International.

Switzerland.



> 3
Market development visit South Africa. Switzerland.

= Digital campaign GTToS: Trevor Noah
& Roger Federer, affluent areas of
Johannesburg & Cape Town

= SWISS: daily flights Jo’burg-Zurich,
Cape Town-Zurich (up to 4 times
weekly)

= Train key accounts: TTC global study
trip in Switzerland (July 22-28)

= Visa support: Meeting Swiss Embassy

= Personas: Jo & Max most potential




Health Travel: ST CIS B2B newsletter.

= April 28

= B2B Health E-Newsletter

= Partners: Hirslanden, Nescens,
Hospital De La Tour, Bad Ragaz

= Sent out to 691 addresses in CIS

= Open rate: 13.1%

= Click rate: 1.2%

https://newsletter.gadmin.ch/campaigns/reports/viewCampaign.aspx?d=r&c
=FECB9346F9EB9C1F&ID=007210894AA3C1922540EF23F30FEDED&te
mp=False&tx=0&source=Report

KrnnHuka Nescens.

Knuhuka Nescens npepnaraet npontu
o6cnenoBaHuA B POCKOLLHOM 06CTaHOBKE
NATU3BE3[04YHOrO OTeNA Ha hoHe
BenuKonenHon npupoabl. O6cnenosaHnA
NPOBOAATCA MOA, PyKOBOACTBOM
npodpeccopa MNpycTa, BCEMUPHO N3BECTHOrO
cneuunanucTta B 061acT aHTMBO3PaCcTHOW
MeavUMHbL. [laXke npu oTCyTCTBUAM
cuMnToMoB LieHTp npochmnakTuieckon n
[VarHoCTUYeCKO MeAULIMHLI MOMOXEeT
BbIABUTb T€ UMM UHble 3a6oneBaHnA Ha
paHHeli CTagun 1 HavaTb UX NieYeHune ¢
MakcumanbHon 3 PEKTUBHOCTBIO MU
npocTto n3bexarb ux. KnvHuka npegnaraet
pasnuyHble Nporpammbl AS1A MY>X4UH U
>KEHLWMH ¢ y4eToMm BospacTa. Mo
pesynbTaram [aloTcA NoapobHble
pekomeHAauuM o Bonpocam Teme
6anaHca paboTbl M O0TAbIXA, PU3NYecKomn
aKTMBHOCTW, MUTAHWA, NEKapcTs,
HacnefacTBeHHOCTU U T. A.

Moppo6Hee
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Switzerland.

[ocnutanb De La Tour.

Mpun MHoronpodunbHoM rocnutane Jla Typ
pabotaeT LUBeiiLuapckuii LEHTP
npodmnakTuyeckon meguumHbl Highcare
— 9TO y3KocneuvanmauposaHHan
CTPYKTYypa, CO3AaHHanA /1A Toro, YTobbl
MOMOYb NaLMEHTY COXPaHUTb CBOE
3[,0pOBbEe M ONTUMU3NPOBaTb (PU3NYECKYIO
copmy. BnaropapA MHHOBALMOHHbLIM
MeOVLIMHCKUM NOAX0AaM U COBMECTHOMN
paboTe pasnuMyHbIX CreLnanncToB 34ech
roTOBbI YIOBNIETBOPUTbL KOHKPETHble
noTpe6HOCTH, UCXOAA M3 BO3pacTa
nauveHTa v MHAUBMAYaNbHON NCTOPUKN
6onesHun. PaclumpeHHaA nporpamMa
o6cnepnosanuA "Stay@mybest” BbIXoauT 3a
pamku cTaHaapTHoro obcnefoBaHuA U B
coYeTaHun ¢ aNeMeHTaMmn CropTUBHON
Me[MUMHbI AaeT He NPOCTO MOMHY
KapTWUHY COCTOAHWA NaUMeHTa, a Takxe Bce
pekomeHpauum , 4Tobbl OCTaBaTLCA
aKTUBHbIM Ha JONTMe rofbl.

[Opyrve npeanoxexus



Switzerland.

Health Travel: Smissmedexpert.kz promo with

Recomed agency.

= 15 Jan — 15 Apiril
= Big cities of Kazakhstan

= Google/Yandex search
= Total impressions 33'945

KAWHWUKW LUBEMLAPUN

B MHOFOnpOdJMﬂI:HbIX KNMHUKax UJBeIleapMM, npefocTaBNALWNX yCIYrn MHOCTPaHHbIM NaLMeHTaMm, 60nbLIOE BHUMaHUE
YAEeNaT KayecTBY OKa3blBaeMbIX yCayr. NMoMnMO KayecTBEeHHOro nevyeHus, COOTBETCTBYHOLLEro Ny4lWMM MUPOBbLIM CTaHAApTaMm,
34ecb OT/INYHBIV cepBuc. ,ql'lﬂ y,u,o6cha nauveHTOB UX pa3MeLlaroT B KOM¢OpTa6eﬂthIX OAHOMECTHbIX Nanartax, 3a HUMKN
BEAETCS KPYINOCYTOYHOE MEANLIMHCKOE Hab/IofeH e,

. . . [}
= Unique Visitors 3'894
. )

= Page Sessions 5950
Uopux, Weeityapus Uopux, Weeiyapus XeHonbe, WBenyapus Uopux, Weeiiyapus

= Leads 79
YHUBEpCUTETCKUIA rocnuTans Lilopuxa — KnuHuka BetanveH (Bethanien) KnuHuka XeHonbe (Genolier) BxoguT ceTb Knunuka Xupcnange (Hirslanden) - ogHa
OfiHa U3 KpYNHEMMX 6ONbHML, pacnonaraetcs B TUXOM paiioHe Lilopuxa u 4aCTHBIX KNMHKK B LLBeliuapum, 3 KPYNHEMILNX YaCTHbIX ceTelt

L ol LWeiiuapuu, o6beguHsiowasn 43 npepnaraeT CBOMM nayueHTam 3apaboTasLuas npusHaHue 6narogaps Ji\Y # no Bcen

| Q u a I I fl e d I e a d S 1 9 oTaeneHus. KnuHuKa HaumHaeT ceoo BbICOKOKNIACCHOE MeANLMHCKOR BbICOKOMY YPOBHIO YC/YT OCHOBaHHbIX Ha Knunuku cetu Hirslanden npepoctasnsior
ucTopuio ¢ 1204 roga, C MOMeHTa ©0BCnyKNBaHNe, HOBEVLIME TEXHONOTM, VHAMBMYaNbHOM NOAXOAE K KaXAoMY LMPOKMIA CIEKTP MEAMUMHCKIAX YCAYT,
OCHOBaHA NepBoro rocnuTans B Liopuxe. OTAMYHBIE YCIOBUA Pa3MELLEHNS U NONHYI0 naumeHTy, uc coBp obeci CUNaMU LTATHBIX U

. KauectBo 1 6e30nacHocTb noat U CTb. BxoguT B TEXHONOT WA, a Takoke 611aronpuUATHOI BHEIWTATHLIX BPayelt 1 NepejioBbiX
] P a tl e n tS 5 aKkpepuTaumamu 1ISO n ADT. accoumaumio Swiss Leading Hospitals. 06CTaHOBKeE B KO0 U3 17 KNMHUK CeTU. MEAMLIMHCKNX LLEHTPOB.

= Learnings: +60% visitors increase if
we launch it in Kazakh language

Mpuem Bpaya ot 700 CHF

Mpuem Bpaya ot 750 CHF

Mpuem Bpaya ot 700 CHF

Mpuem Bpaya ot 550 CHF



Health Travel: Sales calls within Joint Marketing

Agreements with local medagents.

= Tashkent, Uzbekistan
= AVRUD Travel (luxury TO) has
established the medassist department
= 27 doctors in 6 hospitals visited by the
newly hired doctor in AVRUD'’s team

= Almaty, Kazakhstan
= Medsputnik has visited 9 top doctors in
Almaty
= Baku, Azerbalijan

= ST agreed with the 3 local companies to
introduce and push CH Health Travel

Switzerland.




Markets East.
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Horizont Snowmasters Grindelwald.
,B2People”

= Networking platform for marketing,
agencies, media and the digital community.

= Duration: 4 days

= Program: outdoor (skiing) and various
keynote presentations from brands

= Guests: 120

= Main partner CH: Jungfrau-Bahnen,
Grindelwald, ST DE

= Main partners D: WallDecaux, media
impact, DIMExCo, Range Rover

= Highlight: 1st place in snowboarding: Ms.
Vivienne Hosennen

HORIZONT““- -&,:ﬁ;;..;'m-' 7 A
SNOWMASTERS

S 30/31 MARZ = 02 APRIL 2023
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Germany: ,Weltkunst® Special issue Basel. Switzerland.

(7
?

= Special issue from the renowned
house of the weekly newspaper Die
Zeit

= 100 pages Basel - Art in abundance

= Circulation: 25'000

= Distribution via high-quality magazine
dealers and to subscribers

= Publication: 28 March 2023

= Accompanied by digital and social
media measures on weltkunst
channels

S
08" 02 Sg
¢ w=

41908132429 ﬂ
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KMM: Media Events Germany. Switzerland.

= 24th April until 3rd of May

= Several media events in 5 cities:
Hamburg, Baden-Baden, Munich,
Cologne and Stuttgart

= Partners: GR, Vaud, Valais, LuV, TI

= Guests in total: 79 journalists and
media contacts

= Topic: swisstainable food event where
journalists could enjoy tipical swiss food
and specialities or prepare it by
themselves.




Press event hosted by Basel Tourism and Switzerland.,
Switzerland Tourism at Swiss Embassy Berlin.

= Basel Tourism, ST and the Swiss Embassy in
Berlin hosted a press event on May 3rd featuring
representatives from Basel’s top class art and
cultural institutions e.g. Kunstmuseum Basel,
Vitra Design Museum, Museum Tingely or the
Basel simphony orchestra.

= 29 art editors and freelance journalists from
renowned publications such as FAZ, Zeit, Die
Welt, Monopol, arte Journal or Weltkunst were
introduced to the latest exhibitions and highlights
of each institution and enjoyed the hospitality of
ambassador Dr. Paul Seger and his team.

11



Austria/Hungary. Switzerland.

12
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Austria: KMM summer press conference. Switzerland.

= Date: 13. April 2023

= Summer press conference at Hotel
Rosewood Vienna with personal
presentation of STS, RhB and Zurich
Tourism for a total of 27 participating media
representatives from Austria.

13



Austria: KAM Excellence Fam Trip STS. Switzerland.
¥

= 5 Highscore candidates from the Excellence
Program from STS have been invited to this
Fam Trip. One night spend at Rigi Kaltbad
and the second one in St.Gallen.

= Date: 17.-19. April 2023

14
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Austria: OBB Schweiz Folder. Switzerland,

= OBB produced 2023 a new edition of

the Swiss folder. With articles about: Die Schr p

Die Sc entd *
. _ . o€ :::; erllid: 2;3 y
Zurich, Basel, St.Gallen, Tessin, oS entde a0

ont8® 03

Genfersee, Gotthard Panorama
Express, Glacier Express, STS,
Jungfraujoch, GTToS;

= 500 examples distributed via our ST

Mailinghouse with all orders from AT.
= 50'000 print run

——

-

15
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Czech Repubilic. Switzerland.
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RhB advertorial in onboard magazine of airline

Smart Wings.

=5.4.2023

= 1/1 RhB advertorial in onboard
magazine MyWings of airline Smart
Wings (biggest charter in the
market) in CZ and ENG RhB
panoramic trains BEX and GEX.

= STS Spring 4+1 and 8+2 promo
integrated with QR code.

= 778.050 Marketing Contacts

ADVERTORIAL

POZNEJTE ALPY Z PALUBY VLAKU
DISCOVER ALPS BY TRAINS

ydejte se toto léto do Alp

a poznejte svycarské vicholy
aalpskou prirodu v pohodli
svycarskych panoramatickych vlakd
V kantonu Graubiinden vas cekaji své-
toznamé cervené vlaky Rhétské drdhy
Ledoveovy expres prezdivany nejpoma-
lejsi rychlik svéta a Bernina Express se
sloganem ,0d ledoved k palmdm*

Bernina Express vis seznami s tratémi

Albula a Bernina zapsanymi na seznamu

UNESCO. Vyjimeénost spociv predevsim
v tom, e vlaky na této trase zvladaji
stoupini az 70 %s bez ozubnice. S pre-
konivinim vyskovych rozdili si tady
poradili vybudovanim spirlovych tuneli
ve skile nebo kruhovym viaduktem.
Trasa se pysni celkem 196 mosty, z nichz
nejobdivovangjsi je Landwasserviadukt
Celou trasu z Churu do Tirana stihnete
tam i zpét béhem jediného dne.

Glacier Express spojuje dvé proslula
stiediska Sv. Mofic v Graubiindenu a Zer-
matt ve Wallisu. Celou trat projedete

za necelych osm hodin, a ani na chvilku
se nebudete nudit. Ceka vas 291 mostd,

91 tuneliz na trase dlouhé 291km. Nej-
vyssi bod trati je C (2033mn.

