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Signature of Memorandum of Understanding 
with Mongolia and Albania.
§ MOU signed between Albania 

National Tourism Agency and 
Switzerland Tourism on 8.5.2023 in 
field of tourism with accent on 
sustainable tourism

§ MOU signed between Center for 
tourism development of Mongolia 
and Switzerland Tourism on 
8.5.2023 in field sustainable year-
round eco-tourism in mountainous 
areas and national parks. 2



STE Israel 24/JUN – 2/JUL 2023.

§ STE Israel with Swiss Partners:
§ Basel, Zurich, Interlaken Tourism
§ Titlis, Eurotrek, Europcar
§ STC, STS, Rail Europe 
§ Lufthansa Group

§ I cooperation with ITTAA, LHG, 
Embassy, Neto and Privilege

§ 6 venues with total of 120 contacts
§ 1 reception at Ambassador’s hause
§ Workshop done in Jerusalem, 2x Tel 

Aviv, Haifa, Julis, Sh’fram, Tiberius
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Switzerland Meeting Trophy, 22 – 25 June 2023.

• 60 event agencies 
• 7 teams from Belgium, France, 

Germany, Netherlands, Nordic 
Countries and North America

§ 11 Swiss Partners
§ Routing: Engadin St. Moritz - Zurich
§ Winning team: Belgium followed by 

France and North America both on 
second place
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B2B luxury wedding event in Zurich.

§ Date: May 22nd, 2023 at Park Hyatt Zurich
§ Profile: 30 luxury wedding planners and local 

partners across Switzerland
§ Objectives: Gather insightful ideas on how 

ST could further promote destination 
weddings and influence more international 
couples to #sayYesinSwitzerland.

§ CVB presence: Lucerne, Engadin St Moritz, 
Ticino & Montreux-Vevey

§ Programme: lunch and round-table
discussion on key topics include customer
journey, same-sex marriage and sustainability

5



myS.com/weddings. 

Feedback gathered at B2B event on May 
22nd
§ Enquiries & bookings generated for Swiss 

wedding planners and videographers listed 
on myS.com/weddings

§ Blog articles on pre/post wedding activities 
help couples to make further planning for 
their wedding guests

§ Blog articles on costing help couples to 
make budget estimation for their Swiss 
weddings
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Health Travel: Central Asia and        
The Caucasus.



Swiss Days in Almaty, Kazakhstan.

§ June 8, B2B seminar on basics ST 
Health and Preventive medicine
§ Mercure City Center hotel
§ 52 participants (med-assist & luxury 

agents)
§ La Cure Reset program, Nescens clinic
§ Partners integrated: EDA, SGE, 

Lufthansa, Turkish Airlines, Rausch
§ June 9, Swiss Days Gala 
§ Ritz Carlton, Almaty
§ 80 VIP guests (10 invited by ST)
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Health advertorial in Forbes, Kazakhstan, June,
30’000 copies.
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Health advertorial on forbes.kz, June, main page 
teaser, 1.6 mio visitors per month.
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Health Travel: CIS E-newsletter.
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- June 8
- B2B E-Newsletter 
- Theme – Cancer
- Partners presented: Clinic Bad Ragaz, 

Klinik Schloss Mammern, Bois-Serf, Les 
Alpes, MENTALVA, Kusnacht Practice, 
Waldhotel Health and Medical Excellence

- Sent out to 688 addresses in CIS states
- Open rate: 20.59 %
- Click rate: 1.09 %



Markets East.



Germany.
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Production Week with Beatrice Egli.

§ June, 5th – 9th 

§ Production for two campaigns 
§ Ticino (Ascona-Locarno)
§ 100% Women (Adelboden)

§ Social Media campaigns are ongoing 
(Ticino) and to be followed (100% 
Women)

§ Great efforts from strategic partners 
BMC and Europcar!

§ Bigger media coverage in SRF 
(G&G)

§ Stay tuned for the campaign results 14



FamTrips “Schweiz Akademie”.
June 24 – 30, 2023.
§ FamTrip Bern – Lucerne / 10 buyers

§ City of Berne, Tropenhaus Frutigen, Adelboden
§ Trubschachen – Kambly Experience
§ Lucerne, Rigi

§ FamTrip Graubünden – Ticino / 10 buyers

§ Arosa & Davos 
§ Bellinzona & Lugano

§ Grande Finale in Zürich – meeting of both 
groups and ending the trip together

§ Shared WhatsApp group with daily photo 
challenges (StraPa prizes). 
§ The aim of the chat was to share the experiences between 

both groups. Building relationships. 
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Austria/Hungary.
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Austria: Digital campaign “Summer in Berne”.

§ Digital campaign for promoting summer in 
Berne with the main topics bike, water & 
culture.

§ Promotion with Native & Display Ads in the 
Austrian Content.Link network, Social Ads 
as well as Advertorial, Sitelink and eNL
contribution from 55plus-magazin.net.

§ Marketspecific microsite on 
MySwitzerland.com

§ Date: 1.-21. June 2023
§ Contacts: total 5’388’882 AIs, 31’000 clicks
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Von: news@55plus-magazin.net

Betreff: Erfrischender Sommer in Bern - Frühlingsfest der Pferde - Sommerspiele Grein "Kleine Eheverbrechen" - Gewinnspiel

Datum: 6. Juni 2023 um 15:23

An: hans.varga@me.com

Wenn die Nachricht nicht korrekt angezeigt wird, klicken Sie bitte hier.

Liebe 55PLUS-magazin Community,

wir haben für Sie Beiträge und Links aus unserem Online-Magazin für Reise,

Gesundheit, Genuss und Lebensfreude ausgewählt.

Genießen Sie Landschaft und Natur, denn Bewegung in frischer Luft stärkt das

Immunsystem. Achten Sie auf Ihre Gesundheit und die entsprechenden

Sicherheitsvorgaben.

Diesmal wollen wir Sie in den Erfrischenden Sommer in Bern entführen, mit

Ihnen einen Blick auf das Frühlingsfest der Pferde in der Region

Schladming-Dachstein werfen, Sie auf die Vorstellungen "Kleine

Eheverbrechen" bei den Sommerspielen Grein hinweisen und 2x zwei

Tickets zur Ausstellung Sisis Mystery Dress verlosen.

... diese und weitere interessante Beiträge finden Sie im 55PLUS-magazin.Erfrischender Sommer in Bern

Die Schweizer Bundesstadt Bern lädt mit einzigartigen Wassererlebnissen,

Arkaden und Museen zu einem erfrischenden Sommerurlaub.

Werbung



Austria: Group media trip to Geneva.

§ On the occasion of this year's new SWISS flight 
connection VIE-GVA, we organized a city break 
media trip to Geneva

§ Highlights: Pre-visiting "Portail de la science du 
CERN" which will be opened on 7 October 2023 
& Initium watchmaking workshop.

§ Date: 23.-25. June 2023
§ Participants: 6 Austrian media representatives 

for the following medias:
§ Kleine Zeitung
§ Kronen Zeitung
§ Die Presse
§ Kurier
§ TIP / Profi Reisen Verlag
§ 55plus-magazin.net
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Austria: B2B promotion for Pilatus and STS.

§ Online advertising of Pilatus News via the 
Austrian travel trade medium "tip". 

§ The STS Excellence Program has been 
advertised for B2B in “tip“ and “Traveller“. 
The advertorials have been included within 
the NL of both travel trade media.

§ Dates:
§ Pilatus: 29.05.-04.06.2023 + 12.-18.06.2023
§ STS: 05.-11.06.2023 + 26.06.-02.07.2023
§ Contacts: 
§ Pilatus: 47’000
§ STS: 65’000
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Czech Republic.
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Pilatus and Lake Lucerne Region at Prague 
Airport.
§ Prague, May – June 2023
§ 2 months video promotion in departure 

hall of Terminal 2 (Schengen flights) at 
Prague Airport Václav Havel focused 
on Pilatus Bahn, Lake Lucerne Region 
(Lucerne, Rigi, SGV, Titlis Andermatt).

§ Video played always parallel in 3 
different video displays (99,6 x 177,1 
cm).

§ 1.500.000 Marketing Contacts
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Hackathon / Ideathon 2023.

§ Pilsen, 27. – 28. 6. 2023
§ 24 hours programming contest for high-school 

students with task by partners. Event 
organized together with EDA and Nestlé CZ.

§ ST partnership in form of task for students to 
project and create new website and mobile 
app for RhB.

§ RhB teams prepared in 24 hours time limit 
functional examples of brand new RhB 
mobile app and new website!

§ 370.000 Marketing Contacts, 40 students in 8 
contest groups (5 RhB groups and 3 Nestlé 
groups)
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Poland.
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Future activities.

§ Group media trip biking women, with former World champion and Olympic 
silver medalist (2x) Maja Włoszczowska, August

§ Promo of eGuide GToS
§ TVN trip, September
§ Edyta and Friends trip, September 
§ STM Geneva, September 
§ Contest winner trip, September
§ Autumn promotion in SoMe
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KMM: Group media trip Swiss Peaks.

§ 13 – 17 June
§ 5 journalists representing magazines, 

portals and freelance
§ Program including Schilthorn, Pilatus, 

Titlis and Harder Kulm 
§ Focus on cable cars and cogwheel 

trains
§ SoMe during the trips, reach 132’000 
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KMM: Artists on Grand Train Tour.

§ 3 different 4-day trips 
§ Between 4-11 June
§ 3 musicians on GTToS
§ 6 pax
§ Panoramic train rides
§ SoMe during and after the trip, reach 

470’000 
§ Content for video to be presented at 2 

summer music festivals
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KMM: Photo project, Magic Mountains (I).

§ 24-29 June
§ 5 pax, 3 photographers and 2 contest 

winners 
§ Visit to Schilthorn, Aletsch Arena and 

Zermatt 
§ Focus on landscape photography
§ Publications during the trip in SoMe

(Instagram, InstaStories), results will 
follow
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KMM: Photo project, Magic Mountains (II).
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KMM: International media trip, 100% women.

§ 19-24 June 
§ Part of the project 100% women 

cycling
§ 1 pax from Poland, Maja 

@sugarwoman__
§ Posts and SoMe communication 

during and after the trip 
§ SoMe reach 370’000 
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KMM: International media trip, Swiss Cities.

