
International.
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Global Accounts: European Tourism Association 
(ETOA) Board Meeting in Lake Lucerne Region.
Learnings:
§ Limited hotel capacity across 

Europe (not only in Switzerland)
§ Hotels less willing to sell to groups 
§ Paris Olympics July 2024: high 

demand next summer
§ Interest in Swisstainable, spring/fall 

and increased length of stay

Some of the biggest tour operators in 
Europe, North America and Asia
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Global Accounts: Swisstainable Study Trip 
with The Travel Corporation (TTC). 
§ TTC launched their first 100% 

Swisstainable itinerary in March and 
it’s selling very well. 

§ Training the travel trade is crucial as 
they sell trips to clients.

§ 35 travel advisors from Australia, the 
Philippines, Singapore, Malaysia, 
the U.S., Canada and South Africa, 
and 4 journalists

§ Dates: July 22-28, 2023 
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Health Travel: Central Asia and        
The Caucasus.



STM Health and post-convention trip.

§ June 25 – July 1
§ 9 representatives from medassist

companies visited CH
§ Agents from Azerbaijan, Kazakhstan, 

Uzbekistan and Armenia
§ 14 meetings each participant at the 

workshop 
§ 8 clinics visited in Basel, Zurich, 

Zihlschlacht, Geneva and Lausanne
§ excursion to Mount Titlis & Geneva eTuk

Tuk experience
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Health Travel: CIS E-newsletter.

§ July 28
§ B2B E-Newsletter 
§ Theme – Mental Health
§ Links to MySwitzerland.com and 

Health brochure pdf 
§ Sent out to 685 addresses in CIS 

states
§ Open rate: 8.12%
§ Click rate: 0.8%
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Promo: Health advertorial, Uzbekistan I.

§ Tashkent, Uzbekistan
§ Health advertorial in the luxury 

magazine “Anatomica”
§ 4 pages
§ Summer 2023 issue
§ 3000 copies
§ Partners presented: Hopital de la 

Tour, Hirslanden Group
§ In cooperation with local partner 

Avrud Travel
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Promo: Health advertorial, Uzbekistan II.

§ Tashkent, Uzbekistan
§ Health advertorial in the travel magazine “Visit Uzbekistan”
§ “Health Travel. 10 reasons to choose Switzerland” by Kathrin Zimmerman
§ 2 pages
§ July – August 2023 issue
§ 3000 copies
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Markets East.



Germany.
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C&A: Summer Grand Train Tour.
15. June – 15 July 2023

• 2 German creators creating content in Swiss 
regions & panoramic trains

• Key Partner: Lucerne, Vaud, Interlaken, 
Ticino, STS, Deutsche Bahn, Victorinox

• Target Group: Lou, Max
• Budget: 348’000 EUR
• Distribution: Social Media (Meta & Pinterest), 

Paid Media, Media collaboration 
with FAZ.net/ SZ.de

Results:
• Impressions: 63 Mio.
• Web Sessions on MyS.com: 182’325
• Video Views: 5.6 Mio.
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C&A: Digital out of Home Cities Recovery.
20 July – 9 August 2023

• Campaign: Digital out of Home campaign for 
the Swiss cities in summer plus additional 
programmatic mobile ad campaign

• Content: Videos from «Swiss City in the 
Summer»

• Target Group: Jo, Max, Lou
• Budget: Recovery 85’000 EUR
• Distribution: DooH & programmatic mobile 

ads in big cities in southern Germany with 6 
distributors

Results:
• Impressions: 10’15 Mio.
• Klicks: 17’571 (from mobile ad campaign)

14



Austria/Hungary.
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Austria: Corps Touristique Sommerlounge.

§ Networking event for KAM and KMM 
VIP contacts

§ Presenting Switzerland with a 
Moodfilm

§ Quiz with raffle of 2x2 4-day Swiss 
Travel Passes

§ Date: 5. July 2023
§ Attendees: total 211
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Austria: 2 Raffle with Weekend Magazin.

§ Activity with the free magazine Weekend.at
for Basel and StraPa Rausch 
(Poschiavo/Pontresina)

§ Advertisement via website and social media 
(Facebook): We want you as a Content 
Creator!

§ 148 applications for Basel, 436 for Rausch
§ "Live reporting" by the Influencers sharing 

their experience with their community's 
§ Follow-up report digital / print
§ Sum of contacts both campaigns: 4’818’918
§ Both campaigns started in February and will 

be finished end of September
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Austria: Winner’s impressions.
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Czech Republic.
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RhB and Schilthorn at Prague Airport.

§ Prague, July & August 2023
§ 2 months video promotion in 

departure hall of Terminal 2 
(Schengen flights) at Prague Airport 
Václav Havel focused on Rhaetian 
Railways and Schilthorn Cableways.

§ Video played always parallel in 3 
different video displays (99,6 x 177,1 
cm).

§ 1.500.000 Marketing Contacts
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HST Golf tournament and Sales calls Davos 
Klosters.
§ 16. – 19. 7. 2023
§ Sales calls with 4 TO’s organized for 

Davos Klosters representative in 
Prague an Pilsen (INEX, Toulky 
Evropou, Adventura, and Elite Voyage).

§ DDK partnership and active 
participation at Swiss-Czech golf 
tournament of HST in exclusive golf 
club Beroun for its members with total 
of 75 participants.
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RhB in premium magazine Choice.

§ July 2023
§ 5/1 RhB advertorial focused on 

summer activities and possibilities 
with RhB (incl. Davos Klosters, 
Engadin) placed in premium lifestyle 
printed magazine Choice. 

§ 27.500 Media Contacts (highly 
focused distribution on VIP, top 
managers, VIP lounges at airport 
etc.).
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Poland.
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Future activities.

§ Madame Edith and Friends trip, focus on autumn, September 
§ Dzień Dobry TVN, GTToS, September
§ STM Geneva, September 
§ ‘Wysokie obcasy’ women´s magazine contest winner trip, September
§ Promotion on GToS with naTemat.pl
§ Autumn promotion in SoMe
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KMM: media trip by girls couple.

§ 29.06 – 04.07.
§ Swiss cities and trains as well as 

outdoor activities
§ A couple: @way.of.blonde and 

@maschines
§ Instagram (reach 520’000, 

Instastories (611’000 impressions) 
and Tik Tok (276’000 views) during 
and shortly after the trip
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KMM: media trip by Marcin and Ada.

§ 15. – 21.07.
§ 2 influencers, a couple  – Marcin 

@marcinkvcinski and Ada 
@a.lenarczyk

§ GToS, Swiss cities and outdoor 
activities

§ GToS application  
§ Instagram, Tik Tok, posts and stories
§ Reach so far 250’000 
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KMM: media trip by @kamila.kalinczak.

§ 14. – 20.08.
§ Journalist and influencer with 

380’000 followers 
§ Panoramic rides, GToS, Swiss cities, 

hiking 
§ Instagram posts and stories during 

and after return
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Campaigning & Activ.: publications after media 
trip in May.
§ Two articles with video content from 

the trip
§ Ticket for a train which converts

sometimes into a boat 
§ Why locals and tourists love Switzerland

▪ Podcast on wyborcza.pl:
§ What is surprising in Switzerland

§ Podcasts on zloteprzeboje.pl: 
§ Dziennik z podróży
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https://wyborcza.pl/AkcjeSpecjalne/10,183973,29885636,bilet-na-pociag-ktory-czasem-zamienia-sie-w-parowiec-albo-autobus.html
https://wyborcza.pl/AkcjeSpecjalne/10,183973,29885636,bilet-na-pociag-ktory-czasem-zamienia-sie-w-parowiec-albo-autobus.html
https://wyborcza.pl/10,82983,29927578,szwajcaria-w-oczach-przyjezdnych-i-lokalsow-za-co-ja-kochaja.html
https://wyborcza.pl/podcast/0,172673.html?podcast=143631
https://zloteprzeboje.pl/dziennik-z-podrozy-w-radiu-zlote-przeboje


Campaigning & Activ.: Newsweek Travelling.

§ Special in Newsweek
§ August 21st
§ 16 pages with focus on RhB, history, 

panoramic rides in autumn time
§ 100’000 copies, reach 490’000
§ On sale for 1 week 
§ Content presented also on 

newsweek.pl
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Campaigning & Activ.: advertorial in ULTRA.

§ Bimonthly magazine for runners and 
outdoor enthusiasts

§ 2 pages advertorial for Aletsch 
Arena

§ Edition July – August 
§ Topic: trail running Swiss Alps100 

and outdoor activities in Aletsch 
Arena

§ QR codes
§ 10’000 copies, 42’000 reach



Campaigning & Activ.: article/advertorial in 
National Geographic Traveler.
§ Monthly travel magazine 
§ August edition
§ 2 pages advertorial 
§ Topic: Grand Train Tour of 

Switzerland, Golden Pass Express 
§ 20’000 copies, 420’000 reach
§ Information about our eGuide

GTToS



Campaigning & Activ.: SoMe activities during 
event.
§ 10. - 14.08.
§ 3 pax trip to Aletsch Arena
§ Participation in Vertical and 50k run
§ Swiss Alps 100 
§ Outdoor possibilities in the region 

promoted 
§ SoMe of ULTRA magazine, runners' 

personal profiles



Camp. & Activ.: cycling contest, 
wysokieobcasy.pl.
§ 7. - 16.07.: Cycling women campaign with our 

Olympic silver medalist Maja Wloszczowska
and two cycling influencers @mambaOnbike
and @MinistraKolarstwa

§ Activities by women´s portal wysokieobcasy.pl
§ Article where readers voted for 1 of 3 routes 

in Switzerland, which a team of 6 women will 
take 

§ Contest – win the trip and come with us
§ Activities by participants promoting the voting
§ 1'500 participants voting, 400 contest 

participants 
§ 20. – 24.08. - cycling trip, Lake Route No. 9



Campaigning & Activ.: eGuide GTToS promotion.

§ Big Story on national-geographic.pl
§ Promotion of GTToS and our eGuide
§ Display promotion on NG and NGT 

service and main page
§ SoMe promotion Facebook and 

Instagram of NGT and NG
§ Page views planned around 

3’000’000 



Campaigning & Activ.: activities by Camprest.

§ Camprest – portal for camping and 
caravanning fans

§ 5 articles about Grand Tour of 
Switzerland and other 
recommendations

§ Instagram and Facebook post and 
stories 

§ Reach 570’000 so far 



Campaigning & Activ.: trail running event PUT.

§ Trail running event in south of 
Poland, PUT- Pogorze Ultra Trail

§ Main prize for best man and woman: 
starting package in Engelberg, Sept.

§ Online contest and online activities 
promoting event and Swiss run 
(SoMe)

§ Maps and ST materials distributed 
during the event also in the starter 
package for each participant 



Campaigning & Activ.: ST Facebook activities.

§ Sponsored posts on MyS Facebook
§ July - August
§ Topics: Swisstainable, Biking 

women, cities, GToS
§ Reach so far 420’000



Campaigning & Activ.: ST Facebook stories.

