International.

Switzerland.
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Global Accounts: European Tourism Association  switzeriand.

(ETOA) Board Meeting in Lake Lucerne Reglon

Learnings:
= Limited hotel capacity across
Europe (not only in Switzerland)

= Hotels less willing to sell to groups

= Paris Olympics July 2024: high
demand next summer

= Interest in Swisstainable, spring/fall
and increased length of stay

Some of the biggest tour operators in
Europe, North America and Asia




Switzerland.

Global Accounts: Swisstainable Study Trip

with The Travel Corporation (TTC).

= TTC launched their first 100%
Swisstainable itinerary in March and
it's selling very well.

= Training the travel trade is crucial as
they sell trips to clients.

= 35 travel advisors from Australia, the
Philippines, Singapore, Malaysia,
the U.S., Canada and South Africa,
and 4 journalists

= Dates: July 22-28, 2023
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STM Health and post-convention trip. Switzerland.

= June 25 — July 1

= 9 representatives from medassist
companies visited CH

= Agents from Azerbaijan, Kazakhstan,
Uzbekistan and Armenia

= 14 meetings each participant at the
workshop

= 8 clinics visited in Basel, Zurich,
Zihlschlacht, Geneva and Lausanne

= excursion to Mount Titlis & Geneva eTuk
Tuk experience




Health Travel: CIS E-newsletter.

July 28

B2B E-Newsletter

Theme — Mental Health

Links to MySwitzerland.com and
Health brochure pdf

Sent out to 685 addresses in CIS
states

Open rate: 8.12%

Click rate: 0.8%

Switzerland.

3poposbe - 370 Uenas gunocopus.
Ecnu coobLienve oTobpaxaeTcA HEKOPPEKTHO, KIIMKHUTE 3AeCb

> KnuHuku u mea.ueHTpbl > O6nactu MmeauuuHsl > Bror o 3gopoBbe

; < ¥
Z-

>
; - Weenuapun.

LLiBefiuapua NOMOXeET BaM NoYvyBCTBOBaTL cebs nyylue

B nepuop cTpecca kaxaomy U3 Hac TpebytoTcA Hebonblume Talim-ayTbl, YTO6bI
BOCCTaHOBUTbLCA. OQHaKO MHOrAa OAHOWM NOe3[KOM Ha BbIXOAHbIE AHU He 060ATUCH.
Yenoseky, cTpagatooLiemMy OT NepeyToMIeHuA, TPEBOrM Unn aenpeccun, Heobxoavma cMeHa
06CTaHOBKM 1 KBanMuLumMpoBaHHaA MeavLMHCKan nomoLb. LLiseliuapua MoxeT cTaTb
NOAXOAALMM MECTOM ANIA BOCCTAHOBEHUA.

CeropHna noroBopmM 0 NCUXU4YECKOM 300pOBbLE.

C yBaxkeHuem,

Hatanba BapTt
Odpuc no Typusmy Lseruapum

PykoBoguTenb npoekTa "MeauumHckuii Typuam" B ctpaHax CHI



Promo: Health advertorial, Uzbekistan |

= Tashkent, Uzbekistan

= Health advertorial in the luxury

magazine “Anatomica”

4 pages

Summer 2023 issue

3000 copies

Partners presented: Hopital de la

Tour, Hirslanden Group

= In cooperation with local partner
Avrud Travel

03

Weenuapusa.

Avrud Travel

Stylish travels

300pOBbE — 3TO He TONbKO
Xopollee caMoyyBCTBUE
1 BO3MOXHOCTb
HaCNaXOaTbCs XKUIHbBIO.

B WWBenuyapmu oT/IMYHO
MNOHMMAIOT, KaK BaXHO
3a60TUTbCA O cebe,

v YMeloT 3To Aenartb.
Paccka3sblBaeM, KOMy
nydlle ooBepuTh 3a60Ty
0 300p0OBbE, Mo4eMy
CTOUT BbI6paTh UMEHHO
LLBenuapuio 1 Kak HanTw
onNTUManbHbIV BapUaHT.

[MMOYEMY CTOUT
OTIMPABUTBCH 3A
SHOPOBbBbEM B
LWBEULIAPUIO?

®akTbi KpacHop 6Gonee n P nauveH-
TOB BLIGMPAIOT NedeHye B LLUBEIILIAPUN 1332 BLICOKOTO KadecTsa
Yenyr v keanudmkaLmm spavei. MoMoraTs rocTaM ONTUMU3IPOBaTL
06pa3 Ku3HM, T wo 10 GOpMy, Hait-
TH Nyvluee pelueHMe CIOKHOM NPOGMeMbl — BCe 3TO oueHb BaXKHO
ANA Wweeiuapckux Bpayeit. OLEHWUTL COCTORHKUE 300POBbA C NOMO-
LUbIO MHHOBALMOHHbIX METOI0B AArHOCTUKM, ONPEAENTE UCTOUHM-
ki Npo6nem v b wn-3a
5TiM enyT 8 LLiBeiLapUIo Te, KTo BCepbes 3a60TUTCA o cebe.

LLIBeLAPCKME KMHIMKY OTIMUAIOTCA He TONKO B3BeLUEHHBIM NOA-
XOAOM, HaNPaBNEHHBIM Ha MAKCUMANbHO 3bdeKTUBHYIO paboTy. Mo-
BCEMECTHO MPUMEHSIOTCA MHHOBALIMOHHbIE NPOTPaMMbl, B TOM HMC-
nen u . Ocobyio ponb urpaet
TOUHOCTL aHANM308 W MEANLIMHCKOTO OBCNEAOBAHMS, KOTOPOe NPo-
XOAWUT Kaxabiit NaumeHT. BypHoe pasBuUTUe NPeBEeHTUBHOM Mean-

UvHbl, @ Talkoke 8 reHeTuke N o "
Ha CTOWMMOCTY NPOrpamMM. Te UCcneaoBaHits, KoTopble paHbLue Gbiu
KpaiHe 10por , Tenepb cTanu PTOM MeAULMHDI.

Switzerland.



PELLENT
AOJIrOJIETUSRA

Perynaptxble o6cnefoBaHmnsa MNu Yek-an — 3TO NpoBepKa COCToOAHUNA
opraHmsMa C y4eTom Bo3pacTa, Nona, HacNeacTBEHHOCTU 1 BO3MOXK-
HbIX Npobnem co 3nopoBbemM. B LUBeniuapuvm oveHb ynobHo npo-
XoAuTb obcneaoBaHme, 3TO MOXHO caenaTts BbicTpo, adhdexTrBHO
6bicTpo, 6e3 ovepene M HeraTMBHbIX 3MOUUN. Bpayu pekoMeH-
OYIOT HAaYMHaTb perynsapHble MeAnUumMHCKME ocMoTpbl nocne 30 ner,
Koraa B opraHusmMe NpoucxoOaT rnepBble BO3pacTHbIe U3MeHeHMs.
Mocne 40 neT No cTaTUCTUKE PEe3KOo BO3PAaCTaeT PUCK PasBuUTUA pana
3aboneBaHui, B TOM YMcne BecbMa cepbesHbix. MameHeHune obpasa
MMUIHU, KOPPEeKUUA NUTaHUAa 1 oBpasa >XU3HW NoMoraeT pelnTs pag
npo6nem, a coBeTbl Bpavei NoMoryT v Aanblie CoOXpaHsaTh 300po-
Bbe. MNMocne 60 nNeT HY»XHO BbiTb OCOBEHHO BHMMAaTE IbHbIM K BbisiB-
neHuio n nedeHuio BonesHen Ha paHHen ctagun. B 6onee crapwem
BO3pacTe Ha NepBbIN MNNaH BbIXOAWT COXPaHEHUEe Ka4decTBa XXM3HW U
akTuBHoe aonronetTue.

NioasiM C XPOHUYECKUMUK 3aboneBaHusMuM UNK BpeOHbiMu Npu-
Bbl4KaMU (HanpuMep, KypeHueM) pekoMeHayeTcsa NpoBoAnTb pery-
NsApHble Yek-anbl, BkNoYawme 6onblwe obcnegosaHmin. Elie oamH
ceKpeT XOpOoLlero CaMo4yBCTBUSA — yMepeHHoe ynotpebneHue anko-
ronsa v NOCTOSIHHBIN KOHTPOSb Beca. B uenom, peuenTt 300poeba 40
CaMoM CTapocTu — 3TO MNpeae Bcero NpaBuibHblii obpas »XU3Hu
NNKOC perynapHble Yek-anbl.

ACCOPTUMEHT MNPOrpaMmMm LMPOK, B HUX JIerKO 3anyTaTbcsl, HO LWBen-
LapcKue Bpayv NoMoryT caenaTb NpasuibHbii BoiBop. B KNMHUKax
eCTb PYCCKOfI3bl4HbIE COTPYOHUKKM U NepeBoaYuku, a ¢ odopmne-
HMEeM OKYMEHTOB U BU3OBOMN NOOAEPIKKOM MOMONYT KOOPAMHATOPbI
KNUHUK WU COTPYAHUKM areHTCTE MEeOULIMHCKOTO TYPU3Ma.

Hépital de La Tour psagom ¢ XXeHeBown npea-
naraer cBOMM NauMeHTaMm BblCOKOKAccHoe
MeouuuHCcKoe obcnyxmeaHme ¢ nonbopom
VMHAMBUAYANbHbLIX CxemM nedeHus. MNepcoHan
BoNbHULLbI OKPYXKaeT NauneHTOB BHUMaHUeM
M uckpeHHen 3aboton. CunbHas KomMaHna
Bpaden coBmMmecTHOo paspabartoiBaeT onTu-
ManbHyO TakTUKy obBcnenoBaHmsa B Kawaom
KOHKPEeTHOM cny4ae. Ocobble nporpamMmbl
paspabaTbiBaloTca ANA NaumeHToB ortaene-
HWM CNOPTUBHOW MeauUMHbl, opToneanu,
OHKONorun, GapuaTtpmm M MHOIMMX APYIrUx.
Eule onHo sBocTpeboBaHHoe HanpasneHuve B
Hoépital de La Tour — MHHOBaLMOHHbIE KypPCbl
NpPodUNaKTMK1 1 O300POBNEHUSA OPraHn3Ma.

C 3ABEOTOM
O NMABHOM

CeppaevHo-cocyancTole 3abonesaHma 3aHMMaloT nepeoe
MEeCTO Cpefu CaMbix Cepbe3Hblx BonesHen 8o BCeM Mupe.
MpodunakTuHeckmnii OCMOTP PeKOMEHAYIOT HauYunHaTb C
45-50 net, a NpuY HaNnM4YmMm »*anod nnu He oveHb XopoLuen
HacNeACTBEHHOCTU — 3HaYUTENbHO pPaHbLue. CeTb KNIMHUK
Hirslanden npeanaraeT MOMHLIA CMNEeKTR MeauUMHCKUX
ycnyr 8 obnactm kapauonoruu, HauumHas c npodunak-
TUKN 1 UMHOUBUAYANBHOWM OUArHOCTUKKM U 3akaH4dueas
nevyeHmneM 1 NocnenyolmnM YXo0oM Ha CaMOM BbICOKOM
ypoBHe.

Bblcokoe apTepuanbHoe aasneHue MoxeT BbiTb KoBap-
HbIM, OHO 4YacToO OCTaeTc He3aMeudeHHbIM. N3MeHeHus
B obpase >M3HW, NpaBunbHoe NUTaHune u dusndeckmne
YNPaXKHEHUA MOryT MNOMOYb pelmnTs npobnemy. Ecnu
nasneHue He yAaeTca CHUSUTb TONbKO 3TUMKU MeToaamMu,
crneumanmcTbl HasHavYaloT Kypc neveHms. B pacnopsike-
HUKM KNUHWK Hirslanden — nyywme Bpadm n camoe cospe-
MeHHoe obopynoBaHue. Cpeau rMasHbIX NPUHUMNOE —
MHOMBMAYANbHbBIM NOOAXOA K AMarHOCTUKE, BeAb OOHU U Te
e UccnenoBaHua He Bcerna HeobxoamMbl ANA KaXKOoro
nauueHTa.

Beayuire KNMHMKKX NpeanaraloT ycnyrn TenemMeamumHol —
peKkoMeHOaumMm1 nNyymx Bpaden no tenedoHy nnu smae-
ocBaA3n. OHNAMH-KOHCYNBTaUMM NO3BONAKOT BbICTPO NONy-
YUTb SKCMNepTHOEe 3aKkN4yeHune unu "Brtopoe MHeHue" n
onpeaenuTbes € AanbHENWMMN ASNCTBUSAMMA.
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Promo: Health advertorial, Uzbekistan II. Switzerland.

= Tashkent, Uzbekistan
= Health advertorial in the travel magazine “Visit Uzbekistan”

= “Health Travel. 10 reasons to choose Switzerland” by Kathrin Zimmerman
= 2 pages

= July — August 2023 issue

= 3000 copies



Health Travel

10 reasons to choose

Switzerland

Words by KATHRIN ZIMMERMANN

Switzerland is the ideal destination for
patients from all over the world, with
renowned specialists and stateofthe-

art medical facilities offering innovative
treatment methods. The country’s safety
and security record, wonderful scenery and
outstanding service attract visitors from all

corners of the globe.

1. THE BEST HEALTHCARE
SYSTEM IN EUROPE

The Swiss healthcare system won
the gold medal in the comparison

of 35 European countries and has
long enjoyed an excellent reputation,
Switzerland s rated the best by
some distance in terms ol access to
medical services in particular.

2. TOP SPECIALISTS IN ALL
AREAS OF MEDICINE
Switzerland possesses medical know
how of the highest quality. Doctors
work closely with universities,
rescarch institutes and renowned
pharmaceutical companies, giving
rise to the perfect combination of
theoretical knowledge and practical
expertise.

3. SHORT WAITING TIMES
Switzerland has an excellent
nation wide network of high
quality hospitals, enabling it to
provide prompt medical care both
in an emergency and for elective
procedures.

health resort at the gateway

Dad Ragaz, traditional

to Gravbusenden

e

4. INNOVATIVE MEDICAL
TECHNOLOGY

The technical infrastructure in Swiss
hospitals s based on sophisticated cutting
edge systems: medical stafl use top class
hardware and software to devise individual
treatment plans for each patient.

5. TRADITION OF INTERNATIONAL
HOSPITALITY

The main reasons for the growing number
of international visitors

are the fresh mountain air, healing thermal
springs and the high standard of medicine
in Swiss hospitals,

6. QUALITY, SECURITY AND
DISCRETION

Thanks to the country’s stable political
situation and the natural reserve of its
inhabitants, visitors feel they are in safe
hands during their stay in Switzerland,

7. CULTURAL TOLERANCE
Sensitivity when dealing with other
cultures and religions is part and parcel
of everyday life in Switzerland. Swiss
hospitals take great care to respect the
diverse requirements of patients from
other countries

8. RELAXATION FOR
TRAVELLING COMPANIONS
Recovery is not just about optimal
medical treatment - you also need your
loved ones beside you. Switzerland
offers excellent establishments and a
relaxing programme of holiday activities
for travelling companions.

9. MEDICAL EXPERTISE AND
MAXIMUM COMFORT

In addition to highly qualified
specialists, Swiss hospitals also

offer a comprehensive allround
service to satisfy the most discerning
requirements.

ABOvVE

Clnic Les Alpes,
located in the Swiss
Alps near Montreus,
with incredible
views on Lake
Geneva

10. SHORT DISTANCES
Switzerland's compact size means that
journeys not only to hospitals but also
to tourist attractions are short and
uncomplicated.

0%\
' »
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Further information and travel
recommendations at
www.MySwitzerland.com
Asove

COVID-19 Medical assessment at Nescens
Clnique de Genoler, close to Geneva

LEFY
Swiss Olympic Medical
Center, Bad Ragaz

10



Markets East.
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C&A: Summer Grand Train Tour. Switzorland.
15. June — 15 July 2023

- 2 German creators creating content in Swiss
regions & panoramic trains
Key Partner: Lucerne, Vaud, Interlaken

Ticino, STS, Deutsche Bahn, Victorinox . e 5 GRUNDE

fiir deine

- Target Group: Lou, Max -
. Budget: 348’000 EUR T i R
,__ durch dlosdnvolz P2+ B

- Distribution: Social Media (Meta & Pinterest),

Paid Media, Media collaboration

with FAZ.net/ SZ.de
Results:
- Impressions: 63 Mio.
- Web Sessions on MyS.com: 182’325
- Video Views: 5.6 Mio.

13



C&A: Digital out of Home Cities Recovery. Switzerland.
20 July — 9 August 2023

- Campaign: Digital out of Home campaign for
the Swiss cities in summer plus additional
programmatic mobile ad campaign

- Content: Videos from «Swiss City in the
Summernr»

- Target Group: Jo, Max, Lou

- Budget: Recovery 85'000 EUR

- Distribution: DooH & programmatic mobile
ads in big cities in southern Germany with 6
distributors

Results:

- Impressions: 10’15 Mio.

- Klicks: 17’571 (from mobile ad campaign)

14



Austria/Hungary. Switzerland.

15
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Austria: Corps Touristigue Sommerlounge. Switzerland.

= Networking event for KAM and KMM
VIP contacts

= Presenting Switzerland with a
Moodfilm

= Quiz with raffle of 2x2 4-day Swiss
Travel Passes

= Date: 5. July 2023

= Attendees: total 211

16
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Austria: 2 Raffle with Weekend Magazin. Switzerland.
= Activity with the free magazine Weekend.at GEWINNSPIEL
for Basel and StraPa Rausch
(Poschiavo/Pontresina)
- Advertisement via website and social media RAUSCH gosucht
(Facebook): We want you as a Content Binvtdusciae o, 183303 1808
Creator! . (e g
- 148 applications for Basel, 436 for Rausch = o Il %Hg_ﬁ};;fﬁ
- "Live reporting" by the Influencers sharing s | Taher e T

their experience with their community's o bt oo
. Follow-up report digital / print e
= Sum of contacts both campaigns: 4’818’918
= Both campaigns started in February and will

be finished end of September
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Czech Repubilic. Switzerland.
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RhB and Schilthorn at Prague Airport.

= Prague, July & August 2023

= 2 months video promotion In
departure hall of Terminal 2
(Schengen flights) at Prague Airport
Vaclav Havel focused on Rhaetian
Railways and Schilthorn Cableways.

= Video played always parallel in 3
different video displays (99,6 x 177,1
cm).

= 1.500.000 Marketing Contacts

Y/

> o

Aﬁgj\g N
/ \,',\\0\‘

Switzerland.

6@1

o
R
~ A fascinatingly different
" i « Wavel experience

www.rhb.ch
www.berninaexpress.ch

20
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HST Golf tournament and Sales calls Davos Switzerland.

Klosters.

-16.—19. 7. 2023 m
ELITE VOYACGE

= Sales calls with 4 TO’s organized for

Davos Klosters representative in AIWENTIIIIA éﬁagggﬁw
cestovni kancelafr .CZ

Prague an Pilsen (INEX, Toulky
Evropou, Adventura, and Elite Voyage).

= DDK partnership and active
participation at Swiss-Czech golf
tournament of HST in exclusive golf
club Beroun for its members with total
of 75 participants.

eskalatory
a servis

21
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RhB in premium magazine Choice. Switzerland.

= July 2023

= 5/1 RhB advertorial focused on
summer activities and possibilities
with RhB (incl. Davos Klosters,
Engadin) placed in premium lifestyle
printed magazine Choice.

= 27.500 Media Contacts (highly
focused distribution on VIP, top
managers, VIP lounges at airport
etc.).

kalyZ do Swycarska,
TAK VLAKEM

22
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POIand . Switzerland.
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@
Future activities. Switzerland.

= Madame Edith and Friends trip, focus on autumn, September

= Dzien Dobry TVN, GTToS, September

= STM Geneva, September

= ‘Wysokie obcasy’women’s magazine contest winner trip, September
= Promotion on GToS with naTemat.pl

= Autumn promotion in SoMe

24
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KMM: media trip by girls couple. Switzerland.

£ wapotbionde © . Obsarwd
J Gereve Setswiend

'g"v wary et Dlonde © ey fe basen
/  czy na shownie? Co wybierans?

maschines | way of Blonde
bt =

= 29.06 — 04.07.

= Swiss cities and trains as well as
outdoor activities

= A couple: @way.of.blonde and
@maschines

= Instagram (reach 520°000,
Instastories (611000 impressions)
and Tik Tok (276’000 views) during e s
and shortly after the trip i\ T o

25
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KMM: media trip by Marcin and Ada. Switzerland.

=15. - 21.07.

- 2 influencers, a couple — Marcin ' %
@marcinkvcinski and Ada s
@a.lenarczyk

- GToS, Swiss cities and outdoor RN
activities

= GToS application

= Instagram, Tik Tok, posts and stories " A -

= Reach so far 250’000 L -

st b hes

26
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KMM: media trip by @kamila.kalinczak. Switzerland.

= 14. — 20.08.