# Jan Ursiny | @ © Rhatische Bahn AG

Neomezené
cestovani az n

dny
Poznejte Svjcarsko z paluby
panoramatickych viakii jesté
vyhodnéji s jizdenkou Swiss Travel
Pass diky jani nabidce Swiss
Travel System, kdy ziskite navic
jeden nebo dva dny neomezeného
cestovani po Svycarsku zdarma.
Tyto zvjhodnéné jizdenky je
moiné zakoupit od 15. 4.
do 14. 5. 2023 a vyuiit je
nejpozdéji 13. 11. 2023,
MojeSvycarsko.com/stp2023

Two Days of
Unlimited Travel
See Switzerland from aboard
panoramic trains for less with
a Swiss Travel System spring
discount on the Swiss Travel Pass.
A bonus is one or two days of unli-
mited travel around Switzerland
for free. These special tickets can
be purchased between
15.4. and 14.5.2023 and can
be used until 13.11.2023

m.) a nejnizi v Churu (585m n. m.). A to
celé si vychutnite ve specidlnich pano-
ramatickych vozech s okny az ke stropu
vagonu. &

—EE= Rhaetian Railway

WWW.MOJESVYCARSKO COM/RHB

ead to the is summ

o

experience the Swiss peaks and
Alpine mountainscapes from the
comfort of a panoram canton of

the world

Graubunden

famous red trains of jan Railway.

‘The Glacier Express has been nicknamed the

e world, and the

slogan “From the

ong the Albula and
h are listed by UNESCO.
An exceptional fea

route

manage 70 %o of the climbs without

a rack-and-pinion sy en

are tackled using
the rock and a

boast

which is the Landwasserviadukt. T

route from Chur to Tirano and ba

managed in a single day.

xpress links two f
mountain res

us

St. Moritz in Graubiinden
and Zermatt in Wallis. Tr

distance in eight hours and there's never
some 291 bridg
tunnels await you over the 291 g
The highest point is the Oberthe Alppass
(2033n 1al

panoramic carriages wi that go

a dull moment.

. the lowest Chur

ndow

he roof allow you

all the way up to

the ride to the full @

WS
Z2WN
2\

Switzerland.
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FAM Trip Rigi Bahnen AG. Switzerland.

=18. - 21. 4. 2023

= ST support in form of Swiss Travel
Passes to group of 5 tour operators
focused on Mt. Rigi and Lake
Lucerne Region.

= Focus on Swisstainable travel
possibilities to Switzerland by
NightJet by CD.

=5T0’s

18
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Future activities.

= Group trip with Agora, GTToS

= Summer online promotion
(mailing, MMs, display, native ads)

= Photo project in Swiss Alps

= Mini Int. Media Trips
= 100% women
= Fam trip with RhB

= KAM trip — Swiss peaks

%" potrzebu

\y/ /‘
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/*/ \/\\"\g SN
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Switzerland.
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Campaigning & Activ.: GTToS with Roger Federer.

podest .
= Special promotion of our video with 0 :::.‘;;i":::‘;::“.: o0
Q -
Roger Federer and Trevor Noah on

GTToS

= Presence on biggest news portals:
wp.pl, money.pl, gazeta.pl,
radiozet.pl etc.

= CPM 124°000 views

« CTR 0.54%

Kby ¥ At marry & wakatyivpm ra |

Potrzeblﬁé’ﬁfﬁi—ﬁmmmane] ‘
podrozy pociagiem.

Switzerland.




Campaigning & Activ.: Special service by onet.pl.  suitssana.

= Special service online with one of

the biggest sites onet.pl s o . g
_ : : : : e ™y Potrzebu
Swisstainable as main topic : =i S Y szwamrg:;

= Branding, display, SoMe
= Native inputs, articles

= Market partners integrated in the
quiz

Potrzebuj¢ nowych ‘”

- 8 week promotion starting middle of =~ SEESwgy S ., [ Swiadesgi O .
Aprll T R Al P'(;t—l—;ebu](;
= Estimated reach 600°000

Swi -
— = Szwajcariie
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Campaigning & Activ.: Special Swiss edition of Switzerland,
NG Traveler.

= 3 months on sale

= Focus on summer and autumn

» Published on April 20t . ;jfﬁ}\VELER '

= Grand (Train) Tour of Switzerland, ' SIWAJCARIA |
hiking and biking, cities | =

= 32°000 copies

= Promotion online
= RF ad
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Campaigning & Activ.: Branding on wyborcza.pl. Switzartand.
Potrzebuig‘ ERTALY;
= Swiss branding weekend on & Q:

wyborcza.pl, online service of daily
newspaper Gazeta Wyborcza, one
of the most popular in Poland

= Topic: summer, views

= Impressions 1'568°000

- i
o
~
’ r
t 8.4
»
y *

7 systeme rnikajy Rekolekoje jedmym -Hdh*u-pl y do Secrepionki sq.
termibmy secaeplen tv“lm’,ﬂlﬂ nosa kk-l-(,duunw Chetmych mada,
Johsson & Johason ¥ Powiat 0 najmndejui

'(h’lll 197 licrble sacrephens
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Campaigning & Activ.: Advertorial in All Inclusive.  switzeriana.

= Bi-monthly luxury travel magazine,
free distribution KOI.E]E RETYCKIE

. . = KRAJOBRAZ KULTUROWY
= Two pages advertorial with focus on ALBULA | BERNINA

RhB panoramic rides _—
= ST RhB map Insert
= Info about STP promotion
= eGuide download with QR code

s o - ——— -...s Bt Rty i . Dhgns B g
] R R e e e

= Article present online
= SoMe (FB and LinkedIn)

= 19’900 copies




Campaigning & Activ.: ST summer map. Switzertand.

= Grand Train Tour of Switzerland

= ST layout map

= Partners content, Swisstainable,
Grand Tour and Grand Train Touir,
Swiss Cities

= 50’000 copies
= Insert in magazines — lifestyle focus

= Distribution at events and fairs

ZréwhowWazona turystyka
Wi s2wajcarskim styiu;
‘" ¥

ran T\rw (
of Switzerland.
Niezapomniana podroz
pcz Szwajcarii. "

-------

——— 0 SYSWISS




Campaigning & Activ.: Newsweek Travelling. Switzerland.

= Special in Newsweek
Travelling

= 16 pages with focus on Switzerland

I Ekoturystyka .
" wAlpach Do PODROZ 2 WIDOKIEM

- 100’000 copies ?.'1 mﬁz. - Koleja wokdt
- Published on April 25th '

= On sale for 2 weeks

= Content present also online on

ey doats overs bt o _ krolestwo plesny
L ] l“
[emigtinanousmeidn - . -
et Yo ety N———— e —
e diebio . b e s s sab byt © it L
i ents e prrapfie . ke + bbb [ Sa——— —
sty pum———— pra
"o EE veta Wiet b bk, eyt e
Lucerna - maturalna metropolia 0 T T e
-t @ e, Wb o e e iengs dare tmade
o ot g A € s Peerryate betoded w tre pvr
e St e Sreaart b et jodar® iy Seere 5 el PtV
—me oy G, o ¢ paroerew tamoedi 00 etodmanis dhrenget mammarite
-

R [ e
o | wplnhemny @ LIV whke wnt gl wwaks  ay w i Ry S v by g
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KAM: Discover Europe Travel Summit. Switzerland.

= 28-01 May at 25hours Hotel-Dubai.

= 2 days hosted buyer workshop

= Gala night under stars. NTOS of CH,
DE, AT & IE, support of ETC.

= 105 key accounts from all GCC.

= More than 4000 meetings in total.

= 103 partners total, 45 Swiss
Partners from: Ticino, ZRH, Vaud,
GVA, Interlaken, Jungfrau, Luzern,
Graubunden, CM, Zermatt, DVS

29
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Campaigning: Flower Power Challenge. 1st Switzerland.
round.
= Date: 25 MAR — 10 APR (Second round is o

coming, campaign goes on until Mid May) - 3 :‘v*-*m"m"- x

= Investment of 1000 CHF on Facebook and
Instagram per partner, highlighting different ” _
flowers from different regions across e
Switzerland through quizzes and questions. ="
E.g. the end consumer had to guess which
Swiss flower suits their personality best.

= Results: Facebook/Instagram (post):
= Impressions: 7,198,299
= Likes and comments: 72,438 Poll responses:

\ . b b : /
| g LA ~ " ’ T ' . B <
AN o * § Y . L y = - .
-5 : “ n -» o 3 ! S 4 e t . ) ‘ n
P ~ A 4 . - % ' X i < (s 4
» s " \ 2 " -
Py . AN \ ) \ ;
26 797 ) ; =3 \ Learn more
) ; ; \ ‘
A ! A v el ! \

Talead 10 30 30 393 ) ey
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Campaigning: Medical Newsletter 1. Switzerland.

= Date: 10 APR

= Medical newsletter sent out to more than
13,136 GCC Doctors and some medical
dealers

= Contacts: 13,136

= Opening rate: 18.3%, Click rate: 9.1%,
Click-to-open rate: 49.6%

= Topics: Mental Health, Best hospitals and
clinics, New Health magazine

= Partner: University Hospital Zurich,
Hirslanden

Switzerland can make you feel better

During stressful times, all of us look for small time-outs to escape. However, sometimes a
weekend trip does not do the job. A person with burn-out, anxiety or depression needs a
change in scenery and competent medical care. Switzerland can be the right place to
recover.

Mental health

Today'’s life is stressful. Meetings and phone
calls all day, in between a quick working
lunch, mails from early in the morning to late
at night, and in addition social obligations

- with family and friends that want to be

® fulfilled. No wonder that more and more
people feel exhausted and tired, sometimes
even burned-out.

Learn more 7
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Campaigning: Swiss Travel Pass Promotion Switzerland.
Newsletter.

« Date: 13 APR G o
EXPEriente morey

= Newsletter sent out to more than Denefit MO

2,781 trade/travel agents promoting :

the sale for the Swiss Travel Pass Swiss Trvel_Ffass_ “Free Travel Days’ promotion.

Opening rate: 29.5%, Click rate: g |

1.02%

Click-to-open rate: 3.5%

Swiss Travel System

Great value for money.

Choose from two options and experience
more with free travel days. Get a Swiss
Travel Pass (4) days and get an extra day for
free. Do you want to stay longer? Spend a
full ten days along the Grand Train Tour of
Switzerland for the price of a Swiss Travel
Pass (8 days).
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Campaigning: Winter Hotel digital push. Switzerland.

y Sponsored -

= Date: 1 — 8 APR | s, (SA, AE, TN - Arabic) @ ., 3¢

= Facebook 500 CHF boosted post for e B by S b
Gl idaaall 85 0ka e 55 e su il Fg 5 ) At

hotel partner. £ 5 s e o580 1Al 52 il e 3 e
oaadll 53 Hall) Gaill 8 el Ji¥) lay clld dayy 2 )05

- ImpreSSIOnS 3871271 https://bit.ly/3TTD‘g”:

= Clicks: 6,240
= Reach: 246,847
= Park Hyatt

Local & travel website FEARNMORE
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Campaigning: Family Hotel digital push. Switzerland.

= Date: 24 — 30 APR

= Facebook 500 CHF boosted post for

hotel partner.
= Impressions: 658,919
= Clicks: 6,748
= Reach: 451,969
= Beau-Rivage

@ |mise. (SA, AE, TN - Arabic) @ ., 3¢

Sponsored -

Osisy ol el Gl Beau-Rivage Geneva o Wil
Akt AGasi Jundy g hgea geailly sl y RSN Aaladll e
o )iz siall ST (a Taal g manal cRpaadl Aa N Jilas 5
s gas

https://bit.ly/3AAD5SMO
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Local & travel website
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Campaigning: Ticino Event. Switzerland.

= Date: 20t April 2023

= Media & Trade: An event was held in
Copenhagen in cooperation with Ticino a la
Grotto style, simple and tasty, for media and
trade.

= The destination was presented as genuine,
exotic and reliable, but the guests also
gained knowledge about Swisstainable.

= 14 well selected key accounts attended the
event.

= Partner Ticion
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Media: SE - Media Partnership Runner’s World. switeriana.

= Runner’s World Sweden is the largest running
and trail running media platform in the Nordic
Countries. Part of the international RW brand
family.

= 2 pages spread Ticino in April edition of
magazine, focus on trail running — 78’000
readers.

= 1 Digital long read article pushed out on

Runner’s World SoMe channels and newsletters.

= https://runnersworld.se/testa-traillopning-i-fortrollande-
ticino/
Newsletter 70K, SoMe Channels 79K, UVPM 100K

= Partner: Ticino

Tidino irlandets enda kanton sBder om Alperna. Hiir ok
talas italiensia och du bjuds pd en fan tas tisk mix av
schweizisk och italiensk kultur, mat och milljSer. Rr
trailiparen ¥ siirskilt Ascona-Locarno vil virtett
besbk.

Pa grinsen tll Italien, i den allra sydligaste delen av
Schweiz, ligger kantonen Ticino. I motet mellan de bada
linderna samsas medelhaveklimat med alper, uraldriga ky~-  Alex Borsuk och Matt Hasenohr springer trail pG Monte gno ovanfor ioresjon i Ticino, Schweiz.
kor och byar med modern arkitektur — och la doke vita med

trail =
i WP SRR 7.1 | SPONSRAT INLAGG

en tupplur under en palm pa eftermiddagen, testa de utmil

Tt . Testa traillopning i fortrollande Ticino
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RF x TN video in China. Switzerland

= 30t March — 9th April 2023

= Wechat video channel

= Douyin

= Weibo

= Xiaohongshu

= Video (Bilibili, youku, iqgiyi, tencent)

= 3.1 million views

= finish rate(Wechat, Red, Douyin)
18.9%

SWITZERLAND TOURISM eresenrs: THE GRAND TRAIN TOUR OF SWITZERLAND. 4 TOM HOOPER FILM.
sonitve RIDE woniscovean LEGENDARY TRIP THROUGH i ssearimaicn Lupscaves oF SWITZERLAND:
‘onevew gerren: EXPERIENCE rmey voursetr s YOUR VACATION nowon MYSWITZERLAND.COM
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ST Travel TV 2023 — 1.