§ ST Facebook stories 
§ One week for each partner
§ Interaction with viewers
§ Engelberg/Pilatus/RhB
§ Summer in Switzerland, outdoor 
§ Avg. weekly reach around 9’000



GCC.
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KAM/Campaigning: Luxury Promotion Al Rais 
Travel – UAE. 
§ Date: 1 June - 31 July 
§ 50 radio spots in Al Khaleejiya Radio 

(contacts: 2.5Mio)
§ 15’000 flyers: distributed thru Al 

Khaleej Newspaper.
§ Landing page on Al Rais Holidays 

website (reach: 10’000)
§ Total marketing contacts tbc
§ Partners: Zurich & Davos
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KAM/Campaigning: Family Promotion_Cozmo
Travel – KSA. 
§ Date: 1 June - 31 July
§ E-mailers to the Cozmo customers 

database
§ Flyers Distribution
§ Social / GDN, YouTube campaign where 

the destination will be featured on Cozmo 
timeline, stories and promoted content.

§ Total marketing contacts tbc
§ Partners: Geneva, LGR, Lucerne, Zurich, 

Ticino, CransMontana, GRF, Made in 
Bern
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KAM/Campaigning: Summer Promotion_ITL –
KSA.
§ Date: 1 June - 31 July
§ 30 radio spots on MIXFM
§ 21 Newsletters
§ 40 Social media paid ads
§ Total marketing contacts tbc
§ Partners: Geneva, LGR, Lucerne, 

Zurich, Ticino, CransMontana, GRF, 
Made in Bern
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KAM/Campaigning : Family Promotion_ ITL –
Kuwait.
§ Date: 1 June - 31 July
§ 20 newsletters
§ 39 Social media paid ads
§ Total marketing contacts tbc
§ Partners: Geneva, LGR, Lucerne, 

Interlaken, Zurich, Ticino, 
CransMontana, Zermatt, GRF, 
Jungfrau Region, Davos
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Campaigning: Moshaya Family trip.

§ Date: 3-8 JUL 2023
§ The Moshaya family visited Switzerland 

to highlight Zurich and Davos
§ Youtube video views: 1.7 Mio
§ Instagram: 34’563 likes and 514 

comments
§ Instagram post reach: 366k
§ Instagram and Snapchat Stories views: 

260k
§ Total contacts: 2.3 Mio
§ Partner: Zurich, Davos and Europcar
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Campaigning: Emirati Influencers trip.

§ Date: 21-28 JUL 2023
§ Two micro-Emirati influencers: Zainab 

AlSawalhi (zainabalsawalhi) and Farrah 
AlAydi (farrahescapes) visited Switzerland to 
highlight Davos, Lucerne, Gstaad and 
Montreux.

§ Farrahescapes Instagram: 74’085 likes and  
1’609 comments

§ Zainabalsawalhi Instagram: 58’388 likes and 
2’009 comments

§ Total: 132’473 likes and 3’618 comments
§ Partner: Davos, Lucerne, Gstaad and 

Montreux
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Campaigning: MBC Trip.

§ Date: 14-21 JUL 2023
§ The MBC crew with Haya Yasmeen 

and Sara Murad visited Switzerland 
to highlight Lucerne and Geneva.

§ Total marketing contacts tbc
§ Partner: Lucerne, Geneva, 

Buergenstock Resort and Four 
Seasons Geneva
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Campaigning: Emirati Chef in Geneva.

§ Date: 21-28 JUL 2023
§ Emirati chef visited Geneva.
§ Total marketing contacts tbc
§ Partner: Geneva
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Campaigning: VIP trip in Lugano.

§ Date: 26-29 JUL 2023
§ The influencer Noha Nabil visited 

Lugano. 
§ Total marketing contacts tbc
§ Partner: Ticino and Lugano
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Nordics.
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SE: Climbing Camp/Influencer trip.

§ Date: 15-19JUL
§ A female climbing camp – a mix of Swedish 

influencers, all with climbing interests. (8 
participants total)

§ Hosts: 
§ Emma Svensson: Prof. photographer and 

adventurer 33.4K followers
§ Matilda Söderlund: Prof. climber 105K 

followers
§ Partner: Ticino, Ascona/Locarno
§ KPI: Total 404’000 followers, Reach: 2Mio
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SoMe - ”Jodel Tour” by Eva & Vanna. 

§ Date: 9-13AUG
§ The Swedish actress Eva Röse visited the 

Engadin together with her colleague Vanna 
Rosenberg and had five magic days with 
activities from dawn to dusk, in every corner 
of Upper Engadin. Their daily motto was: 
“When you take the wrong train or the 
wrong direction, the only thing that happens 
is that you become richer in beautiful 
experiences and memories.”

§ Reach: 3,675,000
§ Destination: Engadin, Graubünden.
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Oetilloe – digital content cooperation.

§ 1MAY-31JUL
§ Oetilloe is promoting their “swimm-

run-swimm” event in Engadin via 
inspiring content on their social 
media channel linking with ST.

§ Reach: 167’964
§ Partner: Engadin, Graubünden
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KAM - Individual Fam Trips.

Market Dates Company Participant Destination/s

SE 14-17/7 Travel Beyond Eric Astering

Schaffhausen
Bad Ragatz
St Moritz
Bernina Express
Lugano
Gotthard Pano. Expr-

DK 31/7 - 8/8 Nyhavn Rejser Kim Carlsson
Basel
Bern
Luzern

DK 22 - 28/8 Grøn Rejs Lau Holmelin Interlaken
Grindelwald
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China.
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KAM: Swisstainale x Reborn Webinar.

§ Date: 3. August 2023
§ Description: Introduction of 

Swisstainable programme and ‘how 
to’ travel guide to Switzerland 
among the travel trade all over 
Mainland China. Followed by a short 
Q&A 

§ Partners: LX, RhB, STS, 
§ Results:
§ Participants: 453
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ST Travel TV 2023 – 4.

§ Date: August 07th 2023
§ Partner: Lucerne, Titlis
§ Result
§ Audiences: 7’540
§ STC shop visitors imported from live 

streaming: 21’717
§ Page visited imported from live streaming: 

43’805
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KMM: Radio: FM103.9 Summer Switzerland.

§ Date: 10th August 2023
§ Description: 1-hour-radio, FM103.9

Beijing Communication Radio
§ Topics: Summer + Water
§ Partner: Zurich, Lucerne, Rigi, 

Schaffhausen, STS
§ Result:
§ Contacts: 155,000
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World Winter Sports Expo Alliance.

§ Date: 10th of August 2023
§ Place: Beijing
§ Description: Panel discussion at the

Media Conference of the World Winter 
Sports Expo Alliance 2023, introducing
the winter destination Switzerland and a 
potential future partnership between
China and Switzerland. 

§ Result: Exposure to media
representatives and interviews in TV 
and online media
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China Outbound Tourism Recovery Salon by
Beijing Business Daily.
§ Date: 17th of August 2023
§ Place: Beijing
§ Description: China Outbound 

Recovery Salon by Beijing Business 
Daily. Discussing the potential and 
development from the perspective of
NTOs, airlines and the travel trade.

§ Result: media reporting, exchange 
and discussion among KA/KM/NTO
§ Participants: 30 guests 
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KMM: Swisstainable.

§ Date: 14. August 2023 
§ Market: Taiwan
§ Description: Coverage of the ST x 

Kuoni Tumlare Swisstainable event 
in Taipei

§ Partners: LX, Jungfrau Region
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Agency Briefing – Charlotte Travel.

§ Date: 16 Aug 2023
§ Market: HKG
§ Description: tailor made, high-end 

Travel Agent, most of the clients are 
local foreigners with profession

§ Results: 12 staffs in total and 10 
joined the briefing, lots of questions 
on luggage delivery, STS and longer 
stay advises. GToS & MyS.pro were 
introduced 
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C&A: City Splash – WeChat Mini Game.

§ Date: August - September 
§ Description: Launch of the interactive 

mini-game to introduce the Swiss cities 
as summer destinations and give an 
overview of the best activities 
surrounding the topic of water in the 
Swiss cities. 

§ Partners: Lucerne, Zurich, Geneva, 
Ticino, Bern, Zurich, Lausanne

§ Results: ongoing
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KMM: National Geography Traveler CN media 
exposure.
§ Destription: Nature topic on NG 

Traveler magazine, 6pages
§ Results: Top Coverage, with

circulation 970,000
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Korea.
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C&A: Influencer Trip 2023.

§ Title: Influencer Trip 2023
§ Background

§ 4 Korean influencers visit major destinations in 
Switzerland to generate creative and vibrant 
travel contents 

§ To boost up travel needs of KR audiences by 
using the most powerful communication 
channel in Korea: Instagram

§ Period: 3 - 12 Aug
§ Destinations : Zurich, Luzern, 

Jungfraubahnen, Interlaken, Shilthorn, 
Basel, Valais Region, Zermatt

§ Result is in the process of collecting
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C&A: Influencer Trip 2023 Posting Examples.
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KAM: 2023 Swiss Travel Academy.

§ 5th Seminar of STA 
§ Date: Jul. 7th, 2023 
§ Venue: Swiss Embassy in Seoul 
§ 17 KAs of 17th STA participating members

§ Program  
§ Destination Zürich and Schilthorn Trade 

Presentation
§ Zürich presentation by ST
§ Schilthorn presentation by local Rep. 
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Japan.
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Campaigning - 16-page advertorial in ‘25ans’.

§ Special Book-in-Book advertorial in 
‘25ans’ magazine.

§ Issued: 28 July 2023
§ Contact: 87’500.
§ Pages: 16 pages.
§ Focus on luxury travel travel & 

beauty body and mind. Partners: 
Zurich, STS Interlaken, Jungfrau 
Region, Jungfrau Railway, Ticino.
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Campaigning - Swiss Swimming Camp.

§ Swiss National Swimming Team 
trained in Fuji City for the World 
Aquatics Championships in Fukuoka.

§ ST displayed Sustainable panels at 
aquatic center during visitors days. 

§ Date:  2-19 July
§ Venue: Fuji city Aquatics center
§ Visitors: appx. 500
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KAM - Jungfrau Fam Trip. 

§ Fam and media trip to the Jungfrau 
Region in collaboration with 
Jungfrau Railways. 

§ 6 journalists and 4 travel agent got 
to experience a mono-destintion trip 
in Switzerland with the aim of 
highlighting the advantages of 
longer stays. 

§ Dates: 17-21 July 2023. 
§ Participants: 10 pax
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Campaigning – Life Partners Event. 

§ ‘Life Partners’ is a company providing 
services and luxury experiences for 
HNWI.

§ ST organized a tourism event for their 
members at the Swiss Ambassador’s 
residence in Tokyo.

§ Date: July 13, 2023
§ Participants: 80 pax (high-end guests 

from all over Japan)
§ Presentation by ST about luxury travel 

followed by dinner with Swiss wine.
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KAM – Key Account Event 1 August. 

§ Training and networking event with 
tour operators and agents on 1 
August in cooperation with travel 
agent Spacetimenet. 

§ ST held presentation and covered 
the networking dinner at event 
veneu Happo En. 

