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7th edition Asia Trophy
(carried out in Dec 2022)

§ Date: 2 – 5 December
§ Profile: 54 MICE agents from India, SEA, HK, Taiwan, 

Japan, Korea, Thailand
§ Programme: 3-day MICE study tour in a rally format 

with challenges and games
§ Destination and highlights

§ Interlaken, Thun, Eigergletscher
§ Partner’s workshop in Zurich and chocolate tasting at Lindt
§ Snow activities in Davos and award dinner



Signature of Memoradum of Understanding with 
Georgian National Tourism Agency.
§ MoU: Signature in Zurich on 

5 December 2022 between ST and 
GNTA

§ Goal: Cooperation in field of tourism 
including know-how exchange, 
statistics, marketing insights, education 
in tourism and hotel management, 
sustainable tourism.

§ Participation: Simon/Pascal/Federico + 
6 pax delegation GNTA



Official visit of Delegation GNTA to Zermatt.

§ Visit from 4 – 7 December 2022
§ Zurich: Signature of MOU and meeting 

with partners from education and health
§ Zermatt: Explore sustainable and 

mountain tourism (Winter), visit to Glacier 
Paradise

§ Lucerne: Sightseeing and lake cruise
§ Participants:
§ Ambassador of Georgia to Switzerland
§ First Deputy Head of GNTA
§ Delegates: Media, Product Development 

and Mountain Trail Agency



Markets East.



Germany.
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Recovery Winter Campaign – Top Spot Award 2022.

§ Budget: 170’000 EUR
§ Timing: 3.-11. December 2022
§ ST Markets: Germany, France, Netherlands, UK
§ Destination: Crans-Montana, Valais
§ Target group: Snow Sports Enthusiast
§ Project: 2nd time running Content Marketing 

Campaign with film contest: 10 videographer are
creating a movie about the swiss winter in 100 hours. 
4 tiktokers from ST markets accompanied them. 

§ Distribution will follow in January
§ Content Results:
§ 1st winner Flo Nick: 

https://www.youtube.com/watch?v=PwnbMzgKaeQ
§ Making Of: 

https://www.youtube.com/watch?v=WzxKUopPJ_Y 7



Winter Fairytale in the Jungfrau Region. 

§ December, 4th – 7th

§ Swiss Singer Luca Hänni and his 
fiancée Christina Luft (both well 
known in Germany) discovered the 
Jungfrau Region

§ Dual content production for their 
own social channels and for a paid 
ST social media campaign

§ Very good results on meta:
§ CTR 3,30%
§ CPC 0,17 Euro
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KAM: Snow Trex in the Jungfrau Region & 
Interlaken. 
§ December, 14th – 18th

§ Within the scope of a Social 
Media prize draw 10 winners won a 
organised trip to the Jungfrau 
Region and Interlaken. 

§ Participations: over 2000 
§ Accompanied with a videographer 

and the ski influencer Julian Witting. 
§ Content production for their own 

social channels and for ours.
§ Aftermovie can be watched here. 9

https://www.youtube.com/watch?v=1rpNZKL8tuQ


Austria/Hungary.
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Austria: Rhaetian Railway digital campaign.

§ Rhaetian Railway digital campaign in 
cooperation with the Austrian KAM ÖBB 
Rail Tours in order to promote the 
panoramic train rides in Switzerland in 
general as well as their bookable offers in 
Austria with native, social and video ads.

§ Date: 23 -31 December 2022

§ Expected contacts (final reporting to follow): 
appr. 9 million AIs, 15’000 clicks with 7’493 
Engagements (> 8sec on MyS.com-
Landingpage)
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Czech Republic.
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Swisstainable holiday – Prague metro.

§ 1. – 30. 12. 2022, Prague
§ Promotion focused on Swisstainable 

experiences, attractions and offers placed in 
Prague metro line C (most frequent metro 
line with 470.000 PAX per day) in form of 
special advertising 35x30 cm posters in ST 
InS design (photo focused on 
Swisstainable, logo Interhome, short text 
explaining the offer and inviting for e-
contest with Interhome placed at 
MojeSvycarsko.com (incl. web link and QR 
code).

§ 14.085.000 Marketing Contacts
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Davos Klosters at Prague main train station.

§ 1. – 31. 12. 2022, Prague
§ Promotion of Swisstainable winter holidays 

with focus on active ski holidays in Davos 
Klosters via digital slides (384 x 192 cm) on 
LED displays in main departure hall at 
Prague main train station.

§ Slide focused on Davos Klosters and offer 
of ČD Ski – 20% discount on rent of ski 
equipment in Davos Klosters for all 
passengers on daily night train connection 
from Prague to Sargans operated by Czech 
Railways.

§ 1.840.000 Marketing Contacts
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Winter promo in Premium Ski 12/2022.

§ 12. 12. 2022
§ TOP 10 exclusive winter experiences placed in 

form of 3/1 advertorial in deluxe ski magazine 
Premium Ski (December - January edition).

§ Integrated promotion of: GTToS, Bernina Winter 
Panorama, wellness at Rigi, Davos Klosters 
Premium Card & Spengler Cup, Pistenbully
experience by Zermatt Bergbahnen, Early Birds 
in Aletsch Arena, cross-country ski in Val 
Müstair, Via Silenzi snowshoe hiking in 
Engadin, nostalgic fondue rides by Rigi, brunch 
with SGV and Snowpenair JFB.

§ 67.500 Marketing Contacts
15



Winter KAM campaign with TO Expreritour.