Switzerland.

o LISWISS
BE prmmmean

« April 07t 2023 o

= STS + SWISS ‘

= Audiences: 4171

= STC shop visitors imported from live
streaming: 9303

= Page visited imported from live
streaming: 25881

4878 (BE) 20:00
AR gEE-swsERT 000
Epr| nmERE =
R mLSERGERSRARE

§ BHERRE-ESEZ HARR LS
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C&A: The Opening Ceremony of Swiss Spring  switzeriana.

Street Festival.
Date: April 81, 2023

Participants: 150 pax including 86 travel agents, 14
media, 50 Swiss communities and partners

Background

= To celebrate 60t anniversary of Swiss-Korea diplomatic
relationship, ST held a festival at Gyeongui Line book
street to exhibit representative tourist destinations which
are popular among Koreans

Event Overview

= Opening speech by Swiss Ambassador & new GTToS
campaign launching by ST CEO

= Media Coverages on 39 media + 2 broadcasting stations

= CEO Interviews with two major newspapers (Maekyung
Business — Daily Newspaper & TravelTimes —
Specialised Weekly Travel Newspaper)
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C&A_SoMe: Swiss Spring Street Festival Photo  switzertand.

& Hashtag Event.

= Background
= To create attention and WOM to the Swiss Spring Street
Festival celebrating 60t Anniversary of Swiss-Korean
diplomatic relationship online
= To increase ER by leading audiences to remain
reactions and comments on the posts to win the prize:
flight tickets & Swiss Travel Pass

= SoMe Event Overview
= Period: April 8th— May 8th 2023
= Visitors to the event site take photos with destination set
ups and post the photos with 2 mandatory hashtags:
#inLOVEwWithSWITZERLAND & #SwissFestivalSeoul

= Result
784 photo postings are generated on Instagram (as of May
2nd)

By -rl*\ Iil '5{-.-‘:’; \.

OO

ST O|HIE

FOLLOW
\'%

AA EAEl SH T oHAIERO(20H) § ©@myswitzerlandkr
QUISAR H7| o 8t = HE E=2 0171

#ZA ol AIEH - ( #inLOVEwithSWITZERLAND #SwissFestivalSeoul
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KAM: STE Korea 2023. Switzerland.

Period: 18-20 April 2023

Venue: Hotel Shilla Seoul
Participants: 216 pax for three days = { A TeEH
= 182 travel agents, 18 media and 16 Swiss partners |18 & i AN L PN N A '

Program
= 18 Apr. / Gyeongui Line Book Street (Swiss Spring Street)
= Casual dinner with 17t STA members at Swiss Spring
Street Festival
= 19 Apr. / Hotel Shilla
= Open workshop with travel agents
= One-to-one meetings with key accounts
= Dinner reception with media & key accounts
= 20 Apr. / boat in the Han river
= Small group discussion to compete for the best mono-
Swiss product
= Study trip to the winners
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KMM - Online "TRVLWIRE".

= “Traviwire’ is a daily travel trade
news.

= Contact: 700°'000 UVPM

= Pages: 1 page

= [ssued: 3 April 2023

= Article about the new movie of
Roger Federer x Trevor Noah

featuring Grand Train Tour of
Switzerland.

\\ /A
-

i ’Q 'i 7
z\ <
—" :S )

ZWN)
z 2\

Switzerland.

A4 ADF 7 0E— a Vi, T
ZADT7 2T 7—i%T o DK
202344 H3H(H)

A4 ABFERNIE3H30H, #HLww7oe—2a yihfizalL0 2,

SAERML AT ADUY v —« 7277 —
MENEHUOHMEL, 9AF4 7D LAA— - JPEALERL ATOK
METOMN %2 2—€ I AIEL DN,

2205 & 891485 T4 TIc 1497 g X v, 5300fF % 8 A 2 il %
/LTS

% Grand - Train Tour of Switze rlai Themde ofadifetime | Swi.

LTI 1T I

—GOLDENPA

=_—_—-_——'

b 3
B3 ©8Youlube :—’—“""’;"‘ '1
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Campaigning - ILBS Cherry Blossom Ball. Switzerland.

= Switzerland was the official host of
the 2023 Cherry Blossom ball.

= The ball is the happening of the
Tokyo society, organised by the
International Ladies Benelovent
Society.

= Participants: 450 pax

= ST was present with movies, content
In the programme and the main
travel prize.
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Campaigning — Advertorials ‘cyclowired.jp’. Switzerland.

R iy
o ¥ 22
241103*747')/7%351,6_

= Part of the key partner package with
VAUD

= Development of cycling offers in Japan
with Japan’s leading cycling website.

= ‘cyclowired.jp’

= Contacts: 450'000 UVM

= Series of articles about cycling offers in  EEEEEES G-
VAUD based on a media trip and R - ”m&j
bookable offers with travel agent fellow

[ORVLZ 3L TIF photoMakato AYANO

POAAAATLYVHATHNG/—F (AXSAD
EILEWEREWE, T4 YDA RARBP DY
PTHB L L ARGARORL G, AWL T
bLe LARIYOFIANSRMMECSE >TRER
DARHI A L\,

0aQao

o EErm CIO £ B

BE<OB. M. FATAORBENT S, LBESIEDAS

PLEI1F,

g MR AR S92 vl LYY ERO/~FOLSILEVWEY  DOMAIN ChaudetT2< SHERE
8. & = -— i 2o AYANO € IRE phona ANO
> &”u"’x ?";“{E.b“(e W photaMakens AY) D74 IR G phora Makets AY)
t I « i Tild "I V&F1K,
rave . LA YEBEVWARAROSOMACE, M AmETRIZCE

BEI—h - F-RUE2—EVWIEDI/ITIMA 2 I N S,
ERSLVRODE;, EVWIENEDOXRORMRAMN 2 b, &

2023,/04/12(% 1801 Makoto Ayano
— RUGEBVEBESEDOTHTOLIAITI7CATR S, COBKL
v 0 a

[7<—Fv—PRYIEBKE] Y-V >
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Campaigning — CycleMode. SW.t;;'r.and.

FElLv

Ride on the 4,,,,

= ‘CycleMode’ is the largest cycling
event in Japan.

= Date: 15 & 16 April 2023

= Visitors: 23’800 pax (2 days)

= Target: All kind of cycling lovers

= ST promoted Swiss cycling and new
cycling product together with the
travel agency ‘Fellow Travel’ and
distributed cycling and general
brochures.
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KAM - Fam trip Grand Train Tour of Switzerland. switzeriana.

= Fam trip in cooperation with STS and
STC, inviting agents with potential for
selling the GTToS STC package.

= 5 agents plus STC rep participating.

= Lucerne-Interlaken Express, Golden
Pass Express, Glacier Express, Bernina
Express and Bus, Gotthard-Panorama
Express.

= Result: all agents will sell the GTToS.
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South East Asia. @
Switz;;‘land.

€.
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STS: Unlock your FREE travel days Newsletter.

= 15 April

= Market: SEA

= Target: Launch of STP FREE travel days
promotion. Promote STP
and GTToS offerings. Highlight promotion
with 2 extra travel days to experience more
of Switzerland.

= Goals: Continually refresh
and expand existing database. Engagement
with agents. Conversions of STP.

B\

Dear travel trade partners & friends of Switzerland,

Unlock your FREE travel days, booking starts 15Apr.

Switzerland.

The long-awaited and exciting Swiss Travel Pass (STP) FREE travel days promotion starts

today! Yes, today.

The STP offers international visitors unlimited travel on trains, buses, and boats throughout
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STS: STP FREE travel days Klook SEA. Switzerland.

= 15Apr — 14May

= Market: SG MY TH

= Target: Launch of STP FREE travel
days promotion. Highlight STP and

-9 more

3@ klook | swizeriana. 35K

GTToS offerings plus 2 extra travel Unlock free days for your
days to experience more of swi &5
Switzerland. \6@ |

- Goals: eDM in SG MY + social Travel Pass
posts SG MY TH + . Reach 2mio 1S Apr - 14May

subscribers, >800 STP sold.
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STS: STP FREE travel days KKDay SEA. Switzerland.
= 15Apr — 14May |
= Market: SG MY TH
= Target: Launch of STP FREE travel kk-dQU

days promot.ion. Highlight STP and Theme Parks | Attractions | Airport

GTToS offerings plus 2 extra travel Transfers | JR Pass | Europe Train

days to experience more of Tickets

Switzerland.

= Goals: eDM in SEA, >300 STP sold.

TWO FREE DAYS
urchase of
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STS: STP FREE travel days Singpromos.com.  switzertana.

= 15 April - 14 May Discover more of Switzerland with Swiss
= Market: SG Travel Pass FREE travel days promotion,
= Target: Launch of STP FREE travel days book from 15 April — 14 May 2023

promotion. nghllght STP and GTToS OfferingS <E>39 e 2023 I.. SGNewsMan E> Events, Vacations, Travel Deals, Cruises, Luggage Bags,
plus 2 extra travel days to experience more of -
Switzerland. A AN
o i;;ba\ls. 1 main landing page and 1 FB Post on Xperlence more,‘ i T
pr + 4 super posts to bump up during ,
weekends 22Apr, 29Apr, 6May, 13May. Reach beﬂ@flt ﬂOW il
e,

>400k monthly web visitors. >50 STP sold. u“‘°c NS

-~ gREE 05\;ﬂ3

{ 11 — Y’
| - A ol ‘\5 P\p
I 9)“\ e v
an= 1 1!(““ ks BT
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STS: STP FREE travel days Tripzilla.com & .mYV. suwitzeriand.

= 15 April — 14 May TRENDING ARER  TRAVELE - DIGITALLIE KREE - WELLNESS EEE - Tap

= Market: SG, MY, ID, PH, VN A

= Target: Launch of STP FREE travel days S oos S h e FI|AE R TR SRR
promotion. Highlight STP ESNES=gilliz:t57

and GTToS offerings plus 2 extra travel
days to experience more of Switzerland.

= Goals: Advetorials in English and Chinese
language + social posts + SEO boost.
Guaranteed 150k views across SEA. >50
STP sold.

HHIBMZE R+ HRT012? IB+H-EFERHMNE N BEAMER KT Idis UiELSs
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STS: STP FREE travel days TheStar.com.my.  switzertanc.

= 15 April — 14 May

= Market: MY

= Target: Launch of STP FREE travel days
promotion. Promote STP and GTToS offerings
plus 2 extra travel days to experience more of
Switzerland.

= Goals: Advertorials in English + 1 week traffic
driver on website (ROS) + web banner +
social posts on FB |G Twitter. Reach >18mio
monthly web visitors. 150k FB reach and 1500
engagements. >300k impressions on web
banner (ROS). >50 STP sold.

TOPICS : StarExtra Flood Alert StarESG Urban Biodiversity True or Not SOBA 2022 Covid-19 Watch

A spring family adventure in Switzerland with
Swiss Travel Pass

00000000

STARPICKS

Saturday, 15 Apr 2023
9:14 AMMYT

With the Swiss Travel Pass, travelling around Switzerland just became that much easier.

SPRING in Switzerland sounds like a dream come true.
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STS: STP FREE travel days theTravellntern.com.suitzerian.

) 7
4

= 15 April — 14 May

= Market: MY

= Target: Launch of STP FREE travel days
promotion. Promote STP
and GTToS offerings plus 2 extra travel
days to experience more of Switzerland.

= Goals: Social posts on IG TikTok. Articles
refresh with promo campaign. Reach
>300k monthly web visitors. >30 STP sold.

-

© Swiss Alps - Airolo
4187 videos of this place
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STS: STP FREE travel days WillFlyForFood.net. swran.

= 15 April — 14 May

= Market: SEA, primarily PH with 9%
subscribers

= Target: Barter 2 STP for exposure. Launch
of STP FREE travel days promaotion.
Promote STP and GTToS offerings plus 2
extra travel days to experience more of
Switzerland.

= Goals: Social post on IG with 18k followers.

Their wesbite monthly visitors is >900k.
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STS: STP FREE travel days Tiew Eng Thailand. switzenana.

= 15 April — 14 May

= Market: TH

= Target: Barter 2 STP for exposure. Launch
of STP FREE travel days promaotion.
Promote STP and GTToS offerings plus 2
extra travel days to experience more of
Switzerland. Partnership with SwissASAP
to collect sales.

= Goals: Social post on FB reaching >450k
subscribers, >30 STP sold.

https://www.facebook.com/tieweng/posts/pfbidOpNXxGLscWQM1ikvzzs1d1

CFZx306ieW990prd8BuSrAiAHBAKBrHa4Q8fbBKiXurl

- 2nd class adult / youth: CHF 389 / CHF 276
- 1st class adult / youth: CHF 617 | CHF 436

*Swiss Travel Flex laisaw TuTusi

A Book online uaz3u eTicket TadausTuiias 14 w.a. 2566 winiu

® Fdunelanauaiuiiae 13 w.e. 2566 (Start date)

2 naluane SwissASAP.com/th

@ 998 lu 20 .8, §usu Voucher Paragliding W3 (13@ Tuiwa SwissASAP)

#NB09 #swiss #switzerland #summer #SwissTravelPass

IG - tieweng
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STS: B2B Seminar in Penang, Malaysia.