= Journalist and influencer with Sy o : .
380°000 followers /- S "

- Panoramic rides, GToS, Swiss cities, [l ' g
hiking

= Instagram posts and stories during
and after return




Campaigning & Activ.: publications after media  switzertana.

n n
t r I p I | l M a yl Bilet na pociag, ktbry czasem zamienia si¢ w parowiec albo autobus

%, e 'I’* ;:.’. —

- Two articles with video content from === === cp '
the trip

= Ticket for a train which converts
sometimes into a boat
= Why locals and tourists love Switzerland

. POd CaSt O n Wyborcza. pl: i_ Jestes w miescie, ale w niewielkie] odleglosci,
= What is surprising in Switzerland CZ{ ffvffifaﬁftoraiwymyélony? [

C) HANS
MIESZKANIEC SZWAJCARII

= Podcasts on zloteprzeboje.pl: O D @ mr————
= Dziennik z podrozy %ﬁ*%ﬁ“%’mmﬁ

, tal P
kojarzed, jakie budzi Sewajcaria, nie dziwi, Jecz warto je aweryfikowal
beszka K ka, socjolodka, dzienmikarka, autorka bloga Frauka i



https://wyborcza.pl/AkcjeSpecjalne/10,183973,29885636,bilet-na-pociag-ktory-czasem-zamienia-sie-w-parowiec-albo-autobus.html
https://wyborcza.pl/AkcjeSpecjalne/10,183973,29885636,bilet-na-pociag-ktory-czasem-zamienia-sie-w-parowiec-albo-autobus.html
https://wyborcza.pl/10,82983,29927578,szwajcaria-w-oczach-przyjezdnych-i-lokalsow-za-co-ja-kochaja.html
https://wyborcza.pl/podcast/0,172673.html?podcast=143631
https://zloteprzeboje.pl/dziennik-z-podrozy-w-radiu-zlote-przeboje

= Special in Newsweek

= August 21st

= 16 pages with focus on RhB, history,
panoramic rides in autumn time

= 100'000 copies, reach 490°000

= On sale for 1 week

= Content presented also on
newsweek.pl




Campaigning & Activ.: advertorial in ULTRA. Switzerland.

= Bimonthly magazine for runners and
outdoor enthusiasts

= 2 pages advertorial for Aletsch
Arena

= Edition July — August

= Topic: trail running Swiss Alps100
and outdoor activities in Aletsch
Arena

= QR codes

= 10°000 copies, 42’000 reach

JEDZIEMY DO

SZWAJCARII

iyl

PRTOWYIRIING s

JESLI NALEZYCIE DO TE) GRUPY LUDZL KTORYM NIE LEZA PLAZOWE KLIMATY.
APRZEZ CZAS WOUNY ROZUMIEI CZAS SPEOTONY NA ROINYCH GORSINCH
AXTYWNOSCIACH, TO NA PEWNO 2 WYPIEXAMI NA TWARZY S(OZIOK
SLEDZI NAST TRIP DO STWAICARN TYM RAZEM JEDDEMY W REJON
ALETSOM ARINA - IDEALNE MIEISCE NA WAKACYINY WYPAD W GORY.
TRASICIA GOY NA NZINACH PANUIA NEMOILIWE DO ZMESIENA
WYSOWE TEMPERATURY. TUTAS ZACAGNIESE SIE CZVSTYM, ORZEZWAIACYM
ALPLISIOM POWIETRIIM, W NORCU QOWIEDDMY REJON, W KTORYM WIELE
WWIOSEK JEST WYRACZONYCH 2 RUCHU SAMOCHOOOWEGO. NAIWIEXSZA
JCONAK ATRANCIA, WPTSANA NA LISTE SWIATOWEGO DEDDCTWA UNESCO,
JEST NAMAEKSTY LODOWIEC W ALPACH.
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Campaigning & Activ.: article/advertorial in Switzerland.
National Geographic Traveler.

= Monthly travel magazine

- August edition R am S ==

- 2 pages advertorial :

= Topic: Grand Train Tour of
Switzerland, Golden Pass Express

= 20°'000 copies, 420000 reach

= Information about our eGuide
GTToS

grory S W 0 e

e




Campaigning & Activ.: SoMe activities during Switzerland.
event.

= 10. - 14.08.

= 3 pax trip to Aletsch Arena

= Participation in Vertical and 50k run

= Swiss Alps 100

= Outdoor possibilities in the region . NS, 8
promoted Sgece (R e

- SoMe of ULTRA magazine, runners' i < o R
personal profiles A3 AP | eea

= _ALPEJSKIN &

I .‘.
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Camp. & Activ.: cycling contest, Switzerland.

wysokieobcasy.pl.

= 7.-16.07.: Cycling women campaign with our
Olympic silver medalist Maja Wloszczowska
and two cycling influencers @mambaOnbike
and @MinistraKolarstwa
= Activities by women’s portal wysokieobcasy.pl
= Article where readers voted for 1 of 3 routes
in Switzerland, which a team of 6 women will
take
= Contest — win the trip and come with us
= Activities by participants promoting the voting
= 1'500 participants voting, 400 contest
participants
= 20. — 24.08. - cycling trip, Lake Route No. 9

Najlepsze trasy rowerowe w Szwajcarii -
wybierz jedng | wygraj kobiecy wyjazd z
Majy \\:]lM(‘I.()\\ ska [PLEBISCYT
ZAKONCZONY]

C 7y Srwajcaria wpeesta wymagaskom Mal Wiksacnowakie”
Nanza safopaca hodarka, dwulrotng wiormner oy
wlirnguinha. mistrsy i inekats ma rvmser e MTI wickdostng
trieralan eha ram odin MAETIn VA (TR VA, Practesngs 7
7 Mt g 2 17 an rrmrrvms ye b @ S age sk




= Big Story on national-geographic.pl

= Promotion of GTToS and our eGuide

= Display promotion on NG and NGT
service and main page

= SoMe promotion Facebook and
Instagram of NGT and NG

= Page views planned around
3'000'000

& - | =  Poznaj Grand Train Tour, czyli
) g2 - g Szwajcarie z okien pociggu

To az 7280 kilometréw niezapomnianef przygody!

GRAND TRAIN TOUR

czyli Szwajcarie z okien pociggu!

CZYTAJ WIECE)

Ekspres Bernina43c2y nie tylko krainy geograficzne,

PLANUJECIE WAKACJE?

Poznoycie Grond Train Towr, —
cryl Srwojcorig x okien pociqgu! |



Campaigning & Activ.: activities by Camprest. Switzerland.

Co warto zobaczy¢ w Szwajcarii latem? sran o, a l
; Conglitle v ey By et s Sy O 4

Kamperem po Szwajcarii - gotowa trasa
wybranymi odcinkami Grand Tour of

= Camprest — portal for camping and
caravanning fans

= 5 articles about Grand Tour of
Switzerland and other
recommendations

= Instagram and Facebook post and
stories

= Reach 570’000 so far




Campaigning & Activ.: trail running event

= Trail running event in south of
Poland, PUT- Pogorze Ultra Tralil

= Main prize for best man and woman:
starting package in Engelberg, Sept.

= Online contest and online activities

promoting event and Swiss run
(SoMe)

= Maps and ST materials distributed
during the event also in the starter
package for each participant

‘ U ] | ]
- PUT « Pogirze Uttra Tead « »

W/
\ﬁz‘,
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Switzerland.




Campaigning & Activ.: ST Facebook activities.  switzertana.

= Sponsored posts on MyS Facebook o~ o

NI0UrS 1O NASE NAICENTieisly Skarb, dlatego dbamy O Nig 2 Nafwigkszy SLarannoicy. @ wise Ty! &
. u — l I u S OOWROZHEE STHHNCING 20CNQCaMy 00 POGNOIOWANa PO ZHKHTEACH KAl OraY CoSWIadcZania
PIGina tutejsze) przyrody | autentyczne) ktury w JUChU ZroWNOWaIoNego rozwols By Zapraszamy wsZystide MACANICTIO TOWerowyCh SpONOw 00 WIIGTH LAty w konkursie, Knory
wylonl ucTestniczig sierpriowe wyprawy. (3 PoOCZas nief wraZ 2 koblecq ekipy: Missrrynly
Prrecrytal wigoe| 0 Swisstanable - odpowtedziainym podrotowaniu po Szwalcark Maj) Wioszerowsky, DOrot) “Mamba on Sike” oraz “Masistrg Kolarsowa® Ewq, Twyckgaczynd
[] [] [] . n m WA Ty SwWit2er land coe N raviy @ RONkrss DOKONE J0ONY I 20 WYITROWYCh Tas, © Kdre) wyDOrze 20ecyduece Wy. @
L]
=] OPICS Swisstainable, Bikir 1J
" )
. t. G S
women, CIles, [0
]
= ReacChn SO 1ar

SIC20000y KONKUNSY OraZ QACS0WANIe N3 wyDOr FOWErOwe| trasy 2NA)INe0e Na STonke Gatety
WyDoreTeg I t KOV &8

Konkurs trwa do ¥ #pca 2023, Zapraszamy 00 nlezapomnianel przygody! &3

oy Polub to (O Xomentarz o Polud o O xementarz




okl
N
Lt

/N
7z 4 ‘ A\

Switzerland.

Campaigning & Activ.: ST Facebook stories.

ST Facebook stories

= One week for each partner

= Interaction with viewers S i
= Engelberg/Pilatus/RhB

= Summer in Switzerland, outdoor

Avg. weekly reach around 9°000

a Srwajcaria. @

0

KOLEJE
RETYCKIE

Zwiedrzanie Szwajcarskicgo Parku Narodowego to
wyismienity pomyst na letani lub jesienny urlop,
spedzany aktywnie w bliskodci natury,
wyjatkowych gér oraz pachngcych iglastyeh laséw
i traw, ktdre z kazdym miesigoem stajy sig coraz
bardziej kolorowe i pokrywajq obszar parke zloto
crerwonymi  odcienlami. Niexwykly krajobraz
tworzq tu min. jeziora Macun wypelniajjce
lazurowy wody zagigbienia w gorskich tarasach.

ZajnyiciQMTancji.

Archived

J Pickno
Szwajearii
jeziora
Ernoaboarta fo penad II_UI

{% Szwajcaria. @

o

KOLEJE
RETYCKIE

W Zernez nie tylko znajdujy sig¢ punkty startowe do
zwiedzania Szwajcarskiego Parku Narodowego, ale
rownlet muzeum Centrum Parku Narodowego™.

Obazar parku jest rozlegly i pelen pickna, dlatego
Warto roxwazyl przemicrzanse Iu!ﬂﬂy\'h tras na
rowerze, ktory z Batwolciy przewieziemy Kolejami
Retyckimi | z wiatrem we wlosach bedziemy

odkrywaé wyjjtkowosc obszaru doliny Engadyny.
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KAM/Campaigning: Luxury Promotion Al Rais

Travel — UAE.

Date: 1 June - 31 July

50 radio spots in Al Khaleejiya Radio
(contacts: 2.5Mio)

15°000 flyers: distributed thru Al
Khalee] Newspaper.

Landing page on Al Rais Holidays
website (reach: 10'000)

= Total marketing contacts tbc

= Partners: Zurich & Davos

\y/ /A
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Switzerland.

\
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Switzerland. AL RAIS TRAVEL —

SWITZERLAND

Ultimate Luxury Experience

Bad Ragaz Geneva Interlaken Montreux = 0
HowlGandresot | 5310450 Qs Y Fermont orana & 7050 vicwrasnatas | 555 14,350 votelrovalpaza | A0 4,55
Bad Ragaz Hotel Geneva Grand Hotel&Spa 7 Montreux brbeadng

Davos . Gstaad ; Lausanne St. Moritz
crscha-Dastotel | 552 4,400 The A torel | 55 13,200 vorrtaame | 426,500 @Y m ot #7750
Davos Gstaad T T Qf  Palace Loy Lresanne Tonsport Moritz ”

» Package rates are starting from per person on sharing basis
» Hotels city taxes direct payment not included

»Ist Class Swiss Travel Pass for 4 Days

» Booking terms & conditions apply

For booking inquiries please Call/WhatsApp any Al Rais Travel Outlets

:04 3557700 TRAVEL 104 352 0200 : 04 396 0988 CALL : 04 393 2288 AlRaisHolid
HOLIDAYS WAFI MALL aisHolidays
9 : 050 482 7102 SHOP: : 056 188 6624 : 056 188 6608 CENTRE : 054 581 0780 o @ o V!
102 645 4050 109 223 M2 104 330 6011 106 572 4421 @ www.alraisholidays.com
ABUDHABL 058 969 8122 FUJAIRAH 056 188 6607 ALKHAIL  osetesee0s  SMARMAM L ose1gs 6682
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KAM/Campaigning: Family Promotion_ Cozmo  switzeriana.
Travel — KSA.

= Date: 1 June - 31 July

= E-mailers to the Cozmo customers — Grover
database B v |

= Flyers Distribution ‘.: Luxurious

= Social / GDN, YouTube campaign where (,;lenf EV Qaﬁ

the destination will be featured on Cozmo
timeline, stories and promoted content.

= Total marketing contacts tbc

= Partners: Geneva, LGR, Lucerne, Zurich,
Ticino, CransMontana, GRF, Made in
Bern

*T&C Apply

(© 050473 4693 =9 ksaholidays@cozmotravel.com
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KAM/Campaigning: Summer Promotion |ITL —  switzeriana.

KSA.

= Date: 1 June - 31 July

= 30 radio spots on MIXFM

= 21 Newsletters

= 40 Social media paid ads

= Total marketing contacts tbc

= Partners: Geneva, LGR, Lucerne,
Zurich, Ticino, CransMontana, GRF, 000

vaauil 5292w *Juy PrA (o lexy rolio

Made in Bern wwiwuﬁz-‘;\?wuu%w

ol € 8a0) dalln dupuygull ol dsling

@n93)0 AoLE Ko ALl o Aoldlanigl yaribill (o yeul fay.
Jodiy Y 1304q.416UA| dlowgo Q@UAD &as) 26 lah 1olgill Uy
iyl elgall. el (ol (1je) wipublil gy ol dsUay o Lai
.ouefloya3 Ay ol LUl Wloaa )l (o loeg Ayaoll Lsla

neovYe e——

2523 = holidays.ksa@ITLWorld.com (©+966 581770155
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KAM/Campaigning : Family Promotion ITL — Switzerland.

Kuwait.

= Date: 1 June - 31 July

= 20 newsletters

= 39 Social media paid ads

= Total marketing contacts tbc

= Partners: Geneva, LGR, Lucerne,
Interlaken, Zurich, Ticino,
CransMontana, Zermatt, GRF,
Jungfrau Region, Davos

dig)oVl diyacll 6)Uj b
dla 3ol duoljgilull
& MW=
Al iigAS *jlsa Poo (Lo lexy logy V

gl ol dsUAJ (09 JUaS! L € Aol
i € 620) Aalln

3 & +965 98 028 028 == kuwait@|TLWorld.com
@ www.ITLWorld.com
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Campaigning: Moshaya Family trip. Switzerland.

Date: 3-8 JUL 2023

The Moshaya family visited Switzerland

to highlight Zurich and Davos

Youtube video views: 1.7 Mio

Instagram: 34°'563 likes and 514

comments

Instagram post reach: 366k

= Instagram and Snapchat Stories views:
260k

= Total contacts: 2.3 Mio

= Partner: Zurich, Davos and Europcar
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Campaigning: Emirati Influencers trip. Switzerland.

= Date: 21-28 JUL 2023

= Two micro-Emirati influencers: Zainab
AlSawalhi (zainabalsawalhi) and Farrah
AlAydi (farrahescapes) visited Switzerland to
highlight Davos, Lucerne, Gstaad and
Montreux.

= Farrahescapes Instagram: 74’085 likes and
1’609 comments

= Zainabalsawalhi Instagram: 58’388 likes and
2’009 comments

= Total: 132’473 likes and 3'618 comments

= Partner: Davos, Lucerne, Gstaad and
Montreux
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Campaigning: MBC Trip. Switzerland.

= Date: 14-21 JUL 2023

= The MBC crew with Haya Yasmeen
and Sara Murad visited Switzerland
to highlight Lucerne and Geneva.

= Total marketing contacts tbc

= Partner: Lucerne, Geneva,
Buergenstock Resort and Four
Seasons Geneva
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Campaigning: Emirati Chef in Geneva. Switzerland.

= Date: 21-28 JUL 2023

= Emirati chef visited Geneva.
= Total marketing contacts tbc
= Partner: Geneva
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Campaigning: VIP trip in Lugano. Switzerland.

= Date: 26-29 JUL 2023

= The influencer Noha Nabil visited
Lugano.

= Total marketing contacts tbc

= Partner: Ticino and Lugano
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SE: Climbing Camp/Influencer trip.

ssssss -

'ig matilda_soderlund and ascona_locarno

Date: 15-19JUL

A female climbing camp — a mix of Swedish

influencers, all with climbing interests. (8

participants total)

Hosts:

= Emma Svensson: Prof. photographer and
adventurer 33.4K followers

= Matilda Soderlund: Prof. climber 105K
followers

Partner: Ticino, Ascona/Locarno oo e

KPI: Total 404’000 followers, Reach: 2Mio o 0 e e

Send message

(|
|

1
 §

Y |

ed 100 olika saker senaste dagarna och mer
ska jag visa er. Har ar en del av grejerna i gottepasen fran
@ticinoturismo tillsammans med @myswitzerland och
@ascona_locarno #

a Q ® 6
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SoMe - "Jodel Tour” by Eva & Vanna. Switzerland.
‘ (ﬁxnnarosenberg

= Date: 9-13AUG R
= The Swedish actress Eva Rose visited the ~
Engadin together with her colleague Vanna

Rosenberg and had five magic days with
activities from dawn to dusk, in every corner
of Upper Engadin. Their daily motto was:
“When you take the wrong train or the . 3
wrong direction, the only thing that happens N‘”""""dfnl‘;ﬁ’%ﬁm E
is that you become richer in beautiful - B
experiences and memories.”

= Reach: 3,675,000 : &

- Destination: Engadin, Graubiinden. vav - n

& B Gillas av mavijohansson och andra

MISSEVAROSE
Inldgg

missevarose S&. Antligen. (Jodelturnén ligger nu
sparad under "héjdpunkter” har pa mitt konto
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Oetilloe — digital content cooperation.

= TMAY-31JUL

= Oetilloe is promoting their “swimm-
run-swimm” event in Engadin via
Inspiring content on their social
media channel linking with ST.

= Reach: 167'964

= Partner: Engadin, Graubunden

Beitrage

Switzerland.

Auf diesem Foto
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KAM - Individual

SE

DK

DK

14-17/7

31/7 - 8/8

22 - 28/8

Travel Beyond

Nyhavn Rejser

Gron Rejs

Eric Astering

Kim Carlsson

Lau Holmelin

Fam Tri

Schaffhausen

Bad Ragatz

St Moritz

Bernina Express
Lugano

Gotthard Pano. Expr-

Basel
Bern
Luzern

Interlaken
Grindelwald

S.

Switzerland.
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207
KAM: Swisstainale x Reborn Webinar. Switzerland.
= Date: 3. August 2023 g
H H . : P EADE S o
= Description: Introduction of BATRRAS
Swisstainable programme and ‘how RTINS

to’ travel guide to Switzerland
among the travel trade all over
Mainland China. Followed by a short
Q&A

= Partners: LX, RhB, STS,

* Results: A
= Participants: 453 pp—
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33
ST Travel TV 2023 — 4.

Switzerland.

= Date: August 07t 2023
= Partner: Lucerne, Titlis
= Result

= Audiences: 7540

= STC shop visitors imported from live
streaming: 21’717

= Page visited imported from live streaming: b
43’805
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KMM: Radio: FM103.9 Summer Switzerland. Switzerland.

« Date: 10t August 2023

= Description: 1-hour-radio, FM103.9
Beijing Communication Radio

= Topics: Summer + Water

= Partner: Zurich, Lucerne, Rigi,
Schaffhausen, STS

= Result:
= Contacts: 155,000
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World Winter Sports Expo Alliance.

= Date: 10" of August 2023

= Place: Beijing

= Description: Panel discussion at the
Media Conference of the World Winter
Sports Expo Alliance 2023, introducing
the winter destination Switzerland and a
potential future partnership between
China and Switzerland.

= Result: Exposure to media
representatives and interviews in TV
and online media

;‘,alﬁﬁf
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Switzerland.

2023EREFEH (LF) B S

WORLD WINTER SPORTS (BELING) EXPO 2023

WV s R S

The Economic Value and Cultural Exchange of Winter Sports

5K i i
ZhangLi Daniela Chiani
SESHIE I B LIS AR
WSS CHEX B
Executive Vice President Director Greater China of

of Asia Digital Group . Switzerland Tourism

Austrian Embassy
Commercial Section

518 KRG
Manviela Sandler Sunny Shen Chen Peng
SURIEAE KA AR BRI
#i%5% bt S TN
Deputy Head of Marketing Direclorof _Head of HOTSNOW

Italian TechnoAlpin China  Development Department

e

21M% 0 77APP

2023ABHREENIAF: il ERESRNETHEERR

R ] e
L ]

028RE, HRMHZAHBA", (&
NHLSBFRECEAR LRI

0BFREFRBEAFE, APAER, MMNLERE, EREFHSHESERNE,

7R318, ESRANTEREARRRAES (RTREMT COHREROBA) RE, R#EXREE
REHRE, H ESCS , 18 WETALAERSE,

i ITEHTH R HE? 21 BRTHRELERBBUERE, WHHNEE
RBHIROZW,

PRMVERZRELFARPOEEERESF2RLETFHREITE, ETEHTE NSRS
B, AERBEERANREHVINIA. MEFLRE, hERSMINNRE.

