Markets East.
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Recovery: Grand Train Tour in the media

spotlight.

= Multi-channel media cooperation with one
of Germany's largest media houses Hubert
Burda Media.

= Marketing mix with advertorials and native
articles (digital & print) as well as large-
scale distribution of the RF video.

= Brands: Focus, Elle, Esquire,
Sportsillustrated, Playboy, Bunte

= Campaign Goal: Raise awareness of
Switzerland to a new level and thereby
increase interest in the GTToS.
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Switzerland.

iregermany mit myswitzerlandde

FOOTHALL ~ BASKETBALL  FUSSEALL  FORMEL]  TENNIS  MENR SPORT

TRAUMHAFTE SCHWEIZ: ROGER FEDERER
EMPFIEHLT "GRAND TRAIN TOUR OF
SWITZERLAND"

Roger Fadarer ist einer der berGhmtssten Schweizer der Walt. Als Tennisspisler beroists or
die ganze Welt Aber am schinston st es. wenn o zurick i seine Heimat n die Schwoiz

kommt. Die Stadte traumhaft schin. FOr eine
Schweiz-Reise empfiehit er die "Grand Train Tour of Switzerland™.




Austria/Hungary. Switzerland.




W

N _
207

<

¢ \r/\\i‘
ZHPN

Switzerland.

Falstaff Switzerland special.

Falstaff is the leading magazine for gourmet, wine,
travel, and art & culture in the D-A-CH region.
Extensive (from 5 pages) editorial partner presentation
as a gourmet travel destination as well as focus on
Swisstainable and Day Trips and presentation of the
Grand Tour of Switzerland, Grand Train Tour of
Switzerland and 100% Women in the Switzerland
Special as well as on the homepages www.falstaff.com
as well as in the newsletter, on social media and in the
Falstaff ePaper m D-A-CH region.

Magazine size: 96 or 120 pages + 4 pages cover
Release date: end of Mai 2023

Contacts: 1 485 250
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KMM: Group media tour Switzerland.
"Discovering the Mittelland route by bike".

= Group media trip from Solothurn via Murten
to Yverdon-les-Bains by e-bike in
cooperation with Eurotrek/Eurobike and the

destinations.
= Participation of 5 Austrian media

representatives for the following media:
= Ausgeflogen.at

= Kleine Zeitung

= NON Niederosterreichische Nachrichten

= TALL

= 55plus-magazin.net

= Date: 11.-14. Mai 2023
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KAM B2C evening with Sabtours. Switzerland.

= Presenting Switzerland together with
STC, RhB and Pilatus to sabtours
clients in Linz. The event has been
supported with Swiss chesse.

= 09. Mai 2023

= 54 participants
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Czech Repubilic. Switzerland.
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Native microsite by Czech News Center. Switzerland.

=17.4.-14.5. 2023

= Summer promotion of Davos
Klosters, ESSVM, Schilthorn, RhB
and STS via microsite by Czech
News Center.

= 3 additional native advertorials —
Lide a Zemé, Reflex and E15.

= 12.897.600 Marketing Contacts, 3m
40s average reading time.

11


https://bolavazada.nativecnc.cz/

FAM trip “"Swiss Alpine adventure with trains”.

= 30. 5. -4.6. 2023

= FAM trip in cooperation with Zermatt
Bergbahnen, Schilthorn Cableway,
Pilatus-Bahnen, Engelberg / Titlis P
Bergbahnen and Lucerne Tourism i%?%?‘@
for TO’s focused on active vacation
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Switzerland.

and Swiss public transport.
=7 T0O’s
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Future activities. Switzerland.

= Group media trip "Swiss Peaks”

= Photo academy “Mountain magic”
= 100% women trip gl
« Mini Int. Media Trips e S e B

ot
o

“ >

= ST GTToS map insert

= Branding days

= Biking project in August
= STM in Geneva

14
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KMM: Individual media trip with onet.pl. Switzerland.
.17 — 21 May
- Grand Train Tour of Switzerland and Podrézowanie
e Swiss made
outdoor activities —

- Lucerne, Interlaken, Zermatt
= Content for publication in special
service on onet.pl — Swisstainable

travel

- Recovery project =

krajobraz.

®  Zdecydowana wigkszoéé miast Szwajcaril
charakteryzuje si¢ polozeniem nad wodg. Kgpieliska
nad jeziorami czy rzekami stwarzajg Bczne...




KMM: Individual media trip with NG Traveler. Switzerland.

- 19 — 22 May

- Grand Train Tour of Switzerland

- Interlaken, Montreux, Lucerne

- GoldenPass, also Belle Epoque

- SoMe creations on spot, content for
eGuide GTToS experiences

- SoMe reach 170’000

- Content for our updated e-guide
GTToS




W/
\({%)317
t’_@§/ N\
7

\Ji <

£ ",'\‘

KMM: Individual media trip with Newsweek. Switzerland.,

- 29 — 31 May

- Grand Train Tour of Switzerland

- Focus on BEX

- Chur, Davos Kilosters, historic train B

- Bernina Express experience gms'lama'ilid”m

- Content for publication in special P e AT AN o
service on newsweek.pl and for a
special for BEX in August

SZWAJCARIA
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KMM: Mini int. media trip — Swiss cities. Switzerland.

- 21 - 26 May

- Little hidden pearls

- SoMe (Instagram and Facebook) on
spot, stories, posts

- Content for our ebook "Cities” to be W ki =~
published BRe 2 il O TR B

. Blogger "W poszukiwaniu $wiata” Wl - ‘

qu od btyltkd
czy doy




KMM: Group media trip with Agora. Switzerland.

- Agora publishing house (leaders in
print, online & radio)

- Print, SoMe, radio, www

- 24 — 28 May, 6 pax

- + 2 extra days for 2 journalists

- Grand Train Tour

- Lucerne, Lugano, Pilatus, Davos

- GOPEX, BEX, Voralpen Express

- Content for publications on wyborcza.pl,
Zloteprzeboje.pl and wysokieobcasy.pl




Campaigning & Activ.: Supplement in Gazeta Switzerland.
Wyborcza.

= GTToS = =
- 19t May - Friday edition ’r%é‘)’éi’)‘a'ﬁg WIE——3 "
= 120’000 copies — =

= Train to nature

= Summer and Autumn in Switzerland

= Focus on sustainable travel, train
Inspiration

= Content from our market partners




Campaigning & Activ.: Contest with Wysokie Switzerland.
Obcasy.

= Contest with women’s magazine N——
Wysokie Obcasy, section "women gf S m\;"fw':é‘m mﬁ.ﬁ‘z‘.&‘;ms
on the road” o

= One month challenge

= Prize: Grand Train Tour of %ﬁfﬂﬂﬁ;wnie
Switzerland trip in September e
= Contest promoted online and in print - _

- Over 490 participants BOOK

Lubisz fotografownc? Na urlopie czy w nhnhouﬂpodmzy s
whadnle ty jested osobq, kidra KOBIETY W PODROZY
wyjatkowych sytuacii, kadriw, Imkllmlth: Lubisz utrwalad to,
o chg wokdl zachwyca na cyfrowe) “Kisxy™?

A uwabana. 3o s oo, crufry & wacll wytapaeas Ckame Taoerenty LR P |
g s v Odkrywaj swiat aktywnie i
e

i 1ty s b wodragene o ghtech Dptac. (0 perrdstrwia oo e | g s

wela wygraj wyjazd do Szwajcarii!

Kanakirs 1w o I8 kowbeonie o god. 5000 S0 I8 maje G0 gods. 1258,
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Campaigning & Activ.: Swiss Embassy Switzerland.
exhibition.
= Exhibition on the fence of Swiss
Embassy

= Prominent location in Warsaw
= 17 panels with focus on Grand Train
Tour

= 1 panel with map and panoramic trains T VR TN T C o
= 1 panel with focus on Swisstainable N g % \‘; TR
= 2 panels for each panoramic train | | B N ...l o T I
= QR codes to our eGuide GTToS - -
= Timing: from May till end of September




Campaigning & Activ.: Facebook week for

partners (1).

= Engelberg Titilis week

= Organic posts published every day

= Inspiration and ideas for active time
and attractions in the region

= Reach around 51°000

Switzerland.

Srwagania. (P - Polish) &
@smnm-mno . ~ 0. 14\ °
; g G- 1y » o Lo 2o 2ud whals e Wit h - dreralirg SOOK 188 (¥ Iereer 2 aewd G skt 32k v

Engelbeng to 2 PEWRCACH) Jecna 7 nafbard roweramiTey Lrgeiterp | jogo alpeka chobca 8 wige Sha Was Kealymi propoycies na taky

ranych wirdd Polshdw srwajcarsiich poeakich

COWOEsh. Sl POSVANTION: w POMCE JIWETHCTS NG (rINGE wiTYSTM CIpMEIOWRT STy
Tl 2iwodom w Shohach NarOR SO, dnal 1egRon Len # 00 2aclerswirnd DAa rve wter' Ourighd Zbudowany™ S kolehom orar Tadbanym LHakom 7 Wewolcly SoTtanec ty
=

A, T RRYCH W O Ty ST TaCIWY TR (T DI Ogh 19 Dwich kolach
Lachwrytal 3 wasenabotog regone [ W Engeltenpy Daaiec wiele 11as (e roweriw
QOniich, & wisdd nacekawiry.. See more

CRobca ENGelergy [T wprost eaing (9 micAniie wpckOwek POrskich | Aoweawyoh
HArdiw orar Bmowego stabedstag - Lk, Aawel ltern! @

Wty Dy babeerbery Wit iy wysokie, shute lodern s2czyty A See mere

Srwajcaria. (PL - Polish) ©
p “ @12 My at } @

Tihs %0 perta w korone Engeibergu. [ Winoszacy sq na 3238
OADRCY, e 102 JOSINC I Wil WIAZen | ATakCh Odwiadz aacy™)
Srcaytons partis Tithes shuta jest lodem, wige 2 tatwodcly
SChOAZIC 5ig POSCIaS letrech VpAOW, 3 taka UG w Drazacym s
oawienva £

Dotarcie na gorg utsteriag kol Inowe - Tasks Xpress | Titks Ro
L dochera do gdeney stach polotone] na .. See more

2704 %7 -
Pecphe reached Erjagererty Boost pos!

oo ects & shares



Campaigning & Activ.: Facebook week for Switzerland.

partners (l1).

= Pilatus week

= Organic posts published every day
= Inspiration and ideas for active time

and attractions in the region
= Reach around 64°000

@ Sreajcania. (PL - Polish) 5 o1 Pilatus. @ Sewaana, (M - Polish) Peatas
. ‘o

o ° " >
de budn podow, cetancds | zachwyt [} Wincezacy siq w Preaipach Segtonve rocy wobo w glr ech e dodeadctorve @ T
w Certraine) STwaicant masyw U W SAZITRCE PINGIATYY | BOGITtWO By SOy W 201y Ve St e L
arakch, kibepch I0ecydowanie warto doswiad: tom! @ Cudirare parw aevy Tabe Grbead rer g e W 1
peizade pOlraty Zahipnatyzowal pigknem. @ Modenry Na wynchokc! poned 2000 m npm. wybudowsns by dwa hotele. i) Naslaracy & ok - 4

wy hetel PR K Dowslr w 187

e u Oferge 3 on, biden pocwalang N

misfscowodcl, proede warysthies Lucerng - odwiecn . DAy wypod Dyret. hebe rael merresiey | wpliowy Bepavhe w  See mare

olnk .. See more @ Srwajcaria, (PL - Polish) ©
. "9 |

orech Kannondm ORz dwiecqce wokdd riego o Imroky

Poina zachwytdw podedl na Platus ZecTyna sig jul w

MASYWY, 8 Opedc2 plszej wadrdwki motns dotrzed ty
wyitkowe! @

Wiazd na Pilatusa motiwy jest od dwéch stron - od pol
dostanienyy sig tutiy kolejky 2 Alprachstad. i Kolejky 1
koleky 2qbaty dwiata -~ Platusbahn. o

Zostada 0na uruchomicna w 1889 roku, a nachylenie jo

Pesghe seained Erpaperrns.