§ 25-30 June
§ Swiss Cities and water
§ 1 pax from Poland, Gaweł @gawe_l
§ Posts and SoMe communication 

during and after the trip, reels 
§ SoMe reach 132’000 
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Campaigning & Activ.: Advertorial in Business 
Traveller.
§ 2 pages advertorial 
§ Bimonthly edition June-July
§ Topics: summer, GToS, GTToS, cities
§ QR codes to our guides online
§ ST maps insert 
§ 20’000 copies, 300’000 reach
§ Supported by online activities 
§ SoMe activities, reach 52’000 
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Campaigning & Activ.: Advertorial in Zwierciadło.

§ 1 page advertorial in monthly 
magazine 

§ One of the biggest women’s 
magazines 

§ QR codes to our e-guides
§ ST summer GTToS map insert 
§ 120’000 copies, 620’000 reach
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Campaigning & Activ.: Branding with wyborcza.pl.

Branding 100% Switzerland
10-11 June

Topic: summer on Grand Tour of 
Switzerland
Reach: 2’890’000, 6’900 clicks



Campaigning & Activ.: Article on wysokieobcasy.pl.

Online article with focus on interesting 
and surprising facts about Switzerland

Article shared in daily Gazeta 
Wyborcza (leading newspaper) 
newsletter with 248’000 recipients and 
with 28’327 recipients of women’s 
magazine Wysokie Obcasy

Article promoted in SoMe of 
wysokieobcasy.pl



Campaigning & Activ.: Articles from supplement 
online on wyborcza.pl.

2 articles from our print supplement 
published online

Topics: Swisstainable and train rides

Reach 36’800, views 68’230



Campaigning & Activ.: Content in magazine Książki.

Article about train rides in Switzerland
One page advertisement in bimonthly 
magazine Książki with Roger Federer 
on Grand Train Tour, including QR code 
with link to YouTube movie

14’500 copies with reach 45’000 



Campaigning & Activ.: Contest – women’s travelling.

Contest “Discover in active way” 
self-promotion

Wyborcza.pl and 
Wysokieobcasy.pl

Online, SoMe

Reach 720’000 



Campaigning & Activ.: Activities after media trip GTToS.

Media trip GTToS organised in May

Agora – publishing house: print, 
online, radio, SoMe

Wyborcza.pl, Złote Przeboje, 
Wysokie Obcasy

Publications after return – posts in 
Social Media (mainly Instagram) 
and stories

Reel with reach 27’000 

Reach 460’000  



Campaigning & Activ.: Online campaign summer (I).

Display on main portals (onet, wp, interia, 
gazeta), 1’608’000 views
Native placed in prominent spots. Views 
3’535’000
Total views of native and display around 
5’150’000
SEM with 7’570 views, CTR 20,68%
Commercial break reach 1’508’000
Media reach 315’000
Video with 427’000 views
Mailing 328’000 impressions
MMS, 34’000 recipients



Campaigning & Activ.: Online campaign summer (II).



Campaigning & Activ.: Facebook week for partners (I).

Schilthorn week
Organic posts published every day
Inspiration and ideas for active time 
and attractions in the region
Reach around 73’000



Campaigning & Activ.: Facebook week for partners (II).

Zermatt week
Organic posts published every day
Inspiration and ideas for active time 
and attractions in the region
Reach around 110’000



Campaigning & Activ.: Facebook week for partners (III).

RhB week
Organic posts published every day
Inspiration and ideas for active time 
and attractions in the region
Reach around 82’000



Campaigning & Activ.: Facebook ST activities.

Regular paid posts with focus on 
summer, cities, our guides
May - June

Topics 100% women pictures and 
videos, GToS, GTToS, summer outdoor 
and cities, Swisstainable
Reach so far 1’200’000



Campaigning & Activ.: ST Facebook stories.

Regular stories on ST Facebook
Different topics, stories for 
partners 
Interaction with viewers
Zermatt/Schilthorn/Engelberg

Summer in Switzerland, outdoor 
Avg. weekly reach around 9’000



GCC.
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Handover-Event: Farewell Matthias & Welcome 
Livio.
§ Date: 12 June
§ Content: Farewell Matthias & 

Welcome Livio

§ Participants: 50 key personalities.
§ Invited media trades, travel agents, 

relevant partners (Swiss Airline, 
EDA, SBC, etc.)
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Campaigning: Interlaken & Jungfrau Radio 
campaign.
§ Date: 29 May – 9 June

§ Content: MiB: Interlaken & Jungfrau 
Region

§ Sweepstake. 

§ In total 184 radio spots, sweepers, 
promos, RJ mentions on Emarat FM, 
Emarati radio station.

§ Contacts: 9’200’000 Mio
§ Partner: Made in Bern, Interlaken & 

Jungfrau
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KAM/Campaigning: STP Al Rostamani
campaign.
§ Date: 15 April - 31 May 
§ Content: Swiss Travel Pass
§ Four newsletters:

§ B2C newsletter
§ Open rate: 28.5% and 23.8%

§ B2B newsletter
§ Open rate: 85%

§ Social media media campaign:
§ Impressions 641’221, Clicks 3’361

§ 50 radio spots (Luv FM and Big FM)
§ Total contacts: 3’144’582
§ Partner: STS and RailEurope
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Campaigning: Sayidaty Health Editorial 1.

§ Date: May 2023.
§ Feature about Mental Health in Hia

Magazine, an Arabic monthly
women's magazine.

§ Contacts: 350’000.
§ Distributed in the entire Middle East. 
§ Partner: The Kusnacht Practice, 

Privatklinik Meiringen, Privatklinik
MENTALVA, Clinic Les Alpes, 
NEOVIVA, University Hospital 
Zurich.
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Campaigning: Swisstainable Guide.

§ Production and distribution of 
Swisstainable brochure.

§ Time: June issue
§ Distribution of 10,000 Inspiration guides 

thru Emirates Woman Magazine.
§ Featuring all Swiss Destinations, 

special sections on hotels, nature, 
service pages, visa, STS and 
Swisstainable.

§ Languages: English and Arabic.
§ Partner: All
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Campaigning: Swisstainable via Issuu.

§ Date: 22 MAY – 31 JUN, 2023
§ Partnership with 7awi to Generate 

100,000 Arabic speaking users for 
Issuu version of Swisstainable
brochure.

§ 241,080 page views / reads
§ 111,335 unique page views / reads
§ 39.83% bounce rate
§ Partner: all
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Campaigning: Families brochure.

§ Production and distribution of Family 
brochure.

§ Contains 9 family hotels in 8 different 
regions.

§ Distribution via Hia in June Issue
§ Languages: English and Arabic.
§ Quantity: 10,000 copies
§ Partner: Geneva, Vaud Region, 

Crans-Montana, Zermatt, Interlaken, 
Davos Klosters, Lake Lucerne 
Region, Zurich.
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Campaigning: Luxury and lifestyle brochure.

§ Production and distribution of luxury 
and lifestyle brochure.

§ Contains 17 luxury hotels in 12 different 
regions.

§ Distribution via Kul Al Usra in June 
Issue.

§ Languages: English and Arabic.
§ Quantity: 10,000 copies
§ Partner: Geneva, Vaud Region, 

Interlaken, Gstaad, Graubunden, 
Lugano.
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Campaigning: Luxury digital campaign.

§ Date: 16 – 21JUN
§ Facebook campaign promoting 

luxury segment in different regions.
§ Impressions: 1,773,895
§ Clicks: 9,309
§ Reach: 740,878
§ Lugano
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Campaigning: Luxury digital campaign.

§ Date: 28 MAY– 3JUN
§ Facebook campaign promoting 

luxury segment in different regions.
§ Impressions: 1,081,815
§ Clicks: 43,497
§ Reach: 446,089
§ Graubunden
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Campaigning: Luxury digital campaign.

§ Date: 6 – 10JUN
§ Facebook campaign promoting 

luxury segment in different regions.
§ Impressions: 1,267,563
§ Clicks: 43,931
§ Reach: 597,888
§ Gstaad
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Campaigning: Luxury digital campaign.

§ Date: 10 – 16JUN
§ Facebook campaign promoting 

luxury segment in different regions.
§ Impressions: 856,689
§ Clicks: 52,608
§ Reach: 359,329
§ Geneva
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KAM: Luxury Newsletter.

§ Date: 12 JUN
§ Recipients: 2,793 KAMs
§ Opened: 32.3%
§ Click rate: 4.1%
§ Click-to-open rate: 12.8%
§ Partner: Geneva, Vaud Region, 

Interlaken, Gstaad, Graubunden, 
Lugano
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Campaigning: Luxury Hotel digital push.

§ Date: 19 – 22 JUN, 23
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 477,498
§ Clicks: 4,612
§ Reach: 426,821
§ Beau-Rivage Geneva Hotel
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Campaigning: Luxury Hotel digital push.

§ Date: 3 – 28 JUN, 23
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 823,989
§ Clicks: 6,718
§ Reach: 568,321
§ Grand Resort Bad Ragaz
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Campaigning: Luxury Hotel digital push.

§ Date: 12 – 77 JUN, 23
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 857,406
§ Clicks: 5,644
§ Reach: 670,445
§ Grand Hotel Villa Castagnola

62



Campaigning: Luxury Hotel digital push.

§ Date: 10 – 14 JUN, 23
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 675,349
§ Clicks: 5,022
§ Reach: 501,519
§ Eden Roc Hotel
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Campaigning: Family Hotel digital push.

§ Date: 7 – 11 JUN, 23
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 656,999
§ Clicks: 5,905
§ Reach: 518,397
§ Victoria Jungfrau Grand Hotel & Spa
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KMM: Media Trip from UAE & Qatar.

§ 3-7 June. 
§ Partners: Davos & Zermatt. 
§ 5 Journalist: Business Class 

Magazine, Al Watan Newspaper, 
Emarat AlYoum online, Al Bayan 
Newspaper & Al Khaleej 
Newspaper.
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Nordics.
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SE: 100% women media cycling trip.

§ Explore Switzerland on two wheels - 
100% women cycling tour exploring 
different regions in Switzerland on different 
types of bikes 

§ Female participants from all over the 
world 

§ Destinations: Engadin/St Moritz, 
Locarno, Gstaad

§ Focus: explore the cycling paradise 
Switzerland in all its variety – in female only 
setting
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SE: 100% women media cycling trip.