§ Date: 1 August 2023
§ Participatns: 48 pax
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Campaigning – DOOH cities campaing. 

§ Start of the recovery cities 
camapaing with a DOOH presence 
at the high-income locations 
Roppongi Hills and Omotesando in 
Tokyo. 

§ The campaign is combined with a 
targeted online campaign and aims 
at highlighting the refreshing Swiss 
city summer during the ongoing heat 
months in Tokyo. 

74



Campaigning – in store prmotion with SWISS. 

§ In-store promotion at the Shinjuku 
store of travel agent HIS. 

§ Presence with banner and 
promotion materials of ST and 
partners. 

§ Dates: 16-30 August 2023
§ Visitors: approx 450 pax
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KAM - JATA webinar.

§ Webinar on Switzerland for the 
members of the Japan Association 
of Travel Agents.

§ Date: 4 August 2023
§ Participants: 126 travel agents
§ ST presented wellness tourism, 

Swisstainable and included  
partners’ products.
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KMM - Magazine ‘Skyward’.

§ 'Skyward’ is the in-flight magazine of 
Japan Air Lines.

§ Contacts: 2’900’000.
§ Pages: 1 page
§ Issued: 1 August 2023.
§ Article about scenic train travel such 

as GoldenPass Express, Glacier 
Express, Chocolate Train and lake 
cruises.
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KMM - Online ‘My Navi Women’.

§ ‘My Navi Women’ is a women’s 
online magazine.

§ Contact: 2.9 mio. contacts.
§ Pages: 8 pages.
§ Issued: 16 August 2023.
§ Report about a summer trip from 

Tokyo by SWISS, train travel with 
STP to Thun and a relax stay in the 
Deltapark resort in Thun.
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KMM - Online ‘My Navi Women’.

§ ‘My Navi Women’ is a women’s 
online magazine.

§ Contact: 2.9 mio. contacts.
§ Pages: 9 pages.
§ Issued: 16 August 2023.
§ Report about the visit of a drama 

location in Brienz, Brienz Lake 
cruise, Giessbach, Trauffer
experience and Interlaken.

§ As a result of JB media trip.
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KMM - Online ‘My Navi Women’.

§ ‘My Navi Women’ is a women’s 
online magazine.

§ Contact: 2.9 mio. contacts.
§ Pages: 9 pages.
§ Issued: 17 August 2023.
§ Report about an excursion to 

Jungfraujoch, Eiger Walk hiking and 
Thun Lake cruise.

§ As a result of JB media trip.
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KMM - Online ‘My Navi Women’.

§ ‘My Navi Women’ is a women’s 
online magazine.

§ Contact: 2.9 mio. contacts.
§ Pages: 11 pages.
§ Issued: 21 August 2023.
§ Report about an adventure 

experience on Grindelwald First, an 
excursion to Schynige Platte and 
fondue dinner at Harder Kulm.

§ As a result of JB media trip.
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South East Asia.
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STS: STP Newsletter to Trade.

§ 8 July
§ Market: SEA
§ Target: Communicate upcoming festiv

als in Switzerland and travel tips. 
Promote STP and GTToS offerings.

§ Goals: Continually refresh
and expand existing database. 
Engagements with agents.
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STS: B2B Seminar in Kota Kinabalu, Malaysia.

§ 12 July
§ Market: MY
§ Target: Seminar presentation with

PWT:
§ Invited >30 travel agents
§ Showcase Summer season in Switzerland

and benefits for Outdoor travel.
§ Reconnect with PWT

§ Goals: Promote STP and GTToS, 
Excellence Program sign-ups.



STS: Dynasty Travel July Roadshow Singapore.

§ 16 July
§ Market: SG
§ Target: Seminar presentation:
§ Invite >70 VIP customers
§ Showcase Summer season in Switzerland

and benefits for Outdoor travel.
§ Reconnect with Dynasty Travel

§ Goals: Promote STP and GTToS, >30 
STP sold.
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STS: B2B Seminar in Singapore.

§ 18 July
§ Market: SG
§ Target: Seminar presentation:
§ Invite >40 travel agents
§ Showcase Summer season in Switzerland

and benefits for Outdoor travel.
§ Reconnect with SG travel agents
§ Richard RE to highlight train travel in 

Switzerland.
§ Goals: Promote STP and GTToS, 

Excellence Program sign-ups.
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STS: Agent gathering in Kuala Lumpur, Malaysia.

§ 20 July
§ Market: MY
§ Target: Agent High Tea gathering
§ Invite >20 travel agents
§ Showcase Summer season in Switzerland

and benefits for Outdoor travel.
§ Reconnect with MY travel agents
§ Richard RE to highlight train

travel in Switzerland.
§ Goals: Promote STP and GTToS, 

Excellence Program sign-ups.
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MY C&A: B2C presentation.

§ 01 July 2023
§ Presentation at Easy Europe 

Anniversary Party
§ 200 consumers participated and 

FB Live on Easy Europe platform
§ Partners featured: STS, LX, Zurich, 

Lake Lucerne, Titlis, Interlaken/JJ, 
Schilthorn, Matterhorn Region, 
Zermatt, Graubunden, Davos.

88



SCIB SEA Carried Out Business Meetings.

§ Market: Indonesia, Malaysia, Singapore, Thailand
§ Corporate : Incentives 
§ Period: July 2023
§ Carried out in CH : 04 incentives
§ Grand Total Overnights: 1’119
§ Grand Total Turnover: CHF 372,627
§ Destination: Zürich, Bern, Lucerne, Bürgenstock, 

Geneva, Verbier, Zermatt. 
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SEA KAM – Trade Webinar Outdoors.

§ 05 July 2023
§ Zoom Webinar Topic: "We need to 

summer landscapes, we need 
Switzerland."

§ 2 x Trade newsletters
§ Participants: 180
§ Partners: STS, LX, LLR, GRF
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KAM Thailand – Quality Express new products.

91

§ Development of 4 new products
§ https://bit.ly/42wgqU3
§ https://bit.ly/3Co0Cs2
§ https://bit.ly/3oZ2YKQ
§ https://bit.ly/450Aakz

§ Results from Lifestyles famtrip
with Thai KOLs

§ Partner featured: Zurich
(Lidnt), Graubunden, 
LLR (Pilatus, Rigi), Lausanne, 
Montreux

https://bit.ly/42wgqU3
https://bit.ly/3Co0Cs2
https://bit.ly/3oZ2YKQ
https://bit.ly/450Aakz


KAM – Quality Express with Thai KOLs.

§ Results from Lifestyles famtrip Quality 
Express with Thai KOLs

§ Thai KOLs Instagrams: Noona 1M& 
Joonior 407K

§ Youtube episode1:
https://www.youtube.com/watch?v=LpNQVd
_ER0c

§ Reach: 110K
View as of 31July (2weeks airtime): 13K

§ Partner featured: STS, LX, Zurich, 
Graubunden, Glacier express, Aletsch 
Arena
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KAM – Quality Express with Thai KOLs.

§ Results from Lifestyles famtrip Quality 
Express with Thai KOLs

§ Thai KOLs: Bright (Loi_story)
§ Instagram posts & reels: 94K
§ Facebook: 652K followers
§ Tiktok: 350K view
§ Partner featured:

ep1: Zurich
ep2:Graubunden, Glacier express
ep3: Montreux, Lausanne, Aletsch Arena
ep4: Lucerne (Pilatus, Rigi)
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https://www.instagram.com/loi_story/?igshid=MzRlODBiNWFlZA%3D%3D
https://www.facebook.com/loistories?mibextid=LQQJ4d
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KOL - 100% Women Cycling Challenge.

§ 2-12 July
§ Market: PH
§ Partners:
§ STS
§ Grindelwald,
§ Interlaken
§ Engelberg
§ Davos

§ Goals: Promote outdoor sports, 
Swiss transport
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SG C&A: Roger Federer EZ-Link Giveaway x 
GRAB Singapore.
§ 20 July – 01 August
§ Roger Federer limited-edition EZ-

Link card giveaway with GRAB 
Singapore. Over 300 entries. 50 
winners selected.

§ Goals:
§ Promote STP and GTToS and 

engagement
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TH C&A: KLOOK Campaign.

§ 10 July – 10 August
§ Klook campaign with social media

posts, eDM, campaign page, deals
page, homepage banner and app
push.

§ Goals:
§ Promote STP and GTToS
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STS: National Day greetings to Trade.

§ 1 August
§ Market: SEA
§ Target: Communicate Swiss 

National Day celebration and 
greetings, Promote STP 
and GTToS offerings.

§ Goals: Continually refresh
and expand existing database. 
Engagements with agents.
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STS: B2B Seminar in Bangkok, Thailand.

§ 10 August
§ Seminar presentation:
§ Invite >40 travel agents
§ Showcase Summer season in Switzerland

and benefits for Outdoor travel
§ Reconnect with TH travel agencies
§ Richard RE to highlight train travel in 

Switzerland.
§ Goals:
§ Promote STP and GTToS, Excellence 

Program sign-ups.
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STS: B2B Seminar in Saigon, Vietnam.

§ 11 August
§ Seminar presentation with WorldTrans:
§ Invite >40 travel agents
§ Showcase Summer season in Switzerland

and benefits for Outdoor travel
§ Reconnect with WorldTrans
§ Richard RE to highlight train travel in 

Switzerland.
§ Goals:
§ Promote STP and GTToS, Excellence 

Program sign-ups.
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STS: Dynasty Travel Aug Roadshow Singapore.

§ 19 August
§ Market: SG
§ Target: Seminar presentation:
§ Invite >40 VIP customers
§ Showcase Summer season in 

Switzerland and benefits for
Outdoor travel

§ Reconnect with Dynasty Travel
§ Goals: Promote STP and GTToS, >30 

STP sold.
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STS: Excellence Talk in Jakarta, Indonesia.

§ 22 August
§ Seminar presentation with PanTravel:
§ Invite >30 travel agents
§ Showcase Summer season in 

Switzerland and benefits for Outdoor 
travel

§ Reconnect with PanTravel
§ Goals:
§ Promote STP and GTToS, Excellence 

Program sign-ups.
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STS: B2B Seminar in Semarang, Indonesia.

§ 24 August
§ Seminar presentation with PanTravel:
§ Invite >30 travel agents
§ Showcase Summer season in 

Switzerland and benefits for Outdoor 
travel

§ Reconnect with PanTravel
§ Goals:
§ Promote STP and GTToS, Excellence 

Program sign-ups.
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MY: KMM L'Officiel Summer Media Trip.

§ 2 – 8 August 2023
§ Partners: Zermatt, Matterhorn 

Region Schilthorn, Interlaken/JJ
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SG: KMM L'Officiel Summer Media Trip.

§ 2 – 8 August 2023
§ Partners: Engelberg/Titlis, 

Matterhorn Region, Interlaken 
Region
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MY: KOL Charles Kuay Summer Media Trip.

