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Market development visit South Africa. 

§ Digital campaign GTToS: Trevor Noah 
& Roger Federer, affluent areas of 
Johannesburg & Cape Town

§ SWISS: daily flights Jo’burg-Zurich, 
Cape Town-Zurich (up to 4 times 
weekly)

§ Train key accounts: TTC global study 
trip in Switzerland (July 22-28)

§ Visa support: Meeting Swiss Embassy
§ Personas: Jo & Max most potential 
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Health Travel: ST CIS B2B newsletter.

§ April 28
§ B2B Health E-Newsletter
§ Partners: Hirslanden, Nescens, 

Hospital De La Tour, Bad Ragaz
§ Sent out to 691 addresses in CIS
§ Open rate: 13.1%
§ Click rate: 1.2%

https://newsletter.gadmin.ch/campaigns/reports/viewCampaign.aspx?d=r&c
=FECB9346F9EB9C1F&ID=007210894AA3C1922540EF23F30FEDED&te
mp=False&tx=0&source=Report
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Health Travel: Smissmedexpert.kz promo with 
Recomed agency.
§ 15 Jan – 15 April
§ Big cities of Kazakhstan
§ Google/Yandex search
§ Total impressions 33’945
§ Unique Visitors 3’894
§ Page Sessions 5’950
§ Leads 79
§ Qualified leads 19
§ Patients 5

§ Learnings: +60% visitors increase if 
we launch it in Kazakh language
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Health Travel: Sales calls within Joint Marketing 
Agreements with local medagents.
§ Tashkent, Uzbekistan
§ AVRUD Travel (luxury TO) has 

established the medassist department
§ 27 doctors in 6 hospitals visited by the 

newly hired doctor in AVRUD’s team
§ Almaty, Kazakhstan
§ Medsputnik has visited 9 top doctors in 

Almaty
§ Baku, Azerbaijan
§ ST agreed with the 3 local companies to 

introduce and push CH Health Travel
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Markets East.



Germany.
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Horizont Snowmasters Grindelwald.
„B2People“
§ Networking platform for marketing, 

agencies, media and the digital community.
§ Duration: 4 days
§ Program: outdoor (skiing) and various

keynote presentations from brands
§ Guests: 120 
§ Main partner CH: Jungfrau-Bahnen, 

Grindelwald, ST DE
§ Main partners D: WallDecaux, media

impact, DiMExCo, Range Rover
§ Highlight: 1st place in snowboarding: Ms. 

Vivienne Hosennen



Germany: „Weltkunst“ Special issue Basel.

§ Special issue from the renowned
house of the weekly newspaper Die 
Zeit

§ 100 pages Basel - Art in abundance
§ Circulation: 25'000
§ Distribution via high-quality magazine

dealers and to subscribers
§ Publication: 28 March 2023
§ Accompanied by digital and social 

media measures on weltkunst
channels
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KMM: Media Events Germany. 

§ 24th April until 3rd of May
§ Several media events in 5 cities: 

Hamburg, Baden-Baden, Munich, 
Cologne and Stuttgart

§ Partners: GR, Vaud, Valais, LuV, TI
§ Guests in total: 79 journalists and 

media contacts
§ Topic: swisstainable food event where

journalists could enjoy tipical swiss food
and specialities or prepare it by
themselves.



Press event hosted by Basel Tourism and 
Switzerland Tourism at Swiss Embassy Berlin.
§ Basel Tourism, ST and the Swiss Embassy in 

Berlin hosted a press event on May 3rd featuring
representatives from Basel’s top class art and 
cultural institutions e.g. Kunstmuseum Basel, 
Vitra Design Museum, Museum Tingely or the
Basel simphony orchestra. 

§ 29 art editors and freelance journalists from
renowned publications such as FAZ, Zeit, Die 
Welt, Monopol, arte Journal or Weltkunst were
introduced to the latest exhibitions and highlights
of each institution and enjoyed the hospitality of
ambassador Dr. Paul Seger and his team. 
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Austria/Hungary.

12



Austria: KMM summer press conference.

§ Date: 13. April 2023 

§ Summer press conference at Hotel 
Rosewood Vienna with personal 
presentation of STS, RhB and Zürich 
Tourism for a total of 27 participating media 
representatives from Austria.
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Austria: KAM Excellence Fam Trip STS.

§ 5 Highscore candidates from the Excellence 
Program from STS have been invited to this 
Fam Trip. One night spend at Rigi Kaltbad
and the second one in St.Gallen.

§ Date: 17.-19. April 2023
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Austria: ÖBB Schweiz Folder.

§ ÖBB produced 2023 a new edition of
the Swiss folder. With articles about: 
Zürich, Basel, St.Gallen, Tessin, 
Genfersee, Gotthard Panorama 
Express, Glacier Express, STS, 
Jungfraujoch, GTToS;

§ 500 examples distributed via our ST 
Mailinghouse with all orders from AT. 

§ 50‘000 print run

15



Czech Republic.
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RhB advertorial in onboard magazine of airline 
Smart Wings.
§ 5. 4. 2023
§ 1/1 RhB advertorial in onboard 

magazine MyWings of airline Smart 
Wings (biggest charter in the 
market) in CZ and ENG RhB
panoramic trains BEX and GEX.

§ STS Spring 4+1 and 8+2 promo 
integrated with QR code. 

§ 778.050 Marketing Contacts
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FAM Trip Rigi Bahnen AG.

§ 18. – 21. 4. 2023
§ ST support in form of Swiss Travel 

Passes to group of 5 tour operators 
focused on Mt. Rigi and Lake 
Lucerne Region.

§ Focus on Swisstainable travel 
possibilities to Switzerland by 
NightJet by ČD.

§ 5 TO’s
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Poland.
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Future activities.

§ Group trip with Agora, GTToS
§ Summer online promotion 

(mailing, MMs, display, native ads)
§ Photo project in Swiss Alps 
§ Mini Int. Media Trips
§ 100% women 
§ Fam trip with RhB
§ KAM trip – Swiss peaks
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Campaigning & Activ.: GTToS with Roger Federer.

§ Special promotion of our video with 
Roger Federer and Trevor Noah on 
GTToS

§ Presence on biggest news portals: 
wp.pl, money.pl, gazeta.pl, 
radiozet.pl etc.

§ CPM 124’000 views

§ CTR 0.54%



Campaigning & Activ.: Special service by onet.pl.

§ Special service online with one of 
the biggest sites onet.pl

§ Swisstainable as main topic
§ Branding, display, SoMe
§ Native inputs, articles
§ Market partners integrated in the 

quiz
§ 8 week promotion starting middle of 

April
§ Estimated reach 600’000



Campaigning & Activ.: Special Swiss edition of 
NGTraveler.
§ 3 months on sale 
§ Focus on summer and autumn

§ Published on April 20th

§ Grand (Train) Tour of Switzerland, 
hiking and biking, cities 

§ 32’000 copies
§ Promotion online 

§ RF ad



Campaigning & Activ.: Branding on wyborcza.pl.

§ Swiss branding weekend on 
wyborcza.pl, online service of daily 
newspaper Gazeta Wyborcza, one 
of the most popular in Poland

§ Topic: summer, views
§ Impressions 1’568’000



Campaigning & Activ.: Advertorial in All Inclusive.

§ Bi-monthly luxury travel magazine, 
free distribution

§ Two pages advertorial with focus on 
RhB panoramic rides

§ ST RhB map Insert 
§ Info about STP promotion
§ eGuide download with QR code
§ Article present online 
§ SoMe (FB and LinkedIn)
§ 19’900 copies



Campaigning & Activ.: ST summer map.

§ Grand Train Tour of Switzerland
§ ST layout map 

§ Partners content, Swisstainable, 
Grand Tour and Grand Train Tour, 
Swiss Cities

§ 50’000 copies 
§ Insert in magazines – lifestyle focus

§ Distribution at events and fairs



Campaigning & Activ.: Newsweek Travelling.

§ Special in Newsweek

§ 16 pages with focus on Switzerland

§ 100’000 copies 

§ Published on April 25th

§ On sale for 2 weeks
§ Content present also online on 

newsweek.pl



GCC.
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KAM: Discover Europe Travel Summit.

§ 28-01 May at 25hours Hotel-Dubai.
§ 2 days hosted buyer workshop
§ Gala night under stars. NTOS of CH, 

DE, AT & IE, support of ETC.
§ 105 key accounts from all GCC.
§ More than 4000 meetings in total. 
§ 103 partners total, 45 Swiss

Partners from: Ticino, ZRH, Vaud, 
GVA, Interlaken, Jungfrau, Luzern, 
Graubunden, CM, Zermatt, DVS
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Campaigning: Flower Power Challenge. 1st 
round.
§ Date: 25 MAR – 10 APR (Second round is 

coming, campaign goes on until Mid May)
§ Investment of 1000 CHF on Facebook and 

Instagram per partner, highlighting different 
flowers from different regions across 
Switzerland through quizzes and questions. 
E.g. the end consumer had to guess which 
Swiss flower suits their personality best.