§ 15. 12. 2022 – 15. 2. 2023
§ KAM campaign focused on 

promotion of Davos Klosters and 
RhB activities via tour operator 
Experitour and its digital channels 
(website, online banners, social 
media channels, Google AdWords, 
Seznam Sklik) with our logo and 
website promotion.

§ Goal 500.000 Marketing Contacts
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Winter RhB at Forbes.cz.

§ 28. 12. 2022
§ Advertorial presenting winter 

possibilities with RhB (BEX, GEX, 
sledging with RhB, Landwasser with 
hike, Davos Klosters with ski, RhB 
map with snowshoe hiking, STS 
tickets) placed at Forbes.cz (website 
of the magazine Forbes in Czech 
language).

§ 400.389 Marketing Contacts
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Poland.
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Future activities.

§ Media trip with eSky.pl in January
§ Snow Edition, STMW in January
§ Group skiing media trip in January
§ Business plans with TOs
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KMM: influencer trip with Wild Holidays.

§ Destination Davos Klosters
§ 14. - 17.12
§ 7 influencers with different 

backgrounds, also family focus
§ In cooperation with VöLKL skies
§ Focus on skiing and winter vibe
§ SoMe activities on spot via 

Instagram and TikTok 
§ Dedicated commercial for offer of 

Wild Holidays



§ In co-operation with Nekera TO, one of 
the leading TOs in Poland

§ December 2nd

§ Online webinar for agents selling skiing 
offers

§ Presentation about winter in 
Switzerland and dedicated offers

§ Swiss partners included: Davos 
Klosters, Zermatt, Schilthorn

§ 180 participants, webinar recorded and 
shared in NL after the live meeting 
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KAM: business plans with TO’s.

§ Winter activities promo by Allegra, 
Snow Show, Hey Holiday, Nekera, 
Taksidi, Wild Holidays

§ Online activities promoting Swiss 
winter offers

§ SEM, Social Media
§ Newsletters
§ Promotion of winter season lasting 

until April 
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Campaigning & Activ.: ST fence exhibition.

§ Winter activities in Switzerland 
§ Exhibition on the fence of the 

Embassy
§ 17 panels presenting skiing, 

sledging, touring, Swiss traditions
§ One panel with a map and skiing 

destinations in Switzerland
§ QR codes leading to our MyS/winter
§ December reach in busy before 

Xmas time around 200’000 
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Campaigning & Activ.: Swiss day in SIX.

§ Special lunch organised to celebrate 5 
years of Swiss company SIX on PL 
market

§ 140 participants
§ Lunch - typical Swiss raclette 
§ Presence of Swiss Ambassador in 

Poland, speech about Swiss food
§ ST materials: wall calendars, maps, 

movies from Switzerland on the screen 
§ Info about event on SIX linked in profile
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Campaigning & Activ.: ST online winter
campaign.
§ Digital campaign, mobile and 

desktop creations
§ Second part of the campaign that 

started in November
§ Native campaign
§ Focus on ski & snb, Swiss winter
§ Display creations
§ Video
§ Final results beginning of January
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Campaigning & Activ.: ST winter campaign with 
eSky.
§ First wave of online activities with 

eSky, lasting 3 months
§ Online portal offering flights, 

accommodation to Switzerland
§ SoMe Instagram and Facebook, 

posts and stories
§ Web/app push, banners 
§ Final results at the end of the 

campaign
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Camp. & Activ.: SoMe activities ST FB.

§ Paid campaign for partners
§ Schilthorn, Zermatt – market 

partners, skiing attractions, movie, 
continuation of November activities

§ Reach in December almost 370’000
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Camp. & Activ.: SoMe activities ST FB.

§ Posts promoted on our STFB 
account - winter topics

§ Winter images
§ Snow Application 
§ Link to MyS/winter
§ Winter mood film 12’000 views in 

December
§ Posts reach 330’000 in December
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GCC.
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Club Suisse Doha @ FIFA World Cup.

§ Open 18.11.-18.12.2022, 21’000 Visitors
§ Topic: Swisstainable (Partly recycled from

HoS Milano)
§ 1 VIP Event 23NOV with 60 Guests
§ Artefacts wall: 42 Artefacts, 15 Screens
§ 11 Articles, 560’000 Media Contacts
§ Digital Campaign: 9 Mio Impressions, 

380’000 Clicks, 4 Mio Reach
§ Partner: Interlaken (Jungfrau, Schilthorn), 

Geneva, Zurich, Montreux
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KAM: Winter Promotion with Omeir Travel-UAE 

§ From 1st – 31 Dec.
§ 90 radio spots on Emarat FM.
§ Social media
§ Barq UAE
§ 3000 flyers
§ SMS 90k
§ Emailers: 46k
§ Contacts: 5236000
§ Partner: Interlaken & Davos 
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KAM: Winter Promotion Promotion with Al Rais 
Travel-UAE 
§ From 1st – 30th June.
§ Noor Dubai: 30 sec x 40 spot
§ 15000 flyer distribution thru 

Alkhaleej Newspaper
§ social media activities on Instagram, 

Twitter & Facebook
§ Contacts: 1515000
§ Partners: Davos & Interlaken
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Campaigning: Winter Hotel digital push.

§ Date: 7 – 11 Dec, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 551,949
§ Clicks: 658
§ Reach: 216,832
§ Victoria Jungfrau Collection Hotel



Campaigning: Winter Hotel digital push.