§ 4 August 2023
§ AI FM Radio Show titled “Summer 

fun activities in Switzerland“
§ Partners: Interlaken/JJ, Davos
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https://fb.watch/mcDIrQSv4U/?mibextid=Nif5oz

https://fb.watch/mcDIrQSv4U/?mibextid=Nif5oz


MY: KOL Desmond Tey Summer Media Trip.

§ #SwissVlog series in Youtube
§ Partners: Zermatt, Matterhorn 

Region, Schilthorn
§ Youtube channel: 
对郑下钥
@duizhengxiayao.official
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MY: KOL Desmond Tey Summer Media Trip.

§ 20 August 2023
§ Travel Talk by Desmond in Kuala 

Lumpur Photography Festival
§ Partners: Zermatt, Matterhorn 

Region, Schilthorn
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MY: KOL Desmond Tey Summer Media Trip.

§ 19 – 21 August 2023
§ Photo disply by Desmond in Kuala 

Lumpur Photography Festival
§ Partners: Zermatt, Matterhorn 

Region, Schilthorn
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MY: KMM – The Star newspaper by David 
Bowden.
§ Circulations: 248,599
§ Readership: 1,185,000
§ Total: 3 full pages
§ Partners features: Ticino, 

Interlaken& Jungfrau Region, Lake 
Lucerne Region
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SCIB SEA Carried Out Business Meetings.

§ Market: Indonesia, Malaysia, Singapore, Thailand
§ Corporate : Incentives 
§ Period: August 2023
§ Carried out in CH : Tba incentives
§ Grand Total Overnights: 1’119
§ Grand Total Turnover: CHF 372,627
§ Destination: Zürich, Bern, Lucerne, Bürgenstock, Geneva, Verbier, Zermatt. 
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SEA KAM – Trade Webinar Lifestyles.

§ 16 August 2023
§ Zoom Webinar Topic: 

"We need to a golden holiday, 
we need Switzerland."

§ 2 x Trade newsletters
§ Unique Participants: 252
§ Partners: Zurich, Lucerne, 

Graubunden
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KAM & C&A – Quality Express with Thai KOLs.
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§ Results from Lifestyles famtrip Quality 
Express with Thai KOLs

§ Thai KOLs Instagrams: Noona 1M& 
Joonior 407K

§ Youtube episode2: link
§ Reach: 110K

View as of 15Aug (10days airtime): 
14K

§ Partner featured: Montreux, 
Lausanne, Lucerne(Pilatus, Rigi)

https://www.instagram.com/noona_nuengtida/
https://www.instagram.com/jr.joonior/
https://www.youtube.com/watch?v=S17Ef81ZklM&t=44s


TH C&A – Thai KOL Prang Kannarun.

§ Reused Family campaign's Thai KOL: 
Ladiiprang (6M followers) content for 
Thai mother's day occasion

§ Instagram reel post traveling with her 
mother: link

§ Reach: 6M
§ View: 1.6M
§ Engagement (likes & comments): 217K
§ Partner featured: Interlaken, JF, 

Schilthorn, Zurich
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https://www.instagram.com/ladiiprang/
https://www.instagram.com/reel/Cv1HgMNNgdn/


TH KMM – Power Travellers.

§ Circulations: 200K+
§ Read: 5K
§ Audience: KingPower duty free 

users
§ Article 8 places not to miss in 

Switzerland: Link
§ Partners featured: JF, Lucerne, 

Zermatt, Lausanne, GEX, Zurich
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https://www.powertravellers.com/traveller/16/show/ch-8-must-not-miss-in-swiss


TH KAM & KMM – KTC World.

§New tour Mono Swiss product 
developed for KTC Credit card 
users

§Promotions on KTC World Facebook 
Contacts: 155K+ & KTC website

§Partners featured: JF, Interlaken, 
Lucerne, Zermatt, Lausanne, Zurich
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TH KAM: ST/STS/RE Joint marketing activity.

§ 10 August 2023, Bangkok
§ Joint marketing activity –

Workshop in cooperation with 
STS & Rail Europe

§ Participants: 40 Thai travel agents 
focused on rails & Rail Europe's 
GSA

§ Active participation of ST, STS, Rail 
Europe & Swiss representatives 
Thailand based.
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TH Public event: Swiss National Day Reception.

§ 03 August 2023
§ Locations: Thailand
§ Attendees: 350+ pax
§ Contribution of ST for main photo

backdrops, featuring partners: 
Interlaken & JF region
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TH Public event– Thailand Tourism Festival 
2023.
§ 2 August 2023, QSNCC Thailand
§ participated in the Opening 

Ceremony of Thailand Tourism 
Festival 2023 on behalf of H.E. 
Mr.Pedro Zwahlen

§ Attendees: 2K+
§ Visited of booths at the festival
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SG C&A: ST IG Filter Contest.

§ Till 31 August
§ ST branded IG filter contest with 3 STPs. 
§ Dark post: 

https://www.facebook.com/MySwitzerlandSE
A/posts/pfbid02RiuyXKtmj3yPCcf1qnAwaPtC
5as4N9kd9UKViAJoX3yupSsvF4LEZ2og32p
E5aLhl

§ IG filter link: 
https://www.instagram.com/ar/129481241810
9684/ (mobile only)

§ Goals:
§ Promote STP and GTToS
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Australia.
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KAM: Perth Trade Event with Partners. 

§ Lunch event in Perth for 50 travel agents. 
Western Australia is a lucrative market.

§ Participating local partners included Swiss, Rail 
Europe and tour operator Entire Travel. 

§ Event included presentations by Switzerland 
Tourism and all partners.

§ The event was very well received by all 
attendees (and partners). 

***Newsflash***
Switzerland Tourism is nominated for the first time 

as     Most Popular Tourism Board at the 
National Tourism Industry Awards (to be held in 

Melbourne Nov 2023)
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India.
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KAM: ST India Webinar – Interlaken – Jungfrau 
Railways – 17th Aug 2023.
§ Exclusive 45 min webinar –

Interlaken Tourism, Jungfrau 
Railways & Outdoor Switzerland

§ Product presentation, showcasing 
the various touristic offerings, and 
the latest news / updates for the 
Indian market

§ Live polls + live Q&A session + quiz 
at the end

§ Total No. of attendees = 563
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KAM: ST India Webinar – Interlaken – Jungfrau 
Railways – 17th Aug 2023.
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KAM: Trainings in Delhi and Mumbai - 22. and 
23. August 2023.
§ Series of training in Delhi and 

Mumbai with presence of Key 
Partners: STS, Zurich Tourism, BLS, 
RhB, Aletsch Arena and MGB

§ Participants received various 
updates on new destinations, new 
hotels new experiences, etc

§ Attendees: 87 in Delhi, 138 in 
Mumbai
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Markets West.



Switzerland.
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Coop Summer-Promo.

§ Publication: KW 20, 16th May 2023
§ Circulation: 2.7 Mio. / Readership: 3.5 

Mio. 
§ German / French / Italian
§ 6 pages
§ 2 pages inspirational content
§ 4 pages hotel content

§ 58 Hotel offers
§ Print version mirrored online on coop.ch
§ Additional social push via digital agency

§ Introduction of ST hotel categories
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ST Swisstainable Summerspecial.

§ Integration in Schweizer Illustrierte & Illustré
§ Publication: 23.06.2023 
§ German/French
§ Print Circ. 187’000 / Reader: 760’000 
§ Online: 107’400 visitors per day / 0.11 % CTR
§ SoMe: 72’975 reach / 0.56% CTR
§ 37 pages, incl. Freespace Interview M. 

Nydegger
§ SBB, J3L, Zürich, Basel, Luzern, Fribourg, 

Engadin/Val Müstair, ST Hotel, 
Jungfraubahnen, Kambly, WHES, Mammut, 
out & about, Europcar, Rausch, SCM, 
Raiffeisen, Responsible Hotels
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RailAway Travel Magazine - Summer/Fall 2023.

§ Leisure magazine by SBB/RAW 
§ Circ. DE 110'000 / FR 60'000 / IT 

30’000
§ Distribution: on trains & train stations 

Jun - Sep 2023
§ Monothematic issue on “Swisstainable”
§ Content creation: 8 pages sustainable 

stories,
Cities, 100% Women & Hotels 

§ Co-Sender with Cover Logo & back 
cover ad
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Integration in daily newspaper.

§ 2.5 page print spread in 10 daily newspaper
§ Publication: 24./25. June 2023
§ Circ. 810’000 / Reader: 2'040’000 
§ German/French/Italian
§ Topics: Summer, Hiking, e-Bike
§ Fribourg, Lugano, Zürich, Visana
§ Tages-Anzeiger, Berner Zeitung, Le Matin 

Dimanche, 
St. Galler Tagblatt, Luzerner Zeitung, 
Aargauer Zeitung, 
Bz Basel, Walliser Bote, Corriere del Ticino, 
La Domenica.
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Sommer in der Schweiz.

Die warmen Sommertage in der Schweiz geniessen. 
Neues erleben und Unbekanntes entdecken. Ob zu Fuss 
oder auf zwei Rädern, weit weg von der Zivilisation oder 
mitten in der Stadt – Sommerferien in der Schweiz bieten 
grenzenlose Möglichkeiten.

Zürich – die Stadt  
am Wasser.
In Zürich ist der nächste Sprung  
ins  Wasser nie weit entfernt. An heissen 
 Sommertagen sorgen Bäder entlang  
der Flüsse und am See für Abkühlung. 
Wer ein Badeparadies sucht, wird an  
der Limmat fündig: sei es am Oberen 
oder am Unteren Letten oder im Fluss-
bad Au-Höngg. Der Schanzengraben  
mit  idyllischer Promenade ist ein Ort der 

 Erholung. Und die Saffa -
Insel, etwas  ausserhalb des 
Stadtzentrums, lässt richtig 
 Ferien- Feeling aufkommen.

Urlandschaft am Schwarzsee. 
Oberhalb vom Schwarzsee in der Region Freiburg führt eine 
Rundwanderung durch die von Gletschern geformte Urlandschaft 
Brecca mit dem Naturdenkmal Breccaschlund. Es geht an 
 Kalksteinwänden vorbei und über grüne Alweidern, auf denen 

Kühe stets wiederkäuend grüssen. Entlang des 
Wegs werden Wanderinnen und Wanderer in einer 
der gemütlichen Buvetten, auch Rippa genannt,  
mit lokalen Köstlichkeiten belohnt.

Den Schweizer 
Sommer geniessen.

Von Lugano in die Höhe. 
Vom mediterranen Lugano zur Berghütte hoch.  
21 Kilometer und 1400 Höhemeter – der Aufstieg 
zur Capanna Monte Bar hat es in sich. Mit dem 
 E-Bike ist die Route jedoch gut machbar und die 
 Anstrengung lohnt sich. Die neu erbaute Hütte 
 bietet ein  atemberaubendes Panorama. An klaren 
Tagen reicht die Sicht bis nach Mailand, zum Monte-

Rosa-Massiv und zu den Bündner  
und Berner Alpen. Am besten lässt 
sich die Aussicht bei einem Tessiner 
Plättli geniessen.

Mehr Informationen finden Sie unter MySwitzerland.com/sommer 
oder Telefon 0800 100 200 (kostenlos).

