International.

Switzerland.



Signature of Memorandum of Understanding

with Mongolia and Albania.

= MOU signed between Albania
National Tourism Agency and
Switzerland Tourism on 8.5.2023 in
field of tourism with accent on
sustainable tourism

= MOU signed between Center for
tourism development of Mongolia
and Switzerland Tourism on
8.5.2023 in field sustainable year-
round eco-tourism in mountainous
areas and national parks.

Welcome
dear Partner.




STE Israel 24/JUN — 2/JUL 2023. Switzerland.

= STE Israel with Swiss Partners:
= Basel, Zurich, Interlaken Tourism
= Titlis, Eurotrek, Europcar
= STC, STS, Rail Europe
= Lufthansa Group

= | cooperation with ITTAA, LHG,
Embassy, Neto and Privilege

= 6 venues with total of 120 contacts

= 1 reception at Ambassador’s hause : A “

- Workshop done in Jerusalem, 2x Tel - i ‘ }gl,‘_“m_ _’
Aviv, Haifa, Julis, Sh’fram, Tiberius F R o
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Switzerland Meeting Trophy, 22 — 25 June 2023. switzertane.

- 60 event agencies

- [ teams from Belgium, France,
Germany, Netherlands, Nordic
Countries and North America

= 11 Swiss Partners

= Routing: Engadin St. Moritz - Zurich

= Winning team: Belgium followed by
France and North America both on
second place
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B2B luxury wedding event in Zurich. Switzerland.

- Date: May 22", 2023 at Park Hyatt Zurich

= Profile: 30 luxury wedding planners and local
partners across Switzerland

= Objectives: Gather insightful ideas on how
ST could further promote destination
weddings and influence more international
couples to #sayYesinSwitzerland.

= CVB presence: Lucerne, Engadin St Moritz,
Ticino & Montreux-Vevey

= Programme: lunch and round-table
discussion on key topics include customer
journey, same-sex marriage and sustainability




myS.com/weddings.

Feedback gathered at B2B event on May

22nd

= Enquiries & bookings generated for Swiss
wedding planners and videographers listed
on myS.com/weddings

= Blog articles on pre/post wedding activities
help couples to make further planning for
their wedding guests

= Blog articles on costing help couples to
make budget estimation for their Swiss
weddings

Switzerland.

Wedding photog-
raphers and
videographers

Take time to get the best pictures of your life:
the beautiful landscapes of Switzerland offer
the perfect background fi
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Swiss Days in Almaty, Kazakhstan. Switzerland.

= June 8, B2B seminar on basics ST

Health and Preventive medicine

= Mercure City Center hotel

= 52 participants (med-assist & luxury
agents)

= La Cure Reset program, Nescens clinic

= Partners integrated: EDA, SGE,
Lufthansa, Turkish Airlines, Rausch

= June 9, Swiss Days Gala
= Ritz Carlton, Almaty
= 80 VIP guests (10 invited by ST)
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Health advertorial on forbes.kz, June, main page switzerana.
teaser, 1.6 mio visitors per month.

Pyc Kas Eng

Forbes

0000

= maBHAR [ ERsRom

FMABHOE

HOBOCTW  BNIOTW  PEATWHIM  YUACTHVIKVU PEATUIHTOB  ABTOPbI () urasia3skz Q

SKC-MUHUCTPa VAbYHA NPOBEPAT B paMKaX Yro/ioBHOro

Aena

Forbes.

BESPOKE

Texonorum
Samsung nokasasn 6bIToBY0
TeXHUKy 6yayuiero

KOMIaH} BHeAPSeT TeXHONOTHI0
HCKYCCTBRHHOIO MHTe/IKTa B POAYKTEI
nuselixu Bespoke

il 81

Bupxa
YeMm BbI3BAHO CHUKEHUE ueH
Ha HepTb U Kypca TeHre

Ananutuk Goldman Sachs oxuzalor pocra
TI0CTABOK Ha MHDOBOM Hed)TSHOM phIHKe pK
cnaGom crpoce Ha Chipbé

Ta A3um no pTY
63 2 il 129

CascaTt Hyp6ek: FbINIbIM MeH 6M3HECTiH, CUHEepPruschl -
KeTICTIKTIH, MaHbI3Abl GaKTopbI

[ Cancar Hyp6ex 63 3w, will 377

8 ®oHa Hyp Cmarynosa F 50 MSIH TeHre
I8 B A6aiickyio o6nactb

63 doce. il 532

CayAoBLbI HAUHYT CTPOUTL INEKTPOCTAHLUIO Y
DoKyHrapckux sopot B 2025 rogy

63 3wl 899

NOAMUCKA HA XXYPHAT

3apasooxpanenvie
3a3a0poBbeM - B
LliBeiiyapuio

Kak COBMECTHTS IPUSTHOE C MO/Ie3HBIM

HOBbI OBPA3

Apxus B npogaxe Ne142 (06)

3a 3p0poBbeM - B LLiBeliLapuio

13 uions 2023
AKTyalbHO > 3/paBOOXpaHeHMe

Kak coBmecTnTb NMPUATHOE C MoJIE3HbIM

TepmansHblit KypopT baa-Parav, Boctounas Lseiiuapus  ®OTO: © Switzerland Tourism

B obmiecTBe MOCTENIEHHO MEHSIeTCsI OTHOLIEH e K 3[[0POBbIO: JIIOAM BCE GONIbLIe CTPEMSITCSI He TOMbKO He
601eTh, HO ¥ B L[e/IOM J€JIaTh BCE BO3MOXKHOE, YTOBbI JTydIle ce6st 9yBCTBOBATH KaK/bIiA IeHb, ObITh
CYACT/IMBBIMM U 3[0POBbIMI. [[OHMMaHMe TOTO, UTO 30POBbE — OJHA U3 IIABHBIX LIeHHOCTel1, MOTUBUPYET
MHOTHX: KTO-TO CTapaeTcsi BeCTu Goree MpaBMIbHbI 06pas KM3HM, a KTO-TO II0/IAraeTcs Ha JOCTVKeHMST
HAyKM ¥ CTPEMUTCSI Pa306paThest B ceGe Iy MOMOLIN KBAIM(UIPOBAHHBIX Bpaueii. [louemMy ecTb CMbICT
OTIPaBUTHCS 32 370poBbeM B IlIBeiiapuio 1 uTo 3TO HacT, u3yyana AmHa Tpodumosa.

VenenrHast KOMOMHAIMST BBICOKOTEXHOIOTMYHO ITOMOILY, aKTMBHOTO OTAbIXA M Pa3BUTOI MHBPACTPYKTYPbI
IIO3BOJISIET COXPAHATh ¥ BOCCTAHABIMBATDH 3I0POBbE HE TOJIbKO rpakgaHaM H_lseﬁuapuu, HO M TOCTSIM
cTpaHbl. MeUIMHCKMIT TYpU3M HabypaeT BCE GOMBINYIO MOMYISIPHOCTD, ¥ Ha 9TO €CTh MHOTO IIPUYMH.
IlIBejiapys M3BeCTHA He TOMBLKO CBOEI IepBO3/IaHHOI IIPMUPO/IOiL, HO U BCEM, UTO OMLIETBOPSIET Ka4ecTBo,

AKKYPaTHOCTb, OCHOBATe/IbHOCThb, TEXHOJIOTMYHOCTb ¥ TOYHOCTD. KOII[H OCTPO CTOUT BOIIPOC 3M0POBbLS, HA

rNABHAA  JIREECOM  HOBOCTM  B/IOTM  PEATMHIM  YUACTHWKM PENTUHIOB  ABTOPbI ) eurasia3skz Q

HOBbIN OBPA3

Apxus B npoaaxe Ne142 (06)

BbIBOP PEJAKTOPA 0
BukTtopa bypavHa -
TS OrpuTai Gantir

sHenpsior B PK: 4T0 0
Aact Kasaxcranuam? il

125754

Bce Matepuansl —

O6cyxaaemble B COLLCETAX

1 Ipynna «Bu-2» OTAACT roHopap
3a KoHLEpT B Cemee
nocTpagaswnm oT Noxapos

N

Halu Munbiii 4oKTop cHoBa B
ropoge: B AMaTbl ycTaHoBIM
cKynbnTypy HOpuns
MomepaHuesa
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Health Travel: CIS E-newsletter.

Switzerland.

From: Switzerland Tourism <natalia.vart@switzerland.com>

Print preview HTML  Plain text

Subject: Kak npegynpeguts pak. PekomeHpauum us Liseiinapumn.

HapyLeHue nuwesoro
noBefeHus.

AHopekcuA, 6ynMMUA, NCUXOreHHoe
nepeefaHve, NpMBOAALLEE K OXXUPEHUIO —
HapyLeHNA NULLEeBOro NnoseaeHnA bbiBaloT
PasHbIMU 1 MO NPUYNHE XPOHUYECKOTrO
TeyeHnA 4acTo TpebytoT Kak MOXKHO 6onee
paHHero BMellaTenbCcTBa U Ie4YeHuA.

KnuHuku Lseiuapum npuMeHsaoT
MyNbTUAUCLMNIIMHAPHDBIVA NOAXOA, K
NeyeHunto NoaobHbIX pacCTPOUCTB U
BKJ1OMAIOT UHAVBUAYaANbHBIE W PYNMOBbIe
3aHATWA, AVETY W pa3nnyHble BUAbI apT- 1
KpeaTuBHOM Tepanuu. Lienb cocTouT B TOM,
4TO6bI MOMOYb NALMEHTAM BEPHYTLCA K
HOPMasibHOMY MULLLEBOMY NMOBEAEHUIO U
cchopmmpoBaTh 340pOBOE U afeKBaTHOE
caMoBOCMpUATHE.

KnuHuka Les Alpes, YacTHaa KnuHuka
MENTALVA, Kusnacht Practice n agpyrue.

B KaKkyto KNuMHUKY elue

obpartutbea?

Hetokc? YTto at0? Kak oH
pabotaet?

B Teopuu Bce npocTo: AETOKC, unu
[eTOKCMKaLWA, — 3TO OYULLEHME OpraHu3Ma
OT TOKCUHOB 1 BpeAHbiX BelecTs. B Hopme
Hall opraHu3m cnocobeH n3baBnATbLCA OT
HUX camocToATenbHo. OaHako ecnm
Harpyska Ha opraHbl, OTBevatoLme 3a nx
BblBEAEHNE, CNIULLKOM BENNKa Umn nx
paboTa HapyleHa, npoLiecc nepepaboTku
TOKCUYHbIX BELLECTB CTAHOBUTCA
HEeAoCTaTO4YHO 3PPEKTUBHBIM.

Momumo yny4ieHusa paboTbl pAAa OpraHos,
[eToKC-AveTa AONONHUTENBbHO NPUHOCUT U
[pyrue nonoXuTenbHble peaynbTarTh.
OunwaeTca Koxa, yxoaAaT npobnemMbl co
CHOM, HanaxwBaeTcA paboTa cepaeyHo-
cocyaucTon cuctembl. MHorne otmevaot
NPUIMB SHEPTUM U YNYYLLIEHNE HACTPOEHUA.

WHTepebio a-pa BepeHbl BpuHep

Waldhotel Health & Medical
Excellence

June 8

B2B E-Newsletter

Theme — Cancer

Partners presented: Clinic Bad Ragaz,
Klinik Schloss Mammern, Bois-Serf, Les
Alpes, MENTALVA, Kusnacht Practice,
Waldhotel Health and Medical Excellence
- Sent out to 688 addresses in CIS states

- Open rate: 20.59 %

- Click rate: 1.09 %

11



Markets East.
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Production Week with Beatrice EqlIi. Switzerland.,

= June, 5th— 9gth

= Production for two campaigns
= Ticino (Ascona-Locarno)
= 100% Women (Adelboden)

= Social Media campaigns are ongoing
(Ticino) and to be followed (100%
Women)

= Great efforts from strategic partners
BMC and Europcar!

= Bigger media coverage in SRF
(G&G)

= Stay tuned for the campaign results y
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FamTrips “Schweiz Akademie”. Switzerland.
June 24 — 30, 2023.

FamTrip Bern — Lucerne / 10 buyers

= City of Berne, Tropenhaus Frutigen, Adelboden
= Trubschachen — Kambly Experience

= Lucerne, Rigi

FamTrip Graubuinden — Ticino / 10 buyers
= Arosa & Davos
= Bellinzona & Lugano

Grande Finale in Zurich — meeting of both
groups and ending the trip together
Shared WhatsApp group with daily photo

challenges (StraPa prizes).
= The aim of the chat was to share the experiences between
both groups. Building relationships.

15



Austria/Hungary. Switzerland.

16



= Digital campaign for promoting summer in
Berne with the main topics bike, water & 'S
culture. —

- Promotion with Native & Display Ads in the €5 ¥ sslcnen®
Austrian Content.Link network, Social Ads gﬁ;‘&?‘gﬁgﬁé‘z“‘s“pin:u“ﬁfhu
as well as Advertorial, Sitelink and eNL S
contribution from 55plus-magazin.net.

= Marketspecific microsite on
MySwitzerland.com

= Date: 1.-21. June 2023

= Contacts: total 5'388’882 Als, 31'000 clicks
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Austria: Group media trip to Geneva. Switzerland.

= On the occasion of this year's new SWISS flight
connection VIE-GVA, we organized a city break
media trip to Geneva

= Highlights: Pre-visiting "Portail de la science du
CERN" which will be opened on 7 October 2023
& Initium watchmaking workshop.

= Date: 23.-25. June 2023

= Participants: 6 Austrian media representatives

for the following medias:
= Kleine Zeitung
= Kronen Zeitung
= Die Presse
= Kurier
= TIP / Profi Reisen Verlag
= 55plus-magazin.net

18



Austria: B2B promotion for Pilatus and STS.

= Online advertising of Pilatus News via the
Austrian travel trade medium "tip".

= The STS Excellence Program has been
advertised for B2B in “tip® and “Traveller®.
The advertorials have been included within
the NL of both travel trade media.

Dates:

Pilatus: 29.05.-04.06.2023 + 12.-18.06.2023
STS: 05.-11.06.2023 + 26.06.-02.07.2023
Contacts:

Pilatus: 47°000
STS: 65’000

W
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hotel&. _
e > touristik ne. htr & =

TouTiStiK

Hotel Gastro & GV Touristik Karriere &t

scrwerz TouRIsMUS
Swiss Travel System Excellence Program - Mitmachen
und gewinnen

Swiss Travel System Excellence

Program - Jetzt registrieren

advertorial
Eine neue Ara am Pilatus

vertorial
» Swiss Travel System Excellence

Die Pilatus Bahnen AG bietet mit Program - Jetzt registrieren

inrem vielseitigen Freizeitangebot
am Pilatus "2132 Mdglichkeiten
Uber Meer".

Es muss nicht immer New York
oder Mallorca sein. Bereits eine
Fahrt iber die Landesgrenzen... [

SW|tzerIand.
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Czech Repubilic. Switzerland.

20



Pilatus and Lake Lucerne Region at Prague
Airport.
= Prague, May — June 2023

= 2 months video promotion in departure g

.

hall of Terminal 2 (Schengen flights) at — i
Prague Airport Vaclav Havel focused L
on Pilatus Bahn, Lake Lucerne Region
(Lucerne, Rigi, SGV, Titlis Andermatt).

= Video played always parallel in 3
different video displays (99,6 x 177,1
cm).

= 1.500.000 Marketing Contacts

Switzerland.




Hackathon / Ideathon 2023.

Switzerland.
= Pilsen, 27. — 28. 6. 2023

= 24 hours programming contest for high-school
students with task by partners. Event
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organized together with EDA and Nestlé CZ.
= ST partnership in form of task for students to
project and create new website and mobile
app for RhB.
= RhB teams prepared in 24 hours time limit

functional examples of brand new RhB
mobile app and new website!

= 370.000 Marketing Contacts, 40 students in 8

contest groups (5 RhB groups and 3 Nestlé
groups)

22
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@
Future activities. Switzerland.

= Group media trip biking women, with former World champion and Olympic
silver medalist (2x) Maja Wtoszczowska, August

= Promo of eGuide GToS

= TVN trip, September

= Edyta and Friends trip, September

« STM Geneva, September

= Contest winner trip, September

= Autumn promotion in SoMe

24



KMM: Group media trip Swiss Peaks.

=13 - 17 June

= 5 journalists representing magazines,
portals and freelance

= Program including Schilthorn, Pilatus,
Titlis and Harder Kulm

= Focus on cable cars and cogwheel
trains

= SoMe during the trips, reach 132°000

25
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KMM: Artists on Grand Train Tour. Switzerland.

= 3 different 4-day trips

- Between 4-11 June

= 3 musicians on GTToS

= 6 pax

= Panoramic train rides

= SoMe during and after the trip, reach
470’000

= Content for video to be presented at 2
summer music festivals

26



= 24-29 June

= 5 pax, 3 photographers and 2 contest
winners

= Visit to Schilthorn, Aletsch Arena and
Zermatt

= Focus on landscape photography

= Publications during the trip in SoMe
(Instagram, InstaStories), results will - e e e
follow K P e o

konca zycia.
We slept two nights at ALV
@schilthorn_pizgloria

[ k_

27



KMM: Photo project, Magic Mountains (Il). Switzerland.

autostopowa_wrona 3godz
@ Wyswiet! tlumaczenio »

_
T

It gave us access to

ne mght on the

ane on the floor

Sunsets and sun

. _oatromia_
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KMM: International media trip, 100% women. Switzerland.
= 19-24 June
= Part of the project 100% women
cycling
= 1 pax from Poland, Maja
@sugarwoman___

= Posts and SoMe communication
during and after the trip
= SoMe reach 370°000

29



= 25-30 June

= Swiss Cities and water

= 1 pax from Poland, Gawet @gawe _|

= Posts and SoMe communication
during and after the trip, reels

= SoMe reach 132000

30
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Campaigning & Activ.: Advertorial in Business Switzerland.
Traveller.

