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Swisstainable puts Switzerland on the radar of  switzentana.
global tour operators.

= Travel Corporation Management
(TTC), Saas-Fee, March 12-16 2023

= 35% of TTC Switzerland product
already Swisstainable

= First 100% Swisstainable Tour in
April 2023 (already 600 Pax sold)

= Global distribution of ST GTToS
campaign 2023

Swisstainable-Pakete dank Kooperation
= one of the biggest tour operators global buchbar - htr.ch

www.htr.ch « 2 min read

worldwide g

4

Sustainable products lead to lower costs according to TTC.



SCIB — European Study Trip, 27-30 March 2023.  switzeriana.

= 12 MICE agents from Austria, Germany,
Norway, Sweden and UK visited
Engadin St. Moritz

= Find out about the various possibilities
in the area: Meeting hotels, winter
activitites for skiers and non-skiers,
attractive venues and restaurants

= Hotel hosts: Saratz Pontresina, Nira
Alpina Surlej and Waldhaus Sils
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Health Travel: B2B event in Almaty, Kazakhstan. switzeriand.

= March 1, Aurora restaurant, Almaty

= Medsputnik KZ business plan

= 25 visitors: doctors having in
practice sending patients abroad,
medassist and luxury travel agents

= LH representative in Almaty
iIntegrated




Health Travel: sales calls in Armenia, Yerevan. switzeniana.

=8 —-14.03., Yerevan

= 8 individual sales calls

= 2 top doctors to visit STM Health

= EDA Yerevan courtesy visit

= Tour Delice — luxury tour operator on
France expressed a wish to develop
medical department and promote
Switzerland

= Challenge with CH visas




Health Travel: Ind. study trips, Azerbaljan. Switzerland.

=16 — 19 March, Zurich
= 2 pax, Azeri intermediate agent from
Munich will help us to streamline medical
business from DE to CH

= 22 — 26 March, Basel, BadRagaz,

Bern, Lucerne, Zurich

= 2 pax, A Lines Travel luxury agent, Baku.
Placement & promo of BadRagaz &
Buergenstock medical programs on
webpage and SoMe




Health Travel: CIS newsletter with Topmedclinic. sw

= March 15

- B2B E-Newsletter

= Partners presented: Hirslanden,
Clinigue Nescens, Hospital De La
Tour, Bad Ragaz Resort

= With TO Topmedclinic

= Sent out to 256 addresses (143 KZ,
41 UZ, 62 AZ, 6 GE, 4 KZ)

= Open rate: 22.69 %

= Click rate: 4.62%

KnnHuka Nescens.

Knunuka Nescens npepgnaraeT nponTu
obcnenoBaHnA B POCKOLLHOM o6cTaHOBKe
NATU3BE3[0YHOro OTEeNA Ha hoHe
BenukonenHon npupoabl. O6cnenosaHuna
NnpoBOAATCA NOA, PyKOBOACTBOM
npodeccopa NpycTa, BCEMUPHO U3BECTHOrO
cneunanucTta B 0651acT aHTUBO3pPaCTHOM
MeauuMHbL. [laxke npu oTCyTCTBUM
cumnTomoB LieHTp npodunakTuyeckon n
[VarHoCTUYeCKOM MeaULIMHBbI MOMOXeT
BbIABUTb T WM UHble 3aboneBaHnA Ha
paHHeit CTaAun U Ha4yaTb UX NIeYeHne ¢
MakcUManbHON 3PPEKTUBHOCTLIO NN
npocTo nsbexarb ux. KnuHuka npegnaraet
pasnuyHble NporpaMMbl A51A MYXHUH U
>KEHLUMH ¢ y4yeToM BospacTta. o
pesynbTaTtam AaloTcA NoApobHbIe
pekomMeHpauuy no Bornpocam Teme 6anaHca
paboTbl 1 OTAbIXa, PU3NYECKON aKTUBHOCTMH,
NUTaHWA, NeKapcTB, HacNeACTBEHHOCTU U T.
a.

Moppo6Hee

N \)

V4
tzerland.

B W £ v
locnutanb De La Tour.

Mpu mHoronpodmnbHoM rocnutane Jla Typ
paboTaert LLBenuapckuii LEHTP
npocunakTnieckon meauumHel Highcare —
3TO y3KOoCneunanu3npoBaHHan CTPYKTypa,
co3faHHanA AnA Toro, 4Tobbl MOMOYb
NaumneHTy COXpPaHUTb CBOE 3[,0POBbE U
onTUMU3MpoBaTb PU3nYecKyto opmy.
Bnaropapa MHHOBaLIMOHHbLIM MEAULIMHCKUM
nogxonam u CoBMecTHon paborte
pa3nunyHbIX CNeLmanncToB 34ecb roToBbl
YAOBETBOPUTb KOHKPETHbIE NOTpebHOCTH,
MCXOAA M3 BO3pacTa nauueHTa u
VHOMBUAOYaNbHON CTOpUM 60ne3HN.
PacwvpeHHan nporpamma obcneposaHma
"Stay @mybest” BbIxoaUT 3a pamku
cTaHgapTHoro o6cnefoBaHuA U B coMeTaHum
C 3N1eMeHTamMu CriopTUBHOM MeAVLIMHbBI AaeT
He NPOCTO MOJHYIO KapTUHY COCTOAHMNA
nauueHTa, a TaKxxe BCe pekoMeHaaumm ,
4TO6bl OCTABATLCA AKTUBHbLIM Ha JONrMe
rogpil.

[Opyrvie npeanoxeHus



Health Travel: ST CIS B2B newsletter.

= https://newsletter.gadmin.ch/t/r-i-ttnehy-I-y/

March 30

B2B Health E-Newsletter
Partners: Hirslanden Group

Sent out to 696 addresses in CIS
Open rate: 23.78%

Click rate: 1.37%

Knunuka La Colline.

KnuHuka rpynnel XupcnaHvgeH La Colline
pacnonoxeHa B LeHTpe XKeHeBbl 1
npepnaraetT MHOronpoguisLHoe
MeAVLMHCKOE N XMpypruyeckoe
obcny>XuBaHue Kak cTauMoHapHbIX, Tak n
ambynaTtopHblx nauneHTos. Okono 300
COTpyAHUKOB 1 450 Bpayei 3a60TATCA O
300poBbe U 61arononyy4mMmn NauneHToB, n Bce
BCe genaetcA anAa obecnevyeHna mnx
onTuManbHou 6e3onacHocTu. B knuHuke La
Colline nmeeTca 67 nHauBMAayanbHbIX Nanar,
HEKOTOpble U3 KOTOPbIX KaTeropun ChioT,
ambynaTopHoe oTAeNeHne u oTaeneHne
[ONrocpoYHOro yxoaa, NonuMKAVHUKA,
OoTAEeneHve 3HO0CKOMNUM U LWeCTb
onepaLnoHHbIX 3a0B, KOTOpble
COOTBETCTBYIOT CaMblM COBPEMEHHbIM
ctaHpaptam. bonbHuua cneunanusmpyeTca
Ha opTOneanYecKon XMpypruv un
TpaBMaTonormm, HEMPOXMPYpPrm n
XKENYA0YHO-KULLEYHOW XUPYPruu.

Switzerland.

Knnnuka Cecil.
BbIBLLIMIA OTeNb Knacca noKe, kKnnHuka Cecil
cerogHA ABNAETCA MEAULMHCKUM
yYpexaeHuem, codeTarolmm B cebe
nepenoBble MeAULMHCKUE 3HAHWA U
BbICOKOKNAcCHble ycnyru. KnuHuka Cecunb
B LeHTpe Jlo3aHHbI NpeanaraeT WNUPOKWi
CMeKTp ycnyr v npoueayp,
npegHasHa4yeHHbIX ANA XEHLWWH. OTU yenyru
0XBaTbIBAKOT BCE 3Tarbl XXN3HU XKEHLUMHbI OT
MaTepuHCTBa A0 MeHonay3bl, BKo4anA
obcnenoBaHne 1 XMpypruyeckoe unm
OHKOJOrn4yecKoe neveHme cneumpunyeckmnx
3aboneBaHuii. B HacToAwee Bpema Cecil
ABNAETCA YaCTHOW KIIMHUKOMN C Hanbonbwmnm
KONMYEeCTBOM POAOB B KaHTOHe Bo. Ycnex
KJIMHUKW OCHOBaH Ha ee MHOrosIeTHEM
onbITe, a TaKXXe Ha KayecTse 1 3aboTe
Bpa4en 1 nepcoHana. B pogunbHom gome
NpoBOAUTCA NeYeHUe BCeX MeAULMHCKUX U
onepaTUBHbIX MTMHEKONOrM4YecKmnx
3aboneBaHuiA.

10
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Cooperation with German Ski Association (DSV) switserianc.

and Valais/Wallis Promotion.

= Winner trip from 12th to 20th March: A group
of friends travelled to Switzerland to have
several first time winter experiences.

= Distribution: Instagram (including athlete
channels as influencers), Youtube, DSV Blog,
Ski & Berge (printed DSV magazine), Sport 1
(TV)

= Participating top athletes from Germany: Fritz
Dopfer, Viktoria Rebensburg, Maren
Hammerschmidt, Laura Dahlmeier

= Activites: Trailrunning, Alpine Canyon,
Paragliding, Snowshoeing with raclette at the
campfire

13



Austria/Hungary. Switzerland.
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Austria & Germany: KAM Promotion with Switzerland.
Eurofun.

= The brochures from Eurofun have been i

Berggipfel besteigen oder eher mit

" " dem Rad durch die Schweiz?
send out in AT & DE with the cover letter
auf Nachhaltigkeit verzichten.
Nachhaltiges Reisen steht fur mehr
Bewusstsein, Genuss, Tiefe. Das
- . - Reiseland Schweiz verfolgt deshalb
ocusing on Swisstainable
Nachhaltigkeitsstrategie:
Swisstainable.

= JFI: Eurofun is the major shareholder
from Eurotrek

= Date: 15. March 2023
= Contacts: 20°000

Swisstainable.
Swisstainable steht fiir den Zeitgeist - und maximale Erholung in
der Natur

3
:
%
-

1. Die Natur nah und urspringiich genieBen
2. Die lokale Kultur authentisch erleben

3. Regional konsurmieren

4. Lainger bleiben und tiefer eintauchen

Die einzigaitige Schweizer Naturkulisse kana man am besten im Sommer
2u Fuf oder mit dem Rad erleben. Dabei besticht die Schweiz mit tiefoiau
en Bergseen, die zum Baden enladen, raue
Berggipfel, die erkimmt werden méchten und
lehrreiche Naturpfade fiir die ganze Familie -
der Schweizer Sommer halt jede Menge
Axtivititen baredt, die von Natur aus umwelt
schonend sind.

Kennen Sie den Ort in der Schweiz der nur mit der
Bahn, zu FuB oder mit dem Mountainbike erreicht
werden kann? Die Alp Griim.

Enldecken Sie Roulen unter MySwitzerland. n oder /ah 5 Schweiz.

15
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Austria: KMM Bern Promotion. Switzerland.

= Double-page Bern promotion on the main
topic of e-bike vacations around Bern by
means of a 1.5-page advertorial and 1/2-
page ad in the Austrian magazine "Gute
Reise".

= Online article & feature
in the eNewsletter

- Date: 31. March 2023 dddddddd , - “F ,
= Contacts: 125’000 o




\ /;

Ny A
SRl
e
TN

>

Czech Repubilic. Switzerland.

17



RhB Sales calls. Switzorland.

=9.-16. 3. 2023

= Sales calls with 8 TO's in Prague,
Brno and Pilsen organize for RhB
representative, Camille Hardi, for
Czech market.

= RhB representative active
participation at ST Workshop and ST
Press conference SUMMER 2023.

=8 TO's

18
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Lake Lucerne region & Mt. Rigi presentation. Switzerland,

= 13. 3. 2023, Prague

= Travel presentation for public and
invited TO's and media by ST with
focus on Lake Lucerne Region and Mt.
Rigi, co-organized event with Club of
Switzerland friends (KPC) in Czech.

= Active participation of Rigi
representative, Roger Joss, with tasting
of cheese.

= 45 people

19



ST Workshop 2023.

= 14. 3. 2023, Prague

= B2B workshop for Czech tour
operators and travel agencies in
Municipality house Prague with
face-to-face meetings with Swiss
partners.

= Biggest number of Swiss partners in
our history!

= 19 Swiss partners + 36 participants
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ST Press conference — Summer 2023. Switzerland.

n 1 6 . 3 ] 2 02 3 , P rag ue ‘ SWISS - the Airline of Switzerland

[Switzerland Tourism Event

= ST Press conference for Summer 2023
organized at Residency of Swiss
Ambassador to the CZ with active
participation of EDA, RhB and SWISS
representatives.

= Integrated promo of RF, Swisstainable,
and 100% Women campaigns.