‘T PEEEHBOAEMSERTEAOEBRSR, PENETLELTRERRN, B,
FEBELERBAMIESR, HHR—L , REIEE HHRNMES, ERMER
T, AERBHAERANEEE . EHEHSTRROEENE TR, "THEHR,

RELHHAR. i, 7TAR, ERISHBRBANMAMMERENNIET, N@ERMBFE
MSTEWZETHR. X—SNRBRE, TEMSTXELWFTRABER, MARANEEE
THRER—BR, HHHERMNERIAHNE R RN,

“HEWEEBT AT BB, RE—TANRDR, tIEEEEN. FRBRNERNERNES
(f£8) &R,

FEBRBRDEH RS

B RERBTEETR A TREETEE, BRERERAZENILR, TAESRFHKTER™

CHINA B
HOME CHINA WORLD BUSINESS LIFESTYLE CULTURE TRAVEL WATCHTHIS SPORTS OPINION REGI

Sports

Heating up the ice and snow sector

fwin+

By SUN XIAOCHEN | China Daily | Updated: 2023-08-15 09:13

Popular Beijing expo returns to chart way forward for fast-growing industry

Even with the thrills and chills of Beijing 2022 now part of history, business operators and
promoters from home and abroad remain bullish on the robust growth of the winter sports
industry in China.

Citing the country's remaining untapped potential in winter sports consumption, exhibitors,
governmental officials and business representatives set to participate in the 2023 World Winter
Sports (Beijing) Expo next month have pledged to keep investing, building and promoting the
sector in the post-Olympic era.

Inspired by the home delegation's best ever Winter Olympic campaign of nine gold medals in
Beijing and co-host Zhangjiakou, Hebei province, 346 million Chinese people enjoyed ice and
snow sports competitions and relevant leisure activities last year — and it's hoped that's just
the beginning for the world's fastest-growing market.

"I think we could all feel the increased interest in winter sports right across the country and the
sector's growth commercially even after Beijing 2022," said Zhang Li, executive vice-
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China Outbound Tourism Recovery Salon by Switzerland.
Beljing Business Dalily.
= Date: 17t of August 2023

= Place: Beijing //

= Description: China Outbound /
Recovery Salon by Beijing Business /
Daily. Discussing the potential and | — Y AR——
development from the perspective of I i 5 i i miass| S

2023 FE RIEWMABED I

NTOs, airlines and the travel trade.

= Result: media reporting, exchange

and discussion among KA/KM/NTO
= Participants: 30 guests

59



KMM: Swisstainable

Switzerland.

NEWS# mxs

Date: 14. August 2023

Market: Taiwan

Description: Coverage of the ST x
Kuoni Tumlare Swisstainable event
In Taipei

Partners: LX, Jungfrau Region

“Green’ is in the Swiss DNA
EETRBZEEH 7 Kuoni TumlareBsEEHRNE |

Kuoni Tumiara$7/ 215238 "SWISSTAINABLE, 7581 I3 i 30{Uik{TRIM S5 - M+ TTHM MM EELHRINRAERT  REE

RR-BEVESERLT ISERIONADN—ES & GRERPNEE) & B0 RN
5+ BRI §9% BE, SIS -

XUON TUM AR B

(T HA):
Swisstainableit BER3fEARBY :

Level 1:3eH B¥ 0T RRAIET
HBEOW-BLABIRTHAHRER
UM RAS AR
0 - % — T — [EANS
TR B ADI0 T M (A0 - OO E
DEAPREPNF AN — S DM
Level 3: !%- ES KR EABNA
AR AREN
RAR LGB «
- BT R E R SR
mwxvﬁtnm.sooi-mg

-

. Bt BAAREARRCEREE 6 BHATERSARNMRER GBI
RLASERERS AR MAeroSHARKE — RO 4 W  ERERIBE(TR AR NRIEE - XK JPAEEEN
Htﬂmﬁ!ﬂm”ﬁf ABBUN - AT MRS RN DMO » B R FRA ik M B B

Bt

BU AL R, - 845 f’vfﬂ*‘ R
SRR Ak -
CRSERSRTCRER  FR e @ it

P ERDRINE L | R T RPN £3
ESREEHZHiAeroSHARKIZITIE SIMAFBE- (304
Ad) TR RO BRI

%

D190R BRI AT R - HRER

For WES R TRIRE IR

W EHER L ST SRR

H Switzerland; BIER R AR LRTAH
BB AR AN ERETN-

TSwisstainablett il , £ — ELURA TN AR RIBIDA
B EEAREHEBRGERGUE SO
1BFERBNRE - BANTREFH_ACEARNETERS
BEFHATLIMEFTSANSE  H+RBRMT AT EFSAY
SAF (AIMAMEME ) 191030 - 51408 S MM, MEWE . 3B
20304F 46 1/} Mo M LE20195E IR 50%
2URAMR - 15T RO T ) ERIVREWERE  §
FREFHAF - RRTA—RIRT RRALEENMES TR
IPBEA - CUSMAR - SARTHREL) SLARTENER
GURS - Q0 A RERBAIOILE - BB SFLE -
AMMHTT - 5+ 2 — AP HANKTES  WMES  FRETEN
RO R
SEMERMTHMER - EHLATNMETHET  EEALIETET
TR (3 A -

42| TIN TAWANSS Vol.1310-1312

6 Rt Nt EmE
R RY SR A THAE TR DR
TARE TR 77 # T HEREMS, 0002 FHES BN - HTARES
S WESTRLORE  FEH L SRFLOY FRTFENR
TR
SMNSIOER - ARFRMWATHLOMR - NE - R NBN- "%
38, EERATRNRMEOTHN -
LEMER MY BER - H I ARYECRNTEE - Bl - BRE
BN WA NTAA J
e
10MMRBTSFRIZENN - - M BEEOMERBART— R
SR MBAE T W £ R W IR AR08 TR AW
SHEAT - FUNAN COMEREA RHLHE TRRPH,
(ctimate neutral) SBEBETE REBHAL -
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Agency Briefing — Charlotte Travel. Switzerland.

- Date: 16 Aug 2023

= Market: HKG

= Description: tailor made, high-end
Travel Agent, most of the clients are
local foreigners with profession

= Results: 12 staffs in total and 10
joined the briefing, lots of questions
on luggage delivery, STS and longer
stay advises. GToS & MyS.pro were
Introduced
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C&A: City Splash — WeChat Mini Game. Switzerland.

= Date: August - September

= Description: Launch of the interactive
mini-game to introduce the Swiss cities
as summer destinations and give an
overview of the best activities
surrounding the topic of water in the
Swiss cities.

= Partners: Lucerne, Zurich, Geneva, o oo v | )
Ticino, Bern, Zurich, Lausanne

= Results: ongoing —

HIEER
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KMM: National Geography Traveler CN media  switzeriana.
exposure.

= Destription: Nature topic on NG e DS
Traveler magazine, 6pages [
= Results: Top Coverage, with
circulation 970,000

HIABRATR

FHLERERDR () A
BTZRAY (e Ate), HETERRE
557, BER RRLUNIE' CRFE
gy
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6 (k2098 e, SEERAE
%), SHERRSTRANMLINEN S
%8, SEANELSRRNINRZRN
S -
n=—apnn,
SsmnRE-mETEENEAE
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DRIREERNENS), RENTESNRF  BATLIOR)

STGNR-AERPAED, WE-WER.  G5EQ, TERNMOTEAN-SERNOEY

POSRRNERARRUMELAMTRIRE R

press sensns.

- () e (e TS,
ABNTRA PR, BOSANFEIDS

LR

EhE, SIS HRRRAS S RRAASE
RS, $SWARE. FENED, RTEALFE
MR (BSTEASE) SHASHANES. TeY
EERHUTREATET—, ARDSE. BRERE.
EEEEE. % s-awsRCKRe. 28

IR SRRER, SLTERSDAR.

s =
HEERSEETENEAS (Sorsoton] 8 GAE, SAEXN, 5. BESEXERERS
TREBESATSRYS, SEvRERRE
[ricentutpes -
e, xows res—
sams), AR, SnesuROACE

SR ST ANIER.
AEE—NARGHEANTIAE, SELHARS
DEELEREENRTENEIR? BESRIHEE,

SesamERERU A1, 8. A0, 24

w5
G5 varaTE STESRISGNRRRR  SAY, RUSGEERS, EERATH, UTH

HLGUBVNIHSEIRCANIEN, SAE  WARTENZN, RSEADK) AEAL
DR ERERRE. WXL EWONLE-  NAKSDA (SHARSFSNES) SEMNT
snnres e e

P
5. DRANRLREETS, SEARALSNX  SHEING, INSEARSMRERNINL

BEE-EEFESR, BORR, ETEGLENTES.

. o
[ —————
riv——

EPCREFIRNRESS, ERTIRS,

ane, x
RARURERSTRBIASD, w21 F2ER PR, NIFRNATIENS FO
P NRGYEEITH ST (HL RS

63



Switzerland.



C&A: Influencer Trip 2023.

= Title: Influencer Trip 2023
= Background
= 4 Korean influencers visit major destinations in
Switzerland to generate creative and vibrant
travel contents
= To boost up travel needs of KR audiences by
using the most powerful communication
channel in Korea: Instagram
= Period: 3 - 12 Aug
= Destinations : Zurich, Luzern,
Jungfraubahnen, Interlaken, Shilthorn,
Basel, Valais Region, Zermatt

= Result is in the process of collecting

Switzerland.
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C&A: Influencer Trip 2023 Posting Examples. Switzerland.

¥

gl
you can see the world,




B
KAM: 2023 Swiss Travel Academy. Switzerland.

= 5th Seminar of STA
= Date: Jul. 7th, 2023
= Venue: Swiss Embassy in Seoul
= 17 KAs of 17t STA participating members

= Program
= Destination Zurich and Schilthorn Trade
Presentation
= Zurich presentation by ST
= Schilthorn presentation by local Rep.
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Campaigning - 16-page advertorial in '25ans’.  suitzertan.

= Special Book-in-Book advertorial in VLG
‘25ans’ magazine. - AR i, W

- Issued: 28 July 2023 o Ll

= Contact: 87'500.

= Pages: 16 pages.

= Focus on luxury travel travel &
beauty body and mind. Partners:
Zurich, STS Interlaken, Jungfrau

Region, Jungfrau Railway, Ticino.




Campaigning - Swiss Swimming Camp.

= Swiss National Swimming Team
trained in Fuji City for the World
Aquatics Championships in Fukuoka.

= ST displayed Sustainable panels at
aquatic center during visitors days.

= Date: 2-19 July

= Venue: Fuji city Aquatics center

= Visitors: appx. 500
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KAM - Jungfrau Fam Trip. Switzerland.

= Fam and media trip to the Jungfrau
Region in collaboration with
Jungfrau Railways.

= 6 journalists and 4 travel agent got
to experience a mono-destintion trip
iIn Switzerland with the aim of
highlighting the advantages of
longer stays.

= Dates: 17-21 July 2023.

= Participants: 10 pax
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Campaigning — Life Partners Event. Switzerland.

= ‘Life Partners’ is a company providing
services and luxury experiences for
HNWI.

= ST organized a tourism event for their
members at the Swiss Ambassador’s
residence in Tokyo.

= Date: July 13, 2023

= Participants: 80 pax (high-end guests
from all over Japan)

= Presentation by ST about luxury travel
followed by dinner with Swiss wine.
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KAM — Key Account Event 1 August. Switzerland.

= Training and networking event with
tour operators and agents on 1
August in cooperation with travel
agent Spacetimenet.

= ST held presentation and covered
the networking dinner at event
veneu Happo En.

= Date: 1 August 2023

= Participatns: 48 pax
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Campaigning — DOOH cities campaing. Switzerland.

= Start of the recovery cities
camapaing with a DOOH presence
at the high-income locations
Roppongi Hills and Omotesando in
Tokyo.

= The campaign is combined with a
targeted online campaign and aims
at highlighting the refreshing Swiss
city summer during the ongoing heat
months in Tokyo.
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Campaigning — in store prmotion with SWISS.  switzertana.

= [n-store promotion at the Shinjuku
store of travel agent HIS.

= Presence with banner and
promotion materials of ST and
partners.

= Dates: 16-30 August 2023

= Visitors: approx 450 pax
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KAM - JATA webinar.

= Webinar on Switzerland for the
members of the Japan Association
of Travel Agents.

= Date: 4 August 2023

= Participants: 126 travel agents

= ST presented wellness tourism,
Swisstainable and included
partners’ products.
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Switzerland.
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KMM - Magazine ‘Skyward'.

= 'Skyward’ is the in-flight magazine of
Japan Air Lines.

= Contacts: 2°900'000.

= Pages: 1 page

= [ssued: 1 August 2023.

= Article about scenic train travel such
as GoldenPass Express, Glacier
Express, Chocolate Train and lake
cruises.
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Switzerland.
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KMM - Online ‘My Navi Women'. Switzerland.

T OREL W | EROBSHSHEMES NI

= ‘My Navi Women’ is a women’s A ASEOEOR
online magazine.

= Contact: 2.9 mio. contacts.

= Pages: 8 pages.

= [ssued: 16 August 2023.

= Report about a summer trip from
Tokyo by SWISS, train travel with
STP to Thun and a relax stay in the
Deltapark resort in Thun.
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KMM - Online ‘My Navi Women'. Switzerland.
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= ‘My Navi Women’ is a women’s
online magazine.

= Contact: 2.9 mio. contacts.

= Pages: 9 pages.

= [ssued: 16 August 2023.

= Report about the visit of a drama
location in Brienz, Brienz Lake
cruise, Giessbach, Trauffer
experience and Interlaken.

= As a result of JB media trip.
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KMM - Online ‘My Navi Women'.

= ‘My Navi Women’ is a women’s
online magazine.
Contact: 2.9 mio. contacts.

Pages: 9 pages.

Issued: 17 August 2023.

Report about an excursion to
Jungfraujoch, Eiger Walk hiking and
Thun Lake cruise.

= As a result of JB media trip.
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KMM - Online ‘My Navi Women'. Switzerland.

= ‘My Navi Women’ is a women’s
online magazine.

= Contact: 2.9 mio. contacts.

= Pages: 11 pages.

- Issued: 21 August 2023. XemRL AR

= Report about an adventure - '
experience on Grindelwald First, an — =7 =
excursion to Schynige Platte and

h) F-XT72>7a) TRHD! Z12R
L 0% 3

fondue dinner at Harder Kulm. e,
- As a result of JB media trip. e
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STS: STP Newsletter to Trade. Switzerland.

= 8 July
= Market: SEA

= Target: Communicate upcoming festiv

als in Switzerland and travel tips.

Promote STP and GTToS offerings.
= Goals: Continually refresh

and expand existing database.

Engagements with agents.

It's never crowded when we go the extra mile.

Dear travel trade partners & friends of Switzerland,

Summer has arrived, and with it comes breathtaking landscapes, exciting festivals, and an
abundance of outdoor activities. Hop on the train, bus and boat, visit the museums. qo to the
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STS: B2B Seminar in Kota Kinabalu, Malaysia.  switzeriana.

= 12 July
= Market: MY

= Target: Seminar presentation with
PWT:

= Invited >30 travel agents

= Showcase Summer season in Switzerland
and benefits for Outdoor travel.

= Reconnect with PWT

= Goals: Promote STP and GTToS,
Excellence Program sign-ups.




STS: Dynasty Travel July Roadshow Singapore. switzerana.

=16 July
= Market: SG

= Target: Seminar presentation: ol
- Invite >70 VIP customers g

Best value:

son sl gD STP starts from CHFA9/d.
= D STP starts from CHF29/t

- want with
= OCBC Lifa G

= Showcase Summer season in Switzerland
and benefits for Outdoor travel.
= Reconnect with Dynasty Travel

= Goals: Promote STP and GTToS, >30
STP sold.
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STS: B2B Seminar in Singapore.

= 18 July
= Market: SG

= Target: Seminar presentation:
= Invite >40 travel agents
= Showcase Summer season in Switzerland
and benefits for Outdoor travel.

= Reconnect with SG travel agents
= Richard RE to highlight train travel in

Switzerland.

= Goals: Promote STP and GTToS,
Excellence Program sign-ups.
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STS: Agent gathering in Kuala Lumpur, Malaysia. switeriane.

= 20 July
= Market: MY
= Target: Agent High Tea gathering
= Invite >20 travel agents
= Showcase Summer season in Switzerland
and benefits for Outdoor travel.
= Reconnect with MY travel agents
= Richard RE to highlight train
travel in Switzerland.
= Goals: Promote STP and GTToS,

Excellence Program sign-ups.
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MY C&A: B2C presentation. Switzerland.

= 01 July 2023

= Presentation at Easy Europe
Anniversary Party

= 200 consumers participated and
FB Live on Easy Europe platform

= Partners featured: STS, LX, Zurich,
Lake Lucerne, Titlis, Interlaken/JJ,
Schilthorn, Matterhorn Region,
Zermatt, Graubunden, Davos.
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Indonesia, Malaysia, Singapore, Thailand

= Corporate : Incentives

= Period: July 2023

= Carried out in CH : 04 incentives

= Grand Total Overnights: 1°119

= Grand Total Turnover: CHF 372,627

= Destination: Zurich, Bern, Lucerne, Burgenstock,
Geneva, Verbier, Zermatt.
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SEA KAM — Trade Webinar Outdoors. Switzerland.

= 05 July 2023

= Zoom Webinar Topic: "We need to
summer landscapes, we need
Switzerland."

= 2 X Trade newsletters

= Participants: 180

= Partners: STS, LX, LLR, GRF

s vord
e need Switzerland.

Griiezi! Bonjour! Buongiorno! Allegra!

The peak traveling season is approaching to sunny Switzerland, which is also a popular time
for your clients to get away for a break.

We are pleased to invite you to "We need summer landscapes, we need Switzerland."
webinar. We hope to inspire you to take away useful insights to plan your next trips to
Switzerland and make you fall #nLOVEwithSWITZERLAND.

Your Switzerland Tourism, Southeast Asia Team

Register Now

Save the date and join us
mal  Trade Webinar - SEA

5 Date:
. B Wednesday, 5. July 2023

90



S 0 &
—
2\ § SN
/f\,/\\ql

KAM Thailand — Quality Express new products. switzeriana.

= Development of 4 new products
= https://bit.ly/42wgqU3
= https://bit.ly/3Co0Cs2
= https://bit.ly/30Z2YKQ bl L o
= https://bit.ly/450Aakz e e ] 27 5. G6-03 .. 67

. |ﬂu|aunn 1ladauinIu L4 VUI’\S 131 Rotair daanlv‘lnnaa

o udsnIV\IvVum/adTﬂlv'nwavud * iNgoidosnHInnalu Swiwosada-loun  swiuviu
* Bun: mmuln[u naaunanluzﬂsd

= Results from Lifestyles famtrip o 19 goo R
with Thai KOLs T 1 .

= Partner featured: Zurich
(Lidnt), Graubunden,

LLR (Pilatus, Rigi), Lausanne,

. lv’muds’]a'\nllnws‘ln wnfs.msuuumvvsn « 18U m_
. mu:)luoausnn[an man Aswaow G * BUINOSAINU * BAIVIBASOSU %

[ LINDT™

HOCOLATE AND TITLIS

. aodlsalluu'm'luun un1ldan WIFIL, Iuylaﬂlfnﬁnl 5 g - nuu1u|a1lnasusuluu dnnsimuuin

M O n tre u X - nuounuu'\udaann Humuusanfan 91 900 08 1;E)SIU ;06 IVINSouUIl UOS\ ISA * UOVII SOU 101 SU Iau UU
1 o @ 1500, ..109900.

& | 12-21,22-310.n. 6 12-19, 20-27 n.A. 66
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https://bit.ly/42wgqU3
https://bit.ly/3Co0Cs2
https://bit.ly/3oZ2YKQ
https://bit.ly/450Aakz

KAM — Quality Express with Thai KOLs. Switzerland.

= Results from Lifestyles famtrip Quality
Express with Thai KOLs —

= Thai KOLs Instagrams: Noona 1M&
Joonior 407K

= Youtube episode1:
https://www.youtube.com/watch?v=LpNQVd

EROc

= Reach: 110K
View as of 31July (2weeks airtime): 13K

= Partner featured: STS, LX, Zurich,

Zurich , Switzerland

- L4 a
witzerland wi13au Tanssseshl
Graubunden, Glacier express, Aletsch
ibscribers @ e 427 GJ /> Share & clip =t
A re n a weeks ago #inLOVEwithSwitzerland #QualityExpress #IneedSwitzerland
"a‘uﬁuﬁjum:zi'nﬂ?w‘lﬂ"nﬂiaq Launzauiiisngnunnnnitdusswuiuyageiulai

unaadniisy Tisag luaddsaliiinn sedaanuian
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https://www.instagram.com/noona_nuengtida/
https://www.instagram.com/jr.joonior/
https://www.youtube.com/watch?v=LpNQVd_ER0c
https://www.youtube.com/watch?v=LpNQVd_ER0c

KAM — Quality Express with Thai KOLs. Switzerland.