= 6 April
= Market: MY
= Target: Seminar presentation with PWT:
= Invite 30 travel agents
= Showcase Spring season in Switzerland
and benefits for Family travel.
= Highlight upcoming STP FREE Travel
Days Spring promotions (15Apr-14May)
Encourage Excellence Program sign-ups.
= Reconnect with PWT
= Goals: Promote STP and GTToS,
Excellence Program. >10 sign-ups.

okl
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Switzerland.
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STS: B2B Seminar in Bangkok, Thailand. Switzertand.

= 24 April
= Market: TH
= Target: Seminar presentation with Pinatlas:
= Invite 30 travel agents
= Showcase Spring season in Switzerland
and benefits for Family travel.
= Highlight upcoming STP FREE Travel
Days Spring promotions (15Apr-14May).
= Reconnect with Pinatlas
= Goals: Promote STP and GTToS,
Excellence Program. >10 sign-ups.
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STS: Excellence Talk in Chiangmai, Thailand. Switzerland.

= 25 April
= Market: TH
= Target: Gather supporting partners with
SwissASAP:
= Invite 15 supporters. Showcase Spring
season in Switzerland and benefits for
Family travel. Encourage Excellence
Program sign-ups. Highlight
upcoming STP FREE Travel Days Spring
promotions (15Apr-14May).
= Goals: Promote STP and GTToS,
Excellence Program. >10 sign-ups.
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STS: FREE travel days Reminder Newsletter.  switceriana.

= 28 Apr

= Market: SEA

= Target: Reminder for STP FREE travel days
promotion. Promote STP
and GTToS offerings. Highlight promotion
with 2 extra travel days to experience more
of Switzerland.

= Goals: Continually refresh
and expand existing database. Engagement
with agents. Conversions of STP.

¥ o

On the right track with STP FREE travel days promotion.

Dear travel trade partners & friends of Switzerland,

The Swiss Travel Pass (STP) FREE travel days promotion ends soon, on Sunday 14 May.

Rlink and vaii will migs it!
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KOL Fam Trip (Family Activities). Switzerland.

" 31 MarCh - 08 Ap ril | ' ' y ~———— LF # " K7 iamkarendavila and swissembassyphilippines

Lucerne, Switzerland

. . i i T L o iamkarendavila # WHERE TO NEXT? # On our last da
| | a re n a V I a a | I I I g )7 o Switzerland, we had a few hours to spare before hitting
5 Boon e ‘ . airport... so we hopped on a train and had LUNCH IN
: 3 " i y LUCERNE! N

] [ [ S S il B8 - i C ‘ L It's what | love most about Switzerland! Everything is
a | I l I ya rI e n y WI tze r a n o - 3 accessible by train! So here are some tips:

1. Buy your Swiss Travel Pass! It gives you unlimited tra|
trains, buses & even boats to reach all cities including {]
ALPS # Their trains are on time and so easy to navigat]

= Partners featured = = S s T

(Valbella & Lenzerheide) then Zermatt then Martigny...
Leonard... Leukerbad then the Glacier Express to Chur

. < . (e y : another train to Interlaken... then Lucerne and straight
= Graubuenden S o . = Zurich Arport >

Download the SBB Mobile App, gives you the sched,
nd transfers of the trains! «

u Ze rl I I att 3 > 3. Pack light! There are no porters to assist you with yo|

= luggage ® When traveling for the day per city, you can
» e ik =% J < % g € ‘ > deposit your luggage at lockers at the train station!
] M I 2 AG o . Y / Bonding on trains, cable cars & gondolas to mountains,
g 3 5 walking together, discovering restaurants along the wa
One of our best FAMILY TRIPS! @myswitzerland we wil
. back!
= Glacier Express
#familyfriendlyswitzerland #swisstravelsystem
#inlovewithswitzerland #ineedswitzerland #karentrips2|
#karenswitzerland
Edited

\,; ) iamsuperbianca # Loooved traveling with you through|
posts! And yes to the train life, so convenient!

3w 36likes Reply

Qv

9,729 likes
APRIL 12

@ Add a comment...
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KAM Thailand — Trade Seminar with STS.

= 24 April 2023, Bangkok Thailand.

= Focus: 30 FIT travel agents

= Featured on presentation: family activity
recommendation

= Partners featured: STS, LX, Zurich, LLR,
GRF, JF, Interlaken, Schilthorn, Vaud,
Zermatt, GEX, RHB
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Switzerland.
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KAM Thailand — B2B2C Talk in Chiang Mai. Switzerland.

= 25 April 2023, Chiang Mai Thailand.

= Focus: expansion of Switzerland knowledge
and products to 2nd tier city of Thailand

= Participation: 12

= Featured on presentation: family activity
recommendation

= Partners featured: STS, LX, Zurich, LLR,
GRF, JF, Interlaken, Schilthorn, Vaud,
Zermatt, GEX, RHB

70



KOL TH Prang Kannarun Trip (Tiktok: Switzerland.
ladiiprang.official).

" 10 - 17 April 2023 < ladiiprang
= Prang Kannarun — Thai actress with S

her mother and sister .
] SOC|aI medla Tl ktok @ladiiprang.official
= Reach: >2.5millions

Follow v

) Partners featu red Ladiiprang Official tiktokk :)

= Zurich

= Interlaken

= Jungfrau Region

> 13.0K
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KOL TH Prang Kannarun Trip (IG: Ladiiprang).  switzertana.

=10 — 17 April 2023

= Prang Kannarun — Thai actress with her
mother and sister

= Social media: Instagram (reels, posts,
stories)

= Reach: >6millions

= Partners featured
= LX
= STS
= Zurich
= Interlaken
= Jungfrau Region
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KMM (Malaysia) — China Press. Switzeriand,
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Australia. Switzerland.




KAM: MTA Competition & Swisstainable trip.

Promotion of new Swisstainable e-learning
programme to MTA (Mobile Travel Agents)
Network

Amongst everyone who completed the training,
6 agents were selected to join a Swiss fam trip
8 day itinerary, focus on Swisstainable and
sustainable travel in Switzerland

Destinations: Zurich, Interlaken, Jungfrau Region
/ Railways, Zermatt, Andermatt, Lucerne, Swiss
Travel System + destination choice

New: "Destination Choice”, agents could choose
which destination they want to visit for the last
day/night (in order to also promote lesser known
regions)

Y
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Switzerland.
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Campaign & Activation: Roger Federer
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Newspaper Ads & Advertorials incl. STS Promo.

= As part of the global campaign with
Roger Federer and to highlight the STS
promotion, we placed ads and editorial
content (“Stay longer in Switzerland”),
resulting in full-page takeovers in
leading mainline publications including
The Times of India, Hindustan Times
and Mint Lounge, across India’s top
metros.

Mumbai, Delhi, Ahmedabad,
Bangalore, Hyderabad,
Chennai, Kolkata.

= Total Circulation: 3’472°500 I
- Total Contacts: 10°417°500 Date: 155 April 2023

Circulation: 222’500
Total Contacts: 667’500

B

UNIQUE EXPERIENCES WITH
EMORIES OF A LIFETIME!

I need the most
iconic train

journey.

=l nee 'T‘ Switzerland.
\;Swnzerlam..

Mumbai, Delhi, Ahmedabad,
Bangalore, Pune, Hyderabad,
Chennai, Kolkata.

Mumbai, Delhi & Gurgaon.

Publication: Hindustan Times Publication: The Times of India
Date: 16t April, 2023 Date: 16th April, 2023
Circulation: 1°268°000 Circulation: 1°982°000

Total Contacts: 3’°804°000 Total Contacts: 5’946°000

Switzerland.
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KAM: ST India Webinar — Swiss Travel System  switzeriana.
(STS) — 18t Apr 2023.

= Exclusive 45 min webinar with STS

= Latest information about STS's
touristic products and services

= Highlighting GTToS and new RF &
Trever Noah creative

« Update regarding the 15t Apr — 14t
May Summer Promo for the travel

trade s 1 oac
= Live polls + live Q&A session + quiz at e (
the end s AN
. ) PN
Y g

= Total No. of attendees = 537 ! 2 A
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SCIB: Networking Event in Delhi & Bangalore -  switzeriana.

Business Dinner.

= Date: 02" & 03 March 2023.

= Target audience: Key MICE agencies
from Delhi & Bangalore.

= Objective: To introduce & connect
Barbra Albrecht to our key MICE
agencies & to get a first - hand
information about the Indian market.
Also, to instill confidence to the trade of
our support . . y ‘

- Number of clients: 10 each in both V= F -
cities. e )




SCIB: Corporate Networking — Women's Day

off-site.

4-5 March 2023. Event: Women’s Day off-site.
JW Marriott Prestige Golfshire, Bangalore.

Target audience: Women corporate leaders from
various industries, based in Mumbai, Chennai &
Bangalore.

Objective: Showcase & influence destination
Switzerland, to Women corporates, who are travel
& procurement heads. Strengthen our relationship
with the corporates.

Agenda: Motivational speakers talking on topics
related to health, finance & green wellness.
Presentation in the Kahoot format. Team building
activities, games & experiences...cookery class,
grape stomping, Tombola, etc.,

Partners: Lindt Home of Chocolate & Glacier 3000.
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Switzerland.
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TCS — Mediatrip Grand Tour of Switzerland.

Mediatrip along the Grand Tour
March 22-24, 2023

Promotion of Grand Tour App

Two page spread in TCS Magazine
Readership: 1'365'000

3 Languages: D/F/I

Neuchatel — Murten — Gruyeéeres —
Gstaad — Interlaken — Thun — Bern

Un viaggio nel blu -

con il Grand Tour da
Neuenburg a Berna

Come le perle di una collana, gli highlight si susseguono lungo il Grand
Tour of Switzerland. La strada pit1 bella della Svizzera ci conduce in otto
tappe, per 1643 km, attraverso 1 paesaggi pili spettacolari, i villaggi pit1 in-
contaminati e le citta pitl affascinanti. La tappa numero 7 da Neuenburg a
Berna segue il blu dell’acqua. E caratterizzata da laghi e fiumi, villaggi ori-
ginali, cittadine interessanti e vedute mozzafiato.

Reportage Ellen Gromann

Un viaggio nel tempo con
ponti linguistici

Il viaggio inizia 50 000 anni fa. Circa 3000

strada. Con la vista su Eiger, Monch e Jungfrau, prati lussu-

reggianti e villaggi vinicoli da sogno fiancheggiano la strada

peril Lago di Morat. Morat, la cittadina degli Zahringen, si
sul lago. | istici vicoli e por-

ticati

gici raccontano le loro storie nel Laténium, il pit grande
i izzera. Davanti al

cielo, con una vista che si estende dalle Alpi Bernesi fino al
Monte Bianco, insediamenti ricostruiti con palafitte la-
sciano intuire come fosse la vita nelleta del bronzo.

Oggi cartelli con la scritta «Grand Tour» indicano la

Solo pochi chilometri pi avanti la cattedrale di San Ni-
cola di Friburgo i staglia contro il cielo. Vicoli ricchi di fa-
scino e palazzi con negozi incantevoli delineano il paesag-
gio della citta dei ponti. Anche linguisticamente Friburgo
costruisce ponti tra la Svizzera di lingua francese e quella di
lingua tedesca. Uno dei ponti pit antichi e belli di Friburgo

&il Bernbriicke, che attraverso la Sarine porta nella citta
bassa. Il prossimo punto panoramico si trova piii avanti sul
percorso.

Formaggio e paesaggi fuori dal comune
Le fattorie circondate da verdi pascoli delineano il paesag-
gioa sud di Friburgo. Le curve aumentano, la corsia diventa
pi stretta e il viaggio piu avventuroso. La strada si snoda
sulle rive del lago della Gruyéres.
nel pino, una

collina, si staglia Gruyéres. Gruyeres & una delle localita piu
belle della Svizzera. In estate qui pascolano le mucche
Gruyére DOP grazie alle quali viene prodotto il formaggio
Gruyere. Sulle tracce del suo aroma speziato, nel caseificio
dimostrativo «La Maison du Gruyére» troviamo spuntiinte-
ressanti. Gruyére & il Luogo perfetto per degustare una raffi-
nata fondutal

Versoil castello di Gruyere 'attenzione dei visitatori &
attirata linari t che non intend -
solutamente adeguarsi allo scenario medievale. Ma il loro

Vista su Gruydres.

segreto viene presto svelato. Sono infatti parte dellHR Gi-
ger Museum allestito nel castello di Saint Germain. Lartista
svizzero HR Giger nel 1980 ha ricevuto I'Oscar per avere re-
alizzato le scenografie del film «Alien». La sua tomba & nel
cimitero locale.

Dolce viaggio lungo lacqua
Anche le dolci tentazioni della Maison Cailler di Broc sono
qualcosa di straordinario. Qui inizia il dolce viaggio nella
storia della produzione del cioccolato. Il cioccolato rende
felicil Lo conferma anche Stéphane, che da 23 anni lavora
con questo alimento. Alla domanda su come riesce a man-
tenersi in forma, sorride e risponde: «Vado al lavoro i bici-
cletta

1l Grand Tour si pud proseguire in auto lungo il corso

La baia di Spiez dominata dal suo bel castello.

Switzerland.

della Sarine da Pays d'Enhaut attraverso Chateau d'Oex
verso Saanen. Graziosi villaggi si stringono nell'incantevole
paesaggio prealpino. A Zweisimmen la cabinovia un tempo
piti lunga d'Europa raggiunge il Rinderberg con vista sulla
regione di Saanen e sulla valle della Simmen che accomp:
gna il Grand Tour fino a poco prima di Spiez. Il villaggio vi
nicolo di Spiez con il castello sul lago azzurro di Thun e i
gneti sono una gioia per gli occhi e meritano almeno una

Una ventata di Caraibi e di Mediterraneo

La deviazione verso il lago di Brienz regala un‘atmosfera ca-
raibica. Anche con il cielo coperto il colore turchese & moz-
zafiato. Questa deviazione & perfetta con una visita alle
scroscianti cascate di Giessbach e uno squardo al villaggio
chalet Brienz.