Weisch, was ig meine?
Wir verstehen uns – oder doch nicht? Erraten Sie 
jetzt Begriffe im lustigen Quiz mit den Visana-Bot-
schaftern Mujinga Kambundji und Christian Stucki.  
Mit etwas Glück erkunden Sie die Schweiz in diesem 
Sommer mit einem neuen E-Bike von Thömus.

Mitmachen und E-Bike gewinnen auf fit.visana.ch

Visana – viel mehr als ein Kranken- 
und Unfallversicherer. Praktisch  
und bequem: alle Versicherungen aus 
einer Hand. visana.ch

Publireportage

401_23e_01_publi_reg_beilage_sommer_sbb_434x290mm_de.indd   All Pages401_23e_01_publi_reg_beilage_sommer_sbb_434x290mm_de.indd   All Pages 05.05.23   12:0805.05.23   12:08



Coop Swisstainable Promo.

§ Publication: KW 25, 20th June 2023
§ Circulation: 2.7 Mio. / Readership: 3.5 Mio. 
§ German / French / Italian
§ 6 pages

§ 2 pages Swisstainable content
§ 4 pages hotel content

§ 37 Hotel offers
§ Print version mirrored online on coop.ch
§ Additional social push via digital agency

§ Each booking comes with either free or
40% discount on travel with public 
transportation
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ST Swisstainable Summerspecial.

§ Integration in Terre & Nature 
§ 6 pages (incl. Freespace: 100% 

Women)
§ Publication: 29.06.2023 
§ German/French
§ Print Circ. 65’000 / Readership: 300’300
§ Online: 35’912 contacts / NL: 4’688 

recipients
§ Instagram: 5’435 Followers / 970 Clicks
§ Online Banner: 677 Clicks
§ Graubünden, Valais, St. Gallen
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BeNeLux.
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BeNe. Promotion. Swisstainable – Ambassador.

§ Key partner campaign for summer & winter 
2023-2025.

§ Collaboration with Belgian TV Host & singer
Evi Hanssen as Ambassador.

§ Communication in selected lifestyle 
magazines from Belgian and Dutch media 
house Roularta.

§ Social media, Google ads, YouTube and
VDX campaign with a dedicated landing 
page on MySwitzerland.com in summer
(Aug-Sep) and winter (Oct-Nov).
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Netherlands. Promotion. Swiss Cities and Basel.

§ Digital campaign for the Swiss Cities 
and key partner Basel in the 
Netherlands with DPG media group on 
the newspaper “De Volkskrant” website

§ 3 articles about culture, water activites
and Basel

§ Native ads
§ Date: 12.06. - 12.07.2023
§ 12.8 Mio. Impressions 
§ 49’477 page views
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Netherlands. Promotion. Swiss Cities.

§ Print & digital campaign for the Swiss 
Cities with focus on Zurich, Lausanne and 
Basel in the Netherlands with the 
newspaper “NOUVEAU”

§ Media trip with a journalist/influencer 
§ Digital marketing contacts:

§ 2 digital articles (min. 16’500 sessions)
§ Smarticles : Ca. 400’000 impressions
§ Print marketing contacts: 85’000 readers (2 

paid articles and 2 editorial articles)
§ SoMe ambassador posts (10’000 followers)

§ First phase 31.07.23 – 2nd phase 08.10.23
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Italy.
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Campaigning & Activation: OOH Roger Federer 
campaign.
§ Period: 19.06 - 30.07.2023
§ What: OOH Roger Federer 

campaign with IGP Decaux
§ 4 vintage trams with exterior full-wrap 

branding and interior posters 
§ RF visuals (Bernina Express, Glacier 

Express, Goldenpass Express, 
Südostbahn) and QR code

§ Contacts: 8.609.244
§ Partners: RhB, STS

139



Impressions.
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A little extra J.

141



Campaigning & Activation: Digital campaign with 
Teads.
§ Period: 23.06 - 31.08.2023
§ What: Native Advertising campaign 

with Teads to promote summer 
activities in Valais

§ Impressions: 26.793.344
§ Clicks: 130.233 (partial results)
§ Partner: MRAG (Aletsch Arena, 

Martigny Region, Leukerbad)
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Campaigning & Activation: Influencer trip Swiss 
Cities campaign.
§ Period: 29.06 - 02.07.2023
§ What: Influencer trip to Lucerne and 

Lugano with Laura Masi @ruberry 
(82.000 followers) as part of the 
Swiss Cities campaign  

§ Content: 1 IG post, 2 reels (Lugano 
& Lucerne) and 55 stories (Link)

§ Impressions: 58.000
§ Video views: 22.000
§ Partners: Lucerne, Lugano, STS
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https://www.instagram.com/p/CuojqF-MS85/?hl=en
https://www.instagram.com/p/CuZLd30NRQm/?hl=en
https://www.instagram.com/stories/highlights/18288614503185074/?hl=en


Campaigning & Activation: Advertising on 
La Freccia Sans Frontieres magazine.
§ Date: 01.07.2023
§ What: Advertising page on bimonthly 

magazine LA FRECCIA Sans 
Frontierers (Italian-French magazine 
distributed on board of Frecciarossa
trains between Milan and Paris)

§ Focus: Grand Train Tour of 
Switzerland (Bernina Express visual)

§ Contacts: 12.500
§ Partners: STS, RhB
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Campaigning & Activation: Advertising on  
La Freccia magazine.
§ Date: 01.07.2023
§ What: Advertising page on monthly 

magazin LA FRECCIA (board 
magazine on Frecciarossa trains)

§ Focus: Grand Train Tour of 
Switzerland (Glacier Express visual)

§ Contacts: 262.500
§ Partners: STS, RhB
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Campaigning & Activation: Digital OOH Roger 
Federer campaign.
§ Period: 03.-30.07.2023
§ What: Digital OOH Roger Federer 

campaign with IGP Decaux
§ 217 digital bus shelters in Bologna, 

Genova, Milano and Pavia
§ 170 metro displays in Brescia, Milano, 

Roma and Torino
§ RF 15” snippet and QR code
§ Impressions: 5.741.894
§ Partner: STS

146



Campaigning & Activation: E-Newsletter July.

§ Date: 04.07.2023
§ What: ST E-Newsletter July (Link)
§ Market inputs: 
§ Vacanza gratis in Vallese
§ Locarno Film Festival

§ Contacts: 25.620
§ Open rate: 35.28%
§ Partners: MRAG, Ticino (Ascona-

Locarno)
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https://crm.stnet.ch/crm/service/nlweb?bpid=1600113733&mid=353&nlid=1608735242&language=it&chk=V12mLROeDA&preview=true&allBlocks=true


Campaigning & Activation: Promotional video 
with Michelle Hunziker.
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§ Date: 14.07.2023
§ What: Launch of the video 

“Sul Jungfraujoch con Michelle” on 
Michelle Hunziker’s Instagram 
channel (Link)

§ Views: 912.000
§ Likes: 21.000
§ Partners: Made in Bern (Interlaken, 

Jungfraubahnen), STS

https://www.instagram.com/p/CurNsHbgVRc/


Campaigning & Activation: OOH Swiss Cities 
campaign at Swiss Corner in Milano.
§ Period: 17.-23.07.2023
§ What: OOH campaign at Swiss 

Corner in Milano to promote 
Summer in Swiss cities (2nd wave)
§ 9 lightboxes with campaign visuals
§ 1 ledwall with campaign video

§ Impressions: 250.000
§ Partners: Basel, Bern, Geneva, 

Lausanne, Lucerne, STS, 
Winterthur, Zürich
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Campaigning & Activation: Influencer trip Swiss 
Cities campaign.
§ Date: 19.-21.07.2023
§ What: Influencer trip to Basel with 

@marta_unavaligiadisogni (103.000 
followers) as part of the Swiss Cities 
campaign  

§ Content: 1 IG post, 1 IG reel (Link) 
and 38 stories (Link)

§ Partners: Basel, STS
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https://www.instagram.com/p/CvPLCjVI2lf/
https://www.instagram.com/stories/highlights/18052649470445349/


Campaigning & Activation: Advertorial with 
“Teatro alla Scala” Milano.
§ Date: 24.07.2023
§ What: 2-pages advertorial in the 

ballet program Romeo e Giulietta at 
“Teatro alla Scala” Milano

§ Distribution: 5.000 copies to all 
guests on location

§ Partner: Vaud
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Campaigning & Activation: E-Newsletter August.

§ Date: 31.07.2023
§ What: ST E-Newsletter August (Link)
§ Market inputs: 
§ Zurich rooftops
§ Summer in Berne

§ Contacts: 15.824
§ Open rate: 38.83%
§ Partners: Made in Bern (Bern 

Welcome), Zürich 
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https://crm.stnet.ch/crm/service/nlweb?bpid=1582102759&mid=353&nlid=1612344022&hid=1613329813&language=it&chk=WT13aSaxWT


Campaigning & Activation: Advertising on 
La Freccia magazine.
§ Date: 01.08.2023
§ What: Advertising page on monthly 

magazine LA FRECCIA (board 
magazine on Frecciarossa trains)

§ Focus: Grand Train Tour of 
Switzerland (Gotthard Panorama 
Express visual)

§ Contacts: 262.500
§ Partner: STS
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KAM: Travel Open Day Summer Party 2022. 

§ Date: 06.07.2023
§ What: Summer party organized by 

Travel Quotidiano Magicland, 
Valmontone (Rome)

§ Focus: Summer experiences
§ Participants: 80 trade 

representatives
§ Partner: RhB
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KAM: Fam trip Andermatt. 

§ Date: 21.-23.07.2023
§ What: Fam trip to Andermatt
§ Focus: Summer excursions, 

Radisson Blu, The Chedi Hotel
§ Participants: 6 trade representatives
§ Partner: Lucerne (Andermatt)
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KMM: Individual media trip. 

§ Date: 28.06 - 01.07.2023
§ What: Individual media trip 

centre-south Italy
§ Focus: Montreux 
§ Participants: Enrico Pulcini and 

Anna Brofferio for Radio RAI
§ ST supported with Swiss Travel 

Pass
§ Partner: Vaud (Montreux)
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KMM: Individual media trip. 

§ Date: 29.06 - 03.07.2023
§ What: Individual media trip 

centre-south Italy
§ Focus: Geneva and Interlaken
§ Participants: Francesca Barbarancia 

and Andrea Scotto for 
voicesearch.travel

§ Partners: Geneva, Made in Bern 
(Interlaken)
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KMM: Media meeting Valais.

§ Date: 05.07.2023
§ What: Exclusive media meeting in 

Rome at the historic location Stadio 
di Domiziano - Piazza Navona
§ Partner presentation accompanied by an 

archaeologist during a visit to the historical 
remains of the Domiziano stadium 

§ Participants: 29 media 
representatives

§ Partner: MRAG

158



KMM: Individual media trip. 

§ Date: 05.07.2023
§ What: Individual media trip 

Northern Italy
§ Focus: Lugano and its museums

(LAC, Fondazione Bally, Musec)
§ Participant: Dario Bragaglia for 

ilgusto.it and Artribune.com
§ Partner: Ticino (Lugano)
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KMM: Group media trip Geneva.

