
Markets East.



Germany.
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Recovery: Grand Train Tour in the media
spotlight.
§ Multi-channel media cooperation with one 

of Germany's largest media houses Hubert 
Burda Media.

§ Marketing mix with advertorials and native 
articles (digital & print) as well as large-
scale distribution of the RF video.

§ Brands: Focus, Elle, Esquire, 
Sportsillustrated, Playboy, Bunte

§ Campaign Goal: Raise awareness of 
Switzerland to a new level and thereby 
increase interest in the GTToS.
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Austria/Hungary.
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Falstaff Switzerland special.
§ Falstaff is the leading magazine for gourmet, wine, 

travel, and art & culture in the D-A-CH region. 
Extensive (from 5 pages) editorial partner presentation 
as a gourmet travel destination as well as focus on 
Swisstainable and Day Trips and presentation of the 
Grand Tour of Switzerland, Grand Train Tour of 
Switzerland and 100% Women in the Switzerland 
Special as well as on the homepages www.falstaff.com
as well as in the newsletter, on social media and in the 
Falstaff ePaper m D-A-CH region.

§ Magazine size: 96 or 120 pages + 4 pages cover

§ Release date: end of Mai 2023

§ Contacts: 1 485 250
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KMM: Group media tour 
"Discovering the Mittelland route by bike".
§ Group media trip from Solothurn via Murten

to Yverdon-les-Bains by e-bike in 
cooperation with Eurotrek/Eurobike and the 
destinations.

§ Participation of 5 Austrian media 
representatives for the following media:
§ Ausgeflogen.at
§ Kleine Zeitung
§ NÖN Niederösterreichische Nachrichten
§ T.A.I.
§ 55plus-magazin.net

§ Date: 11.-14. Mai 2023
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KAM B2C evening with Sabtours.

§ Presenting Switzerland together with
STC, RhB and Pilatus to sabtours
clients in Linz. The event has been
supported with Swiss chesse.

§ 09. Mai 2023 
§ 54 participants
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Czech Republic.
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Native microsite by Czech News Center.

§ 17. 4. – 14. 5. 2023
§ Summer promotion of Davos 

Klosters, ESSVM, Schilthorn, RhB 
and STS via microsite by Czech 
News Center.

§ 3 additional native advertorials –
Lide a Země, Reflex and E15.

§ 12.897.600 Marketing Contacts, 3m 
40s average reading time.

11
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FAM trip “Swiss Alpine adventure with trains”.

§ 30. 5. – 4. 6. 2023
§ FAM trip in cooperation with Zermatt 

Bergbahnen, Schilthorn Cableway, 
Pilatus-Bahnen, Engelberg / Titlis 
Bergbahnen and Lucerne Tourism 
for TO’s focused on active vacation 
and Swiss public transport.

§ 7 TO’s 
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Poland.

13



Future activities.

§ Group media trip "Swiss Peaks”
§ Photo academy “Mountain magic”
§ 100% women trip 
§ Mini Int. Media Trips
§ ST GTToS map insert
§ Branding days
§ Biking project in August 
§ STM in Geneva 
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KMM: Individual media trip with onet.pl.

▪ 17 – 21 May
▪ Grand Train Tour of Switzerland and 

outdoor activities 
▪ Lucerne, Interlaken, Zermatt
§ Content for publication in special 

service on onet.pl – Swisstainable
travel  

§ Recovery project



KMM: Individual media trip with NG Traveler.

▪ 19 – 22 May
▪ Grand Train Tour of Switzerland 
▪ Interlaken, Montreux, Lucerne
▪ GoldenPass, also Belle Epoque
▪ SoMe creations on spot, content for 

eGuide GTToS experiences
▪ SoMe reach 170’000
▪ Content for our updated e-guide 

GTToS



KMM: Individual media trip with Newsweek.

▪ 29 – 31 May
▪ Grand Train Tour of Switzerland
▪ Focus on BEX
▪ Chur, Davos Klosters, historic train
▪ Bernina Express experience 
§ Content for publication in special 

service on newsweek.pl and for a 
special for BEX in August



KMM: Mini int. media trip – Swiss cities.

▪ 21 - 26 May
▪ Little hidden pearls 
▪ SoMe (Instagram and Facebook) on 

spot, stories, posts
▪ Content for our ebook ”Cities” to be 

published
▪ Blogger ”W poszukiwaniu świata”



KMM: Group media trip with Agora.

▪ Agora publishing house (leaders in 
print, online & radio)

▪ Print, SoMe, radio, www
▪ 24 – 28 May, 6 pax  
▪ + 2 extra days for 2 journalists 
▪ Grand Train Tour
▪ Lucerne, Lugano, Pilatus, Davos
▪ GOPEX, BEX, Voralpen Express
▪ Content for publications on wyborcza.pl, 

zloteprzeboje.pl and wysokieobcasy.pl



Campaigning & Activ.: Supplement in Gazeta 
Wyborcza.
§ GTToS
§ 19th May - Friday edition
§ 120’000 copies
§ Train to nature
§ Summer and Autumn in Switzerland 
§ Focus on sustainable travel, train 

inspiration
§ Content from our market partners 



Campaigning & Activ.: Contest with Wysokie
Obcasy.
§ Contest with women’s magazine 

Wysokie Obcasy, section ”women 
on the road”

§ One month challenge 
§ Prize: Grand Train Tour of 

Switzerland trip in September 
§ Contest promoted online and in print
§ Over 490 participants



Campaigning & Activ.: Swiss Embassy
exhibition. 
§ Exhibition on the fence of Swiss 

Embassy
§ Prominent location in Warsaw
§ 17 panels with focus on Grand Train 

Tour 
§ 1 panel with map and panoramic trains
§ 1 panel with focus on Swisstainable
§ 2 panels for each panoramic train 
§ QR codes to our eGuide GTToS
§ Timing: from May till end of September 



Campaigning & Activ.: Facebook week for 
partners (I).
§ Engelberg Titilis week
§ Organic posts published every day
§ Inspiration and ideas for active time 

and attractions in the region
§ Reach around 51’000



Campaigning & Activ.: Facebook week for 
partners (II).
§ Pilatus week
§ Organic posts published every day
§ Inspiration and ideas for active time 

and attractions in the region
§ Reach around 64’000



Campaigning & Activ.: Facebook week for 
partners (III).
§ Aletsch Arena week
§ Organic posts published every day
§ Inspiration and ideas for active time 

and attractions in the region
§ Reach around 54’000



Campaigning & Activ.: ST Facebook promo 
posts.
§ Biking inspirations – 100% women
§ Grand Tour of Switzerland 
§ NG Traveler - Swiss Edition
§ Reach around 350’000



Campaigning & Activ.: ST Facebook stories.

§ Regular stories on ST Facebook
§ Different topics, stories for partners 
§ Interaction with viewers
§ RhB/Engelberg Titlis/Pilatus 

integrated
§ Avg. weekly reach around 9’000



KAM: SWISS meetings in Warsaw.

