner: STS

= https://news.paxeditions.com/news/buzz/party-time-suppliers-host-picnic-
park-waterloo?fbclid=IwAR3cYYRARAS4TAs9-
ITQtVotaBET8dmKy4pdgd4 TJEIOfML_Ej7-LxNI439¢c
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KAM: Virtuoso Forum.

Participation at the 15t Virtuoso Forum
Canada to meet owners and managers of
the 22 Virtuoso agencies all over Canada.

= 4th — 5% October 2023
= 52 Agency owners
22 1:1 Appointments/trainings
= 6 Minute speaking time at Gala Dinner
= VVancouver, Canada
= Partners

= https://news.paxeditions.com/news/buzz/party-time-suppliers-host-picnic-
park-waterloo?fbclid=IwAR3cYYRARAS4TAs9-
ITQtVotaBET8dmKy4pdgd4 TJEIOfML_Ej7-LxNI439¢c

Switzerland.
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SCIB NA: Leading Hotels of the World Trip. Switzerland.

= August 24 - 30, 2023
= The Luxury Grand Tour of Switzerland

- 10 top producing NA clients
= 2 nts each @ The Dolder, The 1 nungd

A

Burgenstock & Royal Savoy

= Focus on small high-end visits, i.e.,
Taucherli, Buech (The Living Circle)
Chronoswiss, Tour de Marsens

= Learnings:
= Double-check final menus to avoid repeats

= Continue to include free hotel time and not
super early starts
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SCIB NA: Webinar with Cadence.

= September 14, 2023

= 30-minutes customized webinar

= Team members of Cadence

= Journey through Switzerland with
focus on CH USPs, top properties,
news, activities in each partner
destinations, quiz at the end of the
webinar

CADENCE
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SCIB NA: Prestige Event in Minneapolis. Switzerland.

= September 27, 2023

= The Saint Paul Hotel

= Event organized by Prestige

= 37 corporate buyers signed up

= 3 hours of networking

= SCIB had one table

= SCIB could attend the event FOC
= 2 new RFPs
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KMM: Accidentally Wes Anderson (AWA). Switzerland.

@accidentallywesanderson — 1.8 mil followers

Collaboration between AWA, STS & ST

Featured: Geneva, Vaud, Fribourg, Ticino, Bern,
Lucerne, Rigi, Jungfrau, Glacier Express, GPX, STS,
SWISS, Hotel cooperation

Date: Production June '23, publication September '23

Results:

= 10 reels (ca. 3 million views, ca. 90 k likes, 5 k comments),
24 stories in highlight section + 2x articles

= Newsletter by AWA (40k+ subscribers) - mention 4-6 theme
stories

= Webinar together with ST NA in Nov / Dec

= Switzerland guide on AWA website with CTA mySwit (225K
UVPM)

= Chance to win your own Switzerland Adventure collab with
SWISS

WE’RE SENDING YOU TO

SWITZERLAND _:.

WALLY KOVAL B ol
OOOOOOOOOOOOOOOOOOOOO *

-
L LN
*

ACCIDENTALLY
WES ANDERSON
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https://www.instagram.com/accidentallywesanderson/
https://www.myswitzerland.com/en-us/microsites/market-us/AWA?utm_campaign=223-32102-08-0103_AWA_US_en_ST-Mar_N_Dre_Organic_AWA-LP_referral&utm_source=AWA_US_en_Logo_AWA-LP_AWA_x&utm_medium=referral&utm_creative_format=Logo&utm_marketing_tactic=brd&utm_id=AWA
https://accidentallywesanderson.com/guide/switzerland/
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KMM: Meet the Press Media Roadshow. Switzerland,

= Seattle, Los Angeles and Vancouver
= Date: September 14-17, 18 & 19
= Contact with 77 journalists
= Partners: Liechtenstein, Schilthorn
= Featured also ST, SWISS
& Swisstainable
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KMM: Influencer trip - Renee Hahnel. Switzerland.