§ Date: 06.-09.07.2023
§ What: Group media trip to Geneva
§ Focus: CERN, Carouge, wine 

tasting in Satigny, Red Cross 
Museum, Reformation Museum

§ Participants: 6 journalists from 
Veneto region

§ Partner: Geneva
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KMM: Individual media trip. 

§ Date: 11.-12.07.2023
§ What: Individual media trip 

Northern Italy
§ Focus: Art in Lugano (Musec, 

Fondazione Bally, Sonnenstube)
§ Participant: Andrea Battaglini for 

lastampa.it
§ Partner: Ticino (Lugano)
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KMM: Media newsletter Interlaken.

§ Date: 14.07.2023
§ What: Newsletter to media database 
§ Focus: Water sports in Interlaken, 

launch of promotional video “Sul 
Jungfraujoch con Michelle”

§ Contacts: 1.800
§ Partners: Made in Bern (Interlaken, 

Jungfraubahnen), STS
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KMM: Individual media trip. 

§ Date: 27.-30.07.2023
§ What: Individual media trip 

Northern Italy
§ Focus: Ticino, Andermatt, Berner 

Oberland, Brig, Simplon Pass
§ Participant: Andrea Pistolesi for 

Bell’Europa
§ Partners: Made in Bern (BLS), 

MRAG, Lucerne (Andermatt), 
STS, Ticino
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KMM: Individual media trip. 

§ Date: 22.-24.08.2023
§ What: Individual media trip Northern 

Italy to Lucerne
§ Focus: Lucerne, Villa Senar, KKL
§ Participant: Andrea Battaglini for 

lastampa.it
§ Partner: Lucerne
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KMM: Individual media trip. 

§ Date: 26.-31.08.2023
§ What: Individual media trip centre-

south Italy to Lucerne
§ Focus: Festival delle Orchestre 

sinfoniche Lucerna
§ Participants: Roberto Cantini for 

lemeridie.it
§ Partner: Lucerne
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France.
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Campaign Activation – Swiss Cities. 

Partnership with Cosmopolitan
§ Goal : Promote the summer in the Swiss 

cities
§ How ?

§ Dedicated online content hub in partnership 
with Cosmopolitan

§ City Guide illustrated by @cirquedepapier
(French illustrator)

§ Timing : July to September
§ Digital campaign to promote city guide

§ Display, editorial pushes and Social media 
campaign

§ KPIs : 1.2M reach – 80k visits
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Have a look at it here

https://www.cosmopolitan.fr/voyages/cityguidesuisse/


Campaign Activation – Swiss Cities Key 
Partners.
Partnership with Le Bonbon
§ Goal : Promote the summer in the cities 

campaign
§ Where ? In our 2 Key Partner cities Zurich and 

Basel
§ How ?

§ Creation of a 2 itineraries video in Zurich and Basel
§ + an online article hosted on lebonbon.fr and 

lebonbon/travel.
§ Distributed on lebonbon social media plateforms : IG, 

TikTok
§ Timing : June to August
§ KeyPartner : Basel and Zurich
§ KPIs: 1,85 M de points de contact per video
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Zurich Basel

https://www.instagram.com/reel/CuHY1sFIXxC/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Cu9dE5nogqe/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==


Campaign Activation – Public Transportation.

§ Campaign with TGV Lyria and STS
§ Goal: Promote city trip to Lausanne & 

Montreux by train from Paris with TGV Lyria as 
well as the GTToS

§ Media Partenership Radio Nova, les 
Inrockuptibles & Deezer
§ Promotional Code with TGV Lyria: over 300 tickets 

sold
§ Trip to Lausanne and Montreux Jazz Festival 

with winners of sweepstake and 6 influencers
§ Show cooking in a spectacular venue in Lavaux with 

French chef Michel Roth
§ Influencer trip on the GTToS: reach of over 

800K+ people
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KMM – France 2 – La Suisse sans avion.

§ 20h – France 2 – Public 1st channel
§ 4 millions viewers (2nd most

important info show in France)
§ How to travel with a smaller CO2 

impact: Switzerland by public 
transportation

§ TGV Lyria-SBB / Lugano /GoPex / 
Lucerne

§ TV shoot in July 2023
§ Link here
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https://www.francetvinfo.fr/decouverte/vacances/vacances-un-periple-helvetique-sans-avion_6018335.html


KMM – TF1 – Franches-Montagnes.

§ Journal de 13h – TF1 (first TV 
channel in France)

§ 6.5 millions viewers
§ Weekly serie: "Trésors à deux pas 

de chez nous"
§ Franches-Montagnes – Jura (J3L)
§ TV shoot in June 2023
§ Link here
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https://www.tf1info.fr/voyages/video-tresors-a-deux-pas-de-chez-nous-voyage-surprenant-dans-le-jura-suisse-2264836.html


KMM – TF1 – Le 13h – Pilatus.

§ Journal de 13h – TF1 (first 
TV channel in France)

§ 6.5 millions viewers
§ Weekly serie: "Alpes Vertigineuses"
§ 6 minutes on Pilatus
§ TV shoot in June 2023
§ Link to replay
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https://www.tf1info.fr/voyages/video-pilatus-suisse-le-grand-frisson-dans-les-alpes-ce-train-a-cremaillere-est-le-plus-pentu-du-monde-2267334.html


SCIB France : KAM - Networking Event 
Afterwork Lyon.
§ Date: July 3th 2023 in Lyon
§ Target: Mainly corporates and some 

agencies
§ What: Workshop & game to discover the 

destinations
§ Partners : Crans Montana, Geneva, 

Ramada Encore Geneva Hotel, Villars

à Corporates contacts found through service 
provider “Seminaire Business Events”
à 10 participants – A lot of no-shows 
because of riots
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Portugal.
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Trade campaign with Viagens El Corte Inglés.

§ Sales oriented campaign to push Switzerland
with Viagens El Corte Inglés, one of the main
trade players in Portugal with 16 selling points.

§ Collaboration included:
§ Microsite and online brochure,
§ Traffic campaign on SoMe,
§ Display campaign on VECI, 10” spot on their

TA screens and their shopping center,
§ Wall decals and posters in their agencies,
§ Online banners and discovery ads,
§ Newsletter CRM,
§ In person Agents’ training.
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Timing: June / July 2023
Marketing contacts: 420’000 



Drawing landscapes  with WorldSketchingTour.

§ Content Creator, Luís Simões, a sketch artist
and explorer, embarked in a journey through
Zurich, Schaffhausen, St. Gallen and Appenzell,
immersing himself in the blend of urban and
nature landscapes.

§ His posts on Instagram have already reached
90’000 accounts with a lot of engagement.

§ In total, Luís produced 13 posts and reels,
67 stories, which are now showcased as a
permanent highlight. He also created a beautiful
book with 20 sketches that have been
digitalized.

176

Timing: July 2023
Marketing contacts: 350’000

Followers: 39.1K
Engagement rate: 4.58%



Summer in the Cities with MUST.

§ A journalist from “MUST”, an online magazine,
participated in the international media trip on
Summer in the Cities.

§ One month later, a nice article was published,
highlighting the refreshing summer
experiences of swimming in lakes, rivers and
fountains in the cities of Winterthur, Zurich,
Basel and Geneva.

§ “MUST” magazine is the lifestyle and travel
edition affiliated with one of the main
Portugal’s newspapers, “Jornal de Negócios”.
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Timing: August 2023
Media contacts: 91’250



Top Coverage STS with Público Fugas.

§ A journalist and a photographer from
“Público”, a leading high-quality print and
digital newspaper, participated in the
international media trip “Swiss Travel
System: sustainable by design”.

§ An extensive print and digital report was
published in their dedicated travel and culture
edition named “Fugas”.

§ In addition, several posts were published on
their social media channels.
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Timing: August 2023
Circulation: 104’839
Media contacts: 4’359’725



Spain.
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Sketching «This is Basel» with Alicia Aradilla. 

Reaching out a new audience. 
§ @a.aradilla is a travel sketcher and content 

creator who has recently travelled to Basel 
creating an illustrated travel diary showing all 
the beautiful highlights of the city 

§ She has also shared the experience with his 
community and created an IG guide too

§ We will produce a notebook with her 
illustrations and sent it out to our top media 
contacts as an inspiration to get to know 
Basel personally
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K R I S Timing: June-July 2023
Marketing contacts: 650’000  

§ 6 posts & 47 stories

@a.aradilla
236’000 followers
7 – 10% engagement rate

https://www.instagram.com/a.aradilla/


Influencers cities campaign Spain (I). 

Selection of three very different & wide-ranging 
profiles for St.Gallen, Winterthur and Zurich. 
§ @judithtiral is an Instagrammer, Youtuber, 

Tiktoker and podcaster. She's a very funny girl, 
cultured and whose videos reach an average of 
200’000 people

§ Publication of a lot of content not only on water 
and summer activities, but also on the great 
cultural offer of the three cities

§ In the coming weeks she will post an extensive 
video on YT about her trip
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K R I S

Timing: June-July 2023
Marketing contacts: 3’870’360

Followers: IG 127k / YT 335 k / TK 444k
Total followers: 906k



Influencers cities campaign Spain (II). 

§ @lamochiladesara is an 
instagrammer with a lot of 
storytelling, young & dynamic and 
with a more typical travel profile

§ She spent 6 days in Zurich to 
immerse herself in the city and get 
to know its wide range of cultural 
and water activities
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Timing: June-July 2023
Marketing contacts: 500’000M A X

Followers: IG 126k



Influencers cities campaign Spain (III). 

§ @patriciafedz is very young but has a very good 
energy and talks about culture and literature 
putting everything in a very current context

§ She hasn't done almost anything commercial so 
it has been a great opportunity to make a content 
with a different approach and show Switzerland 
from his point of view

§ She has just received an educational content 
creator award at Tiktok

§ Its average number of views is usually 50k, with 
some videos reaching more than 200k
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K R I S

Timing: June-July 2023
Marketing contacts: 969’921 Followers: IG: 26 k / TK 391k

Total followers: 417k



Dedicated TV programs about Fribourg Region. 

§ The program «Aquí la tierra» dedicated to 
gastronomy and traditions is one of the 
most watched in Spain and is broadcasted 
by the first channel TVE 

§ As a result of a recent media trip to the 
Fribourg Region, two different reports were 
broadcast during the month of July

§ One on artisanal milk chocolate production 
in Gruyères and another one on the 
breeding of native Swiss races of sheep 
and goats in Sciernes d’Albeuve
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Timing: 2. & 4.July 2023
Media contacts:  1’000’000 each program 

M A X



Top coverage with Jura & 3 Lacs. 

§ It is the first time that two extensive articles 
on the Jura & 3 Lacs region have appeared in 
two different Spanish national media

§ It is the result of a single press trip, where the 
journalist has published a 4-page report in El 
País Semanal on the history of the absinthe 
and a double article on Le Corbusier & La-
Chaux-de-Fonds in La Vanguardia Magazine

§ Both reports have been published both in print 
and digital format
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Timing: July 2023
Circulation : 339’084 copies 
Media contacts: 4’415’581
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Top coverage with Davos. 