§ 4 SWISS representatives visiting 
Warsaw

§ Meeting at the Swiss Embassy and 
Chamber of Commerce

§ Business lunch with 6 KAM 
§ Discussion and exchange regarding 

possible new SWISS connections 
from Poland, sharing of market 
insights

§ Potential and challenges



GCC.
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Campaigning: Local Arab content creator trip.

§ Date: 12 -16 May 
§ Local Arab content creators Noha

Nabil and Abdullah Al Jumah visited 
Lucerne and Geneva

§ Partner: LUV, GVA and Mandarin 
Oriental

§ Instagram: 290,310 likes, 1,605 
comments, 209 stories

§ KPIs: Total: 8 Million views
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Campaigning: 100% Women Celebrity Trip.

§ Date: 12 -19 May 
§ Sheikha Madiya Hasher Mana 

Rashid Al Maktoum, member of the 
Ruling Family in Dubai and cycling 
enthusiast was traveling to 
Switzerland

§ Instagram: KPIs: 3 posts, 30 stories, 
overall impressions 400’000. Various 
stories via Snapchat. 

§ Partners: Geneva, Crans Montana
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Campaigning: Flower Power Challenge. 2nd 
round.
§ Date: 10 APR – 30MAY 
§ Meta campaign highlighting different 

flowers from different Swiss regions 
through quizzes and questions. E.g. the 
end consumer had to guess which 
Swiss flower suits their personality best.

§ Partner: Interlaken (MiB), Gstaad (MiB), 
Lucerne, Zurich, Geneva

§ Results: Meta:
§ Impressions: 2,834,727
§ Poll responses: 94,610

32



KAM: Arabian Travel Market 2023.

§ Date: 02-05 May
§ KPIs: 40K visitors, 2100 exhibitors & 800 

leads. 
§ Matthias Albrecht participated in 2 panels a 

45minutes (Rural Tourism & Story telling) in
both Swisstainable was key.

§ Partners: All
§ ATM is still very expensive with small ROI

compared to Pre-ATM workshop. => To be
present every few years for branding
reasons

33



Campaigning: STS pass campaign.

§ Date: 14 APR– 14MAY
§ Meta campaign promoting the Swiss 

travel pass promotion.
§ Impressions: 8,288,730
§ Clicks: 28,329
§ Reach: 945,510
§ Swiss Travel System
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Campaigning: Family Hotel digital push.

§ Date: 11 – 15 May
§ Meta 500 CHF boosted post for 

hotel partner.
§ Impressions: 744,481
§ Clicks: 7,834 
§ Reach: 499,712
§ Titlis Resort
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KMM: Media Trip from KSA.

§ 18-22 May. 
§ Partners: Bern & Interlaken. 
§ 5 Journalist: Alam Arrajol Magazine, 

Sabq online, Platinum Magazine, 
Laylaty Magazine, Ashraq Aawsat
Newspaper. 
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KAM: Winners Famtrip of race to Switzerland
UAE.
§ Date: 17 - 21 May
§ Partners: Lucerne & Geneva.
§ 10 UAE Travel Agents: Omeir Auh, 

Al Rostamani, Dnata Travel, Seera
Travel, Uranus Travel, Orient Travel, 
Lush Escapes, Mercator Travel, 
Travel Counsellors.
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KAM: Winners fam trip of race to Switzerland
KSA.
§ Date: 14 - 18 May 
§ Partners: Zurich & Lugano.
§ 6 KSA Travel Agents: Crystal 

Magazine, Saudi Online, Latifa 
Magazine, Mubasher News, Al Bilad 
Est, EatnStays.
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KMM: Media Trip from KSA.

§ 14-18 May.
§ Partners: Zurich & Lugano. 
§ 6 journalists: Crystal Magazine, 

Ahlan Wa Sahlan Magazine, Latifa 
Magazine, Mubasher news, Al Bilad 
Newspaper, Eat N Stay Magazine. 

39



Nordics.
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SE - Media Partnership Utemagasinet.

§ Utemagasinet, Sweden’s leading 
outdoor magazine, 88’000 readers.

§ Topic: Hiking, Trail Running, 
Outdoors

§ Activation: 4 pages adventures in 
the Valais Region including offers 
and push of the Valais Shop. 

§ Published May 2023 
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SE - Media Partnership DN.

§ Native Long read Article in Dagens Industri. 
The article was written and produced by 
journalist Lars Collin. Dagens Industri is the 
leading finance paper in Sweden.

§ Activation: Native long read about the Valais 
region

§ Topic: Outdoor activities, local products, 
high end hotels

§ Article was published May 22nd

§ Impressions: 1 Mio
§ Readings: 5’551 
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SCIB – Native in Financial Magazine Realtid.

§ Online week 17 and 18
§ Incorporated in the daily newsletter 

to 10.300 recipients 
§ 1288 readers of the article 
§ 1,4 min average reading time
§ Article covering activities, food and 

meeting options in Interlaken.
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SCIB – IMA yearly meeting in Malmö.

§ SCIB took part in a conference for
Nordic Management Assistants

§ 43 assistants from Sweden and 
Denmark participating

§ One lead for 500 pax generated. 
Many new contacts made.
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China.
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KAM: Market Visit Simon Taiwan / Sales Calls.

§ Date: 8-9. May
§ Market: Taiwan
§ Description: Two days of agent 

visits together with Simon, 
discussing about challenges and 
opportunities in the Taiwan market 

§ Budget: none
§ Result: Qualitative interactions 
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KAM: VIP Event Market Visit Simon.

§ Date: 8. May
§ Market: Taiwan
§ Partner: RhB, LX, JR, STC 
§ Description: Dinner networking 

reception with important local 
partners and stakeholders in the 
framework of Simon’s market visit. 

§ Budget: 53’000 NTD
§ Result: 30 key accounts and 

partners participated; 
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KMM: Booking.com Sustainable Media Event.

§ Date: 10 May 
§ Discription: invited by Booking as 

panel speaker, on sustainable and 
post-covid trend topics. 

§ Budget: none
§ Result: 20+ Shanghai media and 

KOLs
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KAM: Caissa Beijing Swisstainable GTToS. 

§ Date: 24May kick-off
§ Discription:  15ON GTToS, each 

group 15pax, total 4 groups May –
June. Hiking and biking as 
highlights.  RMB53’399+ per person.  
July and August 2 further groups in 
planning

support product development, LOGOs and 
banners, give-aways etc

§ Results: 840ON, 60+pax
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KAM: Accor Swissotel China GMs workshop.

§ Date: 24May 
§ Venue: Sofitel Hongqiao
§ Discription:  Swissotel China GMs 

workshop, totel 12 GMs. ST is 
invited to present Switzerland as a 
travel destination as GMs inspiration 
of re-branding “Swissness and 
Sustainable”
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IMEX Franfurt with Accorhotel Pre-tour.