§ Date: 11 – 15 Dec, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 299,617
§ Clicks: 4,445
§ Reach: 203,520
§ Carlton Hotel



Campaigning: Winter Hotel digital push.

§ Date: 26 – 31 Dec, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 299,277
§ Clicks: 4,018
§ Reach: 221,824
§ W Verbier Hotel



Campaigning: Winter facebook campaign.

§ Date: 23 – 31 Dec, 22
§ Winter video facebook campaign 

focusing on winter ski camp in 
Davos

§ Impressions: 970,146
§ Clicks: 57,983
§ Reach: 413,568
§ Davos Klosters



Campaigning: Club Suisse digital campaign.

§ Date: 21 – 27 Dec, 22
§ Partner Instagram campaign for 

Club Suisse Doha
§ Impressions: 1,903,239
§ Clicks: 159,386
§ Reach: 1,070,768
§ Geneva



Campaigning: Club Suisse digital campaign.

§ Date: 25 –31 Dec, 22
§ Partner Instagram campaign for 

Club Suisse Doha
§ Impressions: 1,850,701
§ Clicks: 96,067
§ Reach: 699,264
§ Montreux Riviera



Campaigning: Club Suisse digital campaign.

§ Date: 28 –3 Jan, 23
§ Partner Instagram campaign for 

Club Suisse Doha
§ Impressions: 3,011,061
§ Clicks: 30,316
§ Reach: 1,196,612
§ Zurich



Health: Medical Newsletter.

§ Date: 23 Dec, 2022
§ Medical newsletter sent out to more than 13,528 

GCC Doctors and some medical dealers
§ Contacts: 13,528
§ Opening rate: %, Click rate: %

Click-to-open rate: %
§ Topics: 10 reasons to choose Switzerland for 

medical treatment, Check ups, rehab programs, 
Clinic Les Alpes, Chenot Palace, Kurhaus
Cademario Hotel & Spa and Carlton Hotel



Health: Winter Newsletter.

§ Date: 20 Dec, 2022
§ Winter newsletter sent out to more than 29,780 

B2B (Travel Agents and tour operators) and B2C 
subscribers. 

§ Contacts: 29,780
§ Opening rate: 21.25%, Click rate: 0.6%

Click-to-open rate: 2.4%
§ Partners: Interlaken, Davos



Nordics.
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FI - Network Event in Helsinki.
Andermatt

§ Together with Andermatt Swiss Alps, ST 
arranged an event at Lilla Roberts Helsinki 
on December 08 for 27 tour operators and 
influencers with focus on food, culture and all 
season outdoor activities.

§ The event started with a presentation about 
Switzerland and Andermatt and ended with a 
joint dinner.

43



SCIB - Fam Trip to Engelberg.

§ December 8th-11th
§ MICE agencies from Norway

Denmark and Sweden
§ 14 participants
§ Program organized by Engelberg 

Tourismus, Hotel Bellevue and 
Kempinski
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SE - Media partnership Gp.se
SWISS & Valais 

§ Media partnership with Göteborgsposten
§ Timing: Published Dec 6th
§ Topic: Skiing in Valais, featuring new direct route 

with SWISS from Gothenburg to Genève
§ Link to article: https://bit.ly/3CpsEnj

Result:
§ Impressions: 1’578’326
§ Readings: 9’075 (compared to 6’900 guranteed)
§ Average reading time: 1 min 47 sec
§ Outbound clicks: 629
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China.
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4th Quarterly Partner Briefing

§ Date: 9th of December
§ Participants: 40
§ Topics: 
§ Contextualisation
§ Market Update and Outlook
§ Project Update Q4
§ Q&A
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Award: 
Trip.com Best Potential Destination - Switzerland
§ Trip.com award during Macau 

Global partners Summit
§ Best Potential International 

Destination 
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Culture Destination Switzerland
Art Tour Magazine Chinese version 
§ 6 destination partners, AMOS, Hotel 

marketing etc
§ China market specific
§ Insight art tour stories by 

Switzerland based Chinese artists 
( ZaiArt livestreaming hosters)

§ 1000 copies
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Swisstainable X REBORN
workshop in Dali Yunnan
§ 28-29 Dec in Dali Yunnan
§ Reborn Annual Forum
§ 30 minutes Swisstainable

presentation by Grace
§ 80+ participants to the forum
§ 2 hours Swisstainable workshop, 

20+ reborn Beijing members share 
knowledges and inputs

§ Other panel sessions to exchange 
eco-tourism development 
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Swisstainable Talk @ WWF East China Workshop

§ 15December in Shanghai, hybrid 
version

§ Swisstainable presentation to share 
knowledge and experience

§ 30+ WWF guests on site, online 50+ 
from East China region
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Chengdu X’mas market

§ Consulate of Switzerland in 
Chengdu participate X’mas market 
at Chengdu Lu Town

§ ST support RF winter posters design 
and production

§ 26,000+ visitors during two days 
market
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Media trip: Autumn + Winter

53

§ Media trip influencer LeiTao
§ Voyage Magazine
§ Social media influencer
§ Autumn + Winter
§ in Ticino, Bern, MRAG, Zermatt



Culture Destination Switzerland
FAM trip Luck Culture 

54

§ Zurich, Luzern, Ticino, Vaud, 
Geneva, Basel, total 15 days

§ Cities art & culture, festivals, design 
hotels, AMOS

§ Shooting for Luck Culture various 
SoM channel use – official account, 
shipinhao, douyin, XHS etc