§ Results: Facebook/Instagram (post):
§ Impressions: 7,198,299
§ Likes and comments: 72,438 Poll responses: 

26,797
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Campaigning: Medical Newsletter 1.

§ Date: 10 APR
§ Medical newsletter sent out to more than 

13,136 GCC Doctors and some medical 
dealers

§ Contacts: 13,136
§ Opening rate: 18.3%, Click rate: 9.1%, 

Click-to-open rate: 49.6%
§ Topics: Mental Health, Best hospitals and 

clinics, New Health magazine
§ Partner: University Hospital Zurich, 

Hirslanden



Campaigning: Swiss Travel Pass Promotion 
Newsletter.
§ Date: 13 APR
§ Newsletter sent out to more than 

2,781 trade/travel agents promoting 
the sale for the Swiss Travel Pass

§ Contacts: 2,781 
§ Opening rate: 29.5%, Click rate: 

1.02%
§ Click-to-open rate: 3.5%
§ Swiss Travel System



Campaigning: Winter Hotel digital push.

§ Date: 1 – 8 APR
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 387,271
§ Clicks: 6,240
§ Reach: 246,847
§ Park Hyatt



Campaigning: Family Hotel digital push.

§ Date: 24 – 30 APR
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 658,919
§ Clicks: 6,748
§ Reach: 451,969
§ Beau-Rivage 



Nordics.
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Campaigning: Ticino Event.

§ Date: 20th April 2023
§ Media & Trade: An event was held in 

Copenhagen in cooperation with Ticino à la 
Grotto style, simple and tasty, for media and 
trade.

§ The destination was presented as genuine, 
exotic and reliable, but the guests also 
gained knowledge about Swisstainable. 

§ 14 well selected key accounts attended the 
event.

§ Partner Ticion
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Media: SE - Media Partnership Runner’s World.

§ Runner’s World Sweden is the largest running 
and trail running media platform in the Nordic 
Countries. Part of the international RW brand 
family.

§ 2 pages spread Ticino in April edition of 
magazine, focus on trail running – 78’000 
readers.

§ 1 Digital long read article pushed out on 
Runner’s World SoMe channels and newsletters.

§ https://runnersworld.se/testa-traillopning-i-fortrollande-
ticino/
Newsletter 70K, SoMe Channels 79K, UVPM 100K

§ Partner: Ticino
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China.
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RF x TN video in China.

§ 30th March – 9th April 2023
§ Wechat video channel
§ Douyin
§ Weibo
§ Xiaohongshu
§ Video (Bilibili, youku, iqiyi, tencent)
§ 3.1 million views
§ finish rate(Wechat, Red, Douyin)

18.9%
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ST Travel TV 2023 – 1.

§ April 07th 2023
§ STS + SWISS
§ Audiences: 4171
§ STC shop visitors imported from live 

streaming: 9303
§ Page visited imported from live 

streaming: 25881
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Korea.
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C&A: The Opening Ceremony of Swiss Spring 
Street Festival.
§ Date: April 8th, 2023

§ Participants: 150 pax including 86 travel agents, 14
media, 50 Swiss communities and partners

§ Background 
§ To celebrate 60th anniversary of Swiss-Korea diplomatic 

relationship, ST held a festival at Gyeongui Line book 
street to exhibit representative tourist destinations which 
are popular among Koreans

§ Event Overview 
§ Opening speech by Swiss Ambassador & new GTToS

campaign launching by ST CEO
§ Media Coverages on 39 media + 2 broadcasting stations
§ CEO Interviews with two major newspapers (Maekyung

Business – Daily Newspaper & TravelTimes –
Specialised Weekly Travel Newspaper)
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C&A_SoMe: Swiss Spring Street Festival Photo 
& Hashtag Event.
§ Background 

§ To create attention and WOM to the Swiss Spring Street 
Festival celebrating 60th Anniversary of Swiss-Korean 
diplomatic relationship online

§ To increase ER by leading audiences to remain 
reactions and comments on the posts to win the prize: 
flight tickets & Swiss Travel Pass

§ SoMe Event Overview 
§ Period: April 8th – May 8th 2023
§ Visitors to the event site take photos with destination set 

ups and post the photos with 2 mandatory hashtags: 
#inLOVEwithSWITZERLAND & #SwissFestivalSeoul

§ Result 
784 photo postings are generated on Instagram (as of May 
2nd) 
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KAM: STE Korea 2023. 

§ Period: 18-20 April 2023
§ Venue: Hotel Shilla Seoul 
§ Participants: 216 pax for three days 

§ 182 travel agents, 18 media and 16 Swiss partners

§ Program
§ 18 Apr. / Gyeongui Line Book Street (Swiss Spring Street) 

§ Casual dinner with 17th STA members at Swiss Spring 
Street Festival  

§ 19 Apr. / Hotel Shilla
§ Open workshop with travel agents
§ One-to-one meetings with key accounts
§ Dinner reception with media & key accounts

§ 20 Apr.  / boat in the Han river 
§ Small group discussion to compete for the best  mono-

Swiss product 
§ Study trip to the winners 
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Japan.
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KMM - Online ‘TRVLWIRE’.

§ ‘Travlwire’ is a daily travel trade 
news.

§ Contact: 700’000 UVPM
§ Pages: 1 page
§ Issued: 3 April 2023
§ Article about the new movie of 

Roger Federer x Trevor Noah 
featuring Grand Train Tour of 
Switzerland.
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Campaigning - ILBS Cherry Blossom Ball. 

§ Switzerland was the official host of 
the 2023 Cherry Blossom ball. 

§ The ball is the happening of the 
Tokyo society, organised by the 
International Ladies Benelovent
Society. 

§ Participants: 450 pax
§ ST was present with movies, content 

in the programme and the main 
travel prize. 
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Campaigning – Advertorials ‘cyclowired.jp’.

§ Part of the key partner package with 
VAUD

§ Development of cycling offers in Japan 
with Japan’s leading cycling website.

§ ‘cyclowired.jp’ 
§ Contacts: 450’000 UVM
§ Series of articles about cycling offers in 

VAUD based on a media trip and 
bookable offers with travel agent fellow 
travel. 
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Campaigning – CycleMode. 

§ ‘CycleMode’ is the largest cycling 
event in Japan.

§ Date: 15 & 16 April 2023
§ Visitors: 23’800 pax (2 days)
§ Target: All kind of cycling lovers
§ ST promoted Swiss cycling and new 

cycling product together with the 
travel agency ‘Fellow Travel’ and 
distributed cycling and general 
brochures.
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KAM - Fam trip Grand Train Tour of Switzerland.

§ Fam trip in cooperation with STS and 
STC, inviting agents with potential for 
selling the GTToS STC package. 

§ 5 agents plus STC rep participating.
§ Lucerne-Interlaken Express, Golden 

Pass Express, Glacier Express, Bernina 
Express and Bus, Gotthard-Panorama 
Express. 

§ Result: all agents will sell the GTToS. 
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South East Asia.
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STS: Unlock your FREE travel days Newsletter.

§ 15 April
§ Market: SEA
§ Target: Launch of STP FREE travel days

promotion. Promote STP 
and GTToS offerings. Highlight promotion
with 2 extra travel days to experience more
of Switzerland.

§ Goals: Continually refresh
and expand existing database. Engagement 
with agents. Conversions of STP.
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STS: STP FREE travel days Klook SEA.

§ 15Apr – 14May
§ Market: SG MY TH
§ Target: Launch of STP FREE travel

days promotion. Highlight STP and 
GTToS offerings plus 2 extra travel
days to experience more of
Switzerland.

§ Goals: eDM in SG MY + social 
posts SG MY TH + . Reach 2mio 
subscribers, >800 STP sold.
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STS: STP FREE travel days KKDay SEA.

§ 15Apr – 14May
§ Market: SG MY TH
§ Target: Launch of STP FREE travel

days promotion. Highlight STP and 
GTToS offerings plus 2 extra travel
days to experience more of
Switzerland.

§ Goals: eDM in SEA, >300 STP sold.
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STS: STP FREE travel days Singpromos.com.

§ 15 April – 14 May
§ Market: SG
§ Target: Launch of STP FREE travel days

promotion. Highlight STP and GTToS offerings
plus 2 extra travel days to experience more of
Switzerland.

§ Goals: 1 main landing page and 1 FB post on 
15Apr + 4 super posts to bump up during
weekends 22Apr, 29Apr, 6May, 13May. Reach
>400k monthly web visitors. >50 STP sold.

58



STS: STP FREE travel days Tripzilla.com & .my.

§ 15 April – 14 May
§ Market: SG, MY, ID, PH, VN
§ Target: Launch of STP FREE travel days

promotion. Highlight STP 
and GTToS offerings plus 2 extra travel
days to experience more of Switzerland.