678 938
Peopie reacted Engagements Boost post

Q0



Campaigning & Activ.: Facebook week for

partners (lll).

= Aletsch Arena week
= Organic posts published every day
= Inspiration and ideas for active time

and attractions in the region
= Reach around 54°000

° o
Pohudni Srwaicarii usiane jest wysolomi gdeami | przyrodniczymi cudami. 3 Obszarem, kibry
potglnie Zachmyca jest Aletsch Arena. Rogion ten jest wydmienily propozyci) s aktywne
letnie wakacie w bezposdredrie) 13cInodcl 2 majestatyczng natury. @

@ Szwajcaria. (PL - Polish) = at Aletsch Arena

W Aletsch Arena poczujenmy pramdzing wolnodd. £, Region ten 2naiduie s w potudniowe)
W, DAMINSIrACYINe ZHMUC C2g4C kantonu Valas. To wiasne Uty 2etinienmy sig 2
odowcowym kelosem - lodowoem Aletsch, ktory jost S

@s:wqium (PL - Polish) ®

2,867
Pecple reached

Q0

Najpdhulszy lodowiec Alp, masywna i imponuiqcs raeka k
Ten lodowy gigant mierzy 22,6 km, a swéy poczatek ma
prrebgczy Junglraupoch. Wyplywaiqoe stamtad ctery |
misjscu, Kidre nazwano Konkordiaplatz. W najgrubszym
metrow, 3 wage lodowca szacuje sig na 10 milarddw tor

Ze waglqdu na swoig Poteoe razywany jest Alpejskin Ty

W

N N
=

ZWNON
g N

Switzerland.

Sawaicaria. (7L - Polish) ®
. PRI

Alet Jest gerialoy wyborem dia csdb, hidre wakincie Cheq SOodrd aktywnie
wdrowd £o dhagich kiometr ach wisowiskoaych sabiw.
W regionie Aletsch zraydziecke okiolo 300 kilometrdw oznakowanych | Swietnie Uirzymanych
Wedrowhowyeh siakiw peszych. J Prowdszy one Zaowno wadhil j2ors losowes
Aletschgletscher, jak | gramiami s2c2ytow, & Likte prreciwleghmi do doliny ledowcowe)
Thoczami, skad mobemy opladsd IMponuRCe slpesiie PANCATIY, MmN, Na CIterotysRCINL
See more

@

25 SR,
tromererts Boost pos
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Campaigning & Activ.: ST Facebook promo Switzerland.
posts.

= Biking inspirations — 100% women @) sovemi o1-vo o

= Grand Tour of Switzerland 20 Lnfamien ot o rachme e
= NG Traveler - Swiss Edition
= Reach around 350°000

S  TRAVELER A
= SIWAJCARIA - & T
1l




Campaigning & Activ.: ST Facebook stories. Switzerland.

= Reqgular stories on ST Facebook
a Szw ria. @ 58 min
v

= Different topics, stories for partners e A _—

- Interaction with viewers v
- RhB/Engelberg Titlis/Pilatus E“ge"??"g
iIntegrated B

= Avg. weekly reach around 9°000

na aktywne spedzanie czasu podczas

ENGELBERC °

letniego urlopu jest w Engelbergu mnédstwo. Gesto

]
w\ rozwir swietnie utrzymana sieé szlakow

ejki § wyciqgl gorskie

LS NS
hnsouns truktury turystycznej

it byt tu bedzie niezapomniany!
W Engelbergu dotkniemy te: 5000-letniego lodu

\\\\\
Znajdujycy sig w Centralnej Szwajcarii Engel

1o genialne miejsce na przetycie letnich prz)y s
¥ P S ! ~ lodowca Titlis, w towarzystwie ktérego schlodzimy
Spektakularna natura nbeprzerwanie od X a
sig w upalne letnie dnioglydajac alpejskie panoramy.

zachwyca odwiedzajgcych

Przez najblitszy tydzied bedziemy prezen

Wam pigkno i atrakcje Engel
zaskakuje | czaruje milodnikow gor

beszo, na dwoch kélkach, a nawet todzi

[ prsens |

[ ® ENGELBERG-TITUS ]

A Udostepnij
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KAM: SWISS meetings in Warsaw. Switzerland.

= 4 SWISS representatives visiting
Warsaw
= Meeting at the Swiss Embassy and
Chamber of Commerce
. Business lunch with 6 KAM ﬂ
= Discussion and exchange regarding SWISS
possible new SWISS connections
from Poland, sharing of market
Insights
= Potential and challenges
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Campaigning: Local Arab content creator trip. Switzerland.

= Date: 12 -16 May

= Local Arab content creators Noha
Nabil and Abdullah Al Jumah visited
Lucerne and Geneva

= Partner: LUV, GVA and Mandarin
Oriental

= Instagram: 290,310 likes, 1,605
comments, 209 stories

= KPls: Total: 8 Million views

30



Campaigning: 100% Women Celebrity Trip.

= Date: 12 -19 May

= Sheikha Madiya Hasher Mana
Rashid Al Maktoum, member of the
Ruling Family in Dubai and cycling
enthusiast was traveling to
Switzerland

= Instagram: KPlIs: 3 posts, 30 stories,
overall impressions 400°000. Various
stories via Snapchat.

= Partners: Geneva, Crans Montana

R/
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Switzerland.
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Campaigning: Flower Power Challenge. 2nd Switzerland.
round.
+ Date: 10 APR — 30MAY o —
- Meta campaign highlighting different —— —
flowers from different Swiss regions

CSY A 2y m)

through quizzes and questions. E.g. the
end consumer had to guess which
Swiss flower suits their personality best.
= Partner: Interlaken (MiB), Gstaad (MiB),
Lucerne, Zurich, Geneva
= Results: Meta:

= Impressions: 2,834,727
= Poll responses: 94,610

32



KAM: Arabian Travel Market 2023. Switzerland.

= Date: 02-05 May

= KPIs: 40K visitors, 2100 exhibitors & 800
leads.

= Matthias Albrecht participated in 2 panels a
45minutes (Rural Tourism & Story telling) in
both Swisstainable was key.

= Partners: All

= ATM is still very expensive with small ROI
compared to Pre-ATM workshop. => To be
present every few years for branding
reasons

33



W/
T

S+ 4

/,, A\

Campaigning: STS pass campaign. Switzerland.

= Date: 14 APR- 14MAY

= Meta campaign promoting the Swiss
travel pass promotion.

= Impressions: 8,288,730

= Clicks: 28,329

= Reach: 945,510

= Swiss Travel System

|osse. (SA, AE, TN - Arabic) @ .., 3¢
-
Sponsored -

Don't miss out on this incredible offer! Benefit
from this promotion and get your Swiss Travel
Pass with free travel days between ...see more

y =
10 days of u lmtod! ol
for lhopce' n 8-day

N poss

swiss.raileurope.com
Get your discounted Swiss Book Now
Travel Pass now.

34
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Campaigning: Family Hotel digital push. Switzerland.

= Date: 11 — 15 May mtérgjg,As,TN-Arabic)o - X

= Meta 500 CHF boosted post for Sl e i s
hotel partner. LD e A0 Al s 0T

- Impressions: 744,481 3 |

= Clicks: 7,834

= Reach: 499,712

= Titlis Resort

e
Local & travel website EEARNMORE

OO 15 1 comment

35
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KMM Medla Trlp frOm KSA Swit/z;r‘land.

= 18-22 May.

= Partners: Bern & Interlaken.

= 5 Journalist: Alam Arrajol Magazine,
Sabqg online, Platinum Magazine,
Laylaty Magazine, Ashraq Aawsat
Newspaper.

36
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KAM: Winners Famtrip of race to Switzerland Switzerland.
UAE.

= Date: 17 - 21 May

= Partners: Lucerne & Geneva.

= 10 UAE Travel Agents: Omeir Auh,
Al Rostamani, Dnata Travel, Seera
Travel, Uranus Travel, Orient Travel,
Lush Escapes, Mercator Travel,
Travel Counsellors.

37



KAM: Winners fam trip of race to Switzerland Switzerland.

KSA.

= Date: 14 - 18 May

= Partners: Zurich & Lugano.

= 6 KSA Travel Agents: Crystal
Magazine, Saudi Online, Latifa
Magazine, Mubasher News, Al Bilad
Est, EatnStays.

38



KMM: Media Trip from KSA.

= 14-18 May.

= Partners: Zurich & Lugano.

= 6 journalists: Crystal Magazine,
Ahlan Wa Sahlan Magazine, Latifa
Magazine, Mubasher news, Al Bilad
Newspaper, Eat N Stay Magazine.
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Switzerland.
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SE - Media Partnership Utemagasinet. Switzerland.

= Utemagasinet, Sweden’s leading TToe
outdoor magazine, 88’000 readers.

= Topic: Hiking, Trail Running,
Outdoors

= Activation: 4 pages adventures in
the Valais Region including offers
and push of the Valais Shop.

= Published May 2023

Skriiddarsydda paket

Saas-Fee/Saastal

Over raviner med en bergsguide
En erfaren bergsguide tar med dig pa
ett makaldst aventyr genom den vilda
Fee-kanjonen fran Saas-Fee ner till
Saas-Grund. Den spektakulara turen
gar genom vattenfall, ver hangbro-
ar. langs med stegar och vajrar. En
garanterad hojdpunkt under turen ar
zip-linen.

Boka har: www.saas-fee.ch

Thyon

Besok en ostfabrik

Passa pé att efter en dag full av aktivi-
teter besoka en ostfabrik. Inés moter
upp vid Alpage de Thyon och under
besaket far ni bekanta er med traktens
Klassiska Hérens-kossor, allt under de
vakande bergens dverinseende. Efter
mjslkning far ni en initierad lektion av
ostmakaren Georges i hur osten tillver-
kas och foraras.

Boka har: www.thyonch

Nendaz/Veysonnaz

Vandring i Nendaz

Hanfdrs av den otroliga naturen, dver-
natta i en mysig bergshytta och njut
av underbar mat - det har ar vad som
vantar dig p& en Nendaz Trekking. Ar
du redo for ett riktigt aventyr? Ge dig
ut pa en tre eller fyra dagars vandring
| oslagbara omgivningar och Svernatta
tvé eller tre natter | en bergshytta. Ett
underbart satt att tillbringa en lang-
helg.

Boka har: wwwhendaz.ch

%

z

R

oreimiy 4G

Region Dents du Midi
Fondue eller raclette I det fria
Unna dig sjalv en harlig middag | det
frial Region Dents du Midi ordnar alit
det praktiska och allt du behdver gora
r att knyta vandringskangorna, ta pa
dig ryagsacken och vandra till en fa-
voritplats for att njuta av en harlig fon
due- eller raclette-middag.

Boka har: wwweregiondentsdumidich

»

Sastal To

M\ (8
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SE - Media Partnership DN. Switzerland.

= Native Long read Article in Dagens Industri. e ——

LUL eIl [nnehall fran Switzerland Tourism

The article was written and produced by
journalist Lars Collin. Dagens Industri is the
leading finance paper in Sweden.

= Activation: Native long read about the Valais il
Schweiz i topp:

region Bergsvandra i Valais "~
= Topic: Outdoor activities, local products, | sommar
high end hOtels I regionen Valais i sydvastra Schweiz vimlar

det av toppar 6ver 4 000 meter. Sa varfor
inte vdlja en sommarvandring i trakterna

= AftiCle WaS pU inShed May 22nd ‘E:"‘;EZZE/'X:dyi;:::a::sl:?:lFéic“:/niﬁi?%t:hyon
= Impressions: 1 Mio
= Readings: 5551

42



SCIB — Native in Financial Magazine Realtid.