§ Date: 18 – 22 May 2023
§ Destination: Geneva, Vaud and

Zurich.
§ Jointly worked with Accorhotel

delegation, 4 nights in CH.
§ 10 agencies from Beijing, Shanghai

and Chengdu were invited.
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Beijing Business Daily Tourism Recovery Panel.

§ May 11th 2023
§ Beijing Business Daily Think Blue 

White Paper release
§ Tourism Recovery panel
§ ST as guest speaker share the 

recovery 
§ Information and Roger campaign
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Promotion: Lecheng international school spring 
market (B2C).

53

§ Date: May 7, Beijing
§ Description: International school spring 

market, ST present a Swiss Train as a 
central image of Switzerland during the 
event, all strapartners get a booth for free.

§ Partner: SWISS, STS, Swissmooh, VX, 
Kambly

§ Budget: Promotion
§ Result: over 4,000 students and their 

families 



Promotion: Fangcaodi International School 
Spring Fair (B2C).
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§ Date: May 13, Beijing
§ Description: International school 

spring market, free booth for ST. 
§ Partner: 
§ Budget: Promotion
§ Result: ca. 2,000 students and their 

families 



Promotion: digital pocket guide miniapp.

§ Ver3.0 launch, change to summer 
version

§ Description: summer partners 
contents update, ad & video

§ Partner: STS, SWISS, Geneva, LLR, 
VAUD, Zurich, RHB, Ticino, 
Mammut, Appenzeller Bier, Hertz, 
VX
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KAM – Webinar. 

§ Date: 23rd of May
§ Description: Monthly webinar 

training 
§ Partner: BLS, Jungfrau Partners
§ Result:  116 participants online
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Swisstainable: Tencent Channel Light Chasing. 

§ Date: 18 May
§ Description: Promotion on Tencent 

video APP and Website focus banner
§ Topic: Swisstainable
§ Budget: No
§ Result: 

§ Tencent video APP travel channel: 190,000
§ Tencent video APP Lifestyle channel: 259,000
§ Tencent website: Lifestyle channel: 752,000
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Korea.
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C&A : Swiss Spring Street Festival Partners’ 
Weekend Events.
§ Partners’ Weekend Events.

§ Upload photos taken at each partner zone with 

designated hashtags 

§ Distribute customized T-Shirts at the event site as 

rewards

§ Results : 
§ Per day avg. 20,000 visitors 
§ Generate min. 100 postings for each partner 

(including #InLovewithSwitzerland)

§ 1st weekend: Valais (#valaiswallis_kr)

§ 2nd weekend: Zurich (#visitzurich)

§ 3rd weekend: Luzern (#MyLucerne)

§ 4th weekend: Schilthorn (#schilthorn)

§ 5th weekend: STS (#swisstravelsystem)
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KAM: 2023 Swiss Travel Academy.

§ 3rd Seminar of STA 
§ Date: May 25th, 2023 
§ Venue: Swiss Embassy in Seoul 
§ 14 KAs of 17th STA participating members

§ Program  
§ Destination LLR Trade Presentation
§ Lucerne city and Mt. Pilatus ppt by ST
§ Local Rep. Presentations : 
§ Mt. Rigi and Lucerne Lake Navigation by

Jay Maeng
§ Mt. Tiltis by SeA Park 
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Japan.
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KAM – STE Japan 2023. 

§ STE in Osaka and Tokyo with 16 
Swiss partners and 123 Japanese 
buyers. 

§ Two days of open workshop and a 
VIP buyer day including social 
programme. 

§ Swisstainable as overarching topic 
with sustainable give-aways 
(seeded paper with QR code). 
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KAM - JATA webinar.

§ Webinar on Switzerland for the members of 
the Japan Association of Travel Agents.

§ Date: 25 April, 2023
§ Participants: 322 travel agents
§ ST presented the latest news from the key 

partners and hotel , ST’s GGToS with Roger 
Fererer campaign, and updates for trade 
events, SAM, Travel Academy etc.

§ Partners: STS, RhB, JB, JRT, Interlaken, 
Schilthorn, Zermatt, MGB, GEX, MOB
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KMM - Media eNewsletter. 

§ The 1st media eNewsletter in 2023.
§ Sent out on April 28, 2023.
§ Delivered to 623 addresses.
§ Integration of news and stories of our 

partners as well as our future media 
activities and topics such as media trips.

§ Opening rate: 45.75%
§ Qualified reactions: 52
§ Partners: STS, Basel, SWISS
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KMM - Online ‘cyclowired.jp’.

§ ‘cyclowired.jp’ is the online cycling 
media.

§ Contact: 450’000 UU
§ Pages: 18 pages
§ Issued: 2 May 2023
§ Report about Alpine pass road 

biking in Jura in Vaud Region.  As 
the result of cycling fam. trip in 2022.

§ Partners: VD

65



KMM - Magazine ‘Best Flower Arrangement’.

§ ‘Best Flower Arrangement’ is the 
flower magazine, published 3 times 
a year.

§ Circulation: 120’000 copies
§ Pages: 2 pages
§ Issued: 16 May 2023
§ Article about spring flower 

arrangement in Basel, Lausanne, 
Interlaken and Zermatt.

§ Partners: Basel, Zermatt, VD
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South East Asia.
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STS: FREE travel days Reminder Newsletter.

§ 12 May
§ Market: SEA
§ Target: Reminder for STP FREE travel days

promotion. Promote STP 
and GTToS offerings. Highlight promotion
with 2 extra travel days to experience more
of Switzerland.

§ Goals: Continually refresh
and expand existing database. Engagement 
with agents. Conversions of STP.
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STS: Trade FAM Trip in Switzerland.

§ 3–10 May
§ Market: SG TH ID
§ Participants include:

§ Pinatlas TH, Swiss Fanclub TH, Global Union 
Express TH, Klook TH, KKDay SG, PanTravel
ID, Rail Europe Asia Pacific

§ Partners featured:
§ STS, Rigi, Lucern, GoPEX, RhB 

(GEX), Zermatt, Gornergrat, Montreux, MOB 
(GPX), Interlaken, Jungfraujoch / Schilthorn

§ Goals: Promote STP and GTToS, rewards
trip for 2022 sales contributions
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STS: Support SwissASAP.com Trip.

§ 5-17 May
§ Market: TH
§ Target: SwissASAP.com to collect and post

content to promote STP:
§ Aor to collaborate with Tiew Eng 

to develop and post content to drive
awareness, interests and STP sales. STS 
Zurich to meet her and 
recommend appropriate content. Only
sponsor STP.

§ Goals: Promote STP and GTToS, drive
STP sales through SwissASAP.com
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STS: STP + Uniworld River Cruise bundle.

§ 1May – 31May
§ Market: SG
§ Target: Partnership with TTC Uniworld:
§ Bundle 3Days STP add-on for pre- and 

post-cruise from/to Basel and Zurich.
§ Promote bundle package via social posts

in early May. Invite 30 VIP clients to SG 
Uniworld Cruise Week on 19May.