Results from Lifestyles famtrip Quality

Toauganviom

Express with Thai KOLs

Thai KOLs: Bright (Loi_story)
Instagram posts & reels: 94K
Facebook: 652K followers
Tiktok: 350K view 2 |
Partner featured: It /8 > ol *1
ep1: Zurich A S S
ep2:Graubunden, Glacier express

ep3: Montreux, Lausanne, Aletsch Arena
ep4: Lucerne (Pilatus, Rigi)
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https://www.instagram.com/loi_story/?igshid=MzRlODBiNWFlZA%3D%3D
https://www.facebook.com/loistories?mibextid=LQQJ4d
https://www.tiktok.com/@loi_story?_t=8eRB7WZuDbj&_r=1

KOL - 100% Women Cycling Challenge. Switzerland.

= 2-12 July
= Market: PH
= Partners:

= STS

= Grindelwald,

= Interlaken

= Engelberg
= Davos

= Goals: Promote outdoor sports,
Swiss transport
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SG C&A: Roger Federer EZ-Link Giveaway X switzertana.

GRAB Singapore.

= 20 July — 01 August

= Roger Federer limited-edition EZ-
Link card giveaway with GRAB
Singapore. Over 300 entries. 50
winners selected.

= Goals: T
= Promote STP and GTToS and % jlnzemedd o
engagement '

O 0:15/0415
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TH C&A KLOOK Campalgn Switzerland.

= 10 July — 10 August - < DTS

= s TS tnsludnaina lihats whandni lemiiey
IN80a3anuSNIW us-rivtoigau i SN

ussdmOmNg

= Klook campaign with social media S B e
posts, eDM, campaign page, deals
page, homepage banner and app

Instagram | @klooktravel_th - b
“doulviDulumufiusine dmun

= Goals: — - Ingogadansusniw
+= Us:nulelugau

Youtube | @klookth & bit lyjklockthyt
P te STP and GTToS o - 2
-y ’ y x . -—
. ro m O e a n O - ’ o " = et uéolw::uvfxltf}z:;;desl:;:zimmu

=

4 sovownsandsanausas
Line Official Account | @klookth 4 bit.lyfklookthoa

AndathmAnmsgndmamame

httos:/klook onelink.me/1436524434/CEG
= x o ansmldann ) e 5%
]wun‘r;mu_ - a“%“!“ 59 % nttps:jfwww.klock.com/th/tetrisfprom ator-program/
sniw'snua 1as18e §  jnyuwwsiiuri Gnsiingiva Rigi, Gnsiigividuq ) :
nuulig1im | unnsr500 ks || stanserhom na: Stoos snunuie #KlookTH #SwissTravelPass #iifmlwilung

17 n.A. - 28 a.n. 2566

Recently viewed

Explore
Switzerland

“ioulvilulunURUSEn DANLA
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STS: National Day greetings to Trade. Switzerland.

= 1 August

= Market: SEA

= Target: Communicate Swiss
National Day celebration and
greetings, Promote STP
and GTToS offerings.

= Goals: Continually refresh

and expand existing database.

Engagements with agents.

Dearest Switzerland. Happy National Day. &2 &

Dear travel trade partners & friends of Switzerland,

Today, we celebrate the founding of this beautiful country and all that makes it special and
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STS: B2B Seminar in Bangkok, Thailand.

= 10 August
= Seminar presentation:
= Invite >40 travel agents
= Showcase Summer season in Switzerland
and benefits for Outdoor travel
= Reconnect with TH travel agencies
= Richard RE to highlight train travel in
Switzerland.
= Goals:
= Promote STP and GTToS, Excellence
Program sign-ups.
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STS: B2B Seminar in Saigon, Vietnam. Switzerland.
= 11 August
= Seminar presentation with WorldTrans: = il R

Europe

= Invite >40 travel agents

= Showcase Summer season in Switzerland
and benefits for Outdoor travel

= Reconnect with WorldTrans

= Richard RE to highlight train travel in
Switzerland.

= Goals:

= Promote STP and GTToS, Excellence

Program sign-ups.
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STS: Dynasty Travel Aug Roadshow Singapore. switzerana.

= 19 August
= Market: SG
= Target: Seminar presentation:
= Invite >40 VIP customers
= Showcase Summer season in
Switzerland and benefits for
Outdoor travel
= Reconnect with Dynasty Travel
= Goals: Promote STP and GTToS, >30
STP sold.
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STS: Excellence Talk in Jakarta, Indonesia. Switzerland.

= 22 August
= Seminar presentation with PanTravel:
= Invite >30 travel agents
= Showcase Summer season in
Switzerland and benefits for Outdoor
travel
= Reconnect with PanTravel
= Goals:
= Promote STP and GTToS, Excellence
Program sign-ups.
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STS: B2B Seminar in Semarang, Indonesia. Switzerland.

= 24 August
= Seminar presentation with PanTravel:
= Invite >30 travel agents
= Showcase Summer season in
Switzerland and benefits for Outdoor
travel
= Reconnect with PanTravel
= Goals:
= Promote STP and GTToS, Excellence
Program sign-ups.
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MY: KMM L'Officiel Summer Media Trip. Switzoriand.

= 2 — 8 August 2023
= Partners: Zermatt, Matterhorn
Region Schilthorn, Interlaken/JJ
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Pt
SG: KMM L'Officiel Summer Media Trip.

Switzerland.

= 2 — 8 August 2023

= Partners: Engelberg/Titlis,
Matterhorn Region, Interlaken
Region
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MY: KOL Charles Kuay Summer Media Trip. Switzertand.

= 4 August 2023

= Al FM Radio Show titled “Summer
fun activities in Switzerland” BRI+ E 45 ?

= Partners: Interlaken/JJ, Davos

ﬂ% ,
a _ ‘
IR EE(EE / B8RRI

https://fb.watch/mcDIrQSv4U/?mibextid=Nif50z
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https://fb.watch/mcDIrQSv4U/?mibextid=Nif5oz
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MY: KOL Desmond Tey Summer Media Trip. Switzerland.

= #SwissVlog series in Youtube

= Partners: Zermatt, Matterhorn
Region, Schilthorn

= Youtube channel:

XJ AT A

@duizhengxiayao.official

Desmond Tey
\ﬁl July 30 at 10:23 PM - @

EREIREREROris - (HREFE) AESD.
RRBREEZFRIREIRE ~ RRIG T EERIFIAIM !

INERR. BEEIRIT! we
EEEER—EMAIR(]!

—mBAHMEREEE. UFHIHL! BRXMEENENHTEER BT ZFIFIZAE?
BHE! BRRFER! BIRRLIREFEATUEE RE+AR!

XEBRE—RNTE

RATERIBUER T3k, BIEERERLIE, AIMEASEH
https://www.youtube.com/watch?v=7fzY TUWSxyw
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MY: KOL Desmond Tey Summer Media Trip. Switzerland.

= 20 August 2023

= Travel Talk by Desmond in Kuala
Lumpur Photography Festival e

- Partners: Zermatt, Matterhorn It L
Region, Schilthorn

TRAVELMANIA

KLPF2023

Kuala Lumpur Photography Festival ne 3 *Bi#‘ﬁgﬂ
T B ®% & %= W L
Desmond Tey
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MY: KOL Desmond Tey Summer Media Trip. Switzerland.

=19 — 21 August 2023

= Photo disply by Desmond in Kuala
Lumpur Photography Festival

= Partners: Zermatt, Matterhorn
Region, Schilthorn
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MY: KMM — The Star newspaper by David ot
Bowden.

= Circulations: 248,599

= Readership: 1,185,000

= Total: 3 full pages

= Partners features: Ticino,
Interlaken& Jungfrau Region, Lake
Lucerne Region
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Indonesia, Malaysia, Singapore, Thailand

= Corporate : Incentives

= Period: August 2023

= Carried out in CH : Tba incentives

= Grand Total Overnights: 1°119

= Grand Total Turnover: CHF 372,627

= Destination: Zurich, Bern, Lucerne, Burgenstock, Geneva, Verbier, Zermatt.
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SEA KAM — Trade Webinar Lifestyles. Switzerland.

= 16 August 2023

= Zoom Webinar Topic:
"We need to a golden holiday,
we need Switzerland.”

= 2 X Trade newsletters

= Unique Participants: 252

= Partners: Zurich, Lucerne,
Graubunden

Switzerland.

Gruezi! Bonjour! Buongiorno! Allegra!

Thank you very much for joining us on our "We need a golden holiday, we need Switzer-
land." webinar.

We hope the webinar inspired you with some take-away insights to plan your next trips and
activities in Switzerland and make your clients fall #inLOVEwithSWITZERLAND this upcom-
ing autumn.

Please contact us if you need further assistance and we are happy to help you with ideas and
recommendations.

Your Switzerland Tourism, Southeast Asia Team
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KAM & C&A — Quality Express with Thai KOLS.  switzertane.

= Results from Lifestyles famtrip Quality
Express with Thai KOLs

= Thai KOLs Instagrams: Noona 1M&
Joonior 407K

= Youtube episode?2: link

= Reach: 110K
View as of 15Aug (10days airtime):
14K

= Partner featured: Montreux,
Lausanne, Lucerne(Pilatus, Rigi)
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https://www.instagram.com/noona_nuengtida/
https://www.instagram.com/jr.joonior/
https://www.youtube.com/watch?v=S17Ef81ZklM&t=44s

TH C&A — Thai KOL Prang Kannarun. Switzerland.

¥/ laanprdany s¢ * rounow
”) Boyd Kosiyabong + wiiauias (feat. Seattha Sirachaya)

9 ladiiprang & wiiaesiiuly wnudnwinlng medvasanlaldagng
wiade b4 fiuanuiluldwiasudn 181w wiveniauain
asnlginefiady 16 ludus Snunnqdz @elephantpook #lata

andale luduluiszlauiidal @

Reused Family campaign's Thai KOL.:
Ladiiprang (6M followers) content for
Thai mother's day occasion

Edited-5d See Translation

£ zommarie & grusanun ¢ ©

5d 60likes Reply See Translation

L L
« Instagram reel post traveling with her — oy
@ ann.ptn aauwidisasiumiiou Auaunas waeds )
th . I . k 5d 47likes Reply See Translation
motner: lin
— @ realyingrhatha & @ @ ©
5d 14likes Reply
= Reach: 6M ‘
. . e somtamnoa7824 findnnasfivingauuifiuysne seaudia o
Z ausn anue lala uazaugniuzawign dhiiuailszay
. S m’md’\ﬁa%ﬁﬁ'«ﬁhmﬂ lidasweanifirgmuidasgiileluda
- VI eW . 1 6 M Usranniisiign 93 le lihangu ludeez @
N " 5d 10likes Reply See Translation
S m v+ v, " & & g >
@ aeiiou Aruwiinnivee guuiniEIIGBRIBai M@ o
[ ] r 4d 2likes Reply See Translation ««-

Engagement (likes & comments): 217K
Partner featured: Interlaken, JF,
Schilthorn, Zurich

pboongzzz Wsninniaga: Ausrailuauns aundaey e lWi o
Ussiiusaud 9 whanluiiinuze: @

5d 10likes Reply See Translation

g nong_am_i fiauvanitausisuasnugfiids udauniouss o
wirlnsAlide aausradluaunihadsnnnnn uagbiiasden

Qv W

217,724 likes
5 DAYS AGO

& 2 ) AAA A AArmrAant
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https://www.instagram.com/ladiiprang/
https://www.instagram.com/reel/Cv1HgMNNgdn/

TH KMM — Power Travellers. Switzorland.

= Circulations: 200K+ POWER

TRAVELLERS

- Read: 5K

= Audience: KingPower duty free
users

= Article 8 places not to miss in
Switzerland: Link

= Partners featured: JF, Lucerne,
Zermatt, Lausanne, GEX, Zurich

8 ninedlundswanatiJolu thexasatsasuaud

Travel Story 17 an. 66 © 5585 < 0

asawosuaud Snkivus:inAtdunakuisUaigmokana yavliniGunvniolan aennlURestRIdanASY IRudasawsos
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https://www.powertravellers.com/traveller/16/show/ch-8-must-not-miss-in-swiss

TH KAM & KMM — KTC World.

=New tour Mono Swiss product
developed for KTC Credit card
users

= Promotions on KTC World Facebook
Contacts: 155K+ & KTC website

= Partners featured: JF, Interlaken,
Lucerne, Zermatt, Lausanne, Zurich

Switzerland.

< KTC WORLD's post

asaigasinaua

1Fouasasasiiaud Tuworuieduiuinv 3

ISudu 11 9,900 un/mu

9V 18 N.A. 66 — 28 W.g. 66 | 1IGUNMY 13 Q.M. 66 - 4 U.A. 67

o (Hauadnnsuaus uneanie augaaing 3

K s 8

15u&Y 119,900 wanrinu

9£81I81999 1 18 N.A. 66 - 28 W.8. 66
JTELIANAUNIG : 13 7.A. 66 - 4 1.A. 67

Highlight : gi#isu — nSuaannad ey - Bumasaau - gaaan
UH5Y — Mg - wafuam - iagsaninleatiuunmeseasu -
0 - Tagutd - wihn - 5y - Talagsu - gn - g5

@Tﬂmﬂm mAdnLag https://ktc.promo/switzerland-fb

Timsunmezasqauduisasins KTC WORLD w3augua
ATDUAANNINLEMT
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@
TH KAM: ST/STS/RE Joint marketing activity.  switzeriana.

= 10 August 2023, Bangkok

= Joint marketing activity —
Workshop in cooperation with
STS & Rail Europe

= Participants: 40 Thai travel agents
focused on rails & Rail Europe's
GSA

= Active participation of ST, STS, Rail
Europe & Swiss representatives
Thailand based.
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b
TH Public event: Swiss National Day Reception. switzeriana.

= 03 August 2023

= Locations: Thailand

= Attendees: 350+ pax

= Contribution of ST for main photo
backdrops, featuring partners:
Interlaken & JF region
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b
TH Public event— Thailand Tourism Festival Switzerland.

2023.

= 2 August 2023, QSNCC Thailand
= participated in the Opening
Ceremony of Thailand Tourism | |
Festival 2023 on behalf of H.E. R RN
Mr.Pedro Zwahlen N iﬂ‘[ﬁ]@‘%‘]g!
- Attendees: 2K+ ) b i
= Visited of booths at the festival

TOURISM FESTIVAL 2 2023
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SG C&A: ST |G Filter Contest.

= Till 31 August

= ST branded |G filter contest with 3 STPs.

= Dark post:
https://www.facebook.com/MySwitzerlandSE
A/posts/pfbid02RiuyXKtmj3yPCcf1gnAwaPtC
9as4N9kd9UKViAJoX3yupSsvF4LEZ20g32p
E5alhl

= |G filter link:
https://www.instagram.com/ar/129481241810
9684/ (mobile only)

= Goals:
= Promote STP and GTToS

Switzerland.

@ Switzerland. (PH, TH, ID, ...) @
Auqust 7 at 9:25 Pl . @
& WIN A SWISS TRAVEL PASS

Post an Instagram Reel with the '#SEAswitzerland' Instagram filter for a
chance to win a Swiss Travel Pass* worth USD 700! Tap on the video
below and do it along with us.

To enter:

Use the '#SEAswitzerland' Instagram filter in your Reel:
https://www.instagram.com/ar/1294812418109684

Tag @myswitzerland and include the hashtag #SEASwitzerland in your
post.

3 lucky winners will be notified via Instagram DMs at the end of August
2023.
Don't miss this amazing opportunity to explore Switzerland!

« *T&Cs apply.

« Contest will close on 24 August 2023

« MySwitzerlandSEA reserves the right to amend this giveaway without
prior notice

AM DMS.
THE END OF AUGUST 2023,

*T&CS APPLY.
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https://www.facebook.com/MySwitzerlandSEA/posts/pfbid02RiuyXKtmj3yPCcf1qnAwaPtC5as4N9kd9UKViAJoX3yupSsvF4LEZ2og32pE5aLhl
https://www.facebook.com/MySwitzerlandSEA/posts/pfbid02RiuyXKtmj3yPCcf1qnAwaPtC5as4N9kd9UKViAJoX3yupSsvF4LEZ2og32pE5aLhl
https://www.facebook.com/MySwitzerlandSEA/posts/pfbid02RiuyXKtmj3yPCcf1qnAwaPtC5as4N9kd9UKViAJoX3yupSsvF4LEZ2og32pE5aLhl
https://www.facebook.com/MySwitzerlandSEA/posts/pfbid02RiuyXKtmj3yPCcf1qnAwaPtC5as4N9kd9UKViAJoX3yupSsvF4LEZ2og32pE5aLhl
https://www.instagram.com/ar/1294812418109684/
https://www.instagram.com/ar/1294812418109684/

Australia. Switzerland.




KAM: Perth Trade Event with Partners.

= Lunch event in Perth for 50 travel agents.
Western Australia is a lucrative market.

= Participating local partners included Swiss, Rail
Europe and tour operator Entire Travel.

= Event included presentations by Switzerland
Tourism and all partners.

= The event was very well received by all
attendees (and partners).

***Newsflash***
Switzerland Tourism is nominated for the first time
as Most Popular Tourism Board at the

National Tourism Industry Awards (to be held in
Melbourne Nov 2023)

Travel Daily

Tuesday 8th Aug 2023

Switzerland rolls up in WA

SWITZERLAND
Tourism partnered
with Entire Travel
Group, Rail Europe
and Lufthansa for
a special product
update in Perth
yesterday.

More than 40
WA travel advisors
enjoyed hospitality
during a delightful
lunch while getting
the low-down on all
the latest from the
suppliers about their
support for the trade
selling the increasingly
T popular destination.
INDUSTRY AWARDS Antonio Khattar and Sonia Holt

2 O 2 8 from Switzerland Tourism/The
d Walshe Group are pictured.
\ NOMINEE )

\ 4
o
\ V" P—

\

Switzerland.
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KAM: ST India Webinar — Interlaken — Jungfrau SW.t;;,;.and.

Railways — 17t Aug 2023.

= Exclusive 45 min webinar —
Interlaken Tourism, Jungfrau
Railways & Outdoor Switzerland

- Product presentation, showcasing SoCa °Pem""tef |
the various touristic offerings, and W ‘% £
the latest news / updates for the { g;
Indian market =

= Live polls + live Q&A session + quiz
at the end

= Total No. of attendees = 563
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KAM: ST India Webinar — Interlaken — Jungfrau Switzertand.
Railways — 17t Aug 2023.

Bodmi Arena — Jungfraujoch — Top of Europe

The new Eiger Express shortens the travel time to just 45 minutes !!

.4

Winter Playground for All Ages

Large Beginner Ski & Snowboard Area
Ideal for Families & Novices

Includes Sled, Tube Rides & Play Zone

< PREV NEXT >
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KAM: Trainings in Delhi and Mumbai - 22. and  switzertana.

23. August 2023.

= Series of training in Delhi and
Mumbai with presence of Key
Partners: STS, Zurich Tourism, BLS,
RhB, Aletsch Arena and MGB

= Participants received various
updates on new destinations, new
hotels new experiences, etc

= Attendees: 87 in Delhi, 138 in
Mumbai




Markets West.
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Coop Summer-Promo.

Publication: KW 20, 16th May 2023

= Circulation: 2.7 Mio. / Readership: 3.5
Mio.

= German / French / ltalian

6 pages

= 2 pages inspirational content

= 4 pages hotel content

= 58 Hotel offers

= Print version mirrored online on coop.ch
= Additional social push via digital agency

= Introduction of ST hotel categories

WELLNESS HOTELS UND SPA

HOTEL HEIDEN - WELLNESSAM ‘SEE- UND SEMINARHOTEL.
ENSEE~+ Heiden FLORAALPINA™ Vitznau

SPORT HOTELS

G R | e é

Lenzorhoide. Sorpia

199~ 269.—

JUGENDSTIL-HOTEL
PAXMONTAN:

0. Stumo's Npenvose. Widhaus 33, PosthtelVal
21 Pl Hotel Kumaue, FOml 34, Sunstr Kio

el 46, Hotal Ristorants

IGrappoli Sos:

Switzerland.

et
¥

Kosters

Emmetten
3

Balla, vacallo
.

20 ot

TYPISCHE |

N ROMANTIK HOTEL BEAU RIVA
Weggis

i

51, Hote Mattmarkplice,
Sone Amagel
wllnesHonteld000,

" Cademara

Fix-Preis-Ange

W Jetzt das perfekte
=2 Hotel buchen

Alpine

In der Schweiz gibt es iiber 4500 Wickelmdglichkeiten, legt Wertauf  Auch die Kategorie der «typi-
Hotelbetriebe ~ vom rustikalen Angebote fir Familien oder eine schen Schweizer Hotelss folgt
i Umgebung. All - Klaren Vorgaben. Das Fondue auf

sternehaus. Die das bieten nicht.
i h " i Lods «Ein feines Fondue im Angebot ist
vor allem in Sachen Komfort und immer willkommen, aber dasallein

da die Vergabe von
<HotellerieSuisse» nach einem Wer ein passendes Hotel fur sein ~diese Kategories, erklart Yamuna
Maren Kritrienkaialogefolgt.  Bikeweekend such, ligt mit den  Betschart, Leiterin Markt Schweiz
Daril i g, Siever-  bei Schweiz Tc Viel
tischen Einteilungen von Schweiz ~fiigen iber Velorouten direkt vor bewertet die von Schweiz Touris-
Vorlieben  der Haust Jury, wie die Tradi
und Bedirfnisse und geben 5o ten nach einer strengen Tagestour, ~tion im Hotel gelebt wird und wie
zusitzliche Orientie ine  einen Veloraum i
Familie mit Kleinkindern braucht ~und bikebegeisterte Gastgeber.  Das soll sich im Baustil, in der

Ferien geniessen kann man am besten in einem Hotel, das perfekt zu
den eigenen Bediirfnissen passt. Die Einteilung nach Familienhotels,
Bikehotels oder «typischen Schweizer Hotels» hilft dabei.