§ Article in print and online about Davos and 
the Kirchner Museum in the weekly 
magazine of El País, one of the national 
newspapers with the largest circulation in 
our market

§ The journalist will also publish an extensive 
report on the Hotel Schatzalp and «The 
Magic Mountain» to coincide with the first 
centenary of its publication in 2024
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Timing: August 2023
Media contacts: 2’498’482
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Trade campaign @ Europamundo.

§ First campaign with Europamundo, TO 
based in Madrid but with important 
sales in LATAM and Asian markets 

§ This new collaboration included: 
§ Banner in homepage
§ DEM newsletter
§ Social Media organic posts
§ LATAM B2B webinar 
§ 3 press releases by Ladevi (trade media)
§ DEM newsletter Ladevi (Colombia & Mexico) 
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» Check it outTiming: May 2023 & September 2023
Marketing contacts: 350’000

https://www.europamundo.com/itinerario_menu.aspx?em_search=y&rutaid=744&temp=2023


AMoS advertorial @ El Duende. 

§ El Duende is a niche magazine for 
urbanites who love culture & design and is 
distributed free of charge in selected 
venues in the city of Madrid

§ Creation of a 7-page branded content in 
print & digital where the 10 AMoS have 
been integrated prominently

§ The action has been complemented by 
several publications in the magazine's 
SoMe channels and an exclusive NL
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Timing: July 2023
Circulation : 25’000 copies 
Marketing contacts:  250’000 

KRIS



UK/Ireland.
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Autumn campaign 
Launch of autumn movie in Edinburgh.
§ 22nd June Launch of the autumn 

movie with the stars of the movie 
comedians Jamie MacDonald and 
Julia Sutherland

§ 2 launches, first one for media and 
VIP guests

§ Second launch with trade guests 
and Swiss partners

§ Q&A with Jamie and Julia sharing 
their experiences of Switzerland
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Blum, the podcast. 

§ Launch event for the English version at a 
cinema in East London on 27 Jun

§ Mix of guests: media, content creators, 
partners

§ Interview with Marcus Hurst, Creative 
Director and Co-Founder of El 
Extraordinario, and Alex Herrmann

§ Q&A session with audience and quiz
§ Launch of 1st episode on 28 June 
§ After a successful launch, the journey

continues with paid partnership with mainly
Wallpaper media work
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Blum, paid promotion.

192



Blum. 
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• #3 in the UK Fiction charts on Apple on 5 July. Check 
for updates!!

• Position placement in the ‘Fiction Playlist’ on Global 
Player

• Mention in the podcast section of The Guardian 



Waterloo Out Of Home Promotion.

§ 26.06. – 23.07.2023 Waterloo activation to promote GTToS – Waterloo is Europe's biggest 
out of home screen

§ In addition we have animated D6 sheets and run a GEO targeted online promotion
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Recovery - Autumn for Our Senses.

§ Distribution – Main Autumn Spot:
§ Via cinema screen advertising, to targeted audience 

receptive to Swisstainable/ Swiss Autumn messaging  
- 23 June – 27 July

§ Focus - selected luxury, independent, art-house 
cinemas

§ Pre-roll cinema screen advertising, 75sec spot 
showcased on UK-wide cinema screens 

§ Spot featured on cinema ad reel prior to main film 
(Silver placement)

§ Deliverables:
§ (GAP) Guaranteed Audience Package Luxe + Film 

Pack add on – allowing advertiser to select specific 
films that profile highly against a brand’s target 
audience
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Grand Alphorn Tour 19-23 June 2023.

§ 20 Swiss Partners from Destinations, Transport and Hotels
§ 4 cities with London, Birmingham, Manchester and Edinburgh
§ Focus on Grand Train Tour with a mix of presentations, networking and social 

interaction 
§ 169 trade contacts participated in the 4 days
§ Key partners Swiss International Air Lines and Swiss Travel System were 

present in all 4 cities
§ 2 bonus events in London with a Sustainability workshop with Travel Weekly 

and the launch of the autumn film in Edinburgh with the comedians Jamie 
MacDonald and Julie Sutherland
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Grand Alphorn Tour.
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Travel Weekly Sustainability workshop.

§ Discussion: How to work in partnership with each other in furthering sustainable 
travel and encouraging clients to choose sustainable friendly destinations. Travel 
Weekly are publishing a number of editorial articles in the coming weeks

§ Speakers:
§ Lufthansa Group
§ Travel Corporation
§ Cosmos&Avalon Waterways
§ NewMarket Holidays
§ Intrepid Travel
§ Hotelplan UK
§ Switzerland Tourism
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Travel Weekly Sustainability.
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Hidden Valais fam trip 12-15th June 2023.

§ Hidden Valais with focus on culinary 
experiences

§ 6 Tour Operators and Travel 
Advisors

§ For most it was the first time in the 
Valais and they all loved it

§ ST Tour Guide Urs Michel
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Partnership with Inghams.
RHS Hampton Court Flower Show.
§ 3-9th July 2023
§ Inghams are hosting an Alpine 

Chalet and Garden
§ Switzerland Tourism and Swiss 

Travel System are partner with a 
holiday competition at the show and 
supporting activation marketing with 
newsletter, Social media, postcard 
mailing with special Swiss walking 
offers
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Swiss Deluxe Hotels x GToS.

§ Mosimann Rally 2023, promoting Swiss 
Deluxe Hotels & GToS

§ Media Trip took place in June with Anton & 
Katrin Mosimann and a journalist from 
Telegraph UK and a filmer/photographer to 
produce content

§ SDH additional invited CH content creators 
and media

§ Paid promotion in the UK via Telegraph: 
online long read & one full page print article

§ Coverage in CH: Gault Millaut Channel, 
Schweizer Illustrierte, Marmite (to follow)
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https://www.telegraph.co.uk/travel/spark/best-of-switzerland/chef-anton-mosimann-grand-tour/


Wired for Adventure.

§ Individual activity: Valais
§ Niche/ premium outdoor platform
§ Audience

§ Print: readership 83’000
§ Digital: 100k uniques/ month
§ SoMe: 140k followers IG, FB & Twitter

§ Deliverables:
§ July 2023 – In Focus: Brig-Simplon

§ Editorial print feature
§ Digital content feature
§ Digital ads + side panels/ take overs
§ E-newsletter – 30k distribution
§ Bespoke SoMe – organic & targeted

203



Swiss training at TUI UK&Ireland.

§ TUI hosted a Swiss training 
afternoon on the 16th August 2023 at 
their head office in Surbiton

§ General presentation to the trade 
team of 30 plus 48 called in via 
teams

§ Swiss Quiz followed the 
presentation

§ Chocolate making session for the 
TUI teams creating Swiss mountains
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Fam trip for travel advisors.

§ 2nd-6th July 2023 to the Jungfrau 
Region and Adelboden-Lenk-
Kandersteg

§ ST Guide and 7 Travel Advisors
§ Highlights included Wengen, 

Männlichen, Kleine Scheidegg, 
Staubbach Waterfall, Lauterbrunnen
and Kandersteg
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From Scotland to Switzerland.

§ Content creation trip from 12-22 July
§ 2 Content creator: Ross Jennings (45K Instagram followers) and his partner

Travis Bluemling (24K Instagram followers)
§ 4 destinations: Geneva – Valais – Zurich –

Sils/Maria (Waldhaus) 
§ Ross’s post on Geneva was very successful, with over 400k views and over 24k 

likes!
§ His post from Tuesday 1 August was shared by the global ST Instagram account
§ Minimal investment from ST LON

with flights/STP and video production
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A great clipping.

§ Published in Condé Nast Traveller UK
§ Online : 

https://www.cntraveller.com/article/ticino-
switzerland

§ Paper
§ “The splashing pleasures and dancing 

delights of Ticino, Switzerland’s italianate
enclave”, July 2023

§ Written by Catherine Fairweather
§ Amazing pictures by Lavina Cernau
§ Direct result of an individual media trip 

organised in August 2022
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https://www.cntraveller.com/article/ticino-switzerland
https://www.cntraveller.com/article/ticino-switzerland
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Beautiful autumn coverage in Financial Times.

§ Published on the Financial Times website on 
Wednesday 30 August: https://t.co/jPmGLIJ8j1

§ Written by Horatio Clare
§ “Everything that is beautiful about autumn seems 

writ bright here now. As a European I feel 
intensely lucky to be able to come here so easily, 
to this glorious source of so much of the art and 
thought that forms our continent’s sensibility.”

§ Stunning autumn photos taken from both SAM 
and Getty

§ Direct result of an individual media trip organised
in autumn 2022 by ST LON and Valais Wallis 
Promotion
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https://t.co/jPmGLIJ8j1
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North America.
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SCIB NA: Global Meetings Exchange (GME).

§ July, 17 – 20, 2023
§ Accor Annual Event, Paris
§ Partners: Fairmont Le Montreux Palace
§ 153 clients, majority out of NA
§ 60 hoteliers, 10 media reps
§ 40 x 1-on-1 meetings, plenary session 

& networking
§ 6 potential RFPs
§ Focus on sustainability, wellbeing & 

future of hotels/meetings
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SCIB NA: Confirmed RFP.

§ 09 – 12 July 2024, Chedi, Andermatt
§ Grammarly 2024 President's Club
§ 80 pax, 240 overnights
§ CHF 79’920 turnover
§ Agency: Streamline Events
§ Client: Grammarly
§ RFP was discussed at IMEX F 2023
§ Sharon traveled to CH as a private 

IMEX post-tour which made her 
choose CH for the Grammarly event.
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KAM: Virtuoso Travel Week Las Vegas. 

§ August 13 – 19, 2023
§ Conference with top selling Virtuoso 

advisors from all over the world (majority 
from US)

§ 5,000 overall attendance (Swiss hotels, 
Graubünden Ferien & Bucher Travel)

§ Switzerland presence at 1:1 meetings & 
Switzerland exclusive event

§ Attendees:
§ 1:1 meetings à 140
§ Switzerland Event à 40 advisors
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KAM: Switzerland – Virtuoso Tourism Board of 
the Year.
§ Switzerland Tourism awarded with the 

prestigious Virtuoso 'Tourism Board of 
the Year 2023’ trophy 

§ Chosen through voting by luxury travel 
advisors and supplier partners

§ Recognition received during gala dinner 
at Virtuoso Travel Week in Las Vegas

§ This marks Switzerland Tourism's fifth win 
of the award in the past decade 
(2013, 2014, 2018, 2019 & 2023)
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KAM: ConneXion.

§ ConneXion with AirCanada / SWISS 
International

§ 20th July 2023
§ Vancouver International Airport
§ Presentation of the Swisstainable Blue Print 

including of some fun experiences in 
Switzerland that don’t leave any carbon 
footprint

§ 25 Travel Agents
§ Partners including:

Edelweiss, SWISS, Basel, Valais, Made in Bern, Lake Lucerne 

Region, Zermatt Matterhorn, Jungfrau, Interlaken, STS
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KAM: VIP Event Swiss Nation Day.