§ Develop new art tours for 2023 
recovery business



KAM:  Shangchuanba Douyin “Up Up Way”
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§ Support trade Douyin recovery posts 
on Switzerland

§ Total 3 series on various topics
§ Interview shooting at ST Shanghai 

office



Winter Roadshow-Taipei
Snow Lovers Gathering

56

§ 14:30—17:00 14 December
§ Hotel Metropolitan Taipei
§ Originally, 76 registration, but the 

weather was too cold and rainy. 
Finally, only about 50 participants

§ Claudia Fontana, Deputy Director of 
Trade Office of Swiss Industries, 
Taipei, had opening speech

§ Participants showing strong 
interests and planning next trip to 
Switzerland



Winter Roadshow-Taipei
Press Conferrence

57

§ 14:00—17:00 15 December
§ Snow Sensei Park
§ 20 media (including one TV station)
§ Sharing latest information/activities 

of Switzerland tourism industries
§ Ski lessons were offered to 

journalists to practice and prepare 
their next trips to Switzerland



Winter Community Event HK – Dinner Gathering

§ 08 Dec @ Hotel Cordis
§ 50 Ski Fans & Partners (LX & STS/RE)
§ PPT Winter promotion by ST, local 

Partners and sharing by Hamlet (Club 
Leader)

§ Travel brochures from ST, giveaways & 
table prizes from LX, STS/RE & ST

§ 100% on survey questions and some of 
them are interested in Summer holiday 
in Switzerland, not just Winter season
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Winter Kick-Off / Media Event HK -
Dinner Gathering & Curling Experience 
§ 19 Dec @ Festival Glacier Walk
§ 20 KMM, KOL & Bloggers and Partners (CG, 

LX & STS/RE)
§ PPT by ST (included recorded message by 

DC) and Partners video looping during dinner
§ Followed by Curling lesson & team games
§ Travel brochures, Press Release, giveaways, 

& prizes from CG, LX, STS/RE & ST
§ Good experience on winter sport which could 

do & even more popular in Switzerland
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Trade webinar – Webinar Dec

§ 20 Dec, monthly webinar course
§ STS / Luzern / Titlis
§ Reservation: 29, Live participants: 

65
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KAM: Digital Sales Calls

§ 20-21 Dec
§ Swiss Partners: 
üTITLIS ( 5 calls)
üMRAG ( 2 calls)
üRhB (3 calls)
üSchilthorn (2 calls)
üDDK (2 calls) 

§ Total: 14/17 calls, 8/10 agents
§ Markets involved: NCN,SCN,TW, HK

61



KMM: Autumn Gift Box for Guangzhou Media

§ Media: 15 medias (included KOLs /  
magazine /newpaper) 

§ Gife Box includes: DC’s letter + 
Picnic blanket + Calendar + 
brochures + USB with SP photoes
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Korea.
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C&A: ‘HAHAHA’ Tour in Switzerland.  

§ Ins Reels contents by Korean celebrities (Mr. 
Jinu Song and Mr. Seyoon Yoo) 
§ Contents developed during KBS TV show ’Battle 

Trip’ shooting in Valais 
§ Destinations: Sass-fee and Gornergrat
§ Period: Sep. 29th – Oct. 1st

§ One of the reels contents received 
worldwide fame 

§ 13.7M views and 1.1M likes 
§ Exposed in various Swiss media 
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Japan.
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C&A – Manga Campaign.

§ How to travel Switzerland Manga 
series. 

§ Landing page on Rakuten (Japan’s 
Amazon) with Manga episodes and 
travel content. 

§ Twitter & Rakuten Points campaign
§ Programmatic and display ads and 

newsletter. 
§ Dates: 1 November – 1 December
§ Reach: 3,2mio contacts.
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C&A – STS & Schilthorn programmatic ad 
campaign.
§ Programmatic ad campaign to 

promote STS and Schilthorn using 
the visuals produced by the 
mangaka for the recovery campaign. 

§ Target audience: high-income 
millennials with interest in 
international travel. 

§ Dates: 15 November - 15 December
§ KPI: 7.9mio impressions
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C&A – Hankyu ad cooperation.

§ Cooperation with travel agent Hankyu to 
promote luxury mono Switzerland tour (8 
departures/9 nights/CHF 11’212-11’773 pp). 

§ Flights with SWISS business class, 
overnights in Zurich, Grindelwald, St. 
Moritz, Zermatt and Geneva.

§ Full-page Ad in Japan’s biggest newspaper 
The Nikkei morning edition.

§ Publication: 17 December 2022
§ Circulation: 1’857’082 
§ 28 packages immediately booked 68



C&A – Ohshu Swiss Travel Pass promotion.

§ Monitor campaign in cooperation 
with travel agent Ohshu to promote 
the Swiss Travel Pass. 

§ Launch recruiting stage of 
campaign: 20 December

§ Aim: recruit 50-100 monitors. 
§ Campaign promotion through 

banner ads, social media & store 
promotion. 
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KAM – Fam trip Leading Hotels of the World.

§ Fam trip with Leading Hotels of the 
World Japan and 4 luxury travel 
agents/concierge services. 

§ Two nights in Lausanne, Zermatt, St. 
Moritz and one night in Zurich. 

§ Highlighting luxury travel and 
experiences. 

§ Dates: 8-15 December
§ Participants: 4 pax. 
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KAM – Fam Trip Jungfrau Region & MOB.