Einrichtung und auch im kulinari-

ypische Schweizer Hotels» wiblt,
darf sich zudem auf eine herzliche
Gastgeberfamilie freuen, die den
Charme der Destination verkdr-
™
Sie konnen bei unserer Sommer-
aktion unter sechs Kategorien (Seite
ind 97 auswihlen und finden
innerhalb der Kategorie Hotelange-
te von preiswert bis luxurios. Ausdruckvon
Sehen Sie sich unsere Beispielean  Gematiichkeit
und wahlen Sie dann online aus 58 Kulinarik-Tour in
Hotels Ihren Favoritenaus.  TCO der Bandner
Herrschaft (8ild
unten).

stossen in Emmetten (Bild
‘oben) oder im Grimselgabiet wandern: So macht

SOMMERANGEBOTE
Blchen Sie jetzt

|
e e

[t —

Schweiz Tourismus.




ST Swisstainable Summerspecial. Switzerland.

Integration in Schweizer lllustrierte & lllustré

Publication: 23.06.2023

German/French

Print Circ. 187°000 / Reader: 760’000

= Online: 107°400 visitors per day /0.11 % CTR

= SoMe: 72’975 reach / 0.56% CTR

= 37 pages, incl. Freespace Interview M.
Nydegger

= SBB, J3L, Zurich, Basel, Luzern, Fribourg,

Engadin/Val Mustair, ST Hotel,

Jungfraubahnen, Kambly, WHES, Mammut,

out & about, Europcar, Rausch, SCM,

Raiffeisen, Responsible Hotels

En balade

Suisse

Enviede |

sssssss
Suisse | Trekkit
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RailAway Travel Magazine - Summer/Fall 2023.  switzertand.

= Leisure magazine by SBB/RAW
= Circ. DE 110'000 / FR 60'000 / IT
30°000
= Distribution: on trains & train stations
Jun - Sep 2023
» Monothematic issue on “Swisstainable” %?%i%?fs%_
= Content creation: 8 pages sustainable

stories,
Cities, 100% Women & Hotels

= Co-Sender with Cover Logo & back
cover ad

sssssssss

Temina Therme
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Integration in daily newspaper.

= 2.5 page print spread in 10 daily newspaper

= Publication: 24./25. June 2023

= Circ. 810’000 / Reader: 2'040°000

= German/French/Italian

= Topics: Summer, Hiking, e-Bike

= Fribourg, Lugano, Zurich, Visana

= Tages-Anzeiger, Berner Zeitung, Le Matin
Dimanche,
St. Galler Tagblatt, Luzerner Zeitung,
Aargauer Zeitung,
Bz Basel, Walliser Bote, Corriere del Ticino,
La Domenica.

okl

'
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Switzerland.

Den Schweizer
Sommer geniessen.

ZWEI NACHTE AB 5 -1
Nachhaltige o
Sonderangebote: 199;
Hotel und
OV-Reise.

Schweiz.

=
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Coop Swisstainable Promo.

Publication: KW 25, 20th June 2023
Circulation: 2.7 Mio. / Readership: 3.5 Mio.
German / French / Italian

6 pages

= 2 pages Swisstainable content

= 4 pages hotel content

37 Hotel offers

Print version mirrored online on coop.ch

= Additional social push via digital agency
Each booking comes with either free or
40% discount on travel with public
transportation

okl

'+ %
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Switzerland.

; 7 Mit gutem Gewissen.
Unsere Empfehlungen i auf Spritztour gehen.
in der Stadt

EINSTEIN ST. GALLEN"++++
........

,,,,,,

ccccc

i

# «Swisstain|

%  Superprei Wa rurﬁ Reisen elz

Swisstainable ist.

Esgibtvielegute Grinde, dieSchweiz  Die Verschmelzung der beiden touristischen Bereichen dem Pro-
a bl dazsgohiy

durchgehende
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Switzerland.

ST Swisstainable Summerspecial

Integration in Terre & Nature
6 pages (incl. Freespace: 100%

SWISSTAINABLE, OU LES VACANCES
EN MODE DURABLE

Women

Publication: 29.06.2023
German/French

Print Circ. 65’000 / Readership: 300’300
Online: 35’912 contacts / NL: 4’688

recipients

Grands moments,

iche de montagnes

de gorges sauvages et de foréts
mystérieuses, le Suisse ne manque
pas distouts pour les ama-
trices et amateurs de voyage,
quils viennent de Fétranger ou
souhaitent  redécouvrir leur
peys sous un nouveau jour.
Pour préserver ces paysages
grandioses, pour nous comme
pour les générations & venir,
Suisse Tourisme & lancé un label
qui auréole les offres les plus du-
rables - Swisstainable. Une maniére de

sable ne signifie pas renoncer & découvrir le
monde, mais quon peut le faire avec plus
de sobriété et tout autant de plaisir.

En accord avec son temps, le label Swisstai-
nable repose sur quatre piliers : profiter
de la nature préservée, vivre de maniére
suthentique les cultures locales, consom-
mer des produts régionau et simmerger
sur le long terme dans I'esprit d'un lieu.

La durabilité est un enjeu central, et cest
particuliérement vrai dans le domaine du
Voyage. Mais en y prétant sttention, on
peut faire diminuer significativement Fim-

DES VACANCES DURABLES: RESERVEZ ET PROFITEZ DES MAINTENANT E
- Pour vivre des séjours inoubliables cet été et cet automne, Suisse Tourisme propose des prix spéciaux

dans 37

- Sont compris dans Ioffre le trajet & tarif rédut en transports publics, deux nuitées avec petit-déjeuner

tant sacrifier la qualité de lexpérience. Au
contraire, découvrez le Suisse de maniére
plus écologique, plus respectueuse et
plus intense, tout en vous for-
geant des souveniss inou-
bliables.

Pour ce faire, difficle de réver
dun cadre plus prometteur

avenl dmtble dons phseurs do-

Plus de 11000 trains irculent chaque jour
sur bes 3000 kilométres du réseau national,
F'un des plus denses au monde, transpor-
tant 1.1 million de passagers par jour.
Miérme les lieux les plus reculés sont acces-
sibles en transports publics

Eau

Considérée comme le chitesu d'esu de
I'Europe, la Suisse recle 6 % des réserves
dreau douce du continent. De nombreux
grends fleuves y prennent leur source. On
peut dailleurs se baigner en toute tran-
quillté, méme dans les villes

Vingt parcs naturels s'étendent sur un sep-
time de la surface du pays, tandis que la loi
sur les foréts veille depuis 150 ans & ce que
les surfaces boisées ne diminuent pas. Pas
moins de 31 % du territoire sont recouverts
de foréts, et la tendance est 4 la hausse.

Air

Crest au milieu du XIX siécle que Fon 8 dé-
couvert les bienfaits de Fair pur des Alpes
pour la santé. Prés de 200 ans plus tard, la
Suisse reste bien placée en matitre de
quelité de Fair: elle fait partie des pays
présentant les plus faibles concentrations
de particules fines.

Alimentation

En comparaison intemationale, nous
sommes ceux qui consommons le plus de
produits issus de l'agriculture biologique
par habitant.

Recyclage

La Suisse fait partie des leaders mondiaux
en matiére de recyclage et de gestion des
déchets. Un exemple ? Prés de 85 % des
bouteilles en PET sont revalorisés,

+DINFOS.
wwvcmyswitzerland.comswisstainable

Instagram: 5435 Followers / 970 Clicks
Online Banner: 677 Clicks
Graubunden, Valais, St. Gallen

et un repas du solr
- Conditions et informations disponibles via le code QR
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BeNe. Promotion. Swisstainable — Ambassador. switzeriana.

= Key partner campaign for summer & winter '.
2023-2025. | | ?Lﬁﬁ?ﬁfﬂﬂﬂf’."o'ngmele o

- Collaboration with Belgian TV Host & singer b
Evi Hanssen as Ambassador.

= Communication in selected lifestyle
magazines from Belgian and Dutch media
house Roularta.

= Social media, Google ads, YouTube and
VDX campaign with a dedicated landing
page on MySwitzerland.com in summer
(Aug-Sep) and winter (Oct-Nov).
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Netherlands. Promotion. Swiss Cities and Basel. switzeriana.

= Digital campaign for the Swiss Cities
and key partner Basel in the
Netherlands with DPG media group on
the newspaper “De Volkskrant” website

= 3 articles about culture, water activites
and Basel

= Native ads

= Date: 12.06. - 12.07.2023

= 12.8 Mio. Impressions

= 49°477 page views

Zoek jij deze zomer de verkoeling op?

o Overweeg dan Zwitserland als zomerse citytrip. Doordat veel
aaR Zwitserse steden aan het water liggen, is een verfrissende duik
nooit ver weg.

Gesponsord door:
Zwitserland Toerisme LEES MEER

¢deVolkeloramte: 0 kdveneitiovn

eeeeeeeeeeeeeeeeeee




Netherlands. Promotion. Swiss Cities.

= Print & digital campaign for the Swiss
Cities with focus on Zurich, Lausanne and
Basel in the Netherlands with the
newspaper ‘NOUVEAU”

= Media trip with a journalist/influencer

= Digital marketing contacts:
= 2 digital articles (min. 16’500 sessions)
= Smarticles : Ca. 400’000 impressions
= Print marketing contacts: 85’000 readers (2

paid articles and 2 editorial articles)

= SoMe ambassador posts (10’000 followers)

= First phase 31.07.23 — 2nd phase 08.10.23

NOUVEAU SAMEN MET ZWITSERLAND TOERISME

CITYTRIP

in Zwitserland
THE BEST OF BOTH WORLDS

Je tussen cultuur of natuur? De

Zurich bieden beide in overvioed

Nt ze en kwan als herboren thuis.

Wilje er even tussenutt, ma
Zwitserse steden Bazel, Laus:
raveljournalist Anita Wilemars

‘Zwitserland is
niet duur, alles
is gewoon van

hoge kwaliteit!

Switzerland.
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Campaigning & Activation: OOH Roger Federer suitzertan.
campaign.

= Period: 19.06 - 30.07.2023
= What: OOH Roger Federer

campaign with IGP Decaux

= 4 vintage trams with exterior full-wrap
branding and interior posters | i

- RF visuals (Bernina Express, Glacier T";_'i'__':-—;—
Express, Goldenpass Express,
Sludostbahn) and QR code

- Contacts: 8.609.244 T b
« Partners: RhB, STS ==

139



S ¥,

=R

/,, A\

Impressions. Switzerland,

=

gy

o ‘Wm_;l_':'

Ho bivogno det vu-(fw

i Lro mﬂ-ll:nh_x
B f vunm )

140



fO(
A little extra ©. 22

Switzerland.

56 @ w56 @ w56 @
DUALIPA DUALIPA
dualipa © Post Segui Post Segui <

Sequi

1533 888MIN T0M

Post follower seguiti

DUA LIPA
@serviceds
@sunryhilfestivy

@sunryhilfoundation

é) linktr.ee/dua.lipa

Qv W Qv Qv A

WP piace a

@WIP piace a WP Pisce s
dualipa the salted pistachio gelato lasted a good 30 dualipa the salted pistachio gelato lasted a good 30
$8cs

dualipa the salted pistachio gelato lasted a good 30
$oCs

secs

rinalipa V' rinalipa rinalipa ' W'\
Vedi traduzione Vedi traduzione Ved| traduzione

ﬁ_ dualipa © - ﬁ, dualipa © - ﬁ: dualipa ©
G Q ® ® e da @ @ ® e 6a a4 @ ® e
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Campaigning & Activation: Digital campaign with suitzerian.
Teads.

= Period: 23.06 - 31.08.2023

= What: Native Advertising campaign
with Teads to promote summer
activities in Valais — g

= Impressions: 26.793.344 P = i i

- Clicks: 130.233 (partial results) | ogni stagione
= Partner: MRAG (Aletsch Arena, i ——

. . Effective targeting at scale in the cookieless era Con il suo paesaggio unico e varie-
M a rtl n Re IO n Le u ke rbad gato, il Vallese & una terra di mille

g y g 3 Welcome to the era of consumer privacy. Teads contrasti: le maestose vette di oltre

8 bulk advanced  cookieless capabilities 4000 metri di altitudine e i ghiacciai

AA « myswitzerland com ¢
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Campaigning & Activation: Influencer trip SWiSS  suitzerian.
Cities campaign.

= Period: 29.06 - 02.07.2023

= What: Influencer trip to Lucerne and
Lugano with Laura Masi @ruberry
(82.000 followers) as part of the
Swiss Cities campaign

= Content: 1 |G post, 2 reels (Lugano
& Lucerne) and 55 stories (Link)

= Impressions: 58.000

= Video views: 22.000

= Partners: Lucerne, Lugano, STS

R L
A ST o - e Son Sy .’
L3 N ) ;;&akz}; e ruberry © - Follow

Svizzera

ruberry @ Sono tornata in Svizzera
per la terza volta. Ogni volta mi
Innamoro sempre di pil del suol
paesaggi e delle sue citta.

Sono stata alla scoperta di Lucerna e
Lugano, due piccoli salotti
dell’Europa, dove poter staccare da
tutto e vivere una vacanza in totale
relax. Questa volta ho vissuto una
maggiore connessione con l'acqua e
con | laghi, dalle attivita pil sportive
al momenti di silenzio ammirando le
acque placide.

La mia attivita preferita resta il giro in
battello, adoro ammirare i paesaggi

cosi caratteristici dolcemente cullata
dalle acque. Ma devo ammettere che
ogni volta che torno la mia lista delle

QY W

© Liked by myswitzerlandit and others

@ Add a comment..
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https://www.instagram.com/p/CuojqF-MS85/?hl=en
https://www.instagram.com/p/CuZLd30NRQm/?hl=en
https://www.instagram.com/stories/highlights/18288614503185074/?hl=en

b
Campaigning & Activation: Advertising on Switzerland.

La Freccia Sans Frontieres magazine.

= Date: 01.07.2023 J’ai besoin d’un

= What: Advertising page on bimonthly R e".f;?:;:/

-~ i

magazine LA FRECCIA Sans
Frontierers (Italian-French magazine
distributed on board of Frecciarossa
trains between Milan and Paris)
= Focus: Grand Train Tour of
Switzerland (Bernina Express visual) s o R
- Contacts: 12.500 S % N Qf?d(&)e.soin
- Partners: STS, RhB & Lo g -
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Campaigning & Activation: Advertising on Switzerland.

La Freccia magazine.

= Date: 01.07.2023 Ho bisogno del
viaﬁlo in treno

= What: Advertising page on monthly
magazin LA FRECCIA (board
magazine on Frecciarossa trains)

= Focus: Grand Train Tour of
Switzerland (Glacier Express visual)

= Contacts: 262.500

= Partners: STS, RhB

mia vita.

|sogn0
dl ViZzera.
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Campaigning & Activation: Digital OOH Roger  switzeriana.

Federer campaign.

= Period: 03.-30.07.2023
= What: Digital OOH Roger Federer

campaign with IGP Decaux

= 217 digital bus shelters in Bologna,
Genova, Milano and Pavia

= 170 metro displays in Brescia, Milano,
Roma and Torino

=« RF 15” snippet and QR code
= Impressions: 5.741.894

= Partner: STS

-\
}H ;
i

r” »
) s
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v i“'
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I
-
P

146



okl

i+
P
i '5“

AT
7z ,,‘\\

Campaigning & Activation: E-Newsletter July. Switzerland.

= Date: 04.07.2023

= What: ST E-Newsletter July (Link)

= Market inputs:
= Vacanza gratis in Vallese
= Locarno Film Festival

= Contacts: 25.620
= Open rate: 35.28%

= Partners: MRAG, Ticino (Ascona-

Locarno)

% | consigli dei nostri partner.

Che spettacolo lassu in Vai in vacanza gratis in

montagna Vallese!

La funicolare pid ripida, la prima funivia Prenota un soggiomo di tre o pil notti su
rotante, il pid alto ascensore esterno: vallese.ch e ricevi fino a due bigliett
grazie alle spettacolari ferrovie di gratuiti di andata e ritomo con | mezzi
montagna e agli impianti a fune svizzeri, pubblici da qualsiasi aeroporto o stazione
anche il percorso verso la cima é di confine in Svizzera fino alla
un’attrazione. destinazione desiderata!

Approfitta dell'offertal »

Adrenalina compresa

76esima edizione del
Locarno Film Festival

Scopri una tra le pid rilevanti
manifestazioni cinematografiche
d'Europal Dal 2 al 12 agosto, come ogni
anno dal 1946, a Locarno saranno
presentati numerosi film accuratamente

selezionati che si candideranno ai
diversi concorsi.

Maggiori informazioni »
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https://crm.stnet.ch/crm/service/nlweb?bpid=1600113733&mid=353&nlid=1608735242&language=it&chk=V12mLROeDA&preview=true&allBlocks=true

Campaigning & Activation:
with Michelle Hunziker.

= Date: 14.07.2023

= What: Launch of the video
“Sul Jungfraujoch con Michelle” on
Michelle Hunziker’s Instagram
channel (Link)

= Views: 912.000

= Likes: 21.000

= Partners: Made in Bern (Interlaken,
Jungfraubahnen), STS

(4

PIateal) Jungfraujoch - Top of EUFORE

O o

Promotional video

©

Switzerland.

therealhunzigram @ - Following

Pald partnership
Original audio

therealhunzigram @ Vi state
squagliando come dei ghiacciolini?

Vi do un consiglio: Visitate la
bellissima regione di #Interlaken e
salite sullo #Jungfraujoch per
godervi il fresco e il panorama a
3454 metri! Ci sono tantissime
attivita fra cui scegliere ed & tutto a
portata di mano. Buon viaggio! &

Per tutte le info: Svizzera.it/michelle

@interlaken
@jungfraujochtopofeurope
@swisstravelsystem
#innamoratidellasvizzera
#hobisognodisvizzera
#interlaken

Qv R

@D Liked by mishagambetta and others

Add a commen t

148


https://www.instagram.com/p/CurNsHbgVRc/

Campaigning & Activation: OOH Swiss Cities Switzerland.

campaign at Swiss Corner in Milano.

= Period: 17.-23.07.2023

= What: OOH campaign at Swiss
Corner in Milano to promote
Summer in Swiss cities (2nd wave)

- 9 lightboxes with campaign visuals TTISRSIEER Aty | ﬁ
, , , : S e 1 Y AN R il
= 1 ledwall with campaign video .l - "W T = e s

= Impressions: 250.000

= Partners: Basel, Bern, Geneva,
Lausanne, Lucerne, STS,
Winterthur, Zurich
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Campaigning & Activation: Influencer trip SWiSS  suitzerian.
Cities campaign.

« Date: 19.-21.07.2023
= What: Influencer trip to Basel with | @ oo
@marta_unavaligiadisogni (103.000 Voc: 25 o [ Y Te——

followers) as part of the Swiss Cities d
campaign

= Content: 1 IG post, 1 1G reel (Link)
and 38 stories (Link)

= Partners: Basel, STS

Attivita da non perdere:

«« Bagno nel Reno

& Crociera sul Reno: per scoprire i
panorami piG belli e vedere la citta
da un‘altra prospettiva.

< Weidling: salire a bordo della pil
antica e tipica imbarcazione in legno
di Basilea, vi permettera di
conoscere la storia e gli aneddoti di
questa citta.

4% Traghetto taxi: se si & a Basilea
non potete non prendere uno dei
quattro traghetti che vi portano dalla
sponda opposta del Reno,
utilizzando solo la corrente del
fiume.

Qv W

D Uiked by giannacagnoni and others
7 AUGUST

@ Add a comment...
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https://www.instagram.com/p/CvPLCjVI2lf/
https://www.instagram.com/stories/highlights/18052649470445349/

Campaigning & Activation: Advertorial with

“Teatro alla Scala” Milano.