§ Participants from the Nordics: 
§ Laura Petri @Laurapetri

§ danish bike influencer and community builder
§ 46’200 followers 
§ 9 posts, 18’00 likes total/ 
§ Av. post impression 13-19’000
§ Av. story impression: 8-10’00
§ 10 stories/day

§ Caroline Strömberg @carolinestromberg
§ Swedish pro skier/bike influencer/community 

builder/freelancer
§ 4’700 followers 
§ 8 posts 
§ Article will follow on Sweden’s biggest bike website 

www.happyride.se
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SE - Media Partnership Vagabond.

Print advertorial and digital Native in 
Vagabond. 
§ The article was written and produced by inhouse 

studio.
§ Vagabond Vagabond is the leading travel 

magazine in Sweden.

Activation:
§ Print Advertorial - 2 pages article about summer 

and outdoor activities in Ticino. – 143’000 
readers

§ Digital Native – 3’000 guaranteed readings
§ Topic: Summer and fall activities in the region
§ Campaign Period: 06.7-06.08.2023
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China.
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KAM: 2nd Key Partner Briefing. 

§ Date: 02.06.2023
§ Description: Update on general 

market recovery, news and forecast. 
Guest speaker Ting Ting Liu from 
Mafengwo. Update on upcoming 
activities including Summer Kick-off 
and water events, C-Trip campaign, 
Trade Roadshow and the Grand 
Train Tour in Taiwan.

§ Results:
§ Participants: 39

71



C&A: Roger Federer Campaign GTToS.

§ Date: 05.06.23 – 19.06.23
§ Description: Digital Campaign on 

Mango TV (Pre-Rolls), Weibo and 
RED (Social Ads) driving primarily 
awareness and engagement. The 
campaign was more efficient than 
anticipated (less costs, higher KPI)

§ Results:
§ Media Spend: 939’596 CNY (CPM: 36.52 CNY)
§ Impressions: 34’311’521
§ Qualified Interactions: 2’645’225

§ Clicks: 310’487 (Ave CTR: 1.46%) 
§ Engagements: 2’334’738 72



KMM: Summer Kick off Event 2023 Shanghai.

§ Date: 8 June 
§ Description: Summer kick off event invite 

media KOL and VIP on boat in Shanghai, 
launch summer city topic and experience 
bund cruise tour, feeling touch summer city 
splash.

§ Partners: Zurich / LLR / Ticino / Vaud / BLS 
/ Geneva / Rhb / SWISS / STS / Kambly / 
Victorinox / Swissmooh / Swisswine / SEG

§ Result: 50pax+  
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C&A: C-Trip Campaign.

§ Date: Starhub 30 April 2023 – 29 April 2024, Digital 
promotion 8 June – 30 July

§ Description: Cooperation with the leading OTA C-Trip 
to pave the way for more individual travel from China 
as well as extending the length of stay. Showcase 
partner destinations, promote GttoS and swisstainable
campaign. Product sales is an additional plus for this 
campaign. Awareness and branding push on C-Trip’s 
owned and paid third party platforms, including Red 
Book, Douyin, Qiyi, the C-Trip app etc. 

§ Partner: Zurich / LLR / Titlis / JR / Schilthorn / Valais / 
Vaud / Gevena / STS

§ Budget: 50’000 CHF
§ Result: Starhub official account followers until 6July 

21175, rest promotion figures tbc
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KAM: Suzhou Seminar.

§ Date: June 12
§ Description: Euro Fair trade 

seminar Suzhou, invite KA from 
Shanghai and Suzhou about 
sustainable travel topic. ST has 
prestation and attend  panel 
discussion to share Swisstainable
content. 

§ Result: 30pax
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KAM: Fosun holiday Seminar.

§ Date: June 29 
§ Description: Fosunholiday joint organize 

with Fosun group member company Foryou
Club, Fosun oneworld and Lifestyle by 
fosun, hold seminar for promote Ski theme.
ST speech for present winter content.

§ Partner: Davos / Laax / Titils / JR / 
Schilthorn / Andermatt / Valais /Zermatt / 
Crans-montana

§ Result: 50pax  
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KMM: Special supplement Xin Min Evening
News.
§ Xin Min News is one of the top local 

daily newspaper in Shanghai area
§ Special supplement on newspaper 

plus XinMin New APP, wechat
official account and other social 
media channel

§ Extra distribute in Jinan District 
Travel Info Centre from June 10

§ Result: 
§ Hard copy 2000pics 
§ E-vison circulation 300,000
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KMM: Sina SHA lifestyle campaign.

§ Date: 12 June – 11 July
§ Description: Sina Shanghai raise a 

lifestyle campaign on weibo about 
summer holiday family topic. Weibo 
+ H5 + Voting

§ Result: tbc
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KAM: Webinar June.

§ Date: 20th of June
§ Description: Monthly webinar 

training 
§ Partner: Davos / Laax / Rhb
§ Result:  110 participants online
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Award: TRUE tourism real-estate Evaluation 
awarding event.
§ Date: 27 June 
§ Description: True Travel Recover 

Summit. Tourism real estate ultra 
evaluation. Switzerland Tourism 
award as “2023 most promising 
overseas tourism bureau”

§ Result: 200pax participants in 
awarding ceremony
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KMM: Int‘l media trip Summer in the cities.

§ Date: June 25-30
§ Description: KOL NinaNini join 

International media trip topic 
summer cities

§ Partners: Zurich / Basel / Geneva
§ Result: 1pax
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Promotion: “So Swiss” in Suzhou.

§ Date: 15June
§ Description: Swiss Consulate 

Showcase at Suzhou Xi Jiao 
University. ST present Swisstainable, 
Summer city splash. ST join 
Sustainable lifestyle speeches, 
exhibitions etc

§ Partners: SWISS
§ Results: 300+ visitors
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KMM: Summer Campaign – HKG.

§ Date: 21.06.2023
§ Description: invited KMM & KAM 

for ½ day yacht trip under the theme 
of “City Splash” for water fun

§ Partners: Kambly, Rausch & STC 
§ Budget: Summer Campaign
§ Result: 25 KMM+KAM+Partners
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KMM: Summer Campaign – Guangzhou.

§ Date: 27.06.2023
§ Description: invited KMM & KAM 

for Summer gathering and 
SUP experience under the theme 
of “City Splash” 

§ Partners: Kambly, Swissmooh & 
Victorinox

§ Budget: Summer Campaign
§ Result: 20 KMM+KAM
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KMM: Summer Campaign – Beijing.

§ Date: 29.06.23
§ Description: invited KMM & KAM for 

Summer gathering and 
SUP experience under the theme 
of “City Splash” 

§ Topics: Water in the City
§ StraPa: Appenzeller Bier, Victorinox, 

Swissmooh, Kambly, Swiss
§ Partners: STS, RhB, Ticino, LLR, Vaud, 

MRAG, Zurich, Jungfrau, Geneva
§ Budget: Summer Campaign
§ Result: 55 KMM+KAM
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Promotion: Europe Travel Carnival 
Switzerland Tourism Booth. 
§ Date: 10 – 12June
§ Venue: ReMention Shanghai
§ Description: Cities & Culture, 

Swisstainable, ST booth, Theme 
presentations, on-site livestreaming, 
panels etc

§ Partners: Kambly, Victorinox, Swiss 
Mooh

§ Results: 2‘000+ visitors
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Promotion: Photo Exhibition Suzhou. 

§ Date: 17June
§ Description: Suzhou 1990 Library
§ Topics: ST speech on summer city

splash, swisstainable.
§ Results: 100+ visitors
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SCIB: Accorhotel China Showcase.

§ Date: 13 & 15 June
§ Place: Beijing & Shanghai
§ Separate booth for SCIB for

promotion Switzerland.
§ More than 150 participants, incl. end

consumers and agents per city.
§ Discussion and update with local

agents.
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Health: STM Health Edition.

§ Date: 25 - 30June
§ Description: Buyers from Beijing 

Santa Lucia Health, Beijing Mexigan
Medical Consulting, Shanghai Jia 
Hui Health, participate STM Health 
Edition in Engerberg Kempinski, and 
post tour of clinics visit. 

§ Results: 3
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KAM: Swiss media interview Caissa Touristic
Mono-Switzerland group.
§ Date: 27June
§ Desctription: SRF/NZZ interview 

and filming Caissa Touristic 17days 
mono-Switzerland group in Zermatt

§ Results: tbd
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C&A: SBB Mini-Programme on WeChat (Free 
Space).
§ Date: 01.02.23 – 31.05.23
§ Description: Digital Display Ads on 

the mini programme to promote the 
destination Switzerland with the 
Roger Federer Visuals

§ Results:
§ Impressions: 240’574
§ Clicks: 1’874
§ CTR: 0.74%
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Production: 2023 Summer Magazine.

Description:
§ HQ design, translation for Chinese
§ 86P, focus on summer/water theme
§ Printing ready in Beijing warehouse
§ Digital version on miniapp

Results: hardcopy 1,500
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Production: 2023 Health Magazine.

Description:
§ New design, translation for Chinese
§ 126p, medical facilities by regions
§ only online version, miniapp

Results: tbc
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KAM: Yiqifei B2B workshop_South China.

§ Date: 28.06.2023
§ Description: invited 80+KAM from 

South China for 2.5 hours event 
under the title “Switzerland by train”.

§ Partners: STS, RE 
§ Budget: ST/STS/RE Common 

Budget
§ Result:  80+ trade / 940+ online
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KAM – Sales Visit Changsha and Guangzhou.

§ Date: 15 Jun @ Changsha
§ Description: visited 5 KAM (Groups, 

Incentive & Tailor Made) 
§ Result: exchange with 15+ operation 

staffs, great potential on Tailor Made 

§ Date: 28 Jun @ Guangzhou
§ Description: visited 4 KAM (Groups & 

Tailor Made) with STS (Una)
§ Result: exchange with 10+ operation 

staffs, mainly for updates & networking
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Korea.
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KMM: Media Trip with Celebrities Summary.