= Online week 17 and 18

= Incorporated in the daily newsletter

to 10.300 recipients
= 1288 readers of the article

= 1,4 min average reading time
= Article covering activities, food and
meeting options in Interlaken.

0 B @ realtid.se
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Switzerland.

«

Log In | Swit... E-Newsletter  Trade Corner ...ic Countries

Telegram P Industrivdrdens substansvérde sjonk till 298 kronor per aktie i maj

Toppklass pa toppen i
fantastiska Interlaken

e
B

Faciliteter i topp » ande mat och tiska mojligheter for
avkoppling och néjen. Schweiziska Interlaken ir den perfekta
konferensdestinationen for nista arsplanering eller budgetmaote.

Lindvall

har inte
sa
mycket
att vara
stolt

43



SCIB — IMA yearly meeting in Malmo. Switzerland.
= SCIB took part in a conference for e
Nordic Management Assistants |
= 43 assistants from Sweden and R Switzerland s
o . | v Convep’nor W
Denmark participating W B ccntveb — TR

= One lead for 500 pax generated.
Many new contacts made.

44
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b
KAM: Market Visit Simon Taiwan / Sales Calls.  switzeriana.

= Date: 8-9. May

= Market: Taiwan

= Description: Two days of agent
visits together with Simon,
discussing about challenges and
opportunities in the Taiwan market

= Budget: none

= Result: Qualitative interactions

46
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KAM: VIP Event Market Visit Simon. Switzerland.

- Date: 8. May

= Market: Taiwan

= Partner: RhB, LX, JR, STC

= Description: Dinner networking
reception with important local
partners and stakeholders in the
framework of Simon’s market visit.

= Budget: 53'000 NTD

= Result: 30 key accounts and
partners participated;

47



KMM: Booking.com Sustainable Media Event.  switzertana.

- Date: 10 May

= Discription: invited by Booking as
panel speaker, on sustainable and
post-covid trend topics.

= Budget: none

= Result: 20+ Shanghai media and
KOLs
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KAM: Caissa Beijing Swisstainable GTToS. Switzerland.

- Date: 24May kick-off
= Discription: 150N GTToS, each
group 15pax, total 4 groups May —
June. Hiking and biking as
highlights. RMB53'399+ per person.
July and August 2 further groups in | \
olanning s R e

| ////////' ) 1/
/ .//W'

support product development, LOGOs and
banners, give-aways etc

= Results: 8400N, 60+pax

';{

N

Y
b o
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KAM: Accor Swissotel China GMs workshop. Switzerland.

- Date: 24May

= Venue: Sofitel Honggiao

= Discription: Swissotel China GMs
workshop, totel 12 GMs. ST is
invited to present Switzerland as a
travel destination as GMs inspiration
of re-branding “Swissness and
Sustainable”

Switzerland.

ELTERESEE
FUAREEREFZE, L5REE, fERSEE
=imie+ Ms. Grace Gao

S ‘-': Jm%biﬁg émﬁﬁﬁ djmm__—‘\ =
}gim ‘;' s A
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IMEX Franfurt with Accorhotel Pre-tour.

= Date: 18 — 22 May 2023

= Destination: Geneva, Vaud and
Zurich.

= Jointly worked with Accorhotel
delegation, 4 nights in CH.

= 10 agencies from Beijing, Shanghai
and Chengdu were invited.
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Beljing Business Daily Tourism Recovery Panel. switzertana.

= May 11th 2023

= Beijing Business Daily Think Blue
White Paper release

= Tourism Recovery panel ' Y @

= ST as guest speaker share the v
recovery | Gomanon ;&ﬁlanmmxnmﬁ & mcindith o

= Information and Roger campaign

3 uusmuam&vg
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Promotion: Lecheng international school spring  switzertana.

market (B2C).

- Date: May 7, Beijing

= Description: International school spring
market, ST present a Swiss Train as a
central image of Switzerland during the

event, all strapartners get a booth for free.

= Partner: SWISS, STS, Swissmooh, VX,
Kambly

= Budget: Promotion

= Result: over 4,000 students and their
families
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Promotion: Fangcaodi International School Switzerland.
Spring Fair (B2C).

Date: May 13, Beljing

Description: International school
spring market, free booth for ST.
Partner:

Budget: Promotion

Result: ca. 2,000 students and their
families
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Promotion: digital pocket guide miniapp. Switzerland.

= Ver3.0 launch, change to summer

version
= Description: summer partners o, %
_ B 2o 4
contents update, ad & video by i) )

= Partner: STS, SWISS, Geneva, LLR,
VAUD, Zurich, RHB, Ticino,
Mammut, Appenzeller Bier, Hertz,
VX
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KAM — Webinar.

= Date: 23" of May
= Description: Monthly webinar

training

= Partner: BLS, Jungfrau Partners
= Result: 116 participants online
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Swisstainable: Tencent Channel Light Chasing. switzeniana.

= Date: 18 May
= Description: Promotion on Tencent
video APP and Website focus banner

= Topic: Swisstainable Pes e o # 1) P
- Budget: No = e e T ﬁf& f]

= Result:

= Tencent video APP travel channel: 190,000 =
. . EE«@E{%?H R?ﬁ%@ﬁﬁfﬁé [
= Tencent video APP Lifestyle channel: 259,000 e -
. : A £ il
= Tencent website: Lifestyle channel: 752,000 R A

ZIEREEERRNR r%?%ﬁ ﬁ#
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C&A : Swiss Spring Street Festival Partners’
Weekend Events.

= Partners’ Weekend Events.
= Upload photos taken at each partner zone with

designated hashtags
= Distribute customized T-Shirts at the event site as

rewards

= Results :
= Per day avg. 20,000 visitors
= Generate min. 100 postings for each partner
(including #InLovewithSwitzerland)
1st weekend: Valais (#valaiswallis_kr)
2nd weekend: Zurich (#visitzurich)
3rd weekend: Luzern (#MyLucerne)
4th weekend: Schilthorn (#schilthorn)
5th weekend: STS (#swisstravelsystem)

okl
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Switzerland.
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KAM: 2023 Swiss Travel Academy. Switzerland.

= 3rd Seminar of STA
= Date: May 25", 2023
= Venue: Swiss Embassy in Seoul
= 14 KAs of 17t STA participating members

= Program
= Destination LLR Trade Presentation
= Lucerne city and Mt. Pilatus ppt by ST
= Local Rep. Presentations :
= Mt. Rigi and Lucerne Lake Navigation by
Jay Maeng
= Mt. Tiltis by SeA Park
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KAM — STE Japan 2023.

= STE in Osaka and Tokyo with 16
Swiss partners and 123 Japanese
buyers.

= Two days of open workshop and a
VIP buyer day including social
programme.

= Swisstainable as overarching topic
with sustainable give-aways
(seeded paper with QR code).
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KAM - JATA webinar. Switzerland.

BOAAARINRILIKA - Fv R~ Sitoertons

= Webinar on Switzerland for the members of
the Japan Association of Travel Agents.
Date: 25 April, 2023

Participants: 322 travel agents

ST presented the latest news from the key
partners and hotel , ST's GGToS with Roger
Fererer campaign, and updates for trade
events, SAM, Travel Academy etc.

Partners: STS, RhB, JB, JRT, Interlaken,
Schilthorn, Zermatt, MGB, GEX, MOB i I P ot

S 1OEOMTIN. HARMNE R, SYINRIRO EFI NS ZFOERRT
ERANOM L, eaeAsEo | RS 1GmOXH L RS/ STHRR
CRYG=BAY - TLrbe— - RIFLR
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«2020FTAIENAFE.
«2MADNTESINM | 1.5~280
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FoIR~>

«MARS | 2023548158 ~58148
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4EM + 18 2HCHF281/ 1HCHF447
8EM + 28 2WCHF389/ 18CHFE17

«RERNE 20235118138 8T

SRARCECORRE SAREBLTAVRLY

YL ERLURDBOERL A LD
¥ "€y - 7097, (W%29560m)
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LBV x=bARIE - TS50F
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MERIIPZAD TTIELYR 2D
A; EERORRMANET S
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www glacierexpress. chien
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KMM - Media eNewsletter.

The 1t media eNewsletter in 2023.

= Sent out on April 28, 2023.
= Delivered to 623 addresses.

Integration of news and stories of our
partners as well as our future media
activities and topics such as media trips.
= Opening rate: 45.75%

= Qualified reactions: 52

= Partners: STS, Basel, SWISS
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KMM - Online ‘cyclowired.jp’.

= ‘cyclowired.jp’ is the online cycling
media.

= Contact: 450’000 UU

= Pages: 18 pages

= [ssued: 2 May 2023

= Report about Alpine pass road
biking in Jura in Vaud Region. As
the result of cycling fam. trip in 2022.

= Partners: VD
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KMM - Magazine ‘Best Flower Arrangement'.

= ‘Best Flower Arrangement’ is the

a year.

= Circulation: 120°000 copies

= Pages: 2 pages

= [ssued: 16 May 2023

= Article about spring flower
arrangement in Basel, Lausanne,
Interlaken and Zermatt.

= Partners: Basel, Zermatt, VD
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South East Asia. @
Switzerland.
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STS: FREE travel days Reminder Newsletter. Switzerland.

> > i >
= 1 2 M ay STS B2B Platform Grand Train Tour STS Excellence Program

= Market: SEA ' ;- cse N TOUR

OF swlTZ

= Target: Reminder for STP FREE travel days
promotion. Promote STP
and GTToS offerings. Highlight promotion
with 2 extra travel days to experience more
of Switzerland.

= Goals: Continually refresh
and expand existing database. Engagement
with agents. Conversions of STP.

It's true! Time and Trains wait for nobody.

Dear travel trade partners & friends of Switzerland,

T a1 Lo o trmis mmim trmm M cimi: mmim mmmma] L kil i mmmal i b e Al A L a Al T A
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Switzerland.

STS: Trade FAM Trip in Switzerland.

= 3—10 May
= Market: SG TH ID
= Participants include:
= Pinatlas TH, Swiss Fanclub TH, Global Union
Express TH, Klook TH, KKDay SG, PanTravel
ID, Rail Europe Asia Pacific
= Partners featured:
= STS, Rigi, Lucern, GoPEX, RhB
(GEX), Zermatt, Gornergrat, Montreux, MOB
(GPX), Interlaken, Jungfraujoch / Schilthorn
= Goals: Promote STP and GTToS, rewards

trip for 2022 sales contributions
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STS: Support SwissASAP.com Trip.

= 5-17 May
= Market: TH
= Target: SwissASAP.com to collect and post
content to promote STP:
= Aor to collaborate with Tiew Eng
to develop and post content to drive
awareness, interests and STP sales. STS
Zurich to meet her and
recommend appropriate content. Only
sponsor STP.
= Goals: Promote STP and GTToS, drive
STP sales through SwissASAP.com
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STS: STP + Uniworld River Cruise bundle. Switzerland.

= 1May — 31May
= Market: SG
= Target: Partnership with TTC Uniworld:
= Bundle 3Days STP add-on for pre- and
post-cruise from/to Basel and Zurich.
= Promote bundle package via social posts
in early May. Invite 30 VIP clients to SG
Uniworld Cruise Week on 19May.
= Goals: 1 dedicated landing page + social
posts + presentation at SG event on
19May. >30 STP sold.

art of the TTC Family of brands v My Bookings v  Travel Information~ +65 6922 595

Brochure Newsletter Requesta Quote Contact Us
JNIW=RLD

BRTIE R CRLae CRUISES ~ SHIPS ~ WHY UNIWORLD v WHY A RIVER CRUISE OFFERS v <

EXPERIENCE SWITZERLAND

through an immersive cruise, land, and rail experience.