§ Goals: 1 dedicated landing page + social 
posts + presentation at SG event on 
19May. >30 STP sold.
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STS: Swiss Illustration Exhibition Kuala Lumpur.

§ 1May – 31May
§ Market: MY
§ Target: Co-invest with ST for consumer event

at Eslite Spectrum @ Starhill Gallery mall with
10-12k daily footfall. Media event 8May. 
Travel Talk 21May.

§ Design and print A5 postcards with CTA 
pointing towards MySwitzerland.com/SwissTr
avelPass. Postcards inserted into shopper's
bags / books. Activation of Parlo Tours.

§ Goals: Promote STP and GTToS. >50 STP 
sold.
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STS: STP Summer season Mothership.sg.

§ 17-31 May
§ Market: SG
§ Target: Promote STP for Summer 

season and GTToS offerings.
§ Goals: Social posts with IG 

stories. Reach >650k followers. >30 
STP sold.

73



STS: Excellence Talk in Kuala Lumpur, Malaysia.

§ 22 May
§ Market: MY
§ Target: Gathering of OTMA tour leaders

association:
§ Invited 40 tour leaders. Showcase

Summer season in Switzerland and 
benefits for outdoor activities. Encourage
Excellence Program sign-ups.

§ Goals: Promote STP and GTToS, 
Excellence Program sign-ups.
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STS: B2B Seminar in Kuala Lumpur, Malaysia.

§ 23 May
§ Market: MY
§ Target: Seminar presentation with

Boustead:
§ Invite >30 travel agents
§ Showcase Summer season in Switzerland

and benefits for Outdoor travel.
§ Reconnect with Boustead

§ Goals: Promote STP and GTToS, 
Excellence Program sign-ups.
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Media Trip (Family Activities).

§ 3 – 10 May
§ Participants
§ Metro TV (Indonesia) - "Journey" show

§ Partners featured
§ STS
§ JF
§ Schilthorn
§ LLR
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MY: CH Illustration Book Exhibition.

§ Held in Eslite Spectrum at Starhill
Gallery

§ From 1May – 18 June 2023
§ Partners featured: STS, LX, Zurich, 

Lucerne, Ticino, St Moritz, 
Matterhorn Region, Zermatt, 
Interlaken, Schilthorn, Lake Geneva 
Region
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MY: CH Illustration Book Exhibition – Media 
Launch.
§ Held in Eslite Spectrum at Starhill

Gallery
§ 8 May 2023
§ 80+ Media attended
§ Partners featured: STS, LX, Titlis-

Engelberg, Interlaken/JJ, Davos, 
Matterhorn Region, Zermatt, 
Schilthorn, Glacier Express
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MY: CH Illustration Book Exhibition – Travel 
Talks.
§ Held in Eslite Spectrum at Starhill

Gallery
§ May 2023
§ 8 Travel Talks by KOL, Travel writer & 

photographer, ST & STS
§ Partners featured: STS, LX, Zurich, 

Lucerne, Ticino, St Moritz, Matterhorn 
Region, Zermatt, Interlaken/JJ, 
Schilthorn, Lake Geneva Region, 
Davos, Titlis-Engelberg, Glacier 
Express
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MY KAM: Summer Campaign presentation to 
Muslim agents.
§ 29 May 2023
§ Presentation during NuhTravel's

B2B seminar together with Titlis
§ 80 muslim agents participated
§ Partners featured: STS, LX, Titlis-

Engelberg, Interlaken/JJ, Davos, 
Matterhorn Region, Zermatt, 
Schilthorn, Glacier Express
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Content Distribution – Spring Campaign.

§ Partners: Titlis
§ 1.8 mil monthly page view
§ 1.1 mil monthly unique visitor
§ 21% Indonesia market
§ Link
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https://www.havehalalwilltravel.com/id/keseruan-di-mount-titlis-eurotrip-liburan-keluarga


Content Distribution – Spring Campaign.

§ Partners: Zurich
§ 1.8 mil monthly page view
§ 1.1 mil monthly unique visitor
§ 21% Indonesia market
§ Link
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https://www.havehalalwilltravel.com/zurich-wisata-swiss-keluarga


Content Distribution – Spring Campaign.

§ Partners: Matterhorn Region
§ 1.8 mil monthly page view
§ 1.1 mil monthly unique visitor
§ 21% Indonesia market
§ Link
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https://www.havehalalwilltravel.com/menjelajahi-valais-liburan-swiss


KAM Thailand – Joint marketing with Quality 
Express.
§ Facebook and Instagram 

promotional banners to Switzerland
during Songkran holiday and Thai 
election season

§ Facebook reach >393K
§ Instagram reach >30.6K
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KAM Thailand – D-Star Group.

§ New product development with
partners featured
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KAM – ITMA.

§ New product developments with
partners featured

§ Products suitable for Muslim 
travellers
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KMM (Thailand) – Coconuts / Soimilk.

§ Circulations: 229K+
§ Partners featured: Valais, GEX
§ Link
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https://www.soimilk.com/get-to-know-Valais-the-paradise-of-Switzerland


KMM (Thailand) – La Vie En Road.

§ Circulations: 50K+
§ Partners featured: STS, Zurich, 

Lucerne, JF Railway, GEX, MOB, 
GRF

§ Link
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https://www.lavieenroad.com/escape/spring-activities-in-switzerland/


Australia.
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KAM: Sales Calls Roadshow 2023.

§ 4-day Sales Calls tour through Australia, 
visiting Sydney, Melbourne and Brisbane

§ Sales Calls meetings (pre-scheduled 
appointments with TO buyers), agents 
networking events and media functions in 
all cities

§ 21 buyers (Sales Calls), 22 media partners, 
154 travel agents

§ Partners involved: Interlaken-Jungfrau 
Region, Schilthorn, Zurich Tourism, Pilatus / 
Lucerne, Swiss Travel System, SWISS
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India.
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Key Media Management: Influencer Summer 
Meet.
§ To showcase the variety of experiences that 

Indian travellers can enjoy in Switzerland, we 
curated itineraries for prominent travel, lifestyle 
and food influencers including Anunay Sood, 
Brinda Sharma, Ashi Khanna, Shivesh Bhatia 
and Saloni Kukreja to explore regions like 
Lugano, Geneva, Montreux, Zermatt, Zurich and 
Interlaken, during the key travel season, in May 
2023.

§ The content and coverage from the fam trip was 
disseminated across their social media, with a 
focus on Instagram and YouTube.

§ Total Reach: 31’477’000
§ Total Likes: 2’646’382

92



Influencer Summer Meet on MySwitzerlandIN.

§ Through the course of FAM trip, we registered a 
growth in followers on our Instagram handle-
MySwitzerlandIN, from 79K to 81.7K.