§ Title: Media Trip with Celebrities

§ Background
§ Hyori Lee, who is a highly influential Korean 

singer, record producer, activist and television 
presenter, visits Switzerland for Art Basel with her 
husband, Sangsoon Lee, who is also a well-
known musician in Korea

§ To promote LLR / Jungfrau Region and Art Basel 
by generating media coverages and buzz on 
SoMe channels through celebrity's & ST owned 
Instagram postings

§ Period: 8 June – 15 June
§ Destinations : Zurich, LLR, Rigi, 

Jungfraubahnen, Interlaken, Basel
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KMM: Media Trip with Celebrities Result.

§Media Exposure
§ Media Coverage: 155 articles
§ Media Contact: 103,785,750 

§Digital Exposure
§ Hyolee Lee
§ IG @lee_hyolee : 71.3K (as of Jul 5)
§ 10 postings
§ 10 stories
§ Likes: 1,196,000 
§ Comments: 6,151
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Japan.
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Recovery – GTToS Diplay and Meta campaign. 

100

§ Two-phased online display and meta 
ads campaign.

§ 15.4.- 25.06.2023
§ 1st wave pushed the Swiss Travel 

Pass promotion using the RF 
visuals.

§ 2nd wave pushed the GTToS using 
the general GTToS visuals.

§ Campaign reached 2.8mio 
impressions and 11’872 qualified 
reactions. 



C&A – Kawaii Campaign influencer trip. 

§ First part of the ‘Kawaii’ Key Partner 
campaign.

§ Trip of Influencer @fumixparis in 
search of the most ‘Kawaii’ 
(japanese for sweet/cute) thigs in 
Switzerland. 

§ Trip covered the key partners GEX, 
Schilthorn and STS 

§ Content will be used for an online 
campaign targeting the millennial 
market. 101



C&A – Basel Art Ambassador trip . 

§ Trip of art Ambassadors Yuka 
Numata and Sharar Lazima to Basel 
for the Art Basel and discovery of 
the city in summer. 

§ Dates: 10-15 June 2023
§ Second trip within the art 

ambassador project. 
§ The content created will be used for 

an online campaign targeted at 
young japanese art lovers. 
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C&A – Instagram Contest Campaign

§ Instagram contest campaign 
to grow followers 
@myswitzerlandjp.

§ Period: 20 Mar. – 30 Apr. 23  
§ Fan growth: 508 (44% fan 

base growth)
§ Total reach: 38’070
§ Total impressions: 90’492
§ Integration of digital partners 

for the key visual and prizes.
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KMM - Magazine ‘ELLE’.

§ ‘ELLE’ is the monthly women’s 
magazine.

§ Circulation: 94’000 copies
§ Pages: 1/2 page
§ Issued: 28 May 2023
§ Article about Hôtel des Horlogers

of Audemars Piguet in Brassus in 
Vaud Region as the sustainable 
and design hotel.

104



KMM - Magazine ‘Nodule’.

§ ‘Nodule’ is the monthly 
travel magazine.

§ Circulation: 50’000 copies
§ Pages: 3 pages
§ Issued: 31 May 2023
§ Article about Mt. Niesen

and episode of Swiss 
painter Ferdinand Hodler by 
the famous train journalist 
Mr. Kan Sakurai.
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KMM - Magazine ‘Co-Trip’.

§ ‘Co-Trip Magazine’ is the travel 
magazine which issues 3 times 
a year.

§ Circulation: 80’000 copies
§ Pages: 1/4 page
§ Issued: 13 June 2023
§ Article about ‘Meet the Sheep’ in 

Zermatt.
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KMM - Online ‘Golf and the Experts’.

§ ‘Gold and the Experts’ is the 
website of Golf Brand 
ONOFF.

§ Contact: 24’000 UU
§ Pages: 11 pages
§ Issued: 14 June 2023
§ Article based by the 

interview to Mr. Yajuro Bando, 
Kabuki actor who loves 
Switzerland and his personal 
experiences and episodes.
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South East Asia.
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STS: Summer Newsletter to Trade

§ 1 June
§ Market: SEA
§ Target: Communicate Summer news incl. 

Bike + Train, Promote STP 
and GTToS offerings. Highlight 
outdoor activities accessible by trains.

§ Goals: Continually refresh
and expand existing database. Engagements 
with agents.
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STS: STP Summer season SinChew.com.my

§ 1 - 30 June
§ Market: MY, Chinese language readers
§ Target: Promote STP for Summer season

and GTToS offerings.
§ Goals: Advertorials on website, social posts on 

FB and IG. Reach >7mio 
monthly web visitors, 2.5mio followers on FB, 
450k followers on IG. >80 STP sold.
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STS: Support SCIB SIN CGK KUL roadshows

§ 25 – 29 June
§ Market: SG ID MY
§ Target: Support Dominique SCIB roadshows

in SIN JKT KUL. Promote MICE offerings on 
Trains and Boats. Network with MICE agents.

§ Goals: At least 1 MICE event on Train or Boat 
in Switzerland.
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MY: KOL Charles Kuay Summer Media Trip

§ 4 – 9 June 2023
§ Charles Kuay – micro blogger, writer, 

radio/tv host
§ Partners: Interlaken/JJ, Davos
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MY: KOL Desmond Tey Summer Media Trip

§ 6 – 12 June 2023
§ Desmond Tey – TV host & producer
§ Partners: Zermatt, Matterhorn 

Region, Schilthorn
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MY KAM: Summer Campaign B2B presentation

§ 14 June 2023
§ Presentation at MATTA Travel 

Exchange
§ 100 agents participated
§ Partners featured: STS, LX, Lake 

Lucerne Region, Bucherer, 
Graubunden, Interlaken Region, 
Matterhorn Region
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KMM (Thailand) – Coconuts / Soimilk.

Circulations: 229K+
§ Partners featured: Zurich (Lindt)
§ https://www.soimilk.com/lets-try-

lindt-home-of-chocolate-a-
heaven-for-chocolate-lovers-in-
zurich?fbclid=IwAR2XvwiKax-
Tn4y2Ygq4BJ15yiWjVmvx_YIu
oKczDABVqn9Cy6t69jlsIXw
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KAM Fam Trip (Lifestyles with QE & KOLs)

§ 6-16 June 2023
§ KA: Quality Express x3
§ KOLs: Noona, Joonior, Loi Story
§ Partners
§ Graubuenden
§ Zurich
§ GEX
§ Lucerne (Pilatus, Rigi, SGV)
§ Montreux & Lausanne
§ Aletsch Arena
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SCIB: KAM SEA Roadshow 2023

§ 23-30 June 2023
§ Locations: Singapore, Malaysia, 

Indonesia, Thailand
§ Participation: 44
§ Partners
§ Zurich & sub-partners (Dolder grand & 

Marriott)
§ Lucerne
§ Vaud (Lausanne)
§ DW
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SCIB: KAM Asia Trophy get-together dinner 
2023
§ 30 June 2023
§ Location: Digital Delicious, 

BangkokThailand
§ Participations: 17
§ Partners active participation:
§ Zurich & sub-partners (Dolder grand & 

Marriott)
§ Lucerne
§ Vaud (Lausanne)
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RIS Swiss Society Bangkok event 2023

§ 10 June 2023
§ Location: Carlton hotel, Bangkok
§ Participations: 100+
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Australia.
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KAM: Virtuoso On Tour. 

§ Switzerland at the first Virtuoso On Tour 
roadshow in Sydney

§ Switzerland booth “Chalet style” with 
deckchairs re-used from Bondi Festival

§ 270 Virtuoso advisors Australia wide 
attended the event

§ 2-day event with a total of 72 presentations 
to small groups of Virtuoso consultants

§ Huge demand for Rail product which results 
in dedicated webinar series with STS

§ Networking event on the first evening
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India.
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KAM / KMM: Networking event at the Consul
General’s Residence (7th June 2023).
§ Networking evening to welcome Simon 

& Sara to India
§ Attendees: Key trade accounts and 

media contacts
§ Mr. Martin Maier (Consul General) 

highlighted the importance of India & 
Switzerland’s close relationship

§ Simon & Sara presented 
“Swisstainable” and the way forward for 
tourism in Switzerland.

§ Total No. of attendees: 48
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Switzerland.
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ST Swisstainable Summerspecial.

§ Integration in Schweizer Illustrierte & Illustré
§ Publication: 23.06.2023 
§ German/French
§ Print Circ. 187’000 / Reader: 760’000 
§ Online/SoMe campaign: 405’000 

visitors/fans
§ 37 pages, incl. Freespace Interview M. 

Nydegger
§ SBB, J3L, Zürich, Basel, Luzern, Fribourg, 

Engadin/Val Müstair, ST Hotel, 
Jungfraubahnen, Kambly, WHES, Mammut, 
out & about, Europcar, Rausch, SCM, 
Raiffeisen, Responsible Hotels
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RailAway Travel Magazine - Summer/Fall 2023.

§ Leisure magazine by SBB/RAW 
§ Circ. DE 110'000 / FR 60'000 / IT 

30’000
§ Distribution: on trains & train stations 

Jun - Sep 2023
§ Monothematic issue on “Swisstainable”
§ Content co-creation: 8 pages 

sustainable stories
Cities, 100% Women & Hotels 

§ Co-Sender with Cover Logo & back 
cover ad
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Integration in daily newspaper.

§ 2.5 page print spread in 10 daily newspaper
§ Publication: 24./25. June 2023
§ Circ. 810’000 / Reader: 2'040’000 
§ German/French/Italian
§ Topics: Summer, Hiking, e-Bike
§ Fribourg, Lugano, Zürich, Visana
§ Tages-Anzeiger, Berner Zeitung, Le Matin 

Dimanche, 
St. Galler Tagblatt, Luzerner Zeitung, 
Aargauer Zeitung, 
Bz Basel, Walliser Bote, Corriere del Ticino, 
La Domenica.
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Sommer in der Schweiz.

Die warmen Sommertage in der Schweiz geniessen. 
Neues erleben und Unbekanntes entdecken. Ob zu Fuss 
oder auf zwei Rädern, weit weg von der Zivilisation oder 
mitten in der Stadt – Sommerferien in der Schweiz bieten 
grenzenlose Möglichkeiten.