= 2 pages advertorial

= Bimonthly edition June-July

= Topics: summer, GToS, GTToS, cities
= QR codes to our guides online

= ST maps insert

= 20°000 copies, 300'000 reach

= Supported by online activities

= SoMe activities, reach 52’000
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Campaigning & Activ.: Advertorial in Zwierciadto.  switzeriana.
_ < ""'--
= 1 page advertorial in monthly
magazine N
= One of the biggest women’s B B LR ofSWGi'\ d;ri%nd_.
magazines \ 2 - w&de = =/ | Niezapomniana podroz.
2 Y0 g iy R Szwajcarii. ~ ¢ ‘_ :\, .

oy ¥

= QR codes to our e-guides
= ST summer GTToS map insert
= 120’000 copies, 620’000 reach

MojaSzwajcaria.pl e 0 LYSWISS

32
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Campaigning & Activ.: Branding with wyborcza.pl. K

Switzerland.

Branding 100% Switzerland | | Ric. Wia Owychwakacii.
10-11 June '

0 e & _» :‘
Topic: summer on Grand Tour of
Switzerland

Reach: 2'890°000, 6'900 clicks

= Potrzebult;“
e BeSZWajearii.




Campaigning & Activ.: Article on wysokieobcasy.pl. el

Online article with focus on interesting
and surprising facts about Switzerland

Article shared in daily Gazeta
Wyborcza (leading newspaper)
newsletter with 248°000 recipients and

Siedem ciekawostek o Szwaijcarii,
ktore moga Was zaskoczy¢

with 28’327 recipients of women’s
. i Szwajcaria to nie tylko kraj czekolady, serow czy
magazine Wysokie Obcasy zegorkow: Sprawdz, czego bye m: () e
panstwie. clady, serow — mate rie west

Article promoted in SoMe of
wysokieobcasy.pl

Kapiel w serwatce i serwatka dla spragnioeych, zapasy i zakaz 2dje - tego nie wiesz
Srwajcars
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Switzerland.

Campaigning & Activ.: Articles from supplement
online on wyborcza.pl.

2 articles from our print supplement
published online

Topics: Swisstainable and train rides
Reach 36’800, views 68230




Campaigning & Activ.: Content in magazine Ksigzki. 3

Switzerland.

Crydasig Na rower i do pociggu

Article about train rides in Switzerland [~ i

MCSIA

One page advertisement in bimonthly | \ MAGAZYN DO CZYTANIA
Cormac

magazine Ksigzki with Roger Federer BJ &Y VY
: . . thrillerem
on Grand Train Tour, including QR code BEETATIES
with link to YouTube movie S i

SOLNIT i KUANG

14’500 copies with reach 45’000 o

? | Maﬁonna

‘ ebuje
jc aru
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Campaigning & Activ.: Contest — women'’s travelling. _ “#*

Switzerland.

WiAchieots 2ty

ODKRYWAJ SWIAT AKTYWNIE
Wygra) wyjazd do Szwajcarll
lub czytnik InkBOOK Calypso Plus

Contest “Discover in active way”
self-promotion

Wyborcza.pl and
Wysokieobcasy.pl

Online, SoMe
Reach 720’000

[OGLOSZENIE]

Jesh uwaZasz, 2e masz oko, czujny zmyst
obserwac)l, wytapujesz clekawe momenty,
pokaZz nam swoje zdj@cie z pleneru, gdoe
uprawiasz swoje aktywnosci - plywasz,
wioshujesz, je2dzisz na rowerze albo wedrujesz
po gérach, Opisz, co przedstawia 2djgce i
diaczego jest wyjatkowe

Konkwrs trwa do 28 maja do godz. 23.59

wysokieobcasy.p
Wygraj wyjazd do Dowiedz sie wiecej
Szwajcari

pa—

U5 Polub to 3| Komentarz ) Udostepnij




Campaigning & Activ.: Activities after media trip GTToS. R

Media trip GTToS organised in May
Agora — publishing house: print,
online, radio, SoMe

Wyborcza.pl, Ztote Przeboje,
Wysokie Obcasy

Publications after return — posts in
Social Media (mainly Instagram)
and stories

Reel with reach 27°000
Reach 460’000

Farma w Srodku miasta? Dla
Szwajcarow nie ma problemu

ny mozna
n. Na gore

Statki w Lugano przewoza

osoby glodne lokalnych

smakow

\ /A

V,g\

Switzerland.
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Campaigning & Activ.: Online campaign summer (I). _ 7%

Switzerland.

Display on main portals (onet, wp, interia,
gazeta), 1'608°000 views

Native placed in prominent spots. Views
3'535°000

Total views of native and display around PotTanule
5'150'000 P Wiatkowghe

SEM with 7’570 views, CTR 20,68%
Commercial break reach 1°’508°000
Media reach 315°000

Video with 427°000 views

Mailing 328’000 impressions
MMS, 34’000 recipients " 3 " Potrzebulg

b ~
== Szwajcarii. e




Campaigning & Activ.: Online campaign summer (ll

eswnw,

“waave Lie
wree O4nE. AN

e o LUBIATOWO - kamera na pla < :
Gratks Wdeo Wiacomotc! Mapy Kslgd ot ameca pl L

Sporeor e mane
© Bacdor - kdturreisen de

ATDT / wwin Bader uturreen oe

Szwajcaria

wypoczynku.

-

Bahnreisen - Panoramawagen -
Bahnurlaub

Rersen Sie uDer spekishuase Bruchen

-

— #"ﬂ*

- e

und derch dverse Turoet 5
orebrvsreche Resetage Sett Lber 20
Jahren fubeen wir BADER Kuburrersen

hochwertige Barrrecen wettwed

w ~e

Twapcan
DOMIICTONA. BRI wre

wyre

40, ErDepaQRre

g o
(S} ssu.com

TP e b ¢

Piry. alpesiie lghi. Diysaczace DO

Traoyce

Ohaine STas

Czerwony Pocigg Szwajcaria - Grand
Train Tour po Szwajcarii

Podiot madesz ody¢ posiadanc
tylio jeden bilet - Swiss Traved Pass
Pobierz praowodrik! Nee ma

okredionego berunky prrejardu

MOZzesz walysl | wysgid w dowting

'l

funchb gt

L ]

X

2oyt

Szwajcaria i czerwony pociag -
Funclub

PO zokodczenky mzyty w emowe)

o B S [ ot I Ben.
| s ot oy o e

krajobrazéwe. bty

mojaSzvaicaria 1

stolicy STwajca Tjedz ey

DOCIPPEM w B 00 wicahiego

\\ b

B+
™

/\/y/)ﬂ\v

Switzerland.

Kos rwyczajny née taki
3 Twyczajny

P

Bez spalinw ogmd;lo

2raf kopietng wydarg ger



ampaigning & Activ.: Facebook week for partners (I). 7%

Switzerland.

‘®, Szwajcaria. (PL - Polish) ®

/ eat 19 3

- S @ Srwapcaria. (PL - Polish) ©

Birg to ree tylko posrednia stacia na traske na szczyt Schithom - Piz Gloria, b o

B To prawdziwa skarbnica caficem ekstremalnych przygod, ktdre mozna ' ' 10 98 I e n
przezyt tu na wysokosci 2677 mnp.m. @ ZA0He(MCe Soch W it Sbch Ao avy

Podczas podrdzy na Schilthorn naprawse warno 2robid wita) przerwe. Warto 19 tUteys2e widokl SICTY! St S SCENery 00 jedne] 2 nashrmieszych serk
Tindw 0 J0e00e James Bondze. &

L]
Schilthorn week e A4 0 CHruEE WS Ak ey Gk SO en:
Qéeskimi sziakami | doedkami. B 7 peanoiciy 0gromu emoc pr2yriesie SChIthorn poawi sig w CIGE0H W taine) shdbie Jej Krthewsioej u:n;:..;:
more

1969 roks. Sceny byfy ragrywane tuta o paddemia 1368 do

jeden 2 naprawdg specyficznych | oscblwych s2iakow ~ Theill Walk. oo

I@' Szwajcaria. (PL - Polis
- -t Q Treill ... See more

Organic posts published every day =

Inspiration and ideas for active time s emoe

B Seemore

and attractions in the region —-
Reach around 73’000

STANCM ST MO MOAORN W
Jecing 7 takich wossk jest Mumen

9
y  MOowiRl WADene (S wysRos0 34
k. STkt 3 et Sk WOCTyCh Mol

LHOm wir VW DOSORIer DBl DA | NaDawa
WhItE Karch matemy OGN MmN See

Boost post v ALY
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ampaigning & Activ.: Facebook week for partners (Il)._ “#

Zermatt week

@3 Swaicaria. (PL - Polish) ©

o

W gorgce letnie dni dobrze sike schiodziE, a najlepiel dokonad tego posrix

prastarego lock, na nlemal 4000 mnpm.! B

Matterhomn Glacler Paradise 10 Idealna okazja do obcowania 7 lodowcami
podczas wakac)l w Zermatt. Dostaniemy sig tuta) koleka, kiora doje2d2a |
Klein Matterhom - s2¢Zyt 0 wysokoscl 3883 m n.p.m., na najwyzej potot

stace kolel gondolowe) w Eurcple. @

Panoramy roztaczajace sig ze s2cTytu 53 wprost oszatamiajace. Mozemy

@i

%}

Gorsiie kolefo w Ze " W STyl | komitory
Zabueral) odwhedZNCyCh W Spektakuiame miefsca, knon
SNOwG PUnkly mdokows SrA2 SLANOwe 85 wislogoare
Mattarhom Summer Paradise - tych presrych | tych rom
Znajdnecke tu mndstwo propozych fagodnych tras, a tak
wyczynowych, tych krdthich | nagrawdy dhugich, a wsay!
PIOWSAZY DAY SOMRIALLACTS DRIy | QWi Antig) AeIa

Switzerland.

Q Sawalcaria, (L - Polsh) &

2 - -

Zermratt Dtem clerge iealne MOTIWOLCH Z300WNG B THSAnKOW 23y na
rOwerze, jak | pheapch deihich wadrowet. B

Odwiedragcy moga eksplonowad shobcane Alpy drigel kcomym siskom
I Gra2 rowe Omy T CharSKery LT L 1O ITE Sicpnanmy
DUSNOECE | el Wiy 1eMee DOAIIWARS NAOFEING CUGA, KOryCh jst tu
nagrawde mNostao. @

NeaZabelve od 180, C2y prefenuedl 10Ckomy Pr 2 maldlig rowesenm, cy
WITIMRCH QHSAY Wodrowke trasy Sostepre w Zermam Mattert 9
See more

dofwadcr - See more

ogladac stad az 14 bdowcow oraz 3. See more
o S

Organic posts published every day

Inspiration and ideas for active time
and attractions in the region

Reach around 110’000

WaZyacy, Kdely s2ukagg Srypnainych spolobiw n D2yt skacytapcych a b
momentive, Do Ch adrenalny w Zermar Matierhonm DOwis Iwisck

Swagq nd clerty gokartowych prasadd ek porsioes wriscar. B

ZRD00M MOUrtINCINOWYT™ SOWM TYSI TN reeDTeenrie Zachwycagce

PeLzabe Orar SrIedwiages SONNKS beyza B TO Sroporycia genlaina dls

A0ATN, D, INMOMYCH OFaZ WZYSTCh Tyoh, MdeTy DOSIUNAY

SERCPcyTh | Wysthomych sposobom na odicrpwane Matierhom Sormer

Paradse . See mare

Boost post



Campaigning & Activ.: Facebook week for partners (ll1). L

RhB week
Organic posts published every day

Inspiration and ideas for active time
and attractions in the region

Reach around 82’000

(PL - Polish) ©
@

A aDe Mt OChONg nd kb peXyitanek N trake Elipoedy Becsing |
pornacse Daticy ~ Dinvolzzy? Nawi th w2iphs s 08 paghne) rusowhoss)
WGl Wediug agendy UwOd2Ra Ond Myiiwych, K142y POD WAy wem sy
ok pOSRTAN 28 2y | IR 18 2aes2e w gdrach

WIZY1a 1 IDSOWCU ZawS2e f001 Wradenie. 2eAasac2a Wil wie2d2a siq 0
WysORo4L prawie 3 Tys. metrow.

Kk Mlometrtm 00 Dr2eigcTy Berming wysiadamy na prystanis Bemina
Davolezza | prresiadamy sig o kool L. See more

(PL - Polish) &
I Q

@

Kokejny etsp podroty Ekspresem
stach kolejowey potozone)
{na potudniu) 2 Samedan (na pot

W zabytkowym budynku dworca d

hotel oferujacy zaledwie 10 poko

rie tylko na kawg, ale | na caty noc

Widok roztaczajacy sig 7 okien jest o o N v Sols

owarzystwie pejzalu przyprawia ﬂ"“ T Landwasser, kitery Inia w strome) §

more

rajobrazowi Od wrokiwych wosek
Pednl dakey praez ghgbokl wawoz Scl

Stamtad 2 bisko o shyrnego pun

W\
ey

—

N

Switzerland.

Q(mm-mu
" e O

Dt Gobry. serdecInie wiam wiystiich suodnikow STwacard! Zabieram
Was w hypodniowy podna? Kobmarnd Retychoms. Pokady Wam wapanate tragy
WSO, o OIS delekiowss POGC2EE POAraly CRermOtyTN
PSRRI © LA20H POrDe 1ok, Wipdini pakonamy caky ase Ekspresy
Bermina | e tylio. ODecus. 10 Dedie Nezapomniana orTygoda! K10 2
Was pokonywat il te trang? Jakie byty Waste weadenia?

[dyta Kuprtahs - Macame o

eres 2 shares



Campaigning & Activ.: Facebook ST activities.

@ Szwajcaria. & e X
Sponsored

Regular paid posts with focus on
summer, cities, our guides

Szwajcaria ogromnie wspiera i goraco
motywuje Kobiety do spelniania marzen oraz
przetamywania siebie, dlatego te*

Szwajcaria. (PL

P @ in Switzerland.
May = June o da - Sponsored
¥ . = p Lato w Szwajcarii jest p S

atrakcji, jak roznorodna
3 Wsréd tutejszych lic § e

Topics 100% women pictures and
videos, GToS, GTToS, summer outdoo
and cities, Swisstainable

Reach so far 1'200°000

Aan rvuara

Switzerland.

@ Szwajcaria. @ o
Sponsored - x

1280 km zachwycajacych tras widokowych -
Grand Train Tour of Switzerland to
niezapomniana podroz przez

=~

...5ee more

3 shares

2 shares



Campaigning & Activ.: ST Facebook stories. Switzerland.

Regular stories on ST Facebook

Matterhorn \lpine

Different topics, stories for - B Crossing

2 /Jermatt

W\ akacje w okolicy

Schilthorn

partners
Interaction with viewers
Zermatt/Schilthorn/Engelberg

Summer in Switzerland, outdoor

Avg. weekly reach around 9°000
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Handover-Event: Farewell Matthias & Welcome  switzeriana.
Livio.
= Date: 12 June

= Content: Farewell Matthias &
Welcome Livio

= Participants: 50 key personalities.

= Invited media trades, travel agents,
relevant partners (Swiss Airline,
EDA, SBC, etc.)

47
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Campaigning: Interlaken & Jungfrau Radio Switzerland.
campaign.
- Date: 29 May — 9 June =) T
= Content: MiB: Interlaken & Jungfrau Switzerland Tourism. fﬁv

Region RN iy 1080l o shanll Saln

: e o mAl s

- Sweepstake. s lperegopeel g e

= In total 184 radio spots, sweepers,
promos, RJ mentions on Emarat FM,
Emarati radio station.

= Contacts: 9'200°000 Mio

- Partner: Made in Bern, Interlaken & e,
Jungfrau

48
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KAM/Campaigning: STP Al Rostamani Switzerland.

campaign.

= Date: 15 April - 31 May
= Content: Swiss Travel Pass
= Four newsletters:
= B2C newsletter
= Open rate: 28.5% and 23.8%
= B2B newsletter
= Open rate: 85%

= Social media media campaign:
= Impressions 641’221, Clicks 3’361

= 50 radio spots (Luv FM and Big FM)
= Total contacts: 3’144’582
= Partner: STS and RailEurope

o o o == Holiday Pack . 800278 (800-ART) e Sign In

Important note*:

Sales validity: April 15 to May 14, 2023 (inclusive).
Travel dates: April 15 to November 13, 2023.

SPECIAL PACKAGES

49
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Campaigning: Sayidaty Health Editorial 1. Switzerland.

= Date: May 2023.

= Feature about Mental Health in Hia
Magazine, an Arabic monthly
women's magazine.

= Contacts: 350°000.

= Distributed in the entire Middle East.

= Partner: The Kusnacht Practice,
Privatklinik Meiringen, Privatklinik
MENTALVA, Clinic Les Alpes,
NEOVIVA, University Hospital
Zurich.