§ Goals: Advetorials in English and Chinese 
language + social posts + SEO boost. 
Guaranteed 150k views across SEA. >50 
STP sold.
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STS: STP FREE travel days TheStar.com.my.

§ 15 April – 14 May
§ Market: MY
§ Target: Launch of STP FREE travel days

promotion. Promote STP and GTToS offerings
plus 2 extra travel days to experience more of
Switzerland.

§ Goals: Advertorials in English + 1 week traffic
driver on website (ROS) + web banner + 
social posts on FB IG Twitter. Reach >18mio 
monthly web visitors. 150k FB reach and 1500 
engagements. >300k impressions on web 
banner (ROS). >50 STP sold.
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STS: STP FREE travel days theTravelIntern.com.

§ 15 April – 14 May
§ Market: MY
§ Target: Launch of STP FREE travel days

promotion. Promote STP 
and GTToS offerings plus 2 extra travel
days to experience more of Switzerland.

§ Goals: Social posts on IG TikTok. Articles
refresh with promo campaign. Reach
>300k monthly web visitors. >30 STP sold.
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STS: STP FREE travel days WillFlyForFood.net.

§ 15 April – 14 May
§ Market: SEA, primarily PH with 9% 

subscribers
§ Target: Barter 2 STP for exposure. Launch 

of STP FREE travel days promotion. 
Promote STP and GTToS offerings plus 2 
extra travel days to experience more of
Switzerland.

§ Goals: Social post on IG with 18k followers. 
Their wesbite monthly visitors is >900k.

62



STS: STP FREE travel days Tiew Eng Thailand.

§ 15 April – 14 May
§ Market: TH
§ Target: Barter 2 STP for exposure. Launch 

of STP FREE travel days promotion. 
Promote STP and GTToS offerings plus 2 
extra travel days to experience more of
Switzerland. Partnership with SwissASAP
to collect sales.

§ Goals: Social post on FB reaching >450k 
subscribers, >30 STP sold.

https://www.facebook.com/tieweng/posts/pfbid0pNXxGLscWQM1ikvzzs1d1
CFZx3o6ieW99oprd8BuSrAiAHBAKBrHa4Q8fbBKiXurl
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STS: B2B Seminar in Penang, Malaysia.

§ 6 April
§ Market: MY
§ Target: Seminar presentation with PWT:
§ Invite 30 travel agents
§ Showcase Spring season in Switzerland

and benefits for Family travel.
§ Highlight upcoming STP FREE Travel 

Days Spring promotions (15Apr-14May) 
Encourage Excellence Program sign-ups.

§ Reconnect with PWT
§ Goals: Promote STP and GTToS, 

Excellence Program. >10 sign-ups.
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STS: B2B Seminar in Bangkok, Thailand.

§ 24 April
§ Market: TH
§ Target: Seminar presentation with Pinatlas:
§ Invite 30 travel agents
§ Showcase Spring season in Switzerland

and benefits for Family travel.
§ Highlight upcoming STP FREE Travel 

Days Spring promotions (15Apr-14May).
§ Reconnect with Pinatlas

§ Goals: Promote STP and GTToS, 
Excellence Program. >10 sign-ups.
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STS: Excellence Talk in Chiangmai, Thailand.

§ 25 April
§ Market: TH
§ Target: Gather supporting partners with

SwissASAP:
§ Invite 15 supporters. Showcase Spring 

season in Switzerland and benefits for
Family travel. Encourage Excellence 
Program sign-ups. Highlight 
upcoming STP FREE Travel Days Spring 
promotions (15Apr-14May).

§ Goals: Promote STP and GTToS, 
Excellence Program. >10 sign-ups.
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STS: FREE travel days Reminder Newsletter.

§ 28 Apr
§ Market: SEA
§ Target: Reminder for STP FREE travel days

promotion. Promote STP 
and GTToS offerings. Highlight promotion
with 2 extra travel days to experience more
of Switzerland.

§ Goals: Continually refresh
and expand existing database. Engagement 
with agents. Conversions of STP.
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KOL Fam Trip (Family Activities).

§ 31 March – 08 April
§ Karen Davila & Family 

#PamilyaFriendlySwitzerland
§ Partners featured
§ Graubuenden
§ Zermatt
§ MRAG
§ Glacier Express
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KAM Thailand – Trade Seminar with STS.

69

§ 24 April 2023, Bangkok Thailand.
§ Focus: 30 FIT travel agents
§ Featured on presentation: family activity

recommendation
§ Partners featured: STS, LX, Zurich, LLR, 

GRF, JF, Interlaken, Schilthorn, Vaud, 
Zermatt, GEX, RHB



KAM Thailand – B2B2C Talk in Chiang Mai.

70

§ 25 April 2023, Chiang Mai Thailand.
§ Focus: expansion of Switzerland knowledge

and products to 2nd tier city of Thailand
§ Participation: 12
§ Featured on presentation: family activity

recommendation
§ Partners featured: STS, LX, Zurich, LLR, 

GRF, JF, Interlaken, Schilthorn, Vaud, 
Zermatt, GEX, RHB



KOL TH Prang Kannarun Trip (Tiktok: 
ladiiprang.official).
§ 10 – 17 April 2023
§ Prang Kannarun – Thai actress with

her mother and sister
§ Social media: Tiktok
§ Reach: >2.5millions
§ Partners featured
§ Zurich
§ Interlaken
§ Jungfrau Region
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KOL TH Prang Kannarun Trip (IG: Ladiiprang).

§ 10 – 17 April 2023
§ Prang Kannarun – Thai actress with her 

mother and sister
§ Social media: Instagram (reels, posts, 

stories)
§ Reach: >6millions
§ Partners featured
§ LX
§ STS
§ Zurich
§ Interlaken
§ Jungfrau Region
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KMM (Malaysia) – China Press.

Circulations:180,000
Copy: 315,000
Total:1 full page
§ Partners: Schilthorn
§ Theme: Swisstainable
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星期一

3.4.2023

【字游自在】
■特約： 子若
■圖：子若／受訪者提供

無車山村米倫
 坐 落 在 瑞 士 雪 朗 峰

（Schi l thorn）山腳的米倫

（Murren）以如若仙境般

的世外桃源景致傲視人間，

集齊山風雪花煙雨薄霧於一

村，每一個轉角處都是一場

鄉村美學洗禮，而這個小山

村散發的美力是歷經多年努

力、通過各種途徑方得之。

那 一 天 ， 坐 在 白 朗 峰 山 頂

的 旋 轉 餐 廳 ， 戶 外 活 動 熱

愛者馬可祖施米德（Marco 

Zurschmiede）細數他在山村

流連忘返、在雪地浪跡山崖

的見聞趣事。

在這裡，走路也能走出巔峰之作

不論是因工或因私，米倫是馬可
最常到地方，“這個小山村僅

有約400村民，村民和旅人都只能搭
乘纜車才能抵達，村裡則是禁止車輛
通行。＂
　這個無車小山村以如若仙境般的世
外桃源景致笑傲人間，在這裡，任何
言語都是多餘，街頭山風蕭蕭，窗外
雪花紛飛，身在煙雨濛濛中，眼裡有
輕煙若霧……
　再多文字，也描述不了這個地方的
樸實無華，惟有用心去看、去感受才
能領略它鎖不住亦擋不了的至美，
“世上沒幾個地方像這裡，來到這裡
就像走進另個世界。＂他如是說道。
　每週有一兩天他都會來到這個坐落
在海拔1638公尺的小山村，他輕聲
細語說道，在清早或傍晚來到這裡，
寂靜得就像沒有人一樣，當然，更別
說他經常去浪的那群雪山了。
　這一天，清晨七時許，撐著雨傘穿
越寒風中秋雨，與他約在米倫纜車站
會合，隨後，一同搭乘最早那趟空中
纜車前往雪朗峰，此峰因007影片之
一《女王密令》（On Her Majesty's 
Secret Service）曾在此拍攝而聞名於
世。
　當纜車緩緩而上，但見透明纜車車
廂外的大雪如雨落下，打在車廂發出
咚咚聲響，厚薄不一的白雪覆蓋著遠
山與近巔，壯麗得令人屏住呼吸的雪
朗峰就在身邊、在眼前。
　不知何故，越近山心頭越震撼，
一種無以名狀敬畏感油然而生，或
許這就是大自然魅力與吸引力，此
去位於海拔2970公尺的旋轉餐廳Piz 
Gloria，這峰頂餐廳每45分鐘繞其軸
心旋轉一周。