Zürich – die Stadt  
am Wasser.
In Zürich ist der nächste Sprung  
ins  Wasser nie weit entfernt. An heissen 
 Sommertagen sorgen Bäder entlang  
der Flüsse und am See für Abkühlung. 
Wer ein Badeparadies sucht, wird an  
der Limmat fündig: sei es am Oberen 
oder am Unteren Letten oder im Fluss-
bad Au-Höngg. Der Schanzengraben  
mit  idyllischer Promenade ist ein Ort der 

 Erholung. Und die Saffa -
Insel, etwas  ausserhalb des 
Stadtzentrums, lässt richtig 
 Ferien- Feeling aufkommen.

Urlandschaft am Schwarzsee. 
Oberhalb vom Schwarzsee in der Region Freiburg führt eine 
Rundwanderung durch die von Gletschern geformte Urlandschaft 
Brecca mit dem Naturdenkmal Breccaschlund. Es geht an 
 Kalksteinwänden vorbei und über grüne Alweidern, auf denen 

Kühe stets wiederkäuend grüssen. Entlang des 
Wegs werden Wanderinnen und Wanderer in einer 
der gemütlichen Buvetten, auch Rippa genannt,  
mit lokalen Köstlichkeiten belohnt.

Den Schweizer 
Sommer geniessen.

Von Lugano in die Höhe. 
Vom mediterranen Lugano zur Berghütte hoch.  
21 Kilometer und 1400 Höhemeter – der Aufstieg 
zur Capanna Monte Bar hat es in sich. Mit dem 
 E-Bike ist die Route jedoch gut machbar und die 
 Anstrengung lohnt sich. Die neu erbaute Hütte 
 bietet ein  atemberaubendes Panorama. An klaren 
Tagen reicht die Sicht bis nach Mailand, zum Monte-

Rosa-Massiv und zu den Bündner  
und Berner Alpen. Am besten lässt 
sich die Aussicht bei einem Tessiner 
Plättli geniessen.

Mehr Informationen finden Sie unter MySwitzerland.com/sommer 
oder Telefon 0800 100 200 (kostenlos).

Weisch, was ig meine?
Wir verstehen uns – oder doch nicht? Erraten Sie 
jetzt Begriffe im lustigen Quiz mit den Visana-Bot-
schaftern Mujinga Kambundji und Christian Stucki.  
Mit etwas Glück erkunden Sie die Schweiz in diesem 
Sommer mit einem neuen E-Bike von Thömus.

Mitmachen und E-Bike gewinnen auf fit.visana.ch

Visana – viel mehr als ein Kranken- 
und Unfallversicherer. Praktisch  
und bequem: alle Versicherungen aus 
einer Hand. visana.ch

Publireportage
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BeNeLux.
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Luxembourg. Meetings. Annual business dinner.

§ 08.06.2023
§ Le Sud
§ Theme: Swisstainable & water
§ Key-note speaker: Timo Bausch 

certified water sommelier
§ 30 guests corporate meeting 

planners: finance, insurance, 
banking, law

§ 5 Swiss partners: Crans-Montana, Davos, 
Pilatus Bahnen, Radisson Blu Andernatt, Swiss 
Int. Air Lines
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Luxembourg. Meetings. Annual business dinner.
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Belgium. Meetings. Switzerland Meeting Trophy.

§ 22.-25.06.2023
§ Engadin St. Moritz - Zurich
§ Team Belgium: 7 participants
§ The “Spice Team Belgium” won the 

trophy this year
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Belgium. Meetings. BBT workshop.

§ 26.06.2023
§ Albert in Brussels
§ Speed date workshop followed by 

dinner
§ Mainly agencies, few corporate & 

associations
§ 120 registrations/100 participants
§ 5 Swiss partners: Geneva CVB with 

Manotel Geneva, Lausanne Moevenpick Hotel, 
Pilatus Bahnen, Zurich Marriott Hotels

§ 2 concrete RFP’s
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Netherlands. KAM. Incento.

§ 01.-03.06.2023 
§ FAM-Trip in cooperation with touroperator Incento train 

specialist
§ Participants: 1 employee from Incento and 10 Travel 

agents
§ In cooperation with STS, MoB, Lausanne and

Interlaken
§ Programme:

§ Day 1 – City tour in Thun and overnight in Hotel Seepark
§ Day 2 – Traveling by GoldenPass to Montreux, traveling by 

boat to Lausanne staying overnight in Lausanne
§ Day 3 – Lausanne City tour including a visit at the Olympic 

Museum
§ Almost instant result; two travel agents booked within a 

week already two train trips to Switzerland by Incento
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Netherlands. Promotion. Exclusive Digital 
Campaign Bern. 
§ 01.-30.06.2023 
§ Exclusive campaign “Remember the 

orange wave at the Euro08 in Bern”
§ Campaign with DPG media house in 

the sports section of ADR 
Nieuwsmedia, NU.nl, volkskrant.nl, 
parool.nl, sportnieuws.nl and nusport.nl
§ 1.534 Mio. Impressions 
§ 8’091 visits on the Bern’s Euro08 

landing page
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Italy.
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KMM: Top coverage on DOVE Travel.

§ Date: June
§ What: 3-pages article on DOVE 

Travel Magazin, issue of June
§ Area: National
§ Contacts: 405.000
§ Partners involved: Geneve Tourism
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KMM: TV crew Donnavventura (Rai 2).

§ Date: 21.05. – 05.06.2023
§ What: 3 episodes about Grand Tour of 

Switzerland with hybrid Jeep for 
Swisstainable experiences on Rai 2
§ Product placement with Rausch products
§ 61 posts, 123 stories, 3 reels on IG & FB 

(606.497 reach, 629.932 impressions)
§ On air on Rai 2 and raiplay.it (11.06 / 

17.06 / 18.06.2023, 4.1 M contacts)
§ Partners involved: Basel, Jura, Lucerne, 

Made in Bern, Ticino, Valais
§ StraPa: Rausch
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KMM: Individual media trip Rome.

§ Date: 22.05. – 02.06.2023
§ Participant: Graziano Caponago
§ Destinations: Albula, Bern, Bergün, Brig, Fribourg, Interlaken, Kandertal, 

Laupen, Oeschinen, Spiez, Kandertal, Zurigo
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KMM: Individual media trip North Italy.

§ Date: 27.05. – 02.06.2023
§ Participants: Monica Liverani and 

Davide Loreti 
§ In collaboration with Nomady Camp
§ Partners involved: Jura, Luzern 

Tourismus, Made In Bern, Ticino 
Turismo, Valais, Vaud Promotion
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KMM: Individual media trip Lausanne.

§ Date: 02. – 04.06.2023
§ Focus: Lausanne
§ Participant: Federica de Luca for Travel Quotidiano
§ Partners involved: Lausanne Tourism

141



KMM: Group media trip Zurich and Basel.

§ Date: 11. – 14.06.2023
§ Destinations: Zurich and Basel
§ Participants: 6 journalists 
§ Organized by Prohelvetia, ST only provided tickets
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KMM: Individual media trip North.

§ Date: 16. – 19.06.2023
§ Itinerary by Vespa to Interlaken (via Furkapass and Grimselpass), Gruyere 

and Martigny
§ Participant: Valerio Boni
§ Partners involved: Fribourg, Made in Bern, Valais
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KMM: Group media trip Ticino.

§ Date: 22. – 24.06.2023
§ Focus: Family activities
§ Participants: 7 journalists from

Rome and Florence
§ Partners involved: Ticino Turismo
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KMM: Group media trip Crans Montana.

§ Date: 22. – 24.06.2023
§ Focus: Crans Montana and water sports
§ Participants: 5 journalists
§ Organized by Crans Montana, ST only provided tickets
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KMM: Individual media trip Rome.

§ Date: 26. – 29.06.2023
§ Focus: Engadin for families
§ Participant: Micol Passariello for Harper Baazar
§ Partners involved: ESTM
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KAM: E-Newsletter Trade “Il Cioccolatino”.

§ Date: 26.06.2023
§ What: Exclusive E-Newsletter for Monte 

Generoso with focus on summer news
§ Opening rate: 16.7%
§ Partners involved: Monte Generoso
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KAM: Fam Trip Berner Oberland Pass.

§ Date: 15. – 17.06.2023
§ Fam Trip to discover the Berner 

Oberland Pass
§ Focus: Berner Oberland Pass
§ Excursions in Adelboden, Sentiero

dei Fiori, Blau See
§ Partners involved: BLS, TALK
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Campaigning & Activation: PromoSvizzera 
Campaign – 2nd wave “Spring”.
§ Period: 10.05 – 10.06.2023
§ What: Promotion of the extra 20% discount on 

SMART & SMART2 fares with Trenitalia to visit 
Swiss cities and museums with Eurocity

§ Activities on Trenitalia channels
§ Dedicated landing page on Trenitalia.com – 33.728 visits
§ Slider / banner in homepage and landing page 

Trenitalia.com – 5.722 clicks
§ Newsletter to Cartafreccia subscribers – send out 

12.05.2023 – 160.000 deliveries / open rate 12%
§ Visual with Michelle Hunziker at ticket counters, self 

service, Freccia Lounge/Freccia Club
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Campaigning & Activation: PromoSvizzera 
Campaign – 2nd wave “Spring”.
§ Activities on ST channels 
§ Dedicated landing page on MySwitzerland

(Svizzera.it/intreno) 
§ Marketing contacts (paid social media, 

digital campaign, out of home) –
12.000.000 contacts

§ Organic social media push – 3.000.000 
impressions

§ Earned media contacts (print, online & TV) 
2.700.000
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Campaigning & Activation: PromoSvizzera 
Campaign – 2nd wave “Spring”.
§ Activities on third channels with link to 

Svizzera.it/intreno
§ 10.05 – 10.06.2023

§ Video avd on Youtube (Sportnet) – 351.800 video views
§ Display adv on Libero/Virgilio – 4.000.000 impressions
§ Display adv on Citynews network – 1.500.000 impressions
§ Native adv on 3B Meteo App – 750.000 impressions

§ 19.05 – 10.06.2023
§ Display adv on Lastminute 693.000 impressions
§ Stories and posts Lastminute IG & FB – 15.800.000 impressions