@léllg Glayill gl $181 o1 99059 armaill aanllypay quiaill heall gl
wswaill igill s e ackuy gl gooy ageyhll hlioll jyoi gl iliisidlg
alaroll ayuygull culill Jla Jio @eily saaall blioll ciils 13] dnlig
a0 igillgaleadlly drogull sLall puwii . qUgill aall o aub asley dogeang
dJilwy doyliog oy el drag gu ool Jlgh dudila cilellbog Cileloial
ciloljildl gl dalal Julll go jalio cidg qia y5lul alinll dio Gigyialll ayll
ol Lysiuioll 5o guyld ellal Loigaii iy @il cléanillg dliloll go aycloiadl
oLl ellgiylly guluall Qing Glaylg coilly gulill go jisl ey

Jirgo o sloill @le ALl il glgill dgiyally ijla
swlloll ganlllail

armaill poi . g
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Campaigning: Swisstainable Guide. Switzerland.

= Production and distribution of
Swisstainable brochure. L

- Time: June issue o =B

= Distribution of 10,000 Inspiration guides
thru Emirates Woman Magazine.

= Featuring all Swiss Destinations,
special sections on hotels, nature,
service pages, visa, STS and
Swisstainable.

= Languages: English and Arabic.

= Partner: All
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Campaigning: Swisstainable via Issuu. Switzerland.
= Date: 22 MAY — 31 JUN, 2023
= Partnership with 7awi to Generate

@issuu Q Read v  Featres v  UseCases v  Leam v  Pricing T s |

100,000 Arabic speaking users for
Issuu version of Swisstainable
brochure.

= 241,080 page views / reads

= 111,335 unique page views / reads

= 39.83% bounce rate

= Partner: all

Swisstainable Inspirations 2023 (AR) dalsivall | g Jid

Published on Mar 1, 2023

52



Campaigning: Families brochure.

= Production and distribution of Family

brochure.

= Contains 9 family hotels in 8 different
regions.

= Distribution via Hia in June Issue

= Languages: English and Arabic.

= Quantity: 10,000 copies

= Partner: Geneva, Vaud Region,
Crans-Montana, Zermatt, Interlaken,
Davos Klosters, Lake Lucerne
Region, Zurich.

\ ‘\‘/ /A
> o
b
y 7'\

Switzerland.

o

Switzerland.

Families.

MySwitzerland.com
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Campaigning: Luxury and lifestyle brochure. Switzerland.

= Production and distribution of luxury
and lifestyle brochure.

= Contains 17 luxury hotels in 12 different
regions.

= Distribution via Kul Al Usra in June
Issue.

= Languages: English and Arabic. s

- Quantity: 10,000 copies L =

« Partner: Geneva, Vaud Region, .
Interlaken, Gstaad, Graubunden,
Lugano.

i e

54



\)/ /A
W >
==
/ \v/\Js =
2N\

Campaigning: Luxury digital campaign. Switzerland.
- Date: 16 — 21JUN e AT A ..
= Facebook campaign promoting ol 5 S S el ) s

luxury segment in different regions.
= Impressions: 1,773,895
= Clicks: 9,309
= Reach: 740,878
= Lugano

myswitzerland.com
B i Alpaa ¢ gilE ol Learn more
e b Lana Y13 (2 - gl
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Campaigning: Luxury digital campaign. Switzerland.

= Date: 28 MAY- 3JUN % sz, (SA, AE, TN - Arabic) @ ___

- Facebook campaign promoting _\ﬁ:zz:zw%dwww N
luxury segment in different regions. 1035258 3

= Impressions: 1,081,815

= Clicks: 43,497

= Reach: 446,089

= Graubunden

X

myswitzerland.com

=
1y syl o) o A e Learn more

[C) Like (J Comment £> Share
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Campaigning: Luxury digital campaign. Switzerland.
= Date: 6 — 10JUN ‘ .
ﬁ:{ g;:ﬁéé?’ AE, TN - Arabic) @ ,,, 3¢

= Facebook campaign promoting
luxury segment in different regions.

= Impressions: 1,267,563

= Clicks: 43,931

= Reach: 597,888

= Gstaad

s 4 jug gus B g - Slidia dikaia 2SI

4k dagh 5l 3l
Learn more

0 O = 428 4 comments 8 shares
57
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Campaigning: Luxury digital campaign. Switzerland.
= Date: 10 - 16JUN © oo smiae . i
= Facebook campaign promoting e

los SI g )l 3e e Aal Al

luxury segment in different regions.
= Impressions: 856,689
= Clicks: 52,608
= Reach: 359,329
= Geneva

myswitzerland.com

e R B Learn more
Al gla S oy
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KAM: Luxury Newsletter.

= Date: 12 JUN

= Recipients: 2,793 KAMs

= Opened: 32.3%

= Click rate: 4.1%

= Click-to-open rate: 12.8%

= Partner: Geneva, Vaud Region,
Interlaken, Gstaad, Graubunden,
Lugano

Switzerland can make you feel better

Charm, atmosphere and pure relaxation are the insignia of the Swiss Luxury Hotels and
destinations. They offer luxury that is as hospitable as it is exclusive.

W/
W™ )y
< <

Z=\

O
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Z VVIM N

Switzerland.

K

Switzerland.

Hospitality and tradition blend seamlessly with modern infrastructure and distinguished
elegance, inspiring architecture and refined design. Indulge your senses, sample the finest
cuisine and buy exclusive brands in stylish shops surrounded by beautiful landscape and
green nature.

Explore Now
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Campaigning: Luxury Hotel digital push. Switzerland.

- Date: 19 — 22 JUN, 23 . (S AE, TN-ATBBI) © .. 3¢
= Facebook 500 CHF boosted post for s 05 1] i) Beau-Rivage Gendve au LA
ki)l Atard Jundy g dgas goaddly sl y 4S50S Aaladll (e

hotel partner. 15585 il 3 il ol @800 A iy
") g g

= Impressions: 477,498

= Clicks: 4,612

= Reach: 426,821

- Beau-Rivage Geneva Hotel

g g
Local & travel website

T\

LEARN MORE ]
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Campaigning: Luxury Hotel digital push. Switzerland.

A | s, (SA, AE, TN - Arabic) @ .,
- Date: 3 - 28 JUN, 23 Sronsord =Pt X
- Facebook 500 CHF boosted post for e e

p3ai 6 2255 LS 7 o My Jialy pneally alill i jaudl il
hotel partner. ) el gals om 3yl gl gpeci . i 75 (e
https://bit.ly/3WhHIld

= Impressions: 823,989

= Clicks: 6,718

= Reach: 568,321

= Grand Resort Bad Ragaz

)
S | [ LEARN MORE |
Local & travel website
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Campaigning: Luxury Hotel digital push. Switzerland.

- Date: 12— 77 JUN, 23 O o orpemanbae .
ponsorea - !

= Facebook 500 CHF boosted post for iy o6 Brand it Villa Cassaniola sl s

1530 o g ead i lilae B 5 jaldll 5 paaall (3308 4, uian,

hotel partner. LS 5 ) le (It Ala e 50 i) Ripaa B oy 531 gile o1 0

. By FRCNPIINEN 30 Leia ki 2 72 il :)'bu

= Impressions: 857,406 e Ay SNl A e 3 5 5 30 e

(Jran Ly pellae SO0 Baidll oy LS Adpaall 5 e

= Clicks: 5.644 https://shorturl.at/yzFRZ

= Reach: 670,445
= Grand Hotel Villa Castagnola

=
L e

)
s _ [ LEARN MORE ]
Local & travel website

OO0 2
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S
Campaigning: Luxury Hotel digital push. Switzerland.

- Date: 10 — 14 JUN, 23 R AN seR. X
= Facebook 500 CHF boosted post for Hotel o5 2022 e b S al (1 dnd )l clyand o
ole 532 " gl " il plall g o g2 seasll 53 Eden Roc
ST 50 48 Wl i Ly Al 8 12 136 ¢ es) 5y (sl 5

hotel partner. s
https://shorturl.at/akpVY

= Impressions: 675,349
= Clicks: 5,022

= Reach: 501,519

= Eden Roc Hotel

o g o

Local & travel website [ LEARN MORE ]
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Campaigning: Family Hotel digital push. Switzerland.

- Date: 7 — 11 JUN, 23 . (SA,AE, TN- Arabie) ® .. ¢
m FacebOOk 500 CHF boosted post fOr Victoria-Jungfrau Grand Hotel & Spa, &

el ) iad g Jis e Jhayy «0SY ) S 5a b Interlaken
&M o3 Ll oy lally Ll pelladl i g5y Gale

hotel partner. 215 01 il 3 a0 i 5500 <inbe
@S2 (s lanall Gl (s Lgnan Apaal) Ania ¥y i jal) el

: . o g Sl el cCipall Juad i Ll alaiad 5 e 43 Hhay

= Impressions: 656,999 T o

https://shorturl.at/defBZ

= Clicks: 5,905
= Reach: 518,397
= Victoria Jungfrau Grand Hotel & Spa

‘ —
e | | LEARN MORE
Local & travel website — =

64



KMM: Media Trip from UAE & Qatar. Switzerland.

= 3-7 June.

= Partners: Davos & Zermatt.

= 5 Journalist: Business Class
Magazine, Al Watan Newspaper,
Emarat AlYoum online, Al Bayan
Newspaper & Al Khalegj
Newspaper.
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SE: 100% women media cycling trip.

- Explore Switzerland on two wheels - > S Switzerland.
100% women cycling tour exploring ' g
different regions in Switzerland on different
types of bikes

= Female participants from all over the
world

= Destinations: Engadin/St Moritz,
Locarno, Gstaad

. Exploré SwitzeriafisiSgiWONIneels, 1825 June 2023.

o 2 g - s
MySwitzerland:com: = %,
ySwitze i g

- 100% Women cling...

% A

= Focus: explore the cycling paradise

Switzerland in all its variety — in female only
setting
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SE: 100% women media cycling trip. Switzerland.

CAROLINESTROMBERG LAURAPETRI

= Participants from the Nordics: Posts Posts

carolinestromberg ) laurapetri

= Laura Petri @Laurapetri D) Crseans v
= danish bike influencer and community builder '
46’200 followers
9 posts, 18’00 likes total/
Av. post impression 13-19'000
Av. story impression: 8-10°00
= 10 stories/day
= Caroline Stromberg @carolinestromberg
= Swedish pro skier/bike influencer/community

builder/freelancer
= 4’700 followers
= 8 posts -
= Article will follow on Sweden’s biggest bike website Q 7
. = P Liked by ingridsika and 207 others €D iked by ninaarnemo and 1515 others
WWW. happyrlde .Se carolinestromberg Att fa cykla gravel med 100% women Ia_ur t_” MTE DEBUT! o 8. mors

omments

ganget i Engadindalen var helt underbart p& s manga satt ...
more
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https://www.instagram.com/laurapetri/
https://www.instagram.com/carolinestromberg/

SE - Media Partnership Vagabond.

Print advertorial and digital Native in
Vagabond.

= The article was written and produced by inhouse

studio.
= Vagabond Vagabond is the leading travel
magazine in Sweden.

Activation:

= Print Advertorial - 2 pages article about summer
and outdoor activities in Ticino. — 143’000
readers

= Digital Native — 3’000 guaranteed readings

= Topic: Summer and fall activities in the region

= Campaign Period: 06.7-06.08.2023

[ o [ [ ] [
Vilkommen till soliga Ticino
Soligt, vackert, god mat och fullt av aventyr. | schweiziska Ticino har man
samlat det basta av livets goda. Har finns upplevelser for alla sinnen!

FORMANGA SVENSKARen dold pirla. For de som varit dir en
plats man girna itervinder till igen och igen. Den vackra
kantonen Ticino i sydostra Schweiz ligger precis vid grinsen
till Italien. Med sitt lige dir Alperna méter Medelhavet, dr
Ticino en blandning av kulturer och natur som erbjuder det
biista av tva virldar. Hir talar befolkningen italienska — ett
arv frin medeltiden da regionen tillhérde olika italienska
furstehus — och livsstilen dr skont avslappnad med drag av”La
Dolce Vita”.

Inflyttade forfattaren Hermann Hesse skaldade en ging lyriskt
om sin nya hembygd Ticino: "Hir iir fantastiskt rikt och vackert
och hir finns allting frin Alperna till sydliga breddgrader”. Och
den beromde Nobelpristagaren hade sa klart helt ritt. For pa vil-
ken annan plats kan du vandra genom en avligsen dal eller dver
en gnistrande glaciir pa morgonen for att lite senare under dagen
ta igen dig under en palm vid Luganosjén och avsluta dagen med
en vilsmakande middag mitt bland folkvimlet pa Piazza Riforma
i Lugano? Med en fond av héga berg ir det precis detta som
kantonen Ticino i sydéstra Schweiz erbjuder sina besokare.

Etlt paradis for naturdlskare

Ticino har mingder av spinnande aktiviteter runt om i kanto-
nen. Infrastrukturen ir precis som i 6vriga delar av Schweiz hog-
klassig och dven avligsna delar av Ticino kan enkelt nis tack vare

ett vil utbyggt niit av bussar, tig och linbanor. Med 6ver 4 366
kilometer stigar och vandringsleder sa utgor } med sina
berg och dalar ett paradis for naturilskare. Och tack vare Ticino
Ticket, som du fir utan kostnad niir du bor pa hotell, vandrar-
hem eller camping, dker du helt gratis i kollektivtrafiken och fir
dessutom rabatt pi bergbanor, bitturer och stora turistattraktio-
ner. Ticino satsar pi hillbar turism!

Foredrar du att ta dig runt pi cykel si har du kommit il riitt
plats. Cykling har linge varit stort hir — VM i mountainbike
hélls i Ticino redan 2003 pi Monte Tamaro — och det beror
bland annat pa k perfekta forutsitmingar for cykling.
Manga professionella cyklister har flyttat hit pa grund av det
gynnsamma klimatet och de goda triningsméjligheterna.

En klassisk deckargata

Minga av aktiviteterna i Ticino passar utmirkt for barnfamiljer.

Vad siigs till exempel om lamapromenader i soliga Ascona-Lo-

carno? Under en halvdag promenerar man genom fantastisk

natur och fir bekanta sig med sina fyrbenta och mjuka foljeslaga-

re. Lamor ir folisamma och lyhérda djur med en fin personlighet

ochenl P d dr en mi d upplevelse for bide

ung som gammal. Lite mer dramatiskt dr det pa berget Monte

Tamaro. Hir fir man vara med och 16sa det uppdiktade mysteriet

om Pietro Bernasconis plotsliga bortging. Blev den stillforetri- 69
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KAM: 2"d Key Partner Briefing. Switzerland.

= Date: 02.06.2023

= Description: Update on general
market recovery, news and forecast.
Guest speaker Ting Ting Liu from
Mafengwo. Update on upcoming
activities including Summer Kick-off
and water events, C-Trip campaign,
Trade Roadshow and the Grand
Train Tour in Taiwan.

= Results:
= Participants: 39

Ting Ting Liu
Mafengwo | General Manager
of International Partnerships
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C&A: Roger Federer Campaign GT ToS.

= Date: 05.06.23 — 19.06.23

= Description: Digital Campaign on
Mango TV (Pre-Rolls), Weibo and
RED (Social Ads) driving primarily
awareness and engagement. The
campaign was more efficient than
anticipated (less costs, higher KPI)

= Results:

= Media Spend: 939’596 CNY (CPM: 36.52 CNY)
= Impressions: 34°311'521
= Qualified Interactions: 2°645'225

= Clicks: 310487 (Ave CTR: 1.46%)

= Engagements: 2'334'738

Switzerland.
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KMM: Summer Kick off Event 2023 Shanghai.

- Date: 8 June
= Description: Summer kick off event invite

media KOL and VIP on boat in Shanghai,
launch summer city topic and experience
bund cruise tour, feeling touch summer city

splash.
= Partners: Zurich / LLR / Ticino / Vaud / BLS

| Geneva / Rhb / SWISS / STS / Kambly /
Victorinox / Swissmooh / Swisswine / SEG
= Result: 50pax+

Switzerland.
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C&A: C-Trip Campaign.

= Date: Starhub 30 April 2023 — 29 April 2024, Digital
promotion 8 June — 30 July

= Description: Cooperation with the leading OTA C-Trip
to pave the way for more individual travel from China
as well as extending the length of stay. Showcase
partner destinations, promote GttoS and swisstainable
campaign. Product sales is an additional plus for this
campaign. Awareness and branding push on C-Trip’s
owned and paid third party platforms, including Red
Book, Douyin, Qiyi, the C-Trip app etc.

= Partner: Zurich / LLR / Titlis / JR / Schilthorn / Valais /
Vaud / Gevena / STS

= Budget: 50°000 CHF

= Result: Starhub official account followers until 6July
21175, rest promotion figures tbc

Switzerland.
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KAM: Suzhou Seminar. Switzerland,

- Date: June 12

= Description: Euro Fair trade
seminar Suzhou, invite KA from
Shanghai and Suzhou about
sustainable travel topic. ST has
prestation and attend panel
discussion to share Swisstainable
content.

= Result: 30pax
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KAM: Fosun holiday Seminar. Switzerland.

= Date: June 29

= Description: Fosunholiday joint organize
with Fosun group member company Foryou
Club, Fosun oneworld and Lifestyle by
fosun, hold seminar for promote Ski theme.
ST speech for present winter content.