Experience the grandeur of Switzerland through Uniworld luxury river cruising. Cruising along the rivers means enjoying all
the convenience of a traditional cruise, along with the benefits of land travel. Stopping in multiple destinations on every trip,
you'll visit bustling cities and hidden gem villages along the Rhine River. For truly carefree and effortless travel, Uniworld also

brings to you the most all-inclusive amenities. From airport transfers, unlimited premium spirit and wines, and five-star
farm-to-table cuisine to carefully crafted excursions, the only thing you have to do is sit back, relax, and enjoy your holiday.

Extend your stay (pre/post) in Switzerland with the Swiss Travel Pass. The all-in-one Swiss Travel Pass is the key to
Switzerland's public transport network. It enables international visitors unlimited rides on train, bus, and boat throughout
Switzerland, including premium panoramic trains (with additional seat reservation fees), FREE entry to more than 500
museums, and FREE and discounted access to mountain excursions. Additionally, Swiss Travel Pass holders enjoy up to 50%
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STS: Swiss lllustration Exhibition Kuala Lumpur. switzeriana.

= 1May — 31May

= Market: MY

= Target: Co-invest with ST for consumer event
at Eslite Spectrum @ Starhill Gallery mall with
10-12k daily footfall. Media event 8May.
Travel Talk 21May.

= Design and print A5 postcards with CTA
pointing towards MySwitzerland.com/SwissTr
avelPass. Postcards inserted into shopper's
bags / books. Activation of Parlo Tours. 2 N

= Goals: Promote STP and GTToS. >50 STP o Soay:

b
PREMIER TRAVEL %%ﬁ@i

S O I d . :E‘.I E.[ i& ﬁ Sxﬂgﬁé}é{f-
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STS: STP Summer season Mothership.sg. Switzerland.

= 17-31 May
= Market: SG ‘ | . ‘
= Target: Promote STP for Summer ' pleslalieagey
season and GTToS offerings. T
= Goals: Social posts with 1G by 10 S5 U1 o inell 245 3lun
stories. Reach >650k followers. >30 ettt ol
STP sold. —— Tt
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STS: Excellence Talk in Kuala Lumpur, Malaysia. switzenan.

= 22 May
= Market: MY
= Target: Gathering of OTMA tour leaders
association:
= Invited 40 tour leaders. Showcase
Summer season in Switzerland and

benefits for outdoor activities. Encourage
Excellence Program sign-ups.

= Goals: Promote STP and GTToS,
Excellence Program sign-ups.
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STS: B2B Seminar in Kuala Lumpur, Malaysia.  switzerana.

= 23 May
= Market: MY
= Target: Seminar presentation with

Boustead:
= Invite >30 travel agents -
- Showcase Summer season in Switzerland | = J@

and benefits for Outdoor travel. | [ ‘ _ Vo s oy ==
= Reconnect with Boustead =i F ale AL B S ‘:”‘@

= Goals: Promote STP and GTToS, pa o0 | IR RN
Excellence Program sign-ups. Y - | & =" N
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»@
Media Trip (Family Activities). Switzerland.

=3 — 10 May
= Participants

= Metro TV (Indonesia) - "Journey" show
= Partners featured

= STS

- JF

= Schilthorn
= LLR
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MY: CH lllustration Book Exhibition.

= Held in Eslite Spectrum at Starhill
Gallery

= From 1May — 18 June 2023

= Partners featured: STS, LX, Zurich,
Lucerne, Ticino, St Moritz,
Matterhorn Region, Zermatt,
Interlaken, Schilthorn, Lake Geneva
Region

g
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Switzerland.
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MY: CH lllustration Book Exhibition — Media

Launch.

= Held in Eslite Spectrum at Starhill
Gallery

= 8 May 2023

= 80+ Media attended

= Partners featured: STS, LX, Titlis-
Engelberg, Interlaken/JJ, Davos,
Matterhorn Region, Zermatt,
Schilthorn, Glacier Express

/WO
v 2\

Switzerland.
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MY: CH lllustration Book Exhibition — Travel Switzoriand.
Talks.

= Held in Eslite Spectrum at Starhill
Gallery

= May 2023

= 8 Travel Talks by KOL, Travel writer &
photographer, ST & STS

20% May s

6" May s..

7 30 G 4:301‘\'

= Partners featured: STS, LX, Zurich, R ALIE IN G e
{’:{’: E .

— Juhan bin Kamarw

Lucerne, Ticino, St Moritz, Matterhorn

Region, Zermatt, Interlaken/JJ,

. . » : 3:30m  cover Spring season | Summer
SChIIthorn, Lake Geneva Reglon, AGra.nd3101ail Tour | f%jilfé;}ﬁ- D;;ngifzszi;lan%l;vli)dx in Swi
Davos, Titlis-Engelberg, Glacier of Switzerland | FIMAT | el i

__ David Bowden —

Express
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MY KAM: Summer Campaign presentation to Switzerland.
Muslim agents.

= 29 May 2023

= Presentation during NuhTravel's
B2B seminar together with Titlis

= 80 muslim agents participated

= Partners featured: STS, LX, Titlis-
Engelberg, Interlaken/JJ, Davos,
Matterhorn Region, Zermatt,
Schilthorn, Glacier Express
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Content Distribution — Spring Campaign. Switzerland.

= Partners: Titlis
= 1.8 mil monthly page view
= 1.1 mil monthly unique visitor

= 21% Indonesia market
= Link

B

Travel Guide Switzerland

7 Keseruan Di Mount Titlis, Destinasi Eurotrip
Liburan Keluarga Yang Wajib Kamu Coba!

@ rTiora- Apr2s, 2023 ) (v
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https://www.havehalalwilltravel.com/id/keseruan-di-mount-titlis-eurotrip-liburan-keluarga
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Content Distribution — Spring Campaign. Switzerland.

= Partners: Zurich
= 1.8 mil monthly page view
= 1.1 mil monthly unique visitor

= 21% Indonesia market
= Link

L Search HHWT...

Travel Guide Switzerland

Menjelajahi Zurich, Wisata Di Swiss Yang Seru
Untuk Seluruh Keluarga

@ riara- May 15,2023 f v
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https://www.havehalalwilltravel.com/zurich-wisata-swiss-keluarga
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Content Distribution — Spring Campaign. Switzerland.

= Partners: Matterhorn Region
= 1.8 mil monthly page view
= 1.1 mil monthly unique visitor

= 21% Indonesia market
= Link

L Search HHWT...

Travel Guide Switzerland

Destinasi Eurotrip Terbaik: Menjelajahi Valais Saat
Liburan ke Swiss

‘ Tiara* May 11, 2023
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https://www.havehalalwilltravel.com/menjelajahi-valais-liburan-swiss
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KAM Thailand — Joint marketing with Quality Switzerland.
EXxpress.

= Facebook and Instagram
promotional banners to Switzerland
during Songkran holiday and Thai
election season

= Facebook reach >393K

= Instagram reach >30.6K

naoanzln

TusBamwesiaus




KAM Thailand — D-Star Group. Switzerland.

= New product development with
partners featured

HIGHLIGHT

y5A - 3LTsu - KyUuu3ngu1d - vaatwIsSa tavAs - Guduasng

- BERNINA EXPRESS fis1lu - an1lu dutaasuun - ussun uun
tnasgasu nandus wasilad- n1ad aselAdsuIa - UVINSDY -
GOLDEN PANORAMA fAs01dn -ASutaaiia - dutnaaitiu -

8201W1gVIWs1 (TOP OF EUROPE)

e 21-29 Jan'23
* 11-19 Feb'23
* 11-19 Mar'23
e 8-16 Apr'23
e 29 Apr-7 May'23
e 6-14 May'23

145,000
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29N
KAM - ITMA Switz;rland.

= New product developments with
partners featured

= Products suitable for Muslim
travellers
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KMM (Thailand) — Coconuts / Soimilk. Switzerland.

n CirCUIationS: 229K+ Events Heart The City Restaurant & Bar  Travel  Trending Upgrade
= Partners featured: Valais, GEX
. L|nk
NAUSY Valais LauadssAuKvasatgasuaua w:
LN gDId0avAIsLUUI U3 U!

(754 Lo o SR 7
B b i
o
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https://www.soimilk.com/get-to-know-Valais-the-paradise-of-Switzerland
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KMM (Thailand) — La Vie En Road. Switzerland.

= Circulations: 50K+

= Partners featured: STS, Zurich,
Lucerne, JF Railway, GEX, MOB,
GRF

= Link

10 fionssutRgoadanqQlulinanwilu
JUNASSSUBIOdDULKUDURNU
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https://www.lavieenroad.com/escape/spring-activities-in-switzerland/

Australia. Switzerland.




KAM: Sales Calls Roadshow 2023.

= 4-day Sales Calls tour through Australia,
visiting Sydney, Melbourne and Brisbane

= Sales Calls meetings (pre-scheduled
appointments with TO buyers), agents
networking events and media functions in
all cities

= 21 buyers (Sales Calls), 22 media partners,
154 travel agents

= Partners involved: Interlaken-Jungfrau
Region, Schilthorn, Zurich Tourism, Pilatus /
Lucerne, Swiss Travel System, SWISS
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Switzerland.
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Key Media Management: Influencer Summer  switzertane.
Meet.

= To showcase the variety of experiences that
Indian travellers can enjoy in Switzerland, we
curated itineraries for prominent travel, lifestyle
and food influencers including Anunay Sood,
Brinda Sharma, Ashi Khanna, Shivesh Bhatia
and Saloni Kukreja to explore regions like
Lugano, Geneva, Montreux, Zermatt, Zurich and
Interlaken, during the key travel season, in May
2023.

= The content and coverage from the fam trip was
disseminated across their social media, with a
focus on Instagram and YouTube.

- Total Reach: 31'477°000

- Total Likes: 2'646'382
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Influencer Summer Meet on MySwitzerlandIN.  switzeriana.

= Through the course of FAM trip, we registered a
growth in followers on our Instagram handle-
MySwitzerlandIN, from 79K to 81.7K.

= |[n addition to reposting Stories, Reels and Static
posts, we have also partnered with the
influencers to post 15 Instagram Collabs to
further increase our reach and expand our
audience base.

myswitzerlandin ¢ @ =

1,125 81.7 k 130
Posts Followers  Following

MySwitzerlandin

Official instagram handle for Switzerland Tourism in
India.

Use @MySwitzerlandin, #INeedSwitzerland and
#InLOVEwithSwitzerland to permit repost.

2 www.myswitzerland.com/en-in

Numbers on MySwitzerlandIN:
Total Reach: 3'850°'462

Total Impressions: 2'822'894
Total Views: 1'709'322

Total Likes: 630’762
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STS: “Extra Travel Days” offer promotion with Switzerland.
TO's.

= Highlighted the STS promo offer through
the B2C & B2B network and database of
leading TOs across India and facilitate %NLO(ESKEBEEARAYSI #!
product development in itineraries. R e

= Worked with Swisstours, Ottila International
& Thomas Cook India

= Used a mix of print, hoardings, digital, trade
training seminars, trade advertising,
NEWS I ette r'san d we bl nars PROMOTION IS VALID ON 4 DAYS & 8 DAYS CONSECUTIVE

= Generated over CHF 4.3 mio sales in STS
I
promo (India No. 2 market)
.ROI'

Europe Swntzerland

Sales: April 15 to May 14, 2023

Travel: April 1S to November 13, 2023

For more details, Please contact your TBO Sales Representatives
Emall Id : ralleurope@tbo.com
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Netherlands: KMM. Summer Media Launch.

= Thursday, 11 May 2023, Amersfoort (NL)

= Media and KAM networking event to
present our Summer cycling &
Swisstainable campaigns and highlights.

= Cycling workshops held by Key Partners
and dinner with 35 Key Media & Trade
Contacts.