§ 30.05.2023
§ Adv Page on lifestyle magazine Vogue – 748.000 readers

§ Partners involved: STS, Swiss Cities, Ticino T.
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Campaigning & Activation: Advertorial on La 
Freccia Magazine.
§ Period: June
§ What: 2-pages advertorial on 

monthly Frecciarossa board 
magazine LA FRECCIA 

§ Focus: Grand train Tour, Swiss 
Travel Pass and Eurocity trains

§ Circulation: 100.000 copies on 
board, 5.000 copies at events

§ Readers: 262.500
§ Partners involved: STS
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Campaigning & Activation: Native advertising on 
viaggi.corriere.it.
§ Period: June
§ Digital promotion of Geneva on

viaggi.corriere.it
§ 1 native article 
§ 1 launch with newsletter
§ 1 post on FB (120.000 followers)
§ 1 story frame on IG (204.000 followers)

§ Partners involved: Geneva Tourism
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Campaigning & Activation: Trip to Interlaken 

region with Michelle Hunziker.
§ Date: 31.05. – 01.06.2023
§ What: Trip with Michelle Hunziker to 

Interlaken and Jungfraujoch
§ Stay in Interlaken at Hotel Victoria Jungfrau and 

ride to Jungfraujoch Top of Europe
§ Content production 
§ Interview with CHI Instagram TV, Telezüri and 

Schweizer Illustrierte
§ Daily stories on Michelle’s Instagram about

backstage and various location
§ Contacts: 2.608.159 impressions
§ Partners involved: Interlaken Tourismus, 

Jungfraubahnen
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Campaigning & Activation: OOH campaign at 

Swiss Corner in Milano.
§ Period: 05.06. – 18.06.2023
§ What: Out of home campaign at 

Swiss Corner in Milano to promote 
Summer in Swiss cities

§ 9 Visuals on the lightboxes and 1 
video on the ledwall

§ 500.000 impressions
§ Partners involved: Basel, Bern, 

Geneva, Lausanne, Lucerne, STS, 
Winterthur, Zürich
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Campaigning & Activation: Swiss Cities 

campaign with Virgin Active.
§ Period: 05.06. – 18.06.2023
§ What: Presence in 40 Virgin Active Gym Clubs in 

Italy to promote Summer in Swiss Cities.
§ 30s videos on cardio machines and maxi touchscreens 

at the club entrances (508.537 visitors, 12.072 views)
§ Content on Concierge Page with link to svizzera.it/città

landing page (200.000 impressions, 40.000 sessions)
§ Newsletter to the database of Virgin Active with link to 

svizzera.it/città landing page (116.934 recipients, open 
rate 48.36%, click rate 2.01%)

§ Partners involved: Bern, Basel, Geneva, 
Lausanne, Lucerne, Lugano, Zürich 

§ StraPa: Rausch
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Campaigning & Activation: PR event at Elite 

Beds Gallery in Milano
§ Date: 06.06.2023
§ What: PR event at Elite Beds 

Gallery in Milano to present the 
Grand Tour of Switzerland to their 
exclusive clients

§ Partners involved: Swiss Cheese 
Marketing, Swiss Wine
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Campaigning & Activation: E-Newsletter June.

§ Date: 06.06.2023
§ What: ST E-newsletter June
§ Focus:
§ Swiss Bike Hotels (35 clicks)
§ PromoSvizzera Eurocity (111 clicks)

§ Total clicks 694
§ Opening rate 30.31%
§ Link
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https://crm.stnet.ch/crm/service/nlweb?bpid=1554799900&mid=353&nlid=1603746010&hid=1604811992&language=it&chk=FmF9SSLFZe


Campaigning & Activation: Advertising with 

“Teatro alla Scala” Milano.
§ Date: 07.06.2023
§ What: 2-pages advertising in the 

ballet program Gala Fracci at “Teatro 
alla Scala” Milano

§ Distribution of 5.000 copies to all 
guests on location

§ Partner: Vaud Promotion
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Campaigning & Activation: Swiss Cup 2023 at 

Golf Club Acquasanta.
§ Date: 11.06.2023
§ What: Golf competition in Lazio 

region sponsored by ST
§ Where: Golf Club Acquasanta
§ Contacts: 100
§ Distribution of ST brochures
§ Partners involved: Appenzeller Bier, 

Guarda Hotel Crans Montana, RhB, 
STS, Swiss Cheese Marketing, 
Victorinox
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Campaigning & Activation: Influencer Trip Bern 

Region.
§ Date: 18. – 22.06.2023
§ What: Influencer trip to Bern Region 

with Angelica Massera (396.000 
followers) and her family (husband & 
2 kids)

§ Content: 4 posts, min. 4 stories and 
1 TikTok video

§ Partners involved: Bern Welcome, 
BLS, Interlaken, Made in Bern, STS, 
SWISS
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Campaigning & Activation: Influencer Trip 

Geneva (Swiss Cities Campaign).
§ Period: 23. – 25.06.2023
§ What: Influencer trip for Swiss Cities 

Campaign to Geneva with Giovanni 
Arena (497.000 followers)

§ Content: 2 IG reels, min. 12 stories 
and 1 TikTok video

§ Partners involved: Geneva Tourism 
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Campaigning & Activation: Advertising with 

“Teatro alla Scala” Milano.
§ Date: 24.06.2023
§ What: 2-pages advertising in the 

ballet program Romeo e Giulietta at 
“Teatro alla Scala” Milano

§ Distribution of 5.000 copies to all 
guests on location

§ Partner: Vaud Promotion
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Campaigning & Activation: Swiss National Day 

Event at Instituto di Cultura Roma.
§ Date: 27.06.2023
§ What: Swiss National Day Event at 

the Istituto di Cultura Svizzero in 
Rome, organized by Swiss Embassy

§ Participants: 800
§ Partners involved: Appenzeller Bier, 

RhB
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Campaigning & Activation: Influencer Trip

Lugano Region.
§ Period: 27. – 28.06.2023
§ What: Influencer trip to Lugano 

Region with Federica Fontana 
(316.000 followers)

§ Content: 1 reel and min. 4 stories
§ Partners involved: Lugano Region
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Campaigning & Activation: Matterhorn Alpine 

Crossing with Michelle Hunziker.
§ Date: 30.06.2023
§ What: Moderation of the opening event 

of the Matterhorn Alpine Crossing by 
ST ambassador Michelle Hunziker
§ 14 stories on Michelle Hunziker’s Instagram 

profile (5.7 M followers) 
§ Over 40 media results on Italian media in the 

one week (123 M unique users)
§ Over 500 participants at the opening event
§ Content production for the partner (video spot)

§ Partners involved: Zermatt Bergbahnen
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Campaigning & Activation: Matterhorn Alpine 

Crossing with Michelle Hunziker – Stories.
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Campaigning & Activation: Matterhorn Alpine 

Crossing with Michelle Hunziker – Media results.
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Campaigning & Activation: Matterhorn Alpine 

Crossing with Michelle Hunziker – Spot.
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Link

https://vimeo.com/843202589/bfdc70a8b4?share=copy


France.
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Campaign activation – Swiss Cities.

Influencer campaign
§ Goal: promote the summer in the 

city campaign
§ 3 influencers travel to Swiss cities
§ @lapoze - Lucerne
§ @mariebucketlist - Bern
§ @brunomaltor - Lausanne/Berne

§ Creation of posts, IG Stories and TikTok 
on the social network accounts.

§ Timing : June (reporting to follow)
§ Campaign in coordination with ST 
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Campaign activation – AMOS & Connaissance 

des Arts.
§ Editorial Brand Content (14/06)

§ Creation of 10 articles (1 per museum) on the 
Connaissance des Arts website (member of Les 
Echos/ Le Parisien media) 

§ Mediatization (ongoing) 
§ Social via posts FB and IG stories (1 per museum) 
§ NL: redirection link in the NL «Essentielle»
§ Exclusive sponsoring of the content
§ Co-branded banners redirecting toward the articles

§ Print (May 2023) 
§ Insertion of the AMOS brochure in May 2023 issue 

sent to 35,000 subscribers
§ KPI

§ Guarantee of 21,000 visits to the folder and all its 
contents
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https://www.connaissancedesarts.com/dossier/la-suisse-destination-musees/


Campaign activation – Au Vieux Campeur Event.

§ Creation of a Swiss village in the 
historical center of Paris
§ Date: 7th-10th of June
§ Location : Rue Latran, 5th arrondissement
§ Partners : Mammut, BMC, Swiss Wine, 

Montreux Noël, Trauffer
§ Objectives : 
§ Presenting the diversity of Switzerland 

via different activities and workshops
§ Inspire the visitors to visit Switzerland

§ KPI: 6’500 visitors
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Campaign activation – Soirée Suisse

@ Embassy.
§ Participation of Suisse Tourisme

during the “Soirée Suisse” 
§ Date: 22nd of June.
§ Location : Swiss embassy
§ Activations: 
§ Sponsoring of the Photobooth corner

§ KPI: More than 500 people were invited 
and +/- 200 guests took a photo during 
the evening. 
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Campaign activation – Consulats en fête.

§ Participation of Suisse Tourisme
during the “Consulats en fête”
§ Date: 1st of June.
§ Location: Lyon 
§ Activations: 
§ Animation of a stand with the distribution 

of brochures and give-aways
§ Occulus activity allowing the participants 

to discover the variety of Switzerland
§ KPI: More than 150 visitors 
§ Post-event online article available on Le 

Progrès (+/- 250’000 visits per day) 
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https://www.leprogres.fr/culture-loisirs/2023/06/03/consultats-en-fete-le-consulat-de-suisse-propose-une-rencontre-autour-du-bmx-et-du-tourisme-a-la-guillotiere


KMM – Media events.

§ Summer media launch, in 
collaboration with Fribourg
§ Date: 1st of June
§ Location: Art Gallery with a cooking area 

where we held a fondue workshop with 
Marielle, chef from Les Paccots

§ Objectif: Presentation of the summer in 
Switzerland, with a special focus on the 
region of Fribourg.

§ KPI: participation of 9 key media
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KMM – Radio top coverage.

§ France Inter, public radio, and 
most listened-to channel in 
France.

§ 10/06/2023, Fribourg : la Suisse 
nature et gourmande. Result 
following the media event.

§ 4 minutes interview with Christophe 
Renevey, Union fribourgeoise du 
tourisme and Marielle Colliard, chef.
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§ KPI: 6'727'000 listeners.
§ Listen to the podcast.

https://www.radiofrance.fr/franceinter/podcasts/la-chronique-tourisme/la-chronique-tourisme-du-dimanche-18-juin-2023-6371156


KMM – TV top coverage. 