= Partner: Davos / Laax / Titils / JR /
Schilthorn / Andermatt / Valais /Zermatt /
Crans-montana

= Result: 50pax
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KMM: Special supplement Xin Min Evening Switzerland.
News.

= Xin Min News is one of the top local .
daily newspaper in Shanghai area

= Special supplement on newspaper |
plus XinMin New APP, wechat
official account and other social A TR B T
media channel RO S SR

= Extra distribute in Jinan District A
Travel Info Centre from June 10
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KMM: Sina SHA lifestyle campaign. Switzerland.

= Date: 12 June — 11 July

= Description: Sina Shanghai raise a
lifestyle campaign on weibo about
summer holiday family topic. Weibo
+ H5 + Voting

= Result: tbc
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KAM: Webinar June.

= Date: 20" of June

= Description: Monthly webinar
training

= Partner: Davos / Laax / Rhb

= Result: 110 participants online
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Award: TRUE tourism real-estate Evaluation Switzerland.

awarding event.

= Date: 27 June

= Description: True Travel Recover
Summit. Tourism real estate ultra
evaluation. Switzerland Tourism
award as “2023 most promising
overseas tourism bureau”

= Result: 200pax participants in
awarding ceremony
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KMM: Int'l media trip Summer in the cities. Switzerland.
« Date: June 25-30 E—
= Description: KOL NinaNini join

International media trip topic T R B Ly SR

summer cities =Tt ! Y. { =
= Partners: Zurich / Basel / Geneva S 1 N
= Result: 1pax

Vl L
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Promotion: “So Swiss” in Suzhou. Switzerland,

- Date: 15June

= Description: Swiss Consulate
Showcase at Suzhou Xi Jiao
University. ST present Swisstainable,
Summer city splash. ST join
Sustainable lifestyle speeches,
exhibitions etc

= Partners: SWISS

= Results: 300+ visitors
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KMM: Summer Campaign — HKG. Switzerland.

= Date: 21.06.2023

= Description: invited KMM & KAM
for %2 day yacht trip under the theme
of “City Splash” for water fun

= Partners: Kambly, Rausch & STC

- Budget: Summer Campaign "

= Result: 25 KMM+KAM+Partners
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KMM: Summer Campaign — Guangzhou.

= Date: 27.06.2023

= Description: invited KMM & KAM
for Summer gathering and
SUP experience under the theme
of “City Splash”

= Partners: Kambly, Swissmooh &
Victorinox

= Budget: Summer Campaign

= Result: 20 KMM+KAM

okl

b+ %
==\ - 'g a
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Switzerland.
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KMM: Summer Campaign — Be

= Date: 29.06.23

= Description: invited KMM & KAM for
Summer gathering and
SUP experience under the theme
of “City Splash”

= Topics: Water in the City

= StraPa: Appenzeller Bier, Victorinox,
Swissmooh, Kambly, Swiss

= Partners: STS, RhB, Ticino, LLR, Vaud,
MRAG, Zurich, Jungfrau, Geneva

= Budget: Summer Campaign

= Result: 55 KMM+KAM

ijing.
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Switzerland.
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Promotion: Europe Travel Carnival Switzerland.

Switzerland Tourism Booth.

= Date: 10 — 12June

= Venue: ReMention Shanghai

= Description: Cities & Culture,
Swisstainable, ST booth, Theme
presentations, on-site livestreaming,
panels etc

= Partners: Kambly, Victorinox, Swiss
Mooh

= Results: 2°'000+ visitors
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Promotion: Photo Exhibition Suzhou.

- Date: 17June
= Description: Suzhou 1990 Library

= Topics: ST speech on summer city ==
splash, swisstainable.
= Results: 100+ visitors
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Switzerland.
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b
SCIB: Accorhotel China Showcase. Switzerland.

= Date: 13 & 15 June

= Place: Beijing & Shanghai

= Separate booth for SCIB for
promotion Switzerland.

= More than 150 participants, incl. end
consumers and agents per city.

= Discussion and update with local
agents.
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Health: STM Health Edition. Switzerland.

= Date: 25 - 30June

= Description: Buyers from Beijing
Santa Lucia Health, Beijing Mexigan
Medical Consulting, Shanghai Jia
Hui Health, participate STM Health
Edition in Engerberg Kempinski, and
post tour of clinics visit.

- Results: 3
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KAM: Swiss media interview Caissa Touristic Switzerland,

Mono-Switzerland group.

- Date: 27June
= Desctription: SRF/NZZ interview
and filming Caissa Touristic 17days

mono-Switzerland group in Zermatt
= Results: tbd
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C&A: SBB Mini-Programme on WeChat (Free  switzertana.

Space).

= Date: 01.02.23 — 31.05.23

= Description: Digital Display Ads on
the mini programme to promote the
destination Switzerland with the
Roger Federer Visuals

= Results:
= Impressions: 240’574
= Clicks: 1'874
= CTR: 0.74%
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Production: 2023 Summer Magazine. Switzerland.

SWITZERLAND. &at

Description:

= HQ design, translation for Chinese
= 86P, focus on summer/water theme
= Printing ready in Beijing warehouse
= Digital version on miniapp

Results: hardcopy 1,500
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Production: 2023 Health Magazine.

Description:
= New design, translation for Chinese

= 126p, medical facilities by regions
= only online version, miniapp

Results: thc
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Switzerland.
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KAM: Yiqifei B2B workshop South China.

= Date: 28.06.2023

= Description: invited 80+KAM from
South China for 2.5 hours event
under the title “Switzerland by train”.

= Partners: STS, RE

= Budget: ST/STS/RE Common
Budget

- Result: 80+ trade / 940+ online

Switzerland.
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KAM — Sales Visit Changsha and Guangzhou.  switzerana.

= Date: 15 Jun @ Changsha

= Description: visited 5 KAM (Groups,
Incentive & Tailor Made)

= Result: exchange with 15+ operation
staffs, great potential on Tailor Made

= Date: 28 Jun @ Guangzhou

= Description: visited 4 KAM (Groups &
Tailor Made) with STS (Una)

= Result: exchange with 10+ operation
staffs, mainly for updates & networking
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KMM: Media Trip with Celebrities Summary. Switzerland.

= Title: Media Trip with Celebrities

= Background

= Hyori Lee, who is a highly influential Korean
singer, record producer, activist and television
presenter, visits Switzerland for Art Basel with her
husband, Sangsoon Lee, who is also a well-
known musician in Korea

= To promote LLR / Jungfrau Region and Art Basel
by generating media coverages and buzz on
SoMe channels through celebrity's & ST owned
Instagram postings

= Period: 8 June — 15 June
= Destinations : Zurich, LLR, Rigi,
Jungfraubahnen, Interlaken, Basel
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KMM: Media Trip with Celebrities Result. Switzeriand.
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Recovery — GTToS Diplay and Meta campaign. switzertand.

= Two-phased online display and meta
ads campaign.

= 15.4.- 25.06.2023

= 1st wave pushed the Swiss Travel
Pass promotion using the RF
visuals.

= 2nd wave pushed the GTToS using
the general GTToS visuals.

= Campaign reached 2.8mio
impressions and 11’872 qualified
reactions. | o




C&A — Kawaii Campaign influencer trip.

= First part of the ‘Kawaii’ Key Partner

campaign.

= Trip of Influencer @fumixparis in
search of the most ‘Kawaii’
(japanese for sweet/cute) thigs in
Switzerland.

= Trip covered the key partners GEX,
Schilthorn and STS

= Content will be used for an online
campaign targeting the millennial
market.

1,343 386
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S
C&A — Basel Art Ambassador trip . Switzerland.

= Trip of art Ambassadors Yuka
Numata and Sharar Lazima to Basel
for the Art Basel and discovery of
the city in summer.

= Dates: 10-15 June 2023

= Second trip within the art
ambassador project.

= The content created will be used for
an online campaign targeted at
young japanese art lovers.
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C&A — Instagram Contest Campaign Switzerland.

= Instagram contest campaign
to grow followers
@myswitzerlandjp.

= Period: 20 Mar. — 30 Apr. 23

= Fan growth: 508 (44% fan
base growth)

= Total reach: 38’070

= Total impressions: 90°492

= Integration of digital partners
for the key visual and prizes.

Qv

8 V05 | seas_yoga_hiking_skiing. 8
603 A

myswitzerfandjp + ¢ X - ENLTE

WRBETY7MLES )
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KMM - Magazine 'ELLE". Switzerland.

= ‘ELLE’ is the monthly women'’s
magazine.
+ Circulation: 94000 copies i T N ——
= Pages: 1/2 page
- Issued: 28 May 2023 IRF IR 71 A RCRORT
= Article about H6tel des Horlogers
of Audemars Piguet in Brassus in
Vaud Region as the sustainable
and design hotel.
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KMM - Magazine ‘Nodule’. Switzerland.

= ‘Nodule’ is the monthly
travel magazine.

= Circulation: 50’000 copies

= Pages: 3 pages

= [ssued: 31 May 2023

= Article about Mt. Niesen
and episode of Swiss
painter Ferdinand Hodler by
the famous train journalist
Mr. Kan Sakurai.
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KMM - Online ‘Golf and the Experts’.

= ‘Gold and the Experts’ is the
website of Golf Brand
ONOFF.

= Contact: 24’000 UU

= Pages: 11 pages

= [ssued: 14 June 2023

= Article based by the
interview to Mr. Yajuro Bando,
Kabuki actor who loves
Switzerland and his personal
experiences and episodes.
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South East Asia. Switzerland,
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STS: Summer Newsletter to Trade Switzerland.

= 1 June

= Market: SEA

= Target: Communicate Summer news incl.
Bike + Train, Promote STP
and GTToS offerings. Highlight
outdoor activities accessible by trains.

= Goals: Continually refresh
and expand existing database. Engagements
with agents.

Hike, Bike or hop on a magical Ride. Summer is here!

Dear travel agent partners & friends of Switzerland,

Sing to the sunshine, dance with the Rhine, having a fun time, totally sanguine; floral dress
fits, accessories glitz, glowing Aperol spritz - Summer is for falling in love.
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STS: STP Summer season SinChew.com.my Switzerland.

= 1-30 June #ERTIF N EZ R
= Market: MY, Chinese language readers #grandtraintour
= Target: Promote STP for Summer season #im L 3TERYE...see more

and GTToS offerings.

= Goals: Advertorials on website, social posts on
FB and |G. Reach >7mio
monthly web visitors, 2.5mio followers on FB,
450k followers on |G. >80 STP sold.

SINCHEW.COM.MY

1SR IRTEREE, BRSNS
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STS: Support SCIB SIN CGK KUL roadshows  switzertana.

= 25— 29 June

= Market: SG ID MY

= Target: Support Dominique SCIB roadshows
in SIN JKT KUL. Promote MICE offerings on
Trains and Boats. Network with MICE agents.

= Goals: At least 1 MICE event on Train or Boat
in Switzerland.
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MY: KOL Charles Kuay Summer Media Trip Switzertand.

= 4 — 9 June 2023

= Charles Kuay — micro blogger, writer,
radio/tv host

= Partners: Interlaken/JJ, Davos
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MY: KOL Desmond Tey Summer Media Trip Switzerland.

= 6 —12 June 2023

= Desmond Tey — TV host & producer

= Partners: Zermatt, Matterhorn
Region, Schilthorn
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MY KAM: Summer Campaign B2B presentation switzeriand.

= 14 June 2023

= Presentation at MATTA Travel
Exchange

= 100 agents participated

= Partners featured: STS, LX, Lake
Lucerne Region, Bucherer,
Graubunden, Interlaken Region,
Matterhorn Region
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b
KMM (Thailand) — Coconuts / Soimilk. Switzerland.

Circulations: 229K+

= Partners featured: Zurich (Lindt)
= https://www.soimilk.com/lets-try- .

|I n d t-home-o f-chocolate-a- pIgInAU indt Home of cmlcao;\a;;es_'naassﬁuaonus‘nﬁantnuauun‘o
heaven-for-chocolate-lovers-in- Rt |
zurich?fbclid=lwAR2XvwiKax-
Tn4y2Yqgq4BJ15yiWiVmvx Ylu

oKczDABVgn9Cy6t69jlsIXw
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KAM Fam Trip (Lifestyles with QE & KOLSs) Switzerland.

= 6-16 June 2023
= KA: Quality Express x3

= KOLs: Noona, Joonior, Loi Story

= Partners
= Graubuenden
= Zurich
= GEX
= Lucerne (Pilatus, Rigi, SGV)
= Montreux & Lausanne
= Aletsch Arena
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SCIB: KAM SEA Roadshow 2023 Switzerland.

23-30 June 2023

Locations: Singapore, Malaysia,
Indonesia, Thailand
Participation: 44

Partners

= Zurich & sub-partners (Dolder grand &
Marriott)

= Lucerne

= Vaud (Lausanne)
- DW
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SCIB: KAM Asia Trophy get-together dinner Switzerland.

2023

= 30 June 2023

= Location: Digital Delicious,
BangkokThailand

= Participations: 17

= Partners active participation:

= Zurich & sub-partners (Dolder grand &
Marriott)

= Lucerne

= Vaud (Lausanne)
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RIS Swiss Society Bangkok event 2023 Switzerland.
= 10 June 2023 Graduation Ceremony and Maturaball
= Location: Carlton hotel, Bangkok 2023

= Participations: 100+
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KAM: Virtuoso On Tour.

= Switzerland at the first Virtuoso On Tour
roadshow in Sydney

= Switzerland booth “Chalet style” with
deckchairs re-used from Bondi Festival

= 270 Virtuoso advisors Australia wide
attended the event

= 2-day event with a total of 72 presentations
to small groups of Virtuoso consultants

= Huge demand for Rail product which results
in dedicated webinar series with STS

= Networking event on the first evening

\\ /A
\'V«)S:if
4: ’{\\

y N

y W\
Switzerland.
-
i
T il
i
= Sl S

121



-

£

o\ N
ZATN

I n d |a . Switzerland.

122



KAM / KMM: Networking event at the Consul Switzerland.

General’'s Residence (7th June 2023).

= Networking evening to welcome Simon
& Sara to India

= Attendees: Key trade accounts and
media contacts

= Mr. Martin Maier (Consul General)
highlighted the importance of India &
Switzerland’s close relationship

= Simon & Sara presented
“Swisstainable” and the way forward for
tourism in Switzerland.

= Total No. of attendees: 48
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ST Swisstainable Summerspecial. Switzerland.

= Integration in Schweizer lllustrierte & lllustré

= Publication: 23.06.2023

= German/French

= Print Circ. 187°000 / Reader: 760’000

= Online/SoMe campaign: 405’000
visitors/fans

= 37 pages, incl. Freespace Interview M.
Nydegger

= SBB, J3L, Zurich, Basel, Luzern, Fribourg,
Engadin/Val Mistair, ST Hotel,
Jungfraubahnen, Kambly, WHES, Mammut,
out & about, Europcar, Rausch, SCM, «VOyagerenram,cestcomme
Raiffeisen, Responsible Hotels Seesse=une théraples
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RailAway Travel Magazine - Summer/Fall 2023.  switzertand.

= Leisure magazine by SBB/RAW

= Circ. DE 110'000 / FR 60'000 / IT
30°000

= Distribution: on trains & train stations
Jun - Sep 2023

= Monothematic issue on “Swisstainable

= Content co-creation: 8 pages

sustainable stories
Cities, 100% Women & Hotels

= Co-Sender with Cover Logo & back
cover ad

7

100% Women —
\eloerlebnisse
fur Frauen.

...........
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Integration in daily newspaper. Switzerland.

= 2.5 page print spread in 10 daily newspaper R — :

= Publication: 24./25. June 2023 Sommer geniessen.

= Circ. 810’000 / Reader: 2'040°000 =

= German/French/Italian

= Topics: Summer, Hiking, e-Bike

= Fribourg, Lugano, Zurich, Visana

= Tages-Anzeiger, Berner Zeitung, Le Matin A
Dimanche, o - 5

Nachhaltige
Sonderangebote:

St. Galler Tagblatt, Luzerner Zeitung, Hotel und
Aargauer Zeitung, g
Bz Basel, Walliser Bote, Corriere del Ticino,
La Domenica.

Schweiz.

#@ ZURICH
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Luxembourg. Meetings. Annual business dinner. switzeriana.

= 08.06.2023

= Le Sud

= Theme: Swisstainable & water

= Key-note speaker: Timo Bausch
certified water sommelier

= 30 guests corporate meeting
planners: finance, insurance,
banking, law

=5 Swiss partners: Crans-Montana, Davos,

Pilatus Bahnen, Radisson Blu Andernatt, Swiss
Int. Air Lines
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Luxembourg. Meetings. Annual business dinner. switzertand.
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Belgium. Meetings. Switzerland Meeting Trophy. switzertana.

= 22.-25.06.2023

= Engadin St. Moritz - Zurich

= Team Belgium: 7 participants

= The “Spice Team Belgium” won the
trophy this year
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Belgium. Meetings. BBT workshop. Switzerland.
= 26.06.2023

= Albert in Brussels

= Speed date workshop followed by
dinner

= Mainly agencies, few corporate &
associations

= 120 registrations/100 participants

= 5 Swiss partners: Geneva CVB with

Manotel Geneva, Lausanne Moevenpick Hotel,
Pilatus Bahnen, Zurich Marriott Hotels

= 2 concrete RFP’s

133



Netherlands. KAM. Incento.