§ VIP Dinner in celebration of Swiss 
National Day

§ 31st July 2023
§ Teahouse in Stanley Park, Vancouver
§ Pre-Celebration of 1st August together with 

senior management of top producing 
agencies from Vancouver area

§ 16 qualified Travel Agencies
§ Partners including:

Edelweiss, SWISS, Basel, Valais, Made in Bern, Lake Lucerne 

Region, Zermatt Matterhorn, Jungfrau, Interlaken, STS
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KAM: Meet the trade at GTM West – Henderson.

§ July 11-13
§ 48 1:1 appointments with 

selected travel advisors
§ 4 exclusive boardroom 

presentations with 40 advisors 
(30minutes per session)

§ Partner: St. Gallen - Bodensee
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Promotion: Swiss Club Toronto – National Day.

§ July 23rd 2023
§ Toronto
§ Distribution of ST Touring 

magazines to participants
§ STP lucky draw
§ 500 Pax
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Promotion: Swiss National Day - Swiss Cycling 
Days.
§ 2 events in SFO in collaboration 

with the Consulate
§ Presentations about cycling in 

Switzerland.
§ Integration of Backroads, a SFO 

based TO offering cycling and 
hiking trips to Switzerland.

§ 60 Pax in the Swiss residence.
§ 130 Pax at the official Swiss 

National Day reception.
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Promotion: Swiss Clubs North California –
National Day.
§ Distribution of ST magazines 

to every participant.
§ STS promo and STP lucky 

draw participation when 
signing up to ST newsletter.

§ Cow stacking challenge
§ 500 Pax
§ 100 subscribers
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Promotion: App Card for visa applicants. 

§ 13.5k copies in the USA & 
Canada

§ distributed by the Swiss 
consulates in San Francisco, 
Atlanta, New York, 
Washington, and Vancouver 
with every Schengen visa 
that has been issued
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Promotion: B2C - Swiss National Day.

§ Swiss National Day with Edelweiss & Air 
Canada

§ 1st August 2023
§ Vancouver International Airport
§ Interacting and celebrating Swiss National 

Day at the departure gate of  AC & WK 
leaving to Switzerlan. Games, information & 
give aways for passengers.  

§ Frequency: 67’000 passenger daily 
§ Partners including:
§ Edelweiss, SWISS, STS
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Media TV Project: Tampa Bay’s Morning Blend. 

§ Date: July 26, 2023
§ TV: Tampa Bay’s Morning Blend
§ Title: Switzerland Is the Perfect Getaway 

That Will Leave You Awe-Inspired
§ Reporter: Carmen Ordonez
§ Circulation: 60’000 UVPM
§ Featured: Basel, Fribourg, Valais 

Matterhorn, Edelweiss
§ Focus: Activities for families with children

225

https://www.abcactionnews.com/morning-blend
https://www.abcactionnews.com/morning-blend/switzerland-is-the-perfect-getaway-that-will-leave-you-awe-inspired
https://www.abcactionnews.com/morning-blend/switzerland-is-the-perfect-getaway-that-will-leave-you-awe-inspired


Media Trip: Architecture meets Science.

§ Dates: July 17-22, 2023
§ 4x media contacts from NA
§ Partners: Geneve Tourisme, Vaud 

Promotion
§ Visit of CERN Science Gateaway, 

EPFL Lausanne, Rolex Learning 
Center and other startups

§ Focus: architecture in science, 
women-led startups
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Media top result: Hemisphere.

§ Date: July 2023
§ Outlet: Hemisphere, printed edition
§ Journalist: Susan Portnoy
§ Title: The Hills Are Alive.
§ Circulation: 12’300’000
§ Focus: International
§ Featured: Ticino (Albergo Diffeso in 

Corippo), Accomodation
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https://hemispheres.ink-live.com/html5/reader/production/default.aspx?pubname=&edid=079bbb09-7cee-43f5-b54a-33ad451937a6


Brazil.
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KAM/Digital Newsletter: Health Tourism.

§ Highlight: Health Tourism dedicated newsletter
§ 02nd mailing: July 06 and 19  
§ Mailing:

§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 24,62%
§ Newsletter link: 

http://smtp.mailnewsdobrasil.com.br/email/SUIC
A-07-DE-24-2023/suica-07-de-24-2023.html
Key partners highlighted in the content:
§ Health Tourism partners
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http://smtp.mailnewsdobrasil.com.br/email/SUICA-07-DE-24-2023/suica-07-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-07-DE-24-2023/suica-07-de-24-2023.html


KAM/Digital Newsletter: Zurich.

§ Highlight: Zurich dedicated newsletter
§ 02nd mailing: July 14 and 27  
§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 28,95%
§ Newsletter link: 

http://smtp.mailnewsdobrasil.com.br/email/SU
ICA-11-DE-24-2023/suica-11-de-24-2023.html

§ Key partners highlighted in the content:
§ Zurich Tourismus
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http://smtp.mailnewsdobrasil.com.br/email/SUICA-11-DE-24-2023/suica-11-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-11-DE-24-2023/suica-11-de-24-2023.html


KAM: Switzerland Guide launch event by Orion 
Operadora.
§ 07 July 2023
§ Training & Breakfast event in partnership with 

Orion Operadora
§ City: Porto Alegre, Rio Grande do Sul
§ Target Audience: 13 travel professionals
§ B2B Switzerland Sales Manual by Orion 

Operadora: https://corner.stnet.ch/trade-br/wp-
content/uploads/sites/49/2023/08/Guia-de-Vendas-Suica-versao-1.pdf

§ Key partners highlighted in the content:
§ Swiss Travel System (Bernina Express, Glacier

Express, GoldenPass Express, Gotthard Panorama 
Express, Luzern–Interlaken Express); Swiss

§ Switzerland Tourism team presence:
§ Mara Pessoa, Trade Manager
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KAM: Travel Agent Networking Lunch – Porto 
Alegre.
§ 06 July 2023
§ City: Porto Alegre, Rio Grande do Sul
§ Networking lunch event with 05 key luxury 

travel agents (Danielle Filippozzi Viagens
Personalizadas, Miks Travel, Nossa
Agencia Viagens e Turismo, 
Fernanda Maisonnave Travel Company, 
Art travel)

§ Switzerland Tourism team presence:
§ Mara Pessoa, Trade Manager
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KAM: Sales Calls Porto Alegre.

§ 06 July 2023
§ City: Porto Alegre, Rio Grande do 

Sul
§ Sales Visit to OP Turismo (Virtuoso 

Agency), Mercatur Premium Tour 
Operator, and Orion Operadora
offices.

§ Switzerland Tourism team
presence:
§ Mara Pessoa, Trade Manager
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KAM: Training Seminar Embark Beyond Brasil.

§ 18 July 2023
§ Hybrid training seminar session for 

travel agent members of Embark 
Beyond Brasil

§ City: São Paulo
§ Target Audience: 10 travel professionals
§ Key partners highlighted in the 

content:
§ Swiss Travel and Swiss

§ Switzerland Tourism team presence:
§ Mara Pessoa, Trade Manager
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KMM – Press release Zurich in the summer 23. 

July, 1st. 
§ Press release highlighting the

events and new attractions in Zurich
during the summer 23. 

§ Mailing: 600 journalists
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KMM – Press release Bike Tours in Switzerland. 
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July, 30th. 
§ Press release highlighting the

bike tours in Switzerland during
the summer. 

§ Mailing: 600 journalists
§ Click HERE to read the article. 

https://www.hojeemdia.com.br/turismo/conheca-atrativos-da-suica-passeando-de-bicicleta-1.972162


Campaign & Activation – Zurich Digital 
Campaign. 
Between, May 20th and June, 20th

§ Meta Campaign on Facebook and
Instagram. 

§ Campaign to promote Zurich in the
summer as part of Business Plan
23. 

§ 1’815’910 Impressions
§ 103’733 clicks on link 
§ Budget CHF 3’000 
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Campaign & Activation – Destination Wedding 
Constance Zahn. 
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July 
§ Banner online on Constance Zahn

website.
§ Constance Zahn is the best media to 

promote destination wedding in Brazil. 
§ Campaign for 3 months
§ Page views: 1.2MIO/ month
§ Link MySwitzerald.com

Instagram post on Constance Zahn
@constancezahn 351K followers

https://www.myswitzerland.com/en-ch/experiences/wedding


KAM/Digital Luxury Newsletter: 7132 Hotel.

§ Highlight: 7132 Hotel dedicated luxury 
newsletter

§ Mailing: August 14th and 28th

§ Mailing:
§ 700 mails for luxury travel agents

§ Opening rate: 71.38%
§ Newsletter link: 
http://smtp.mailnewsdobrasil.com.br/email/SUIC
A-13-DE-24-2023/suica-13-de-24-2023.html

§ Key partners highlighted in the content:
§ 7132 Hotel
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Campaigning and activation: Swiss National
Day.
August 01st

§ Attendance at a special cocktail at 
Switzerland Consulate’s house in São 
Paulo 

§ Over 200 VIP guests including media 
contacts and Swiss tourism partners (Swiss, 
Swisslearning, Jungfrau Railways, Lucerne 
Tourism/ Titlis).  

§ ST Presence:
§ Mara Pessoa, Trade Manager
§ Natalia Leal, Marketing Manager
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Media Trip: Tv Globo. 

Between: August 15th and 19th 

§ Media trip as part of Business Plan 
”summer offensive”. 

§ Globo television is the biggest television in 
Brazil. Television program: “Esporte
Espetácular”. Audience: 15MIO. 

§ Focus of this trip: cover summer sports.
§ Zürich: Stand Up Paddle, Wakeboard and 

Urban Surf. 
§ Zermatt: Alpine Crossing and biking “5 lakes”. 
§ ST support: 2 flight tickets, STP, program and 

meals in Zürich and Zermatt. 
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Media Trip: Fabiane Gama. 

Between: August 16th and 18th 

§ Media trip to cover the new “Alpine 
Crossing” 

§ @byfabigama: 566K followers on 
Instagram 

§ Focus of this trip: very good profile 
to cover the Alpine Crossing and 
Zermatt in the summer.  

§ ST support: 2 meals experience and 
ticket to the Alpine Crossing. 
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Media Trip: Mari Campos. 

Between: August 20th and 27th 

§ The journalist Mari Campos participated in 
the International Media Trip STS and 1 
overnight in Zurich. 

§ Mari Campos will publish the article on 
Panrotas and Estadão (national newspaper)

§ Focus of this trip: Cover the sustainable of 
Swiss travel system and a luxury program/ 
hotel in Zürich. 

§ ST support: Flights, STP and program. 
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Media Trip: Diana Krepinsk & Sarah Mattar.
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Between: August 21st and 27th 

§ Media Trip as part of Business Plan 
“summer offensive” 

§ @didikrepinsk 144K & @sarahmattar
304K followers 

§ Focus of this trip: Cover the summer in the 
partners destinations.  

§ ST support: Flights, STP and program in 
Zürich, Luzern and Zermatt.  