= Date: 24.07.2023
« What: 2-pages advertorial in the
ballet program Romeo e Giulietta at
“Teatro alla Scala” Milano
= Distribution: 5.000 copies to all
uests on location
= Partner: Vaud

LA REGIONE DEL LAGO DI GINEVAA £ UN VERO PARADISO PER GLI AMANTI DELLA CULTURA
EOELLA STORIA, CON J SUQH CASTELLY, | TIRICH CHALET, | PALAZZI £ 1 BATTELLY WM STILE
BELLE £POGQUE CHE TESTIMONIAND 1L 9O RICCO PASSATO, WANTA, INGLTRE, IL MAGSION
NUMERD O MUSES PRO CAPITE. G4 APPASSIONATI DI STORIA, ARTE CONTEMPORANEA &
COSTUME TROVAND TANTISSIME FROPOSTE. €I SONO | MUSE! DEDICATY ALLA STORM DEL
VAUS, OSPITATEIN EO0FICI SECOLARI COME | CASTELLI DI ORIGINE MEDIEVALE O RISALEN

THALLILLUMINIS MO

La Megione del Lago & Grewra conta dedhe) cnbeld
2perts 3l PUBBICO i (U LONO PLPOATI OEERtY legat.
alla 10r0 ¥ion 8 OppUre coBeson teTutiche, come
ol Musde Se Lo Vigre ot du Vi sel Castelie O Aigle
© N Maseo Masionale Svizoero sl isierse del Ca
wello & Prangies » Monges. L3 maggior pane del
Castiedi detla Regone del Lage 6 Giaew sono st
Costrth nel Medhoewd 32 Lenighe naddi, come §
Cintello & Grandson, una delle pid ariche forter
20 Sl Cantone. Un'sitra parta & 1 Castelio &1 Ch-
lon 2 Moetreus, (he seebes galegpare sl lags of
& MO ment o D00 ee vAZM0 Gells Seidenn

Usflerta culturale rigeards tume be espressiond
artistiche. Matelorme 10, § ruove pole mrusesle
& Lotanna, runisce 1m0 un usko cappelo | tre
mune cantonalc | medac (meseo cantonsle del
dewign & delle arti applicate contamporanee), §
Pt Elpsde (meses delle fotogralia) ¢ 4 MOBA
(meneo cantorale delie Bele arti), citre alie colle-
Borw defle londasons Torra Pacli @ Téx Valiotton
Plateforme 30 non & 10ks LN MEBe0 Ma LN Vs &
Propeio Quirtiene i Lotanna con fionast), regosl
@ 1pa3 ewerrs dalo wile orginale. Queste struttu
1 500 CONIACANE 1 DT 1 M0nd0 & ducelpone
OV 3000 o Eran Nemes & WEtson Plasfonre
10 ¥ trowe nefie mmediste voranue dells saco
e ferroviana & Losanna

Anche | Museo Clirmpicn & Lotanna merits una vi-
WA Sua0 wile e del Lago & Ginevra, d muweo
Aprcenme sascia od evolubene Gel Ghocy Obn
Pl MOSRrTi & presents mostre iInteratiive e dver
Servl rivoite & visiaton & bume be et £ urespoe
feraa da non perdene pev g appastionati &l sport
€ & ohmpame

rfine, non 3 devons dimenticare le colebeth che
1000 protagoniste di mostre Vao @ interattive
Mo, vatll, 5000 | personagp che hanrnd vt
# lasciato traccia sells Rngione del Lago &I Gine-
Wb, Montseux, i parcoliane, & nots per sver gl
00 grandi mesicat come | Quaen, Prince ¢ igor
Srrwrck e, n modi dwersl, hareo lasciano
un segno sele loro genenaziond. Il muwo Queen
Pudio Experince di Montseux Sccompagns n un
VAP0 XTrawerio (3 Camiaa G Quaen 400 & glo-
A o Mscory & Mostrews. Vevey ha date iy
o 3l'wmore Chartie Chapiin, che gud ha tancono
B el aned el sun wia 1 Chaplin's Wertd. &
B dedicato, rende omaggio al'uoms ¢ alls sy
ordinacs carrera Orermatografica Chadie Chaplin
& Shvertato una figura coul emblematica per Vewey
v 12 5ud immag e & ovungue: 30006 Sorma 6 5sta
%, In diplati 0 wils facciats delle torrl gemelle, o
Chaghin Towers

UN PARADISO
PER CHI AMA
SCOPRIRE TESORI

MYVAUD.CH

VAUDE

Switzerland.
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Campaigning & Activation: E-Newsletter August. switzertana.

= Date: 31.07.2023

= What: ST E-Newsletter August (Link)

= Market inputs:
= Zurich rooftops
= Summer in Berne

= Contacts: 15.824

= Open rate: 38.83%

= Partners: Made in Bern (Bern
Welcome), Zurich

Apero al fresco sui migliori
rooftop di Zurigo

Con la bella stagione ritornano gli aperitivi
all'aperto! Durante speciali aperitivi
panoramici sulle graziose terrazze sui tetti
di Zurigo, si gode di una vista mozzafiato
sulla citta e sul lago.

Scopri di pit

Berna si tinge d'estate

Numerose idee di escursioni, punti
panoramici da sogno, eventi di grande
richiamo: Berna fa battere forte il cuore.
Nella citta federale, non mancano
nemmeno fresche oasi d'ombra e spiagge
naturali incontaminate.

Maggiori informazioni
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https://crm.stnet.ch/crm/service/nlweb?bpid=1582102759&mid=353&nlid=1612344022&hid=1613329813&language=it&chk=WT13aSaxWT

Campaigning & Activation: Advertising on Switzerland.

La Freccia magazine.

= Date: 01.08.2023 Ho bisogno del

vn Aggio in treno

= What: Advertising page on monthly
magazine LA FRECCIA (board
magazine on Frecciarossa trains)

= Focus: Grand Train Tour of
Switzerland (Gotthard Panorama
Express visual)

= Contacts: 262.500

- Partner: STS ¥ 3 X7~ L. Hobisogno
diSvizzera.

Scopri # Grand Train Tour of Switzerland: Svizzera.it/grandtraintour
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KAM: Travel Open Day Summer Party 2022. Switzerland.

= Date: 06.07.2023

= What: Summer party organized by
Travel Quotidiano Magicland,
Valmontone (Rome)

= Focus: Summer experiences

= Participants: 80 trade
representatives

= Partner: RhB
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KAM: Fam trip Andermatt. Switzerland.

= Date: 21.-23.07.2023

= What: Fam trip to Andermatt

= Focus: Summer excursions,
Radisson Blu, The Chedi Hotel

= Participants: 6 trade representatives

= Partner: Lucerne (Andermatt)
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KMM: Individual media trip. Switzerland.

= Date: 28.06 - 01.07.2023

= What: Individual media trip
centre-south Italy

= Focus: Montreux

= Participants: Enrico Pulcini and
Anna Brofferio for Radio RAI

= ST supported with Swiss Travel
Pass

= Partner: Vaud (Montreux)
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KMM: Individual media trip.

= Date: 29.06 - 03.07.2023

= What: Individual media trip
centre-south Italy

= Focus: Geneva and Interlaken

= Participants: Francesca Barbarancia
and Andrea Scotto for
voicesearch.travel

= Partners: Geneva, Made in Bern
(Interlaken)

N vy
¢ ‘<
B+ 4

7 ,/,\' N
Switzerland.
ELENCO GOOGLE MAPS
Alla scoperta di Interlaken, tra acque cristalline e picchi innevati
Francesca Barbarancia

2 Cris ne e piccni eun
t 'Ot B nat una pianura al | | Lago di Thun e il Lago
diB t | na di ¢ i che perco | t | pert | k
I'it lle Google Maps Per scoprirla appieno, abbiam t ulle Google Maps.
Continua a leggere >
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KMM: Media meeting Valais. Switzerland.

= Date: 05.07.2023
= What: Exclusive media meeting in
Rome at the historic location Stadio

di Domiziano - Piazza Navona
= Partner presentation accompanied by an

archaeologist during a visit to the historical
remains of the Domiziano stadium

= Participants: 29 media
representatives
= Partner: MRAG

158



KMM: Individual media trip.

= Date: 05.07.2023

= What: Individual media trip
Northern Italy

= Focus: Lugano and its museums
(LAC, Fondazione Bally, Musec)

= Participant: Dario Bragaglia for
Ilgusto.it and Artribune.com

= Partner: Ticino (Lugano)

Switzerland.

E una villa il nuovo spazio d'arte della
Fondazuone Bally sul Lago di Lugano

ell'e ca residenza Anni Trenta conosciuta » Hele , la fondazione

svizzera ;-rlxl.l mostre e appuntamenti con il v:wlnlvrn;..,«x‘x.n-n _,'.. :‘.:H}_;vrl:x c'e
l'architetta italiana Vittoria Matarrese

2 diDaro Bagagia @ 21/07/2023
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KMM: Group media trip Geneva. Switzerland.

= Date: 06.-09.07.2023

= What: Group media trip to Geneva

= Focus: CERN, Carouge, wine
tasting in Satigny, Red Cross
Museum, Reformation Museum

= Participants: 6 journalists from
Veneto region

= Partner: Geneva
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KMM: Individual media trip.

= Date: 11.-12.07.2023

= What: Individual media trip
Northern Italy

= Focus: Art in Lugano (Musec,
Fondazione Bally, Sonnenstube)

= Participant: Andrea Battaglini for
lastampa.it

= Partner: Ticino (Lugano)

Switzerland.

S Q corea LA S’I‘Am B nquomouno [ ASBONATI  ACCEDI

Lugano cultura, rilancia e vince (prima
parte)

ANDREA BATTAGLINI
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KMM: Media newsletter Interlaken.

= Date: 14.07.2023

= What: Newsletter to media database

= Focus: Water sports in Interlaken,
launch of promotional video “Sul
Jungfraujoch con Michelle”

= Contacts: 1.800

= Partners: Made in Bern (Interlaken,
Jungfraubahnen), STS

W/
S
B+
A
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Switzerland.

In cima al Jungfraujoch a
tempi record

Solo 1 ora e mezza separa Interlaken dalla

.~ stazione ferroviaria piu alta d'Europa. Si sale

con la moderna Eiger Express e si prosegue
in treno sul Jungfraujoch dove si pud am-
mirare, durante tutto I'anno, un mondo
fiabesco plasmato da neve e ghiaccio. Oltre
alla terrazza panoramica dell'Osservatorio e
al padiglione di ghiaccio si pud visitare la
galleria Alpine Sensation che ripercorre la
storia della ferrovia, inaugurata nel 1912. Per
il ritorno c'é la variante "tutta in treno" con
cambio sulla Kleine Scheidegg e a Lauter-
brunnen, nella valle delle cascate.

Guarda il video con Michelle
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KMM: Individual media trip. Switzerland.

= Date: 27.-30.07.2023

= What: Individual media trip
Northern Italy

= Focus: Ticino, Andermatt, Berner
Oberland, Brig, Simplon Pass

= Participant: Andrea Pistolesi for
BellEuropa

= Partners: Made in Bern (BLS),
MRAG, Lucerne (Andermatt),
STS, Ticino
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KMM: Individual media trip. Switzerland.

= Date: 22.-24.08.2023

= What: Individual media trip Northern
Italy to Lucerne

= Focus: Lucerne, Villa Senar, KKL

= Participant: Andrea Battaglini for
lastampa.it

= Partner: Lucerne
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KMM: Individual media trip. Switzerland.

= Date: 26.-31.08.2023

= What: Individual media trip centre-
south ltaly to Lucerne

= Focus: Festival delle Orchestre
sinfoniche Lucerna

= Participants: Roberto Cantini for
lemeridie.it

= Partner: Lucerne
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France.
Switzerland.
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Campaign Activation — Swiss Cities.

Partnership with Cosmopolitan
= Goal : Promote the summer in the Swiss
cities
= How ?
= Dedicated online content hub in partnership
with Cosmopolitan
= City Guide illustrated by @cirquedepapier
(French illustrator)
= Timing : July to September
= Digital campaign to promote city guide
= Display, editorial pushes and Social media
campaign
= KPIs : 1.2M reach — 80Kk visits

ooooo

Have a look at it here

Evasion

Switzerland.

@ Aimé par airdeclaire et 54 autres personnes
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https://www.cosmopolitan.fr/voyages/cityguidesuisse/
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Campaign Activation — Swiss Cities Key Switzerland.
Partners.

Partnership with Le Bonbon

= Goal : Promote the summer in the cities

campaign

Where ? In our 2 Key Partner cities Zurich and

Basel

How ?

= Creation of a 2 itineraries video in Zurich and Basel

= + an online article hosted on lebonbon.fr and
lebonbon/travel.

= Distributed on lebonbon social media plateforms : 1G,
TikTok

Timing : June to August
KeyPartner : Basel and Zurich
KPls: 1,85 M de points de contact per video

Zurich
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https://www.instagram.com/reel/CuHY1sFIXxC/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Cu9dE5nogqe/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
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Campaign Activation — Public Transportation. Switzerland.

Ififockuptibles

Campaign with TGV Lyria and STS
Goal: Promote city trip to Lausanne & . —

Montreux by train from Paris with TGV Lyria as Alarecherche d'un
bol d’air fraiset de
well as the GTToS culture ? TGV Lyria
. ) . vous offre un code Wrw =
= Media Partenership Radio Nova, les promo pour découvrir gatt
la Suisse avec Radio

Inrockuptibles & Deezer

= Promotional Code with TGV Lyria: over 300 tickets
sold

Trip to Lausanne and Montreux Jazz Festival

with winners of sweepstake and 6 influencers

= Show cooking in a spectacular venue in Lavaux with
French chef Michel Roth

Influencer trip on the GTToS: reach of over
800K+ people

LA RECETTE DU WEEKEND
PARFAIT EN SUISSE

PAS BESOIN DE SAVO!
$59 CUISINER POUR EN PROFITER)

Qv - Q 169



b
KMM — France 2 — La Suisse sans avion. Switzerland.

= 20h — France 2 — Public 1st channel

= 4 millions viewers (2nd most
important info show in France)

= How to travel with a smaller CO2
impact: Switzerland by public
transportation

= TGV Lyria-SBB / Lugano /GoPex /
Lucerne

= TV shoot in July 2023 \20h Des vacances sans avion L'appel de l'air suisse

- Link here |
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https://www.francetvinfo.fr/decouverte/vacances/vacances-un-periple-helvetique-sans-avion_6018335.html
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KMM - TF1 — Franches-Montagnes. Switzerland.

= Journal de 13h — TF1 (first TV
channel in France)

= 6.5 millions viewers

= Weekly serie: "Trésors a deux pas
de chez nous”

= Franches-Montagnes — Jura (J3L)

= TV shoot in June 2023

= Link here

TRESORS A DEUX PAS DE CHEZ/NOUS, LE JURA SUISSE
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https://www.tf1info.fr/voyages/video-tresors-a-deux-pas-de-chez-nous-voyage-surprenant-dans-le-jura-suisse-2264836.html
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KMM = TF1 = Le 13h = Pilatus. Switzerland.

= Journal de 13h — TF1 (first
TV channel in France)
= 6.5 millions viewers
= Weekly serie: "Alpes Vertigineuses"
= 6 minutes on Pilatus
= TV shoot in June 2023
= Link to replay

LEISH TF1

ALPES VERTIGINEUSES, LE TRAIN LE PLUS PENTU DU MONDE
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https://www.tf1info.fr/voyages/video-pilatus-suisse-le-grand-frisson-dans-les-alpes-ce-train-a-cremaillere-est-le-plus-pentu-du-monde-2267334.html
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SCIB France : KAM - Networking Event Switzerland.
Afterwork Lyon.

= Date: July 3" 2023 in Lyon

= Target: Mainly corporates and some
agencies

= What: Workshop & game to discover the
destinations

= Partners : Crans Montana, Geneva,
Ramada Encore Geneva Hotel, Villars

- Corporates contacts found through service
provider “Seminaire Business Events”

- 10 participants — A lot of no-shows
because of riots
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Trade campaign with Viagens El Corte Inglés.  switzertana.

= Sales oriented campaign to push Switzerland
with Viagens El Corte Inglés, one of the main
trade players in Portugal with 16 selling points.

= Collaboration included:
= Microsite and online brochure,

Traffic campaign on SoMe,

Display campaign on VECI, 10” spot on their

TA screens and their shopping center,

Wall decals and posters in their agencies, I | il | =il | i

Online banners and discovery ads,

Newsletter CRM,

In person Agents’ training.

2295€ [ mwnas> || |395€ [ mmen> ]| | 391€ 403€ E

Timing: June / July 2023
Marketing contacts: 420°000

175



Drawing landscapes with WorldSketchingTour.  switzertan.

WORLDSKETCHINGTOUR
Posts

= Content Creator, Luis Simdes, a sketch artist
and explorer, embarked in a journey through ’
Zurich, Schaffhausen, St. Gallen and Appenzell,
immersing himself in the blend of urban and
nature landscapes.

= His posts on Instagram have already reached
90’000 accounts with a lot of engagement.

= In total, Luis produced 13 posts and reels,
67 stories, which are now showcased as a
permanent highlight. He also created a beautiful
book with 20 sketches that have been
digitalized.

worldsketchingtour
Rhinefalls - Europe's Largest Waterfalls

Switzerland #

SKETCHBOOK

ﬂ Liked by ulianashtoyko and 1'215 others

worldsketchingtour Rhine Falls Schaffhausen, a
mais larga queda de agua da Europa... more

® Q ® &

Followers: 39.1K '@

Timing: \July 2023 § colo:'i.andApenciISNJ @ Engagement rate 4.580/0
. y S ()@ Eu moro na Suica e estes
Marketing contacts: 350°000 e
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Summer in the Cities with MUST. Switzerland.

O

g
=\

jos: assim 6 o verdo na Suiga - Lugares - Revista Must 24.08.23,12:21
15 205 d

= A journalist from “MUST”, an online magazine, e

. : : S DOS BANHOS NAS FONTES
participated in the international media trip on AOS DESPORTOS NOS

Summer in the Cities. LAGOS: ASSIM, E O VERAO NA
SUICA
= One month later, a nice article was published, e L o

highlighting the refreshing summer e
. " " . . 1bém é cultura. Quarenta museus (entre eles a Fondation Beyel 1, 0 mais visitado do
experiences of swimming in lakes, rivers and B e i ST

jarteirdo dedicado aos teatros (com cantei por
8 que rodeiam a cidade) e muito Md rante smesesd e verdo sio
§ atividades possiveis numa cidade onde a qualidade de vida é uma evidéncia. Seja

fountains in the cities of Winterthur, Zurich, e — e B T e
Basel and Geneva. e %

= “MUST” magazine is the lifestyle and travel
edition affiliated with one of the main
Portugal’s newspapers, “Jornal de Negocios”.

~

Genebra, prazer em estado liquido

Timing: August 2023 S
Media contacts: 91'250
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Top Coverage STS with Publico Fugas. Switzerland.

Suica
Entre lagos
emontanhas,
adescoberta
do pais-postal

= A journalist and a photographer from
“Publico”, a leading high-quality print and
digital newspaper, participated in the
international media trip “Swiss Travel
System: sustainable by design”.

- An extensive print and digital report was
published in their dedicated travel and culture
edition named “Fugas”.

= In addition, several posts were published on
their social media channels.

Suica Entre lags

= e montanhas, sem nos
. o L el [ e e o L1 e
Timing: August 2023 [ lembrarmos do carro
Circulation: 104’839 LA e i o i el O
e funicular, nunca perdemos o rumo e esquecemo-nos da utilidade de um automovel.
. . y y Patricia Carvalho (texto) e Nuno Ferreira Santos (fotografia)
Media contacts: 4'359725
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Sketching «This is Basel» with Alicia Aradilla. Switzerland.

Reaching out a new audience.

= @a.aradilla is a travel sketcher and content
creator who has recently travelled to Basel
creating an illustrated travel diary showing all
the beautiful highlights of the city

= She has also shared the experience with his
community and created an IG guide too

= We will produce a notebook with her
illustrations and sent it out to our top media
contacts as an inspiration to get to know
Basel personally

236’000 followers
7 — 10% engagement rate

’@- 6 posts & 47 stories

@ Timing: June-July 2023
Marketing contacts: 650°000 180


https://www.instagram.com/a.aradilla/
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Influencers cities campaign Spain (). Switzerland.

Selection of three very different & wide-ranging

profiles for St.Gallen, Winterthur and Zurich.

= @judithtiral is an Instagrammer, Youtuber,
Tiktoker and podcaster. She's a very funny girl,
cultured and whose videos reach an average of
200’000 people

= Publication of a lot of content not only on water
and summer activities, but also on the great
cultural offer of the three cities

= In the coming weeks she will post an extensive
video on YT about her trip

Timing: June-JuIy 2023 Followers: IG 127k / YT 335 k / TK 444k
Marketing contacts: 3'870°360 Total followers: 906k
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Influencers cities campaign Spain (l).

@lamochiladesara is an
instagrammer with a lot of
storytelling, young & dynamic and
with a more typical travel profile
She spent 6 days in Zurich to
immerse herself in the city and get
to know its wide range of cultural
and water activities

Timing: June-July 2023
Marketing contacts: 500°000

Switzerland.

Followers: IG 126k
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Influencers cities campaign Spain (ll).

@patriciafedz is very young but has a very good
energy and talks about culture and literature
putting everything in a very current context

She hasn't done almost anything commercial so
it has been a great opportunity to make a content
with a different approach and show Switzerland
from his point of view

She has just received an educational content
creator award at Tiktok

Its average number of views is usually 50k, with
some videos reaching more than 200k

Timing: June-July 2023
Marketing contacts: 969921

Followers: IG: 26 k / TK 391k
Total followers: 417k

@

° :
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Dedicated TV programs about Fribourg Region. switzerana.