= Swiss partners present: Made in Bern,
Valais, Ticino, Luzern, Graubunden, RhB,
STS.

okl
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==\ - 'g a
s YN

Switzerland.
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BeNe: Promotion. Social
Summer.

= Paid social media campaign for summer
with all key partners (Made uin Bern,
Wallis, Ticino, Vaud, GRF, Luzern)

= Content: Swisstainable trips from
influencers from summer 2022

= Campaign phases:
= Dreaming: Video ads / reels
= Planning: Link ads to bring traffic to key partner
landing pages on MyS.com

= Very good results:
= 20 Mio. impressions
= 54’000 clicks on MyS.com landing pages

media campaign.

Facebook
Feeds

Zwitserland. (NL, BE -
Dutch) @ with Made in Bern.  *** X

@cunodebruin toont je zijn 3-daagse
reisprogramma in de @jungfrauregion in
Zwitserland. Laat je inspireren! ...See more

De hoslo 1egio ou’n
1 bezoekesin Zwitserland:
Cgio +

myswitzerland.com
Reizen met de trein
Bezoek onze bergpanora...

Learn more

O mc Buddy and 32 .. 10 comm

:D Like O Comment

ents 2 shares

£ Share

© coco De Cocker and 4 others

f) Like

\.

/)
T >
by
\_/ =N
N

- ,, A}

Switzerland.

Facebook
Feeds

Zwitserland. (NL, BE -
Dutch) @ with Valais Wallis. ~ *** X

Bekijk de 3-daagse reisroute door Wallis in
Zwitserland en laat je inspireren voor Je
duurzame zomervakantie. ...5ee Mo

myswitzerland.com
Ontdek de regio Wallis
Dompel je onder in de ber...

Learn more

1 comment

g Share
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Belgium: Promotion. Exclusive Digital Switzerland.
Campaign Lausanne.

= Exclusive digital campaign for
Lausanne in Belgium with Roularta in @ e
Knack/Le Vif Week-end, Trendstyle )

[Inhoud aangeboden] Het Zwitserse Lausanne
sluit elk type bezoeker meteen in zijn armen.

and Gael Meer nog: niemand bt immuun voor Zijn
= 2 articles about culture and
gastronomy in FR/NL
= SoMe, newsletter and native campaign
= Date: 16.04. - 28.05.2023

u 6.2 Mio. ImpreSSionS weekend.be/partnercontent
Lalfsanne, de leukste Learn more
- 1 5’266 page VIeWS kleine stad ter wereld

uuuuuuu
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BeNe: Promotion. Opt-in ST Magazine Switzerland.
Distribution.

= Distribution of ST magazines with media-
house Roularta in Knack and Le Vif _
New distribution method to prevent Zwitsertan:

magazine aan en [ fl.‘;f_._.‘
scattering losses Tavel Pass
= Phases:

Flap around the cover, extra branding on the inside
Dedicated and direct mailing to all opt-in subscribers
Mini-site for requesting the magazine and participating
to contest

Results:
Total requests: 2’873
Newsletter subscribers: 1’606

s
o
g

=S
Q
Q
<
<
3

&
<

Vraag nu je Zwitserland-Magazine aan en
neem deel aan de exclusieve Knack-wedstrijd
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KAM: Trade Workshop Milano.

= Date: 4.5.2023

= What: Workshop for trade with
Albatravel at Swiss Corner

= Launch special project monography
Switzerland with Albatravel (Link)

= Contacts: 44 trade representatives

SV N
s rl‘\‘

Switzerland.

St 8

“.albatravel
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https://www.albatravel.com/

@3
KMM: Individual media trip North Italy. Switzerland.

= Date: 11-13.5.2023

= Participants: Stefano Paolo Giussani
for Huffigton Post & Laura
Sommariva for Donna Moderna

= Where: Geneva — Nuits des Bains &

Cern
= Partner involved: Geneva Tourism
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KMM: Group media trip Basel. Switzerland.

= Date: 12-14.5.2023 -

= Program: Visit of Novartis Campus,
Beyeler, Kunstmuseum and old town

= Participants: 7 journalists

= Partner involved: Basel Tourism
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KMM: Group media trip Basel. Switzerland.

= Date: 18-19.5.2023

= Program: Visit of Basel and Doris
Salcedo exhibition at Fondation
Beyeler

= Participants: 6 journalists

= Organized by Fondation Beyeler

= ST provided only tickets and
documentation
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KMM: Individual media trip North Italy. Switzerland.

= Date: 18-20.5.2023

= Participant: Alberto Mugnaini for
Artribune

= Bern & Zenturm Paul Klee

= Partner inolved: Bern & AMoS
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KMM: Editorial offices visit with Ticino. Switzerland.

= Date: 30.5.2023 -
= Visit of different editorial offices in " La- Pr o Vincia

Como and Varese
= Partner involved: Ticino Turismo
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Campaigning & Activation: Adv on the ballet
la” Milano.

program of “Teatro alla Sca

= Date 10/05/23

= 2 pages advertising in the program
of the ballet of William Forsythe at
“Teatro alla Scala” Milano

= Distribution to all guests on location

= 5000 copies

W)
12N
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Switzerland.

)

LA REGIONE DEL LAGO DI GINEVRA £ UN VERO PARADISO PER GLI AMANTI DELLA CULTURA
E DELLA STORIA, CON | SUOI CASTELLI, I TIPICI CHALET, | PALAZZI € | BATTELLI IN STILE
BELLE EPOQUE CHE TESTIMONIANO IL SUO RICCO PASSATO. VANTA, INOLTRE, IL MAGGIOR
NUMERO DI MUSEI PRO CAPITE. GLI APPASSIONATI DI STORIA, ARTE CONTEMPORANEA E
COSTUME TROVANO TANTISSIME PROPOSTE. CI SONO | MUSEI DEDICATI ALLA STORIA DEL
VAUD, OSPITATI IN EDIFICI SECOLARI COME | CASTELLI DI ORIGINE MEDIEVALE O RISALEN

UN PARADISO
PER CHI AMA
SCOPRIRE TESORI

TLALUILLUMINISMO.

La Regione del Lago di Ginevra conta dodici castelli
aperti al pubblico in cui sono esposti oggetti legati
alla loro storia oppure collezioni tematiche, come
nel Musée de La Vigne et du Vin nel Castello di Aigle
0 il Museo Nazionale Svizzero all'intemo del Ca-
stello di Prangins a Morges. La maggior parte dei
castelli della Regione del Lago di Ginevra sono stati
costruiti nel Medioovo da famiglie nobili, come il
Castello di Grandson, una delle pit antiche fortez
20 del Cantone. Un'altra perla & il Castello di Chil-
lon a Montreux, che sembra galleggiare sul lago ed
@il monumento storico pil visitato della Svizzera.

Lofferta culturale riguarda tutte le espressioni
artistiche. Plateforme 10, il nuovo polo museale
di Losanna, riunisce sotto un unico cappello i tre
musei cantonali: il mudac (museo cantonale del
design e delle arti applicate contemporanee), il
Photo Elysée (museo della fotografia) e il MCBA
{museo cantonale delle belle arti), oltre alle colle-
zioni delle fondazioni Toms Pauli e Félix Vallotton.
Plateforme 10 non & solo un Museo Ma un vero ¢
proprio quartiere di Losanna con ristoranti, negozi
© spazi esterni dallo stile originale. Queste struttu.
re 500 conosciute in tutto il mondo e accolgono
ogni anno un gran numero di visitatori. Plateforme
10 si trova nelle immediate vicinanze della stazio-
ne ferroviaria di Losanna,

Anche il Museo Olimpico di Losanna merita una vi

sita. Situato sulle rive del Lago di Ginevra, il museo
ripercorre nascita ed evoluzione dei Giochi Olim

pii moderni e presenta mostre interattive e diver-
tenti rivolte a visitatori di tutte le etd, £ un'espe-
rienza da non perdere per gli appassionati di sport
@ di olimpismo.

Infine, non si devono dimenticare le celobrits che
sono protagoniste di mostre vivaci e interattive.
Molti, infatti, sono | personaggi che hanno vissuto
e lasciato traccia nella Regione del Lago d

vra, Montreux, in particolare, & nota per
tato grandi musicisti come i Queen, Prince @ Igor
Strawinski che, in modi diversi, hanno lasciato
un segno nelle loro generazioni. Il museo Queen
Studio Experience di Montreux accompagna in un
viaggio attraverso la carriera dei Queen fino ai glo-
riosi anni trascorsi a Montreux. Vevey ha dato rifu-
gio all'attore Charlie Chaplin, che qui ha trascorso
gli ultimi anni della sua vita. 1l Chaplin's World, 3
1i dedicato, rende omaggio all'uomo o alla stra.
ordinaria carriera cinematografica. Chartie Chaplin
@& diventato una figura cosi emblematica per Vevey
che la suaimmagine & ovunque: sotto forma di sta-
tua, in dipinti o sulla facciata delle torri gemelle, le
Chaplin Towers.

L—\

MYVAUD.CH

VAUDE
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Campaigning & Activation: Swiss Cup 2023 Switzerland.

Parco di Roma.

= Date: 13.5.2023

= What: Golf competition

= Where: Golf club Parco di Roma

= Distribution of ST Brochures

= Contacts: 100

= Partners involved: Guarda Golf
Crans Montana, RhB, STS,
Appenzeller Bier, Swiss Cheese
Marketing, Victorinox
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Campaigning & Activation: Distribution AMoS Switzerland.

leaflets with Elle Decor.

= Date: 20.5.2023 (issue of May)

= What: Distribution of the Art Museum
of Switzerland leaflets with monthly
magazine Elle Decor Italia

= Circulation: 20.000 copies

= Area: Piemonte - Valle d'Aosta -
Liguria - Lombardia
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Campaigning & Activation: Swiss Cup 2023 Switzerland.

Fioranello.

= What: Golf competition cikevirosis iver T
= Where: Golf club Fioranello
= Distribution of ST Brochures " .. DOMENICA 26 MARZO
e : . Marco Simone Golf Club
= Contacts: 100 R 3 SABATO. 13 MAGGIO
. q * e - : Parco di Roma Golf Club B4l
= Partners involved: Guarda Golf T
5 Fioranello Golf Club ;
Crans Montana, RhB, STS, e o e
. . .\ Terre dei Consoli Golf Club
Appenzeller Bier, Swiss Cheese i B R T
. . . e e Circolo del Golf @
Marketing, Victorinox T (L Roma Acquasanta | -

PREMI: lordo, 1°, 2° e 3° netto per le 3 categorie, lady e senior
Premi ad estrazione * Premiazione con degustazione di prodotti svizzeri
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Campaigning & Activation: Evening in Switzerland.

collaboration with ANICA.

= Date: 23.5.2023

= What: Event in collaboration with ANICA
(Associazione Nazionale Industrie
Cinematografiche Audiovisive) to
present a film of Festival del Cinema di
Locarno at Reale Circolo Tevere Remo

= Networking, distribution of brochures
and Swiss cheese testing after the film
gala dinner

= Presence: 100 guests
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Campaigning & Activation: Swiss Cup 2023 Switzerland.

Terre dei Consoli.

= Date: 28.5.2023

= What: Golf competition

= Where: Golf club Terre dei Consoli

= Distribution of ST Brochures

= Contacts: 100

= Partners involved: Guarda Golf
Crans Montana, RhB, STS,
Appenzeller Bier, Swiss Cheese
Marketing, Victorinox

113



Campaigning & Activation: E-Newsletter May. Switzerland.

= Date: 2.5.2023
= What: E-Newsletter May

= Focus:
= Giro d’ltalia fa tappa in Vallese (38 clicks)
= Swiss Travel Pass promotion (73 clicks)

= Total clicks 1.320

= Open rate 61.81%

= Link

= Partner involved: STS, Crans
Montana

Griiezi
La Svi @ un vero paradiso per gli ionisti, soprattutto in primavera. E lo &
anzitutto per l'ottima ica dei sentieri ionistici, che non distano mai molto

dalle idilliache locande con speciali gi i. Ma é un iso anche per la varieta
dei paesaggi, che spaziano da spettacolari vette a dolci colline e mistiche foreste. E
non da ultimo per gli eccellenti collegamenti con i trasporti pubblici, che consentono di
vivere esperienze escursionistiche in sintonia con la natura.