Vicino alle Cascate di Giessbach.

Tornando al percorso del Grand Tour, la strada prose-
gue lungo le rive del lago di Thun. Villaggi pittoreschi e ve-
dute spettacolari sul lago e sul Niesen sono un piacere per
gli occhi.

Ala fine del lago, una vera e propria perla: Thun, la
porta verso ['Oberland Bernese. ll suo accogliente centro
storico, sormontato da un castello bianco del 12° secolo e it
suo fascino quasi mediterraneo conquistano rapidamente i
visitatori.

Uno sguardo attraverso la comice degli spot fotografici
del Grand Tour merita davvero la pena. Thun viene valoriz-
2ata alla perfezione.

gg itta
Lultima parte della tappa promette una vista sulla catena
dello Stockhorn e sulle Alpi Bernesi. lLvillaggio di Rueggis-
berg con le sue rovine del monastero e le tipiche fattorie
bernesi sono un belvedere ideale, a meno che non piova.

Ma lultima meta ricompensa ampiamente dell'even-
tuale brutto tempo. Costruita su un‘ansa del fiume Aare,
anche con la pioggia Berna mostra il suo lato piu bello. Nel
centro storico, con i 6 km di portici, nonostante il tempo
uggioso si puo passeggiare senza bagnarsi

Grand Tour mantiene le promesse: difficilmente la
Svizzera si pud apprezzare da un punto di vista migliore.

Scarica oral
Su quale regione pianificherete il pros-
simo itinerario? Quant giorni visiterai le
esperienze lungo il «Grand Tours? Dove
pernotterai alla fine di ogni tappa? Lapp.
«Grand Tour della Svizzera» di Svizzera
‘Turismo pus facilmente fornire risposte
a queste domande e a molte atre.
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Switzerland.

Coop Pronto Magazin

Pronto Tourismus 13

Customer magazin, published 6x a year
Languages: D/F/I
Distribution via shops and website Osternam Rheinknie  S55e5 === Eoae

Bllckaut den Imposanten pavilon auf dem Novartis ampus
mit der Ausstellung cWonders of Medcines.

> & i
Frankreich bis zur Drellinderbrll- ~ Gemilde aus dem 18.bis 20.Jahr
ke, i h hundert aus. G

n Depot Del

BASEL e Do St an o i T ok s M, -
ra-Hiaus sind cinen Besuch v, zeigt «Ausser Gebrauch - Alltag im N )
el st die AusstellungzuGardens  Wandeln. Vom Aflenpelz bis zum  DOFINt Basel City.

(Grenze hinweg, Bel der Fondation  Basl s sichauch gut per Schiffer. Lo 111 9110 A23eri
Beyele in Richen sorgt die Ausstel-  Kunden. Auf dem «Rhystirns der 20808 Dazulommt dis e

Aufeiner Tour mit dem Vel

h durch drei Liinder. [ e Sk sy o
h h i} 1e. Geniessen und entspannen lisst s an den Wochenenden einen
Desiormeac unbediagtos " o Meumagatien odet  Brnch chi oo P s e Asgagsokt

bel einem Mittagessen oder einem  belicbi. Am Wochenen e it

bis
Mit der Baselcard, die man bei je- Beyoler. Zorick nach Basel geht es  ne Auszetaut dem Wasser und asst
seiten von 7 bis 19 vier interaki vorbei
Kenn man den offentichenVerkehs  bereiche und bestimmte Rium-  in di Scien. i hen. Stsses und bick,
gratis nutzen und lichkeiten wie Geschilie, Cafés und  ces einzutauchen. Der Pavillon Scones und eine Auswahl an Teo

Rabattaufdiverse Akivititen profi-  Restaurants bestchen. efindet sich auf einer der sorg- e linger i Beyeler-Museun ver- vom London Tea Spalenberg; Ge
Odersich cin i flen mchte, kann auf das Pau-  seligkeic und Genuss stehen an
die sich hier  vielflt bl von Kunstwer- Beyelers  erste Stll.
ackgreil btk

das Drellindereck erkunden. Den  verewigt haben, liest sich wie das ~ken - darunter eine Skulptur von

Circulation: 310’000, 30’000 unique
users per week

Regions provide content, picture and a bl 3 : ‘
price for a lucky draw g - 15
Participating regions: Basel, Thurgau,

schansten stromfahten Europas.
Links: das Stidtchen Diessenho-
fen. Rechts: vorbei an Steckborn.

chen, gefiillt See & Park Hotel Feldbach
e
ntlang des Wassers & ﬂ
=
Im 1l den Thurgau von Reiz Entlang des Rheins und die traumbafte Secterrasse. | laden, sichdas enemalg Koster Feidbach.
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, ten Ortchen. Sie wissen ihre ge- \d Rhe Das neue Fami- i

venwechsellohnt sich und gibtide. gefiel schon den Pfahlbavern der Das malerische Orisbild ist gepragt  die gebeimen Symbole auf dem T L N
s mitten von Rosengarten, weitliufi- international bekannten Gebiick-  fincen Sie iner Gang-Feldbachmeni
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Belgium: Meetings. Advertorial about Zurich. Switzerland.
. MICE Magazine SRR 55U THOTES 55050
= Advertorial about Zurich _
= Insert in their eNewsletter sent to 45'000 Ontdek de ultieme congresstad..
contacts T
= Article on their website: Ultimate congress
city Zurich: after exertion, relaxation too —

= https://www.mice-magazine.com/ultieme-
congresstad-zurich-na-inspanning-ook-
ontspanning/

= Article shared on social media
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BeNe: Promotion. Snowplaza Winter Sports. Switzerland.

= Exclusive winter campaign with VWP on
snowplaza and skiinformatie (NL, BE)
= Excl. landingpage with 16 online articles * |
= Newsletter promotion RIS s N . -
- Social media promotion ——
= Qutstream videos
= Native ads

= Raclette evening with 50 selected
customers of Snowplaza

Total Marketing contacts: 2.6 Mio
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Campaigning & Activation:

Elle Decor.

= Period: 06.03 — 05.04.2023

= What: Promotion of AMoS and special
Eurocity offer “Promo 2x1”

= Digital campaign with 2 branded
editorial content articles (link), 9675
views

= Social media campaign with 2 carousel
posts linked to the articles, clicks:
11’030, reach: 1.241.368

= Display banners, 244’090 impressions

= Partner: AMoS

Digital campaign with switzeriana.

ZDECIOR 54 masnin s cmuvmn s 1hiws mA ARTE £ Stwsn
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https://www.elledecor.com/it/viaggi/a43062581/in-treno-a-lugano-e-zurigo-musei-della-svizzera/
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Campaigning & Activation: Brochure distribution switzertana.

with Elle Decor.

= Date: 14.04.2023

= What: Distribution of Boutique &
Design Hotels and Typically Swiss
Hotels brochures with the April Issue
of Elle Decor magazine, during the
Milano Design Week

= Circulation: 5’000 copies

= Partners: HoKo
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Campaigning & Activation:
Fair in Milano.

= Period: 13-16.04.2023

= What: Train-themed set-up to introduce the
high-level audience to the art of travelling in
Switzerland

= Integration of partners' tourist and cultural
offers, VR travel experience, creation of a
personalised artwork through Al, social media
campaign, contest (138 participants),
networking, brochure distribution

= Fair visitors: 10°000

= Partners: Basel Tourism, Bern Welcome,
Interlaken, Ticino Turismo, RhB, STS,
Victorinox

ST Lounge at Miart
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Switzerland.
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Campaigning & Activation: ST Lounge at Miart  switzertan.

Fair in Milano.
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Campaigning & Activation: Lugano Art Parade at switzeriana.

House of Switzerland.

= Period: 17-23.04.2023

= What: Promotion of Lugano Region and its art
museums, setup at Giardini Pippa Bacca in
Milano

= Personalized beach cabins for the museums
MASI, MUSEC, GAL, LAC, Bally Foundation
and Sonnenstube and Swiss design furniture

= Launch event with 120 selected media/VIP
guests

= Networking, brochure distribution, contest
(205 participants)

= Partners: Lugano Region, Ticino
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Campaigning & Activation: Lugano Art Parade at suwizeriana.
House of Switzerland.
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Campaigning & Activation: Inaguration Swiss Switzerland.

Embassy at the Vatican.

= Date: 20.04.2023

= What: VIP event for the opening of
the Swiss Embassy at the Santa
Sede (Vatican City)

= Networking and brochure

distribution
= Contacts: 250
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Campaigning & Activation:

Bell'Europa.

= Date: 29.04.2023

= What: Advertising page on travel
magazine Bell’Europa (May Issue)

= Subject: Grand Train Tour with
Goldenpass Express Key Visual

= Circulation: 76’000

= Readers: 190°000

= Partners: STS

RF advertising on Switzerland.

Ho bisogno del E
viaggio in treno
della mia vita.

“_Hdalbisogno
di Svizzera.
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Campaigning & Activation: PromoSvizzera Switzerland.
Campaign — First wave “Cultura”

= Period: 10.03 — 16.04.2023
= What: Promotion of the “Promo 2x1”
with Trenitalia to visit Swiss cities and
museums with Eurocity connections
= Activities on Trenitalia channels
= Dedicated landing page on Trenitalia.com
= Slider / banner on homepage
Trenitalia.com
= Video “Swiss Cities” on board monitors of
Frecciarossa and Frecciargento trains
= Newsletter to Cartafreccia subscribers

14 e T e A ] el et e e & Ave s Q 11 e
—

’l TRENTALIA  smtcct sremcrTy £ WPIRnADOMALL  SECIOMALE  CPFENTE  SERMLD  CANLAMRECOMA L 200 WO

MIOTRAFIED CECOLATIONE BN CORASE SA LA BETE M TAWILOCITA

: . & e /‘{ -
LY Lasciati stupire dai musei d'arte”; |

‘-/“———\_ '
—ddella Svuzzera ’g 2
\ // "“/M = "‘("
( onla JP(__JuL_xlvlap, idn due sul treni Lu uclfv /!
pagando un solo bighetto

97



W/
T

i+
=S
2V

/,, N

Campaigning & Activation: PromoSvizzera Switzerland.

Campaign — First wave “Cultura”
—

= Activities on ST channels

= Dedicated landing page on
MySwitzerland (Svizzera.it/intreno)

= Organic social media push with 3
Instagram posts and 44 stories

= Media meeting in Milano and Rome to
present Swiss Cities trends, partner news
and the Promo 2x1 with Trenitalia

= Media and trade newsletter
(ilCioccolatino) to respective databases

= Digital newsletter to B2C database

FIwrseranct ©
Gt ror et S

e qnm Raggiung In enc | ks bel musel delle
raw 0on b Promss 201 @ Teriate ¢ FFS e e
w

Conla hvw: 2, viagg) in e o prera o uno wd Send
Furcoty in partenss T Take! Cogh OCCaskone e Vit
ammn’*mm.wauw-uw~ Au\-u
am

™ parteriza g Miano, Genove, Boogne © Vereca verso e
PN LS SVITHE @ b SO ettt du & mande o
13 sprie 2023

Agpevimare why LINK N BOr

‘\ N

della Svizzera

y Qv _

e
Con 12 PROMO 2x1 viaggi in due sui treni Eurocity  [leest St ie bty
pagando un sok biglietto

)
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Campaigning & Activation: PromoSvizzera Switzerland.
Campaign — First wave “Cultura”.

+ Activities on third channels —_—

= Digital campaign on Repubblica.it with 9 :
. . . . . g e :. - .
editorial articles, supported by social media RS- oy SVizZere In
== § 4 jjtreno, tra

push and display advertising (19’014 article
views, 210°000 social reach, 2'700°000
display impressions)

= Digital campaign on Domus with 6 editorial
articles, supported by social media push,
newsletter and display advertising (1'399'677
social reach)

= Native campaign with interactive chatbot on
premium websites (4’000 conversations)

= Partners: STS, Swiss Cities

Vo & v died i) protert catalezatont & inferessé per fe serse televisive e | games. O subisce 4 fascino &
e, Dow paxd Lisctard seagypane foocaskone di vitane L capitake dells Svizneea in treno

per s ricchenra del comtse worico sulicraria, per Niscondibile postrione sevoccats

W el e Aare, geew Tl Sumandicn <o ermanane | s [wetiok, S

) St | roGREML] e euaeT L Eaeta prTfrtts Pev LN oo Esedervale. M a0 un Lugano, arte e letteratura nella cintd

I bt e Wi L ansa < sguia Geda (oo (uesagindi 4 « e b gardino ul Cereslo
La perta delf Oberland bernese che

Comtos Morkco defla capitade Gells Setznors & una perfetts sornograf fastary. Caleato  e8cchivde tutts le Svizsers

" Lsedpfiande O -
Sovent] ¢ dalla muaecstons borne che svetta 3 M4 metri sopea la catindrale. Quando | D Orarlot o Gueer: i richiames &
T N Y S Montreus, la riviers wizzera scelta dal
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Campaigning & Activation: PromoSvizzera Switzeriand.
Campaign — Shooting with Mlchelle HunZ|ker
- Date: 22.04.2023 SR R - s

= What: Shooting in Bellinzona, Ascona
and Isole di Brissago to create content
for the PromoSvizzera campaign

= Backstage stories on Michelle ,
Hunziker’s Instagram account " A U1t e

nonmnmmmm

R EOR R R L L L T T

I A |

mentioning partner locations ! ¢ & i A e
.. B P e e
- Partners: STS, Ticino i
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Campaigning & Activation: Influencer Trip with  switzeriana.