§ In addition to reposting Stories, Reels and Static 
posts, we have also partnered with the 
influencers to post 15 Instagram Collabs to 
further increase our reach and expand our 
audience base.

Numbers on MySwitzerlandIN:
§ Total Reach: 3’850’462
§ Total Impressions: 2’822’894
§ Total Views: 1’709’322
§ Total Likes: 630’762
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STS: “Extra Travel Days” offer promotion with 
TO’s.
§ Highlighted the STS promo offer through 

the B2C & B2B network and database of 
leading TOs across India and facilitate 
product development in itineraries.

§ Worked with Swisstours, Ottila International 
& Thomas Cook India

§ Used a mix of print, hoardings, digital, trade 
training seminars, trade advertising, 
newsletters and webinars

§ Generated over CHF 4.3 mio sales in STS 
promo (India No. 2 market)
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Markets West.



BeNeLux.
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Netherlands: KMM. Summer Media Launch. 

§ Thursday, 11 May 2023, Amersfoort (NL)
§ Media and KAM networking event to 

present our Summer cycling & 
Swisstainable campaigns and highlights.

§ Cycling workshops held by Key Partners 
and dinner with 35 Key Media & Trade 
Contacts.

§ Swiss partners present: Made in Bern, 
Valais, Ticino, Luzern, Graubünden, RhB, 
STS.
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BeNe: Promotion. Social media campaign. 
Summer.
§ Paid social media campaign for summer 

with all key partners (Made uin Bern, 
Wallis, Ticino, Vaud, GRF, Luzern)

§ Content: Swisstainable trips from 
influencers from summer 2022

§ Campaign phases:
§ Dreaming: Video ads / reels
§ Planning: Link ads to bring traffic to key partner 

landing pages on MyS.com

§ Very good results:
§ 20 Mio. impressions 
§ 54’000 clicks on MyS.com landing pages
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Belgium: Promotion. Exclusive Digital 
Campaign Lausanne. 
§ Exclusive digital campaign for 

Lausanne in Belgium with Roularta in 
Knack/Le Vif Week-end, Trendstyle
and Gael

§ 2 articles about culture and 
gastronomy in FR/NL

§ SoMe, newsletter and native campaign
§ Date: 16.04. - 28.05.2023
§ 6.2 Mio. Impressions 
§ 15’266 page views
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BeNe: Promotion. Opt-in ST Magazine 
Distribution.
§ Distribution of ST magazines with media-

house Roularta in Knack and Le Vif
§ New distribution method to prevent 

scattering losses
§ Phases:
§ Flap around the cover, extra branding on the inside
§ Dedicated and direct mailing to all opt-in subscribers
§ Mini-site for requesting the magazine and participating 

to contest

§ Results:
§ Total requests: 2’873
§ Newsletter subscribers: 1’606
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Italy.
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KAM: Trade Workshop Milano.

§ Date: 4.5.2023
§ What: Workshop for trade with 

Albatravel at Swiss Corner
§ Launch special project monography 

Switzerland with Albatravel (Link) 
§ Contacts: 44 trade representatives
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KMM: Individual media trip North Italy.

§ Date: 11-13.5.2023
§ Participants: Stefano Paolo Giussani 

for Huffigton Post & Laura 
Sommariva for Donna Moderna

§ Where: Geneva – Nuits des Bains & 
Cern

§ Partner involved: Geneva Tourism
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KMM: Group media trip Basel.

§ Date: 12-14.5.2023
§ Program: Visit of Novartis Campus, 

Beyeler, Kunstmuseum and old town
§ Participants: 7 journalists
§ Partner involved: Basel Tourism
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KMM: Group media trip Basel.

§ Date: 18-19.5.2023
§ Program: Visit of Basel and Doris 

Salcedo exhibition at Fondation
Beyeler

§ Participants: 6 journalists
§ Organized by Fondation Beyeler
§ ST provided only tickets and 

documentation
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KMM: Individual media trip North Italy.

§ Date: 18-20.5.2023
§ Participant: Alberto Mugnaini for 

Artribune
§ Bern & Zenturm Paul Klee
§ Partner inolved: Bern & AMoS
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KMM: Editorial offices visit with Ticino.

§ Date: 30.5.2023
§ Visit of different editorial offices in 

Como and Varese
§ Partner involved: Ticino Turismo
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Campaigning & Activation: Adv on the ballet 
program of “Teatro alla Scala” Milano.
§ Date 10/05/23
§ 2 pages advertising in the program 

of the ballet of William Forsythe at 
“Teatro alla Scala” Milano

§ Distribution to all guests on location
§ 5’000 copies
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Campaigning & Activation: Swiss Cup 2023 
Parco di Roma.
§ Date: 13.5.2023
§ What: Golf competition
§ Where: Golf club Parco di Roma
§ Distribution of ST Brochures
§ Contacts: 100
§ Partners involved: Guarda Golf 

Crans Montana, RhB, STS, 
Appenzeller Bier, Swiss Cheese 
Marketing, Victorinox
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Campaigning & Activation: Distribution AMoS 
leaflets with Elle Decor.
§ Date: 20.5.2023 (issue of May)
§ What: Distribution of the Art Museum 

of Switzerland leaflets with monthly 
magazine Elle Décor Italia

§ Circulation: 20.000 copies
§ Area: Piemonte - Valle d'Aosta -

Liguria - Lombardia
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Campaigning & Activation: Swiss Cup 2023 
Fioranello.
§ Date: 20.5.2023
§ What: Golf competition
§ Where: Golf club Fioranello
§ Distribution of ST Brochures
§ Contacts: 100
§ Partners involved: Guarda Golf 

Crans Montana, RhB, STS, 
Appenzeller Bier, Swiss Cheese 
Marketing, Victorinox
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Campaigning & Activation: Evening in 
collaboration with ANICA.
§ Date: 23.5.2023
§ What: Event in collaboration with ANICA 

(Associazione Nazionale Industrie
Cinematografiche Audiovisive) to 
present a film of Festival del Cinema di 
Locarno at Reale Circolo Tevere Remo

§ Networking, distribution of brochures 
and Swiss cheese testing after the film 
gala dinner

§ Presence: 100 guests
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Campaigning & Activation: Swiss Cup 2023 
Terre dei Consoli.
§ Date: 28.5.2023
§ What: Golf competition
§ Where: Golf club Terre dei Consoli
§ Distribution of ST Brochures
§ Contacts: 100
§ Partners involved: Guarda Golf 

Crans Montana, RhB, STS, 
Appenzeller Bier, Swiss Cheese 
Marketing, Victorinox
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Campaigning & Activation: E-Newsletter May.