　不過20分鐘後，我倆成了餐廳的早客，找了一隅
坐下，與眼前這位雪朗峰纜車有限公司市場及社群媒
體經理邊聊訪、邊賞景，他同時也是戶外活動熱愛
者。
　他來自位在兩湖之間而得名的美麗小鎮茵特拉根
（Interlaken），“它位於布裡恩茨湖（Lake Brienz）
與圖恩湖（Lake Thun）之間，那裡四周被群山圍
繞，且很靠近滑雪場。＂
　坐在山峰上的餐廳，當然要細數山之二三事，打從
小時候開始，他跟家人在一起的每個春夏秋冬，不是
在山中浪就是在雪中行，“傍晚則在湖上休息。＂
　四季裡可以在戶外做的事，從騎山地自行車、徒步
健行、滑雪、單板滑雪到溜冰，他都無一不做，但
是，最流連忘返的季節是冰天雪地，最愛不釋手的山
中玩意兒是單板滑雪。

　實際上，此地向世界展示的美力是
當地居民歷經多年努力，通過各種途
徑才得來的可持續性的美，瑞士境內
有多個無車勝地，米倫是其中一個，
“從外地運往山村的貨物都用纜車運
輸。＂
　鎮上只有農夫及公司（建築、交
通、電工與郵政）獲準擁車，農夫需
用重機械以將山上收割草堆運回鎮裡
畜棚；若民房或酒店有施建工程則可
通過特定交通公司，把建材從纜車站
運往目的地，“但是，他們都需得到
當局批准。＂
　所以，旅人在馬路上與車輛相遇的
機會屈指可數，若想想，這裡民房不
都建在山中，怎有泊車空間呢？汽車
尾氣與聲音污染大程度隔絕後，行走
在村裡，每個轉角處都能感受到清新
自然。
　“其實，米倫面積不大，從一個點
到另一個點皆是步行距離，用不上汽
車。＂他也提及村裡設備齊全，居民
不必為日常用品愁，村裡亦可見販賣
機售賣農人與牧民的自製新鮮食材。
　但凡心中有大自然，可做的環保行
動多著了，他指出，好比：冬季會迎
來大量滑雪者，山下停車場容量隨之
增加，與其興建更多永久停車位，不
如善用天然建築材料―木材。
　據雪朗峰官網資料顯示，把簡單且
可移動木塊蓋在草地上做成停車位，
除了可防土壤被壓實，還可確保融水
在解凍期間可暢通無阻滲出，此舉亦
免除往返更遠停車場的接駁巴士的需
要。
　冬季過去以後把木塊收起來，這
樣可以保持草皮完好無損，草地也
可在季節結束後再次耕種或長出草
來，“到時牛隻又可以回來了，那些
木塊還可以在翌年再循環使用作停車
位。＂

■ 馬 可 酷
愛 隆 冬 時
節 更 勝 於
盛 夏 時
光。

■站在雪朗峰之顛的馬
可祖施米德。

■馬可在米倫雪地上自由式滑雪。

■山很近也很靜，雲不
遠亦不語，千言萬語盡
在不言中。

■在氣勢磅礡大山前，小山村米倫的寧靜致遠
鎮得了場面，也鎮得住人心。

 ■從米倫搭軌道纜車上到海拔1907公尺的艾爾蒙德呼貝爾
（Allmendhubel）山丘只需數分鐘時間，這裡不但可以把名山
艾格峰（Eiger）、僧侶峰（Monch）與少女峰（Jungfrau）盡
收眼簾，同時也是許多遠足與健行的起點。
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每個轉角
遇見清新自然

　趕在夏季青草長高以前，也趕在牧民把家中牲畜放到
高山牧場之前，用一個季節的時間，把群山清理得一乾
二淨，當馬可說道：“這可以避免牛隻不會吃進任何垃
圾。＂時，萬沒想到，這句簡單的話，卻激起內心千重
浪，太讓人動容了，尊重生命不就是這麼一回事嗎？不僅
顧好大自然，還得顧及動物群，當同理心走在前方，於
是，人、動物與自然成了生命共同體，誰都不能沒了誰。

誰都不能沒了誰
后記：

趕在夏天前還原山之淨
　小山村的廢物處置固然是
環保重要環節，提及此村廢
棄物處理方法，馬可說，每
週會通過特定汽車結合纜車
服務把收集到的垃圾運載到
谷地處置，其中清理雪朗峰
是冬季後的重點活動。
　 每 一 年 四 五 月 間 的 春 天
裡，當積雪開始融化時，冬
季運動留下不屬於雪地裡的
物件會顯現，淨山成了定期
必做的事情。
　“垃圾桶只設在纜車站或
山鎮裡，因此，這裡有個不
成文的規定，但凡滑雪者帶
進山裡的所有物品都必須帶
回谷地，以避免在山中製造
垃圾。＂他篤定地說，這其
實不會產生大問題。
　“自幼父母就教會我們在
爬山或滑雪時不能亂丟棄垃
圾，正如我們不會在家裡亂
丟垃圾的道理一樣，這是尊
重自然界的方式之一。＂不

過，冬季運動仍會出現不經
意留下的物件或垃圾。
　“不排除有害群之馬亂丟
垃圾，更多的是，滑雪者從
口袋或袋子取手機時，不留
心把細物掉在載運他們上、
下山的登山吊椅下，也有的
是不小心從滑雪者手中脫離
的滑雪仗掉落雪地裡。＂
　這些物件不僅影響自然面
貌，同時不利夏季到上山吃
草的牲畜，因此，除了滑雪
者會自動把雪山裡遇見的垃
圾撿起來，暫放自己背囊，
再把它帶到山外之地，滑雪
俱樂部也會有所行動。
　每年春季來臨，青青牧草
未長高時，米倫與谷地的勞
特布隆嫩（Lauterbrunnen）
的滑雪俱樂部會召集其成員
組織淨山隊，連同他們的小
孩分不同組別，奔赴不同地
點和海拔處分頭行事。

　“我愛冬天更勝於夏天。＂為何

有此一說？他笑笑回答道：“或許

是我的身體在溫度30度以上時不能

很好地操作。＂他常常離開喧囂城

市，投進米倫雪山懷抱，且多半選

擇晨裡的時光。

　“早上七點半便上山滑雪了，雪

道上很冷但爽快，整座山也靜得只

剩下我和雪和滑板。＂對他來說，

與大自然如斯般交心經歷，這是其

他戶外活動如騎腳車或駕車等無法

比較的。

　“大山治癒人們的心，也教會我

們不必著急，讓心平靜下來，凡事

都得三思。＂這些年從這座山浪跡

到那座山，他最大體悟是，不論發

生何事，山依舊在，它不會移動得

那麼快。

　“只要在山裡都會感到平靜。＂

置身在氣勢磅礡雪山滑道上，很多

時候個人感覺很重要，他時而急速

下滑，時而平穩滑行，“一路上，

靜享風景，安享過程。＂這是他平

常尋歡作樂之道。

靜得只剩下我和雪

行
。

■小山村每一個轉角處都有好戲，村光、村居、村

閑、村趣都是一場場鄉村美學洗禮。
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■與夥伴在海拔2970公尺的高
山上工作的馬可。
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　不過20分鐘後，我倆成了餐廳的早客，找了一隅
坐下，與眼前這位雪朗峰纜車有限公司市場及社群媒1坐下，與眼前這位雪朗峰纜車有限公司市場及社群媒
體經理邊聊訪、邊賞景，他同時也是戶外活動熱愛1體經理邊聊訪、邊賞景，他同時也是戶外活動熱愛
者。1者。
　他來自位在兩湖之間而得名的美麗小鎮茵特拉根1　他來自位在兩湖之間而得名的美麗小鎮茵特拉根
（Interlaken），“它位於布裡恩茨湖（Lake Brienz）1（Interlaken），“它位於布裡恩茨湖（Lake Brienz）
與圖恩湖（Lake Thun）之間，那裡四周被群山圍1與圖恩湖（Lake Thun）之間，那裡四周被群山圍
繞，且很靠近滑雪場。＂1繞，且很靠近滑雪場。＂
　坐在山峰上的餐廳，當然要細數山之二三事，打從1　坐在山峰上的餐廳，當然要細數山之二三事，打從
小時候開始，他跟家人在一起的每個春夏秋冬，不是1小時候開始，他跟家人在一起的每個春夏秋冬，不是
在山中浪就是在雪中行，“傍晚則在湖上休息。＂1在山中浪就是在雪中行，“傍晚則在湖上休息。＂111
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“從外地運往山村的貨物都用纜車運3“從外地運往山村的貨物都用纜車運

每個轉角3每個轉角
遇見清新自然3遇見清新自然33　實際上，此地向世界展示的美力是3　實際上，此地向世界展示的美力是

當地居民歷經多年努力，通過各種途3當地居民歷經多年努力，通過各種途
徑才得來的可持續性的美，瑞士境內3徑才得來的可持續性的美，瑞士境內
有多個無車勝地，米倫是其中一個，3有多個無車勝地，米倫是其中一個，
“從外地運往山村的貨物都用纜車運3“從外地運往山村的貨物都用纜車運