01.-03.06.2023

FAM-Trip in cooperation with touroperator Incento train
specialist

Participants: 1 employee from Incento and 10 Travel
agents

In cooperation with STS, MoB, Lausanne and
Interlaken

Programme:

= Day 1 — City tour in Thun and overnight in Hotel Seepark

= Day 2 — Traveling by GoldenPass to Montreux, traveling by
boat to Lausanne staying overnight in Lausanne

= Day 3 — Lausanne City tour including a visit at the Olympic
Museum

Almost instant result; two travel agents booked within a

week already two train trips to Switzerland by Incento
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Switzerland.
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Netherlands. Promotion. Exclusive Digital Switzerland.

Campaign Bern. D :

= 01.-30.06.2023

= Exclusive campaign “Remember the
orange wave at the Euro08 in Bern”

= Campaign with DPG media house in
the sports section of ADR
Nieuwsmedia, NU.nl, volkskrant.nl, . e T
parool.nl, sportnieuws.nl and nusport.nl me.a.,,.,e '
= 1.534 Mio. Impressions

De Amerikaanse krant The New York
Times dook in de soms schimmige

EXEAEN

Tefug naar de Euro08 BERN®

3:0 tegen ltalié

= 8’091 visits on the Bern’s Euro08 wereld van de anonieme kopers van
beroemde kunstwerken en traceerde de
- ken rond deze beroemd
landing page Vi ot D spadiioohd ks ke

belastingparadijzen en een gevallen

L o L L
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KMM: Top coverage on DOVE Travel.

= Date: June
= What: 3-pages article on DOVE

Travel Magazin, issue of June

= Area: National
= Contacts: 405.000
= Partners involved: Geneve Tourism

GINEVRA

Sul Iago dorato

Switzerland.
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KMM: TV crew Donnavventura (Rai 2). Switzertand.

= Date: 21.05. — 05.06.2023
= What: 3 episodes about Grand Tour of
Switzerland with hybrid Jeep for

Swisstainable experiences on Rai 2
= Product placement with Rausch products
= 61 posts, 123 stories, 3 reelson IG & FB
(606.497 reach, 629.932 impressions)
= On air on Rai 2 and raiplay.it (11.06 /
17.06 / 18.06.2023, 4.1 M contacts)
= Partners involved: Basel, Jura, Lucerne,

Made in Bern, Ticino, Valais
= StraPa: Rausch

/ﬂ ornuvvanturative - F cbon
At A bowra

’{3 Gonrvventursive Ana (111aBn, e SrCCiaTle € sosle
N DOVre e Der e ire § ONACCMIG OETARISCA  Aon
[TV (Tvedere 3 Ty © B ar el s by eer
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KMM: Individual media trip Rome. Switzerland.

= Date: 22.05. — 02.06.2023

= Participant:. Graziano Caponago

= Destinations: Albula, Bern, Bergln, Brig, Fribourg, Interlaken, Kandertal,
Laupen, Oeschinen, Spiez, Kandertal, Zurigo

139



\‘//A

(P
=0

7w\
/,/,'\v

KMM: Individual media trip North ltaly. Switzerland.,

= Date: 27.05. — 02.06.2023
= Participants: Monica Liverani and

Davide Loreti
CREUX DU VAN

= In collaboration with Nomady Camp —v— :
= Partners involved: Jura, Luzern BERNA _

Tourismus, Made In Bern, Ticino D e
Turismo, Valais, Vaud Promotion =5 ) Oy '
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KMM: Individual media trip Lausanne. Switzerland.

= Date: 02. — 04.06.2023

= Focus: Lausanne

= Participant: Federica de Luca for Travel Quotidiano
= Partners involved: Lausanne Tourism
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KMM: Group media trip Zurich and Basel. Switzerland.

= Date: 11. — 14.06.2023

= Destinations: Zurich and Basel

= Participants: 6 journalists

= Organized by Prohelvetia, ST only provided tickets
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KMM: Individual media trip North. Switzerland.

= Date: 16. — 19.06.2023

= [tinerary by Vespa to Interlaken (via Furkapass and Grimselpass), Gruyere
and Martigny

= Participant: Valerio Boni

= Partners involved: Fribourg, Made in Bern, Valais
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KMM: Group media trip Ticino. Switzerland.

= Date: 22. — 24.06.2023

= Focus: Family activities

= Participants: 7 journalists from
Rome and Florence

= Partners involved: Ticino Turismo
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KMM: Group media trip Crans Montana. Switzerland.

= Date: 22. — 24.06.2023

= Focus: Crans Montana and water sports

= Participants: 5 journalists

= Organized by Crans Montana, ST only provided tickets
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KMM: Individual media trip Rome. Switzerland.

= Date: 26. — 29.06.2023

= Focus: Engadin for families

= Participant: Micol Passariello for Harper Baazar
= Partners involved: ESTM
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KAM: E-Newsletter Trade “ll Cioccolatino”. Switzerland.

= Date: 26.06.2023 L R
= What: Exclusive E-Newsletter for Monte Il *ci

Generoso with focus on summer news
= Opening rate: 16.7%

Ticino: alla scoperta del Monte Generoso!

= Partners involved: Monte Generoso e yianessieraedsty A

Mario Botta & 1704 meri ¢ § Camging sulle rive del Lago di Lugana, il Monte Genesoso & la
destnazions green pil completa del Ticino.

Grazie alla sua posizione priviegiata tra Svizzera o alla, & meta idoale per un'escursions di
gomata per famighe, gruppl o Indivicduali

Durarte § Viaggo in treno kingo Siam i pud ammirane la natura Cangiante & una vista
mozzatato sul Lago di Lugano. Arrivati in vetta al Monte Generoso, da dove partono 59 km di
sonted, 1 pancrama & 350" spazia dagh Appennini ale Alps

AlNntemno del Fiore d pretra, visitaton od escursionist possono deliziare il proprio palato sia
al ristorante sel-service con %ermzza che a ristorante PANOrAMICo con servizio al tavolo o
piaTS @ vini del tarritono

Da non perdere 'occasione A provare una glomata d Digital Detox! Lasciando Il proprio
smaniphons ala stazions ¢ Capolago, s riscoprond profumi, colon @ guss grazie ad
uninsolta sensazione di benessere!
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KAM: Fam Trip Berner Oberland Pass.

= Date: 15. - 17.06.2023

= Fam Trip to discover the Berner
Oberland Pass

= Focus: Berner Oberland Pass

= Excursions in Adelboden, Sentiero

dei Fiori, Blau See
= Partners involved: BLS, TALK

Switzerland.
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Campaigning & Activation: PromoSvizzera
Campaign — 2nd wave “Spring”.

= Period: 10.05 — 10.06.2023

= What: Promotion of the extra 20% discount on
SMART & SMART2 fares with Trenitalia to visit
Swiss cities and museums with Eurocity

= Activities on Trenitalia channels

= Dedicated landing page on Trenitalia.com — 33.728 visits

= Slider / banner in homepage and landing page
Trenitalia.com — 5.722 clicks

= Newsletter to Cartafreccia subscribers — send out
12.05.2023 — 160.000 deliveries / open rate 12%

= Visual with Michelle Hunziker at ticket counters, self
service, Freccia Lounge/Freccia Club
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Switzerland.

Visita la Svizzera

che ti sorprendey :‘
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Campaigning & Activation: PromoSvizzera Switzerland.
Campaign — 2nd wave “Spring”.

= Activities on ST channels =
= Dedicated landing page on MySwitzerland 1)
(Svizzera.it/intreno)

Svizzera T... & @MySwitz... - May 11
Scopri la Svizzera che ti sorprende: visita
Basilea e con il codice
PROMOSVIZZERA23 puoi beneficiare di

- Marketing contacts (paid social media, et o i e ook I partena dariamey
_ . Prenota ora, la promo & valida fino al 10
digital campaign, out of home) — et oo giugno 2023,
12.000.000 contacts PROvOSEZES
- Organic social media push — 3.000.000 e —
impressions

= Earned media contacts (print, online & TV)
2.700.000

myswitzerland.com
Prenota il tuo viaggio a Basilea.
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Campaigning & Activation: PromoSvizzera Switzerland.
Campaign — 2nd wave Sprlng

= Activities on third channels with link to
Svizzera.it/intreno

= 10.05 - 10.06.2023
= Video avd on Youtube (Sportnet) — 351.800 video views
= Display adv on Libero/Virgilio — 4.000.000 impressions
= Display adv on Citynews network — 1.500.000 impressions
= Native adv on 3B Meteo App — 750.000 impressions

= 19.05 -10.06.2023

= Display adv on Lastminute 693.000 impressions
= Stories and posts Lastminute IG & FB — 15.800.000 impressions

= 30.05.2023

= Adv Page on lifestyle magazine Vogue — 748.000 readers
= Partners involved: STS, Swiss Cities, Ticino T.

20% disc onlo sullu'rli 111
SEarocity con itCodict >
P R()Moswzzrmu
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Campaigning & Activation: Advertorial on La Switzerland.
Freccia Magazine.

- Period: June \aagg{%
= What: 2-pages advertorial on nereuore

monthly Frecciarossa board
magazine LA FRECCIA

= Focus: Grand train Tour, Swiss
Travel Pass and Eurocity trains

= Circulation: 100.000 copies on
board, 5.000 copies at events

= Readers: 262.500

= Partners involved: STS
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Campaigning & Activation: Native advertising on  switzertan.
viaggi.corriere.it.

= Period: June
.. . S 00T CON SVITERA TURSMO
u D I g Ital p ro m Ot I O n Of G e n eva O n Ginevra, estate insolita sul lago. Tra relax in spiaggia,

crociere e sport sullacqua

viaggi.corriere.it s DO
. 1 native article
= 1 launch with newsletter

= 1 post on FB (120.000 followers)

= 1 story frame on IG (204.000 followers)

= Partners involved: Geneva Tourism

Vita alfaria aperta, relax in spiaggia, nuotate, sport sulfacqua e picnic nel verde £
Fatmostera che si respira a Ginewra in estate, quando il lago Lemano trasforma la
Ccitta svizzesa in un logo che ricoeda le riviere marine. Ed & propeio qui, attomo al
lago ¢ alle sue acque limpide e tranquille, che Ginevra ha definito il peoprio stile di
vita sfow senza alcun contrasto con Nmmagine ufficiale & atta d'affan
Internanionale
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Campaigning & Activation: Trip to Interlaken Switzerland.

region with Michelle Hunziker.

= Date: 31.05. — 01.06.2023
= What: Trip with Michelle Hunziker to

Interlaken and Jungfraujoch

= Stay in Interlaken at Hotel Victoria Jungfrau and
ride to Jungfraujoch Top of Europe

= Content production

= Interview with CHI Instagram TV, Telezuri and
Schweizer lllustrierte

= Daily stories on Michelle’s Instagram about
backstage and various location

= Contacts: 2.608.159 impressions
= Partners involved: Interlaken Tourismus,
Jungfraubahnen
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Campaigning & Activation:

Swiss Corner in Milano.

= Period: 05.06. — 18.06.2023

= What: Out of home campaign at
Swiss Corner in Milano to promote
Summer in Swiss cities

= 9 Visuals on the lightboxes and 1
video on the ledwall

= 500.000 impressions

= Partners involved: Basel, Bern,
Geneva, Lausanne, Lucerne, STS,
Winterthur, Zurich

Switzerland.

OOH campaign at

bbiamo blsogno i

estate in citth. .7 - dﬂmtuf Q eetwo L

| Ill(‘l[tér

> —3‘/ 'A'bb n‘lo blsogno

= “ di Svizzera. =
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Campaigning & Activation: Swiss Cities Switzerland.
campaign with Virgin Active.

= Period: 05.06. — 18.06.2023
= What: Presence in 40 Virgin Active Gym Clubs in

ltaly to promote Summer in Swiss Cities.

= 30s videos on cardio machines and maxi touchscreens
at the club entrances (508.537 visitors, 12.072 views)

= Content on Concierge Page with link to svizzera.it/citta
landing page (200.000 impressions, 40.000 sessions)

= Newsletter to the database of Virgin Active with link to
svizzera.it/citta landing page (116.934 recipients, open
rate 48.36%, click rate 2.01%)

= Partners involved: Bern, Basel, Geneva,
Lausanne, Lucerne, Lugano, Zurich
= StraPa: Rausch

156



Campaigning & Activation: PR event at Elite Switzerland.

Beds Gallery in Milano

= Date: 06.06.2023

= What: PR event at Elite Beds
Gallery in Milano to present the
Grand Tour of Switzerland to their
exclusive clients

= Partners involved: Swiss Cheese
Marketing, Swiss Wine

157



Campaigning & Activation: E-Newsletter June.  switzeniana.

= Date: 06.06.2023
= What: ST E-newsletter June

= Focus:
= Swiss Bike Hotels (35 clicks)
= PromoSvizzera Eurocity (111 clicks)

= Total clicks 694
= Opening rate 30.31%
= Link

% | consigli dei nostri partner.

: 378 D'CR
Scelti per te: Swiss Bike PROMOSVIZZERAZ23 ultima
Hotels chiamata!
Energia, comodita e relax: le condizioni Ancora pochi giorni per assicurarsi i
perfette per godersi al meglio la vacanza biglietti Eurocity scontati del 20% verso le
su due ruote. Trovi la pista ciclabile principali citta svizzere; piccole grandi
proprio fuori dalla porta d'ingresso, il realta in grado di sorprendere per
servizio di noleggio e riparazione, la bellezza, natura e cultura. Lasciati
lavanderia e tutte le informazioni sorprendere dalla Svizzera che non ti
necessarie. aspetti.

Scopri le offerte Parti subito!
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https://crm.stnet.ch/crm/service/nlweb?bpid=1554799900&mid=353&nlid=1603746010&hid=1604811992&language=it&chk=FmF9SSLFZe

Campaigning & Activation: Advertising wi Switzerland.

“Teatro alla Scala” Milano.

= Date: 07.06.2023
. : UN PA
« What: 2-pages advertising in the REECH
ballet program Gala Fracci at “Teatro
alla Scala” Milano

Ao he | Muneo OSmpkco & Lonanns meets ena v
s Snaato wike rive ded Lago & Ginevea, §
pe Ol G Clen

[ ] [] [] 3
Pl M e G L0 Vigre o e Vo el Cantelin B Ao o Mo ¢ [resnt Wt e & Grved
. © § Musen Masonse Svittere of wieme o Ca Berdl rhveine & Veslnonl & Dutie be oth £ g
- #eo O Prangm & Morges. Le magpor parte det  menis & som perdere per g appansionat] & spodt
ool Gella Regione del Lago & Ginevia 00c s @ & chrpnmo
contruss nel Medioevo da famugie robil, come §
Canteilo 31 Granduon, ana delle ik antiche forte wine, 500 & devons dmwnticae b Crlebetd Che

pria d HCaMORO B CML 30w protagoresie &
souis, e Soied palleppiane Sl g ad MO INGITE, 5000 | PArsonags (e Aaned Wam0

L]
i) SIOAC0 (W WAL Gl SALIOR @ Lt Michs e Megione et Lo &4 Chne
WA Mosrews, i particolane, § nots per aver oad
Ucferts cultarale riguwds tutte b enpensiont Mo Dundh mesk il come | Quen, Prince « igor

artatiche. Platelonme 30, § seovo oo mesesie  Srawimili che, in mod dheeny, Sanee knceto
al

LA REGIONE DEL LAGO DI GINEVRA £ W& VIRO PARADISO PER GLI AMANTI DELLA CULTURA
€ DELLA STORIA, CON I SUDI CASTELLL, | TIPSCH CWALET, | PALAZZI € | BATTELLI IN STILE

o

AT Wl & T

2000, BUNCE 10050 Un o
-

o g0 relle o gerecaiond. § mumo Queen
o st Eapuriercce 6 Mostima
Gosign o delle MU JppRcate contemporanes), £ VigEio Micrens L

. Y
. Fhots Elysbe prwsen dells MRograta) @ 0 MCRA S aav rasoies & Monirews, Vevey M 4

] o Camtonaie Gele betbe w ), of : Charbe Chagt, che gul M Lo
. rion delie Sondasiond Soma Pusl o Féd - ! ek s via 1 Chaglin's Warld,

Platetorme B ron & 5060 Un wumeo ma Un vees ¢ Rl dedicato, rende smagpo 8 uomo o #ils srs
PISpeio Quarthere 6 LOMMNNS Con TRACEINE, Hegest  Ondinania CATREE Crematogratica. Chuarie Chaplin
€ 19000 et Gallo ke SOgINAke. Queste SYUTL & dheentat) wna SPura Gou embeeaics fer Wevey
e 5000 COno 2 4§ mo chee L Was Ivemagine & Ovangee Lotts kaTea & 2
' " B, gt 0 Jadia Lac kit delle LorTi gueelie, be
B3 34 1w el resedh e viCRnoe dells slatie.  Chaglin Towen,

e borrow

g P VAUDE
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Campaigning & Activation: Swiss Cup 2023 at  switzeriana.

Golf Club Acquasanta.

= Date: 11.06.2023

= What: Golf competition in Lazio
region sponsored by ST

« Where: Golf Club Acquasanta

= Contacts: 100

= Distribution of ST brochures

= Partners involved: Appenzeller Bier,
Guarda Hotel Crans Montana, RhB,
STS, Swiss Cheese Marketing,
Victorinox
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Campaigning & Activation: Influencer Trip Bern  switzerianc.
Region.