= ST interview for Czech Radio with focus
on 100% Women.

= 38 participants

21



@
ST at trade fair Holiday World 2023. Switzerland.

=17.-18. 3. 2023, Prague

= ST table at stand of magazine TTG
at travel trade fair Holiday World in
Prague on 1st day (B2B) and 2nd
day (B2C) of the fair trade with ST
brochure distribution and
consultation.

- B2B day with TO's meetings.

= 27.537 visitors

22



ST at trade fair For Bikes 2023. Switzerland,

=24. - 26. 3. 2023, Prague

= ST stand at trade fair For Bikes
2023 focused on bikers, bike
companies and shops, and travel
destination.

= Dedicated table for Davos Klosters,
Lower Engadin and table for Aletsch
Arena, Zermatt, Lucerne, ST.

= Expectation: 18.000 visitors

23
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Future activities. Switzerland.

= Digital campaign, April & May

= ST map, April

= NGTraveler — special Swiss edition,
April

= Supplement in Gazeta Wyborcza

= Onet.pl — Swisstainable servis

= Online campaign with RF on GTToS

= Travelling supplement in Newsweek

= Individual and group trips in May
and June

itzerland.

25



KMM: media meeting in Warsaw. Switzerland.

= Summer launch in Warsaw

= 15t March

= 34 participants: media and influencers

= 11 Swiss partners and SWISS rep.

= Visit and short speech by the Swiss
Ambassador

= Meeting place — modern cinema with
great potential for video presentation

= Presentation of main summer topics,
videos and slides by our partners

26
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KMM: get together meeting in Krakow. Switzerland.

= Summer launch in Krakow

= Local KMM and KAM

= 16" March

= 12 participants: media and
influencers

= 10 Swiss partners

= Presentation of main summer topics,
videos and slides by our partners

= Meeting combined with presence of
trade representatives

27



Campaigning & Activ.: RF video promotion. Switzerland.

= Promotion of our Switzerland
Tourism video with Roger Federer

and Trevor Noah on GTToS
= Cooperation with Adrino agency

= Presence on bigger portals: wp.pl,

money.pl, gazeta.pl, radiozet.pl etc.

= 2 days intensive campaign with
400’089 views and CTR 2,53%

1718+ 0 R A 58%a

Dyrektor w rozmowie z dziennikarzami nie odnidst
sie do tych sprzecznych ze sobg informaciji.

- Nie bede zabierat w tej kwestii gtosu, poniewaz
nie jestem organem, ktéry prowadzi dochodzenie -
powiedziat.

Zobacz film: "Trzy razy urodzita bliznieta - to
zdarza sie raz na 500 tys. przypadkéw"

3. Dyrektor: Dlaczego mamy jeszcze dolewac
oliwy do ognia?

Dyrektor Bugaj stwierdzit, ze szkota w sprawie
zastosowata “dziatania profilaktyczne".

ES'CALL ED s . -~
=]

UKRAINA

< PRZEJDZ NA \Y\P

17108320 CE IO

(O @ money.pl/gospodark <

"r—-

7 dni All Inclusive od 2626 zt za osobe.

Zobacz takze: Kryzys zbozowy w Polsce. "Wagony
trafiaty na bocznice. Nikt nad tym nie panowat"

Chiny importuja polskie
drewno

Skokowy wzrost eksportu drewna z Polski do
Chin potwierdzajg analitycy rynkowi.

- Wartos¢ polskiego eksportu drewna i wyrobow
z drewna wzrosta w 2022 r. 0 65 proc.
w stosunku do 2021 r. Faktveznie ich sorzedaz




KAM: workshop in Warsaw.

= 15t March
= 12 partners from Switzerland

= 42 representatives of Group and FIT
TOs/incentive/MICE

= Cool location — double sits in a
modern cinema

= MySwitzerlandPro presented

= SWISS Int. Air Lines rep. present

= Individual meetings and exchange
with our partners
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Switzerland.
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KAM: get together meeting in Krakow. Switzerland.

= 16t March
= Local KAM and KMM

= 10 Swiss partners

= 13 KAM participants More
Experience.

= Presentation of offers, videos from
regions, main ST topics

= Individual exchange after the official
part

30
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Campaigning: 100% Women Cycling. Switzerland.

= 08 March, International Women's Day

= B2C event in collaboration with Wolfis

= 90 participants

= 35 Instagram stories with total 5 mio
contacts

= 10 Articles resulting in 550°000 contacts

= 2 requests for training camps in
Switzerland by UAE Team ADQ and Al
Wathba Cycling Team

= Prizes sponsored by SWISS,
Interlaken, Zurich, Geneva

32
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Campaigning: Ladies’ VIP Events. Switzerland.

= Date: 11 - 16 MAR

= Ladies’ VIP Events in Riyadh, Doha,
Sharjah, Al Ain and Abu Dhabi

= Local partners: Swiss Embassy Riyadh,
Sharjah Ladies Club, First Abu Dhabi
Bank, etc.

= Contacts: 220

= Partners: Swiss Deluxe Hotel, Badrutt’s
Palace Hotel, Beau Rivage Hotel, Eden
au Lac, Le Crans Hotel & SPA,

Mandarin Oriental

34
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MICE: Destination Wedding Planner Convention. switzeriana.

= Date: 14-16 March in Doha, together
with ST SEA.
= 400 international participants such

as destinations, hotels, and wedding
planners

= 25 one-to-one meetings with
planners

= Partners: All

35
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Campaigning: St. Moritz Polo Event. Switzerland.

= Date: 19 MAR

= Polo Tournament at Desert Palm Polo Club
in cooperation with Snow Polo St. Moritz

TOP OF THE woRrLp

= Topic: 50years of Diplomatic Relations
UAE-Switzerland

= 250 VIP guests

= Brand presence on all players shirts,
sponsoring wall, invitation and wrist band.

= Sponsoring of 2 C-class tickets to CH
= Partner: SWISS, St. Moritz

36



Campaigning: Swisstainable Youth Hub.

= Date: 21MAR

= Key Note about Swisstainable
@Youth Hub. Emirati Centre for
Youth.

= Discussion with locals, start ups, CH-
Embassy as well as Dubai Tourism
about Sustainability in Tourism.

= 30 participants.
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Switzerland.

YOUTH IS THE FOUNDATION OF EVEKTY |
BUILD ON THAT FOUNDATION, REACH I
MAKE YOUR NATION PROUD.

AKTOUM & MOHAMMED BIN

MOHAMMED BIN RASHED QIAK

A v e
Swisstainable structure: From the strategy, OVer swm
the programme, to the campaign and the offers.

Olagi JTalj 1 30309 0910 JT 2l 31 3030

—

YOUTH IS THE FOUNDATION
BUILD ON THAT FOUNDATIO!
MAKE YOUR NATION PROUD.
MO 5

HAMMED BIN RASHED AL

Switzerland.
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KAM - Individual Fam Trips.

March
DK Nyhavn Kim Carlsson
Monika
SE Xtravel Ramstedt
Thomas
NO Alpene Salvesen

Verbier
Crans-Montana
Grindelwald /
Jungfrau

Zurich

Grindelwald /
Jungfrau

Grindelwald /
Jungfrau
Andermatt

N
N
I
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Switzerland.
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KAM - RK Travel Event. Switzerland.

Gothenburg, March, 21-22

= The big kick-off for the marketing
collaboration with RK Travel Group
In cooperation with Ticino and

Lucerne region included:

= Educational lunch for the RK staff

= Network Event with 120 group tour-
operators from Sweden and Norway.

= Presentation for 75 persons about the
new trip to Ticino and Lucerne where
Swisstainable was a major topic.

40



FB - ad campaign.

Joint campaign between ST, Valais and SWISS airlines

Core message: Promote and push the direct flight from Arn, Got
and Cph to Geneva - Ski in the Valais region.

Campaign period: Jan 25 — March 15th

Campaign goal: Reach

Result:

Reach: 2’837°770
Impression: 13'091°182
Link clicks: 6’885

The geographical audience who clicked the most is the Gothenburg
area.

The CPM is one of the lowest we’ve seen on brand awareness
campaigns. The CPC prices are rather high which is
understandable as this campaign was optimized for reach.

Men were more prone to click than women. In Stockholm and
Gothenburg regions it was men over 55 years who clicked the
most, while in Copenhagen region it was men 25+.
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Switzerland.

& ATSWISS

ENGRAVED ON MY HEART.

(¥ Switzerland. (SE, DK, NO,

Sponsrad -

Med SWISS kan du vara i schweiziska
Alperna om nagra timmar! Upptack populéra
skidorter i Valais med hoga hojder,
snogaranti och valpreparerade,
kilometerlanga nedfarter. Vart gar resan i ar?

Nendazi4 Region Dents du
Vallées Midi

Lea

41
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Film project, "Super Mom’s”. Switzerland.

Andermatt 6-19 March

= Super Mom'’s is a short, offbeat documentary-
style film about Elyse Saugstad and Jackie
Paaso tackling motherhood as professional
athletes.

= ST Nordics helped to source a film location while
involving local tourism suppliers. Andermatt is
their only stop in Europe.

= ST North America supported with flight tickets.

= The film will be distributed on film festivals
around Europe and North America during
fall/winter 2023

42


https://www.instagram.com/elysesaugstad/https:/www.instagram.com/elysesaugstad/
https://www.instagram.com/jackiepaaso/
https://www.instagram.com/jackiepaaso/
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Livestreaming: 6renyoul. Switzerland.

= 2 hours livestreaming
« 8 March 2023

= 6renyou, a tailor made OTA D
- Switzerland in all BENZIth &2 EAJiRRI TS

- 4382 views RE==1FHA
ﬁl"\a""-EEIni:l:

OATERIIEST | S éfz;

Eﬁ_

’j,i\s E fﬁ e ESE 1Y )5?/%
6N EE HAkTT
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Livestreaming: Sohu.

Switzerland.

= 1 hour livestreaming

« 9 March 2023

= Sohu.com, one of the most
important portals in China

= Recovery topic

45
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Award. Guojialvye (National Tourism). Switzerland.

= Guojialvye B2B media Awards
= Switzerland as 2023 Top 10 Most
Anticipated Travel Destination

= Switzerland Tourism: Top10
Destination Innovation Marketing
Case

46



Promotion: Faction Ski Festival. Switzariand.

= Faction Ski Festival

= 11th March @ Wanlong ski resort
Chongli

= ST winter magazine + winter map
distributed to 40 skiers

47
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SoMe: ZRH-ICN Direct Flight Event with Korean switzerian.

Alr.

Title: Win a Direct Flight ticket to Switzerland!
Background

= To Increase the visibility of relaunch of direct flights
between ZRH-ICN after Covid19

= To Boost ER by leading audiences to remain reaction to
the event post and comments to win the ticket

SoMe Event overview
= Period: Mar.13th — Mar 19h

: Rgs.”ults | - #Zlsto2 o HABPN
= Follower Increase: + iy
= Engagement:; 13,219 * _?_I * (o)

Reach: 109,074
Impression: 169,399
ER (Engagement/Followers): 38.99%

‘i'-’oI-.T'_-'."-.l ||
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J a pa n . Switzerland.
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KAM — VIP client event with JTB Royal Road.  switssriane.

= VIP clients of JTB’s luxury brand
Royal Road were invited for an
exclusive afternoon at the Embassy.

= Top reasons to travel to Switzerland &
newest products of JTB were
presented, followed by a wine tasting.

= Within 2 days after the event,
products worth CHF 210000 were
sold.

= Date: 15 March 2023

= Participants: 16 VIP clients

51
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KAM — VIP event with Hankyu Crystal. Switzerland.

= VIP clients of Hankyu’s luxury brand
Crystal Heart were invited for an
exclusive afternoon at the Embassy.

= Top reasons to travel to Switzerland
& newest products of Hankyu were
presented, followed by a Raclette
lunch.

= Date: 28 March 2023

= Participants: 32 VIP clients
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KMM - Media summer launch. Switzerland.

= Media summer launch in Tokyo. B e e el R e~

= Date: 17 March 2023 '

= Participants: 30 journalists.

= Presented partners’ news, ST global
projects such as Roger Federer
GTToS, followed by lunch and fun

time networking time with partners’ AP .
quiz. S Lo CgEl e o J
= Integration of Swiss wine promotion. . e y ' l\
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KMM - Magazine ‘San San'.

‘San San’ is the membership
magazine Asahi Life Insurance.
Circulation: 50,000 copies
Pages: 1 page

Issued: 1 March 2023

Article about the Unesco World
Heritage ‘Swiss Alps Jungfrau-
Aletsch’
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Switzerland.

'‘AGORA..
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Magaz

KMM
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= ‘AGORA' is the membership

[ Switzerland

Lines Club

members and JAL Diner’s and
Platinum card members

= Circulation

= Pages
= [ssued
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Alps on a New

Gondola
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1 March 2023

= Article about the Alpine-X 3S

gondola in Zermatt
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South East Asia. Switzerland,
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SEA KAM — Trade Webinar Family. Switzerland.