= @reneeroaming — 900 k followers
= Renee Hahnel's blog

= Renee Roaming is a blog for
adventure seekers, travel lovers,
and photography enthusiast
Mid-September 2023

3 post in total

30 Stories

Partner: Liechtenstein

liechtenstein & 1w

. © MALBUN, LIECHTENSTEIN

- [——

- Liechtenstein
F Feneeroaming &Liechtenstein, aka the country you've

probably never heard of but *need" to visit B

Despite being one of the smallest countries in the world,
Liechtenstein has SO much to do! We loved all the hiking

trails, mountain huts, beautiful castles, biking trails, yummy v
)

food & friendly people. It truly is such a perfect add-on to any 4 8
e we've been exploring the beautifu
o smaloun seapevacaton country of Liechtenstein! # (only 2

50
people have guessed correctly haha)
% andrea2712 | grew up in Germany but never went to o g
Liechtenstein. Your pictures are amazing! Would you mind
sharing a link to the jacket you wear in pic #4?
54 tike fonly

angelaliggs So cool that you could walk into three countries ¢,
in a matter of seconds!

64 6likes Reply

spelling this country’s name &2 it looks SO stunning!!!
6d 3likes Reply

) miss.rover @ | won a spelling bee in middle school by

dombriana So beautiful! 1 always think of visiting or takinga ¢,
trip out when 1 go to Germany and will next time! &
6d 1like Reply

- theloverspassport & We were on the border of it last year ¢,
T on s hike from Switzeriand! Can't wait to eventually explore
here one day!

oQv

Liked by anitacherly01and others
6 DAYS AGO

(@ Addacomment

v,

/
{ ' Reply to reneeroaming...
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https://www.instagram.com/reneeroaming/
https://www.reneeroaming.com/about/
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KMM: Epic Trails TV Production. Switzerland.

Partners: Engelberg-Titlis & Liechtenstein
Production: “Epic Trails” adventure travel TV
series

by Heliconia (award-winning production
company)

Airing: 1 Episode (30 minutes) in Early Summer
2024

Channels: TV Distrib. via Outside TV & Bally
Sports Network,

Digital Media Distribution via Backpacking TV
and Epic Trails Network

Reach: 17 Mio. US households (TV)

200k+ on Social Media
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KMM: TV Production trip with Dayvee Sutton. Switzerland.

= TV production for 2x segments with The
Weather Channel

= One of the most widely viewed cable
network in the US with a viewership of
294M UVPM

= Date of the production: September 18 to 24

= Result: to be aired beginning of 2024 (TBC)

= Partners: Engelberg, Titlis, hotel
cooperation, Lucerne, UNESCO biosphere
Entlebuch, STS
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https://weather.com/
https://weather.com/
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KMM: Media top results. Switzerland.

Voir la traduction >

- @DesignBloom — 4 mil followers Ao

= Design Bloom's article online e

= Date: 27 September 2023 ’

= Title: Paul Clemence captures - -l
Renzo Piano's futuristic & tubular BLASIGNDOOM wericcue. vito e st —
Science Gateway building at CERN

= Journalist: Paul Clemence

= Contacts: Circulation 3.5 mil, Contacts
0.875

= Featured: CERN, Geneva

= Result from group press trip in July

al . 1 <
paul clemence captures renzo piano's futuristic & tubular science gateway building at CERN
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https://www.instagram.com/designboom/
https://www.designboom.com/architecture/paul-clemence-captures-renzo-piano-futuristic-tubular-science-gateway-building-at-cern-09-27-2023/
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KAM/KMM: Cinemania 2023.

The CINEMANIA French Film Festival in Montreal
was established in 1995 and has continued
annually ever since. The festival is dedicated
solely to quality French-language feature films
emanating from France, Belgium, Switzerland,
Quebec, Algeria, Morocco, Senegal, and other
French-speaking regions. All films screened must
be North American, Canadian, or Quebec
premieres, and all are subtitled in English.

29th Edition Cinemania 2023
1st — 12th November 2023
Outlets:

= Switzerland Country of Honor
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KAM We b | n a I. Switzerland.

Kensington Webinar for luxury travel

advisors as part of Business plan with SR KNS GTON
Switzerland, and inauguration for flight to .......
Switzerland — summer.

= 19th October 2023

= Webcast and Facebook Live w

= Partners:
Essential Zurich

Zurich Tourism, SWISS International - e oa,
6 60 EYR©PE

o Cruise serene Lake Zurich & visit the Lindt Home of Chocolate.