§ Fam Trip to the Jungfrau Region, 
highlighting the Swiss winter offers 
(Thun christmasmarkets, Trauffer
World, Jungfraujoch, First) as well 
as the new Golden Pass Express 
and Montreux. 

§ 5 Travel agents participating
§ 15-20 December 2022. 
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KAM – Trade Newsletter December.

§ Newsletter to the Japanese travel 
trade.

§ 1 December 2022 to 671 subscribers
§ Integration of news of Swiss partners 

and general ST news.
§ Opening Rate: 39.6%
§ Clicks: 55
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KAM – Trade Newsletter Swisstainable .

§ Special Swisstainable newsletter to 
the Japanese travel trade.

§ Sent out on 20 December 2022 to 
650 subscribers

§ Topics:
§ Swisstainable movement
§ Swisstainable Brochure
§ Aletsch Glacier, Aletsch car free
§ Schilthorn, Mürren
§ Zermatt & Glacier Paradise
§ Lavaux, Audemars Piquet Hotel
§ RhB, Morteratsch
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KMM: Asahi TV ‘See the world by train’. 

§ Asahi TV ‘See the world by train’ is a 
popular and long run train TV show.

§ Covering households: 4.9 mio.
§ Series of 38 Swiss episodes.
§ Aired 4 months (8 Aug. – 19 Dec. 2022).
§ Introducing the train journey from Zurich, 

Maienfeld, Chur, Davos, RhB historic 
train, St. Moritz, BEX, Diavolezza, GEX, 
Zermatt, Gornergrat, Interlaken, 
Schynige Platte, First, Eiger Express, 
Jungfraujoch.
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KMM – Online ‘Travel Vision’
§ ‘Travel Vision’ is an online 

travel trade media.
§ Contacts: 435,000
§ Pages: 13 pages
§ Issued: 18 Dec. 2022.
§ Article about Christmas 

markets in Zurich, 
Montreux, GPX, 
Swisstainable Veggi Day.

§ Result of Int. media trips 
‘GoldenPass Express’ and 
‘Veggi Day’. 75



KMM – Media eNewsletter. 

§ The 3rd media eNewsletter
in 2022.

§ Sent out on 23 Dec. 2022.
§ Delivered to 671 addresses.
§ Integration of news and 

stories of our partners, ST’s 
global projects, news from 
ST Japan etc.

§ Opening rate: 41.5%
§ Qualified reactions: 25
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KMM – Media sustainable eNewsletter. 

§ The media eNewsletter
special edition about 
sustainability. 

§ Sent out on 30 Nov. 2022.
§ Delivered to 676 addresses.
§ Introduction of sustainable 

products, service, facilities of 
partners in Aletsch Arena, 
Zermatt, Schilthorn, RhB, 
Vaud. Opening rate: 41.80%

§ Qualified reactions: 37.
77



KMM – Newspaper ‘Mainichi Shogakusei
Shimbun’.
§ ‘Mainichi Shogakusei

Shimbun’ is a newspaper 
for elementary school 
children.

§ Circulation: 75,700 copies.
§ Pages: 1 page.
§ Published: 20 Nov. 2022.
§ Report about RhB World 

Guinness Record attempt 
on Unesco World Heritage 
site. 78
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押

し
も
あ
っ
て
乗
っ
た
の
で
す
が
、
乗

っ
て
本
当
に
よ
か
っ
た
と
思
っ
て
い

ま
す
。
な
ぜ
な
ら
、
列
車
は
１
０
０

両
編
成
で
す
が
、
大
勢
乗
車
す
る

と
列
車
の
重
量
が
増
し
、
ブ
レ
ー

キ
の
利
き
が
悪
く
な
る
の
で
、
定
員

は
１
５
０
人
に
抑
え
ら
れ
て
い
た
か

ら
で
す
。

列
車
は
プ
レ
ダ
か
ら
ア
ル
バ
ノ
イ

間
の

・
９
㌔
㍍
を
お
よ
そ
１
時
間

か
け
て
駆
け
抜
け
ま
し
た
。
そ
の

瞬
間
、
世
界
最
長
の
旅
客
列
車
と

し
て
ギ
ネ
ス
世
界
記
録
に
登
録
さ
れ

た
の
で
す
。



KMM – Magazine ‘Stuben’.

§ ‘Stuben’ is a ski, snow and 
culture magazine.

§ Circulation: 3,000 copies.
§ Pages: 2 pages.
§ Published: 23 Nov. 2022.
§ Essay about Swiss 

sustainable lifestyle written 
by Masayo Oshio, ST 
Tokyo.
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KMM – Magazine ‘GOETHE’.

§ ‘GOETHE’ is a men’s 
lifestyle magazine.

§ Circulation: 70,000 copies.
§ Pages: 2 pages.
§ Published: 25 Nov. 2022.
§ Introduction about 

Grindelwald as the cover 
of the world best winter 
resorts.
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KMM – Magazine ‘Safari’.

§ ‘Safari’ is a men’s lifestyle 
magazine.

§ Circulation: 105,000 copies.
§ Pages: 2 pages.
§ Published: 25 Nov. 2022.
§ Introduction about Klum 

Hotel Gornergrat as the 
hotel with superb view.
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KMM – Magazine ‘Japan Railway Fan’.

§ ‘Japan Railway Fan’ is a 
train magazine.

§ Circulation: 215,000 copies.
§ Pages: 8 pages.
§ Published: 21 Dec. 2022.
§ Report about RhB World 

Guinness Record attempt, 
new GoldenPass Express, 
Rigi and Pilatus Railways.