= 08 MAR 2023

= Zoom Webinar Topic: "We need to
spring into fun, we need
Switzerland."

= 2 X Trade newsletters

= Participants: 148

= Partners: STS, Zurich, LLR, GRF

Thank you very much for joining us on our "We need to spring into fun, We need Switzer-
land." webinar.

We hope the webinar inspired you with some take-away insights to plan your next family trips
and activities in Switzerland and make your family fall #nLOVEwithSWITZERLAND.

Please contact us if you need further assistance and we are happy to help you with ideas and
recommendations.

Switzerland Tourism Southeast Asia
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KMM (Thailand) — HELLO! Magazine. Switzerland.

Circulations: 230K+

Copies: 50000,

March 2023 edition

6 pages

= Partners featured: JF Region, JF
Railways, Interlaken, Schilthorn,
Titlis
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SCIB: 8th Asia Trophy.

= 23-28 March 2023

= 30 participants from SEA in total,
divided into 3 teams

= Partners: Basel, Lucerne,
Engelberg, Zurich
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Switzerland.
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STS: STP FREE travel days Teaser Newsletter.  switzeriana.

= 3 March

= Market: SEA

- Target: Teaser to promote STP Expenence mONr N
“pay. lesst 0

and GTToS offerings and prepare agents in Sl 5 Pafsataspeonal_prlce | FREE
advance. Highlight promotion with 2 extra =5
travel days to experience more of

Switzerland. Swiss Travel Pass FREE Travel Days promo Spring 2023
" G Oa I S. CO ntl nu al Iy refreSh Dear travel trade partners & friends of Switzerland,

a nd expa n d eXIStI n g d ata base . f:\::gg i?at\rlm; I::f;fre?ct,rti;i t:nzle;r;::;lr]:t);t- adventure, and we have the perfect-10 Days un-

E n g a g eme nts Wlth a g e nts ] The Swiss Travel Pass (STP) is a must-have for international visitors looking to explore

Switzerland. With this pass, you can enjoy unlimited rides on trains, buses, and boats
throughout the country, making it easy and convenient to see all the amazing sights and ex-
periences Switzerland has to offer.

We have even better news for you! The STP is offering additional FREE travel days to
make vour trin even more memaorable. That's riaht. vou'll be able to exnlore more of Switzer-
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STS: Excellence Program Contest Newsletter.  switzeniana.

= 28 March

= Market: SEA

= Target: Encourage sign-up and completion
of eLearning course. Promote STP
and GTToS offerings. Highlight 2022
achievements.

= Goals: Continually refresh
and expand existing database.
Engagements with agents. Conversion of

more Excellence Program certified experts.

>20 sign-ups.

Swnss Travel System expert

Get certified as an Expert and win the ultimate Ride!

Dear travel trade partners & friends of Switzerland,

It's official! International visitors from Southeast Asia bounced back steadfastly (96.4% vs
2019), as Switzerland Tourism registers more arrivals and overnight stays in 2022. We con-
gratulate you, our valued partners and friends, who have been resilient and passionate, and
have made this achievement possible. We stayed positive. We believe. We achieve.
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STS: Sales Calls in Bangkok. Switzertand.

= 6-9 March
= Market: TH
= Target: Bangkok Travel Agents:
= Pinatlas, TVAiIr, Swiss Fanclub, Kuoni
Thailand, Miki Thailand, G2 Thailand,
STC Thailand, Klook Thailand,
SwissASAP.com.
= Rudy separately presented at Kuoni TH
Swisstainable event, highlight trains as

sustainable travel option for groups.
= Goals: Promote STP and GTToS.
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STS: Support Creators Tour Leaders FAM. Switzerland.

= /-12 March
= Singapore Tour Leaders FAM:
= Johnny lead group of 10 Chinese speaking
tour leaders to learn about Switzerland,
GTToS and STP.
= STS Zurich met with group and highlight
group luggage delivery, locker facilities,
GTToS, SBB Mobile App etc.
= Encourage Excellence Program sign-ups.
= Goals:
= Promote STP and GTToS, Excellence
Program. >10 sign-ups.
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STS: B2B Seminar in Bandung, Indonesia. Switzerland.

= 16 March
= Seminar presentation with PanTravel:
= >30 travel agents attended.
= Showcase Spring season in Switzerland
and benefits for Family travel.
= Highlight upcoming STP FREE Travel Days
Spring promotions (15Apr-14May),
encourage Excellence Program sign-ups.
= Reconnect with PanTravel
= Goals:
= Promote STP and GTToS, Excellence
Program. >10 sign-ups.
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Media Gathering in Manila, Philippines. Switzerland.

= / March

= Attendees:
= 23 people from 15 media, including 2 KOLs

= Partners featured:
= STS
= RhB
= Jungfrau Region
- Lake Lucerne Region
= Matterhorn Region

= Zermatt
= Schilthorn Ns M/
= Zurich . A/ %/% \
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Media Gathering in Jakarta, Indonesia. Switzerland.

= 9 March

= Attendees:
= 16 people from 12 media

= Partners featured:
= STS
= RhB
= Jungfrau Region
= Lake Lucerne Region
= Matterhorn Region
= Zermatt
= Schilthorn
= Zurich
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KAM: Muslim-Friendly Family Fam Trip. Switzerland,

=10 - 19 March 2023

= Participants:

= 4 Muslim agents
= MIKI Travel

= Partners featured:
- Lake Lucerne Region
= Graubunden
= Bernina Express
= Mt. Diavolezza
= Zurich
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Online Media Briefing (SEA). Switzerland.

= 21 March

= Attendees: 7
- PH (1), SG (2), TH (4)
= Partners featured:
= STS
- RhB
= Jungfrau Region
- Lake Lucerne Region
= Matterhorn Region
= Zermatt
= Schilthorn
= Zurich
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Medla Trlp (Famlly ACthltleS) Switzerland.

= 24 — 31 March

= Participants
= Coconuts (Thailand)
= Preview (Philippines)
= Partners featured
= STS
Matterhorn Region
Zermatt
RhB
Chur
= Zurich
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Switzerland.

™

China Press.

KMM (Malaysia

Circulations:180,000

Copy: 315,000

Total:1 full page
Partners: ST, Zurich
Theme: Swisstainable
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KAM (Malaysia) — Swisstainable event. Switzerland.

Collaboration with Kuoni Tumlare
Date: 9 March
Attendees: 17 Agents
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KAM: Virtuoso Owner Manager Forum Fiji. Switzerland.

= Virtuoso Owner Manager Forum, 19-21
March 2023, Sofitel Fiji Resort and Spa

= 110 C-Level Virtuoso members from
AU/NZ

= 45 Virtuoso partners

= 4 Virtuoso SVP’s, 8 AU/NZ Virtuoso team
= 1on1 appointments with managers

= Professional Development sessions

= ST sponsoring lunch for all members.
Push of Myswitzerland Pro.

= Gala Dinner & other Networking events
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KAM: India Workshop 2023 + Post Tours. Switzertand.

= 20.- 23. March 2023

= First India Workshop after 2019’s last
edition

= 29 TO from India + 53 Swiss Partners

= Workshop @ Victoria Jungfrau Hotel
Interlaken (1:1 meetings)

= Post Tours: 23.- 27. March
Destinations incl. Ticino, Geneva,
Aletsch, Zurich, Lausanne, Schilthorn

= Last post-tour stop in Lucerne with all
TOs together for joint activities and
closing.
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Campaign & Activation: Neeraj Chopra Digital  switzeriana.
Campaign.

= As part of our summer campaign with
‘Friendship Ambassador’, Neeraj Chopra,

¥

We exe CU te d a Ca m p a i g n O n S O Ci a I y D i S p I ay e . ; 8 V'-.v\;e:i.ﬁlgtpoat was one of Neergmpra’s adventures'in Switzerland.

more of his holiday.
i il ilelle

& Programmatic platforms for over a month.

= The platforms included —WeTransfer,
Taboola, YouTube, Inshorts (NewsApp), @) s e e PP

. Brormoredt ) @ YouTuhe S 2 Q0
Hotstar (India’s no. 1 OTT) and much more

Switzerland visit. Explore the 365 days snow
Ove r and ice covered Jungfraujoch.

= Total Clicks: 2’184°622
= Total Impressions: 230°197°477

- o : Swiss Adventure
myswitzerland.com Neeraj Chopra’s holiday in Interlaken
Swisscapade With Neeraj Learn more Ad - MySwitzerland
I need snowy playgrounds Facebook Explore YouTube Masthead 76
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Switzerland.

Cooperation «Wir Eltern».

Largest monthly parent magazin in

Switzerland | o
= Printed copies: 34’400, readers: 147’000

Language: German

Touring & Strapa

Details: Over ten editions Wir Eltern is
featuring the »Grand Tour for families»:
Gstaad, La-Chaux-de-Fons, Morschach,
Beinwil / Hallwilersee, St. Ursanne, Losone,
Arosa, Zermatt, Montreux & Malbun.

= Each edition contains a hotel prize for a family
= |[n cooperation with: Accommodation team,

Grand Tour Family: Saanen/Gstaad

Von Klangwegen und
Geissenhérnern

Saanen/Gstaad im Berner
Oberland ist sehr viel
familienfreundlicher als
gedacht. Die Aktivitgten sind
so zahlreich, dass ein
Wochenende nicht genigt

Wer nach Saanen/Gstaad reist, stellt sich
auf Begegnungen der mondinen Art ein.
Auf Luxus, Limousinen und Lomi Lomi
Massagen. Vor Ort aber wird schnell klar:
Das liebliche Bergpanorama, die Blumen-
wiesen, Fltsschen und Auen sind fir alle
da. Auch der Anblick der iibers ganze Tal
wie zufillig hingestreuten, hunderte Jahre
alten Holz-Chalets kostet nichts. Ok, der
Besitz eines solchen kann sich nicht jeder
leisten. Aber den 6-Jahrigen inter

ren

Und ungelogen: Die Auswahl an Aktiviti-

schen auf der Tunnel-Rutschbahn bei-

ten und in
reicht fir mindestens einen Monat Famili-
enurlaubl Bei uns milssen zwei Tage mit
Intensiv- Programm ausreichen. Am ersten
Tag spazieren wir unter anderem dem
Klangweg entlang - ein Parcours mit coo-
len Ritseln bei jedem Posten. Wobei hier
kein Kind bers Wandern schnodet. Viel
mehr rennt Nikola den idyllischen Wan-
derweg ab, um zum Schluss ein Geschenk
aus der Schatzkiste zu angeln. Selbst wenn
die Aufgaben fiir ein Kindergartenkind teil-
weise noch etwas schwierig sind — einen
Preis fiars Bewiltigen des Klangweges erhalt
jedes Kind.

Am niichsten Tagbegleitet uns Mike von
Gritnigen vom Tourismus-Biiro Gstaad auf
den Familienberg Wispile. Firr Nikola st
Mike der Grasste. Nicht, weil Mil

g
gerechte Action.

t wurde,
sondern weil er Nikola mit Geduld das Rut-

bringt. Der Jung -
len Rohre. Jetzt mag er mit Hochklettern
und Runtersausen nicht mehr aufhoren
Sein Ubermut wird erst im Streichelzoo
ausgebremst. Denn dass selbst sisse Geiss-
lein nicht permanent gekrault und gefiittert
werden mogen, muss ein Stadtkind erst
lernen. Ziegen meckern namlich nicht als
Vorwarnung, sondern setzen mit ihren
Hornern gleich Fakten. Natur halt.

Aber bei so viel abenteuerlichem Tape-
tenwechsel ist die kurze Schnappatmung
schnell vergessen. Auf dem Heimweg im
Zug gehen wir die unzahligen Highlights
(siehe Tipps) noch einmal durch und finden
beide: Wir kommen wieder!