每個轉角3每個轉角
遇見清新自然3遇見清新自然3　實際上，此地向世界展示的美力是3　實際上，此地向世界展示的美力是

當地居民歷經多年努力，通過各種途3當地居民歷經多年努力，通過各種途
徑才得來的可持續性的美，瑞士境內3徑才得來的可持續性的美，瑞士境內
有多個無車勝地，米倫是其中一個，3有多個無車勝地，米倫是其中一個，
“從外地運往山村的貨物都用纜車運3“從外地運往山村的貨物都用纜車運

遇見清新自然3遇見清新自然333　實際上，此地向世界展示的美力是3　實際上，此地向世界展示的美力是
當地居民歷經多年努力，通過各種途3當地居民歷經多年努力，通過各種途
徑才得來的可持續性的美，瑞士境內3徑才得來的可持續性的美，瑞士境內
有多個無車勝地，米倫是其中一個，3有多個無車勝地，米倫是其中一個，
“從外地運往山村的貨物都用纜車運3“從外地運往山村的貨物都用纜車運

每個轉角3每個轉角
遇見清新自然3遇見清新自然

服務把收集到的垃圾運載到

季運動留下不屬於雪地裡的
4

趕在夏天前

4
趕在夏天前

　小山村的廢物處置固然是4　小山村的廢物處置固然是
環保重要環節，提及此村廢4環保重要環節，提及此村廢
棄物處理方法，馬可說，每4棄物處理方法，馬可說，每
週會通過特定汽車結合纜車4週會通過特定汽車結合纜車
服務把收集到的垃圾運載到4服務把收集到的垃圾運載到

閑、村趣都是一場場鄉村美學洗禮。

4
閑、村趣都是一場場鄉村美學洗禮。

4　小山村的廢物處置固然是4　小山村的廢物處置固然是
環保重要環節，提及此村廢4環保重要環節，提及此村廢4

趕在夏天前

4
趕在夏天前

　小山村的廢物處置固然是4　小山村的廢物處置固然是
環保重要環節，提及此村廢4環保重要環節，提及此村廢
棄物處理方法，馬可說，每4棄物處理方法，馬可說，每
週會通過特定汽車結合纜車4週會通過特定汽車結合纜車
服務把收集到的垃圾運載到4服務把收集到的垃圾運載到
谷地處置，其中清理雪朗峰4谷地處置，其中清理雪朗峰
是冬季後的重點活動。4是冬季後的重點活動。
　 每 一 年 四 五 月 間 的 春 天4　 每 一 年 四 五 月 間 的 春 天
裡，當積雪開始融化時，冬4裡，當積雪開始融化時，冬
季運動留下不屬於雪地裡的
4

季運動留下不屬於雪地裡的
4服務把收集到的垃圾運載到4服務把收集到的垃圾運載到

谷地處置，其中清理雪朗峰4谷地處置，其中清理雪朗峰
是冬季後的重點活動。4是冬季後的重點活動。
　 每 一 年 四 五 月 間 的 春 天4　 每 一 年 四 五 月 間 的 春 天
裡，當積雪開始融化時，冬4裡，當積雪開始融化時，冬
季運動留下不屬於雪地裡的
4

季運動留下不屬於雪地裡的
4谷地處置，其中清理雪朗峰4谷地處置，其中清理雪朗峰

是冬季後的重點活動。4是冬季後的重點活動。
　 每 一 年 四 五 月 間 的 春 天4　 每 一 年 四 五 月 間 的 春 天
裡，當積雪開始融化時，冬4裡，當積雪開始融化時，冬
季運動留下不屬於雪地裡的
4

季運動留下不屬於雪地裡的
4

趕在夏天前

4
趕在夏天前

　小山村的廢物處置固然是4　小山村的廢物處置固然是
環保重要環節，提及此村廢4環保重要環節，提及此村廢
棄物處理方法，馬可說，每4棄物處理方法，馬可說，每
週會通過特定汽車結合纜車4週會通過特定汽車結合纜車
服務把收集到的垃圾運載到4服務把收集到的垃圾運載到
谷地處置，其中清理雪朗峰4谷地處置，其中清理雪朗峰
是冬季後的重點活動。4是冬季後的重點活動。
　 每 一 年 四 五 月 間 的 春 天4　 每 一 年 四 五 月 間 的 春 天
裡，當積雪開始融化時，冬4裡，當積雪開始融化時，冬
季運動留下不屬於雪地裡的
4

季運動留下不屬於雪地裡的

73



Australia.
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KAM: MTA Competition & Swisstainable trip.

§ Promotion of new Swisstainable e-learning 
programme to MTA (Mobile Travel Agents) 
Network

§ Amongst everyone who completed the training, 
6 agents were selected to join a Swiss fam trip

§ 8 day itinerary, focus on Swisstainable and 
sustainable travel in Switzerland

§ Destinations: Zurich, Interlaken, Jungfrau Region 
/ Railways, Zermatt, Andermatt, Lucerne, Swiss 
Travel System + destination choice

§ New: ”Destination Choice”, agents could choose 
which destination they want to visit for the last 
day/night (in order to also promote lesser known 
regions)
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India.
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Campaign & Activation: Roger Federer 
Newspaper Ads & Advertorials incl. STS Promo.
§ As part of the global campaign with 

Roger Federer and to highlight the STS 
promotion, we placed ads and editorial 
content (“Stay longer in Switzerland”), 
resulting in full-page takeovers in 
leading mainline publications including 
The Times of India, Hindustan Times 
and Mint Lounge, across India’s top 
metros.

§ Total Circulation: 3’472’500
§ Total Contacts: 10’417’500

Publication: Mint Lounge
Date: 15th April, 2023
Circulation: 222’500
Total Contacts: 667’500

Publication: Hindustan Times
Date: 16th April, 2023
Circulation: 1’268’000
Total Contacts: 3’804’000

Publication: The Times of India
Date: 16th April, 2023
Circulation: 1’982’000
Total Contacts: 5’946’000

Mumbai, Delhi & Gurgaon.Mumbai, Delhi, Ahmedabad, 
Bangalore, Hyderabad, 
Chennai, Kolkata.

Mumbai, Delhi, Ahmedabad, 
Bangalore, Pune, Hyderabad, 
Chennai, Kolkata.



KAM: ST India Webinar – Swiss Travel System 
(STS) – 18th Apr 2023.
§ Exclusive 45 min webinar with STS
§ Latest information about STS’s 

touristic products and services
§ Highlighting GTToS and new RF & 

Trever Noah creative
§ Update regarding the 15th Apr – 14th

May Summer Promo for the travel 
trade

§ Live polls + live Q&A session + quiz at 
the end

§ Total No. of attendees = 537
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SCIB: Networking Event in Delhi & Bangalore -
Business Dinner.
§ Date: 02nd & 03rd March 2023. 
§ Target audience: Key MICE agencies 

from Delhi & Bangalore.
§ Objective: To introduce & connect 

Barbra Albrecht to our key MICE 
agencies & to get a first - hand 
information about the Indian market. 
Also, to instill confidence to the trade of 
our support .

§ Number of clients: 10 each in both 
cities.



SCIB: Corporate Networking – Women’s Day     
off-site.
§ 4-5 March 2023. Event: Women’s Day off-site.
§ JW Marriott Prestige Golfshire, Bangalore.
§ Target audience: Women corporate leaders from 

various industries, based in Mumbai, Chennai & 
Bangalore.

§ Objective: Showcase & influence destination 
Switzerland, to Women corporates, who are travel 
& procurement heads. Strengthen our relationship 
with the corporates.

§ Agenda: Motivational speakers talking on topics 
related to health, finance & green wellness. 
Presentation in the Kahoot format. Team building 
activities, games & experiences…cookery class, 
grape stomping, Tombola, etc.,

§ Partners: Lindt Home of Chocolate & Glacier 3000.
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Markets West.



Switzerland.
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TCS – Mediatrip Grand Tour of Switzerland.

§ Mediatrip along the Grand Tour 
§ March 22-24, 2023
§ Promotion of Grand Tour App
§ Two page spread in TCS Magazine
§ Readership: 1'365'000 
§ 3 Languages: D/F/I
§ Neuchâtel – Murten – Gruyères –

Gstaad – Interlaken – Thun – Bern 
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Coop Pronto Magazin. 

§ Customer magazin, published 6x a year
§ Languages: D/F/I
§ Distribution via shops and website

(ePaper)
§ Circulation: 310’000, 30’000 unique

users per week
§ Regions provide content, picture and a 

price for a lucky draw
§ Participating regions: Basel, Thurgau, 

Jura 3L, Schwyz
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BeNeLux.
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Belgium: Meetings. Advertorial about Zurich.