§ As the result of Int. media 
trip ‘World Records’.
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KMM – Newspaer ‘The Nikkei’.

§ ‘The Nikkei’ is the largest 
financial newspaper in Japan.

§ Contacts: 1.2 mio, copies.
§ Pages: 1 page.
§ Issued: 3 December 2022.
§ Report about Bernina 

Express and RhB World 
Guinness Record attempt on 
Unesco World Heritage site.

§ Result of Int. media trip 
‘World Records’
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South East Asia.
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SCIB SEA 7th Asia Trophy 2022.

§ Market: Indonesia, Malaysia, Singapore, 
Thailand

§ Period/Date: 02 – 05 December 2022
§ Carried out in CH : Thun, Zürich, Davos
§ Grand Total Overnights: 1,898
§ Grand Total SEA Participants: 31
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SCIB SEA Carried Out Business Meetings.

§ Market: Indonesia, Malaysia, Singapore, 
Thailand

§ Corporate : Incentives 
§ Period: December 2022
§ Carried out in CH : 06 incentives
§ Grand Total Overnights: 1,898
§ Grand Total Turnover: CHF 632,034
§ Destination: Zürich, Lucerne, Bern, 

Grindelwald, Interlaken, Gstaad, Lausanne, 
Lausanne, Zermatt, Leukerbad
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STS – Agency webinar training in Philippines

§ Date: 1Dec 2022
§ Market: PH
§ Target: Drive awareness and sales traction

of STP amongst trade, engage TAC Tour 
GSA of RE in Manila for regular agency
training and product updates. 21 agents
attended the webinar.

§ Goal: >50 STP sales from TAC Tours PH
§ Partners: TAC Tours, Rail Europe Asia 

Pacific
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STS – PWT agency gathering in KUL

§ Date: 7 Dec 2022
§ Market: MY
§ Target: Meet and excite PWT's key agents

at Sheraton Imperial KUL. Expect 30 pax in 
KUL attending.

§ Goal: Promote STP and GTToS offerings
and inclusion into outbound travel packages
developed by travel agencies, >100 STP 
sales

§ Partners: Rail Europe Asia Pacific + PWT
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STS – PWT agency gathering in JHB

§ Date: 8 Dec 2022
§ Market: MY
§ Target: Meet and excite PWT's key agents

at DoubleTree Hilton JHB. Expect 30 pax
in JHB attending.

§ Goal: Promote STP and GTToS offerings
and inclusion into outbound travel packages
developed by travel agencies, >100 STP 
sales

§ Partners: Rail Europe Asia Pacific + PWT
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STS – Presentation at Mayflower Holidays KUL

§ Date: 5 Dec 2022
§ Market: MY
§ Target: Drive trade awareness of GTToS and 

STP, inclusion in their European product
offerings to consumers across KUL, PEN, 
JHB, KK branches.

§ Goal: >50 STP sales
§ Partners: Rail Europe Asia Pacific
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STS – Presentation at Boustead Travel KUL

§ Date: 6 Dec 2022
§ Market: MY
§ Target: Drive trade awareness of GTToS and 

STP, encourage activation of B2B channels
across Malaysia.

§ Goal: >50 STP sales
§ Partners: Rail Europe Asia Pacific
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STS – Presentation at Apple Vacations KUL

§ Date: 6 Dec 2022
§ Market: MY
§ Target: Drive trade awareness of GTToS and 

STP, inclusion in their European product offe
rings to consumers in Malaysia.

§ Goal: >50 STP sales
§ Partners: Rail Europe Asia Pacific
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STS – Presentation at Sedunia Travel KUL

§ Date: 6 Dec 2022
§ Market: MY
§ Target: Drive trade awareness of GTToS and 

STP, inclusion in their European product offe
rings to consumers in Malaysia.

§ Goal: >50 STP sales
§ Partners: STC
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STS – Christmas gathering with agents in SIN

§ Date: 14 Dec 2022
§ Market: SG
§ Target: Meet and thank key outbound agents

for their enduring support, 
and keep ST/STS top of mind for 2023. Expe
ct 30 pax attending.

§ Goal: Promote STP 
and GTToS winter offerings and inclusion int
o outbound travel packages developed by tra
vel agencies

§ Partners: ST/STS
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STS – Agency training in Vietnam

§ Date: 9 Dec 2022
§ Market: VN
§ Target: Drive awareness and 

sales traction of STP amongst
trade, engage WorldTrans
Vietnam for regular agency
training and product updates

§ Goal: >30 STP sales from VN 
agents

§ Partners: Rail Europe Asia 
Pacific, WorldTrans Vietnam
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STS – Uniworld + 4Days STP bundling for 2023

§ Date: 9 Dec 2022
§ Market: SG MY ID
§ Target: Drive awareness and 

sales traction of STP, possible 
bundling with Uniworld pre- and 
post-cruise options in Basel, 
distribute through Uniworld B2C 
channels.