§ Date: 2.5.2023
§ What: E-Newsletter May
§ Focus:
§ Giro d’Italia fa tappa in Vallese (38 clicks)
§ Swiss Travel Pass promotion (73 clicks)

§ Total clicks 1.320
§ Open rate 61.81%
§ Link
§ Partner involved: STS, Crans 

Montana
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Campaigning & Activation: Influencer Trip with 
Ilary Blasi in Lugano.
§ Period: 12-14.5.2023
§ What: Trip to Lugano with Ilary Blasi 

(2.2M followers)
§ Contents: 1 post and stories
§ Partner involved: Lugano Region
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Campaigning & Activation: Influencer Trip with 
Giovanni Arena in Ticino.
§ Period: 15-17.5.2023
§ What: Trip to Ticino with Giovanni 

Arena (481K followers)
§ Contents: 2 posts, 1 reel and stories
§ Partner involved: Ticino Turismo
§ 2,7M impressions
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Campaigning & Activation: Influencer Trip with 
Antonio Di Maiolo in Geneva.
§ Period: 18-20.5.2023
§ What: Influencer trip to Geneva with 

Antonio Di Maiolo (158K followers) 
to participate to the Drone Show and 
visit Geneva City

§ Contents: 1 posts, 1 reel and stories
§ Partner involved: Geneva Tourism
§ 215K impressions
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Campaigning & Activation: Influencer Trip with 
Tatiana Biggi in Geneva.
§ Period: 19-20.5.2023
§ What: Influencer trip to Geneva with 

Tatiana Biggi (51,5K followers) to 
participate to the Drone Show and 
visit Geneva City

§ Contents: 1 posts, 1 reel and stories
§ Partner involved: Geneva Tourism

118



Campaigning & Activation: Influencer Trip with 
Dorian Pellumbi in Geneva.
§ Period: 19-21.5.2023
§ What: Trip to Geneva with Dorian 

Pellumbi (255K followers) to 
participate at the Drone Show and 
visit Geneva City

§ Contents: 1 posts, 1 reel and stories
§ Partner involved: Geneva Tourism
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Campaigning & Activation: Influencer Trip with 
Filippo & Filippo in Lugano.
§ Period: 22-23.5.2023
§ What: Trip to Lugano with Filippo 

Cirulli (154K followers) & Filippo 
Fiora (177K followers)

§ Contents: 1 post and stories
§ Partner involved: Lugano Region
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France.
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Campaign activation – Mountain Day trips.

§ Online articles, social media posts, and 
Social Display with M Publicité (Le Monde)
§ Date: 12.04.23 – 03.05.23
§ “New” carousel format for the online article adapted 

to desktop and mobile format – particularly inspiring 
and user-friendly.

§ Goal: STS/ST campaign to promote the Mountains 
Day Trips (from Zurich, Geneva, Lausanne, and 
Basel) as well as the offers from Swiss Travel 
System

§ KPIs:
§ 25’097 page views (online article)
§ 261’250 views & 4’088 clicks (social media)
§ Both posts are above the average engagement rate 

of le Monde.
§ 1’666’680 diffused volume (Polar) 122

http://:0/suisse-excursion-montagne.lemonde.fr
https://www.instagram.com/p/Cq7c6CYAg7Q/


Campaign activation : Key Partner Lausanne.

§ Key Partner digital campaign with 
Lausanne
§ Awareness : social display and native 

inread campaign with Invibes and 
LeMonde media Group.

§ Performance : native performance 
campaign with Outbrain and PowerSpace

§ Period : May – June

§ KPIs
§ Performance : 60’000 clicks
§ Awareness : 2.6M impressions
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KMM – Media result. 

§ Le Figaro online, Le saviez-vous ? À 3454 
mètres d'altitude, cette gare est la plus 
haute d'Europe.

§ One online article on the Jungfraujoch, 
15/05/2023.

§ Result of an individual media trip to Montreux, 
Interlaken and on the GoldenPass, beginning
of May.

§ Two more articles will follow during the 
summer: Train du Chocolat and GoldenPass.

§ KPI : 22'800'000 uvpm.
§ Read the article.
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SCIB – Partance Roadshow – Marseille.
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§ Target: agencies, corporates, assoc.
§ Dates: 25th of May
§ Business lunch with 11 MICE clients, 

for a total of 8 agencies.
§ A few new clients.
§ Feedback of total roadshow (3 

meetings): 36 clients in total. 



SCIB – IMEX Frankfurt.

§ Target: french agencies, 
corporates, assoc.

§ Dates: 23th to 25th of May
§ 5 meetings, 7 contacts
§ Not many French hosted buyers

attended the trade show.
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SCIB : Campagne E-marketing Outbrain 
(content placement).
Target : agencies & corporates
Period: March to December
§ Content placement of a few URLs 

from MySwitzerland (Meetings 
pages)

§ Content changes every 2 months.
§ Results for May: 12’453 clicks,

click-through rate of 0,35%
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Portugal.
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First magazine supplement @ Magazine Visão. 

§ Market's first supplement: a 
comprehensive 52-page Guide of 
Switzerland, covering the topics of 
Swisstainable, boutique towns, GTToS, 
GToS, as well as hiking and nature.

§ «Visão» is a weekly magazine available in 
both print and digital formats, offering
special travel  editions of exceptional 
quality. 

§ Timing: May 2023
§ Circulation: 30’000 copies
§ Media contacts: 73’750
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Spain.
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Car holidays with the touring clubs.

§ Production of an ST map about the GToS
highlighting the «electrifying option»

§ Segmented distribution to 100’000 
households through two top touring clubs in 
the market:
§ RACC covering Catalonia
§ RACVN covering the Basque Country

§ Bookable packages were fully integrated in 
partnership with Lucerne, Fribourg, 
Schilthorn and Aletsch Arena

§ Timing: May – June 2023
§ Circulation: 100’000 copies | Marketing 

contacts: 320’000
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All Those FANS of Zurich.

«Fanning» the All Those Food Festival
§ Exclusive B2C activity for Zurich Tourism 

participating at this hipster event in Barcelona 
where we distributed 25’000 beautiful 
cardboard fans with a Dadaism look

§ The back of the fan invited to explore the special 
content about Zurich on a microsite in MyS.com
reaching 4.139 QR code scans

§ Special distribution with the REX peeler to 170 
journalists that participated at the event

§ Timing: 26, 27 and 28 Mai 2023
§ Marketing Contacts: 25’000 visitors + 4.139 QR 

code scans
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All Those FANS of Zurich.
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Booklet «Made in Suiza».

A printed A5 brochure full of curiosities.
§ Spaniards are very curious travelers, so we 

produced an ST guide with a variety of products, 
experiences, traditions and curiosities that are 
100% Swiss

§ Powerful distribution:
- printed copies with top lifestyle magazines
like El Pais Semanal, Esquire and ELLE 

- digital brochure through online advertorials
§ Integration of partners and StraPa
§ Timing: May 2023 
§ Circulation: 100’000 copies | Marketing contacts: 

246’250 in print + 697’937 in digital
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https://issuu.com/stnet/docs/madeinsuizaguia2023?fr=sY2NiMDU2OTkzMjU


Roger Federer on the high-speed trains.