Text: Manuela von Al

Schweiz Tourismus. -
PN

Bldzig  wielem 4/2023

lermen Kinder einen ganzen Vor
mittag long, wie sich ein Berg
bauermnleben anfihlt.

die Angst vor der Hohe nehmen
soll. Oben beim Bergresiaurant
wird im Streichelzoo gebt, wie
940697

it nicht immer guigelounten
Ziegen umzugehen ist. Fir

Stunden beschafig! sind die
Kids auf dem Erlebrisspielplatz
it einem raffiniert gebauten
Wasserspiel. Wer mag, kann
muligen Menschen beim Starlen

mit ¢
oder auf einem Panoram:
zum berihmten lovenensee
spazieren. = gstaod.ch

fineten Alpenruhe

Hoteltipp Enideckungs
four: In der 1600 m? grossen
d,L Erlebniswelt fohren sie

Musse & Action bummeln aufder Kindereisen

bahn, springen auf Hipikissen

Im HUUS-eigenen Kid's Club hot Langewele oder baven sich eine
keine Choncel Unler der pr

Olgas Kuhstall liebevollen Leflung des Bere: STATION Saanen
Olgos Kuhsial is ein ferisch erleben die kleinen Gaste wunderb In der STATION Saanen geben
spannendes Indaor-rlebnis auf HUUS-Tage. Auf sltere Kinder warlet ein Bohnen und Seile in allen Facet
dem Rinderberg. Uber interakiive s Outdoor-Programm mit Rafiing ten den Ton an. Neben Exper.
Spielmsglichkeiten erfahren die Kleftern oder Seilpark, wahrend die Eltern menten kénnen Kinder werkeln
viel tber das Leben der sich entspannen und verwahnen lassen spielen, basteln - animiert von
Kihe und Rinder und leren im diifen. Inmitlen der Berner Alpengipel Personal, Infofofeln und Elier
Hihnersiall dank der Eierkugel geniessen sie - zum Bei Highlights sind die Rohrentuisch-
bohn, wie das mil dem Ei legen amilienwanderung - im HUUS bohn und die Chigelibal
funkioniert. Das Highlight im 2000 m? und drei Etagen Pool, fitness und Prima auch fir verregnete Fe
urchigen Stol: Eine riesige Rutsch Spa oder zishen sich fir einen Apéro in eine fogel
bohn, ouf der man quer durch der Bars zuriick. Echi Feren fi alle, hal = sioronsocnen.ch
die Raume sousen kann. Bei =+ huusgstoad.ch

schénem Wetler mit Familien-
wanderung Rinderberg-Horn
cqgli kombirieren, ansonsten
dos perfekte Schlechtwetter-

Wochenende in

anen gewinnen.
Schweiz Tourismus und «wir elierns s
Familien im Jubiléumsiohr auf Entdeckungstour.
Enflong der <Grond Tour Switzerlands knni ihr
die schonsien Orle des Landes selbst auf hre
Familientauglichkeit testen. Zu gewinnen gibt es

diesen Monat zwei Ubernachtung

programm. =

Egal ob im Sommer oder Win

ter: Vier iberdimensionale

Caquelons und zwei eigens
cf

2 Erwachsene/2 Kinder im Hotel HL
Gstaad-Saanen. Im Wert von 1100 Franken

machts der Fonduerucksack mit
uiaten aus der lokalen Molke
e und Backere
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Expats Marketing — Online / Print Advertorial.

= Double page on family friendly activities
= J3L, Lucerne Region, Lake Geneva

Region,

Easter Switzerland, Toggenburg,

Appenzell
Sustainable travel
Printed copies: 7'500

Distribution: various International Schools

Languages: English

Online Advertorial on ispm.com

Reads: 21’327

@Noscholz Photography

Family friendly activities to do
in Switzerland this Spring

Ithough considered the perfect Spring visitors, events and festivals. From  the Jura willfeel like paradise. Horseback
Awmwr spot with its world-class ski  horse riding to glaciers, we've rounded up  riding in gentle, hilly landscapes and
resorts and mountains blanketedin  some of the best family friendly activities to  expansive natural areas is perfect for all
snow, Switzerland transforms into a Spring  enjoy this Spring in Switzerland. riders.
wonderland once the winter chill cases. On the Jura mountain range, the
From March, flower meadows bloom, Horseback riding in the Jura Franches-Montagnes region is home to

hiking trails reopen, and citics prepare for  For horse riders of any level of experience,  the horse of the same name, the only
indigenous Swiss breed that lives partly
wild. Experience the horses wandering,
blissfully across the mountainscape as you
canter along,

Adventure on the Stoosbahn
A world record-holding technical innovation
awaits at the heart of Switzerland; the
steepest funicular railway in the world!
Leading from Schwyz up to the car-free
mountain village of Stoos, the journey is
truly an adventure with passengers heading
up t0 a natural paradise 1,300 metres high
The Stoosbahn reaches an astonishing
gradient of 110% (47 degrees), a technical

ADVERTORIAL

BRGNS ables paergec oy “Horseback riding in gentle, hilly landscapes and

upright at all times. 2 N i
expansive natural areas is perfect for all riders.”

Follow in the footsteps of the Romans

in Avenches

‘The Romans left behind a trail of history

in Avenches, Switzerland, and now you can

follow in their footsteps. Near Lake Murten,

ancient monuments can be found in the

idyllic landscape. Around 20,000 people

once lived in Aventicum, today known

as Avenches, when it was the capital of

Roman Helvetia 2,000 years ago.

Discover this time in history by taking
the tour beginning at the amphitheatre.
From there, guests can access the most
exciting sights and excavations, including
the remains of Roman theatres and thermal
baths. The tour gives a better representation
of the former size of the ancient city and
helps guests imagine the lively trade that
used to take place among the stately villas
and temple complexes.

To protect themselves from possible
attackers, the Romans also built a wall that
was 5 kilometres long and up to
seven metres high, with over 73 towers,
Remains of this can still be scen today by The 500-metre path softly winds from the  animals at 40 stops along the path. A

visitors. forest floor into the trectops, offering a highlight is the

ing platform extending
unique nature experience where visitors are  over 50 metres above the ground. From

INTERNATIONAL SCHOOL PARENT SP721G 20

marvel that wil delight even the youngest
of guests. However, the most fascinating
part has to be the spherical cabins that
adapt to the gradient perfectly. This

Walk the Tree top trail in Neckertal

In May 2018, the first treetop path in
Switzerland opened in Mogelsberg in the
Toggenburg holiday region near St. Gallen.

at eye level with flora and fauna. The track
isalso disabled-accessible.

Discover the trees, listen to the sounds
of the forest and observe the woodland

INTERNATIONAL SCHOOL PARENT SFFI1G 207355

here, enjoy an extensive view of
the entire Neckertal valley as far
as Toggenburger, Churfirsten
and Appenzellerland.

Switzerland.
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Belgium: Meetings. Study trip Davos.

= Study trip Davos

=9.-12.03.2023

= 8 agencies and 1 media

= 1 overnight at Dorint Hotel Zurich
airport and 2 overnights Alpengold
Hotel Davos

= Ski, snowshoe, fondue in igloo,
winter sport museum and diverse
hotel site inspections

/WO
v 2\

Switzerland.
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Belgium: Meetings. Study trip Davos. Switzerland.
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Netherlands: Meetings.

= Event 30.03.2023 in Amsterdam

= 50 participants

= Partners: Convention Bureau
Davos, Engelberg, Lucerne
Convention Bureau, SV Group,
Swiss, The Dolder Grand Hotel
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Netherlands: Promotion. NKBV Wandelevent. Switzerland.

= Hiking Event of the NKBYV in the
Netherlands

= 02.04.2023

= 1000 hiking and biking enthusiasts

= 3 Swiss Partners: Ticino, Wallis,
Jungfrau Region
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Netherlands: Promotion. Ambassador Winter Switzerland.
Campaign.

= Evi Hanssen, celebrity in Belgium
and the Netherlands

= 26. - 31.03.2023

= Shooting in Jungfrau Region,
Nendaz and Thyon Region

= Distribution in September 2023
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KAM: eNL |l Cioccolatino.

= Date: 7.3.2023
= What: eNL sent to our DB trade

= FOCUS: Promo Trenitalia, 1000/0 Women PrieralmuseooonlaPromon1enIacon100%

Women Cycling.
Per la bela stagione, Svizzera Turismo propone le ol

offers, Launch Master Vacanze e LT

Fuparte 18 marzo Meizistiva 100% Women per avvicnas  [lie= I3

Quest’anno | rifeRon sono puntad sul ciclsmo In tutle le
ideatl dae donne @ per lo donne.

= Opening rate: 14,6% EEEEET M

Napol
Vi aspetmiamo!

= Clicked: 0,9% apens
= Link

zi: ; 5\\
/l\/\q
4

Switzerland.

In treno in citta allinsegna di
arte e architettura,

C sono oimd, In Svizzem, che paiond studk
e apposta per chi ama lare ¢ Narchisotiura
comemporanoa. Con loflerta Promo 2x1 o
Trenftaka @ FFS sl possono ragghungere e
prncipall OitA svizzece 0 reno spendendo
Mt UnSocasions Der visitan | musel
daw, come Il Kensthaus Zusrich © § MASI
& Lugano, 0 Quell Sedicatl Wia SCONza ¢ Ad
Wl camgi col sapere.

Nuova iniziativa per le

Se donne: 100% Women Cyc-
g ling.

E gunta ol terzo anno niziativa 100% Wo-
men di Svizzera Tursmo che promuove o
vt cutdoor al femminde invitando le

g Oonne & Wtio Il mondo a intraprendere NuUovi

$pOFT CoN SPIrto & condivisione @ di dvert-
manio. Fra lo intziative s 100% Women
Gravel Chalenge ¢ una nUovE pamaioesg
Onng COdCAt & PAOCHILY 0 10Uf PONSAT Por
1o donne. Gl IEneran, & uno 0 pil glomi,
SONO BCAtS per | NECH @ per | Pk esperti


https://newsletter.gadmin.ch/t/r-3D615D0F72AD49312540EF23F30FEDED

KAM: Fair BMT in Napoli. Swirzeriand,

= Dates: 16-18.3.2023

= What: most important fair in south
Italy, 400 sellers, 10°500 visitors
(trade)

= Focus: new itineraries of Il Girasole
Viaggi, Grand Train Tour, Bernina
Express, BLS Trenino Verde delle Alpi

= Interview with locat TV station

= Partners involved: BLS, |l Girasole
Viaggi, RhB
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KAM: Roadshow KAM Torino, Milano, Verona. Switzerland.

= Period: 21-23.3.2023

= What: Roadshow in Torino, Milano
and Verona

= Held by Aviareps

= Contacts: 50 each city

= Pre-arranged meetings

= Partners involved: Bern Welcome,
BLS, Geneve Tourism, Interlaken
Tourismus, Ticino Turismo
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KAM: workshop Comitel in Milano. Switzerland.

= Date: 23.3.2023

= What: Workshop Organized by
Comitel

= [n partnership with Adrastea Viaggi

= Partners involeved: BLS, Bern
Welcome, Geneva Tourism,
Interlaken, Ticino Turismo
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KAM: Fam Trip MRAG.

= Dates: 24-26.3.2023

= What: Fam trip in MRAG

= Focus: Excursion, thermal baths

= Partners involved: Aletsch Arena,
Leukerbad Tourismus

Switzerland.
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@
KMM: Individual media trip North. Switzerland.

= Dates: 4-6.3.2023

= Participant: Clara Salzano & Stefano Govi

= Focus: Engadin & Bernina Express for fanpage.it
= Partners involved: RhB and Engadin
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KMM: Media Newsletter Promo 2x1 & 100%
Women Cycling.

Date: 6.3.2023

What: Media Newsletter
Topics: Promo 2x1, AMOS and

100% Women Cycling
Link

2k

Svizzera.

Primavera al museo con la Promo 2x1 e in sella con 100%
Women Cycling.
Per ka bella stag Sy Turismo prop le citta alla scop dei cap i
d'arte ¢ d'architetiura coNtemporanea Promuovendo una nuova offerta in treno, la Promo
2x1, in collaborazione con Trentaka @ Ferrovie Federall Svizzere,

Riparte '8 marzo Mniziativa 100% Women per avvicnare i pubbico femminiie al‘outdoor:
QUestanno | rifietion SONO Puntati sul CiCliSmMO In 1uthe le decknaziond con pacchetti @ tour
eati dalle donne @ per le donne.

Per foto approfondiment, slamo a disposzione.
Francesca Rovati e Luvi Broggini
Tel. 02 7601 3203

Switzerland.

In treno in citta allinsegna di
arte e architettura.

Cl 50n0 citd, In Svizzera, che pakono studk-
ate apposta per chi ama Farte o Farchilettura
contemporanea. Con l'otlerta Promo 2x1 &
Trentalla ¢ FFS sl possono raggiungere le
principali Ot svizzere in ono spendoendo &
metd. Un'cocasione per viskare | musel
d'ane, come il Kunsthaus Zuerich 0 il MASI
a1 Lugano, 0 queli desicas ala scienza ¢ ad
Al campl dol sapere

Nuova iniziativa per le
donne: 100% Women Cyc-
ling.

E ghunta al terzo anno I'niziativa 100% Wo-

men A Svizzera Turismo che promuove ke
ativith outdoor & femminie invitando e

g 0onne di o Il Mondo a intraprendere ruovi

SpOIt CoN Spirto di condvisione @ di divers-
mento. Dopo lNescursionsmo ¢ lalpinismo in
chiave fomminde, & la voiia del ciclismo in
tutte le sue declinarionl. Sono in pro-
Qramma vieie inative, fra cul la 100% Wo-
men Gravel Chalenge & una NUOVA DAans-
oema 0nling eIt & PacChe o tour
ponsati por i done.
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https://newsletter.gadmin.ch/campaigns/reports/viewCampaign.aspx?d=r&c=357B94C62135C561&ID=C064F4A6C84BDFB32540EF23F30FEDED&temp=False&tx=0&source=Report

KMM: Individual media trip North. Switzerland.