= The program «Aqui la tierra» dedicated to
gastronomy and traditions is one of the
most watched in Spain and is broadcasted
by the first channel TVE

= As a result of a recent media trip to the
Fribourg Region, two different reports were
broadcast during the month of July

= One on artisanal milk chocolate production
in Gruyéres and another one on the
breeding of native Swiss races of sheep
and goats in Sciernes d’Albeuve

Timing: 2. & 4.July 2023
Media contacts: 1’000'000 each program
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Top coverage with Jura & 3 Lacs.

= |tis the first time that two extensive articles
on the Jura & 3 Lacs region have appeared in
two different Spanish national media

= It is the result of a single press trip, where the
journalist has published a 4-page report in El
Pais Semanal on the history of the absinthe
and a double article on Le Corbusier & La-
Chaux-de-Fonds in La Vanguardia Magazine

= Both reports have been published both in print
and digital format

Timing: July 2023
Circulation : 339'084 copies
Media contacts: 4415581
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Switzerland.
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En la garganta del “diablo
verde”. Ladela absentaes

una historia de supervivencia y E LA PELICULA Drcula de
Francis Ford Coppola, en

clandestinidad, de resistencia y de
devocion. Visitamos el valle suizo
en el que nacié esta bebida, que fue
ilegal durante casi un siglo.

POR USE LAHOZ

sume Prrt A Molr (Switzland Touriam)

| BLANCO
P LE CORBUSIER

7% s souaAL __En La Chaux-de-Fonds (Suiza) se conserva intacta la Maison Blanche, obra de juventud de
Le Corbusier, arquitecto de los mas influyentes del siglo XX, cuya trayectoria despegé en su ciudad natal—

185



Top coverage with Davos.

= Article in print and online about Davos and
the Kirchner Museum in the weekly
magazine of El Pais, one of the national
newspapers with the largest circulation in
our market

= The journalist will also publish an extensive
report on the Hotel Schatzalp and «The
Magic Mountain» to coincide with the first
centenary of its publication in 2024

Timing: August 2023
Media contacts: 2’498°482

ARTE. EN ALGUN
LUGAR DE AQUI
VIVIO KIRCHNER

Ante la moda de poner placas que
anuncian qué famoso nacié o murié

en un sitio, Davos se ha negado a sefalar
la casa de su habitante més célebre.

POR USE LAHOZ

oY EN DIA es casi imposible recorrer
una calle de cualquier ciudad y no dar
con una fachada en la que se anuncie
que aqui vivié un poeta, que aqui nacié
un portero de fiitbol o que aqui se in-

venté el chocolate. En este bar NO estuvo Heming:
way. En este balneario se relaj6 Grace Kelly. En este
banco se sentaron una tarde James Joyce y Nora
Barnacle. En esta mesa ley6 Stefan Zweig el peri6
dico durante un invierno. Es una tendencia al alz

aunque notodoslos lugares son partidarios de ella
1 la pequeiia localidad suiza de Davos, un
prestigioso enclave alpino donde cad:

o se red-
nen los millonarios, el pintor expresionista alemén
Kirchner realizé gran parte de su obra. He llegado
atraido por su figura y lo primero que le pido a
Petra Ruinatsha, mi cicerone aqui, es que me lleve
a los lugares que habitd. Después de atravesar a
pie unos valles (nueve kilometros) aparecemos en

a una casa
Alrede-
dor solo hay otras de idéntica construceién y un

Stafelalp, y junto a un abrevadero se
de madera y dice: “Esta fue la primera

14

panel que anuncia direcciones a los senderistas.
Entonces pregunto: ;por q
que anuncie que aqui vivié Kirchner? “Creo que
el duefio no quiere atraer turistas, esto eray s un
reducto de campesinos. Descendemos para ir a la
a.en In den Lirchen, una edificacion de dos
plantas con fachada blanca en cuyos balcones se ve
nto: jtampoco aqui
se informa de que vivié Kirchner? Pues no.
Sorprende este olvido porque Kirchner pasé en
Davos 21 afios. Pintd sus paisajes urbano y alpino
por activa y por pasiva y, por si fuera poco, aqui se
suicidé. Ernst Ludwig Kirchner naci6 en 1880 en
Aschaffenburg y, tras empezar Arquitectura, con

ropa tendida. Y otra vez pr

unos amigos fundé en Dresde el grupo pictérico
Die Brilcke. En 1917, huyendo de la guerra y tras
varias estancias hospitalarias en el Taunus y en el
lago de Constanza, recald en Davos buscando ali-
vio para su enfermedad mental. Se instalé prime-
ro enla casa de Stafelalp con su esposa, Erna. Hizo
amigos enseguida y no se cansé de pintar a sus
vecinos campesinos. Aunque p:
r del mundo, nunca se fueron. Sus
udizaron conforme avanzaban las
ideas nacionalsocialistas y se presentia la Segunda
Guerra Mundial. En Alemania, su arte fue catalo
gado de degenerado y él se fue haciendo invisible.

¢ 1993 Davos tiene un museo dedicado a él.
Allime encuentro con la guia Monique Schneuwly
A el triptico Alp Leben y me explica: “Esa
pequedia mancha blanca que apenas se distingue
era su segunda casa”. Colores intensos, tratados con
libertad, y figuras desproporcionadas para realzar
1o que le importaba: el granjero, la fuente, las cas-
s, los animales. Repasamos fotografias antiguas
de Stafelalp y Monique sefiala una casa y dice: °E
esta’, pero Petra, mi primera cicerone, la corrige:
No, no, es esta, la que hemos visto antes, la de los
balcones”, Monique reitera: “Ni hablar, esesta. la de
allado”. Fankhauser, la sefiora de la taquilla, coge la
postal y asegura: “Es esta”, seftalando otra distinta
Estoy a punto de intervenir y apuntar que no, que
es esta otra, pero me contengo. Planteo a Monique
lamisma cuestion: “Me da igu

erael mejor lu
problemas

le enset

ca

qué no hay un cartel pa
sus casas?”. “Qué pregunta es esa”, responde. “Los
agricultores no quieren. Aqui los campesinos tienen
sus reglas”. Bien, por fin una norma con la que estoy
de acuerdo. Como me empefio en ver un signo de
que Kirchner estuvo aqui, voy al cementerio. Entre
la hierba fresca descubro dos bloques de piedra
con las palabras justas: “Erna Kirchner, 1884-1945'
y.allado, “Ernst Ludwig Kirchner, .

Switzerland.

eLPuso>

= Davos no quiere que sepas donde vivié Kirchner

Ante la moda de poner placas que anuncian qué famoso nacié o murié en un sitio,
Davos se ha negado a sefialar la casa de su habitante més célebre, el pintor
expresionista Ernst Ludwig Kirchner.

Regreso d o animales, Sufllp (1919 teo de Ernst Ludwig Kirhocr:
SEPIATIMES UNIVERSAL IMAGES G

USE LAHOZ
1416020230580 cEST
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Hoy en dia es casi imposible recorrer una calle de cualquier
ciudad y no dar con una fachada en la que se anuncie que aqui
vivié un poeta, que aqui nacié un portero de fiitbol o que aqui se
invent6 el chocolate. En este bar NO estuvo Hemingway. En este
balneario se relajé Grace Kelly. En este banco se sentaron una
tarde James Joyce y Nora Barnacle. En esta mesa leyd Stefan
Zyweig el periédico durante un invierno. Es una tendencia al alza,
aunque no todos los lugares son partidarios de ella.

En la pequefia localidad suiza de Davos, un prestigioso enclave
alpino donde cada afio se retinen los gurds de la economia, el

Test de inteligencia n°1
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Trade campaign @ Europamundo.

= First campaign with Europamundo, TO
based in Madrid but with important
sales in LATAM and Asian markets

= This new collaboration included:
= Banner in homepage
= DEM newsletter
= Social Media organic posts
= LATAM B2B webinar
= 3 press releases by Ladevi (trade media)
= DEM newsletter Ladevi (Colombia & Mexico)

Timing: May 2023 & September 2023
Marketing contacts: 350’000

i 8 dias desde
1.530€

Vuelos directos

con
IBERIA
TASAS NO INCLUIDAS

VISITANDO

Zurich Leysin
Berna Interlaken Feldkirch
Friburgo Aareschlucht Saint Gallen

Nyon Chiasso Constanza
Yvoire Lugano Stein Am Rhein

Ginebra Burglen Cataratas del Rin
Castillo de Chillon Lucerna

Gruyeres Einsi

Fechas de salida
Todos los Lunes
del aiio 2023

iedeln

Precio desglosado

Precio terrestre por persona 1.298€
(habitacién doble)

Suplemento de individual 536€
Tasas no incluidas por pax 55€
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https://www.europamundo.com/itinerario_menu.aspx?em_search=y&rutaid=744&temp=2023

AMoS advertorial @ El Duende.

= El Duende is a niche magazine for
urbanites who love culture & design and is
distributed free of charge in selected
venues in the city of Madrid

= Creation of a 7-page branded content in
print & digital where the 10 AMoS have
been integrated prominently

= The action has been complemented by
several publications in the magazine's
SoMe channels and an exclusive NL

Timing: July 2023
@ Circulation : 25’000 copies
Marketing contacts: 250°000

- &= elDuende
=3

Un viaje de placer
por la historia del arte

Art
Museums of
Switzerland
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Autumn campaign Switzerland.
Launch of autumn movie in Edinburgh.

« 22" June Launch of the autumn
movie with the stars of the movie
comedians Jamie MacDonald and
Julia Sutherland

= 2 launches, first one for media and
VIP guests

= Second launch with trade guests
and Swiss partners

= Q&A with Jamie and Julia sharing
their experiences of Switzerland
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Blum, the podcast. Switzerland.,

= Launch event for the English version at a
cinema in East London on 27 Jun

= Mix of guests: media, content creators,
partners

= Interview with Marcus Hurst, Creative
Director and Co-Founder of El
Extraordinario, and Alex Herrmann

= Q&A session with audience and quiz

= Launch of 1st episode on 28 June

= After a successful launch, the journey
continues with paid partnership with mainly
Wallpaper media work
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Blum, paid promotion. erl

Switzerland.

Latest News

In a Barbie world: stay for free in Discover Switzerland and its art Serpentine Summer Party 2023 is a

the Malibu DreamHouse this museums through hit podcast gastronomic spectacular

summer drama Blum, and a city-by-city trail &y vk « PUB

il

SWiss art’ intriguc and drama: Playing it cool: pearls are havinga The Bothy spais a labour of love  Astell&Kem gives its flagship

moment tucked away at Heckfield Place, portable media player a material

listen to the Blum podcast Lt SR v

Discover Blum, a fiction podcast immersed in the Swiss art world

Discover Blum, Swiss

Choose your platiorm
%0 fisten 10 &ll epinoces

r 4

walinnr < art, intrigue and drama:
——

B ;\npu- Music eSDObfv AMAZON MAUSKC °C-vlo- ,g?

LISTEN TO THE GLUM PODCAST

-
sdeezer @ roowccm STITCHER
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Top Shows

Blum.

- #3in the UK Fiction charts on Apple on 5 July. Check
for updates!!

Switzerland.

BEAE NEWS | wons i '\J'I‘

o
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- Position placement in the ‘Fiction Playlist’ on Global |
Player &

Fukushima

- Mention in the podcast section of The Guardian

)

pricsandade The week in audio: Digging With Flo; | r
Intrigue: Burning Sun; Blum; The : “'E}"C
Ashes - review . ¢ ~ For A

Killing

If you want a little cheering up after that, Blum is an interesting new drama

from El Extraordinario. Adapted from a highly successful Spanish-language

show, this is an art mystery-cum-real-life mystery story with classy recording
techniques, a good script and involving intrigue. Emma, a journalist, is
fascinated by Clara, an art history student who disappeared while
researching her PhD on a Swiss artist, Ursula Blum. We follow Emma, Blum
following Clara, following Ursula, around various Swiss cities and museums
The start is a little slow, and occasionally the acting somewhat stilted, but
the story gets more absorbing as the tension increases and Emma’s reality

seems to shift

THE SLEEPY
BOOKSHELF

ly Chapter 1 — Amanda is Dying ' @
w Season 1, Episode 1
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Waterloo Out Of Home Promotion. Switzerland.

= 26.06. — 23.07.2023 Waterloo activation to promote GTToS — Waterloo is Europe's biggest
out of home screen
= In addition we have animated D6 sheets and run a GEO targeted online promotion
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Recovery - Autumn for Our Senses. Switzerland.

= Distribution — Main Autumn Spot:
= Via cinema screen advertising, to targeted audience
receptive to Swisstainable/ Swiss Autumn messaging
- 23 June — 27 July
= Focus - selected luxury, independent, art-house
cinemas
= Pre-roll cinema screen advertising, 75sec spot
showcased on UK-wide cinema screens
= Spot featured on cinema ad reel prior to main film
(Silver placement)
= Deliverables:
= (GAP) Guaranteed Audience Package Luxe + Film .- N ,
Pack add on — allowing advertiser to select specific | s.,..,.,...f.,.. SWltZéi'la nd.
films that profile highly against a brand’s target
audience
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@
Grand Alphorn Tour 19-23 June 2023. Switzerland.

= 20 Swiss Partners from Destinations, Transport and Hotels

= 4 cities with London, Birmingham, Manchester and Edinburgh

= Focus on Grand Train Tour with a mix of presentations, networking and social
Interaction

= 169 trade contacts participated in the 4 days

= Key partners Swiss International Air Lines and Swiss Travel System were
present in all 4 cities

= 2 bonus events in London with a Sustainability workshop with Travel Weekly
and the launch of the autumn film in Edinburgh with the comedians Jamie
MacDonald and Julie Sutherland
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Grand Alphorn Tour. Switzerland.
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@
Travel Weekly Sustainability workshop. Switzerland.

= Discussion: How to work in partnership with each other in furthering sustainable
travel and encouraging clients to choose sustainable friendly destinations. Travel
Weekly are publishing a number of editorial articles in the coming weeks

= Speakers:

= Lufthansa Group

= Travel Corporation

= Cosmos&Avalon Waterways

= NewMarket Holidays

= Intrepid Travel

= Hotelplan UK

= Switzerland Tourism
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Travel Weekly Sustainability. Switzerland.
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Hidden Valais fam trip 12-15t June 2023. Switzertand.

= Hidden Valais with focus on culinary
experiences

= 6 Tour Operators and Travel
Advisors

= For most it was the first time in the

Valais and they all loved it
= ST Tour Guide Urs Michel
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Partnership with Inghams. Switzerland,

RHS Hampton Court Flower Show.

= 3-9t July 2023

= Inghams are hosting an Alpine
Chalet and Garden INGHAMS

- Switzerland Tourism and Swiss
Travel System are partner with a
holiday competition at the show and
supporting activation marketing with
newsletter, Social media, postcard
mailing with special Swiss walking
offers
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Swiss Deluxe Hotels x GToS.

= Mosimann Rally 2023, promoting Swiss
Deluxe Hotels & GToS

= Media Trip took place in June with Anton &
Katrin Mosimann and a journalist from
Telegraph UK and a filmer/photographer to
produce content

= SDH additional invited CH content creators
and media

= Paid promotion in the UK via Telegraph:
online long read & one full page print article

= Coverage in CH: Gault Millaut Channel,
Schweizer lllustrierte, Marmite (to follow)
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https://www.telegraph.co.uk/travel/spark/best-of-switzerland/chef-anton-mosimann-grand-tour/

Wired for Adventure.

Individual activity: Valais

Niche/ premium outdoor platform
Audience

= Print: readership 83’000

= Digital: 100k uniques/ month

= SoMe: 140k followers |G, FB & Twitter
Deliverables:

= July 2023 — In Focus: Brig-Simplon
Editorial print feature

Digital content feature

Digital ads + side panels/ take overs
E-newsletter — 30k distribution
Bespoke SoMe — organic & targeted
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Switzerland.

6 OF THE BEST HIKES IN BRIG-SIMPLON
SWITZERLAND

‘ ANNA SMITH - 15TH AUGUST 2023
m NEW / PROMOS / GENERAL
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Swiss training at TUI UK&lreland. Switzerland.

= TUI hosted a Swiss training
afternoon on the 16" August 2023 at
their head office in Surbiton

= General presentation to the trade
team of 30 plus 48 called in via
teams

= Swiss Quiz followed the
presentation

= Chocolate making session for the
TUI teams creating Swiss mountains
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Fam trip for travel advisors. Switzerland.

= 2nd-6th July 2023 to the Jungfrau
Region and Adelboden-Lenk-
Kandersteg

= ST Guide and 7 Travel Advisors

= Highlights included Wengen,
Mannlichen, Kleine Scheidegg,
Staubbach Waterfall, Lauterbrunnen
and Kandersteg
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From Scotland to Switzerland. Switzerland,

= Content creation trip from 12-22 July
= 2 Content creator: Ross Jennings (45K Instagram followers) and his partner

Travis Bluemling (24K Instagram followers)
= 4 destinations: Geneva — Valais — Zurich —
Sils/Maria (Waldhaus)
= Ross’s post on Geneva was very successful, with over 400k views and over 24k
likes!
= His post from Tuesday 1 August was shared by the global ST Instagram account
= Minimal investment from ST LON
with flights/STP and video production
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Thank you @thefirstpiper w &

The Rhéne
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A great clipping. Switzerland.

= Published in Condé Nast Traveller UK
= Online :
https://www.cntraveller.com/article/ticino-
switzerland

= Pa per THE SPEASHING PLEASURES AND DANCINGIDELIGH TS SR

SWITZEREAND'S ITALIANATE ENCLAVE

= “The splashing pleasures and dancing
delights of Ticino, Switzerland’s italianate
enclave”, July 2023

= Written by Catherine Fairweather

= Amazing pictures by Lavina Cernau

= Direct result of an individual media trip
organised in August 2022
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EFCING: [N o TYLE

WHERE TO STAY

ILGANO
Hotel Splendide Royal The marbled, gilded belle époque grandeur of
the Hotel Splendide Royal, overlooking the lake in Lugano’s cultural
heart, never palls. The 24 bedrooms are vast and the top-rated spa has
a chandeliered indoor pool. Doubles from about £355; splendide.ch
Villa Principe Leopoldo Outside the city on the Collina d'Oro, this former
princely residence has 37 suites and a freeform swimming pool in a lemon
grove with sublime views. Doubles from about £265; leopoldohotel.com
Grand Hotel Villa Castagnola This 19th-century Russian mansion
became a hotel in 1885 and has been in the same family for 40 years. It
has 72 bedrooms set in subtropical gardens, a seafood-heavy restaurant-
artgallery, a sensational lakeside terrace and a private beach, all just over
amile from the Olive Trail. Doubles from about £430; villacastagnola.com

ASCONA
Castello del Sole Beach Resort & Spa This Michelin-starred Relais
& Chiteaux country manor is set in 346 acres of park and farmland
on the shores of Lake Maggiore. It belongs to the same group as the
Terreni alla Maggia farm and vineyards, and has a beach, marina, bird
sanctuary, immaculate stables and powerboats, plus a rustico retreat
further up the mountain, The property is working on becoming plastic-
free and has built shelters for about 500 migrating house martins.
Doubles from about £510; castellodelsole.com
Hotel Eden Roc This exuberant beach resort on Lake Maggiore is
part of the legendary Tschuggen Collection. The 95 balconied bed-
rocms are spread across the jaunty, nautical-style Eden Roc marina,
a contemporary art-filled main building and a more sober wing. There
are three pools and four top-notch restaurants, which do bewitching
things with vegetables. Doubles from about £570; tschuggencollection.ch

LOCARNO
Villa Orselina After travelling up to see the view over Locamo and Lake
Maggiore, and the 15th-century Madonna del Sasso, on a cable car
designed by brutalist architect Mario Botta, the cherry on the cake is a stay
at this honeymooners’ favourite. Doubles from about £290; villaorselina.ch
Corippo Albergo Diffuso This plain but magical 10-room hotel in the
deepest nook of the valley is open all year. It's part of a movement to revi-
talise historic settlements, with no bar music, chlorinated pocls or minibars,
and minimal plastic. Doubles from about £160; corippoalbergodiffuso.ch

WHERE TO EAT
Locanda Gandriese Overlocking the lake in Gandria, this unpretentious
restaurant with rooms is known for chef Davide Crobe’s Sardinian
specialities and legendary pizzas. locandagandriese.com
Grotto dei Pescatori A top choice for excellent fish and meat prepared
on an open grill by the water in Caprino. grottodeipescatori.ch
Grotto Descanso Next to the Swiss Customs Museum, this summer
eatery is accessible only by boat and dishes up the region’s cheeses,
charcuterie and seasonal produce in a lakeside setting. ristopro.org
Casa del Té A tea house by the on-site plantation in the Zen
Garden at Monte Verita, serving ice-cold green tea. casa-del-te.ch
La Froda Winning plates at this Foroglio osteria include boar stew,
foraged-mushreom risotto and chestnut cake. lafroda.ch
Agua This lively Lugano restaurant offers great fish, local wine and abun-
dant opportunities for people-watching on the terrace. agualugano.ch

HOW TO GET THERE
To find out mere about Ticino, visit myswitzerland.com. Fly with
Swiss Interational Air Lines, swiss.com

From left: cat at the Church of San Vigilio, Gandria; the church exterior; Borsalino hat shop in Lugano. Opposite: outdoor seating at Lugano Lido
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Beautiful autumn coverage in Financial Times.  switzeriana.