§ IrYo is a new private high-speed rail 
operator in Spain running trains between 
Madrid and Barcelona and Málaga

§ We customized all the seat trays in 30 
daily connections with a 90% occupancy for 
one month

§ Impressive QR tracking results with almost 
3’000 scans leading the No. 1 ranking 
amongst participating countries

§ Timing: May 2023 
§ Marketing contacts: 376’650 | 2.922 QR 

codes Scans for the STP promotion
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GToS with ZERO electric motorcycles.

§ The Adventure Experience is the event of 
reference for lovers of trail/adventure 
motorcycles with not only exhibition areas 
but also product tests and driving courses

§ ST had a photocall at the Zero stand where 
we distributed a postcard about the Grand 
Tour linked to a microsite on MyS with a 
contest

§ Timing: 06-07 May in Madrid and 20-21 
May in Barcelona 

§ Marketing contacts: 3’000
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Media events with Zurich in Madrid & Bilbao.

§ Media event with top journalists (travel & 
lifestyle) from Madrid where we also organized a 
showcooking of the dessert in collaboration with 
Lindt 

§ In Bilbao it was the first time we organized an 
event with the media attended by 
representatives of several local newspapers and 
a radio station

§ In both cities, the media showed great interest in 
Zurich's proposals, generating various media 
trips for the coming autumn

§ Timing: 24 and 25 May 2023 
§ Media contacts: 9 and 5 Journalists 
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UK/Ireland.
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‘Sidetracked’ x ST UK/IRE.

§ Partners: BE, VD, VS
§ Timing: April – Oct 2023
§ High-end outdoor media platform
§ Focus topics integrated;

§ Trail running, gravel riding, kayaking, m-biking, 
paragliding, glacier hiking

§ 100% Women/ Swisstainable (all-female talent crew)

§ Content Mix:
§ Video, Print, Online (Live), Paid Social, Event

§ Content plan:
§ Feature story & destination guide per partner
§ Print supplement + short film
§ Set of promotional social video teasers
§ Organic & paid media promo & e-newsletter
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Grand Train Tour and STP Promotion.

§ Delivered: 30 April, distribution of 
145k Touring brochures incl. a 
display ad in The Sunday Times

§ Native online article on The 
Telegraph featuring Roger x Trevor

§ Programmatic Advertisement 
Promotion w/Sojern

§ Native GTToS article promotion, 
featuring each section
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ST x STS Trade Road Show. 

§ 25.-28.04.23
§ Glasgow, Manchester, Birmingham, 

London
§ 3 evening events, 1 lunch event
§ Swiss Partners: Swiss Travel System, 

Rhaetian Railway, Gornergrat Railway, 
Lake Lucerne Navigation Company

§ Met around 80 UK tour operators / 
travel agents
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TravMedia Awards 2023.

§ Get together of the crème de la crème 
of the travel writer and PR industry

§ Award night took place on 18 April at 
The Londoner

§ Switzerland sponsored the ‘Freelance 
writer of the year’ category (seven
nominees in total – winners: Ed 
Grenby)

§ Gala dinner – ST UK media team
hosted a table of 10, including five of
the nominees
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North America.
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Switzerland Travel Experience USA. 

§ May 20 – 26, San Antonio, Miami & 
Denver

§ Two 24-hour retreats in San Antonio
§ 1:1 meetings, networking functions & 

educational/fun games
§ Traditional trade events in MIA & DEN
§ 54 buyers in San Antonio
§ 64 buyers in Miami & Denver
§ 26 Swiss partners
§ Integration of Mammut, Kambly, SCM & 

Edelweiss/SWISS
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Media Top Result: Condé Nast Traveler.

§ www-cntraveler-com
§ Date: May 22, 2023
§ Journalist: Laine Nieset
§ Title: How to explore Switzerland’s 

Engadin Valley in Summer
§ Contacts: 842 k uvpm
§ Featured: St. Moritz, Engadin, RhB, 

Bernina Express, Glacier Express, 
Badrutt’s Palace, Kulm Hotel & 
Grand Hotel Kronenhof
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Media Top Result: Metrosource Magazine.

§ http://www.metrosource.com/
§ Date: April/May 2023
§ Journalist: Mark A. Thompson
§ Title: Life in Switzerland’s Bad 

Ragaz
§ Circulation: 125 k
§ Geographic focus: National
§ Featured: Bad Ragaz, Graubunden
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http://www.metrosource.com/


SCIB NA: Carried out Incentive.

§ 21 – 25 April 2023
§ 180 pax, 720 overnights
§ CHF 239’760 turnover
§ Agency: Landmark Incentive Marketing
§ Client: Krasdale (grocery wholesaler)
§ Pitched 1st time for this event in 2012
§ Partners: SPH, Bucher Travel & VJ
§ SCIB’s support: destination/hotel 

research, activities, entertainment & 
visa support
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Brazil.
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KAM/Digital Newsletter: GTToS & STS.

§ Highlight: GTToS and STS dedicated 
newsletter

§ 02nd mailing: May 03rd

§ Mailing:

§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 24,36%
§ Link newsletter 

§ Key partners highlighted in the content:
§ GTToS
§ STS
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KAM: Travel Luxury Magazine by Primetour -
2nd edition.
§ 03 May 2023
§ Breakfast event at Nara Roesler Art Gallery.
§ ST Brazil attended the launch event of the

new edition of the Travel Luxury Magazine by
Primetour published in partnership with the
biggest trade media publication Panrotas.

§ Double page editorial focused on gastronomy
(Media result reported in Feb 2023).

§ Switzerland Tourism team presence:
§ Mara Pessoa, Trade Manager
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KAM: St Moritz & TTW Group Happy Hour.

§ 03 May 2023
§ Get together happy hour organized by TTW 

Group & St Moritz Tourism and their
representative in Brazil, Experanto Latin
America.

§ Audience: Ski Brasil experts & TTW Lab
agencies

§ Swiss partners in attendance:
§ St Moritz Tourism

§ Switzerland Tourism team presence:
§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager
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KAM: 2023 Pre-ILTM Latin America – The Living 
Circle dinner.
§ 07 May 2023
§ Get together dinner organized by

The Living Circle with 8 Key 
Brazilian accounts.

§ Swiss partners in attendance:
§ Helen Wörner, The Living Circle
§ Fernanda Maldonado & Jean-Bruno, 

Experanto Latin America

§ Switzerland Tourism team presence:
§ Mara Pessoa, Trade Manager
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KAM: 2023 Pre-ILTM Latin America - TTW 
Group Warm up dinner.
§ 08 May 2023
§ Get together dinner organized by TTW Group

with selected suppliers.
§ 7 Swiss partners in attendance:

§ The Living Circle
§ Kulm St Moritz & Grand Hotel Kronenhof Pontresina
§ Badrutt’s Palace
§ St Moritz Tourism
§ Burgenstock
§ Guarda Golf
§ Six Senses Crans Montana
§ and more.