-

Il Giro d'ltalia fa tappa in Swiss Travel Pass "Giomni
Vallese gratis"

Se organizzi un fine settimana nel vicino Sfrutta al massimo il tuo viaggio. Viaggi 5
Vallese avrai I'occasione di veder sfilare i giorni acquistando lo Swiss Travel Pass
migliori ciclisti del momento, il Giro infatti da 4 oppure 10 giorni acquistando quello
fa tappa a Sierre e Crans-Montana il 19 e  da 8. Puoi circolare liberamente su treni,
20 maggio. Una ragione in pil per visitare  autobus e battelli con un unico biglietto!
questa meravigliosa regione! Scopri il Grand Train Tour of Switzerland.

Trov i uohotl
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https://crm.stnet.ch/crm/service/nlweb?bpid=1582599791&mid=353&nlid=1598184863&language=it&chk=iXmOxLODRS&preview=true&allBlocks=true

Campaigning & Activation: Influencer Trip with  switzeriana.

llary Blasi in Lugano.

= Period: 12-14.5.2023

= What: Trip to Lugano with llary Blasi
(2.2M followers)

= Contents: 1 post and stories

= Partner involved: Lugano Region
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Campaigning & Activation
Giovanni Arena in Ticino.
Period: 15-17.5.2023

= What: Trip to Ticino with Giovanni
Arena (481K followers)

= Contents: 2 posts, 1 reel and stories

= Partner involved: Ticino Turismo

2,7M impressions

Influencer Trip wi

non é nemmenojcosi

distante dalliitalia ﬂt\
= g
‘/

-7

giovanniarena_ @ - Follow
Original audio

giovanniarena_ @ Oggi sono stato
in questo paesino in Ticino che vive
senza corrente elettrica ma solo con
g i, p lli solari e dele!
E per raggiungerlo dovrete
percorrere “il percorso della
transumanza‘, un cammino che inizia
da Bignasco Posta e fa tappa a
Foroglio, dove questo paesino
diventa il quadro di una fiaba
perfetta.

Difficilmente ho visto un paesino

?

@

Switzerland.

i and
Gualche posTICING in TICINO

giovanniarena_ @ Ed & arrivato il momento di consigliarvi
qualche posTICINO in TICINO! La Svizzera & letteralmente
dietro I'angolo e visitarla non & mai stato cosi semplice grazie
al Ticino Ticket, un biglietto che vi offrono se alloggiate in
Ticino! Tutti i posti che vedete nel video li ho visitati usando
solo | mezzi di trasporto! ©@

#icinomoments

@ticinoturismo #adv
#hoBISOGNOGISVIZZERA #INNAMORATIdellaSVIZZERA

14h See Translation
myswitzerlandit © Bellissimo! . «. @ c
14h 6likes Reply See Transtation

View replies (1)

maggy_0794 Da Svizzera ti ringrazio... Bellissimo video per
valorizzare la nostra regione ¥

12h 7hkes Reply See Translation

View replies (1)

elisabetta_perri Grazie per i tuoi meravigliosi consighi sui <
posti da vedere & o vivo gia nella Svizzera tedesca per cul

oQv A

Q Liked by myswitzerlandit and 2,882 others
14 HOURS AGO

©® Addacomment
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Campaigning & Activation: Influencer Trip With  switseriana.

Antonio Di Maiolo in Geneva.

= Period: 18-20.5.2023
Antonio Di Maiolo (158K followers
to participate to the Drone Show and
visit Geneva City
= Contents: 1 posts, 1 reel and stories
= Partner involved: Geneva Tourism
= 215K impressions

'/"5 antoniodimalolo_ Esperienza da non perdersi una volta nella
[

M Pensate che & lo spettacolo piU grande d'Europa!

@ L'evento Feu & Lac quest'anno si & tenuto dal 18 al 21
Maggio

Tagga una persona da portare nella citta metropolitana pid
piccola d'Europa

Salva il reel e seguimi per altre curiosita di viaggio @

@myswitzerlandit @genevatourism
#hoBISOGNOCISVIZZERA #INNAMORATIdellaSVIZZERA
#tvisitgeneva

(adv*)

#traveltips #traveltipsandtricks #europalowcost
#viagglareineuropa #consigliutili #consiglidiviaggio
stravelonabudget sviagginelweekend #weekendtravellers
winspotraveltips #italia #slowliving #vscofilter
#theworldfromawindow #italyfromawindow

See Translation

r‘ mary_duracell Comunque non lo fanno tutti gli anni... o
‘F¥ questo & il primo anno!

Reply See Translation

w ligpaola Da ritornare a Ginevra sicuramente!

Reply See Translation

A% loryvasso J y habite 20 km. Ci Siamo Stati, des effets o
I spéclaux spectaculaires , comunque sia Napule pe Sempe,
Terra Mia. $ O @

Reply

Qv W

1.362 likes
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Campaigning & Activation: Influencer Trip with  switzeriana.

Tatiana Biggi in Geneva.

= Period: 19-20.5.2023

= What: Influencer trip to Geneva with
Tatiana Biggi (51,5K followers) to
participate to the Drone Show and
visit Geneva City

= Contents: 1 posts, 1 reel and stories

= Partner involved: Geneva Tourism
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Campaigning & Activation: Influencer Trip with  switzeriana.

Dorian Pellumbi in Geneva.

= Period: 19-21.5.2023

= What: Trip to Geneva with Dorian
Pellumbi (255K followers) to
participate at the Drone Show and
visit Geneva City

= Contents: 1 posts, 1 reel and stories

= Partner involved: Geneva Tourism
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Campaigning & Activation: Influencer Trip with
Filippo & Filippo in Lugano.

= Period: 22-23.5.2023

« What: Trip to Lugano with Filippo
Cirulli (154K followers) & Filippo
Fiora (177K followers)

= Contents: 1 post and stories

= Partner involved: Lugano Region

Switzerland.
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Campaign activation — Mountain Day trips. Switzerland.

= Online articles, social media posts, and

Social Display with M Publicité (Le Monde)

= Date: 12.04.23 — 03.05.23

= “New” carousel format for the online article adapted
to desktop and mobile format — particularly inspiring
and user-friendly.

= Goal: STS/ST campaign to promote the Mountains
Day Trips (from Zurich, Geneva, Lausanne, and
Basel) as well as the offers from Swiss Travel
System

= KPlIs:

= 25°'097 page views (online article)

= 261’250 views & 4’088 clicks (social media)

= Both posts are above the average engagement rate ‘
of le Monde. _ e S

= 1°666°680 diffused volume (Polar)

C N

-~ [
publicité

08:48 wil 46 ®

Le Goat du Monde - Actualités, vidéo... X

= fedionde +® | Sabonner
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http://:0/suisse-excursion-montagne.lemonde.fr
https://www.instagram.com/p/Cq7c6CYAg7Q/
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Campaign activation : Key Partner Lausanne. Switzerland.

= Key Partner digital campaign with os0s Py aom

James Dysen, la force est avee i X James Dysen, la force est avec i X

Lausanne = feNMonde D | Sabamer = feNionde @ Sabsee
- Awareness : social display and native i e " R Pl "

inread campaign with Invibes and
LeMonde media Group- H;;'Amdev::';:e::hr:e:::pe‘::. He.':amdeva:m:.es?P.!rtozvhreln

doloe vita & Lausanne, en Suisse ! Au doloe vits & Lausanne, en Suisse ! Au

Programme : baignac dans les esux programme - baignack dans les esux

n P e rfo rm a n Ce : n ati Ve pe rfo rm a n Ce :urqucl!«e du laz Léman, cocktalls en turqueise du laz Léman, cocktalls en

terrasse ot couchers de sokel 3 terrasse of cocuchers de sokel &
couper be souffle. couper be souffle.

campaign with Outbrain and PowerSpace
= Period : May — June

- KPIs
= Performance : 60’000 clicks
u Awa re n eSS : 2 . 6 M i m p reSS i O n S : .ll...h:li(...l? .r\c':“.l:::‘ .‘.l‘.. ':i‘:”‘-:.?:“:’.:'i.. ..‘.l. .1‘.. C'est que les créations de Dyson, qui ont fait
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KMM — Media result.

- Le Figaro online, Le saviez-vous ? A 3454
metres d'altitude, cette gare est la plus
haute d'Europe.

= One online article on the Jungfraujoch,

15/05/2023.

Result of an individual media trip to Montreux,

Interlaken and on the GoldenPass, beginning

of May.

Two more articles will follow during the

summer: Train du Chocolat and GoldenPass.

KPI : 22'800'000 uvpm.

Read the article.

N
> =
I
VAN
e 7'\

Switzerland.

Le saviez-vous ? A 3454 meétres d'altitude,
cette gare est la plus haute d'Europe

Par Jean-Marc De Jaeger, pour Le Figaro
Publié le 15/05/2023 a 07:00

& Copier le lien f ¥ in

Ecouter cet article
[ ] 00:00/05:34

Depuis 1912, le Chemin de fer de la Jungfrau (Jungfraubahn) dessert la plus haute gare ferroviaire
d'Europe. Jeroen Seyffer

REPORTAGE - Depuis 1912, le chemin de fer de la Jungfrau,
en Suisse, dessert un observatoire d'ou 1'on peut admirer le

plus grand glacier des Alpes. On vous y embarque ! 124


https://www.lefigaro.fr/voyages/le-saviez-vous-a-3454-metres-d-altitude-cette-gare-est-la-plus-haute-d-europe-20230515
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SCIB — Partance Roadshow — Marsaeille. Switzerland.

= Target: agencies, corporates, assoc.

« Dates: 25 of May

= Business lunch with 11 MICE clients,
for a total of 8 agencies.

= A few new clients.

= Feedback of total roadshow (3
meetings): 36 clients in total.
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SCIB — IMEX Frankfurt. sert

Switzerland.

= Target: french agencies,
corporates, assoc.

- Dates: 23th to 25th of May

= 5 meetings, 7 contacts

= Not many French hosted buyers
attended the trade show.
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SCIB : Campagne E-marketing Outbrain Switzerland.

(content placement).

Target : agencies & corporates

Period: March to December

= Content placement of a few URLs
from MySwitzerland (Meetings
pages)

= Content changes every 2 months.

= Results for May: 12’453 clicks,

click-through rate of 0,35% Témoignage seminaire
managérial: Quand la grande

distribution veut prendre de la...
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First magazine supplement @ Magazine Visao.

= Market's first supplement: a
comprehensive 52-page Guide of
Switzerland, covering the topics of
Swisstainable, boutique towns, GTToS,
GToS, as well as hiking and nature.

= «Visao» is a weekly magazine available in
both print and digital formats, offering
special travel editions of exceptional
quality.

= Timing: May 2023

= Circulation: 30’000 copies

= Media contacts: 73’750

R,
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3 DE“RABO | 4 I

£ DEPEIXE® \ GRATIS By o
8 GUIA SUICA L B
£ “OLAMAE,OLA PAI"

§ BURLADO

§ ENGANA JUIZ
% EMINISTRA

BOAS VIAGENS § . &
EM PORTUGAL s

Sete rotas pa radescob comtmpo pmzerumpa d
com muitos que

129
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Car holidays with the touring clubs. Switzerland.

= Production of an ST map about the GToS
highlighting the «electrifying option»

= Segmented distribution to 100’000
households through two top touring clubs in

the market:
= RACC covering Catalonia
= RACVN covering the Basque Country

= Bookable packages were fully integrated in
partnership with Lucerne, Fribourg,
Schilthorn and Aletsch Arena

= Timing: May — June 2023

= Circulation: 100’000 copies | Marketing
contacts: 320°000
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All Those FANS of Zurich. Switzerland.