§ Télématin Week-end, 1st live morning show 
in France, broadcasted on national TV 
(France 2), from 6:45 am to 9:30 am. Different 
topics are addressed such as global news, 
travel, lifestyle, and leisure.

§ 09/06/2023, Gruyère - La star des fromages
suisses. Coverage about Gruyères, cheese 
tasting in the TV studio.

§ Watch the replay (starts at minute 16)
§ Reach: about 880'000 viewers.
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https://www.france.tv/france-2/telematin/4944214-emission-du-vendredi-9-juin-2023.html


KMM – TV top coverage. 

§ TF1 – Le 13h, Un barrage à grand 
spectacle, 27/06/2023.

§ 4'50 minutes on the Emosson dam 
(focus on his historic funicular, the 
development of the dam, interview 
with climbers artificial) 

§ KPI: about 6.4 M viewers.

§ Watch the replay.
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https://www.tf1info.fr/voyages/video-tf1-suisse-le-barrage-d-emosson-fascinant-a-plus-d-un-titre-2261962.html


SCIB – Webinar 02 : Zurich XXL. 

Target: agencies & corporates
Date: 13th of June

§ A 20-minute presentation 
presenting different-sized events 
venues in Zurich.

§ KPI: 92 interested contacts for this 
webinar with a few leads to 
investigate
§ The usual number of participants is between 

40-70 
§ -> Overachievement of the objective 
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SCIB – The Meetings Space.

Target: UK, French and German 
agencies, corporates & 
associations
Dates: 15th to 17th of June

§ Partners: AlpenGold and Radisson Blue 
Andermat

§ 23 meetings
§ Many new high-potential contacts (mainly

for the UK market). 
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SCIB - 16th Switzerland Meeting Trophy.

Date: from June 22nd to 25th

Target: 6 French agencies
§ The team France “Ricolas” won the 2nd

place
§ The 6 agencies were accompanied by 

Franziska Lüthi during their trip to St. 
Moritz and Zurich
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SCIB – Newsletter 03.

Target: subscribers of our DB clients
Date: 29th of June

E-news sent to 2’226 contacts
§ Content: Swisstainable offers (hotels, 

convention centers, trains) 
§ Unique openings: 561
§ Open rate: 25.51 %
§ Click rate: 2.55 %
§ Bounced: 13 hard, 14 soft
§ Unsubscribed: 3
§ 1 lead
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Portugal.
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Content Creator @Valeryia_Gogunskaya.

§ Content Creator, and longboard dancer, Valeryia
Gogunskaya, visited Lavaux and the Montreux 

Riviera. She was accompanied by a 
videographer who produced an original and high 
quality video.

§ In only a few days, her reel on Instagram have 
already reached 145’000 accounts. The video 
was also shared by Montreux Riviera Tourism. 

§ Due to health reasons, the rest of her trip (Sion, 
Interlaken, Walensee and Zurich) had to be 
cancelled and postponed. 
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Timing: June 2023
Marketing contacts: 145’000

Followers: 520’000
Average reach: 700’000 
Engagement rate: 2.9%



100% Women Cycling @BoleiasDaMarta.

§ Content Creator, Marta Durán, a solo adventure 
traveller, participated in the International media 
trip 100% Women Cycling and produced 
several reels and photos.

§ In only a few days, her posts on Instagram have 
already reached 90’000 accounts. 

§ In total, she produced 7 posts and reels, 89 

stories with a permanent highlight of 
Switzerland. 
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Timing: June 2023
Marketing contacts: 90’000 

Followers: 73’000
Average reach: 40’000
Engagement rate: 2.7%



Spain.
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§ This family belonging to our Modern Heidis has 
just launched a detailed guide to Switzerland 
with more than 300 suggestions for family 
activities

§ It is the first guide in Spanish dedicated to 
families where all the regions are integrated 
with gps tracks and online maps

§ Promotion through our SoMe channels, Media 
& B2C NL and distribution of copies to a 
selection of journalists

Timing: June 2023 
Marketing contacts: 215’000 | Circulation: 5’000 copies

M A X

Family Travel Guide with WildKids.
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TVE Mediatrip @ Fribourg Region.

§ «Aquí la tierra» is an informational show that focuses 
on gastronomy, sustainability, crafts and nature 
hightlighting the native elements of each area

§ It is broadcast every night before the news, reaching 
one of the highest audiences of TVE, the first national 
channel in Spain

§ A crew traveled to film three different reports on the 
production of milk chocolate, Gruyère AOP cheese 
and the breeding of native Swiss races of sheep and 
goats

§ The first report has already been broadcasted on 
television on June 27th
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Timing: June 2023
Media contacts: 1’000’000 each program  

M A X



§ Print and online report on the Glacier 
Express in the Magazine, the Sunday 
supplement of La Vanguardia
newspaper

§ La Vanguardia, published in 
Barcelona, is one of the most 
important newspapers in the Spanish 
market 

Timing: June 2023 
Media contacts: 1’917’099

M A X

KMM: Top coverage @ La Vanguardia.
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100% Women with @lauraceldrans.
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§ Laura belongs to our Modern Heidis
family and is a passionate mountain biker 
and a great reference encouraging many 
women to participate in this discipline

§ Her participation at the special 
international trip has been very active, 
publishing to date many posts & stories 
on her IG channel and three videos on 
YouTube

Timing: 18.-24.June 2023
Marketing Contacts: 650’000

195’000 followers

KRIS



Distribution AMoS booklet @ AD Magazine. 

§ Architectural Digest is a high-quality 
magazine focused on design, art and 
architecture 

§ The booklet has been distributed with 
a silicone teardrop glued on a 
double-page advertorial about the Art 
Museums of Switzerland

§ A QR code directs to MyS.com/AMoS

Timing: June 2023
Circulation : 50’000 copies 
Marketing contacts:  167’721 
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KRIS



UK/Ireland.
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Autumn campaign 

Launch of autumn movie in Edinburgh.
§ 22nd June Launch of the autumn 

movie with the stars of the movie 
comedians Jamie MacDonald and 
Julia Sutherland

§ 2 launches, first one for media and 
VIP guests

§ Second launch with trade guests 
and Swiss partners

§ Q&A with Jamie and Julia sharing 
their experiences of Switzerland
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Blum, the podcast. 

§ Launch event for the English version at a 
cinema in East London on 27 Jun

§ Mix of guests: media, content creators, 
partners

§ Interview with Marcus Hurst, Creative 
Director and Co-Founder of El 
Extraordinario, and Alex Herrmann

§ Q&A session with audience and quiz
§ Launch of 1st episode on 28 June 
§ After a successful launch, the journey

continues with paid partnership with mainly
Wallpaper media work
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Blum, paid promotion.
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Blum. 
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• #3 in the UK Fiction charts on Apple on 5 July. Check 
for updates!!

• Position placement in the ‘Fiction Playlist’ on Global 
Player

• Mention in the podcast section of The Guardian 



Waterloo Out Of Home Promotion.

§ 26.06. – 23.07.2023 Waterloo activation to promote GTToS – Waterloo is Europe's biggest 
out of home screen

§ In addition we have animated D6 sheets and run a GEO targeted online promotion
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Recovery - Autumn for Our Senses.

§ Distribution – Main Autumn Spot:
§ Via cinema screen advertising, to targeted audience 

receptive to Swisstainable/ Swiss Autumn messaging  
- 23 June – 27 July

§ Focus - selected luxury, independent, art-house 
cinemas

§ Pre-roll cinema screen advertising, 75sec spot 
showcased on UK-wide cinema screens 

§ Spot featured on cinema ad reel prior to main film 
(Silver placement)

§ Deliverables:
§ (GAP) Guaranteed Audience Package Luxe + Film 

Pack add on – allowing advertiser to select specific 
films that profile highly against a brand’s target 
audience
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Grand Alphorn Tour 19-23 June 2023.

§ 20 Swiss Partners from Destinations, Transport and Hotels
§ 4 cities with London, Birmingham, Manchester and Edinburgh
§ Focus on Grand Train Tour with a mix of presentations, networking and social 

interaction 
§ 169 trade contacts participated in the 4 days
§ Key partners Swiss International Air Lines and Swiss Travel System were 

present in all 4 cities
§ 2 bonus events in London with a Sustainability workshop with Travel Weekly 

and the launch of the autumn film in Edinburgh with the comedians Jamie 
MacDonald and Julie Sutherland
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Grand Alphorn Tour.
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Travel Weekly Sustainability workshop.

§ Discussion: How to work in partnership with each other in furthering 
sustainable travel and encouraging clients to choose sustainable friendly 
destinations. Travel Weekly are publishing a number of editorial articles in the 
coming weeks

§ Speakers:
§ Lufthansa Group
§ Travel Corporation
§ Cosmos&Avalon Waterways
§ NewMarket Holidays
§ Intrepid Travel
§ Hotelplan UK
§ Switzerland Tourism
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Travel Weekly Sustainability.

203



Hidden Valais fam trip 12-15th June 2023.

§ Hidden Valais with focus on culinary 
experiences

§ 6 Tour Operators and Travel 
Advisors

§ For most it was the first time in the 
Valais and they all loved it

§ ST Tour Guide Urs Michel
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Partnership with Inghams.

RHS Hampton Court Flower Show.
§ 3-9th July 2023
§ Inghams are hosting an Alpine 

Chalet and Garden
§ Switzerland Tourism and Swiss 

Travel System are partner with a 
holiday competition at the show and 
supporting activation marketing with 
newsletter, Social media, postcard 
mailing with special Swiss walking 
offers
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North America.
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PROUD Experiences Workshop. 

§ June 5 - 7, 2023
§ Los Angeles
§ Leading tradeshow targeting the LGBTQ+ 

community
§ Organized by Reed Exhibitions
§ Event built on 1:1 meetings, 

masterclasses (educational sessions) & 
Networking events

§ 32 one-to-one meetings
§ Overall attendance: 404 (170 trade buyers 

& 33 journalists) 207



L.E/Miami 2023. 

§ June 12 – 16, 2023
§ Miami Beach, FL
§ Partners: Interlaken Tourism, St. Moritz 

& Geneva Tourism
§ Leading tradeshow for the high-end 

contemporary travel industry (on 
invitation only)

§ Presence with 2 full studios, branded. 
The only Tourism Boards at the show 

§ 55 one-to-one meetings (per studio)
§ Overall attendance: 1,080 (570 buyers) 208



KAM: Switzerland Travel Experience Canada.