§ 25.04.2023
§ MICE Magazine
§ Advertorial about Zurich
§ Insert in their eNewsletter sent to 45’000 

contacts
§ Article on their website: Ultimate congress 

city Zurich: after exertion, relaxation too
§ https://www.mice-magazine.com/ultieme-

congresstad-zurich-na-inspanning-ook-
ontspanning/

§ Article shared on social media
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BeNe: Promotion. Snowplaza Winter Sports.

§ Exclusive winter campaign with VWP on 
snowplaza and skiinformatie (NL, BE)
§ Excl. landingpage with 16 online articles 
§ Newsletter promotion
§ Social media promotion
§ Outstream videos
§ Native ads

§ Raclette evening with 50 selected 
customers of Snowplaza

Total Marketing contacts: 2.6 Mio

87



Italy.
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Campaigning & Activation: Digital campaign with 
Elle Decor.
§ Period: 06.03 – 05.04.2023
§ What: Promotion of AMoS and special 

Eurocity offer “Promo 2x1”
§ Digital campaign with 2 branded 

editorial content articles (link), 9’675 
views

§ Social media campaign with 2 carousel 
posts linked to the articles, clicks: 
11’030, reach: 1.241.368  

§ Display banners, 244’090 impressions
§ Partner: AMoS
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https://www.elledecor.com/it/viaggi/a43062581/in-treno-a-lugano-e-zurigo-musei-della-svizzera/


Campaigning & Activation: Brochure distribution 
with Elle Decor.
§ Date: 14.04.2023 
§ What: Distribution of Boutique & 

Design Hotels and Typically Swiss 
Hotels brochures with the April Issue 
of Elle Decor magazine, during the 
Milano Design Week 

§ Circulation: 5’000 copies
§ Partners: HoKo
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Campaigning & Activation: ST Lounge at Miart
Fair in Milano.
§ Period: 13-16.04.2023
§ What: Train-themed set-up to introduce the 

high-level audience to the art of travelling in 
Switzerland 

§ Integration of partners' tourist and cultural 
offers, VR travel experience, creation of a 
personalised artwork through AI, social media 
campaign, contest (138 participants), 
networking, brochure distribution

§ Fair visitors: 10’000
§ Partners: Basel Tourism, Bern Welcome, 

Interlaken, Ticino Turismo, RhB, STS, 
Victorinox
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Campaigning & Activation: ST Lounge at Miart
Fair in Milano.
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Campaigning & Activation: Lugano Art Parade at 
House of Switzerland.
§ Period: 17-23.04.2023 
§ What: Promotion of Lugano Region and its art 

museums, setup at Giardini Pippa Bacca in 
Milano

§ Personalized beach cabins for the museums 
MASI, MUSEC, GAL, LAC, Bally Foundation 
and Sonnenstube and Swiss design furniture

§ Launch event with 120 selected media/VIP 
guests

§ Networking, brochure distribution, contest 
(205 participants)

§ Partners: Lugano Region, Ticino
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Campaigning & Activation: Lugano Art Parade at 
House of Switzerland.
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Campaigning & Activation: Inaguration Swiss 
Embassy at the Vatican.
§ Date: 20.04.2023
§ What: VIP event for the opening of 

the Swiss Embassy at the Santa 
Sede (Vatican City)

§ Networking and brochure 
distribution

§ Contacts: 250
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Campaigning & Activation: RF advertising on 
Bell’Europa.
§ Date: 29.04.2023
§ What: Advertising page on travel 

magazine Bell’Europa (May Issue)
§ Subject: Grand Train Tour with 

Goldenpass Express Key Visual
§ Circulation: 76’000
§ Readers: 190’000
§ Partners: STS
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Campaigning & Activation: PromoSvizzera 
Campaign – First wave “Cultura”.
§ Period: 10.03 – 16.04.2023
§ What: Promotion of the “Promo 2x1” 

with Trenitalia to visit Swiss cities and 
museums with Eurocity connections

§ Activities on Trenitalia channels
§ Dedicated landing page on Trenitalia.com
§ Slider / banner on homepage 

Trenitalia.com
§ Video “Swiss Cities” on board monitors of 

Frecciarossa and Frecciargento trains
§ Newsletter to Cartafreccia subscribers
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Campaigning & Activation: PromoSvizzera 
Campaign – First wave “Cultura”.
§ Activities on ST channels 
§ Dedicated landing page on 

MySwitzerland (Svizzera.it/intreno)
§ Organic social media push with 3 

Instagram posts and 44 stories 
§ Media meeting in Milano and Rome to 

present Swiss Cities trends, partner news 
and the Promo 2x1 with Trenitalia

§ Media and trade newsletter 
(ilCioccolatino) to respective databases

§ Digital newsletter to B2C database
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Campaigning & Activation: PromoSvizzera 
Campaign – First wave “Cultura”.
§ Activities on third channels 
§ Digital campaign on Repubblica.it with 9 

editorial articles, supported by social media 
push and display advertising (19’014 article
views, 210’000 social reach, 2’700’000 
display impressions)

§ Digital campaign on Domus with 6 editorial 
articles, supported by social media push, 
newsletter and display advertising (1’399’677 
social reach)

§ Native campaign with interactive chatbot on 
premium websites (4’000 conversations)

§ Partners: STS, Swiss Cities
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Campaigning & Activation: PromoSvizzera 
Campaign – Shooting with Michelle Hunziker.
§ Date: 22.04.2023
§ What: Shooting in Bellinzona, Ascona

and Isole di Brissago to create content 
for the PromoSvizzera campaign

§ Backstage stories on Michelle 
Hunziker’s Instagram account 
mentioning partner locations

§ Partners: STS, Ticino
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Campaigning & Activation: Influencer Trip with 
Filippo & Filippo in Lugano.
§ Period: 13-14.03.2023
§ What: Influencer Trip to Lugano with 

Filippo Cirulli (154K followers) & 
Filippo Fiora (177K followers)

§ Contents: 1 post and stories
§ Partners: Lugano Region
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Campaigning & Activation: Influencer Trip with 
Michelle Hunziker and friends in Interlaken.
§ Period: 08-11.04.2023
§ What: Influencer Trip to Interlaken 

during Easter with Michelle Hunziker 
(5.6M followers) and her friends to 
promote Interlaken region

§ Content: 1 post and 21 stories
§ Partners: Interlaken
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Campaigning & Activation: Influencer Trip with 
Federica Fontana in Lugano.
§ Period: 16-17.04.2023
§ What: Influencer Trip to Lugano with 

Federica Fontana (316K followers) 
to promote Lugano region 

§ Content: 2 posts and 8 stories
§ Partners: Lugano Region
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Campaigning & Activation: Influencer Trip with 
Filippo & Filippo in Geneva.
§ Period: 25-27.04.2023
§ What: Influencer Trip to Geneva with 

Filippo Cirulli (154K followers) & 
Filippo Fiora (177K followers) to 
promote culture, watch experience 
and gastronomy in Geneva

§ Content: 6 posts, 2 reels and stories
§ Partners: Geneva
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KAM: Switzerland monography with Albatravel.

§ Period: 03.04.2023 – 03.04.2024
§ What: Special project with Tour 

Operator Albatravel to promote Swiss 
cities and direct Eurocity connections

§ B2C promotion page (Switzerland 
monography), B2B portal for 5,000 
Italian travel agencies, B2B information 
newsletter to travel agencies.

§ Partners: Basel, Bern Welcome, 
Geneva, Lausanne, Zurich, STS
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https://www.albatravel.com/


France.
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KMM – Summer media booklet.

§ On the 27th of April, we sent our
new Summer media booklet to 570 
media contacts.

§ 29 pages to inspire French 
journalists and give them all the 
information about summer and 2023 
news in Switzerland.

§ Always available on our media 
corner: read online and download.
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https://corner.stnet.ch/media-fr/?p=3076


KMM – Top coverage. 

§ Femme Actuelle Jeux, a monthly magazine
with games (crosswords, sudoku...) and
articles about travel, culture, and lifestyle.
§ 1st « game magazine » read by women in

France.
§ 13th of April: special issue about

Switzerland!
§ Swiss Cover
§ 8 pages about Switzerland: traditions, culture, fun

facts, objects & inventions, and events.
§ Multiple thematic games.
§ Results of a presentation pitch to a journalist

about various Swiss topics
§ Reach: about 1'132'528 contacts
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Are you "cruciverbiste" ? Enjoy a Swiss Crossword 
puzzle!
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KMM – TV report. 

§ Télématin, 1st live morning show in 
France, broadcasted on national TV 
(France 2), from 6:45 am to 9:30 am. 
Different topics are addressed such as 
global news, travel, lifestyle, and leisure.

§ 5th of April: live connection from
Gruyères to the Paris Studio, to show and 
explain the production methods of the 
Swiss milk chocolate.

§ Watch the replay (at 2 hours and 15 
minutes)

§ Reach: about 880'000 viewers.
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https://www.france.tv/france-2/telematin/4745071-emission-du-mercredi-5-avril-2023.html


SCIB – Newsletter 02.