Filippo & Filippo in Lugano.

= Period: 13-14.03.2023

= What: Influencer Trip to Lugano with
Filippo Cirulli (154K followers) &
Filippo Fiora (177K followers)

= Contents: 1 post and stories

= Partners: Lugano Region
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Campaigning & Activation: Influencer Trip with  switzertana.

Michelle Hunziker and friends in Interlaken.

= Period: 08-11.04.2023
= What: Influencer Trip to Interlaken

during Easter with Michelle Hunziker w— -' - :::

(5.6M followers) and her friends to Ry i —

promote Interlaken region S
= Content: 1 post and 21 stories o e
= Partners: Interlaken - %zm.:.“‘:..;ﬁ-’“:‘.:
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Campaigning & Activation: Influencer Trip with  switzeriana.

Federica Fontana in Lugano.

= Period: 16-17.04.2023

= What: Influencer Trip to Lugano with
Federica Fontana (316K followers)
to promote Lugano region

= Content: 2 posts and 8 stories

= Partners: Lugano Region
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Campaigning & Activation: Influencer Trip with  switzeriana.

Filippo & Filippo in Geneva.

= Period: 25-27.04.2023

= What: Influencer Trip to Geneva with
Filippo Cirulli (154K followers) &
Filippo Fiora (177K followers) to
promote culture, watch experience
and gastronomy in Geneva

= Content: 6 posts, 2 reels and stories

= Partners: Geneva
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KAM: Switzerland monography with Albatravel.  switzerana.

= Period: 03.04.2023 — 03.04.2024
= What: Special project with Tour
Operator Albatravel to promote Swiss ol i
o _ _ _ SVIZZERA,
cities and direct Eurocity connections UNMONDO DIETRO
= B2C promotion page (Switzerland
monography), B2B portal for 5,000
Italian travel agencies, B2B information

:albatravel JRS3

........

Gli itinerari in Eurocity da Milano,

newsletter to travel agencies. Svissn iyl S
- Partners: Basel, Bern Welcome, =
Geneva, Lausanne, Zurich, STS IO Ay O
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France.
Switzerland.
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KMM — Summer media booklet. Switzerland,

= On the 27th of April, we sent our
new Summer media booklet to 570
media contacts.

= 29 pages to inspire French
journalists and give them all the
information about summer and 2023
news in Switzerland.

= Always available on our media
corner: read online and download.

* Be 8 J'ai besoin
- --sd‘ewSuiSSe.
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https://corner.stnet.ch/media-fr/?p=3076
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KMM — Top coverage. Switzertand.

= Femme Actuelle Jeux, a monthly magazine

with games (crosswords, sudoku...) and | “‘:SSE

x@yo

articles about travel, culture, and lifestyle. B 5 e
= 1st « game magazine » read by women in e
France.
= 13th of April: special issue about
Switzerland!
= Swiss Cover
= 8 pages about Switzerland: traditions, culture, fun
facts, objects & inventions, and events.
= Multiple thematic games.
= Results of a presentation pitch to a journalist
about various Swiss topics
= Reach: about 1'132'528 contacts

: CODES - CR
SUDOKU ¢ Fl
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Are you "cruciverbiste" ? Enjoy a Swiss Crossworeg.

puzzle!
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LA SUISSE

Tous les mots figurant dans la liste ci-aprés se trouvent dans la grille, placés en tous sens : horizontalement,
verticalement, en diagonale, de haut en bas et vice versa, de droite & gauche et inversement. Les mots se
croisant, une lettre peut servir plusieurs fois, sauf celles du mot mystérieux. Lorsque vous aurez retrouvé
tous les mots, il vous restera, dispersées dans la grille, onze lettres formant le mot mystérieux défini

comme suit : station du canton de Berne.

AAR-GOTHARD - CAROUGE
ADULA CERVIN
ALETSCH CHAMOIS
CHAMPFER
CHILLON
DIXENCE

PN—Z20VD—=v9rozZmnmr
rmerm>E>=mMmmMmorr
Z2rrZzounu>»-Amc—
oromnIITwmur-=x

OZ2Z20CONZT>»0DW—W0WIO

EIGER
ENGADINE
GLARIS
GORNERGRAT
ALTDORF GRISONS
APPENZELL GRUYERES
ARGOVIE INTERLAKEN
AROSA JUNGFRAU
BELLA LUI LA BREYA
BERNE LA DOLE
CARDADA LA PARA

—HAro—HO<<—O0OD0CMWVWP —TVOZ—IMN—Z2TrO0O0O>IVD=Z0
MO <OMI—O0OZ——>P> U=Z2>O0M=T>ONO——MZOHO>—AZ0=
TMOISECCZOMIPCRPINO<—MPOP>IVOPO>
FrYOO—X>XMZOM>» IMUI9 I rc<—IxIHromcoxT
MPCcOUrZmMMmMmA><mMmI@IBPrPMOCcZ2cCcro
MUOU>P>roOoOI>PT - 00IIIT>rCOooOoOnNnn>
FroO<M<MIP—MIX—P>OM>I>MON
OM>» — MU MIM<CIOHOI>=Z=

LEYSIN
LOCARNO
LUCERNE
LUGANO
MASSIF
MONTAGNE
NEIGE

ORSIERES
PATINOIRE
PLEIGNE
PONTRESINA
PRAIRIE
PUIDOUX
REUSS
ROSTI
SAAS-FEE
SAMEDAN
SAPIN

SILVAPLANA T L el wl Al Ll e 1
SIMPLON " 2] 13 14| 15 16 17
STATION
TARASP
USTER
VACHE

| QR R TR RO |
R PR
VANIL NOIR b
VAUD
VERBIER
VICQUES
VIGNOBLE
VILLARS
VULPERA
Z0UG

Solutions p.60 @ zaX Solutions p.60

itzerland.
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KMM — TV report. Switzerland.

= Télématin, 1st live morning show in
France, broadcasted on national TV
(France 2), from 6:45 am to 9:30 am.
Different topics are addressed such as
global news, travel, lifestyle, and leisure.

= 5th of April: live connection from
Gruyéres to the Paris Studio, to show and
explain the production methods of the
Swiss milk chocolate.

= Watch the replay (at 2 hours and 15 ~
minutes)

= Reach: about 880'000 viewers.
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https://www.france.tv/france-2/telematin/4745071-emission-du-mercredi-5-avril-2023.html

SCIB — Newsletter 02.

Target: subscribers of our DB clients
Date: 6th of April

Reach: E-news sent to 2 336 contacts
Content: New products, testimonials,
seasonal trends.

= Unique opening: 727

= Open rate: 32.37 %

= Click rate: 4.44 %

= Bounced: 12 hard, 6 soft
=  Unsubscribed: 14

Switzerland.

Votre événement hors du temps.

m%ﬁ m@t"
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Villars Palace

Pilier historique de la station de Villars-sur-
Ollon, cet hotel entiérement rénové com-
mence désormais un nouveau chapitre au
sein du Villars Alpine Resort et réserve de
nombreuses possibilités aux groupes Mice.

..

Mandarin Oriental Palace.

Cette adresse emblématique de Lucerne des
années 1900, a rouvert aprés avoir bénéficié
d’une cure de jouvence. Sous la houlette de
I'enseigne asiatique, luxe et élégance y sont
de mise — y compris pour les événements.

C'est par la

Votre séminaire CoDir a I'écart de la ville.

Le Berglodge37.

Ici, un nouveau lodge a 1h de Zurich qui pro-
pose une expérience immersive. Tout est fait
pour pouvoir se concentrer sur I'’échange
avec les autres et apprécier la montagne. La
démarche RSE est au cceur du concept.

Prendre de la hauteur

Waldhaus Beider Basel

La, un hotel-restaurant entierement rénové
qui est connu pour son cadre : un pied en
ville et un dans la forét. Avec ses 20 cham-
bres il est parfait pour un groupe recherchant
un site intimiste et privatisable.

Prendre le large
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SCIB - Afterwork organized with Geneva. Switzerland.

= Target: MICE events agencies
= Date: 11 April 2023
= 19 participants, 7 no show
= Activities:
= The chocolate challenge with La
Bonbonniere: Winners won a trip to
Geneva
= Presentation and meeting with 10 hotels
from Geneva
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SCIB - Study Trip organized with Geneva. Switzerland.

= Date: 12-13 April 2023

= 12 participants, 1 no show

= Partnership with TGV Lyria:
privatization of a train set.

= Activities:
= Speed meetings with 10 hotels.
= Discovery of Geneva event venues:

CERN, BFM, Jardin de Penthes, ...

= Discovery of incentive activities: La
Bonbonniére, Initium.
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Content Creator: André Chaica in Swiss CitieS.  switzertana.

= Content Creator, André Chaiga, visited the Eollowers: 127°000
cities of Basel, Lucerne and Zurich, and @' Reach: 203’000 (after 3 days)
. . . ) Engagement rate: 3.1%
produced high quality videos and photos in

127 k
s Followers

travel guide formats.
= In only a few days, his posts on Instagram
have already reached 199°000 accounts.
= In total, he produced 10 beautiful posts
and reels, 66 stories with distinct

André Chaiga . Lisboa

Digital creator

Travel, food & lifestyle

Content creator, ugc & social media manager
beatriz@wowmeagency.com

@ www.andrechaica.com/portfolio

@g‘ Followed by vhils, followthesuntravel
49 and 32 others

Following v Message Email +2

Lucerne,

permanent highlights of each city, and 4 'Switzerland

ﬁi andrechaica

guides.

1-day itinerary to visit Lucerne

Y What to visit?
I | Where to eat?

Timing: April — Mai 2023
Marketing contacts: 203’000
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GTToS @ Publico Fugas.

= 2 pages on the Grand Train Tour of
Switzerland’s campaign with Roger Federer
and Trevor Noah, in the online edition of
“Publico Fugas” one of the main digital
newspapers.

= «Publico» is a very strong and high-quality
newspaper print and digital with an edition
“Fugas” focused on culture and travel.

Timing: End of March 2023
Media contacts: 1'069°992

ViDEO
Roger Federer e Trevor Noah vao de comboio
pela Suica para promover o turismo

Se de repente Roger Federer e Trevor Noah viverem juntos uma aventura sobre os carris suicos isso

é... uma superproducao para promover o Turismo da Suica. Em estreia esta quinta-feira no YouTube.

0 Receber alertas )
N -

Luis J. Santos

30 de Margo de 2023, 14:06 d

Federer e Noah, agora o show é sobre carris da Suiga ANDRE MEIER

Noah: "Desculpa, Roger, mas o guido pura e simplesmente ndo é divertido!"
Federer: "Trevor, quantas vezes tenho de dizer-te?? Isto é um antincio do Turismo da Suica!"

E assim que comeca a nova superproducdo do turismo suico. E que Roger Federer pode ter-se
retirado dos campeonatos de ténis, mas continua a fazer valer a sua fama e influéncia como
embaixador do Turismo do seu pais. E, se por vezes lhe faltava o0 humor nos courts, na série de
videos que tem protagonizado ndo falta humor nenhum.

S|

Switzerland.

res, lagos, montanhas, cidades e vilas pitorescas, comboios que sao prodigios do engenho
10. Ha muito para apreciar neste grand tour que, no total, percorre 1280 quilometros em
eis oito etapas. De Lucerna as cataratas do Reno, do lago Léman até as "montanhas

losas como Matterhorn e Jungfraujoch”. De Montreux a Zermatt, de St. Moritz a Lugano,
Gallen a Zurique com o lago Constanca como companhia, ou mesmo por caminhos

16nio Mundial da UNESCO, pela Ferrovia Rética.

eos do Turismo da Suica com Federer como estrela tém sido um sucesso: em 2021 0

lado foi o actor Robert de Niro e em 2022 a actriz Anne Hathaway. Neste tltimo caso,

le um segundo lugar na competicao YouTube Ads Leaderboard do festival de publicidade
s Lions, o filme ultrapassou os 100 milhoes de visualizacoes.

rama. | Switzerland Tourism

K

Watch on (&8 YouTube
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Spain.
Switzerland.
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Bookings through a Content Creator. Switzerland.

= One of our favorite nano influencers

together with her mom experienced © 80200 followers
. , 80’000 blog visits
Tourist Forum’s new package The 29% engagement rate

Grand Cable Car Tour of Switzerland
= The result is a beautiful microsite
documenting her trip in a very visual
way with a video per day. A clear : ‘
sales CTA leading to the bookable
package e _—

Alpes, también con la forma de llegar a ellos y

de disfrutarlos. En lo alto te esperan miradores
que te quitaran el hipo y pueblecitos tipicos

Timing: April - May 2023
Marketing contacts: 3'637°623
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https://www.instagram.com/el_viajedetuvida/
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GTToS @ Viajes National Geographic. Switzerland.