T $6,600
Airlines
J e Explore Mount Rigi and marvel at unparalleled 360-degree Alpine vistas.

e Embark on a full-day adventure to Appenzell, a historic Swiss canton.

« Witness the grandeur of Rhine Falls, Europe's largest waterfall.
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KAM/KMM: Virtuoso Forum. Switzerland.

Online Travel Agents event and Media
cover about Travel destinations 2024.
Exciting news about what’s about to come

for Switzerland
or switzerian Future of Travel:

2024 Preview
= 29th November 2024

= Webcast and Facebook Live w
November 2023

= Partners:
SWISS International, Jungfrau Interlaken,

traveliieck

199



B raZ| I . Switzerland.

200



\‘/ /A
S+
==/ - ‘\§ N

Z A

KAM/Digital Newsletter: Swiss Travel System.  switzertand.

> TREINAMENTO ONLINE > FALE CONOSCO > TRADE CORNER

Highlight: STS dedicated newsletter
02"d mailing: Sep 01st and Oct 04t
Mailing:

= 26.500 mails for travel agents

= 160 mails for corporate travel managers
= 1.800 WhatsApp messages to TAs

©SwissTravel System

Opening rate: 25,75% Ganhe uma viagem a Suica com o Swiss Travel System

Excellence Program 2023!

Newsletter link:
Torne-se um especialista, assista ao Excellence Talk 2023 e faca o teste.
http //Smtp . mal I newsd Ob ras | I . Com . b r/e ma | I/S U I C Bem-vindo a bordo! O Swiss Travel System Excellence Program é a plataforma de e-

learning para futuros especialistas em transporte publico suico. Durante o treinamento,

A-16-DE-24-2023/suica-16-de-24-2023.html e o e gk

. . . O programa consiste em trés cursos - Basico, Avangado e Especialista. Aprenda tudo
= Key pa rtn e rs h Ig h I Ig hted I n th e co nte nt . sobre o Swiss Travel System - desde passagens e passes até trens panoramicos premi-
- um e transporte de bagagem. E todo ano vocé pode atualizar o seu certificado de espe-
cialista, com novos modulos dedicados as novas informagées essenciais para te manter

- SWiSS Travel Syste m Excel Ie n Ce P rog ra m sempre atualizado sobre os novos produtos e experiéncias disponiveis.

Se vocé ja concluiu os trés cursos principais, vai ser ainda mais facil concorrer a viagem
de famtour para a Suica: basta concluir os novos médulos disponiveis de 2023.

201


http://smtp.mailnewsdobrasil.com.br/email/SUICA-16-DE-24-2023/suica-16-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-16-DE-24-2023/suica-16-de-24-2023.html

KAM/Digital Newsletter: Crans Montana. Switzerland.

> TREINAMENTO ONLINE > FALE CONOSCO > TRADE CORNER

= Highlight: Crans Montana dedicated newsletter
= 02"d mailing: Sep 29" and Oct 10t
- Mailing:
= 26.500 mails for travel agents
= 160 mails for corporate travel managers
= 1.800 WhatsApp messages to TAs
= Opening rate: 23,02%

©Crans-Montana Tourisme & Congrés

- Newsletter ||nk Onde os Sonhos de Inverno se Tornam Realidade:
Crans-Montana, um Paraiso unico de esqui
™ http//smtp ma"newsdobras” Com br/ema”/SU ICA_1 9_ Localizado a uma altitude de 1500m em um planalto ensolarado, acima do Vale do
- - - - Rédano, Crans-Montana incorpora uma vila de montanha idilica e uma cidade alpina. O
H destino combina todo o conforto de um moderno resort de férias com uma paisagem nat-
D E'24'2023/SU IC8-1 9-d e'24'2023 . html ural expansiva e vistas panoramicas dos Alpes do Valais, desde o Matterhorn até o Mont
K h . h I . h d . h Blanc. O lado moderno de Crans-Montana oferece as mais extensas opgdes de compras
™ - de luxo, bem como uma ampla variedade de acomodagdes de alta qualidade. Mergulhe
ey partners Ig Ig te In t e content' no Maravilhoso Mundo de Inverno de Crans-Montana e descubra uma infinidade de
= Winter season and activities; luxury hotel partners; and b2b S
training video Equipe SwitzerlandTourism Brasil
Y/
\ -
4 & ] .
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KAM/Digital Newsletter: Schilthorn Piz Gloria Switzerland.