§ Target: subscribers of our DB clients
§ Date: 6th of April
§ Reach: E-news sent to 2 336 contacts
§ Content: New products, testimonials, 

seasonal trends.
§ Unique opening: 727
§ Open rate: 32.37 %
§ Click rate: 4.44 %
§ Bounced: 12 hard, 6 soft
§ Unsubscribed: 14
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SCIB - Afterwork organized with Geneva.

§ Target: MICE events agencies
§ Date: 11 April 2023
§ 19 participants, 7 no show
§ Activities: 
§ The chocolate challenge with La 

Bonbonnière: Winners won a trip to 
Geneva

§ Presentation and meeting with 10 hotels
from Geneva
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SCIB - Study Trip organized with Geneva.

§ Date: 12-13 April 2023
§ 12 participants, 1 no show
§ Partnership with TGV Lyria: 

privatization of a train set.
§ Activities: 
§ Speed meetings with 10 hotels.
§ Discovery of Geneva event venues: 

CERN, BFM, Jardin de Penthes, …
§ Discovery of incentive activities: La 

Bonbonnière, Initium.
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Portugal.
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Content Creator: André Chaíça in Swiss Cities.

§ Content Creator, André Chaíça, visited the 
cities of Basel, Lucerne and Zurich, and 
produced high quality videos and photos in 
travel guide formats. 

§ In only a few days, his posts on Instagram 
have already reached 199’000 accounts. 

§ In total, he produced 10 beautiful posts 
and reels, 66 stories with distinct 
permanent highlights of each city, and 4 
guides. 
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Timing: April – Mai 2023
Marketing contacts: 203’000

Followers: 127’000
Reach: 203’000 (after 3 days)
Engagement rate: 3.1%



GTToS @ Público Fugas. 

§ 2 pages on the Grand Train Tour of 
Switzerland’s campaign with Roger Federer 
and Trevor Noah, in the online edition of 
“Público Fugas” one of the main digital 
newspapers. 

§ «Público» is a very strong and high-quality 
newspaper print and digital with an edition 
“Fúgas” focused on culture and travel. 
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Timing: End of March 2023
Media contacts: 1’069’992



Spain.
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Bookings through a Content Creator.

§ One of our favorite nano influencers 
together with her mom experienced 
Tourist Forum’s new package The 
Grand Cable Car Tour of Switzerland 

§ The result is a beautiful microsite 
documenting her trip in a very visual 
way with a video per day. A clear 
sales CTA leading to the bookable 
package
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@el_viadedetuvida
80’200 followers
80’000 blog visits
2.9% engagement rate

» MyS.com/GrandesMiradores
Timing: April - May 2023 
Marketing contacts: 3’637’623

https://www.instagram.com/el_viajedetuvida/
https://grandesmiradores.myswitzerland.com/


GTToS @ Viajes National Geographic.

§ Viajes National Geographic is one of 
the leading travel magazines in 
Spain reaching more than 140’000 
readers with their monthly editions

§ Double-paged advertorial 
highlighting 3 of the GTToS
panoramic trains
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Timing: April 2023 
Marketing contacts: 140’000



Trade campaigns.

§ B2B and B2C sales campaign with 
the big ones: Viajes el Corte Inglés, 
Catai and Icarion

§ Collaboration included: 
§ Production and distribution of exclusive 

digital brochures
§ Exclusive B2B and B2C emailings
§ Visual presence in stores and sales points
§ Creation of microsites, SoMe posts and 

traffic campaign
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Timing: April - May 2023 
Marketing contacts: 3’637’623



B2B Webinar with Bookingfax.

§ Together with Icarion, a sustainable 
Spanish TO, of we organized a 1 
hour long webinar for the trade

§ The goal of the presentation was to 
present the participating partners’ 
tourism offer (Geneva, Zurich, 
Basel, Schilthorn, Luzern & STS) 
and to explain the available 
packages of Icarion
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Timing: April 2023 
Travel Agents: 255



Swiss Travel Pass Promotion.

§ Promotion through some of our 
nano influencers of Heidis
Modernos, highlighting the free days 
of the STP

§ Publication of several posts and 
stories about the STP promotion 

§ In addition, we sent a NL to the 
media and published different posts 
on our SoMe
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Timing: April 2023
Marketing contacts: 544’850



Friburgo, una región que sabe a queso.

§ Recycled and updated content from 
Fribourg Region with a 
downloadable gastronomic guide 
and the integration of Heidis
Modernos & IG sketcher Alicia 
Aradilla

§ Powerful SoMe campaign with Meta 
to push visits and guide downloads
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MyS.com/friburgoconqueso

Timing: April 2023 
Web visits: 11’968 
Guide downloads: 1’249 

https://www.myswitzerland.com/es-es/microsites/es/friburgo-una-region-con-mucho-sabor/


ST Touring magazine distribution.

§ Distribution of the ST Touring 
magazine in «El Correo» one of the 
most important newspapers in 
Bilbao targeting the best districts

§ This is one of the areas with the 
highest income in Spain and where 
we had not yet distributed any of our 
magazines
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Timing: 29. April 2023
Circulation: 30’000 copies
Marketing contacts: 175’400



Heidis Modernos: Manu Vilaseca.

§ Trail running is one of the outdoor 
activities that has grown the most in 
recent years in Spain, that’s why we 
extended our Heidis Modernos family 
with Manu Vilaseca, who did the 
«Bernina Trail»

§ An extensive travel guide was created 
and promoted with a BC, SoMe & NL in 
the magazine «Trailrun»
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Timing: April 2023
Marketing contacts: 260'100 MyS.com/manuvilaseca

https://www.myswitzerland.com/es-es/microsites/es/diarios-de-viaje-en-el-pais-de-heidi/manuvilaseca/


Top Coverage Diari Ara.

Timing: April 2023
Media contacts: 87’000

§ Extensive 4-page report in the 
sunday magazine «Ara Diumenge»
from daily newspaper «Ara» about
the panoramic train Glacier Express

§ Diari Ara is a general information 
newspaper in Catalan language 
published in the area of Catalonia



UK/Ireland.
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TravMedia Awards 2023.

§ Get together of the crème de la crème 
of the travel writer and PR industry

§ Award night took place on 18 April at 
The Londoner

§ Switzerland sponsored the ‘Freelance 
writer of the year’ category (seven
nominees in total – winners: Ed 
Grenby)

§ Gala dinner – ST UK media team
hosted a table of 10, including five of
the nominees
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100% Women e-biking international media trip, 
24-27 April, Jura region.
§ 15 media reps from around the 

world participated
§ Including 2 UK media, The 

Scotsman and keepitsimpElle.com
§ Media trip consisted of three days of 

cycling, with visits to Saint-Ursanne, 
La Chaux-de-Fonds, Le Locle and 
Neuchâtel

§ Fran Lambert, ST UK, took the lead
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ST x STS Trade Road Show. 

§ 25.-28.04.23
§ Glasgow, Manchester, Birmingham, 

London
§ 3 evening events, 1 lunch event
§ Swiss Partners: Swiss Travel System, 

Rhaetian Railway, Gornergrat 
Railway, 
Lake Lucerne Navigation Company

§ Met around 80 UK tour operators / 
travel agents
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Sidetracked x ST UK/IRE.

§ Partners: BE, VD, VS
§ Timing: April – Oct 2023
§ High-end outdoor media platform
§ Focus topics integrated;

§ Trail running, gravel riding, kayaking, m-biking, 
paragliding, glacier hiking

§ 100% Women/ Swisstainable (all-female talent crew)
§ Content Mix:

§ Video, Print, Online (Live), Paid Social, Event
§ Content plan:

§ Feature story & destination guide per partner
§ Print supplement + short film
§ Set of promotional social video teasers
§ Organic & paid media promo & e-newsletter



Grand Train Tour and STP Promotion.

§ Delivered: 30 April, distribution of 
145k Touring brochures incl. a 
display ad in The Sunday Times

§ Native online article on The 
Telegraph featuring Roger x Trevor

§ Programmatic Advertisement 
Promotion w/Sojern

§ Native GTToS article promotion, 
featuring each section
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https://www.telegraph.co.uk/travel/spark/best-of-switzerland/accidental-train-journey/


North America.
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RF Campaign – Times Square.

§ April 30, 2023
§ 30 minutes non-stop GTToS Film 

poster
§ Roger and Trevor on Times Square
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RF Campaign – Subway ads.
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§ 15s clip, displayed 24/7 among other ads
§ Displayed in 150 carts across 9 subway lines from April 17th to May 14th

§ In collaboration with head office



RF Campaign – CTV & Foreign Affairs Magazine.
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CTV & OTT 30s clip and banner retargeting Back cover Foreign Affairs Magazine

On sale since April 25th.