«Fanning» the All Those Food Festival

= Exclusive B2C activity for Zurich Tourism
participating at this hipster event in Barcelona
where we distributed 25’000 beautiful
cardboard fans with a Dadaism look

= The back of the fan invited to explore the special
content about Zurich on a microsite in MyS.com
reaching 4.139 QR code scans

= Special distribution with the REX peeler to 170
journalists that participated at the event

= Timing: 26, 27 and 28 Mai 2023

= Marketing Contacts: 25’000 visitors + 4.139 QR

code scans
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BOOkIet «Made |n SUIZH» Switzerland.

A printed A5 brochure full of curiosities.
= Spaniards are very curious travelers, so we
produced an ST guide with a variety of products,
experiences, traditions and curiosities that are
100% Swiss
Powerful distribution:
- printed copies with top lifestyle magazines

like EI Pais Semanal, Esquire and ELLE
- digital brochure through online advertorials
Integration of partners and StraPa
Timing: May 2023
Circulation: 100’000 copies | Marketing contacts:
246’250 in print + 697°937 in digital
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https://issuu.com/stnet/docs/madeinsuizaguia2023?fr=sY2NiMDU2OTkzMjU

Roger Federer on the high-speed trains. Switzerland.

= IrYo is a new private high-speed ralil
operator in Spain running trains between
Madrid and Barcelona and Malaga

= We customized all the seat trays in 30
daily connections with a 90% occupancy for
one month

= Impressive QR tracking results with almost

3’000 scans leading the No. 1 ranking 7
amongst participating countries

- Timing: May 2023
= Marketing contacts: 376’650 | 2.922 QR

codes Scans for the STP promotion
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GToS with ZERO electric motorcycles. Switzerland.

= The Adventure Experience is the event of
reference for lovers of trail/adventure
motorcycles with not only exhibition areas
but also product tests and driving courses

= ST had a photocall at the Zero stand where
we distributed a postcard about the Grand
Tour linked to a microsite on MyS with a
contest

- Timing: 06-07 May in Madrid and 20-21 Accesitagy
May in Barcelona "

= Marketing contacts: 3’000
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Media events with Zurich in Madrid & Bilbao. Switzerland.

= Media event with top journalists (travel &
lifestyle) from Madrid where we also organized a
showcooking of the dessert in collaboration with
Lindt

= In Bilbao it was the first time we organized an
event with the media attended by
representatives of several local newspapers and
a radio station

= In both cities, the media showed great interest in
Zurich's proposals, generating various media
trips for the coming autumn

= Timing: 24 and 25 May 2023

= Media contacts: 9 and 5 Journalists
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‘Sidetracked’ x ST UK/IRE. Switzeriand.

Partners: BE, VD, VS

Timing: April — Oct 2023

High-end outdoor media platform

Focus topics integrated;

= Trail running, gravel riding, kayaking, m-biking,
paragliding, glacier hiking

= 100% Women/ Swisstainable (all-female talent crew)

= Content Mix:
= Video, Print, Online (Live), Paid Social, Event

= Content plan:

= Feature story & destination guide per partner

= Print supplement + short film

= Set of promotional social video teasers

= Organic & paid media promo & e-newsletter
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Grand Train Tour and STP Promotion.

= Delivered: 30 April, distribution of
145k Touring brochures incl. a
display ad in The Sunday Times

= Native online article on The
Telegraph featuring Roger x Trevor

= Programmatic Advertisement
Promotion w/Sojern

= Native GTToS article promotion,
featuring each section

I need the train
ride of a lifetime.

g
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Switzerland.

Experience more,
penefit.now.

P
BwissTravel Pass special promotion.

1
ame mmsy, L e
;;;.ﬂ-‘ 5 F,R.?E \D"i‘:‘ S

het your Swiss Travel Pass

vith free travel days: Buy a 4-day pass
nd get an extra day for free, or enjoy
0 days of unlimited travel for the
rice of an 8-day pass.

Discover the Grand Train Tour of
witzerianc
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https://www.telegraph.co.uk/travel/spark/best-of-switzerland/accidental-train-journey/
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ST X STS Trade Road ShOW Swit/z;rland.

= 25.-28.04.23

= Glasgow, Manchester, Birmingham,
London M # | /

- 3 evening events, 1 lunch event || £ fww WG;Z%

- Swiss Partners: Swiss Travel System, R “
Rhaetian Railway, Gornergrat Railway,
Lake Lucerne Navigation Company

= Met around 80 UK tour operators /
travel agents




TravMedia Awards 2023.

= Get together of the créme de la creme
of the travel writer and PR industry

= Award night took place on 18 April at
The Londoner

= Switzerland sponsored the ‘Freelance
writer of the year’ category (seven
nominees in total — winners: Ed
Grenby)

= Gala dinner — ST UK media team
hosted a table of 10, including five of
the nominees
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Switzerland.
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Switzerland Travel Experience USA. Switzerland.

= May 20 — 26, San Antonio, Miami &
Denver

= Two 24-hour retreats in San Antonio

= 1:1 meetings, networking functions &
educational/fun games

= Traditional trade events in MIA & DEN

= 54 buyers in San Antonio

= 64 buyers in Miami & Denver

= 26 Swiss partners

= Integration of Mammut, Kambly, SCM &
Edelweiss/SWISS
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S
Media Top Result: Condé Nast Traveler. Switzerland.

How to Explore Switzerland’s Engadin Valley in
Summer

= WWW-chtraveler-com

= Date: May 22, 2023

= Journalist: Laine Nieset

= Title: How to explore Switzerland’s
Engadin Valley in Summer

= Contacts: 842 k uvpm

= Featured: St. Moritz, Engadin, RhB,
Bernina Express, Glacier Express,
Badrutt's Palace, Kulm Hotel &
Grand Hotel Kronenhof
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Media Top Result: Metrosource Magazine. Switzerland.,

= http://www.metrosource.com/

= Date: April/May 2023

= Journalist: Mark A. Thompson

= Title: Life in Switzerland’s Bad
Ragaz

= Circulation: 125 k

= Geographic focus: National

= Featured: Bad Ragaz, Graubunden
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SCIB NA: Carried out Incentive.

= 21 — 25 April 2023

= 180 pax, 720 overnights

= CHF 239’760 turnover

= Agency: Landmark Incentive Marketing

= Client: Krasdale (grocery wholesaler)

= Pitched 15t time for this event in 2012

= Partners: SPH, Bucher Travel & VJ

= SCIB’s support: destination/hotel
research, activities, entertainment &

visa support
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KAM/Digital Newsletter: GTToS & STS. Switzerland.

. nghllght GTToS and STS dedicated , o SOf_ertaTLimi}aFEia: -
newsletter : .

A 3 g with free travel cays: Buy
= 02"d mailing: May 03 , 2
[ 2 ' extra day for free, or enjoy
% »? . 10 days of unlimited travel
for the price of an 8-day

= Mailing: : i oL
= 26.500 mails for travel agents il

u(\\O K

= 160 mails for corporate travel managers | vaﬁi"; : .
= 1.800 WhatsApp messages to TAs o Vs Swasrand.

©SwissTravel System

H : 2 :3 o)
™ O pe n I n g I ate . 4 , 6 /0 O Swiss Travel Pass (STP) foi criado para viajantes exigentes que desejam apro-

veitar ao méaximo sua estadia na Suiga. Os titulares do passe se beneficiam de via-

gens ilimitadas em trens, barcos e 6nibus, entrada gratuita em mais de 500 museus

= e até 50% de desconto na maioria das excursdes de montanha. E fica ainda melhor:

L I n n ews e e r todos os trens panoramicos da Suica estao inclusos e criancas de 6 a 16 anos in-

completos viajam gratuitamente com o Swiss Family Card (gratuito) quando acom-
panhadas por pelo menos um dos pais com um bilhete valido de STP.

u Key pa rtn e rS h ig h I ig hted i n th e CO nte nt: A Suica tem muitas joias escondidas a serem descobertas! E com essa incrivel

oferta de Swiss Travel Pass, seus clientes terdo mais tempo para ver os lugares

mais pitorescos da Suiga ao longo do Grand Train Tour of Switzerland.
= GTToS

Durante o periodo promocional de 15 de abril a 14 de maio de 2023, seus clientes
podem obter até dois dias adicionais de viagem ao comprar um Swiss Travel Pass

. S T S elegivel. Gratuitamente!

Duas opgoes estéo disponiveis:

Get your Swiss Travel Pass

Discover the Grand Train

- Compre um passe de 4 dias e viaje por 5 dias. Os clientes que comprarem um
Swiss Travel Pass (4 dias) durante o periodo promocional receberdo um dia adicion-

Alidnisitnmn, —
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KAM: Travel Luxury Magazine by Primetour -
2nd edition.

- 03 May 2023
= Breakfast event at Nara Roesler Art Gallery.

= ST Brazil attended the launch event of the
new edition of the Travel Luxury Magazine by
Primetour published in partnership with the
biggest trade media publication Panrotas.

= Double page editorial focused on gastronomy
(Media result reported in Feb 2023).

= Switzerland Tourism team presence:
= Mara Pessoa, Trade Manager
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KAM: St Moritz & TTW Group Happy Hour. Switzerland.

= 03 May 2023
= Get together happy hour organized by TTW
Group & St Moritz Tourism and their
representative in Brazil, Experanto Latin
America.

= Audience: Ski Brasil experts & TTW Lab
agencies
= Swiss partners in attendance:
= St Moritz Tourism
= Switzerland Tourism team presence:
= Fabien Clerc, Market Director
= Mara Pessoa, Trade Manager
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KAM: 2023 Pre-ILTM Latin America — The Living Switzeriand.

Circle dinner.

= 07 May 2023

= Get together dinner organized by
The Living Circle with 8 Key
Brazilian accounts.

= Swiss partners in attendance:
= Helen Worner, The Living Circle
= Fernanda Maldonado & Jean-Bruno,
Experanto Latin America
= Switzerland Tourism team presence:
= Mara Pessoa, Trade Manager
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KAM: 2023 Pre-ILTM Latin America - TTW Swirzoriand.

Group Warm up dinner.

= 08 May 2023
= Get together dinner organized by TTW Group
with selected suppliers.

= 7 Swiss partners in attendance:
= The Living Circle
= Kulm St Moritz & Grand Hotel Kronenhof Pontresina
= Badrutt's Palace
= St Moritz Tourism
= Burgenstock
= Guarda Golf
= Six Senses Crans Montana
= and more.

= Switzerland Tourism team presence:

= Fabien Clerc, Market Director
= Mara Pessoa, Trade Manager
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KAM: 2023 Pre-ILTM Latin America - Swiss Switzerland.

Delegation Lunch by Reed Exhibition team.

= 09 May 2023
= Get together lunch to welcome the largest
Swiss delegation to ILTM Latam organized
by Reed Exhibition team.
= 8 Key Brazilian accounts invited to attend
the exclusive networking lunch.
= 17 Swiss partners in attendance.
= Switzerland Tourism team presence:
= Fabien Clerc, Market Director
= Mara Pessoa, Trade Manager
= Natalia Leal, Marketing Manager
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KAM: ILTM Latin America 2023. Swirzoriand.

= 09 — 12 May 2023
= Swisstainable stand decoration.
Distribution of 2023 Sales Manual.
400 buyers in attendance over 3 b2b
workshop days.
11 tables, 20 Swiss partners + 2 Swiss hotels
exhibiting as part of Hotel chain brands.
Nespresso coffee & Lindt chocolates available
for buyers & suppliers over the 3 days event.
= Switzerland Tourism team presence:

= Fabien Clerc, Market Director

= Mara Pessoa, Trade Manager

= Natalia Leal, Marketing Manager
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KAM: ILTM Latin America 2023.