= Dates: 12-15.3.2023
= Participant: Magda Mutti
= RhB, Hotel Carlton in St. Mortiz and Clinique La Prairie in Monteux
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KMM: Media event Swiss Cities in Milano. Switzerland,

« Date: 14.3.2023

= What: Media event at Spazio Gessi in
Milano to present swisstainable in the
swiss cities and partners’ news

= Participants: 69 journalists

= Partners involved: Basel T., Geneva T.,
Made in Bern (Bern Welcome +
Interlaken), RhB, STS, Ticino T.,
Zurich T.
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KMM: Media event Swiss Cities in Roma. Switzerland.

R

= Date: 15.3.2023

= What: Media conference “on the road” in
Roma to present swisstainable in the swiss
cities and partners’ news

= Participants: 35 journalists

= Partners involved: Basel T., Geneva T., Made
in Bern (Bern Welcome + Interlaken), RhB,
STS, Ticino T., Zurich T.
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KMM: AREA Radio interviews with swiss Switzerland.

partners.

= Date: 15.3.2023
= \WWhat: Radio interviews with Renato

Julier and Natascha Martin, in
occasion of the media meeting
= Focus: Cities offerts

o |\

I
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KMM: Interviews in Napoli. Switzerland.

= Date: 17.3.2023

= What: Media conference during the
BMT fair in Napoli

= Focus: summer and RhB

= Partners involved: BLS, Il Girasole

Viaggi, RhB
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KMM: Media newsletter Swiss Cities.

= Date: 20.3.2023
= What: Media newsletter
Topics: news and event in Geneve,

Zurich, Basel and Bern
= Link

Tendenze e novita nelle citta svizzere,

Immerse alla natura, Sostenitil, INNOVATVE Ma ATeNe & CONSArVare i proprie Fadzion. Le
ot svizzere SOMIONdono per la qualith e la quaniith dele proposte N Campo culturale NOno-
stante le piccole dimensioni. Ben collegate @ & misura d'uomo SoN0 & Dase idealo per com-
Dinarg Nesplorazions Lrbana & 9scursionl In gomata

Per 100, 850 i, SMO &
Francesca Roval o Luv Beoggin
Tel. 02 7607 3203

Scarica la cartella stampa

Tutte le novita di Ginevra.

Riapre 1 Museo della Riforma dopo una
RGICHO MSTUTLPAZIONS @ $ 10MA in cima
monte & casa, | Saleve, con la nuova funl-
via per visitare il Glardino Botanico, pranzare
al ristorante © praticare civersi sport. E non &
finita qui. In autunnd Viens Insugueao Sci-
once Gateway. I portaie del CERN dedicalo
alla divuig sclentfica, progettato da
Renzo Plano.

W\
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Switzerland.

Basilea fa 13,

Con Mssograzione del premio Prizkar a
Davia Chipperfiela, 5000 ora 13 N archien
AN Gel PAesiQIce0 NOCNOSCMents ad
Sver vorso & Basles. S posanno amemar-
e | oo ecdicl o Campus Novartis, or
Apen0 al PUBKECO. © PASSENDRNT0 Der Rl |
Quanier O Bastea Fra lo novith i Garden
House Soll aschintio gapponese Tauyosht
Tane o Vitra Campus dowe, in atiesa del'n-
AWGUATIONE, VieNs DIOPOSta B MOsTa &
toma “Garden Futures: Designing wim
Nature”

Scarica i comunicalo

Mostre, pop-up bar e festiv-
al: la bella stagione di
Berna.

1 Cortro Pt Kive coletra il egame Ira arte
@ mafura con s coRvarione del famo sule 3
coling che 10 choondand ¢ con k mosira
“Tumo cresce”. § 21 marzo prence I via i
Fowtval Internazionale del Jarz con oive
200 concar. A lgho o bala s Gurten
menire Nel CONY0 SN00 a0 A0S0 8 osbis-
CONOD AMNSE O SER0A DAOVONOND Ja o i
MONA0. Nowith anche nel CA™po dela fs-
0razione o deiMowione dove § punts sl
comvivaita

Scarca | comunicato

A Zurigo la creativita batte i
cliché!

Zurgo, I O pU vivace dolla Svizzena, &
PrONta 3 sDarazzany On chore! Convrar-
MENto & QUANID UNO POSSA IMMaginare.
Semgre D PErSONe I Gk Wreorno nellin.
Suntria Creativa” (Archiletiura, muUsica, Gne-
Qaming © Moo alYD) rispetio & oh lavora nel
senore feanziano
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http://bitly.ws/BRG6

KMM: Radio Toscana interviews. Switzerland.

= Date: 27.3.2023
= What: interviews with Radio Toscana

= Focus: Geneve CERN, Trains
anniversary ans Sechselauten in Zurich

101



b+ 5
KMM: Event in Vatican. Switzerland.

= Date: 28.3.2023

= What: arrival of Mr Rossetti and dog
Magnum in Vatican (walking along
the Via Francigena from Brig to
Rome-Vaticn City)

= In coop with Swiss Embassy in
Santa Sede
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Promotion: Media Conference “Le donne e Switzerland,

I'architettura’.

= Date: 8.3.2023

= What: Conference of 4 women
architects (included Inés Lamuniére, di-
a, designlab-architecture, Geneva)

= Organized in coop with Arianna
Callocchia

= Where: Ordine degli architetti Milano

= Contacts: 150 in presence + 500 online

= Partner involved: Geneve Tourism

= Distribution of brochure swiss cities &
amos
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Promotion: Parliamo romancio!. Switzerland.

= Date: 10.3.2023

= What: Desk for collect email address
and distribution of brochures

= Where: Sapienza Universita di
Roma, Edificio Marco Polo

= Contacts: 50
= Distribution of ST brochures
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Promotion: Swiss Cup 2023 Golf club Marco Switzerland.

Simone.

= Date: 26.3.2023

= What: Golf competition at Golf club
Marco Simone

= Distribution of ST brochures

= Contacts: 100

= Partners involved: Appenzeller Bier,
Guarda Golf Hotel, RhB, STS,

Victorinox
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Digital: ST E-Newsletter March. Switzerland.

= Date: 13.3.2023 @ | consigli dei nostri partner.
- What: St E-Newsletter March Y

= Focus: Promo 2x1 & Camelie,
Locarno

av

= Link Lasciati stupire dalle citta Camelie Locarno

i |
svizzere: La rassegna si svolgera quest'anno per la

Con la Promo 2x1, viaggi in trenoEurocity  24esima volta dal 29 marzo al 2 aprile

a meta prezzo nei pil bei musei della 2023 al Parco delle Camelie di Locarno.
Svizzera spendendo la meta! Approfittadi 200 sono le varieta che verranno

questa offerta per visitare dal 9 marzo al splendidamente esposte, incomiciate da
16 aprile i musei, le diverse collezioni e le  un programma che prevede appuntamenti
audaci architetture della Svizzera! collaterali e momenti culturali.

Scopri la promo Scopri di pit
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France.
Switzerland.
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Campaign activation — Swiss Cities

Switzerland.

Partnership with the media “Détour

en France” (Print and digital)
Part of the KeyParner campaign

'DETOURS EN FRANCE & SUISSE TOURISME

'DETOURS EN FRANCE & SUISSE TOURISME
o (CPERATON SPECALE

PERATON SPECIALE

DECOUVRIR LA VILLE ET SES ENVIRONS A E- BIKE ! (B(5

Ville verte, Berne s'ouvre sur un décor de grande nature. Et quoi de mieux que le vélo 3
assistance électrique pour découvrir ses charmes ? Unique en Suisse, le territoire a concu
quatre parcours pour flaner sans effort dans les collines bernoises. Des itinéraires offrant
chacun un theme et une liste de magasins de produits locaux, de restaurants et de points
dintérét, avec des informations en francais. L'idéal pour des vacances a vélo |

Print : 1 advertorial double-page

Digital
1 native content & display campaign -
125'000 impressions

KPI

109'811 copies - 662'000 readers
250'000 impressions - 4'000 visits

Parfait pour une escapade

ucarrefour des
cultures latine
etgermanique,
Berne est plus.
quiune capitale
confédérale. Depuic
75 ans, sa place

institutionnelle L
vaut dabriter un pan majeur de la

culture suisse. La preuve ? Dés 1983,
e ville a été inscrite sur la liste:
dup:mmarm mondial par I UNESCO.
De la Barenplatz

etses terrasses
de cafés jusquia la riviere de [Aar, le
centre médiéval et classique déploie
six kilométres de rues 3 arcades,
Uune des plus longues promenades
commercantes couvertes d'Europe.
Elle abrite des boutiques propices &
De part et dautre
de Marktgasse, la rue principale, les

i shopy

ue, gastronome, muséale, verte
facilement accessible en train, tels sont les
atouts décisifs de la capitale fédérale suisse,
dotée d'un patrimoine immense comparé & sa taille.

Kramgasse méne i la collégiale [avec
le plus haut clocher de Suisse, 100m 1)
puis & U'hitel du gouvernement, sidge
de lassemblée cantonale.

LEs lon!imes ouvragées et
e sigcle, nombreuses

agrémentent a déambulation
Berne, ce sont
monmentau et des par
Limposan aas kel e

undeshaus, siége du gouvernement
lement suisses). le

jseumn et le Zentrum Paul
ta plus grande

Paul Klee, ainsi que les musées
dhistoire, d'histoire naturelle et alpin
suisse, raviront les fans diarchitecture
el de culture. Sertie dans une boucle
de UAar, Berne est également une
.\H?WD%green, considé
apitale L3 plus verte
jardin botanique et

I
le nrdmﬂr:rn:r: qui s'étendent
sur la ive droite de [Aar avec
unevue;plend' surla vieille
ville, charmeront les amateurs de
chlorophylle. Tout comme Le Gurten,
superbe sommet-belvédére ouvert
sur Berne, accessible en funicu
‘ony ajoute un large
resturants i tans des caves.
etdes transports publics
gratuits pour es hites séjournant au
moins une nuit [avec le Bern Ticket],
Uescapade 3 Berne devient un mustdo!

choixde

o

Le Ruban vert de Berne
- Balade nature et agricole
Tracée dans la campagne autour de
a ville, cette boucle de 59 kmva 2 la
rencontre des paysages verdoyants
et cultivés du territoire. Sitat quitté
a capitale, la nature reprend ses
droits et offre l'image d'un terrair bien
ordonné, entre fermes et vergers,
épiceries et cafés de village, points de
vue et foréts. Au menu  le site naturel
de Kniztal, le lac de Wohlen et un
formidable panarama sur les Alpes
bernoises [Eiger, Manch et Jungfraul
bern.com/fr/gruenesbandbern

(2]

Parcours panoramique de Frienisberg
> Litinéraire a grand spectacte
43km scénia quiattend

Boucle du temps de Laupen
> L'éloge de la lenteur

les cyclistes engages sur cet itinéraire,
au nord-ouest de Berne. Les petites
routes-belvédéres empruntées offrent
des vues plongeantes sur Berne et les
sommets alins. Le panorama e plus
spectaculaire

dont nous révons tous? C'est ce que
propose ce parcours facile de 31 km,
tracé a Lovest du canton de Berne,
prés de la vile de Laupen et de son
chiteau avec sa nouvelle chambre
dhitel.Un atravers

L& tour Chutzenturm, Par Deautemps
on peut voir le Titi, e Moléson et le

naturelle secréte.

(hamps etuillages, en sarrétant

Routes des légendes du Gantrisch
> Gorges et foréts féériques
Ce circuit de 64 km met le cap sur le
parc naturel du Gantrisch, au sud de
Berne. Ce territoire de canyons et de

foréts dominé par la chaine du Gantrisch

est un terrain de jeu grandeur nature

pour une boucle de deux jours émaillée
de point dintérét...égendaires :le
mythe du moine sans téte prés des

gotter 12 tradtonnelle Berner Pltte
l«assiette bernoise» et e laissant
filerle.

berg:

R
Uhistoire du seigneur de Rabbental; celle

de Uhomme de feu d'Hinterfultigen
b

INFOS PRATIQUES
ronire Berne  TOW Ly au départ deParis gare de Lyon. Dilon,

Belfort-Montbéliar

uis train

intercités | nu-um. Compter n S ae e depuis P

-l
rlnrnrillnrnhlﬂmr bern.com/tr
isse com/berne

“gantrisch

—
e

OFFRE DE RESERVATION
4 jours et 3 nuits sur les qualre parcours
incluantte ransport des bagages

J—
[ —

Suisse.