> TREINAMENTO ONLINE > FALE CONOSCO > TRADE CORNER

= Highlight: Schilthorn dedicated newsletter :
= 02"d mailing: Sep 05t and 27t — R e
- Mailing: : '
= 26.500 mails for travel agents
= 160 mails for corporate travel managers
= 1.800 WhatsApp messages to TAs " , N
= Opening rate: 25,39%

Schilthorn Piz Gloria: Joia alpina no coragao da Suiga

- Newsletter link: i)
= http //S mtp . ma”neWSdObraS” . Com . bl'/emal I/S U ICA' 1 5' O Schilthom Piz Gloria representa uma das excursdoes mais empolgantes e inesqueci-

veis que vocé pode oferecer aos seus clientes na Suica central. A apenas uma hora de

D E_24_2023/SU |Ca_1 5_d e_24_2023 . html Interlaken, esta majestosa montanha esta a 2970 m acima do nivel do mar e é acessivel

por um teleférico inigualavel que transporta o visitante do Vale de Lauterbrunnen, a partir

de Stechelberg, passando pelas encantadoras aldeias montanhosas de Gimmelwald e

= Key pa rtn e I'S h ig h I ig hted i n th e co nte nt: Mdrren, em uma linda jornada até o cume de Schilthorn, tudo em apenas 32 minutos.
. . . Com o Eiger, Ménch e Jungfrau como pano de fundo, a regidao de Schilthorn ndo apenas
" 'J u ngfrau reg ion ’ ReStau ra nt a nd J ames bond bru nCh ’ cativa com sua beleza natural, mas também oferece uma infinidade de atividades para
v g . visitantes de todo o mundo. Aqui, os visitantes podem desfrutar de vistas panoramicas
adventure activities; Allmendhubel; P rOjeCt 20XX. de tirar o félego, saborear o icdnico brunch James Bond no restaurante giratério de 360°,
e muito mais.

Bem-vindos a deslumbrante regidao de Schilthomn, um destino inigualavel e imperdivel
para todos os tipos de viajantes. Da adrenalina do Skyline Walk e do Thrill Walk, na es-
tagao Birg, ao ambiente tranquilo de Allmendhubel, este destino promete uma experién-
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KAM: Raclette Night — TTW Group. Switzerland.

= 29 August 2023

Raclette night organized in partnership
with TTW Group
Goal: Official launch of winter season
Audience: 40 trade professionals (Ski
Brasil experts & TTW Lab agencies)
Switzerland Tourism team presence:

= Corinne Genoud, Head Markets West,

Member of the Management

= Fabien Clerc, Market Director

= Mara Pessoa, Trade Manager

= Natalia Leal, Marketing Manager
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KAM: Raclette Night — TTW Group. Switzerland.
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KAM: Travel Talks — Primetour. Switzerland.

-

SUiCA PARA APAIXONADOS POR NATUREiA E SUSTENTABILIDADE
= 30 Aug USt 2023 sugestées green by PRIMETOUR

= Travel Talk lunch with Primetour

= Topics: Swisstainable & Luxury travel trends
in Brazil

= Audience: Maurice Padovani, Partner
Director and Danielle Adreazzi, Head of

Marketl ng Strategy Mais de 30% da drea coberta por florestas. Vinte parques nacionais. Um dos
paises europeus com melhor qualidade do ar. O maior consumo de alimentos
n Switze rland Tou rism team presence orgdnicos per capita. Rios t&o limpos em que se pode mergulhar mesmo nas

grandes cidades. Para quem viagja para curtir a natureza — e quer viver o
melhor dela sem deixar de a proteger — a Suica é the place to go! Veja

=  Corinne Genoud, Head Markets West, e el o8 e BRI G LR Vo i e i ik
Member of the Management

= Fabien Clerc, Market Director

= Mara Pessoa, Trade Manager

= Natalia Leal, Marketing Manager

. TRANSPORTES SUSTENTAVEIS
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KAM: Travel Talks — Teresa Perez Tours. Switzorland.