§ STE Road Show Canada 2023
§ 29th May – 2nd June 2023
§ Montreal, Toronto, Calgary, Vancouver

§ 17 Swiss partners
§ 160 Qualified trade contacts
§ 80 Qualified media/content contacts
§ 1:1 Meetings/networking opportunities



Impressions Montréal.
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Impressions Toronto.

211



Impressions Calgary.
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Impressions Vancouver.
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KAM: Study Trip Switzerland – SWISS/LHG.

§ Fam Trip Switzerland
§ 21st June – 25th June 2023
§ From: Montreal, Vancouver
§ To: Lucerne Region, Interlaken / Jungfrau

§ 10 Qualified buyers
§ 1 ST employee
§ 1 Group leader SWISS



STP Free Travel Days promotion / 

Hopper campaign.

§ April 14 - May 14, 2023
§ Global promotion 4+1 day and 8+2 days
§ Broad integration in MyS and distributor 

channels. B2C and B2B communication.
§ Also packaged into ST campaign with 

Hopper: SEA, promo push notification/ 
e-mail marketing

§ Target audience: millennials and Gen Z
§ Promo results: US = best-selling market

revenue CHF 4.830.394 and 13,108 sold STPs
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Media Top Result: Town&Country (online).

§ http://www.townandcountrymag.com
§ Date: 23rd June 2023
§ Journalist: Osman Can Yerebakan
§ Title: Big Prices, Big Pieces, Big 

promises: An Art Basel Diary
§ Circulation: 9’460’000
§ Geographic focus: National
§ Featured: Basel, AMOS
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http://www.metrosource.com/


Media Top Result: ARTNews (online).

§ http://www.artnews.com
§ Date: 14th June 2023
§ Journalist: Sarah Belmont
§ Title: The Best Booths at Art Basel, 

from a poignant reflection on memory 
to a broken ‘Clean Slate’

§ Circulation: 822’000
§ Geographic focus: International
§ Featured: Basel, AMOS
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http://www.metrosource.com/


KOL Jordan Watts for Basel.

@Love.Watts, @Watts.On and @Watts.Place
are IG accounts created by digital curator 
Jordan Watson. Renown for highlights both 
seasoned and new art & culture happening 
around the world. 
§ @Love.Watts page which features arts and artists, 

creative events in different disciplines: 2M+ followers 
with Basel cultural activities (Liste, Volta, Art 
Basel, AMOS)

§ @Watts.Place: page which features places and spaces 
around the globe. 450K+ followers with Basel 
touristic activities

Impression: 1’500’000
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SCIB NA: IMEX Frankfurt.
May 23 – 25, 2023

§ Total of 3,883 buyers from all over the world
§ Total of 2,900 exhibiting companies
§ 18 Swiss partners were represented at the 

SCIB booth 
§ Ovation Global Fest networking event

§ SCIB NA:
§ 15 individual appointments (scheduled and walk-ins)

§ 1 NA HB group presentation 

§ 14 new contacts

§ 4 new companies

§ 4 new RFPs

§ 2 potential Switzerland Refresher
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SCIB NA: Incentive Research Foundation 

Invitational (IRF). 
§ IRF in Las Vegas, NV
§ June 5 – 8, 2023
§ Partners: SPH, VJ, Sandoz F, 

AlpenGold & Bucher and Dolder & 
Bürgenstock via LHW

§ 530 attendees, 1;1.5 ratio
§ Networking, sessions & Cabana Day
§ Swiss Prize raised $19.5K (value 

$31K) during a live auction 
§ 48 new/updated contacts
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SCIB NA: Webinar with Creative Group and 

Maritz.

§ June 14 & 15, 2023
§ 30-minutes customized webinar
§ 12 Creative Group team members
§ 6 Maritz team members together with 

SPH
§ Journey through Switzerland with focus 

on CH USPs, top properties, news, 
activities in each partner destinations, 
quiz at the end of the webinar 

§ Intro SCIB followed by presentation 
SPH
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Brazil.
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KAM/Digital Newsletter: Geneva

§ Highlight: Geneva dedicated newsletter
§ 02nd mailing: June 01st and 15th

§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 25%
§ Newsletter link: 
§ http://smtp.mailnewsdobrasil.com.br/email/S

UICA-06-DE-24-2023/suica-06-de-24-
2023.html

§ Key partners highlighted in the content:
§ Geneva Tourism
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http://smtp.mailnewsdobrasil.com.br/email/SUICA-06-DE-24-2023/suica-06-de-24-2023.html
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http://smtp.mailnewsdobrasil.com.br/email/SUICA-06-DE-24-2023/suica-06-de-24-2023.html


KAM/Digital Luxury Newsletter: The Woodward 
Geneva
§ Highlight: The Woodward dedicated luxury 

newsletter
§ Mailing: June 09th and 28th

§ Mailing:
§ 700 mails for luxury travel agents

§ Opening rate: 58.63%
§ Newsletter link: 

http://smtp.mailnewsdobrasil.com.br/email/S
UICA-08-DE-24-2023/suica-08-de-24-
2023.html

§ Key partners highlighted in the content:
§ The Woodward Geneva
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http://smtp.mailnewsdobrasil.com.br/email/SUICA-08-DE-24-2023/suica-08-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-08-DE-24-2023/suica-08-de-24-2023.html
http://smtp.mailnewsdobrasil.com.br/email/SUICA-08-DE-24-2023/suica-08-de-24-2023.html


KAM: Switzerland Travel Mart (STMH) - Health edition 
2023
§ 25-30 June 2023
§ Kempinski Palace Engelberg
§ 03 buyers from Brazil: Vera Moller, Teresa Perez 

Tours (Luxury travel trade); Nadime Alves, Credit 
Suisse (Family office); Dr. Joao Daher, Cosalud 
(Medicine/ Doctor)

§ 14 Swiss heatlh suppliers
§ One-to-one appointment and networking 

opportunities for the brazilian buyers to meet 
swiss tourism partners within health tourism 
segment

§ Post convention tours: Preventive medicine 
program (2 buyers) and Acute medicine program 
(1 buyer)
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KMM: Media Trip Zurich Art Weekend & Lucerna.
Versatille Magazine. 
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Between June, 8th and 13th

Versatille Magazine 
Ø Printed version: 20K copies per day.
Ø Online version: 594K Page views per month. 
Journalist invited: Giulianna Iódice. 
ST Brazil supported: Flights, STP and programm.  

Forecast for the media publication: August. 



KMM: Media Trip Health Tourism
Jornal de Brasília 
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Between June, 9th and 11th

Brasilia’s newspaper (the main newspaper of the
Brazilian capital). 
Ø Printed version: 23K copies per day.
Ø Online version: 12MIO Page views per month. 
Journalist invited: Marcelo Chaves. 
Media Trip focused on Health Tourism involving
interview with specialists and sight inspection at
the clinic.  
Trip supported by: Swiss Medical Network. 

Forecast for the media publication: July.  



KMM: Media Trip Swisstainable by Design 
Jornal de Brasília
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Between June, 11th and 17th

Brasilia’s newspaper (the main newspaper of
the Brazilian capital). 
Ø Printed version: 23K copies per day.
Ø Online version: 12MIO Page views per month. 
Journalist invited: Marcelo Chaves. 
International Media Trip organized by ST HQ 
covering St. Gallen, Schauffhausen, Lucerne
and Interlaken. 
ST Brazil supported: Flights and STP. 

Forecast for the media publication: July. 



KMM: Media Trip Women Cycling 
@raqueliendrick 
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Between June, 18th and 25th

Brazilian digital influencer representing
Brazil at the Women Cycling Media Trip
@raqueliendrick 34k followers
International Media Trip orgenized by ST 
HQ ST Brazil supported: Flights and
STP. 

§ 10 feed posts 
§ 115 stories 



Campaigning & Activation: 
Raclette with Forbes Brazil.
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14 June 2023

§ Get together traditional Swiss raclette 
dinner organized for Forbes Brazil. 

§ Objective: reinforce our collaboration 
towards HNWIs from Brazil (media).

§ Switzerland Tourism team presence:
§ Fabien Clerc, Market Manager

§ Presentation of Switzerland by Market 
Manager, with focus on gastronomy, wine, 
touring and health.



Campaign & Activation: 
Dinnner with VIP Guests. 
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June, 20th
§ Dinner offered by ST to 11 women from

Agrobusiness region in visit to São Paulo city. 
§ Event offered in partnership with Assessorato

travel agency – Key Partner. 
§ Buergenstock Resort offered a voucher 

including 2 overnights for a lucky draw.  
§ Dinner at Donna Restaurant. 
§ Gift bag: Post card containing a qr code to 

MySbr, chocolate Lindt, travel organizer
Victorinox, balm Nescens. 

§ ST presence: Fabien Clerc, Natália Leal. 



Campaign & Activation: 
Dinnner with VIP Guests.
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KMM: Media trip return 
CNN
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June, 3rd

§ Media trip around to Switzerland covering: 
Zurich, Grindelwald/ Jungfrau, Luzern/ 
Engelberg/ Titlis, Vevey and Gruyère

§ 3rd episode broadcasted in June. 
§ Audience – 5MIO 
§ Online coverage: website and social 

medias (Instagram and Youtube)  

§ Click here to watch the 3rd episode

https://www.youtube.com/watch?v=BgObuC65wm8&t=1791s


Press Release: Summer 
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June, 30th

§ Press release highlighting the
Summer season. 

§ Mailing: 600 journalists



Campaign and Activation:  Digital Campaign 
Summer Season in Zurich. 
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June. 

§ Meta Campaign to promote Zurich during the 
summer 

§ Total of impressions: 1’815’910
§ Reach: 793’165
§ Clicks on link: 103’733
§ Investment: CHF 2’920

 



Campaign & Activation: Destination Wedding 
Constance Zahn 
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June. 

§ Banner online on Constance Zahn website.
§ Constance Zahn is the best destination

wedding media in Brazil
§ Campaign for 3 months
§ Page views: 1.2MIO/ month
§ Link MySwitzerald.com

https://www.myswitzerland.com/en-ch/experiences/wedding