§ Switzerland Tourism team presence:
§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager
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KAM: 2023 Pre-ILTM Latin America - Swiss
Delegation Lunch by Reed Exhibition team.
§ 09 May 2023
§ Get together lunch to welcome the largest

Swiss delegation to ILTM Latam organized
by Reed Exhibition team.

§ 8 Key Brazilian accounts invited to attend
the exclusive networking lunch.

§ 17 Swiss partners in attendance.
§ Switzerland Tourism team presence:

§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager
§ Natalia Leal, Marketing Manager
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KAM: ILTM Latin America 2023.

§ 09 – 12 May 2023
§ Swisstainable stand decoration.
§ Distribution of 2023 Sales Manual.
§ 400 buyers in attendance over 3 b2b 

workshop days. 
§ 11 tables, 20 Swiss partners + 2 Swiss hotels

exhibiting as part of Hotel chain brands. 
§ Nespresso coffee & Lindt chocolates available

for buyers & suppliers over the 3 days event.
§ Switzerland Tourism team presence:

§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager
§ Natalia Leal, Marketing Manager
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KAM: ILTM Latin America 2023.

09 – 12 May 2023
List of Swiss partners at ST stand:
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§ Badrutt's Palace Hotel
§ Engadin St. Moritz 

Tourism
§ 7132 Hotels
§ Le Grand Bellevue
§ Kulm Hotel / Grand 

Hotel Kronenhof
§ Bucher Travel
§ Hotel Schweizerhof

Luzern
§ Titlis / Lucerne Tourism
§ Jungfrau Railways
§ Romantik Schweizerhof

§ The Alpina Gstaad
§ PARK HOTEL 

VITZNAU
§ Zurich Tourism
§ Baur-au-Lac
§ The Living Circle
§ Geneva Tourism & 

Conventions
Foundation

§ Bürgenstock Hotels
§ The Bürgenstock

Selection
§ Key Partners
§ KATAG & Partners



KAM: ILTM Latin America 2023.
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KAM: 2023 ILTM Latin America – Teresa Perez 
Lunch.
§ 12 May 2023
§ Get together lunch organized by

Teresa Perez Tours with 100 
suppliers at Thomas Perez 
residence.

§ Many Swiss partners in attendance.
§ Switzerland Tourism team presence.
§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager
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KAM: 2023 ILTM Latin America – Networking 
dinner Six Senses Crans Montana.
§ 10 May 2023
§ Networking dinner with Six Senses

Crans Montana and their representative
in Brazil, The Global Nomads, during
ILTM Latam week to discuss trade & 
media projects opportunities for 2024 
onwards.

§ Switzerland Tourism team presence:
§ Fabien Clerc, Market Director
§ Mara Pessoa, Trade Manager
§ Natalia Leal, Marketing Manager
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KMM – Press release ILTM Latin América. 

Between May, 5th and 12th

§ Press release highlighting the
Switzerland Tourism presence and
the largest Swiss delegation. 

§ Mailing: 600 journalists
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KMM – Meetings with journalists at ILTM Latin 
América.  
May, 10th
§ Meeting with approximately 15 

journalists in the ILTM press room.
§ Gift bag to each journalist

containing:
1. A flash drive with ST Brazil latest

press releases
2. Luggage belt
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KMM – Media trip return
Robb Report. 
May
§ Media trip combined with Victorinox 

- celebrating 125 years of SAK 
§ Robb Report: 25k copies. 
§ Segmentation: Attractions tourer and 

luxury. 
§ Luzern and Geneva. 
§ 6 pages about Switzerland.
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KMM – Media trip return
Robb Report DAY – Event.
May
§ Media covering the Switzerland Tourism 

presence at Fazenda Boa Vista in January. 
§ Robb Report: 25k copies. 
§ ST Presence: Fabien Clerc and Natália

Leal.  
§ Switzerland Tourism Lounge: 

§ Tv for ST videos
§ Toten for logo 
§ Sustainable and artist experience. 
§ Hostess to talk about the activity and to include 

a postcard containing a QR code to 
MyS.com/pt in the bags. 
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KMM – Media trip return 
CNN.
May, 20th and 27th. 

§ Media trip around to Switzerland covering: 
Zurich, Grindelwald/ Jungfrau, Luzern/ 
Engelberg/ Titlis, Vevey and Gruyère

§ 2 episodes broadcasted in May. 
§ Audience – 5MIO 
§ Online coverage: website and social medias 

(Instagram and Youtube)  
§ Click here to watch the 1st episode
§ Click here to watch the 2nd episode. 
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https://www.youtube.com/watch?v=9nzWIel2NKU&t=759s
https://www.youtube.com/watch?v=Vq2cfYsmqxA


Campaign & Activation – Mondial da Fondue.

May, 15th
§ Fondue Festival in São Paulo. The winner will

represent Brazil at the Mondial da Fondue in 
Switzerland. 

§ 8 canditates and and 9 jurors. 
§ 30 guests: opnion makers and journalists. 
§ The event was sponsored by:
1. SWISS
2. Cheese Association in Brazil

§ Supported by:
1. Outlook Guilde Internationale Des Formage
2. Berna (sausage brand) 
3. Calimp (cheese distributor) 

Each guest received a gift bag containing brochures, a 
potato peeler from Zurich, fondue and sausages.  
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Campaign & Activation – Mondial da Fondue. 
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Campaign & Activation – STP Digital Campaign. 

Between, Apr 15th to May, 15th

§ Meta and Google Ad’s campaign
§ STP promotional campaign
§ 3’304’508 Impressions
§ 117.308 clicks on link 
§ Budget CHF 2’344
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Campaign & Activation – STP Advertorial at 
Panrotas Magazine. 
May
§ Printed Ad to promote the Swiss

Travel Pass promotion. 
§ Panrotas – trade magazine. 
§ Edition launched during the ILTM 

Latin América 
§ 5’030 copies 
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Campaign & Activation – SWISS Digital 
Newsletter.
May, 31st. 
§ SWISS Newsletter including a 

Switzerland Tourism content. 
§ Theme: Valentine’s Day (In Brazil is

celebrated on June 12th)
§ Link MySwitzerland/PT
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Campaign & Activation – Destination Wedding 
Constance Zahn.
May
§ Banner online on Constance Zahn

website.
§ Constance Zahn is the best

destination wedding media in Brazil
§ Campaign for 3 months
§ Page views: 1.2MIO/ month
§ Link MySwitzerald.com
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https://www.myswitzerland.com/en-ch/experiences/wedding


Campaign & Activation in Rio – Capital Club & 
Julio Okuo.
§ Objective: enhancing our visibility in the 

carioca market.
§ 2 different events focused on 

Switzerland.
§ Presentations by market manager to a 

select group of HNWIs from Rio.
§ Total: 120 pax in both events, mix of 

influencers, media and rich 
entrepreneurs.

§ Themes: gastronomy, Swisstainable, 
summer, GTToS
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Thank you.