§ Goal: >50 STP sales from
Uniworld SEA

§ Partners: TTC Group (Uniworld, 
Trafalgar, Insights Vacation)
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STS – Agency training in Vietnam (postponed)

§ Date: Feb 2023
§ Market: Indochina VN KH LA MM
§ Target: Drive awareness and 

sales traction of STP amongst
trade, engage Kuoni rep in 
Indochina for regular agency
training and product updates

§ Goal: >30 STP sales from
Indochina agents

§ Partners: Kuoni Indochina
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KMM (Malaysia) – China Press
Circulations: 180,000
Readership: 225,000
Total: 1 full page

§ Partners: Zurich
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KMM (Malaysia) – China Press
Circulations: 180,000
Readership: 225,000
Total: 1 full page

§ Partners: Lucerne
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KMM (Malaysia) – EZ Luxury World Magazine
Circulations: 20,000
Readership: 50,000
Total: 6 full pages

§ Partners: Zurich
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Malay Celebrities Media Trip (Malaysia) - SoMe
Partnership with Universal 
Traveller (Winterwear 
retailer) and 3 Malay 
celebrities.

Date: 16 – 23 December 
2022

§ Partners: Interlaken/JJ , 
Zermatt, Zurich 
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Content Distribution Winter: 
World Travel Magazine (online)
§ Published on 1 December 2022
§ Partners: Zurich, Matterhorn Region

https://www.wtravelmagazine.com/6-unique-experiences-to-fall-
in-love-with-the-canton-of-vaud/
https://www.wtravelmagazine.com/gastronomic-experience-with-
a-view-in-the-jungfrau-region/
https://www.wtravelmagazine.com/schilthorn-fabulous-dining-
experiences-with-incredible-views/
https://www.wtravelmagazine.com/5-things-you-must-do-in-
valais-this-autumn-season/
https://www.wtravelmagazine.com/autumn-in-zurich-a-luxury-
travellers-guide/
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STA – Swiss Travel Experts FAM Trip

§ Date: 6 – 12 December 2022
§ Market: SG, MY, TH, ID, PH
§ Total participants: 12
§ 4 participants x 3 itineraries
§ Partners: 
- Zermatt, Davos, RhB, Ticino
- Matterhorn Region, Vaud Region, 

Interlaken, Golden Pass
- Lucerne, Titlis, Schilthorn, Zurich, 

Lucerne-Interlaken Express
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KMM(Thailand) – Daily News
Circulations: 900,000
Contacts: 1,575,000
Total: 1 full page on 
Newspaper 17 DEC 2022

§ Partners: Zermatt, Davos, 
JF
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C&A: 100%Women – Singapore Global Network.

§ Feature on Singapore Global 
Network

§ Circulation: 80000 members

https://singaporeglobalnetwork.gov.sg
/stories/sustainability/going-to-the-
ends-of-the-earth-for-a-good-cause/
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KMM (Online): L’Officiel Singapore

§ Top 5 Winter Activities
§ Partners: STS, RhB, Davos, MRAG, 

Zermatt, Titlis, Jungfrau Region, 
Schilthorn

§ https://www.lofficielsingapore.com/5
5830212/top-5-winter-activities-to-
do-in-switzerland
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SCIB – Destination Wedding (The Bride Story)

§ Indonesia largest wedding directory
§ 600 k monthly users
§ Feature on Winter Wedding 
§ Region: St Moritz
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Australia.
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KAM: STE Winners Trip.

109

§ 8 main winners of STE competition 
from all cities visited during roadshow 
(Melbourne, Sydney, Brisbane, Auckland 
and Christchurch).

§ Visited all market key partners: 
Interlaken, Jungfrau Region, Schilthorn, 
Lucerne, Zurich, Zermatt, Glacier
Express

§ Focus on panoramic trains and Christmas 
markets



India.
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Switzerland Booth at Hamley’s Winter 
Wonderland.
§ We participated in event organized by India’s leading brand Jio for families with the concept of a 

Christmas Market.
§ The Switzerland photo booth created at the event was a 2-sided booth with different experiences -

a life-size Jungfraujoch branded Snow Globe on one side and the other side had a typical winter 
village set-up and the highlight of this side was a shower of fake snow.

§ Amplification and promotion of the event was through outdoor, print & social media.
§ The photo booth was a big hit with visitors standing in line with a minimum wait of 20 mins to get 

themselves clicked. At the live stage, we had interactive quiz sessions with children and parents 
winning Swiss chocolates, which created brand recall.

§ We also had a contest running at the both for which we created a landing page on MyS.com and 
asked people visiting to scan the bar code and participate.

§ Total number of people who attended the event: 80k – 100k
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KAM: ST India Webinar Series 6: Titlis.

§ 13th Dec 2022 
§ Exclusive 45 min webinar with Titlis

Cableways & Hotels
§ The the product offerings and latest 

updates / news from Titlis
§ Live Polls + Live Q&A + Quiz at the 

end
§ Total No. of attendees: 542
§ Recording:

www.MySwitzerland.com/STIndiaWe
binars

http://www.myswitzerland.com/STIndiaWebinars


KAM: ST India Webinar Series 5: Lucerne.

§ 6th Dec 2022
§ Exclusive 45 min webinar
§ Lucerne Tourism, Lake Lucerne 

Navigation Company & Pilatus
§ Presented their respective touristic 

offerings + news / updates
§ Live poll & Q&A + Quiz at the end 
§ Total No. of attendees: 535
§ Recording:

www.MySwitzerland.com/STIndiaWe
binars

http://www.myswitzerland.com/STIndiaWebinars


Markets West.



Switzerland.
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§ Publication: KW 2, 2023
§ Circulation: 2.7 Mio. / Readership: 3.5 Mio. 
§ German / French / Italian
§ 16 pages inspirational content
§ 28 Hotel offers in 2 price categories
§ Print version mirrored online on coop.ch
§ Additional social push via Brain & Heart

§ Integration of partners SBB (inc. Luggage special),
Raiffeisen Winter Promo

Coop Schneewochen – ST Special.
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BeNeLux.