= Date: 18. — 22.06.2023

= What: Influencer trip to Bern Region
with Angelica Massera (396.000
followers) and her family (husband &
2 kids)

= Content: 4 posts, min. 4 stories and
1 TikTok video

= Partners involved: Bern Welcome,
BLS, Interlaken, Made in Bern, STS,
SWISS

1) ko mantre racconts o glovane Finstein che 5000 1t 3

J) Nomilunima vista Gala nostra Camers del hosel

5) Manel che Non i Mo Ma Quando P scattl un foto

MACCANICE Golr Orokogka CORTUN G Wi CHMOInanD rel
1500 che ancons Anzions « et oA rologiel mtl ohe fingono
O tenane N DGO Wna vera 15rma da 100 kg O ervnentaler I
maro

B) Manuel & Marting che S0g0n0 SEUSMILITENE O lerere
UG 106 O Ervmentaier Mand ma 0 reata & s

04 Un dokce DeSO 0err0 @ Ao

0 IapactafZ Mo $0n0 O DIrTe perché o abio In Svzzen, M o,
Berna @ 4 onh b Dela W se viens I Tioing te A namon

10 ViSta DRSSITE GV & e 00N 20 NgRO, Non I s Ml
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Campaigning & Activation: Influencer Trip Switzerland.

Geneva (Swiss Cities Campaign).
= Period: 23. — 25.06.2023

« What: Influencer trip for Swiss Cities S
Campaign to Geneva with Giovanni e
Arena (497.000 followers) IS T

e

SIUSNre & SCuoia. . Il 1ameso Rodano 4 10 1 Immaginave
U COS Brana 4. Grarie Sgiovannianena_ dovress
organizzare | 1our per e scucie A

= Content: 2 IG reels, min. 12 stories
and 1 TikTok video

----------

" laura_chiappini La siedsa coss avviene anche & Pavia va o
&V Ticns « Po, peccans che non o s in gado Ol valonizzane

= Partners involved: Geneva Tourism 0 oo

ma dopo un po*diventera
come per magial bl Mt Blanco 43§t .0enct Comunct @

Floav R

| 8,864 s

. ( ;) Add » comment
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Campaigning & Activation: Advertising wi Switzerland.

“Teatro alla Scala” Milano.

= Date: 24.06.2023
. : UN PA
= What: 2-pages advertising in the gl
ballet program Romeo e Giulietta at
“Teatro alla Scala” Milano L e

Ao he | Muneo OSmpkco & Lonanns meets ena v
s Snaato wike rive ded Lago & Ginevea, §
pe Ol G Clen

[ ] [] [] 3
Pl M e G L0 Vigre o e Vo el Cantelin B Ao o Mo ¢ [resnt Wt e & Grved
. © § Musen Masonse Svittere of wieme o Ca Berdl rhveine & Veslnonl & Dutie be oth £ g
- #eo O Prangm & Morges. Le magpor parte det  menis & som perdere per g appansionat] & spodt
ool Gella Regione del Lago & Ginevia 00c s @ & chrpnmo

contruss nel Medioevo da famugie robil, come §
Canteilo 31 Granduon, ana delle ik antiche forte wine, 500 & devons dmwnticae b Crlebetd Che
poriad U Costolio CML: 00w protaginisie &
souis, e Soied palleppiane Sl g ad MO INGITE, 5000 | PArsonags (e Aaned Wam0

L]
i) SIOAC0 (W WAL Gl SALIOR @ Lt Michs e Megione et Lo &4 Chne
WA Mosrews, i particolane, § nots per aver oad
Ucferts cultarale riguwds tutte b enpensiont Mo Dundh mesk il come | Quen, Prince « igor

artatiche. Platelonme 30, § seovo oo mesesie  Srawimili che, in mod dheeny, Sanee knceto
al

LA REGIONE DEL LAGO DI GINEVRA £ W& VIRO PARADISO PER GLI AMANTI DELLA CULTURA
€ DELLA STORIA, CON I SUDI CASTELLL, | TIPSCH CWALET, | PALAZZI € | BATTELLI IN STILE

o

AT Wl & T

2000, BUNCE 10050 Un o
-

o g0 relle o gerecaiond. § mumo Queen
o st Eapuriercce 6 Mostima
Gosign o delle MU JppRcate contemporanes), £ VigEio Micrens L

. Y
. Fhots Elysbe prwsen dells MRograta) @ 0 MCRA S aav rasoies & Monirews, Vevey M 4

] o Camtonaie Gele betbe w ), of : Charbe Chagt, che gul M Lo
. rion delie Sondasiond Soma Pusl o Féd - ! ek s via 1 Chaglin's Warld,

Platetorme B ron & 5060 Un wumeo ma Un vees ¢ Rl dedicato, rende smagpo 8 uomo o #ils srs
PISpeio Quarthere 6 LOMMNNS Con TRACEINE, Hegest  Ondinania CATREE Crematogratica. Chuarie Chaplin
€ 19000 et Gallo ke SOgINAke. Queste SYUTL & dheentat) wna SPura Gou embeeaics fer Wevey
e 5000 COno 2 4§ mo chee L Was Ivemagine & Ovangee Lotts kaTea & 2
' " B, gt 0 Jadia Lac kit delle LorTi gueelie, be
B3 34 1w el resedh e viCRnoe dells slatie.  Chaglin Towen,

e borrow

g P VAUDE
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Campaigning & Activation: Swiss National Day  switzertan.

Event at Instituto di Cultura Roma.

= Date: 27.06.2023

= What: Swiss National Day Event at
the Istituto di Cultura Svizzero in
Rome, organized by Swiss Embassy

= Participants: 800

= Partners involved: Appenzeller Bier,
RhB
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Campaigning & Activation: Influencer Trip Switzerland.

Lugano Region.

= Period: 27. — 28.06.2023

= What: Influencer trip to Lugano
Region with Federica Fontana
(316.000 followers)

= Content: 1 reel and min. 4 stories

= Partners involved: Lugano Region
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Campaigning & Activation: Matterhorn Alpine Switzerland.
Crossing with Michelle Hunziker.

= Date: 30.06.2023 VISION BECOMES REALITY

- What: Moderation of the opening event ; (\MATTERHURN
of the Matterhorn Alpine Crossing by ‘ y[I?I:INE
ST ambassador Michelle Hunziker & | "c«ssmr;____.(.

= 14 stories on Michelle Hunziker’s Instagram
profile (5.7 M followers)

= Over 40 media results on Italian media in the
one week (123 M unique users)

= Over 500 participants at the opening event

= Content production for the partner (video spot)

= Partners involved: Zermatt Bergbahnen

R 2

-
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Campaigning & Activation: Matterhorn Alpine Switzerland.
Crossing with Michelle Hunziker — Stories.
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Campaigning & Activation: Matterhorn Alpine
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Switzerland.

Crossing with Michelle Hunziker — Media results.

= LASTAMPA

“Un brivido bianco”: il primo

viaggio sulla nuova altissima

funivia tra Zermatt e Cervinia

Abbiamo provato in anteprima il Matterhorn
Alpine Crossing a quasi 4000 metri tra il
Piccolo Cervino e la Testa Grigia sul Plateau
Rosa. Ecco il racconto. Oggi l'inaugurazione
con le autorita presentata da Michelle
Hunziker, domani 'apertura ufficiale al
pubblico

MAX CASSANI

30 Giugno 2023 1 minuti di lettura
Aggiornato 01 Luglio 2023 alle 09:54

Il taglio ded nastro con i rappresentanti delle funivie di Zermatt ¢
Cervinia, madrina Michelle Munziker

la Repubblica ANSA:

CORRIERE DELLA SERA
CRONACHE ik

[nizosos |
Traversata del Cervino in funivia,
aperto il collegamento

Cervino, aperta la funivia dei record:
la piu alta d’Europa, «in volo» fino
alla Svizzera

Sospesi nel vuoto fra una cima ¢ 1'altra. Di qua si
staglia imponente il Monte Rosa, di 14 la piramide del
Cervino ¢, quasi 400 metri sotto, il ghiacciaio del
Teodulo. Tu sei in questa cabina da 26 posti a sedere
che ha pure il fondo trasparente, a un’altitudine che

Italia-Svizzera, il ‘nuovo’
passaggio del confine:
Cervinia-Zermatt si passa
in funivia

a cura della redazione

Inaugurata la trifune dalla vista
mozzafiato sul ghiacciaio alpino:
1,6 km di strapiombo a 3.800 metri
con vista Cervino

Michelle Hunziker madrina all'inaugurazione

Redazione Ansa

BREUIL - Giugno 30, 2023 - News

O in]E
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Campaigning & Activation: Matterhorn Alpine Switzerland.
Crossing with Michelle Hunziker — Spot.

00:00:00:00
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https://vimeo.com/843202589/bfdc70a8b4?share=copy
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France.
Switzerland.
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Campaign activation — Swiss Cities. Switzerland.

Influencer campaign
= Goal: promote the summer in the
city campaign
= 3 influencers travel to Swiss cities
= @lapoze - Lucerne
= @mariebucketlist - Bern
= @brunomaltor - Lausanne/Berne
= Creation of posts, |G Stories and TikTok
on the social network accounts.
= Timing : June (reporting to follow)
= Campaign in coordination with ST
HQ

T T P

I oA s
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Campaign activation — AMOS & Connaissance suitzertan.
des Arts.

- Editorial Brand Content (14/06) ® i .
= Creation of 10 articles (1 per museum) on the e
Connaissance des Arts website (member of Les T R
Echos/ Le Parisien media) iséo sos do foronnés p——
- Mediatization (ongoing) e S
= Social via posts FB and |G stories (1 per museum) o

= NL: redirection link in the NL «Essentielle»
= Exclusive sponsoring of the content
= Co-branded banners redirecting toward the articles

Print (May 2023)
= Insertion of the AMOS brochure in May 2023 issue
sent to 35,000 subscribers

KPI

= Guarantee of 21,000 visits to the folder and all its
contents

1055 96,7K 664
\\\\\\\\\\\\\\ llowers  Suivi(e)s

|||||
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https://www.connaissancedesarts.com/dossier/la-suisse-destination-musees/
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Campaign activation — Au Vieux Campeur Event. switzertanc.

= Creation of a Swiss village in the

historical center of Paris
= Date: 7t"-10t of June
= Location : Rue Latran, 5! arrondissement
= Partners : Mammut, BMC, Swiss Wine,
Montreux Noél, Trauffer
= Objectives :
= Presenting the diversity of Switzerland
via different activities and workshops
= Inspire the visitors to visit Switzerland
= KPI: 6’500 visitors
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Campaign activation — Soirée Suisse

@ Embassy.

= Participation of Suisse Tourisme

during the “Soirée Suisse”

= Date: 22" of June.
= Location : Swiss embassy
= Activations:

= Sponsoring of the Photobooth corner
KPI: More than 500 people were invited
and +/- 200 guests took a photo during
the evening.
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Switzerland.

TOUCHEZ L’ECRAN
POUR LANCER LA PRISE DE PHOTO
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Campaign activation — Consulats en féte. Switzerland.

= Participation of Suisse Tourisme

during the “Consulats en féte”
= Date: 15t of June.
= Location: Lyon
= Activations:
= Animation of a stand with the distribution
of brochures and give-aways
= Occulus activity allowing the participants
to discover the variety of Switzerland
= KPI: More than 150 visitors
= Post-event online article available on Le
Progrés (+/- 250°000 visits per day)
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https://www.leprogres.fr/culture-loisirs/2023/06/03/consultats-en-fete-le-consulat-de-suisse-propose-une-rencontre-autour-du-bmx-et-du-tourisme-a-la-guillotiere

KMM — Media events.

= Summer media launch, in

collaboration with Fribourg

= Date: 15t of June

= Location: Art Gallery with a cooking area
where we held a fondue workshop with
Marielle, chef from Les Paccots

= Objectif. Presentation of the summer in
Switzerland, with a special focus on the
region of Fribourg.

= KPI: participation of 9 key media

=
7 =
o

‘e

3 =
ﬂlll"ulq . Wi

okl

b+ %
==\ - 'g a
s YN

Switzerland.
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@3
KMM — Radio top coverage. Switzerland.,

= France Inter, public radio, and

most listened-to channel in Fribourg : la Suisse nature et
France. gourmande

- 10/06/2023, Fribourg : la Suisse
nature et gourmande. Result > SOTEREHD @
following the media event.

= 4 minutes interview with Christophe - KPI: 6'727'000 listeners.
Renevey, Union fribourgeoise du - Listen to the podcast.

tourisme and Marielle Colliard, chef.
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https://www.radiofrance.fr/franceinter/podcasts/la-chronique-tourisme/la-chronique-tourisme-du-dimanche-18-juin-2023-6371156

KMM — TV top coverage.

- Télématin Week-end, 1st live morning show
in France, broadcasted on national TV
(France 2), from 6:45 am to 9:30 am. Different
topics are addressed such as global news,
travel, lifestyle, and leisure.

= 09/06/2023, Gruyeére - La star des fromages
suisses. Coverage about Gruyeres, cheese
tasting in the TV studio.

= Watch the replay (starts at minute 16)
= Reach: about 880'000 viewers.
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Switzerland.
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https://www.france.tv/france-2/telematin/4944214-emission-du-vendredi-9-juin-2023.html
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KMM — TV top coverage. Switzerland.

= TF1 — Le 13h, Un barrage a grand
spectacle, 27/06/2023.

= 4'50 minutes on the Emosson dam
(focus on his historic funicular, the
development of the dam, interview
with climbers artificial)

= KPI: about 6.4 M viewers.

UN BARRAGE A GRAND SPECTACLE

= \WWatch the replay.

179


https://www.tf1info.fr/voyages/video-tf1-suisse-le-barrage-d-emosson-fascinant-a-plus-d-un-titre-2261962.html

ol

D
SCIB — Webinar 02 : Zurich XXL.

Switzerland.

Target: agencies & corporates
Date: 13th of June

= A 20-minute presentation

presenting different-sized events
venues in Zurich.

= KPI: 92 interested contacts for this
webinar with a few leads to
Investigate

= The usual number of participants is between
40-70

= -> QOverachievement of the objective
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SCIB — The Meetings Space. Switzerland.

Target: UK, French and German
agencies, corporates &
associations

Dates: 15th to 17th of June

= Partners: AlpenGold and Radisson Blue
Andermat

= 23 meetings

= Many new high-potential contacts (mainly
for the UK market).
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SCIB - 16" Switzerland Meeting Trophy. Switzertand.

Date: from June 22nd to 25t

Target: 6 French agencies

= The team France “Ricolas” won the 2nd
place

= The 6 agencies were accompanied by
Franziska Luthi during their trip to St.
Moritz and Zurich

i
| [P

iy
/
A\ //'

&
\

e

i

182



SCIB — Newsletter 03.

Target: subscribers of our DB clients
Date: 29t of June
E-news sent to 2’226 contacts

= Content: Swisstainable offers (hotels,
convention centers, trains)

= Unique openings: 561

= Open rate: 25.51 %

= Click rate: 2.55 %

=  Bounced: 13 hard, 14 soft
= Unsubscribed: 3

1 lead

Switzerland.

Nos idées estivales pour vos événements #RSE.

Une des grandes tendances de I'année de la filiere « Event » est trés clairement la durabilité
& la RSE. Cette notion apparait quasi systématiquement dans vos briefs maintenant.

Nous avons donc décidé de vous inspirer avant la pause estivale avec quelques nouveautés
et sujets la concernant.

Saviez-vous que la Suisse est un pays naturellement durable depuis longtemps, que les
normes en matiére d’'aménagement du territoire y sont tres strictes et que les Suisses ont été
des pionniers dans le recyclage, le bio ou encore I'énergie solaire ?

Nous vous proposons de découvrir ici quelques-unes de nos offres “Swisstainable”, qui
vous permettront d'organiser des événements en accord avec les valeurs RSE des la
rentrée.

Nous nous relayerons tout au long de la période estivale afin de vous conseiller et de vous
épauler dans vos projets si nécessaire. N'hésitez pas a nous solliciter !
Passez un bel été !

Franziska Luthi & Myriam Turrisi

Suisse Convention Bureau - Paris
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Content Creator @Valeryia Gogunskaya. Switzerland.

= Content Creator, and longboard dancer, Valeryia
Gogunskaya, visited Lavaux and the Montreux
Riviera. She was accompanied by a
videographer who produced an original and high
quality video.

= In only a few days, her reel on Instagram have
already reached 145’000 accounts. The video
was also shared by Montreux Riviera Tourism.

= Due to health reasons, the rest of her trip (Sion,
Interlaken, Walensee and Zurich) had to be q Followers: 5207000
J

cancelled and postponed. Average reach: 700’000
Engagement rate: 2.9%

Timing: June 2023
Marketing contacts: 145000
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100% Women Cycling @BoleiasDaMarta.

= Content Creator, Marta Duran, a solo adventure
traveller, participated in the International media
trip 100% Women Cycling and produced
several reels and photos.

= In only a few days, her posts on Instagram have
already reached 90°000 accounts.

= In total, she produced 7 posts and reels, 89
stories with a permanent highlight of
Switzerland.