Campaign activation — Swiss Cities.

= Stand at the contemporary ArtFair/Art Paris

together with Basel Tourism.
« Date: 29t of March — 2" of April
- Location : Grand Palais Ephémeére
= Goal: Promote the cultural offer and museums

of Switzerland with a focus on Basel
= Distribution of AMOS and Hotel Cooperation
brochures (Spa, historic, and Design) as well as
many brochures from Basel and its museums
= Presence of the hotel "Les Trois Rois" to promote a
specific offer to the visitors of the Fair
= KPls:

= 67°00 visitors expected
= 130 galleries from 23 countries

Switzerland.
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KMM — TV report.

= Echappées Belles, La Suisse de village
en village. Leading TV program about

travel, culture, people, traditions.

= Date: 4th of March,

= Content: one episode (90 minutes) about
Swiss mountain villages

= Traditions (Silvesterklause, cheese, dances
and music), craftsmanship, festivals (Belle
Epoque Kandersteg, Ballons Festival Chateau-

d’Oex).
= KPI:
= About 1°000'000 viewers (+ replays)
= Watch the episode (available in France) or on
Youtube.

Switzerland.
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https://www.france.tv/france-5/echappees-belles/echappees-belles-saison-17/4650787-suisse-de-village-en-village.html
https://www.youtube.com/watch?v=w4b9XRhWUpg

KMM — Media event.

= ST Swiss cities media event, in
collaboration with Basel, Geneva

and Zurich.

= Date: 8th of March

= Location: Hotel Lutetia, Paris.

= Objective: Presentation on the three
cities, with a special focus on the
proximity of nature and water, followed
by a lunch.

= KPI: 17 key medias participated.

Switzerland.
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KMM — Media event.

= «Les rencontres de la presse
ADONET» - presence of the media

team

= Date: 29th of March.

= Goal: once a year, The Association of
National Foreign Tourist Offices in France
(ADONET), organizes a day during which
TO tourism media and influencers can
meet and exchange

= KPI: « Speed meetings » with 25
contacts.

Switzerland.

112



KMM — Top Coverage.

= Art de vie — Escapades, L’autre Suisse
2 pages article in Elle Magazine and

elle.fr.

= Date: 4" of March 2023.

= Content: Festivals, bars, design hotels,
boutiques, etc. Everything that can be done «
beyond the clichés » in the Swiss cities.

= KPI: About 4'000'000 contacts.

= Link to the article.

Switzerland.

LAUT

Bars dphémires, fstinals arty, hitels des

/4 =
postale, la Suisse cultive un mode de vie FESTIF ¢ CULTUREL
aéconnu mais exctrémenent désirable. Parconrs fléabeé.
PARSOI ON, FLORENCE DE MONT &1 JULIA DION

INE DELOS avec MATHILDE CART(

113


https://www.elle.fr/Loisirs/Evasion/Visite-de-l-autre-Suisse-festive-et-arty-4110141
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KAM — Travel fair Fitour — Aurillac. Switzerland,

= Travel fair organized by Fitour, a travel agency network in
Central and Southwestern France.

- Date /location: After Brive-la-Gaillarde in Nouvelle-
Aquitaine in January, March 25th in Aurillac (Airport) in
Auvergne

= Objective:
= Promoting the Fitour trip package in Switzerland (focus

on panoramic trains - dates in June and October. New
tour on the Riviera Vaudoise for the occasion).
= Promoting Switzerland and STS through 3 conferences

= KPl and results: about 1000 visitors / June trip fully

booked / October soon full and opening of a new tour.

114



Y,

- _
b+ 4

V4 WNON

SCIB - Pure Meetings & Events. Switzerland.

= “Pure Meetings & Events» - presence of
the SCIB team.

= B2B platform with and without pre-scheduled
appointments.

= Target: agencies, corporates, assoc.
= Date: 16" of March 2023
= KPI: 25 contacts with clients (6 new ones)

- Registered partners:
= Geneve with hotel partner

= Lausanne with hotel partner

= Davos

= Montreux

= Olympic Museum & Sandoz Hotel F.
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SCIB - Study Trip to Davos & Basel.

= Study trip to Davos and Basel

= Program of the trip:

= Davos: Site visits and its MICE assets,
various activities in the snow

= Basel: discovery Basel in a day: stroll in the
old town, site visits, Lackerly tasting

= Participants: “Team Amex” — winners of

a past event that included a competition

= 5 account directors of American Express
Meeting & Events

= Date: 24 -27 March 2023

Switzerland.
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SCIB — Webinar : New hotel & event venues. Switzerland.

= Webinar: New hotel & event venues

= Content and objectives:

= A 20 minutes presentation on recent hotel
openings and reopenings

= Customers can register for live participation
or replay.

= Participants: agencies & corporates ‘ S O B
= Date: 30" of March 2023 Participez & notre webinaire du jeudi 30 mars a 09h30
* KPI: 29 live participants & 73 clients who .
. . ouveautés événementielles en Suisse : on fait le point.
WIShed to recelve th e re p I ay & Le Suisse Convention Bureau vous présentera dans ce 1er webinaire de I'année les
. derniéres nouveautés dans plusieurs grandes villes de Suisse, des ouvertures d'hétels
p rese ntatl O n pour vos séminaires ou incentives a la montagne et quelques hétels atypiques dans des

destinations plus petites.
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KMM/Digital: Altesch Arena @Volta Ao Mundo.  switertana.

= In January, a journalist and photographer from
"Volta Ao Mundo," a leading travel magazine,
participated in a media trip to explore winter snow
activities in Aletsch Arena.

e . -~ = |
> Bk 2 ] ll‘ 4 r’ll ,.I f |
= ; PR

d d el 9 e con-

cizado, emigrou para os Estados Unidos em 195

A FORCA DA NATUREZA
NUMA DAS MAIS BELAS
ESTANCIAS DE ESQUI
DOS ALPES SUICOS

= The trip resulted in a stunning 18-page feature on
Aletsch Arena in the magazine’s March edition,
including the cover story.

cor

rico banqueiro inglés

alista as capas

= "Volta Ao Mundo" is renowned for its high-quality : | g\
publication standards, providing readers with ;| yuus  umann, o/t
engaging travel stories and captivating visuals. :

P
Timing: March 2023
Media contacts: 36’305

@ Marketing contacts: 450000
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BTL in Lisbon: biggest tourism fair in Portugal.  switzertana.

= Opportunity to network with fellow professionals
in the tourism industry at the largest tourism fair in
Portugal, the "Bolsa de Turismo de Lisboa”.

= More than 1’400 exhibitors, 75 international
destinations and a total number of 63’000 visitors.

= "Volta Ao Mundo" magazine's exclusive Switzerland
edition was distributed and prominently displayed at
the fair on the magazine's booth, attracting the
attention of attendees and offering a glimpse of
Switzerland's stunning beauty and attractions.

Timing: March 2023
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Fribourg Region video advertorial. Switzerland.

= A famous Spanish travel journalist

produced a 4’ video with the
highlights of the region and

distributed it on top newspaper:
= Home of elperiodico

= BC at viajar.elperiodico.com
= Reels on FB, |G and Twitter

= Second life for the guide Friburgo,
una region que sabe a queso

Timing: March 2023
Marketing contacts: 442’000

Destinos

VIDEO | ;Estas preparando tus préximas vacaciones? Este destino de Suiza te va a enamorar

VIDEO | ;Estds preparando tus
proximas vacaciones? Este
destino de Suiza tevaa
enamorar

Recorremos en coche eléctrico diferentes rincones de esta region del pais alpino

B £ Youlube [2

Queé visitar en la ciudad de Friburgo
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KAM: Webinar with Travel Expert Academy.

= After the participation of more than
450 travel agents in the eLearning
program last month of February, the
10 highest scoring participants

attended a webinar about the GToS, e
the GTTOS, the STA and MySPrO RETO - "Se mas Suizo que
= A Kahoot with fun questions was el Matterhorn’

held, raffling a flight for 2 people

Timing: March 2023
Marketing contacts: 10 travel agents
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Top Coverage Viajes National Geographic. Switzerland.

= 18-pages article about the regions
of Bern and Lucerne, including
Schilthorn, Jungfrauregion, cities of
Bern and Lucerne & Pilatus

= We did not get the award for best
destination but a Special Mention in
the category of Best European
Destination

Media contacts: 526’994

Ry
¥

LA GRAN RUTADE (%"
BERNA A LUCERNA  #%

VIAJES

\TIO|
GEOGRAPHIC

PREMIO iz
LECTORES

2023



Roger Federer's spot in Spain. Switzerland.

= Our Heidis Modernos shared RF video
reaching 348’399 followers

= The Swiss Embassy, Consulates and
the Swiss School in Barcelona shared it
to nearly 20°000 contacts

= A NL was sent to our media and trade
contacts with 3°'372 subscribers

= Touroperators Atrapalo and Catai also
published the video reaching 46'000
followers

/ g\ﬁ/switzerland )
\ viar mensaje & escive un comentario QOB ®®

This script just
ien’t :J‘,\.Ml

Media contacts: 417’771
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Roger Federer's spot in the Spanish media. Switzerland.
= Marca.com, online sports newspaper, VIAES me
850°000 contacts E@E%E\/’?[[E;EEEE\(%? wEmlﬁviaje de una vida con Roger Federer
- Revistavanityfair.es, online lifestyle IRENESDRE R | i e

magazine, 759186 contacts

= Viajes.nationalgeographic.com, online
travel magazine, 417°601 contacts

= Mundodeportivo.es,

online sports newspaper, 350°000 contacts
= Oxigeno.es, online outdoor magazine,
137'500 contacts

= Puntodebreak.com, online tennis magazine,

133’000 contacts

Media contacts: 1’569°000
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VIP Fam trip Inghams/Hotelplan, Travel Weekly. switzeniana.

= ST and STS were key partner of
Inghams/Hotelplan and Travel Weekly for
annual winter fam trip for high-level
representatives of main distribution partners
and other leaders in travel trade

= 23 CEO and business owners participated
from 19-23rd March 2023 in Grindelwald

= Supported by Jungfrau Railways and
Jungfrau Region

= Presentations by ST (Corinne) and STS

= Roundtable discussion on sustainability
topics, successes and challenges
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TTG Activities x STS.

= TTG Digital Activities

= Solus Email TTG February / March
/ April

= TTG Feature February
“A golden opportunity”

= Midday Bulletin Takeover March

= Competition Package 6 weeks -
Roadshow STxSTS April

- Webinar Package to follow

TTG DAILY

Hi CHIoé, here's your daily TTG news round-up 08 March 2023

Bristol airport resumes flights after earlier snowfall delays
Border Force officials set for fresh walkout next week

Changing path of peaks: which trends are here to stay?

TTG's Fairer Travel Week to return July

IWD: 'It's a pleasure to see travel moving with the times'

Rzymowska: 'Women at the top have needed to be brave'
Trailblazing tour leader inspiring others to follow her path

The Tui pilot on a mission to get more women into aviation

Heathrow fails in bid to almost double its passenger fees

Europe's airports 'by and large ready' for summer surge

InteleTravel expands into Ireland with 200 new members

SUBIACs You want the WTimate Swileriand exparince?
Date  Wednesday. 15 Masch 2023 ot 090248 Greemwich Mean Time
From: TG Partnens

T Chise Schenkel

tts [ eoia] TIG PARTNIR CAMPAIGN
You mant the uitmate SwLzerland experience - pancr ama, cenvenierce,

‘accessiiity, dversity and Swissness? Then come and discover with Swiss.
Traved Sy X of the

Trains, buses.
and boats are Gesred LD 1o take travellers 10 their deatinations - comfortably
and right 0n time. Navigating the workd's densest ransgort network, trains run

" nd atter every howr and
¥ heur. Hep cn Board - ' merth & Laarn mere about the diferent greducts
such s e Swiss Travel Pass here.

How dous # fes 1 2 & 5y or & ey Walkch e P episcce o Excefence Talk and frd oxt

o wtent epsace. ‘ oecn
Sevvce” b scrven Becaste

James Bone i 3 aho. .

Tk The oo howts ol Bond lock.

Nanraty, oo Bt

ot 7 e o P o 0 v B et e arcnd

Oow P T Systen

S Traewt

i

now.

A golden
opportunity

The sew GoldenPass Expeess has sedefined the travel
expetience betwoen [nterlaken and Moatresx

SWISS ROADSHOW TO OFFER
ATTRACTIVE PRIZES

Switzerland Tourism and Swiss Travel System have
teamed up to host roadshows and give away top prizes

oanEE o

b
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Switzerland.
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Cities Promotion x Suitcase.