= Viajes National Geographic is one of  VJAIJES

the leading travel magazines in e GLACIER EXPRESS
J J SUIZA EN TREN

Spain reaching more than 140’000 PANORAMICO

Expreso mas lento del mundo.Y es que
abordo noimporta la velocidad, sino el
recorrido. Ocho horas de trayecto que
adentrarse por los parajes mas espectaculares de los Alpes. son unamezcla perfecta entre paisajes

readers with their monthly editions :
= Double-paged advertorial

highlighting 3 of the GTToS

panoramic trains |

Tres ferrocarriles que subliman la idea del viaje en tren y que permiten

A BSL A
@ BERNINAEXPRESS o, @ GLACIEREXPRESS 7h45
@ GOTHARD PANORAMA o
EXPRESS Basilea ox ZRH

s 7 o
O Zurich St.Gallen

.. Rapperswil
SN

Lucerna

M{

MELSISPS NSRS, L

O Interlaken

*TAndermatt [To—

|

iy
Montreux

(GvA
o,

%t Visp
© Ginebra /
Zermatt
[]

Locamo X
0 Tirano

GOTTHARD

Lugano :v
PANORAMA
£0 EXPRESS
L UN VIAJE EN TREN
&Y EN BARGO) POR
L CORAZON DE SUIZA
on el lujo hecho elBerninaExpresslo tienen La e"PeCtac‘énap:’,‘asc""te"'dade los
2 B, . : e UR pasajeros en el andén presagia que este
S fel'I'OCal’.l'll, el paisaje tr?d?pmseducuacualqmer 1“'!“’19“"" esun tren tnico. Algo que se comprueba
convertido en show, viajero, desde aquel que A al subir a bordo de un modernisimo y
la historia de casi un siglo busca cruzar montafias y confortable convoy deprimeraclase. Esos/,

solocircula en primavera, veranoy otofio,

recorriendo la geografia valles hasta el que quiere o
e qned ya que a mitad de camino el ferrocarril

. . . . mas accidentada de Suiza. domesticar el paisaje se sustituye por un barco Belle Epoque
I In g - ‘p rl | El Gotthard Panorama sin renunciar a ninguna  MyswITZERLAND.COM/ que navega por el bello Lago de Lucerna.
I I I I Express, el Glacier Expressy comodidad. IS AT @ GOTHARD PANORAMA

Marketing contacts: 140°000
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Trade campaigns. Switzerland.

= B2B and B2C sales campaign with
the big ones: Viajes el Corte Inglés, e
Catai and Icarion :

= Collaboration included:
= Production and distribution of exclusive
digital brochures
= Exclusive B2B and B2C emailings
= Visual presence in stores and sales points
= Creation of microsites, SoMe posts and
traffic campaign

ICARION

Timing: April - May 2023 viasEs ©Corefngte’
Marketing contacts: 3'637°623
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B2B Webinar with Bookingfax. Switzerland.

= Together with Icarion, a sustainable
Spanish TO, of we organized a 1
hour long webinar for the trade

= The goal of the presentation was to
present the participating partners’

tourism offer (Geneva, Zurich, 2.2
Suiza, de ciudades bou,’rgg!

Webinars Bookingfax

Cris Gallardo - Marketing | ¥

(R ;
= .’ T !
m .!!' i
eb l\% 2

Basel, Schilthorn, Luzern & STS)
and to explain the available
packages of lcarion

18 de abril dg%__

Timing: April 2023
Travel Agents: 255
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Swiss Travel Pass Promotion.

= Promotion through some of our
nano influencers of Heidis
Modernos, highlighting the free days

of the STP

= Publication of several posts and
stories about the STP promotion

= [n addition, we sent a NL to the
media and published different posts

on our SoMe

Timing: April 2023
Marketing contacts: 544’850

SUIZA +
" ;SUPER PROMO

‘ Comprajun Swiss Travel =
§e regalan un dia extraolino d\é. o

B Wdias y te agaian dosdi fhms R¢ g
B - ‘_6n ha T mayo

Jeables hast: el 1 e novi embre

( _Enviar mensaje

Switzerland.

Queridos amig@s de Sui

como mu sabréis, la mejor manera de descubrir el pais de Heidi es a
avés d Un solo billete para todo | nsporte piblico en Si

pudiend , autobis y barco de manera ilimi d

Ademas, se renes (salvo el de reserva di
laza) v s0s descue m de mor
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Friburgo, una regidon que sabe a queso. Switzerland.

= Recycled and updated content from
Fribourg Region with a
downloadable gastronomic guide
and the integration of Heidis
Modernos & |G sketcher Alicia
Aradilla

= Powerful SoMe campaign with Meta

to push visits and guide downloads Friburgo, una regién
con mucho sabor.

Timing: April 2023
Web visits: 11’968
Guide downloads: 1’249

MyS.com/friburgoconqueso
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https://www.myswitzerland.com/es-es/microsites/es/friburgo-una-region-con-mucho-sabor/
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ST Touring magazine distribution. Switzerland.

= Distribution of the ST Touring EL CORREO <=
magazine in «El Correo» one of the g, 28 mré = i B
most important newspapers in %
Bilbao targeting the best districts

= This is one of the areas with the
highest income in Spain and where L S
we had not yet distributed any of our 5”:533"‘:;?3'%%33:1?&
magazines

LAS MEJORES RUTAS

peroel =
!zadelos recios 13%

superael % difo. Pas EDTORAL P20

CIIKO muertes
y mil preguntas  |gL
i Nelson Day .de25

Timing: 29. April 2023
Circulation: 30’000 copies
Marketing contacts: 175400
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Heidis Modernos: Manu Vilaseca. Switzerland.

= Trail running is one of the outdoor
activities that has grown the most in
recent years in Spain, that's why we
extended our Heidis Modernos family
with Manu Vilaseca, who did the
«Bernina Trail»

= An extensive travel guide was created
and promoted with a BC, SoMe & NL in
the magazine «Trailrun»

Timing: April 2023

Marketing contacts: 260'100 MyS.com/manuvilaseca
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https://www.myswitzerland.com/es-es/microsites/es/diarios-de-viaje-en-el-pais-de-heidi/manuvilaseca/

Top Coverage Diari Ara.

= Extensive 4-page report in the
sunday magazine «Ara Diumenge»
from daily newspaper «Ara» about
the panoramic train Glacier Express

= Diari Ara is a general information
newspaper in Catalan language
published in the area of Catalonia

Timing: April 2023
Media contacts: 87°000

Switzerland.

GLACIER EXPRESS
EL TREN MES
LENT DEL MON
CIRCULA PELS
ALPS SUISS0S

0s i cims nevats des de
dels frens panoramics més espectaculars d'Europa

ww Sergi Reboredo
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TraVMedla AwardS 2023 SW|tzé‘rIand.

= Get together of the créme de la creme
of the travel writer and PR industry 3onCa
= Award night took place on 18 April at
The Londoner e
= Switzerland sponsored the ‘Freelance v 'a
writer of the year’ category (seven ~ g I uuf/.‘ { Ml
nominees in total — winners: Ed =" | ; | i ‘7
Grenby) ' '
= Gala dinner — ST UK media team
hosted a table of 10, including five of
the nominees

v"ll"
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100% Women e-biking international media trip,  switzeriana.

24-2 7 April, Jura region.

= 15 media reps from around the
world participated

= Including 2 UK media, The
Scotsman and keepitsimpElle.com

= Media trip consisted of three days of
cycling, with visits to Saint-Ursanne,
La Chaux-de-Fonds, Le Locle and
Neuchatel

= Fran Lambert, ST UK, took the lead
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30
ST X STS Trade ROad ShOW Swifz;rland.

= 25.-28.04.23

= Glasgow, Manchester, Birmingham,
London

= 3 evening events, 1 lunch event

= Swiss Partners: Swiss Travel System,
Rhaetian Railway, Gornergrat
Railway,
Lake Lucerne Navigation Company

= Met around 80 UK tour operators /
travel agents
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Sidetracked x ST UK/IRE. Switzerland.

= Partners: BE, VD, VS
= Timing: April — Oct 2023
= High-end outdoor media platform
= Focus topics integrated;
= Trail running, gravel riding, kayaking, m-biking,
paragliding, glacier hiking
= 100% Women/ Swisstainable (all-female talent crew)
= Content Mix:
= Video, Print, Online (Live), Paid Social, Event
= Content plan:
= Feature story & destination guide per partner
= Print supplement + short film
= Set of promotional social video teasers
= Organic & paid media promo & e-newsletter
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Grand Train Tour and STP Promotion. Switzerland.

300x600 - Display - UK
= Delivered: 30 April, distribution of

145k Touring brochures incl. a
display ad in The Sunday Times

Experience more,
penefit. now.

g 1
BwissTravel Pass special promotion.

- Native online article on The Hd of & lifetime.
Telegraph featuring Roger x Trevor == ‘ | |
- Programmatic Advertisement = 1 Pz S
Promotion w/Sojern

rice of an 8-day pass.

= Native GTToS article promotion,
featuring each section
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https://www.telegraph.co.uk/travel/spark/best-of-switzerland/accidental-train-journey/
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Switzerland.

North America.
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RF Campaign — Times Square.

Switzerland.

O

= April 30, 2023
= 30 minutes non-stop GTToS Film
poster

= Roger and Trevor on Times Square
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RF Campaign — Subway ads. Switzerland.

r

. J
= 15s clip, displayed 24/7 among other ads

= Displayed in 150 carts across 9 subway lines from April 17t to May 14t

= In collaboration with head office

135



s
=W\

RF Campaign — CTV & Foreign Affairs Magazine. switzsriane.

CTV & OTT 30s clip and banner retargeting Back cover Foreign Affairs Magazine

4 8150
=] ®
TRANTOUR
4 Today
% Summary Details
::‘:}J: 0.0g / 24g Net Carbs
.
D 0.0g/151g Fats
. PREEFCdc Oke]0]
) .. 0.0g /121g Protein
o i
A - 0 /1938 Calories
3 l * '. ]
3 i~
D[ g¥o
BREAKFAST 5
TOTAL NET CARBS 0
0 D TO D
O
O 0
Q Search stores & online %
A
Find a Store > e
NEW
need th | -
mo 1 ~
0
= b
e XThe West, the Rest, and the
\ew Global Disorder
Roge Oh, ©
N
'ONLINE ONLY
FREE SHIPPING
= ON ALL ORDERS
oug e NO MINIMUM PURCHASE
. ”
fi Q ¥ M g
Jome Shop __ Coupons __ Weakly Ad

Click to win a trip through Switzerland.

s o m On sale since April 25%.

136



KAM Sales Calls West Coast.

= March 20 — 24, 2023

= LA, San Francisco, Portland and
Seattle

= 3 partners: Jungfrau Region,
Interlaken, and VALAIS Matterhorn
Region

= 17 Meetings (70 Pax) with Tour
Operators (e.g. TTC, Avanti, Costco,
Backroads).
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KAM Webinar - AMA Travel Alberta (AAA). Switzerland.

Launch of B2B Campaign with 2 webinars
for the Alberta-based travel agents as the
first destination partner - promoting the

i _ . Short Distances, Great Variety. Su
Edelweiss flight, destination partners, and
upcoming STE Canada (first time Calgary). e i AR > r
= (e Y o \E ey

- 136+ AMA Travel Agents 8

rrrrrr

= Edelweiss, Lufthansa Group, VALAIS Matterhorn e o
Region, Basel Tourism, Lake Lucerne Region,
Interlaken Tourism / Jungfrau Region, Zermatt
Tourism, STS

Currency: CHF
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KOL Trip: Dolce Far Niente. Switzerland.

lllllllllllllllllllllll

= April 24 - 28 post 'Salone del Mobile
Milano’
= Participants:
= Seven design, architecture, fashion, and
lifestyle Key Opinion Leaders and

Influencers
= One journalist

= Partners: Zurich/Dolder Grand and
Lugano/Villa Principe Leopoldo
= Social Reach: 1million

. eclatprofficial ‘Dolce Far Far Niente’

A VIP trip to Switzerland, hosted by
Eclat x Switzerland Tourism.

Our first stop... Lugano, Switzerland.

Follow the journey.

v Qv W

@' Liked by lucie.cottier and others
Premy .

v

) valerie_blane You've done g
of Switzerland that many he:
want to visit and explore. Ha

— BSR4
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Media Top Result. Switzerland.

= Metrosource (print and online)
= Date: April/May 2023 Ty
= Journalist: Mark A. Thompson i
= Title: Life in Switzerland’s Bad 1
Ragaz
= Contacts: 125k éu‘.:em i
= Featured: Grand Resort Bad Ragaz SWILE
- LGBTQ magazine
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Media Top Result.

= Globe and Mall,
www.theglobeandmail.com

= Date: April 12, 2023

= Journalist: Stephanie Foden

= Title: A star voyage: All aboard the
Shania Train

= Contacts: 6.37 M uvpm

= Featured: GoldenPass Express,
Interlaken, Gstaad, Montreux

Switzerland.

A star voyage: All aboard the Shania
Train

STEPHANIE FODEN
SPECIAL TO THE GLOBE AND MAIL
PUBLISHED APRIL 12, 2023
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Media Top Result. Switzerland.,
= CBS affiliate networks Train travel is on track for big increases this year
. Date Apl"il 25, 2023 o o O % !SSQF!: Updated: 10:24 AM CDT Apr 25, 2023

Infinite Scroll Enabled ‘

= Journalist: Wendy Gillette

= Title: Train travel is on track for big
Increases this year

= Contacts: 3.4 M

= Featured: Glacier Express, RF
campaign, STS, Jungfraujoch




Influencer Top Result.