= Published on the Financial Times website on
Wednesday 30 August: https://t.co/[PmGLIJ8|1

= Written by Horatio Clare

= “Everything that is beautiful about autumn seems
writ bright here now. As a European | feel
intensely lucky to be able to come here so easily,
to this glorious source of so much of the art and
thought that forms our continent’s sensibility.”

= Stunning autumn photos taken from both SAM
and Getty

= Direct result of an individual media trip organised
in autumn 2022 by ST LON and Valais Wallis
Promotion

Q FINANCIAL TIMES myFT

D UK COMPANIES TECH MARKETS CUMATE OPIMION WORK & CAREERS LIFE & ARTS TSI ePaper Portioko Sertings & Account
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66 Rather than follow the skiers to the

The light is incredible at this glacier, I take the cablecar to Hannigalp,
time of year, the low angle, 2,350 metres up, the start point for

the shadows and the shapes numerous hikes and the home of a café

with a wide terrace and an astounding

view.

The still morning zithers with grasshoppers and chitters with glossy black
alpine choughs. The sunlight picks out their bright yellow beaks and designer

crimson leggings. Joyful aeronauts, the choughs dive and whistle in flying

Looking across the valley to the Almagellerhorn, from the trail at Hannigalp, above Saas-Fee
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Switzerland.

Come September and October this disparate country unites in delighted, near-
obsessive celebration of the season, planning expeditions to walk among the
woods and tracking the turning of the leaves via an online “foliage map” that
offers forecasts, live updates and links to scores of webcams.

The larch is Europe's only deciduous conifer @ Getty
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SCIB NA: Global Meetings Exchange (GME). Switzerland.

= July, 17 — 20, 2023

= Accor Annual Event, Paris

= Partners: Fairmont Le Montreux Palace

= 153 clients, majority out of NA

= 60 hoteliers, 10 media reps

= 40 x 1-on-1 meetings, plenary session
& networking

= 6 potential RFPs

= Focus on sustainability, wellbeing &
future of hotels/meetings
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SCIB NA: Confirmed RFP. Switzerland.

= 09 — 12 July 2024, Chedi, Andermatt

= Grammarly 2024 President's Club

= 80 pax, 240 overnights

= CHF 79°920 turnover

= Agency: Streamline Events

= Client: Grammarly

= RFP was discussed at IMEX F 2023

= Sharon traveled to CH as a private
IMEX post-tour which made her
choose CH for the Grammarly event.

At streamlinevents we %
are focused on your goals




KAM: Virtuoso Travel Week Las Vegas. Switzerland.

= August 13 — 19, 2023

= Conference with top selling Virtuoso
advisors from all over the world (majority
from US)

= 5,000 overall attendance (Swiss hotels,
Graubunden Ferien & Bucher Travel)

= Switzerland presence at 1:1 meetings &
Switzerland exclusive event

= Attendees:

= 1:1 meetings =2 140
= Switzerland Event = 40 advisors
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KAM: Switzerland — Virtuoso Tourism Board of  switzeriana.
the Year.

= Switzerland Tourism awarded with the
prestigious Virtuoso "Tourism Board of
the Year 2023’ trophy

= Chosen through voting by luxury travel

advisors and supplier partners RTUOSO
= Recognition received during gala dinner
at Virtuoso Travel Week in Las Vegas

= This marks Switzerland Tourism's fifth win
of the award in the past decade
(2013, 2014, 2018, 2019 & 2023)

VIRTUOSO

2023 AWARD WINNER



KAM: ConneXion.

= ConneXion with AirCanada / SWISS
International

= 20t July 2023

= Vancouver International Airport

= Presentation of the Swisstainable Blue Print
including of some fun experiences in
Switzerland that don’t leave any carbon
footprint

= 25 Travel Agents

= Partners including:
Edelweiss, SWISS, Basel, Valais, Made in Bern, Lake Lucerne

Region, Zermatt Matterhorn, Jungfrau, Interlaken, STS

W
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Switzerland.

LUFTHANS A GROyp

IDEALLY
CONNECTED T
THE WORLD

On the
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KAM: VIP Event Swiss Nation Day. Switzerland.

= VIP Dinner in celebration of Swiss
National Day

= 31st July 2023

= Teahouse in Stanley Park, Vancouver

= Pre-Celebration of 1st August together with
senior management of top producing
agencies from Vancouver area

= 16 qualified Travel Agencies

= Partners including:

Edelweiss, SWISS, Basel, Valais, Made in Bern, Lake Lucerne

Region, Zermatt Matterhorn, Jungfrau, Interlaken, STS
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KAM: Meet the trade at GTM West — Henderson. switrand.

= July 11-13

=48 1:1 appointments with
selected travel advisors

= 4 exclusive boardroom
presentations with 40 advisors
(30minutes per session)

= Partner: St. Gallen - Bodensee
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Promotion: Swiss Club Toronto — National Day.  switzertana.

= July 23rd 2023

= Toronto

= Distribution of ST Touring
magazines to participants

= STP lucky draw

= 500 Pax




Promotion: Swiss National Day - Swiss Cycling  switzertana.
Days.

= 2 events in SFO in collaboration
with the Consulate

= Presentations about cycling in
Switzerland.

= Integration of Backroads, a SFO
based TO offering cycling and
hiking trips to Switzerland.

= 60 Pax in the Swiss residence.

= 130 Pax at the official Swiss
National Day reception.
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Promotion: Swiss Clubs North California — Switzerland,
National Day.

= Distribution of ST magazines
to every participant.

= STS promo and STP lucky
draw participation when
signing up to ST newsletter.

= Cow stacking challenge

= 500 Pax

= 100 subscribers
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Promotion: App Card for visa applicants.

= 13.5k copies in the USA &
Canada

= distributed by the Swiss
consulates in San Francisco,
Atlanta, New York,
Washington, and Vancouver
with every Schengen visa
that has been issued
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= Swiss National Day with Edelweiss & Air

Canada
= 1st August 2023
= Vancouver International Airport

= Interacting and celebrating Swiss National
Day at the departure gate of AC & WK
leaving to Switzerlan. Games, information &

ur perfect roadtrip.

¥
ings, check-in and information.

give aways for passengers.
= Frequency: 67°000 passenger daily

1414

117
118

Ambulance services: 144

Air Rescue:

= Partners including:
- Edelweiss, SWISS, STS

For more information on Switzerland

MySwitzerland.com

Subscribe for our latest hot-tips

Fire department:

Facebook @MySwitzerlandNA
Instagram  @MySwitzerland
TikTok @SwitzerlandTourism
MySwi

Follow us on
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Media TV Project: Tampa Bay’'s Morning Blend. switzertand.

« Date: July 26, 2023

= TV: Tampa Bay’s Morning Blend
- Title: Switzerland Is the Perfect Getaway %U__.u g 8
predelwerss. ot

That Will Leave You Awe-Inspired ===

- Reporter: Carmen Ordonez

= Circulation: 60’000 UVPM

= Featured: Basel, Fribourg, Valais
Matterhorn, Edelweiss

= Focus: Activities for families with children
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Media Trip: Architecture meets Science. Switzerland.

= Dates: July 17-22, 2023

= 4x media contacts from NA

= Partners: Geneve Tourisme, Vaud
Promotion

= Visit of CERN Science Gateaway,
EPFL Lausanne, Rolex Learning
Center and other startups

= Focus: architecture in science,
women-led startups
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Media top result;: Hemisphere. Switzerland.

Date: July 2023 Hemlspheres =
Outlet: Hemisphere, printed edition Mo e
Journalist: Susan Portnoy
Title: The Hills Are Alive.

Circulation: 12300000

The Stay
Story and Photography
by SusanPoriney

tangy dry tomato pesto and creamy
fresh goat cheese, tender beef cheeks

cake made with farina
corn flour), which adds a subtle flavor
of popcorn to the gooey canfection.

= Focus: International

g
miles of dramatic canyons and passes
by the double-arched Ponte dei Salti

o Living My
The Hills s peak In 1850, Corippo's pop-

. ulation of fa ind shep) |
Are Alive |

ts walk lage’s n:
granite steps and ancient pathways
The medieval settlement’s nooks and

Featured: Ticino (Albergo Diffeso in
Corippo), Accomodation T e

Ticino

region, is making a comeback with the
opening of analbergo diffuso (scattered
hotel), the first inn of its kind in the
country and 1
to preserve ar
Originating in It

Ample Activities
Corippo may be sleepy, but there's

italize the village

trered hotels
aren't confined to
silding; the
onein Corippo, for
example, features
10 en-suite guest
five
renovated, hand-
built stone homes.

bungee jump off the
Verzasca Dam, made

bearm
ture

ceilings. pic n
s. | nan when hi
serves simple. | Bond leapt from it
e that | in the opening scene

er- | of 1995's Goldentye.

windows, and cozy

enjoy along with th
- | race of the albergo diffu eria.
Highlights include spaghetti with a | ¢
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B raZ| I . Switzerland.
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KAM/Digital Newsletter: Health Tourism. Switzerland.

Highlight: Health Tourism dedicated newsletter
02nd mailing: July 06 and 19

Mailing:

= 26.500 mails for travel agents

= 160 mails for corporate travel managers

= 1.800 WhatsApp messages to TAs

Opening rate: 24,62%

Newsletter link:
http://smtp.mailnewsdobrasil.com.br/email/SUIC

A-07-DE-24-2023/suica-07-de-24-2023.html
Key partners highlighted in the content:
= Health Tourism partners

©Switzerland Tourism/Andreas Gerth

A Suicga pode fazer vocé se sentir melhor

Durante periodos estressantes, todos n6és procuramos por pequenas pausas para es-
capar. No entanto, as vezes uma viagem de fim de semana néo é suficiente. Uma pess-
oa com esgotamento, ansiedade ou depresséo precisa de uma mudanga de cenario e
cuidados médicos competentes. A Suigca pode ser o lugar certo para se recuperar.

Equipe Switzerland Tourism Brasil

Saude Mental

A vida de hoje é estressante. Reunides e
telefonemas o dia todo, com uma rapida
pausa para almogar enquanto trabalha, e-
mails desde cedo pela manha até tarde da
noite, além de obrigagdes sociais com

familia e amigos que precisam ser cumpri-
§  das. N&o é de surpreender que cada vez
mais pessoas se sintam esgotadas e
cansadas, as vezes até mesmo esgota-
das.
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KAM)/Digital Newsletter: Zurich.

Highlight: Zurich dedicated newsletter

02"d mailing: July 14 and 27

Mailing:

= 26.500 mails for travel agents

= 160 mails for corporate travel managers

= 1.800 WhatsApp messages to TAs
Opening rate: 28,95%

Newsletter link:
http://smtp.mailnewsdobrasil.com.br/email/SU

|ICA-11-DE-24-2023/suica-11-de-24-2023.html

Key partners highlighted in the content:
= Zurich Tourismus

Switzerland.

> TREINAMENTO ONLINE > FALE CONOSCO > TRADE CORNER

©Street Parade © Zirich Tourism/Mattias Nutt

Verao em Zurich: desfrute de todas as suas maravilhas
urbanas e atividades ao ar livre!

Se vocé esta em busca de uma experiéncia urbana emocionante ou deseja se aventurar
ao ar livre, Zurich é o lugar perfeito. Essa cidade cosmopolita, localizada as margens do
belissimo Lago Zurich, oferece uma combinagéo Unica de cultura, histéria e natureza,
tornando-se um destino imperdivel para viajantes de todas as idades e interesses.

Zurich é conhecida por sua alta densidade de joias culturais de classe mundial, onde a
histéria de 2.000 anos se mistura com bairros vibrantes repletos de arte, cultura e gast-
ronomia. Aqui, vocé podera testemunhar o contraste fascinante entre o passado e o
presente, enquanto se encanta com a modernidade e o dinamismo que a cidade
oferece.

Durante o verao, a cidade ganha vida de maneira especial. Concertos, performances
teatrais e sessoes de cinema ao ar livre sao realizados em diferentes locais, criando
uma atmosfera vibrante e animada. Nao ha nada como aproveitar um verao em Zurich,
onde a vida pulsa em todos os cantos.

Nesta newsletter, apresentamos alguns destaques especiais para vocé planejar dias de
ver&o inesqueciveis em Zurich.

Equipe Switzerland Tourism Brasil
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KAM: Switzerland Guide launch event by Orion

Operadora.

07 July 2023

Training & Breakfast event in partnership with
Orion Operadora

City: Porto Alegre, Rio Grande do Sul

Target Audience: 13 travel professionals

B2B Switzerland Sales Manual by Orion

Operadora: https://corner.stnet.ch/trade-br/wp-
content/uploads/sites/49/2023/08/Guia-de-Vendas-Suica-versao-1.pdf

Key partners highlighted in the content:
= Swiss Travel System (Bernina Express, Glacier
Express, GoldenPass Express, Gotthard Panorama
Express, Luzern—Interlaken Express); Swiss
Switzerland Tourism team presence:
Mara Pessoa, Trade Manager
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KAM: Travel Agent Networking Lunch — Porto Switzerland,

Alegre.

= 06 July 2023
= City: Porto Alegre, Rio Grande do Sul

= Networking lunch event with 05 key luxury
travel agents (Danielle Filippozzi Viagens
Personalizadas, Miks Travel, Nossa
Agencia Viagens e Turismo,
Fernanda Maisonnave Travel Company,

Art travel)

= Switzerland Tourism team presence:
= Mara Pessoa, Trade Manager
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KAM: Sales Calls Porto Alegre. Switzertand.

06 July 2023
City: Porto Alegre, Rio Grande do
Sul
Sales Visit to OP Turismo (Virtuoso
Agency), Mercatur Premium Tour
Operator, and Orion Operadora
offices.

Switzerland Tourism team

presence.
Mara Pessoa, Trade Manager
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KAM: Training Seminar Embark Beyond Brasil.

= 18 July 2023

= Hybrid training seminar session for
travel agent members of Embark
Beyond Brasil

= City: S0 Paulo

= Target Audience: 10 travel professionals

= Key partners highlighted in the

content:
= Swiss Travel and Swiss

= Switzerland Tourism team presence:
= Mara Pessoa, Trade Manager
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KMM — Press release Zurich in the summer 23.

July, 1st,

= Press release highlighting the
events and new attractions in Zurich
during the summer 23.

= Mailing: 600 journalists

Zurique apresenta
atragOes para o verao

Iguns dizem que o verdo é a melhor estacdo

para explorar Zurique, a maior cidade da Suica
e incomparavel quando se trata de combinar a vida
cosmopolita com a natureza. Localizada na extremi-
dade norte do Lago de Zurique e atravessada pelo Rio
Limmat, Zurique é um destino perfeito para ser explo-
rado de barco e, neste verao, langa novas embarca-
¢oes movidas eletricamente nas quais 0s passageiros
podem apreciar a vista da pitoresca Cidade Antiga e
do lago através do telhado de vidro de onde quer que
estejam sentados. Outro bom passeio para a estagao
é 0 Museu Enea Tree, que une botanica, arquitetura,
arte e design em um Unico parque de 75 mil m?. Para
os entusiastas de trekking, nas proximidades de Zuri-
que ha diversas opgdes, como o percurso pela cordi-
Iheira Pfannenstiel, que oferece as melhores vistas do
Lago de Zurique.

Informagoes: myswitzerland.com
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KMM — Press release Bike Tours in Switzerland. switzeriana.

th
July, 30™. Conheca atrativos da Suica passeando
= Press release highlighting the de bicicleta
bike tours in Switzerland during B f v © in

the summer.
= Mailing: 600 journalists
= Click HERE to read the article.
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Campaign & Activation — Zurich Digital

Campaign.

Between, May 20t and June, 20t

= Meta Campaign on Facebook and
Instagram.

= Campaign to promote Zurich in the
summer as part of Business Plan
23.

= 1815910 Impressions

= 103’733 clicks on link

- Budget CHF 3°000

& e, - X

Lagos, shows, exposi¢des de arte, cinemas ao
ar livre e muito mais. Surpreenda-se em Zurique
no verao! @visitzurich #visitzurich

zzzzzz h.com

Verdo em Zurique Saiba mais

© O 24 1comentério 5 compartilhamentos

[I’:‘) Curtir [D Comentar A) Compartilhar
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Campaign & Activation — Destination Wedding  switzertan.

Constance Zahn.

July

= Banner online on Constance Zahn
website.

= Constance Zahn is the best media to
promote destination wedding in Brazil.

= Campaign for 3 months

= Page views: 1.2MIO/ month

= Link MySwitzerald.com

/@ constancezahn &

dinner Constance Zahn e
ampanhe Taittinger
Instagram post on Constance Zahn ki

..............

@constancezahn 351K followers .
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KAM/Digital Luxury Newsletter: 7132 Hotel. Switzerland.

Experiéncias exclusivas

A Combinacao perfeita da arquitetura iconica, hospitalidade de exceléncia,

Highlight: 7132 Hotel dedicated luxury gretionomis estelade ¢ soatermelnos flpes Suifos
newsletter

Mailing: August 14th and 28
Mailing:

= 700 mails for luxury travel agents
Opening rate: 71.38%

Newsletter link:

http://smtp.mailnewsdobrasil.com.br/email/SUIC
A-13-DE-24-2023/suica-13-de-24-2023.html . B
Banhos termais & Spa
" Key partners h Ig h I Ig hted In the content: Arquitetos e aficionados por arquitetura de todo o mundo viajam para esta char-
mosa vila no vale de Graublnden, atraidos por um spa resort Unico, obra do ex-

[ | 7 1 32 H Otel traordinario E’eter ;umthor. Construidoﬁco.m tor?eladas.d.e pedra purg e de cor esver-
deada, o projeto foi laureado com o prémio mais prestigiado da arquitetura global.

E, além disso, a "7132 Therme" em Vals é um verdadeiro santuario de bem-estar.
Edificado com 60.000 pecgas de quartzo extraidas das montanhas locais, o resultado
€ um espaco mistico e sensual, que acolhe de forma leve as aguas termais. A 30°C,
estas dguas emanam do Vale de Valser, repletas de minerais curativos.

Com pedra e agua em diferentes temperaturas (32°C internamente, 30°C a 36°C 239
externamente) e efeitos luminosos que mudam com o passar do dia, a Therme Vals


http://smtp.mailnewsdobrasil.com.br/email/SUICA-13-DE-24-2023/suica-13-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-13-DE-24-2023/suica-13-de-24-2023.html

Campaigning and activation: Swiss National Switzerland.
Day.

August 01st

= Attendance at a special cocktail at
Switzerland Consulate’s house in Sao
Paulo

= Over 200 VIP guests including media
contacts and Swiss tourism partners (Swiss,
Swisslearning, Jungfrau Railways, Lucerne
Tourism/ Titlis).

= ST Presence:
= Mara Pessoa, Trade Manager
= Natalia Leal, Marketing Manager
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Media Trip: Tv Globo.

Between: August 15t and 19t

= Media trip as part of Business Plan
"summer offensive”.

= Globo television is the biggest television in
Brazil. Television program: “Esporte
Espetacular’. Audience: 15MIO.

= Focus of this trip: cover summer sports.
= Zurich: Stand Up Paddle, Wakeboard and
Urban Surf.
= Zermatt: Alpine Crossing and biking “5 lakes”.

= ST support: 2 flight tickets, STP, program and
meals in Zurich and Zermatt.
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@ claytonconservani @

2P Liked by teacherinis and 1.093 others

claytonconservani Matterhorn, a montanha mais
fotografada do planeta com 4478m. A primeira
ascensdo foi em 14 de julho de 1865, o inglés... more

View all 26 comments
agenciafabitravels & @ @

5 days ago - See translation
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Media Trip: Fabiane Gama. Switzerland.

BYFABIGAMA
< Posts

= 7) byfabigama and agenciafabitravels
E;} < vanrezzo - Original audio

Between: August 16t and 18th

= Media trip to cover the new “Alpine
Crossing”

= @byfabigama: 566K followers on
Instagram

= Focus of this trip: very good profile
to cover the Alpine Crossing and
Zermatt in the summer.

= ST support: 2 meals experience and
ticket to the Alpine Crossing.
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Media Trip: Mari Campos. Switzerland.

MARICAMPOS
< Posts

;'\ﬂ maricampos &
:@‘

2 solomonmusicuk - bloom - the paper kites (SOL...

Between: August 20t and 27th

= The journalist Mari Campos participated in
the International Media Trip STS and 1
overnight in Zurich.

= Mari Campos will publish the article on
Panrotas and Estadao (national newspaper)

= Focus of this trip: Cover the sustainable of
Swiss travel system and a luxury program/
hotel in Zurich.

= ST support: Flights, STP and program.
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Media Trip: Diana Krepinsk & Sarah Mattar. Switzertand.

Between: August 21stand 27t

= Media Trip as part of Business Plan
“summer offensive”

= @didikrepinsk 144K & @sarahmattar
304K followers

= Focus of this trip: Cover the summer in the
partners destinations.

= ST support: Flights, STP and program in
Zurich, Luzern and Zermatt.
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