= A Swiss melting pot “The Best Swiss
Destinations for Food’ — all year long promotion
for cities with Suitcase

- KP: Geneva, Basel, Lugano & Locarno,
Montreux & Lausanne, Zurich, Lucerne,
Victorinox, BMC, Swiss Wine

= First 8-page print publication (+ 2 DPS) about
Geneva, Basel & Ticino has been published in
mid-March inlc. Swisstainable message

= March, April & May, distribution of online & social
content (2x reels per region) so that every
partner gets their amount of visibility

= Stand alone e-Newsletter to 275k
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Mountain Travel Symposium — Banff, Canada.  switzerianc.

= March 25 - 31, 2023

= Largest winter conference in the industry

= Part of our Winter campaign (3 partners,
Zermatt, Interlaken, and VALAIS Matterhorn
Region

= Sponsorship with branding towers, branded door
clings, social media posts & exclusive Raclette
reception

= 10-minute Swisstainable presentation by
Oliver Weibel at the general session

= 1:1 meetings (15)

= Overall participants: 1000

= Raclette reception: 51 selected buyers
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Stovell House Event - Tampa. Switzerland.

= March 8, Tampa, FL

= B2C event at Stovell House-Members only
club

= Very high-end crowd (Entry fee 20k, 3k yearly)

= Access thanks to great rel. with TO Exeter Int.

= 57 registered, 54 attended

= Promotion on house’s channels (web, SoMe &
emails)

= Swiss cheese & wine tasting, followed by 45
mins Switzerland presentation

= Result: Stovell House ‘23 group trip
destination will be CH (Sept.)!
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Edelweiss Event Tampa.

= March 14, 2023

= Tampa, FL

= Agents event together with LH
Group promoting Edelweiss’ TPA-
ZRH flight

= “Vino & Paint” evening, presentation
followed by painting (guests had to
draw an edelweiss)

= 31 agents attended

Switzerland.
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Media Top Result: Elle Québec.

= Elle Québec, www.ellequebec.com

= Date: March 8, 2023
= Journalist: Carolyne Parent

= Title: 6 bonnes raisons d’aimer la Suisse

= Contacts: 169 k uvpm
= Featured: Zermatt, Aletsch Arena,

Fondue finder, Lausanne, Vevey, Hétel
des Horlogers, Hotel Grace La Margna,

Mandarin Oriental Palace

g

Sl
2=\ - '§ N
Z A

Switzerland.

ELLE Q

6 bonnes raisons d'aimer la Suisse

Ski, gastronomie, féerie... Le pays des Helvétes nous fait du bien tout I'hiver!

GLISSE ALPINE e A
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Media Top Result: Elle Québec. Switzerland.

= Elle Quebec, www.ellequebec.com
- Date: March 29, 2023 ll()\\'llcadingt()thcS\\'iss.l\llg:.ltlc]pcdt().\lcnd.\l)' Broken
. Journalist: Isabel Slone nthcay 000 howsndof s ptnts e s tothe Sy s athe st il s s o bl e e A et oo
= Title: How Heading to the Swiss Alps
Helped to Mend My Broken Heart

= Contacts: 169 k uvpm
= Featured: Zurich, Davos, Bad Ragaz
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Media Top Result: Who What Wear. A
=« Who What Wear,
www.whowhatwear.com G

= Date: March 8, 2023

= Journalist: Erin Fitzpatrick

= Title: 6 Ski Brands Everyone’s
Wearing on the World’s Chicest
Slopes in Switzerland

= Contacts: 1.5 m uvpm

= Featured: St. Moritz (Kulm Hotel)

6 Ski Brands Everyone's Wearing on the
World's Chicest Slopes in Switzerland

by ERIN FITZPATRICK f @ ~ l:]

ST LS - ,
PHOTO: @FANNYEKSTRAND
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Media Top Result: Men’s Health. Switzerland.

= Men’s Health, www.menshealth.com

P o R ——— —
= Date: March 24, 2023 | Went toSwitzerland on aMission toHave the Gayest Trip of All Time

How queer-friendly is the famously neutral country? To find out, | embarked on a quest to have as much gay sex as possible.

= Journalist: Zachary Zane

= Title: | went to Switzerland on a
Mission to Have the Gayest Trip of
All Time

= Contacts: 26.5 millions uvpm

= Featured: Lausanne (Lausanne
Palace), Bern, Zurich, Arosa & Bad
Ragaz (Grand Resort Bad Ragaz)

Mass layoffs.
Greenwashing.

Market volatility.

Perception can be reality, especially in
today's world
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Media Top Result

Elle Québec: printed edition
Date: March 27, 2023
Journalist: Carolyne Parent
Title: Ces musées qui nous font
saliver.

Circulation: 685,000

Featured: Alimentarium Vevey.

. Elle Q

uébec.

~\ \ Y V\’\ \ N
CleS MUSELS
AN i . 4 VAN

qui nous font SALINTIR

Réflexions autour de la boustifaille et tour d’horizon

des musées consacres  la gastronomic du monde, 2 commencer
par Garum, qui c€lebre 1'art de bien manger  lialienne.

Texe CAROLYNE PARENT

106 sisqurmsc.com

U CCEUR DE YIDENTITE DYUN PEUPLE, il y a une langue,
un territoire, une histoire, des traditions, une prataque
artistique en partage. 1| y a auss une cutsine et une
gastronoenie. «Dis-miot ce que tu manges et je te diri qui tu
s Apris tout, Cest certainemnent i table qulon se dévoile ke
micux, et les plats quion y dépase ne nous révilent pas moins.
Dans son Histore de lo ansine famifale de Qhafbec, un ouvrage
danthologe en cing tomes, assurément ke fruit d'une grande
passion, [ex-chef aubhergiste Michel Lambert raconte combien
nos spécialaés culinaires résulicnt du métssage avec aelkes des
Premsires Nations (Kive, gibier, ssce aux petits fruits, mass
et sirop dérablef), des colons francais et britanniques, sans
oublier les loyalistes, qui nous ont légué leur se pre. Ce plat
de Nouvedle-Angleterre, qui pouvait égalerment étre composé
de viande en dépit de son nom {spté de b mens), et dever
notre cipaille, puss notre six-pdtes. Toens dond
Au 21” siécle, notre table se nourrit plus que jamais des
cuisines du monde, délicieuse contribution au vivre-ensemble
des és issues de limmigration. Parkez-en 3 Adelle:
Tarzdwchi, immi syrienne et cofondatrice de fentrepeise
les Filles Fattoush, qui réveille nos pagpilles (et notre conscience
sociale) ai moyen de ses recettes et de ses produits. Bref, cuisine
et x évoluent, senrichi se telescop mas
isent oy ines, notre appxr Etqudle

belle rmatiére 3 musée!

UN APPETIT CROISSA NT POUR LE TERROIR

De par ke monde, il emble daillours quune volonté de mioux
faire connaftre b cuisine du terror s'éveille. Aux ofieés de
musérs et décomusées qui fat leur beurre d'un aliment en
partiubier — cest ke cas du Fumoir dAntan pour le hareng
(Tes-de-Ex- Madedeine), du rrmsée Ciap Noodles pour kes ramens,
a Yokohama (Japon), ou encore ke Musée de b Frite, 3 Bruges
(Belgique) — apparaissent des ternples culinsires qui ratissent
large. Amnsi, en 2019, neuf ans aprés linscription du repas
gastronomique des Francais au patrimoine immatériel de
FUNESCO, Lyon s dotait d'un vaste ensernble récréogour-
mand, b C2¢ internationale de b gastronomie, sur un site
quia fréquenté jadss Francois Rabelats, ke pére de Canpantur.
Cela augumit baen! Au printernps dernier, Dijon inangurait
s propee Cité, celle-la valorsant, de plas, ke vignoble de la
Bourgogne. (Voir fencadré: «Saif d apprendrets)

VT O GRACK ESIT DML MINTARIIM, GRSV BTG £ VIS ODR LA CIONA, CT NTERWTIOMALE 06 W GASTUOMOME (T0EVI

Switzerland.
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KMM: Influencer family: @rowley.adventures.  switertane.

rowley.adventures Following v Message  +2  eee

1,766 posts 199K followers 986 following

Rowley Adventures
Digital creator
We are a travel adventure family full of stoke, living out of a dream
IF YOU'RE SCARED, DO IT SCARED #TutuShredder
& Nick@RowleyAdventures.com

= Date: March 3 — 21, 2023
= Unpaid collaboration with GoPro T i

= Influencer @rowley.adventures ol N ¢ BC

X Games As... FUCK ALS Canada i1 Chile k= Sayulita B-¥ Kazakhstan ...

The now 6-year-old girl "Cash” e

B T

B POSTS @ rowley.adventures Watching her finger shred, visualizing

what she wants to do is in my opinion a whole different level

n
Sta rte d S I l OW b O a rd I W S e = 3 of her shredding. It's a visual expression of her mind thinking
before she drc Proving that she is fully en d to what
n I 1EN I l g Cashy Hits Her Firgs [ AT oror s i el cned o
e umpLineln than we thought.
I

* with pro action sport athletes. I'd stand on the pipe, at the

.
s rolli
. Swi zeft'la_rac\l * skatepark, etc watching these men and women literally talk
P

ome i to their friends, filmers or coaches, say what they want to
¥ N ‘ﬁi = = do, and many times use finger shreds to explain. Now being
X > 4 able to spend time shredding with my daughter, this is a
Z z F moment, that for me gives me the biggest smile. It's not the
s 1 {5 riding although that definitely makes me stoked too!
] I I ] t []
L]
" " " " puts into creating and planning her runs; she is nothing
n short of a composer. As an early childhood professional, |
| | would never have thought a three year old was capable of
- that, but she proved to me it's possible. How lucky are we

1 (Nick) say all of the above coming from a career of working

So here's to you little Cashy. To visualizing, to seeing your
lines, to dreaming big and accomplishing anything you set
your mind to! #RowleyAdventures #TutuShredder
#InLoveWithSwitzerland #GoProFamily

#laax #halfpipe #liveyourdreams #doitscared

#dadlife
#gopro #goproherol1 #truetothis #weridetogether
6d

9 magnoliawinz ‘Truly the most amazing part about ¢,
seeing my little in her chosen sport is the creativity she

to watch this magic unfold?!

6d 17likes Reply

—  View replies (1)

[]
L ‘ katbonson It's amazing to see someone so younginage ¢,
| be able to visualize what they want to do and then go
L] L) y about doing it pretty much as they expected.

2 oQv Al

° @8 Liked by bonga_divine and 7,981 others

6DAYS AGO
P A
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KMM: Influencer super moms.

= Date: March 3 — 20, 2023
= Unpaid collaboration with:
= @elysesaugstad US
= @codytownsend US
= @jackiepaaso SWE
= @reinebarkered SWE
They are all professional skiers and shot a movie
called "Super Moms". The film as well as their

social media is about Elyse and Jackie being
mothers and pro skiers at the same time. We

hope that the film will be accepted by the Banff
Mountain Film festival and shown next summer.

= Total followers US: 280.7K
= Partners: Lucerne, Andermatt

codytownsend & Following v Message 4R eee

2,061 posts 213K followers 1,196 following

Cody Townsend
Athlete

jokes. Co-founder of @arcadebelts
linkin.bio/codytownsend

Followed by amieski, markymath, alexstrohl + 17 more

My 1st Ultra POV Pole M...

)
7' 3

THIS IS WHAT
HAPPENS WHEN YOU

SKIWITH S % = ¢

Professional Skier. 2., Currently on @the.fifty.project. | make ski movies,

W\
\ ~
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Switzerland.

, companies, and

141


https://www.instagram.com/elysesaugstad/
https://www.instagram.com/codytownsend/
https://www.instagram.com/jackiepaaso/
https://www.instagram.com/reinebarkered/

Successful Meetings University (SMU) Switzerland.

International, NY C. March 13 - 15, 2023

= Marriott Marquis NYC

= Opening networking reception followed by
1.5 days of one-on-one meetings

= Total of 7 partners attended:

= Zurich CVB & The Dolder Grand, Lucerne
CVB & Radisson Blu Andermatt, Kuoni
Tumlare & 25hours Hotel, Geneva CVB

= SCIB & GVA had a total of 24 meetings

= 126 planners & 203 suppliers (130
exhibiting companies)

= 8 new contacts / 35 new companies

142



\-\”/‘

I
== § )
ZWNON

An evening with Prestige, NYC. Switzerland.
March 21, 2023

= The Langham Hotel, NYC

= Prestige Global Meeting Source
iInvited their local clients

= Mingling & networking

= Part of SCIB’s partnership

= 14 exhibitors / 41 registrants
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KAM / KMM / Promotional.

Wee Travel Event in Fortaleza

March, 6th.

= Wee Travel is the best travel agency in
Fortaleza-CE on luxury segment.

= Switzerland Tourism in partnership with
Wee Travel promoted a dinner on March,
6th at the house of Wee Travel’s owner.

= 35 guests: media and potential customers.

= ST offered as experience with swiss wine
and a local sommelier.