30 August 2023

= Travel Talk afternoon with Teresa Perez Tours

= Topics: Swisstainable & Luxury travel trends in
Brazil

= Audience: 7 members of the management
team (marketing, sales, operations, product
development)

= Switzerland Tourism team presence:

= Corinne Genoud, Head Markets West,
Member of the Management

= Fabien Clerc, Market Director

= Mara Pessoa, Trade Manager

= Natalia Leal, Marketing Manager
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KAM: Michel Reybier Cocktail. Switzerland.

30 August 2023

= Attendance at the exclusive trade cocktail during MR
Road Show in Brazil

= Travel prize sponsorship — 1 SWISS business ticket
& 2 STP of 8 days;

= Audience: 50 TOP trade professionals (luxury
agency’s owners)

= Swiss partners in attendance: Mont Cervin
Palace/Monte Rosa/Schweizerhof Zermatt and Crans
Ambassador

= Switzerland Tourism team presence:

= Corinne Genoud, Head Markets West, Member

of the Management

Fabien Clerc, Market Director

= Mara Pessoa, Trade Manager
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KAM/Campaigning and activation: ST & LX Switzerland.
Sales Incentive Campaign Launch event.

31 August 2023

Sales Incentive Campaign Launch event in partnership
with SWISS/ Lufthansa

Audience: 25 selected trade professionals (Virtuoso,
Serandipians, and Signature Network)

= Swiss partners in attendance: SWISS, Lindt

= ST topics during the event: RF/GTToS; Stay Long;
Swisstainable

= Switzerland Tourism team presence:

Corinne Genoud, Head Markets West, Member of the Management
Fabien Clerc, Market Director
Mara Pessoa, Trade Manager

= Sales Campaign dates: Sep 01 — Nov 30

. Campaign T&C and Website: https:/corner.stnet.ch/trade-
br/campanha-de-vendas-2023/
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KAM/Campaigning and activation: ST & LX Switzerland.
Sales Incentive Campaign Launch event.
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KAM: Summer Famtrip — FVO Travel. Switzerland.

= August 27 - September 03, 2023

= Lucerne, Engelberg, Interlaken, Gstaad, Bern

= Participants: 1 FVO + 4 travel agents from
primary markets of Brazil (S&o Paulo, Minas
Gerais, and Porto Alegre)

= Swiss Partners’ support: Lucerne Tourism;
Kempinski Palace Engelberg; Burgenstock
Resort; Burcher; Engelberg-Titlis; Interlaken
Tourism; Victoria-Jungfrau Grand Hotel & Spa;
Gstaad Saanenland Tourism; Le Grand Bellevue;
Glacier 3000; Bern Welcome; Bellevue Palace
Bern; Luzern-Engelberg Express; Luzern- -
Interlaken Express; MOB; Swiss Travel System, !P
Swiss;
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KAM: Summer Famtrip — Just Tur Tour Operator. switzeriand.

02-09 September 2023

Zurich, Lucerne, Andermatt, Zermatt

Participants: 1 Just Tur + 5 travel agents from
secondary markets of Brazil (Goias, Mato Grosso
do Sul, and Rio de Janeiro)

Swiss Partners’ support: Zurich Tourism; The Living
Circle; Lucerne Tourism; Lucerne Lake Navigation
Company; Burgenstock Resort; Engelberg-Titlis;
The Chedi Andermatt; Zermatt Tourism; Hotel
Zermatterhof; The Omnia Zermatt; Zermatt
Bergbahn AG; Swiss Experience; Glacier Express;
Swiss Travel System, Swiss;

= Switzerland Tourism Brazil team presence:
= Mara Pessoa, Trade Manager

212



KAM: Switzerland Travel Mart (STM) - Geneva  suitzeriana.
2023.