KAM Sales Calls West Coast. 

§ March 20 – 24, 2023
§ LA, San Francisco, Portland and 

Seattle
§ 3 partners: Jungfrau Region, 

Interlaken, and VALAIS Matterhorn 
Region

§ 17 Meetings (70 Pax) with Tour 
Operators (e.g. TTC, Avanti, Costco, 
Backroads).
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KAM Webinar - AMA Travel Alberta (AAA).

Launch of B2B Campaign with 2 webinars 
for the Alberta-based travel agents as the 
first destination partner - promoting the 
Edelweiss flight, destination partners, and 
upcoming STE Canada (first time Calgary).

§ 2nd & 3rd May 2023
§ 136+ AMA Travel Agents

§ Edelweiss, Lufthansa Group, VALAIS Matterhorn 
Region, Basel Tourism, Lake Lucerne Region, 
Interlaken Tourism / Jungfrau Region, Zermatt 
Tourism, STS 
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KOL Trip: Dolce Far Niente.

§ April 24 - 28 post ’Salone del Mobile 
Milano’

§ Participants:
§ Seven design, architecture, fashion, and 

lifestyle Key Opinion Leaders and 
Influencers

§ One journalist
§ Partners: Zurich/Dolder Grand and 

Lugano/Villa Principe Leopoldo 
§ Social Reach: 1million
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Media Top Result. 

§ Metrosource (print and online)
§ Date: April/May 2023
§ Journalist: Mark A. Thompson
§ Title: Life in Switzerland’s Bad 

Ragaz
§ Contacts: 125k
§ Featured: Grand Resort Bad Ragaz
§ LGBTQ magazine
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Media Top Result. 

§ Globe and Mail, 
www.theglobeandmail.com

§ Date: April 12, 2023
§ Journalist: Stephanie Foden
§ Title: A star voyage: All aboard the 

Shania Train
§ Contacts: 6.37 M uvpm
§ Featured: GoldenPass Express, 

Interlaken, Gstaad, Montreux
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Media Top Result.

§ CBS affiliate networks
§ Date: April 25, 2023.
§ Journalist: Wendy Gillette
§ Title: Train travel is on track for big 

increases this year
§ Contacts: 3.4 M
§ Featured: Glacier Express, RF 

campaign, STS, Jungfraujoch
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Influencer Top Result.

§ Pia Wurtzbach, former Miss 
Universe and Jeremy Jauncey, 
founder of Beautiful Destinations 
spend their mini honeymoon at Six 
Senses in Crans-Montana. 
@jeremyjauncey 1.4M followers
@piawurtzbach 14.1M followers

§ 2 in feed posts and 4 stories each
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Brazil.
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KAM/Digital Newsletter: GTToS & STS.

§ Highlight: GTToS and STS dedicated 
newsletter

§ 02 mailings: April 14th and May 03rd

§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 26,65%
§ Link  newsletter: 

http://smtp.mailnewsdobrasil.com.br/email/SUICA-03-DE-24-
2023/suica-03-de-24-2023.html

§ Key partners highlighted in the content:
§ GTToS
§ STS
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KAM: TTW Group – Easter activation.
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April 06, 2023

§ Special partnership with TTW 
Group for Easter activation;

§ Special TTW Group’s Easter
message relating Switzerland & 
chocolate to around 180 
members of the team + TTW Lab
agencies.



KAM/KMM: Health Mag PT version 2023.

April 24, 2023

§ Launch of the 2023 Health 
Magazine Portuguese version.

§ Digital version available on Trade 
Corner.

§ 500 printed magazines to be
distributed throughout the year.
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KAM: Individual Famtrips support.

April, 2023.
§ During the month of April, ST Team 

supported 2 travel agentes with visits to
Switzerland:

§ Selections
§ São Paulo, São Paulo State
§ Tamiris Martins, operations analyst
§ Swiss partners support: Swiss Travel System.

§ Kangaroo Tours
§ Goiânia, Goias
§ Priscilla Tsunashima, director
§ Swiss partners support: Lucerne Tourism, Mt

Titlis, Jungfrau Railways, Victoria-Jungfrau Grand 
Hotel & Spa, Swiss Travel System.
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KAM/KMM: Health Mission Brazil 2023.

April 24-27, 2023
§ First Health Mission in Brazil.
§ 9 events in 2 cities: São Paulo and Rio de 

Janeiro.
§ B2b, media & b2c events in the agenda.
§ During the three-day agenda packed with events

and networking opportunities, the delegation
engaged in many inspiring discussions with key
b2b and b2c players, gaining valuable insights 
into the great potential of the health tourism
sector in Switzerland that has yet to be
discovered by the Brazilian market.

§ Distribution of the new 2023 Health Magazine PT 
version.
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KAM/KMM: Health Mission Brazil 2023.

April 24-27, 2023
§ 05 Swiss Partners: 

§ Grand Resort Bad Ragaz
§ Burgenstock Hotels & Resort
§ Neoviva
§ Swiss Medical Network
§ The Kusnacht Practice

§ ST Presence: 
§ Gisele Sarbach, Head of Health Tourism –

ST Zurich
§ Fabien Clerc, Market Director – ST Brazil
§ Mara Pessoa, Trade Manager – ST Brazil
§ Natalia Leal, Media & Marketing Manager –

ST Brazil
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KAM: Health Mission Brazil 2023.

April 24, 2023
B2b travel trade events:

§ Lunch at Loup Restaurant, in partnership 
with Teresa Perez, with selected x travel 
agencies to presence Health Tourism in 
Switzerland and its swiss partners.

§ Training session & afternoon team with 
Teresa Perez team.
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KAM: Health Mission Brazil 2023.

April 25, 2023
Media event:

§ Breakfast at Empório Fasano. 
§ Presence of 11 selected journalists. 
§ Media appointments with all of clinics

representatives.  
§ Distribution of press release (flash drive) and ST 

Health Magazine. 

After 3 days of events the first health mission in 
Brazil reached more than 2.4MIO media contacts
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KAM: Health Mission Brazil 2023.

April 25, 2023
B2C event – Lunch:

§ Lunch at the Residence of the Consul-General of
Switzerland in São Paulo. 

§ 28 pontential guests to consume health tourism
in Switzerland: 
üEntrepreneurs
üOpnion makers
üDoctors
üDigital influencers

§ Distribution of ST Health Magazine. 
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KAM: Health Mission Brazil 2023.

April 25, 2023
B2C event – Talk panel: 

§ Talk Panel and afternoon tea at Iguatemi Mall –
one of the most luxurious mall in São Paulo.

§ The panel was moderated by Ana Raia –
Specialist in human development.  

§ Mailing composed by the best buyers of
Iguatemi.  

§ 36 Women - AAA
§ Distribution of ST Health Magazine. 
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KAM: Health Mission Brazil 2023.

April 25 and 26, 2023
B2C event – Family Offices

§ Networking dinner with family office and 
clients.

§ Apr, 25th: dinner at Trattoria Fasano for 2 
members of Julius Baers and a client. 

§ Apr, 26th. dinner at Rodeio Steackhouse for 
2 members of Credit Suisse. 

§ Distribution of ST Health Magazine. 
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KAM: Health Mission Brazil 2023.

April 26, 2023
Media event – Lunch:

§ Networking lunch at Fairmont Hotel in Rio de 
Janeiro. 

§ Presence of 4 selected journalists from Rio de 
Janeiro and Ceará. 

§ Distribution of press release (flash drive) and ST 
Health Magazine. 

After 3 days of events the first health mission in 
Brazil reached more than 2.4MIO media contacts
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KAM: Health Mission Brazil 2023.

April 26, 2023
B2C event – Cocktail: 

§ Networking cocktail and presentation at the Residence
of the Consul-General of Switzerland in Rio de Janeiro. 

§ 22 pontential guests to consume and to promote health
tourism in Switzerland: 
ü Entrepreneurs
ü Opnion makers
ü Doctors
ü Digital influencers
ü Journalists
ü Travel agentes from Rio de Janeiro

§ Distribution of ST Health Magazine. 
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KMM: Switzerland Travel Experience Brazil 2023
Media & B2C Photos.
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KMM: Media Trip @daniellacicarelli. 

Between, Apr 21th To 24th

§ 442K followers. 
§ Trip to promote sports in Zurich. 
§ The influencer ran the half marathon
§ on Apr 23th. 
§ ST Support: Flights, STP, overnight
at Park Hyatt Hotel and the ticket for 
the marathon. 
§ Segment: City Breaker, outdoor 
enthusiastic. 

159



KMM: International Media Trip 
@daniellacicarelli. 
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Between, Apr 24th To 27th

§ 442K followers. 
§ International media trip 100% 

women
to promote The Grand E-Bike 
Traverse 
of the Jura Mountains.
§ ST Support: Flights, STP and

program.
§ Segment: Outdoor enthusiastic. 



Thank you.