= ST Presence: Fabien Clerc and Natalia
Leal.
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Switzerland.
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Turismo da Sui¢a, em parceria com a Wee Travel,
apresenta novidades do destino em Fortaleza

O Turismo da Suiga no Brasil, sob diregdo de Fabien Clerc, promoveu, nesta segunda-feira,

6, um jantar exclusivo para apresentar tendéncias em viagens para o destino neste ano de
2023. Com apoio da agéncia Wee Travel, os convidados foram recepcionados na residéncia
de Natalia Abreu. A ocasido foi regada de vinhos suicos, com harmonizagéo realizada pelo O Tapis Rouge pode divulgar o seu
sommelier Karime Loureiro. Confira como foi o encontro! evento! Entre em contato conosco.

Fotos: Natanael Feitosa
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KAM / KMM / Promotional. Switzerland.

Wee Travel Event in Fortaleza

@ somoswee 2h

robertafontelles_philomelv

@somoswee @nataliaabreu **

Enviar mensagem
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KAM / KMM / Promotional.

Wee Travel Event in Fortaleza

Between March, 7th and 9th.

= Wee Travel promoted an event between
March 7th and 9th to introduce the
destinations and hotels to the final
costumer.

= The event took place at Gran Marquise
Hotel

= 100 costumers during the 3 days of event

= Switzerland Tourism offered an experience
including swiss wine and chocolate.

= Geneva Tourism supported the activity
offering 2 ON for a raffle.

= ST Presence: Natalia Leal

Switzerland.
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KAM / KMM / Promotional.

Wee Travel Event in Fortaleza
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KAM/KMM: Switzerland Travel Experience Brazil switzerana.
2023.

March 13-17, 2023

= Road show format with 4 days agenda,
hosting 6 events in 3 cities Sao Paulo,
Brasilia, Curitiba.

= Firsttime b2b & b2c events in the
agenda.

= |nstagramable backdrop with theme
around cities, summer bike & hidden
gems

= Post cards with QR Code leading to
Trade Corner and/or Media Corner

= Launch of Sales Manual 2023 — Digital
version

= Team Building activity with giveaways
for group winner.
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KAM/KMM: Switzerland Travel Experience Brazil switzerana.
2023.

March 13-17, 2023

= 16 Swiss Partners:
= Crans Montana Tourism
= Guarda Golf Hotel & Residences
= Interlaken Tourism
= Jungfrau Railways
= Jungfrau Region
= Lake Lucern Navigation Company
= Lindt Home of Chocolate
= Lucerne Tourism and Titlis
= Luxury Hotels & Homes

= Pilatus
=  Romantik Schweizerhof Hotel
= Schilthorn

= Swiss International Airlines
= Swiss Travel System

= Swissminiatur

= Zurich Tourism
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KAM/KMM: Switzerland Travel Experience Brazil switzerian.
2023 — B2B Stats.

2% 171 agens

Different markets
1 3 reached

23 Min each session
3

2 1 h Days b2b
events Winner prizes:
round of - Victorinox
36 meetings . Lindt

Partners’ small giveaway .
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KAM/KMM: Switzerland Travel Experience Brazil switzerana.
2023 — B2B Photos.
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KAM/KMM: Switzerland Travel Experience Brazil switzerana.

2023 — B2C Stats.

® _©O Journalists,
..- 9 5 influencers and
dh opinion makers.

Guests from Sao Paulo, Rio de Janeiro,
Brasilia, Curitiba, Londrina and Florianépolis.

10478 MIO Media contacts
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KAM/KMM: Switzerland Travel Experience Brazil switzortane.

2023 — B2C Photos.

= . Ziirich,
LISWISS v ity & ieerand.
LUZERNZ . LAKE_.
. ] EILUCERNE ??H‘MGS
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KAM: Sales Manual 2023.

March 14, 2023

= Launch of the ST Sales Manual 2023.
= Theme: Hidden gems.

= Key Partners:

Crans Montana Tourism
Geneva Tourism
Jungfrau Railways
Lucerne Tourism
Schilthorn

Verbier Tourism

Zurich Tourism

= Accommodation & Gastronomy Marketing: 22 hotel
partners.

= StraPa: Europcar & Chauffeur Drive, Eurotrek, GTOS
& GTTOS, Out and Abou, SCM Kambly, Swiss
International Airlines, Swiss Travel System, Swiss
Wine Promotion, Zurich Airport.

#INLOVEWITHSWITZERLAND

Experiencia; Suica

MySwitzerland.com

Switzerland.
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KAM: Blue Papaya Famtrip. Switzerland,

Crans-Montana, Zermatt, St. Moritz

March 08-17, 2023.

= Famtrip as result of winter sales incentive
campaign in partnership with Blue Papaya
Travel.

= 6 participants: 2 Blue Papaya + 4 travel agentes.

= Travel agencies: Trip Experiences; Isabella
Lucas Viagens; Flytour Uberaba; Skyler.

= Partners involved/promoted:

= Crans Montana Tourism; Guarda Golf Hotel &
Residences;

= St Moritz Tourism; Kulm Hotel St Moritz; Grand Hotel
Kronenhof Pontresina; Badrutt’s Palace;

= Zermatt Tourism; Grand Hotel Zermatterhof; Mont
Cervin Palace, Monte Rosa & Schweizerhof ;

= Swiss Internation Air, Swiss Travel System;

@ bluepapayaski and bluepapayatravel

bluepapayaski Localizada no coragdo da Europa, a !
um pais com paisagens deslumbrantes, gastronomiz
inesquecivel e lar de algumas das melhores pistas d
do mundo.

E é claro que a Blue Papaya iria aproveitar a época p
para visitar a regiao e selecionar dicas - em parceria
Turismo da Suiga - que todo viajante precisa saber.

9 Guarda Golf: possui um campo de golfe planejad
jogador Jack Nicklaus - que no inverno se transform
area onde criangas e esquiadores iniciantes podem
primeira experiéncia na neve.

9 Grand Hotel Zermatterhof: conta com um restaur
Estrela Michelin e também é recomendado pelo guia
Gault&Millau.

9 Kulm Hotel St. Moritz: foi o primeiro hotel da cida
isso, € um dos mais tradicionais e importantes da re:
gastronomia também surpreende, com restaurante
comandado pelo chef argentino Mauro Colagreco, q
uma estrela Michelin e 17 pontos Gault&Millau.

9 Badrutt's Palace Hotel: une a tradi¢ao e a elegén
uma propriedade emblematica que ja foi diversas ve
hospedagem do icénico diretor Alfred Hitchcock - e
possui um quarto com seu nome e toque estético

Para conferir mais detalhes dessa viagem, veja noss
destaque "BP na Suiga".

@ Add a comment.
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KAM: Experanto Latin America Famtrip.
St. Moritz, Interlaken, Bern, Zurich

March 19-26, 2023.

= ST Brazil supported the famtrip to St Moritz and
Interlaken organized by Experanto Latin America
with STP and barter rates for agentes to fly
Swiss.

= 7 participants: 1 Experanto + 6 travel agents.

= Travel agencies: AG1 Travel, Chez 21, Ellystur,
Infitine Turismo, Inper Agéncia de Viagens,
Zume Travel.

= Partners involved/promoted:
= St Moritz Tourism (and local hotel partners) and Victoria-
Jungfrau Grand Hotel & Spa in Interlaken, both
represented by Experanto Latin America in Brazil); Hotel
Bellevue Palace Bern; Widder Hotel Zurich;
= Swiss Internation Air, Swiss Travel System;
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KAM: Individual Famtrips support. Switzerland.

March, 2023.
= During the month of March, ST Team supported 3
travel agentes with visits to Switzerland:

= Ellystur (virtuoso)
= Goiania, Goias
= Cristina Arataque, co-owner/ travel designer
= Swiss partners support: Baur Au Lac, Swiss Travel System.

= Infinite Turismo (virtuoso)
= Ribeirdao Preto, Sdo Paulo
= Alexandre Clemente Neto, owner/ travel designer
= Swiss partners support: Baur Au Lac, Swiss Travel System.

= Linus Travel
= Brasilia, Distrito Federal
= Renato Dantas, co-owner/ travel designer
= Swiss partners support: Jungfrau Region, Jungfrau Railway,
Romantik Hotel Schweizerhof, Swiss Travel System.
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KAM: ST, STS & TT Operadora travel agent

events.

March 28, 2023
= Training event in Porto Alegre, RS
= Dedicated training presentation to around 60
travel agentes from Porto Alegre and
surrounding cities;
= Topics: Summer & Swiss Travel System;
= Dedicated Q&A session;
= Speakers/presenters:
= ST Brazil: Mara Pessoa, Trade Manager
Brazil.
= STS team: Jennyfer Cirignotta, Market
Manager ltalia, Espanha, BeNelLux e Brasil.
= TT Operadora team: Pablo Bernhard, CEO.

Switzerland.
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KAM: ST & STS Training Rio de Janeiro.

March 29, 2023
= Dedicated training presentation to around
20 travel professionals from Kangaroo
Tours team and invited agents (online) in
Rio de Janeiro, RJ.
= Topics: Summer & Swiss Travel System;
= Dedicated Q&A session;
= Speakers/presenters:
= ST Brazil: Mara Pessoa, Trade Manager
Brazil.
= STS team: Jennyfer Cirignotta, Market
Manager ltaly, Spain, BeNelLux and Brazil.

Switzerland.
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KAM: ST, STS & TT Operadora travel agent

events.

March 30, 2023

= Training event in Rio de Janeiro, RJ

= Dedicated training presentation to around
100 travel agentes from Rio de Janeiro;

= Topics: Summer & Swiss Travel System;

= Dedicated Q&A session;

= Speakers/presenters:
= ST Brazil: Mara Pessoa, Trade Manager

Brazil.

= STS team: Jennyfer Cirignotta, Market

Manager Italia, Espanha, BeNelLux e
Brasil.

Switzerland.
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KAM: Online Training Flot Viagens. Switzerland.

March 31, 2023

= Dedicated online training
presentation to Flot Viagens team;

= Topics: Summer & Swiss Travel
System,;

= Dedicated Q&A session;

= ST Brazil team: Mara Pessoa.
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KMM: Media Trip @seliganoroteiro. Switzerland.

Between, March 4th to March, 10th,

= Andreé Phillipe and lllan Neustadt —
691K followers

= Trip to promote winter season

= City Breaker.

= ST Support: STP, 06 overnights,
program and meals in Zurique, Lucerne
and Grindelwald.

= Content to be deliveried in the next
days.
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KMM: Media Trip @gilancellotti & @gabriod. Switzerland.

Between, March 5t to March, 11th,

= Giovanna Lancellotti @gilancellotti 11.1MIO
followers.

= Gabriel David @gabriod 165k followers.

= Trip to promote winter season — Luxury
Hotels.

= Segment: Snow Lover and City Breaker.

= ST Support: STP, 03 overnights at KULM
Hotel (2 ON paid by the influencers), 01
overnight at The Dolder Grand, ski tickets.

& gilancellotti &

5 November - Mask Off Freestyle
@ gilancellotti & &3

- - 3sem

@ julianapaes &% Wow @ e o

3sem 14 curtidas Responder

»% tatawerneck & Amo noronha o

3sem 95 curtidas Responder Ver tradugao

— V postas (5)

@ gioewbank & Uau g lindoooooooo o
3sem 38curtidas Responder Ver tradugao
— V postas (1)

er res
| @ gabriod & @ o

2sem Responder

Qv W

m Curtido por marapessoa.tourism e outras 59.361 pessoas
MARCO 14
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KMM: Media Trip @gilancellotti & @gabriod. Switzertand.

gabriod &
St. Moritz

: §> gilancellotti &
1 Saint Moritz, Switzerland

é% ) gilancellotti # Quem s3do esses ursinhos dancantes ? gabriod & @stmoritz <&
88

99

“ 3 sem
Quem vé assim, nem parece que tdo congelando né mores \
kkk /4 marcusmaijella & )
@myswitzerlandbr 3sem 2curtidas Responder
@stmoritz —— Ver respostas (3)
Ps : casacos sintéticos .. . . ) "
Editado - 4 sem  Ver tradugdo /@) gilancellotti & Colecionando momentos especiais @ V)
3sem 8curtidas Responder Ver tradugdo
gabriod & hehehe®
T —— Ver respostas (4)
~ 4 sem 12 curtidas Responder
— Verrespostas (3) @ mulleranderson & 9" o
3sem 2curtidas Responder
’ sabrinasato @ @YYV
—— Ver respostas (3)
4 sem 11curtidas Responder
X . ,  enzocelulari & shoe game
weo  huaoaloss & Ursinhos carinhosos m;f ©

Qv

“ Curtido por juliealvessilva e outras 23.984 pessoas
MARGO 6

Qv W

w, Curtido por myswitzerlandbr e outras 2.495 pessoas
MARGO 10

@ Adicione um comentdrio... @ Adicione um comentario...
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