Timing: June 2023
Marketing contacts: 90°000

Switzerland.

boleiasdamarta

1'051 73k 736
Posts Followers  Following

Marta Geadas Duran
Lider de viagens para o Senegal e Guiné-Bissau
A boleia pelo mundo @
Aceitas a minha?
® Portugal... more
See Translation

(2 linktr.ee/boleiasdamarta

@Dg Followed by followthesuntravel,
z lauraceldrans and 43 others

Following v Message Email

Followers: 73’000

(eJ] Average reach: 40°000
Engagement rate: 2.7%
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Family Travel Guide with WildKids.

= This family belonging to our Modern Heidis has

just launched a detailed guide to Switzerland
with more than 300 suggestions for family
activities

= [t is the first guide in Spanish dedicated to
families where all the regions are integrated
with gps tracks and online maps

= Promotion through our SoMe channels, Media
& B2C NL and distribution of copies to a
selection of journalists

Timing: June 2023
Marketing contacts: 215°000 | Circulation: 5’000 copies

300 IDEAS PARA VIAJAR CON NINOS

Switzerland.

NIN NOD UVryia vaivg smm
ININ NOD Uvrvia Vv mo“
MO UVVIA viva svag oo
ONIN NoD Vs ""mm

ININ NOD UVVA Y, 3
NIN NO3 um:: = V4 N
NIN NOD rvip ""dsm:

NOD uvryys v
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TVE Mediatrip @ Fribourg Region. Switzerland.

- «Aqui la tierra» is an informational show that focuses
on gastronomy, sustainability, crafts and nature
hightlighting the native elements of each area

= It is broadcast every night before the news, reaching
one of the highest audiences of TVE, the first national
channel in Spain

= A crew traveled to film three different reports on the
production of milk chocolate, Gruyére AOP cheese
and the breeding of native Swiss races of sheep and
goats

= The first report has already been broadcasted on
television on June 27

Timing: June 2023
Media contacts: 1°000°000 each program




KMM: Top coverage @ La Vanguardia.

= Print and online report on the Glacier
Express in the Magazine, the Sunday
supplement of La Vanguardia

newspaper

= La Vanguardia, published in
Barcelona, is one of the most
important newspapers in the Spanish

market

Timing: June 2023
Media contacts: 1’917°099

M PAISAJES

GLACIER
EXPRESS

El tren rdpido mas lento del
mundo serpentea los Alpes suizos:
son ocho horas de travecto
para certificar la grandeza de un

paisaje ini

i u sopore
e desfladero del Rin hasta legar

talks 8
del Vakais de apenas
daal

wculacidn de los vehicu
prohibicta y ha sido s

6201 RE80RED0
Dobles ventanas
Eltren panordmico
alcanza St Moritz
desde Zermatt en
ocho horas

Arribay abajo
ElGlacieres el
s lenio

expn

291kmen
ocho horas
Primavera

Una vista aérea del
hotel Waldhaus
am Seey el lago de
St Motz

Zermatt
Elmonte Cervino,
enel Valals esun
simbolo sutzo por
antonomasia

Switzerland.

MODA / BELLEZA / PROTAGONISTAS / BUENAVIDA / EXPERIENCIAS / CASA / DISESO / VIAJES / MASCOTAS / COMPRAR  SWSCHBeTE

10 Dias Kiast

Del 8 al 19 de junig,

El tren expreso més lento del mundo circula entre los '
Alpes suizos

+ Las ocho horas de trayecto del Glacier Express entre Zermatt a St. Moritz certifican la grandeza de un paisaje
inigualable

No son més de ocho horas las que
recorrer jes de |
q d y
de Europa por el
Express desde hace casi un siglo.

A pesar de apellidarse "express”, no se trata en absoluto de un
tren de alta velocidad, sino mds bien, todo lo contrario. Su
lentitud -que figura como sefal de identidad desde sus
comienzos- permite deleitarnos ante un paisaje de postal, a

ada y las
estaclones. Montaflas vertiginosas, Idilicos espejos de agua,
espesos bosques de abetos y pinos, valles salpicados de caserios
conforman el escenario.

Lee también
rutas

para
descubrir Suiza en tren

En invi por
5Py En
primavera, los verdes prados y las flores se imponen en un
paisaje
l ‘gionale mismo

a similares racarridoe annane setos tienen naradas an michas
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100% Women with @lauraceldrans. Switzerland.

= Laura belongs to our Modern Heidis
family and is a passionate mountain biker
and a great reference encouraging many
women to participate in this discipline

= Her participation at the special
international trip has been very active,
publishing to date many posts & stories U
on her IG channel and three videos on : g M\ |
YouTube B Sl g

@% 195’000 followers

Timing: 18.-24.June 2023
Marketing Contacts: 650°000
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Distribution AMoS booklet @ AD Magazine.

= Architectural Digest is a high-quality
magazine focused on design, art and
architecture

= The booklet has been distributed with
a silicone teardrop glued on a
double-page advertorial about the Art
Museums of Switzerland

= A QR code directs to MyS.com/AMoS

Timing: June 2023
Circulation : 50’000 copies
Marketing contacts: 167'721

SUIZA 'y

Sus tesoros

artisticos

De Basleaa Ztrich pasando por Ginetrg,

Berna o Lugano, recomemosel pais

helvético en busca de sus museos més
fasonantes. Unenome patrimonio cuitural
quemerecemuchola penadescubrr,

Basilea

FONDATION BEYELER

Esti situach a las sbueras de |a ciudad, en un
edificio discnado por el arquitecto Renzo
Pano que s integra perfectamente en ¢l
entomo natural que o rodea. Desde 1907,
acoge la coleccion de Hildy y Emst Beyeler,
compuesta por abras de Matisse, Mone,
Picasso, Mondrian, Klee, Giacometti o
Bacon, entre otro. lguslmente atractivas
san sus expasiciones temparales, como L
actual de b artista colombiana Donis Salcedo
{basta septiembre) o la del eorgiano Niko

Pirasman (de septiembre a enero).

Kurstmuseum Basel

MUSEUM TINGUELY
Contiene la mayor coleccion del suizo Jean
Tinguely, conecido por su arte cinético y
sus maquinas escultoricas. Pero el musco,
disenado por el arquitecto Mario Batta, ya
s en si mismo una obra de arte que convi
ve en armonia con el Rin. Ademis, ofrece
un programa que busca el didlogo con otros
creadores, como es el caso de la muestra
Janct Cardifl & George Bures Miller.
Dream Machines (de junio a septiembre),
compuesta por bis sugerentes instalaciones
de esta parea canadiense que activan todos
los sentidos de quicn Las observa,

KUNSTMUSEUM BASEL
Un completo viaje por la historia del arte
desde el sigho XV hasea b actualidad, desde
Rembrandt a Andy Warhal pasando por
Van Gogh, Mondrian o Picisso, sclo por

poner unos cuantos jemplos de su valiosisi

mo parimanio. Sin duda atesora una de bis
mejores coleceiones de arte del planeta, que
se ve reforzada can sus exposiciones especia
les, como la retrospectiva de b pintora abs.

), b dedicada a

eracta Shirley Jaffe (hasta ju
L artista multimedia Andeea Botmer (kasta
septiembre) o la muestra Matisse, Derain y
sus amigos {de septiembre a enero).

Berna

ZENTRUM PAUL KLEE

En una colina con vistax a b ciudad, las
ondulantes y futuristas lineas concebidas
por Renzo Piano albergan una propucsta
cultural para todos kos gustas y edades. Aqui
sc encuentrala coleccian mas importante
del mundo dedicaca a Paul Klee {cuyas

obeas ravegan entre el sumrealismo, ¢l

expresionismo y |a abstraccitn), junto a
ineresantes exposiciones dedicadas a otros
artistas contempoeineos, como Hannal
Hoch. Mundos ensambiados (de noviembre
a febrero). La oferta se completa con confe

rencias, conciertos y talleres infantiles.

Region de Lemin

MAMCO, GINEBRA

Es el Musée d'Ant Modere ex Contempora
in, ubicado en un antiguo edificio industrial
del barrio de Plainpalais. Cuenta con 6.000
abras y piczas que contempan todos los
formatos y estilos imaginables, incluyendo
imstalacionc. fotografa, videa y perfor
mance. Muy interesantes son |s exposicion
temporal Ecce Homo (hasea junio), del
colectivo canadiense de arte concepaual Ge
neral ldea, y éeé 2033 (de julio a septiembre).
un programa de encuentras, aciuacionss y
experimentos de derentes cresdores que
tendsi lugar fuera del recinto.

PLATEFORME 10, LAUSANA

Se traca de un nueva distrito dedicado a la
cultura en el corazén de b ciudad, cerca
de la estacidn. 25,000 metros cuadrados en
los que se encuentra el MCBA, el mudac

¥ Photo Elysée, asi como. i

Region de Zirich

Fotozentrum, Winterthur

La union del Fotomuscum Winterthur y
de Ia fundacidn Fotostiftung Schweiz ha
dado como resultado un centro europea
inico en su género, dedicado integramente
2 fotografia. El primero presenta obras
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Switzerland.

EN COLABORACION CON SUIZA TURISMO

% Mauseum Fdr Gestaltung Zorich.

KUNSTHAUS ZURICH
Es el mayor museo de Suiza, con una
completisima coleceion que abarca
obeas desde el sigo X111 hasta nuestros
dias. Hay mucha representacion del
arte patrio, pera ambién piczas clave
del impresionismo, el modernismo, el
yla abs

de expesicitn, cosautanees, beerisy
boutiques. Imprescindible es la visita 3
Disloga entre un pulpo y un exprimidar
de limones, un compendio de
temporineas de diseno industria, vidrio,

ezas con

cerimica, grabado y joyerta; asi como a
Inmersion. Los arigenes (de actubre a
marzo), que recoge as obras clave del arte
inmersivo de 1948 3 1969.

Lugano
MASI Lugano
Situado en dos emplazamientos difrentes

en d cento cultural LAC y en el Palazzo
Reali-, el Museo darte defla Svizzera saliana
supane la fusion culruzal entre ol sur y el
nome de Jos Alpes. Tiene una impresionante
coleccitn de mis de 16,000 cbras que van
desds b Edad Media hista b actualicad. Ade
s, ahora se pueden visiar s expasiciones
Hedi Mertens La dgica de b intuiciany Rita
Ackermann. Hidden (ambas hasta ocrubre).
Y préximamente, De Durer 3 Warhol, Obras
maestras de s Graphische Sammlung ETH
Zarich (de sepeiembre a enero).

p en expo
siciones individuales o colectivas; mientras
que la segunda conserva el patrimonio
focografico suizo y muestra sobre todo
instantineas del siglo XX, como las que
componen Werner Bischof, Unseen
Colour (de agosto  enero), compuesta
por piezas en color, muy desconocidas, del
célebre fotoperiodista helvésico.

MUSEUM FUR GESTALTUNG
ZORICH

Mis de medio millén de piezas grificas

y de disefio estin reparticas en las tres
sedes que conforman esta institucin
Ausstellungsstrasse, Toni-Areal y el Pavi
llon Le Corbusier. No hay que perder la
oporcunidad de visitar Game Design Today
(hasta julio), dedicada al mundo de los
videojuegos; Repair Revolurion! (hasta oc

tubre], que promueve el arreglo de objetos
cotidianos cusnda se rompen en lugar de
su sustitucion; y Talking Badies. Imsgenes
corporales (de noviembre a fcbrero), que
repasa |a presencia de |a figura humana en
o cartelilustrado modermo.

cci6n americana
Igualmente interesantes son sus muestras
puntuales, como Re-Orientations. Euro

pay las artes islimicas o Giacomerti/Dali.
Jardines de ensueio (ambas hasta julio). Y
b
se inauguré una ampliacién del edificio

disenada por David Chipperfield.

que sumarle un atractiva mis: en 2021

€l visie continda con Blum, el padcast
que recarre fodas estas crudades y
museos en una ficcion sonera llena de
invrigo, antiguedades misteriosa,
bislictecaz milenarias, reccridos en
ren deshimbrantes y huidas por la
rieve recién caida. Disponible en
todas las plataformas de audio.
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Autumn campaign Switzerland.
Launch of autumn movie in Edinburgh.

« 22" June Launch of the autumn
movie with the stars of the movie
comedians Jamie MacDonald and
Julia Sutherland

= 2 launches, first one for media and
VIP guests

= Second launch with trade guests
and Swiss partners

= Q&A with Jamie and Julia sharing
their experiences of Switzerland
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Blum, the podcast. Switzerland.,

= Launch event for the English version at a
cinema in East London on 27 Jun

= Mix of guests: media, content creators,
partners

= Interview with Marcus Hurst, Creative
Director and Co-Founder of El
Extraordinario, and Alex Herrmann

= Q&A session with audience and quiz

= Launch of 1st episode on 28 June

= After a successful launch, the journey
continues with paid partnership with mainly
Wallpaper media work
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Blum, paid promotion. erl

Switzerland.

Latest News

In a Barbie world: stay for free in Discover Switzerland and its art Serpentine Summer Party 2023 is a

the Malibu DreamHouse this museums through hit podcast gastronomic spectacular

summer drama Blum, and a city-by-city trail &y vk « PUB

il

SWiss art’ intriguc and drama: Playing it cool: pearls are havinga The Bothy spais a labour of love  Astell&Kem gives its flagship

moment tucked away at Heckfield Place, portable media player a material

listen to the Blum podcast Lt SR v

Discover Blum, a fiction podcast immersed in the Swiss art world

Discover Blum, Swiss

Choose your platiorm
%0 fisten 10 &ll epinoces

r 4

walinnr < art, intrigue and drama:
——

B ;\npu- Music eSDObfv AMAZON MAUSKC °C-vlo- ,g?

LISTEN TO THE GLUM PODCAST

-
sdeezer @ roowccm STITCHER
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Top Shows

Blum.

- #3in the UK Fiction charts on Apple on 5 July. Check
for updates!!

Switzerland.

BEAE NEWS | wons i '\J'I‘

o
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"

&%)

- Position placement in the ‘Fiction Playlist’ on Global |
Player &

Fukushima

- Mention in the podcast section of The Guardian

)

pricsandade The week in audio: Digging With Flo; | r
Intrigue: Burning Sun; Blum; The : “'E}"C
Ashes - review . ¢ ~ For A

Killing

If you want a little cheering up after that, Blum is an interesting new drama

from El Extraordinario. Adapted from a highly successful Spanish-language

show, this is an art mystery-cum-real-life mystery story with classy recording
techniques, a good script and involving intrigue. Emma, a journalist, is
fascinated by Clara, an art history student who disappeared while
researching her PhD on a Swiss artist, Ursula Blum. We follow Emma, Blum
following Clara, following Ursula, around various Swiss cities and museums
The start is a little slow, and occasionally the acting somewhat stilted, but
the story gets more absorbing as the tension increases and Emma’s reality

seems to shift

THE SLEEPY
BOOKSHELF

ly Chapter 1 — Amanda is Dying ' @
w Season 1, Episode 1
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Waterloo Out Of Home Promotion. Switzerland.

= 26.06. — 23.07.2023 Waterloo activation to promote GTToS — Waterloo is Europe's biggest
out of home screen
= In addition we have animated D6 sheets and run a GEO targeted online promotion
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Recovery - Autumn for Our Senses.

= Distribution — Main Autumn Spot:
= Via cinema screen advertising, to targeted audience
receptive to Swisstainable/ Swiss Autumn messaging
- 23 June — 27 July
= Focus - selected luxury, independent, art-house
cinemas
= Pre-roll cinema screen advertising, 75sec spot
showcased on UK-wide cinema screens
= Spot featured on cinema ad reel prior to main film
(Silver placement)
= Deliverables:
= (GAP) Guaranteed Audience Package Luxe + Film _ s...ﬁ.(...a
Pack add on — allowing advertiser to select specific
films that profile highly against a brand’s target
audience
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Switzerland.
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"i'land
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@
Grand Alphorn Tour 19-23 June 2023. Switzerland.

= 20 Swiss Partners from Destinations, Transport and Hotels

= 4 cities with London, Birmingham, Manchester and Edinburgh

= Focus on Grand Train Tour with a mix of presentations, networking and social
Interaction

= 169 trade contacts participated in the 4 days

= Key partners Swiss International Air Lines and Swiss Travel System were
present in all 4 cities

= 2 bonus events in London with a Sustainability workshop with Travel Weekly
and the launch of the autumn film in Edinburgh with the comedians Jamie
MacDonald and Julie Sutherland
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Grand Alphorn Tour. Switzerland.
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Travel Weekly Sustainability workshop. Switzerland.

= Discussion: How to work in partnership with each other in furthering
sustainable travel and encouraging clients to choose sustainable friendly
destinations. Travel Weekly are publishing a number of editorial articles in the
coming weeks

= Speakers:

= Lufthansa Group

= Travel Corporation

= Cosmos&Avalon Waterways

= NewMarket Holidays

= Intrepid Travel

= Hotelplan UK

= Switzerland Tourism
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Travel Weekly Sustainability. Switzerland.
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Hidden Valais fam trip 12-15t June 2023. Switzerland.

= Hidden Valais with focus on culinary
experiences

= 6 Tour Operators and Travel
Advisors

= For most it was the first time in the

Valais and they all loved it
= ST Tour Guide Urs Michel
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Partnership with Inghams. Switzerland.
RHS Hampton Court Flower Show.
« 3-9' July 2023 —

= Inghams are hosting an Alpine INGHAMS
Chalet and Garden ;

= Switzerland Tourism and Swiss
Travel System are partner with a
holiday competition at the show and
supporting activation marketing with
newsletter, Social media, postcard
mailing with special Swiss walking
offers
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PROUD Experiences Workshop.