= 09-14 September 2023: Geneva

= 15 buyers from Brazil: 13 TOP TO Leisure and 02 MICE

= All Brazilian buyers joining different Pre-Convention Tour
itineraries;

= One-to-one appointment and networking opportunities for
the brazilian buyers to meet swiss tourism partners within
leisure and MICE tourism segments;

= Switzerland Tourism Brazil team presence:
= Fabien Clerc, Market Director
= Mara Pessoa, Trade Manager
= 14-16 Sep: Exclusive Brazil Post-Convention Tour to
Zurich, Verbier and Crans Montana
= Swiss partners’ support: Zurich Tourism, The Living Circle,
Verbier Tourisme, W Verbier, Crans Montana Tourisme &

Congrés, Guarda Golf Hotel & Residences, Swiss Travel
System, Swiss.
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C&A: Robb Report Day.

Sep,23th

= Event at Fazenda Boa Vista (JHSF Group).
Robb Report magazine has organized a day full
of experiences to the high-end customers/
readers.

Audience: AAA, 400 guests.

ST Presence: Fabien Clerc and Natalia Leal.
Switzerland Tourism Lounge:

Tv for ST videos

Distribution of 100 magazines: “Best of
Switzerland”

Distribution of Lindt Chocolates

Switzerland.
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C&A: Swiss Travel System Campaign — Switzerland.

Excellence Program.

Sep

= Campaign to promote the
Excellence Program on Panrotas
(B2B Media)

= Newsletter: Mailing composed by
27°000 e-mail address.

= Article on Panrotas website — 1°500
readers

Swiss Travel System lanca promocao
com famtour para agentes brasileiros

Torne-se um especialista, assista ao Excellence Talk 2023 e faga o teste

O Swiss Travel System Excellence Program ¢ a plataforma de e-learning para futuros

especialistas em transporte publico suigo. Durante o treinamento, o agente de

viagens pode ampliar seus conhecimentos de forma divertida e adquirir habilidades
senciais para apoiar seus clientes com profissionalismo e competéncia.
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C&A: SWISS Digital Newsletter.

Sep 12th

= SWISS Newsletter including a
Switzerland Tourism content.

= Theme: Swiss autumn

= Link to Swiss autumn movie - the
season for our senses 30s+ |
Switzerland Tourism

Outono Europeu

aproveite a estagao

Switzerland.

Prezada Natalia,

No préximo dia 23 de setembro marcamos a entrada do Outono no velho continente, estagao

que se estende até penultima semana do ano.

Visitar a Europa no Outono é uma excelente oportunidade para conhecer lindas cores
oferecidas pela natureza, além de aproveitar dias com um clima ameno e agradavel.

A paisagem composta pela folhagem dourada nas ruas, avenidas e dos parques, somados a
montanhas, lagos e rios iluminados pela luz amarelada, tipica desta época do ano, déo o tom
da beleza unica que s6 o Outono Europeu pode |he oferecer.

Inspire-se com os nossos destinos e reserve ja os seus bilhetes para conhecer a estagdo
mais charmosa do ano na Europa. Acesse agora swiss.com

Conhega o seu préximo
destino

Conhega o Outono Suigo

O outono é uma verdadeira festa para os
sentidos. Os tons quentes da estagao realgam
muitos dos tesouros da natureza.

Assista ao video desta incrivel experiéncia e
deixe-se envolver pela magica do outono suigo

ASSISTA AO VIDEO »

nfira o SWISS Choice

rsonalize a sua viagem e deixe-a ainda mais
radavel com os servigos adicionais disponiveis
m o SWISS Choice. Nesta sessao vocé
contrara opgdes de upgrade, solicitagdo de
gagem extra, selegdo de refei¢do e muito mais.

SAIBA MAIS »
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C&A: Destination Wedding Constance Zahn. Switzerland.

Sep
= Banner online on Constance Zahn

website. )
4 (;Iiy{m

1 CZ BRIDA
= Constance Zahn is the best
destination wedding media in Brazil v e} )
: : vl
= Campaign for 3 months L
L Page VieWS: 1_2MIO/ mOnth 'l‘;lx‘ling(linm']'(?nvn-xli‘n-lu‘(;11111<‘
. champanhe Taittinge:
- L k M S t Id / feil i e e
In y WI Zera .COm aaaaa teceu nessa [eVca'felvap(;jgs;;gr:stauran[eCan(aloup em Sao

LEIA MAIS >
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