= Pia Wurtzbach, former M

Universe and Jeremy Jauncey,
ounder of Beautiful Destinations
spend their mini honeymoon at Six
Senses in Crans-Montana.
@jeremyjauncey 1.4M followers
piawurtzbach 14.1M followers
= 2 in feed posts and 4 stories each

g jeremyjauncey &
S Senses Crans-Montana

@ eemisuncey ©Swis tan vows rom e eaut,
/' newy opened @sisensescransmontana @sissenses & B

Neither of us has ever done winter sports s0 we took a
lesson for the day and loved It The hotel s an the inal turn
of the Chetzeron Piste and you can ski n and out of the
property easily. § minutes away are the beautiultowns of
@cransmontana withrestaurants, bars and everything you
could need for a winter getaway )

falrweatherlaura You took a lesson?! Fantasiict Glad the
sun came out too! @

&

fanoflnpia.o2 Enjoy 1 &
o alies Reply
bessiebesana @ From the sea to the mountains very o
o 281kes Roply

sionyce The fun s so much more when it s experienced
with your baby dragon Jeremy (" @

o Siies Roply

margaret.septo So happy to see you two

another kind of adventure! @ Enjoy lovebirds &
tn Slikes Reply

slonyce That's awesome % enjoy you two with this o
diffrent kind of adventure.

au alkes Reply
fanofinpia.02 & & °
u 2ikes Reply

jeremy_and_pia @1 9@ °

u 2ikes Reply

2 & & € & O &

Vanessakelgert9s Dang! Pia looks ke she's 16

M8 iulvakara 0aa urona sd mo panaasa mem -
oav |

@9 Lioa by luie cottir and 17,921 others

| ©
piawurtzbach # Followir

5,118 posts 14.1M followers

Pia Wurtzbach

Artist

Host, model, advocate, entrepreneur &
@_thequeensph @piasworldkitchen @

hello@piawurtzbach.com I «/
WWW. iletrain.orgfi .cfm?fuag e ¥

Followed by aliciaraelight, jeremyjauncey, bonga_divine + 5 more

loveyourself
<l e
NYC Marath... @_thequeens Advocacy s... Studio Soliven Tedx talk Locations

Switzerland.

piawurtzbach @
Rick Nelson - I Will Follow You

piawurtzbach © Having a moment  but wait, what izz
that? & Hope you all had a restful and meaningful Easter!

® e

? @sixsensescransmontana
3w

pinaymamamel © Lovely! @ Parang may mini landslide na ¢,
naganap &

©

3w 10likes Reply See translation

sionyce Thank you Queen for always making us kiigand o
laugh and for sharing your adventures with your love
Jeremy. It means alot to us your fans @'

&

3w 6likes Reply

View replies (3)

nanettepamatian Song seemingly a prelude Ms. Piato the o,
much awaited wedding of the century pertaining to Mr.

Jeremy, "I will follow you". Your tribe will be my tribe. How
sweet.

D

3w 4likes Reply

thenelishoppe.ph Ang unfair talaga ng langit ! Kapag sl o
Queen P, ang ganda kahit bagong gising & Partida
walang make up & <4

3w 2likes Reply Seetranslation

loulaypar What ice that?! & °
3w 3likes Reply

margaret.sept08 Beautiful views! € yes always and o
forever will follow you and Jeremy! @&

3w 4likes Reply

® € @

4
3w alikes Reply
e sionycampos The song Queen &J& ... the one thing o
we've been waiting for may be happening very soon @ i,
3w alikes Reply
E} marichutakiguchi & e & o

3w 3likes Reply

oQv Al

@@ Liked by lucie.cottier and 79,901 others

APRILT0

Pia’s Kitchen
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KAM)/Digital Newsletter:

Highlight: GTToS and STS dedicated
newsletter

02 mailings: April 14t and May 03
Mailing:

= 26.500 mails for travel agents

160 mails for corporate travel managers
1.800 WhatsApp messages to TAs

Opening rate: 26,65%

= Link newsletter:
http://smtp.mailnewsdobrasil.com.br/email/SUICA-03-DE-24-

W/
NP
|

/’ \)

/4 :

A\
Switzerland.

GTToS & STS.

Oferta Limitada:
Promocgéao do Swiss Travel Pass esta de volta.

Get your Swiss Travel Pass
with free travel cays: Buy

a 4-day pass and get an
extra day for free, or enjoy
10 days of unlimited travel
for the price of an 8-day
pass.

o v " Site
Swiss Travel Pass ‘special promotion

a5

«
Un\od‘ o
REE (AN 23

Discover the Grand Train
Tour of Switzerland.

2023/suica-03-de-24-2023.html
Key partners highlighted in the content:

= GTToS
= STS

%ﬂ SWitz;‘e:’and.

©SwissTravel System

- e
ans BEE s

= \SM’“ /

O Swiss Travel Pass (STP) foi criado para viajantes exigentes que desejam apro-
veitar ao maximo sua estadia na Suicga. Os titulares do passe se beneficiam de via-
gens ilimitadas em trens, barcos e énibus, entrada gratuita em mais de 500 museus
e até 50% de desconto na maioria das excursdes de montanha. E fica ainda melhor:
todos os trens panoramicos da Suiga estéo inclusos e criangas de 6 a 16 anos in-
completos viajam gratuitamente com o Swiss Family Card (gratuito) quando acom-
panhadas por pelo menos um dos pais com um bilhete valido de STP.

A Suiga tem muitas joias escondidas a serem descobertas! E com essa incrivel
oferta de Swiss Travel Pass, seus clientes terdo mais tempo para ver os lugares
mais pitorescos da Suiga ao longo do Grand Train Tour of Switzerland.

Durante o periodo promocional de 15 de abril a 14 de maio de 2023, seus clientes
podem obter até dois dias adicionais de viagem ao comprar um Swiss Travel Pass
elegivel. Gratuitamente!

Duas opgdes estdo disponiveis:

- Compre um passe de 4 dias e viaje por 5 dias. Os clientes que comprarem um

Swiss Travel Pass (4 dias) durante o periodo promocional receber@o um dia adicion-
al de viagem.
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KAM: TTW Group — Easter activation. Switzerland.

¢  beatrizgabs

Apl’il 06, 2023 &/ jesslauanda

= Special partnership with TTW
Group for Easter activation;

= Special TTW Group’s Easter
message relating Switzerland &
chocolate to around 180
members of the team + TTW Lab
agencies.
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KAM/KMM: Health Mag PT version 2023. Switzerland.

April 24, 2023 [ e e It

= Launch of the 2023 Health
Magazine Portuguese version.

= Digital version available on Trade
Corner.

= 500 printed magazines to be
distributed throughout the year.

24 B A PRIMEIRAHSCOLHA PARA SUA SAUDE | 1\ \

o
Suiga.
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KAM: Individual Famtrips support. Switzerland.

©
z

0

April, 2023.
= During the month of April, ST Team
supported 2 travel agentes with visits to
Switzerland:
= Selections
= S30 Paulo, Sdo Paulo State
= Tamiris Martins, operations analyst
= Swiss partners support: Swiss Travel System.
- Kangaroo Tours
= Goiania, Goias
= Priscilla Tsunashima, director
= Swiss partners support: Lucerne Tourism, Mt

Titlis, Jungfrau Railways, Victoria-Jungfrau Grand
Hotel & Spa, Swiss Travel System.
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KAM/KMM: Health Mission Brazil 2023.

April 24-27, 2023

First Health Mission in Brazil.

9 events in 2 cities: Sdo Paulo and Rio de
Janeiro.

B2b, media & b2c events in the agenda.

During the three-day agenda packed with events
and networking opportunities, the delegation
engaged in many inspiring discussions with key
b2b and b2c players, gaining valuable insights
into the great potential of the health tourism
sector in Switzerland that has yet to be
discovered by the Brazilian market.

Distribution of the new 2023 Health Magazine PT
version.

\-\”/‘

I
== § )
ZWNON

’/\rl‘\‘

Switzerland.
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KAM/KMM: Health Mission Brazil 2023. Switzerland.

April 24-27, 2023
= 05 Swiss Partners:

= ST Presence:

Grand Resort Bad Ragaz
Burgenstock Hotels & Resort
Neoviva

Swiss Medical Network

The Kusnacht Practice

Gisele Sarbach, Head of Health Tourism —
ST Zurich

Fabien Clerc, Market Director — ST Brazil
Mara Pessoa, Trade Manager — ST Brazil
Natalia Leal, Media & Marketing Manager —
ST Brazil
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KAM: Health Mission Brazil 2023. Switzerland.

April 24, 2023
B2b travel trade events:

= Lunch at Loup Restaurant, in partnership
with Teresa Perez, with selected x travel
agencies to presence Health Tourism in
Switzerland and its swiss partners.

- Training session & afternoon team with | \)! e
Teresa Perez team. D ShJy

‘
{ -
B
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KAM: Health Mission Brazil 2023. Switzerland.

April 25, 2023
Media event:

Breakfast at Empodrio Fasano.

Presence of 11 selected journalists.

Media appointments with all of clinics
representatives.

Distribution of press release (flash drive) and ST
Health Magazine.

After 3 days of events the first health mission in
Brazil reached more than 2.4MIO media contacts

LOFFICIEL

Brasil recebe clinicas de bem-
estar diretamente da Suica

Algumas das mais conceituadas clinicas de bem-estar e satde da Suica,
marcaram presenga em S&o Paulo e Rio de Janeiro

04.05.2023 por lvna Barreto

Interior do Grand Resort Bad Ragaz (Foto: Divulgagao)
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KAM: Health Mission Brazil 2023. Switzeriand.

April 25, 2023
B2C event - Lunch:

= Lunch at the Residence of the Consul-General of
Switzerland in S&o Paulo.
= 28 pontential guests to consume health tourism
in Switzerland:
v Entrepreneurs
v Opnion makers
v Doctors
v Digital influencers
= Distribution of ST Health Magazine.
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KAM: Health Mission Brazil 2023.

April 25, 2023
B2C event — Talk panel:

- Talk Panel and afternoon tea at Iguatemi Mall —
one of the most luxurious mall in Sdo Paulo.
= The panel was moderated by Ana Raia —

Specialist in human development.

= Mailing composed by the best buyers of

Iguatemi.
= 36 Women - AAA

= Distribution of ST Health Magazine.
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Switzerland.
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KAM: Health Mission Brazil 2023. Switzerland.

April 25 and 26, 2023
B2C event — Family Offices

'S (N
= Networking dinner with family office and ] u l ]_ u S B a r

clients.

= Apr, 25%: dinner at Trattoria Fasano for 2
members of Julius Baers and a client.

= Apr, 26", dinner at Rodeio Steackhouse for

2 members of Credit Suisse.
= Distribution of ST Health Magazine.

CREDIT SUISSE
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KAM: Health Mission Brazil 2023. Switzoriand.

Aprll 26, 2023 = MARCIA TRAVESSONI
Media event — Lunch: Delegaciio da Suica convida Mdrcia Travessoni
para encontro exclusivo sobre turismo de saide
27 ABR 2023 | NOTICIAS
™ Netwo rki ng Iu nCh at Fai rmont Hotel in Rio de Por Redagdo  Nadltima quarta-feira (26), a publisher da Platafom;aanlt:;:resr/‘gfouomeering realizado pelo grupo no Rio de
Janeiro.

©00

= Presence of 4 selected journalists from Rio de
Janeiro and Ceara.

= Distribution of press release (flash drive) and ST
Health Magazine.

After 3 days of events the first health mission in
Brazil reached more than 2.4MIO media contacts
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KAM: Health Mission Brazil 2023. Switzerland.

April 26, 2023
B2C event — Cocktail:

= Networking cocktail and presentation at the Residence
of the Consul-General of Switzerland in Rio de Janeiro.
= 22 pontential guests to consume and to promote health
tourism in Switzerland:
v Entrepreneurs
v Opnion makers
v Doctors
v Digital influencers
v Journalists
v Travel agentes from Rio de Janeiro
= Distribution of ST Health Magazine.
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KMM: Switzerland Travel Experience Brazil 2023 swizaans.
Media & B2C Photos.
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KMM: Media Trip @daniellacicarelli.

Between, Apr 21th To 24th
- 442K tollowers. )

= vem?

= The influencer ran the half marathon O ga AT pon e i e organizada

#visitzurich
#inlovewithswitzerland
#ineedswitzerland
@myswitzerlandbr

= on Apr 23,

= ST Support: Flights, STP, overnight
at Park Hyatt Hotel and the ticket for
the marathon.

= Segment: City Breaker, outdoor
enthusiastic.

1sem Ver tradugao

i Msg) Msg_sonia W

1sem Responder

e forrestneide # Braba ¥\

1sem 2 curtidas Responder Vertradugao

QY

AAAAAAA

. . . daniellacicarelli & Meia Maratona de Zurique
= Trip to promote sports in Zurich. k L

tona, ano

Switzerland.

que
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KMM: International Media Trip Switzerland.

@daniellacicarelli.

Between, Apr 24th To 27th

= 442K followers.

= International media trip 100%
women

to promote The Grand E-Bike

Traverse

of the Jura Mountains.

= ST Support: Flights, STP and
program.

= Segment: Outdoor enthusiastic.

@ daniellacicarelli &
\/ Jura, Switzerland

@ daniellacicarelli & Photo Dump Day 3 COUVET - NEUCHATEL
\ o

#inlovewithswitzerland
#ineedswitzerland

@myswitzerlandbr
@myswitzerland
@assosofswitzerland
@assosbrasil
@jura3lacs
@specializedbr
@switzerlandtrekking
@ride_bmc
#assosofswitzerland
#sponsoryourself

1sem Ver tradugao

@ galisteuoficial & Gata )

1sem 5 curtidas Responder

Qv W

mse Curtido por msg_sonia e outras 4.553 pessoas
ABRIL 27

@ Adicione um comentdrio...
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