=June 5-7, 2023

= Los Angeles

= Leading tradeshow targeting the LGBTQ+
community

= Organized by Reed Exhibitions

= Event built on 1:1 meetings,
masterclasses (educational sessions) &
Networking events

= 32 one-to-one meetings

= Overall attendance: 404 (170 trade buyers
& 33 journalists)
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L.E/Miami 2023.

= June 12 — 16, 2023

= Miami Beach, FL

= Partners: Interlaken Tourism, St. Moritz
& Geneva Tourism

= Leading tradeshow for the high-end
contemporary travel industry (on
invitation only)

= Presence with 2 full studios, branded.
The only Tourism Boards at the show

= 55 one-to-one meetings (per studio)

= Overall attendance: 1,080 (570 buyers)
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KAM: Switzerland Travel Experience Canada.  switzeriana.

= STE Road Show Canada 2023
= 29t May — 2" June 2023
= Montreal, Toronto, Calgary, Vancouver

= 17 Swiss partners Switzerland.
= 160 Qualified trade contacts

= 80 Qualified media/content contacts

= 1:1 Meetings/networking opportunities




Impressions Montreal. Switzerland.
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Impressions Toronto.
Switzerland.
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Impressions Calgary. Switzerland.
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Impressions Vancouver. Switzerland.

= Y
& iy
» '/\/ 7 >
oy L
\ \

213



KAM: Study Trip Switzerland — SWISS/LHG. Switzerland.

= Fam Trip Switzerland

= 215t June — 25" June 2023

= From: Montreal, Vancouver

= To: Lucerne Region, Interlaken / Jungfrau

= 10 Qualified buyers
= 1 ST employee
= 1 Group leader SWISS
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STP Free Travel Days promotion / Switzoriand.

Hopper campaign.

= April 14 - May 14, 2023

« Global promotion 4+1 day and 8+2 days

» Broad integration in MyS and distributor
channels. B2C and B2B communication.

= Also packaged into ST campaign with
Hopper: SEA, promo push notification/
e-mail marketing

= Target audience: millennials and Gen Z

= Promo results: US = best-selling market
revenue CHF 4.830.394 and 13,108 sold STPs

Campaign Flow: Maximize Impact by Combining Multiple Solutions

1 Push Notification 3 STP Landing Page (Off App)

12:23 |

onday, July 29

® What is a Rail Pass?
Read our guide on the Swiss Travel Pass.

¢
get free tra Idy tIMy14th
Extra 30% for under 25 yrs! Saturday 15 April 2023

LEARN MORE
Passengers
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Media Top Result: Town&Country (online). Switzerland.

= http://www.townandcountrymag.com

ts & Cultur

= Date: 23 June 2023 Big Prices, Big Pieces,—Big Promises: An Art Basel
_ Diary
- J O u rn a I I St: OS m a n Ca n Ye re b a ka n Inside the deals, dinners, and dramatics of the world's most important art fair.

= Title: Big Prices, Big Pieces, Big
promises: An Art Basel Diary

= Circulation: 9'460°000

= Geographic focus: National

= Featured: Basel, AMOS
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Media Top Result: ARTNews (online). Switzerland.

. The Best Booths at Art Basel, From a Poignant
= http://www.artnews.com Reflection on Memory to a Broken

- Date: 14th June 2023 ‘Clean Slate’ o

= Journalist: Sarah Belmont

= Title: The Best Booths at Art Basel,
from a poignant reflection on memory
to a broken ‘Clean Slate’

= Circulation: 822'000

= Geographic focus: International

= Featured: Basel, AMOS

Tourismus Studium

Machen Sie |hre
Leidenschaft zum Beruf!
Jetzt Tourismus studieren.

Offnen >
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KOL Jordan Watts for Basel. Switzerland.

@Love.Watts, @Watts.On and @Watts.Place
are |G accounts created by digital curator
Jordan Watson. Renown for highlights both
seasoned and new art & culture happening

around the world.

= @Love.Watts page which features arts and artists,
creative events in different disciplines: 2M+ followers
with Basel cultural activities (Liste, Volta, Art
Basel, AMOS)

= @Watts.Place: page which features places and spaces
around the globe. 450K+ followers with Basel

touristic activities

Serge AttukiweiClottey

@myswitzerland
@baselswitzerland

Impression: 1°500°000
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SCIB NA: IMEX Frankfurt. Switzoriand.
May 23 — 25, 2023

= Total of 3,883 buyers from all over the world

= Total of 2,900 exhibiting companies

= 18 Swiss partners were represented at the
SCIB booth

= Ovation Global Fest networking event
SCIB NA:

15 individual appointments (scheduled and walk-ins)

1 NA HB group presentation

14 new contacts

4 new companies

4 new RFPs

2 potential Switzerland Refresher
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SCIB NA: Incentive Research Foundation Switzerland.

Invitational (IRF).

- IRF in Las Vegas, NV

= June 5 - 8, 2023

= Partners: SPH, VJ, Sandoz F,
AlpenGold & Bucher and Dolder &
Burgenstock via LHW

= 530 attendees, 1;1.5 ratio

= Networking, sessions & Cabana Day

= Swiss Prize raised $19.5K (value
$31K) during a live auction

= 48 new/updated contacts

220



SCIB NA: Webinar with Creative Group and S
. Switzerland.
Maritz.

= June 14 & 15, 2023
= 30-minutes customized webinar | B
= 12 Creative Group team members etcome fo Swizeriand o
= 6 Maritz team members together with
SPH
= Journey through Switzerland with focus o
on CH USPs, top properties, news, Creative Group
activities in each partner destinations,
quiz at the end of the webinar
= Intro SCIB followed by presentation
SPH

‘‘‘‘‘
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KAM/Digital Newsletter: Geneva

Highlight: Geneva dedicated newsletter
02nd mailing: June 01stand 15%

Mailing:

= 26.500 mails for travel agents

= 160 mails for corporate travel managers
= 1.800 WhatsApp messages to TAs
Opening rate: 25%

Newsletter link:
http://smtp.mailnewsdobrasil.com.br/email/S
UICA-06-DE-24-2023/suica-06-de-24-
2023.html

= Key partners highlighted in the content:
= Geneva Tourism
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Switzerland.
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©Switzerland Tourism/Olivier Miche

Descubra as novidades do verao em Genebra: atividades
ao ar livre, experiéncias culturais e muito mais!

Genebra é uma cidade acolhedora e surpreendente, onde moradores e
visitantes desfrutam de uma qualidade de vida Unica. Esta cidade une a
cultura, as organizacoes internacionais, as vistas incriveis do lago e os
amplos parques verdes com a histéria medieval, a Reforma Protestante
e as inovagoes mais impressionantes da ciéncia. Genebra € um vibrante
caldeirao a ser descoberto e apreciado em toda a sua diversidade.

Com a chegada do verao, Genebra se transforma em um resort urbano
anico, recebendo os visitantes para longas conversas a beira do lago,
esportes aquaticos, piqueniques nos parques, eventos de verdo com
danca e musica ao vivo, além de cinemas ao ar livre e muito mais.

Em nossa newsletter especial de junho, apresentamos as novidades
culturais, tesouros escondidos e bons motivos para desfrutar de
Genebra no verao.

Equipe Switzerland Tourism Brasil

223


http://smtp.mailnewsdobrasil.com.br/email/SUICA-06-DE-24-2023/suica-06-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-06-DE-24-2023/suica-06-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-06-DE-24-2023/suica-06-de-24-2023.html

KAM/Digital Luxury Newsletter: The Woodward

Geneva

Highlight: The Woodward dedicated luxury
newsletter

Mailing: June 09t and 28t

= Mailing:

= 700 mails for luxury travel agents
Opening rate: 58.63%

Newsletter link:
http://smtp.mailnewsdobrasil.com.br/email/S
UICA-08-DE-24-2023/suica-08-de-24-
2023.html

Key partners highlighted in the content:
= The Woodward Geneva

> TREINAMENTO ONLINE > FALE CONOSCO > TRADE CORNER

©The Woodward Geneva

Descubra um verao excepcional no The Woodward Geneval

Com a chegada do verao, é hora de desfrutar de momentos inesqueciveis em destinos ex-
clusivos. E ndo ha lugar melhor para aproveitar essa estagdo do que o Hotel The Wood-
ward, localizado no coragéo de Genebra.

O Hotel The Woodward evoca um senso de modernidade que acentua a arquitetura Belle
Epoque do edificio do século 19. Simultaneamente classico e contemporaneo, discreto e
vibrante, inspirado pelo mundo e ainda profundamente enraizado na histéria de Genebra,
proporciona uma experiéncia Unica aos seus hospedes. Com vistas deslumbrantes para o
Lago Genebra e os Alpes, incluindo o Mont Blanc, este é o refagio perfeito para relaxar e
rejuvenescer.

No The Woodward, seu cliente tera acesso a uma variedade de servigos excepcionais para
que sua estadia seja memoravel.

O hotel oferece experiéncias gastronémicas surpreendentes para os paladares mais exi-

Switzerland.
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KAM: Switzerland Travel Mart (STMH) - Health edition g,izarana.
2023

= 25-30 June 2023

= Kempinski Palace Engelberg

= 03 buyers from Brazil: Vera Moller, Teresa Perez
Tours (Luxury travel trade); Nadime Alves, Credit
Suisse (Family office); Dr. Joao Daher, Cosalud
(Medicine/ Doctor)

= 14 Swiss heatlh suppliers

= One-to-one appointment and networking
opportunities for the brazilian buyers to meet
swiss tourism partners within health tourism
segment

= Post convention tours: Preventive medicine

program (2 buyers) and Acute medicine program
(1 buyer)
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KMM: Media Trip Zurich Art Weekend & Lucerna. Switzartand.
Versatille Magazine.

GIULIANNAIODICE
< Posts

Between June, 8th and 13th \? ) g.”B'LiﬁCiQSS';;inwg‘. Where or When (1996...
& ; Ny " o Py " E v". a‘

Versatille Magazine

> Printed version: 20K copies per day.

> Online version: 594K Page views per month.
Journalist invited: Giulianna lodice.

ST Brazil supported: Flights, STP and programm.

Forecast for the media publication: August.
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KMM: Media Trip Health Tourism
Jornal de Brasilia

Between June, 9t" and 11th

Brasilia’s newspaper (the main newspaper of the
Brazilian capital).

> Printed version: 23K copies per day.

> Online version: 12MIO Page views per month.
Journalist invited: Marcelo Chaves.

Media Trip focused on Health Tourism involving
interview with specialists and sight inspection at
the clinic.

Trip supported by: Swiss Medical Network.

Forecast for the media publication: July.

W
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Switzerland.

marcelochaves @
Zirich, Switzerland

<
v

Qv . N
.';; Liked by msg_scape and 269 others

marcelochaves Boa tarde, Zurich!

View all 35 comments
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KMM: Media Trip Swisstainable by Design >

Jornal de Brasilia

Between June, 11t and 17th

Brasilia’s newspaper (the main newspaper of
the Brazilian capital).
> Printed version: 23K copies per day.

> Online version: 12MIO Page views per month.

Journalist invited: Marcelo Chaves.
International Media Trip organized by ST HQ
covering St. Gallen, Schauffhausen, Lucerne
and Interlaken.

ST Brazil supported: Flights and STP.

Forecast for the media publication: July.

Switzerland.

marcelochaves @
Schloss Laufen am Rheinfall

Qv . W
© D) Liked by clercfabien and 118 others

marcelochaves Experiéncia especial em conhecer e
provar da gastronomia de uma das regides mais
bonitas e visitadas da Suiga, Dachsen, situada no
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KMM: Media Trio Women Cycling e
@raqueliendrick

% raqueliendrick @ raqueliendrick

Tremola

2’ St.Moritz,Switzerland. <

Between June, 18th and 25th

Brazilian digital influencer representing
Brazil at the Women Cycling Media Trip
@raqueliendrick 34k followers
International Media Trip orgenized by ST
HQ ST Brazil supported: Flights and
STP.

= 10 feed posts

- 115 stories ® Qv - N eQv ' H
@ Liked by lauraceldrans and others &’@ Liked by thiagograva and others
raqueliendrick Let your wild side free! raqueliendrick Que honra pedalar na famosa Via

Tremola da Suiga.
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Campaigning & Activation:

Raclette with Forbes Brazil.

14 June 2023

= Get together traditional Swiss raclette
dinner organized for Forbes Brazil.
= QObjective: reinforce our collaboration
towards HNWIs from Brazil (media).
=  Switzerland Tourism team presence:
= Fabien Clerc, Market Manager
= Presentation of Switzerland by Market

Manager, with focus on gastronomy, wine,

touring and health.

Switzerland.
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Campaign & Activation:
Dinnner with VIP Guests.

June, 20th

Dinner offered by ST to 11 women from

Agrobusiness region in visit to Sao Paulo city.

Event offered in partnership with Assessorato
travel agency — Key Partner.
Buergenstock Resort offered a voucher
including 2 overnights for a lucky draw.
Dinner at Donna Restaurant.
Gift bag: Post card containing a gr code to
MySbr, chocolate Lindt, travel organizer
Victorinox, balm Nescens.

ST presence: Fabien Clerc, Natalia Leal.

grasiellypicolli 12h

'an_;‘v @ See translation >

e/ :
Mulherada que s6 a
@assessorato_viagens para

conseguir reunir!

g
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Switzerland.
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Campaign & Activation:
Dinnner with VIP Guests.

1need
Switzerland.

232



'+

WY

KMM: Media trip return Switzerland.
CNN

June, 3

= Media trip around to Switzerland covering: |
Zurich, Grindelwald/ Jungfrau, Luzern/
Engelberg/ Titlis, Vevey and Gruyére

= 3d episode broadcasted in June. o ' -

- Audience — 5MIO Sy b 8 Gastrdnontga

= Online coverage: website and social "
medias (Instagram and Youtube)

CoulDANTELA FILOMENO
A 3 .

= Click here to watch the 3 episode
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https://www.youtube.com/watch?v=BgObuC65wm8&t=1791s

Press Release: Summer 2N

Switzerland.

PORTAL

SHOW VIP

June, 30th

HOME  SOBRE COLUNISTAS FAGA PARTE CONTATO

= Press release h|gh||ght|ng the ZURIQUE APRESENTA ATRACOES PARA O VERAO 2023

Portal Show Vip

Summer season.

Um cruzeiro pelo Lago de Zurique por ilhas que séo reservas naturais,

| | M a i I i n g : 6 O O j O u rn a I i StS visita a um museu dedicado as arvores, explorar uma vinicola no

coragéao da cidade ou drinques e cinema ao ar livre, sdo alguns dos
passeios imperdiveis

Alguns dizem que o verdo é a melhor estagéo para explorar a maior cidade
da Suica que é incomparavel quando se trata de combinar a vida
cosmopolita com a natureza.

Localizada na extremidade norte do Lago de Zurique e atravessada pelo Rio
Limmat, Zurique é um destino perfeito para ser explorado de barco que
neste verdo langa novas embarcacdes movidas eletricamente nas quais os
passageiros podem apreciar a vista da pitoresca Cidade Antiga e do Lago de
Zurique através do telhado de vidro de onde quer que estejam sentados.

E de barco também - operados pela Lake Zurich Navigation Company, que
se chega a idilica Ufnau situada na parte superior do Lago de Zurique.
Reserva natural, a ilha esta sob posse da Abadia de Eisnsiedeln desde o ano
de 965. La é possivel visitar igrejas medievais e desfrutar do acolhedor
restaurante Haus zu den zwei Raben, com os deliciosos e frescos
"Fischchnusperli" (pedagos de peixe empanado) e outras iguarias culinarias.

Museu Enea Tree
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Campaign and Activation: Digital Campaign Switzorland.
Summer Season in Zurich.

June.

= Meta Campaign to promote Zurich during the 9=t X
summer

- Total of impressions: 1°815'910 P |

= Reach: 793’165

= Clicks on link: 103733

= Investment: CHF 2’920 Vo e Saiba mais

© O 24 1 comentario 5 compartilhamentos

[fb Curtir C) Comentar A) Compartilhar
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Campaign & Activation: Destination Wedding

Constance Zahn

June.

wedding media in Brazil
Campaign for 3 months
Page views: 1.2MIO/ month
Link MySwitzerald.com

Banner online on Constance Zahn website.
Constance Zahn is the best destination

“ Cc @ constancezahn.com

— HOME | SOBRE | CONTATO

o

CZ BRIDAL CITﬁ;IC

OS FORNECEDORES CERTOS PARA O

SEU CASAMENTO

31 DE MAIO DE 2023

Tasting dinner Constance Zahn e
champanhe Taittinger
Quem nos acompanha no Instagram (@constancezahn), ja viu muitos
detalhes do nosso tasting dinner com champanhe Taittinger, que

aconteceu nessa terca-feira (30/5), no restaurante Cantaloup, em Sao
Paulo. Agora,...

LEIA MAIS >

Switzerland.

o % G »0O4q
@ fo Q Busca

COMPRE AQUI ¥

Ineed ‘ 8
he perfect..



https://www.myswitzerland.com/en-ch/experiences/wedding