09 — 12 May 2023
List of Swiss partners at ST stand:

= Badrutt's Palace Hotel = The Alpina Gstaad

= Engadin St. Moritz = PARK HOTEL
Tourism VITZNAU

= 7132 Hotels = Zurich Tourism

= Le Grand Bellevue = Baur-au-Lac

= Kulm Hotel / Grand = The Living Circle
Hotel Kronenhof = Geneva Tourism &

= Bucher Travel Conventions

= Hotel Schweizerhof Foundation
Luzern = Burgenstock Hotels

= Titlis / Lucerne Tourism = The Burgenstock

= Jungfrau Railways Selection

= Romantik Schweizerhof = Key Partners
= KATAG & Partners

Switzerland.
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KAM: ILTM Latin America 2023. Switzerland.
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KAM: 2023 ILTM Latin America — Teresa Perez switzeriana.

Lunch.

=12 May 2023

= Get together lunch organized by
Teresa Perez Tours with 100
suppliers at Thomas Perez
residence.

= Many Swiss partners in attendance.

= Switzerland Tourism team presence.

= Fabien Clerc, Market Director
= Mara Pessoa, Trade Manager
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KAM: 2023 ILTM Latin America — Networking  switzertan.

dinner Six Senses Crans Montana.

= 10 May 2023

= Networking dinner with Six Senses
Crans Montana and their representative
in Brazil, The Global Nomads, during
ILTM Latam week to discuss trade &
media projects opportunities for 2024
onwards.

= Switzerland Tourism team presence:
= Fabien Clerc, Market Director
= Mara Pessoa, Trade Manager
= Natalia Leal, Marketing Manager

159



KMM — Press release ILTM Latin Ameérica.

Between May, 5" and 12th

= Press release highlighting the
Switzerland Tourism presence and
the largest Swiss delegation.

= Mailing: 600 journalists

Suica participa da ILTM 2023 com a maior delegacio ja

vinda ao Brasil

Portal Show Vip

A Suica mantém a tradic@o e apresenta participacdo grandiosa nesta edi¢cao de 2023
da International Luxury Travel Market Latin America (ILTM), que esta acontecendo na
Fundagao Bienal do Ibirapuera, em Sao Paulo, entre os dias 09 e 12 de maio. O pais
revela 21 marcas de alto padrdo, entre destinos, atrages turisticas, sistema de
transportes, hotéis e resorts — que se destacam como a mais ampla participagéo suica
ja registrada no evento, atestando a importancia do mercado brasileiro.

A Suica obteve uma excelente performance em 2022 ao registrar impressionantes 21
milhdes de noites de hospedagem, um aumento de 17,5% em comparagdo a 2019, o
ultimo ano "normal” antes da pandemia, que ja havia registrado um recorde histérico.

Na Europa, a Franga (+2,8%) teve bons resultados em relagdo a 2019. Paises do

Benelux
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KMM — Meetings with journalists at ILTM Latin  switzertana.

America.

May, 10th

= Meeting with approximately 15
journalists in the ILTM press room.

= Gift bag to each journalist
containing:

1. Aflash drive with ST Brazil latest

press releases
2. Luggage belt
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KMM — Media trip return Switzerland.
Robb Report.
May

.........

= Media trip combined with Victorinox BELEZAS.
- celebrating 125 years of SAK (:II{II-(‘ I)((:';()‘II‘(\)'Q;':S'
- Robb Report: 25k copies. DEMOCRACTH T
= Segmentation: Attractions tourer and ocmibdiSies | |
luxury. " lacomaebona

= Luzern and Geneva.
= 6 pages about Switzerland.
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KMM — Media trip return

Robb Report DAY — Event.
May

= Media covering the Switzerland Tourism
presence at Fazenda Boa Vista in January.
= Robb Report: 25k copies.
= ST Presence: Fabien Clerc and Natalia
Leal.
= Switzerland Tourism Lounge:
= Tv for ST videos
= Toten for logo
= Sustainable and artist experience.
= Hostess to talk about the activity and to include

a postcard containing a QR code to
MyS.com/pt in the bags.

Jardim das delicias

Aexuberante Fazenda Boa Vista é um dos empreendimentos da

JHSF, lider no setor Imobilidrio de alta renda do Brasll, que apresantou
mais uma novidade no evento: a maquete do projeto chamou a
atengao. Percorrer os espagos era se surpreender com novidades
como a imensa TV, com S8 polegadas da TCL, as ambientagdes de :
Jola Bergamo, arquiteta de interiores, e prata da casa. ou se encantar

com criangas plentando mudinhas da Farah Service. Sem falar
no sabor do buffet com toque magico de Alex Atala, com a
7 Gastronomia e Sapore, entre muitas outras atragdes.
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Switzerland.
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KMM — Media trip return Switzerland.,
CNN.

May, 20th and 27t,

= Media trip around to Switzerland covering:
Zurich, Grindelwald/ Jungfrau, Luzern/
Engelberg/ Titlis, Vevey and Gruyere

= 2 episodes broadcasted in May.

= Audience — 5MIO

= Online coverage: website and social medias
(Instagram and Youtube)

= Click here to watch the 1st episode

= Click here to watch the 2" episode.
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https://www.youtube.com/watch?v=9nzWIel2NKU&t=759s
https://www.youtube.com/watch?v=Vq2cfYsmqxA

Campaign & Activation — Mondial da Fondue.

May, 15t

= Fondue Festival in Sdo Paulo. The winner will
represent Brazil at the Mondial da Fondue in
Switzerland.

8 canditates and and 9 jurors.

30 guests: opnion makers and journalists.

The event was sponsored by:

1. SWISS

2. Cheese Association in Brazil

Supported by:

1. Outlook Guilde Internationale Des Formage

2. Berna (sausage brand)

3. Calimp (cheese distributor)

Each guest received a gift bag containing brochures, a
potato peeler from Zurich, fondue and sausages.

Switzerland.
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Campaign & Activation — STP Digital Campaign. switzeriane.

Between, Apr 15t to May, 15t"

= Meta and Google Ad’s campaign
STP promotional campaign
3'304°508 Impressions :
117.308 clicks on link S comwisTro || Conesosies Tl s

Pass Voce precisa des a Suigal Vocé precisa da

Budget CHF 2°344

Aniincio - www.myswitzerland com/

Viaje com Swiss Travel Pass | Passe unico para a Suiga

Vigjar pela Suiga de trem, onibus e barco? Voce precisa! Conhega o Swiss Travel Pass. Entradas

UYH‘ s em museus 8 muitos descontos em %Y’a‘(‘l.-\. turisticas com Swiss Travel Pass
Trens Panoramicos Premium Trens Funiculares
Longa Tradigéc na Sulga O destino para turisme de montanha
Um dos maiores destaques do turismo Picos nevados € mirentes incriveis
Rotas Tematicas Rotas Cénicas
Trem do gueijo, trem do chocolate Boat Cruises, passeios de trem

Globi Express e Kambly Bus Routes e Palm Express
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Campaign & Activation — STP Advertorial at

Panrotas Magazine.

May

= Printed Ad to promote the Swiss
Travel Pass promotion.

= Panrotas — trade magazine.

= Edition launched during the ILTM
Latin América

= 5'030 copies

GRAND TRAIN TOUR OF SWITZERLAND

SENTE, RELAXE E DESCUBRA AS PAISAGENS
MAIS LINDAS NO CONFORTO DE UM TREM

0 Grand Train Tour of Switzerland combina as mais belas
linhas panoramicas em uma tinica fota de trem que leva os
passageiros para todos os pontos altos e paisagens da Sui
ca. Sao aproximadamente 1,2 mil quilémetro de ferrovias
Cada etapa promete emocionantes aventuras ferroviarias,
paisagens de tirar o folego, vistas maravilhosas e inimeras
oportunidades de descoberta. Uma rota com paisagens im-
pactantes, passando por 11 grandes lagos, quatro idiomas
oficiais e cinco Patrimonios da Humanidade da Un
A viagem conduz as mais encantadoras cidade:
passando por resorts alpinos pitorescos e diversos car-
Ges postais, Alm disso, uma variedade de excursdes
de montanha, como Schilthorn, Mt Titlis, Pilatus ou Jun:
gfraujoch, sdo excelentes complementos para o Grand
Train Tour of Switzerland.

Um grande ndmero de pontos turisticos e maravilhas na-

156 | PANROTAS — 82 14 de maio de 2023

PATROCINADO

cerna, as Cataratas do Reno, perto de Schaffhausen, ou
0 Matterhorn, em Zermatt, para citar apenas alguns. Das
geleiras aos lagos e das montanhas as cidades: cada tre-
cho do Grand Train Tour of Switzerland tem um caréter G
nico. Nao tem uma diregao ou duragéo estabelecida. Vocé
pode entrar e sair como quiser. E o melhor de tudo: toda
a viagem pode ser aproveitada com um tnico bilhete — o
Swiss Travel Pass.

Até o dia 15 de maio de 2023, 0 Swiss Travel System
traz uma oferta especial para vocé e seus clientes: ga-
nhe até dois dias de viagem gratuitos na compra do
Swiss Travel Pass:

Surpreenda-se com o que a Suiga tem de melhor a oferecer
aseus clientes: MySwitzerland.com/GTToS

Eu preciso da
melhor viagem de

Switzerland.

‘T"‘i';m TOUR

IR e

£

Montreux
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Campaign & Activation — SWISS Digital

Newsletter.

May, 31st,

= SWISS Newsletter including a
Switzerland Tourism content.

= Theme: Valentine’s Day (In Brazil is
celebrated on June 12th

= Link MySwitzerland/PT

Abeir no navegador

Para a Europa,

com seu amor

Prezada Natilia,

Ja pensou em coma vai presentear no Dia dos Namorados este ano?

Se vook quer surpreender, uma viagem a dois para a Europa & uma ideia praticamente

imbat
memérias a dais.

I. Afinal, ndo se trata apenas de um presente, mas da construgdo de momentos e de

Aproveite estes dias de antecedéncia e planeje uma viagem com a sua melhor companhial

qualidade
sSwiss

Dica para descobrir a Suiga a dois Expensdo da rede
de rotas

O Parque Natural Pfyn-Finges é o lar de uma A partir do nverno

e dversidade

para vinhe: 3
tornam este parque sing : froquéncia
perfeito para uma celebragio roméntica. Cairo e Shangas

SAIBA MAIS » REDE DE ROTAS »

WViaje am boa cempanhia —

B

- ,q{g

w2 L

Curiosidade
SwWiIss

Que tal passear no
tempo e conhecer a

P daz de
aves nos
0 anos?
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Switzerland.
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https://www.myswitzerland.com/pt/destinos/parque-natural-pfyn-finges/?utm_medium=email&utm_source=emarsys&utm_campaign=lx_br_pt_cw2322&utm_term=newsletter

Campaign & Activation — Destination Wedding  switzertan.

Constance Zahn.

May

= Banner online on Constance Zahn
website.

= Constance Zahn is the best
destination wedding media in Brazil — by 3

= Campaign for 3 months : e BN ?#J’JW )

- Page views: 1.2MIO/ month Tasing dinnce Gonsance Za

= Link MySwitzerald.com

Quem nos acompanha no Instagram (@constancezahn), ja viu muitos
eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee
aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa
aaaaaaaaaaa

AAAAAAAAA
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Campaign & Activation in Rio — Capital Club &  switzeriana.
Julio Okuo.

= Objective: enhancing our visibility in the
carioca market.

= 2 different events focused on
Switzerland.

= Presentations by market manager to a
select group of HNWIs from Rio.

= Total: 120 pax in both events, mix of
influencers, media and rich
entrepreneurs.

= Themes: gastronomy, Swisstainable,
summer, GTToS

171



Thank you.



Switzerland.