118118



ST BeNeLux – “de Bijenkorf” Winter Event.

§ Ice skate rink on top of de Bijenkorf 
Shopping Mall in Rotterdam with 
sustainable ice (syntetic) by Swiss 
Partner “Glice”. 

§ Opening event for 60 exclusive 
members and journalists with Swiss 
Raclette and Swiss Wine.

§ Digital promotion on Bijenkorf Digital 
channels. 

§ 15.12.2022-15.01.2023: open for all 
guests of de Bijenkorf.
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Winter. Recovery 2022 – SoMe promotion.

§ Awareness Winter Social Media 
Campaign with Bright8.

§ Instagram + Facebook Ads.
§ Videos, Picture, Carousel
§ Traffic to MyS/Winter Landingpage.
§ October – December 2022

Marketing contacts: 5,8 Mio. 
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Winter. Roularta.

§ Roularta: Knack (NL) and Le Vif 
(FR) in Belgium

§ Valais + Berne
§ Print advertorial, Online Articles, 

Newsletters, Banners, Social Media
§ October - December

Marketing Contacts: 3,45 Mio. 

121



LUX: Winter. Kachen / Reesen.

§ Kachen: Luxembourg’s only food & 
lifestyle magazine (D, E, F) 

§ Reesen: Only travel magazine in 
Luxembourg (D, F) 

§ Print advertorial, online articles, 
Social Media, Bannering, Newsletter 

§ October – December 

§ Marketing Contacts: 347’638 
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Wintersport vor Eiger, 
Mönch und Jungfrau

Die Jungfrau Region ist ein wahres 
Eldorado für Wintersport. Die vier 
großen Skigebiete Grindelwald-Wen-
gen, Grindelwald-First, Mürren-
Schilthorn und Meiringen-Hasliberg 
mit 275 perfekt präparierten Pisten-
kilometern, modernster Infrastruktur, 
abwechslungsreichen Abfahrten, 
Snowparks, Skicross-Strecken, 
Abenteuern auf und neben der Piste 
und Schneesicherheit lassen die 
Herzen von Wintersportbegeisterten 
höher schlagen. Umgeben bist du 
dabei stets vom einzigartigen Berg-
panorama mit dem Dreigestirn Eiger, 
Mönch und Jungfrau – traumhaft!

  jungfrauregion.swiss/winter

Wintererlebnisse 
am Stockhorn

Mit dem Schnee verwandelt sich 
das Stockhorngebiet mit seinen 
beiden Seen in eine romantische 
Winterlandschaft. Die Erlebniswelt 
am Stockhorn bietet dir nebst 
Erholung auch attraktive Winter-
aktivitäten wie Eisfischen, Schlitt-
schuhlaufen, Winterwandern 
und Schneeschuhlaufen. In der 
Nähe der Mittelstation „Chrindi“ 
befindet sich inmitten der winter-
lichen Naturidylle ein Iglu mit Bar 
und gemütlichen Liegenstühlen. 
Genieße ein leckeres Käsefondue 
oder einen weissen, wärmenden 
Glühwein.

  stockhorn.ch

Sternenschlitteln 
am Niederhorn

Genieße jeden Freitag- und Sams-
tagabend das Sternenschlitteln 
am Niederhorn in der Ferienregion 
Interlaken. Nach einem Fondue-
plausch im Berghaus Niederhorn 
weisen dir der helle Mond und die 
glitzernden Sterne den Weg auf 
der romantischen Schlittelpiste 
nach „Vorsass“. Dort kannst du 
dich mit einem feinen Glühwein 
aufwärmen.

  interlaken.ch/winter

Die längste Abfahrt 
der Welt bezwingen

Begeisterte Schlittenfahrer finden 
in der Jungfrau Region der Klassi-
ker schlechthin: Big Pintenfritz, die 
längste Schlittelabfahrt der Welt. 
Von der First bei Grindelwald führt 
ein markierter Winterwanderweg 
in etwas mehr als zwei Stunden 
am Bachalpsee vorbei zum Faul-
horn. Der wunderbare Ausblick auf 
die umliegende Berglandschaft 
sowie die bevorstehende Abfahrt 
entschädigen für die Strapazen 
des Aufstiegs. Nun heisst es Helm 
auf, Schlitten satteln und ab gehts 
auf die 15 Kilometer lange Abfahrt 
zurück nach Grindelwald.

  jungfrauregion.swiss/winter

Haslital – wo die Nacht 
zum Tag wird

Wenn sich die Sonne langsam 
senkt, Ruhe in die Täler einkehrt 
und die Nacht hereinbricht, wenn 
die Sterne zum Vorschein kom-
men und der Mond die winter-
liche Landschaft erhellt, dann ist 
im Haslital in der Jungfrau Region 
noch lange nicht Feierabend. 
Im Gegenteil. Nebst kulinari-
schen Köstlichkeiten wie Fondue 
und Raclette in urigen Hütten, 
locken auch in der Dunkelheit 
viele sportliche Aktivitäten wie 
Nachtskifahren, Nachtschlitteln, 
Nachteislauf oder sogar Nacht-
langlaufen!

  jungfrauregion.swiss/nacht

In der zertifizierten Wellness-Des-
tination Interlaken ist Entspannung 
mit schönstem Panoramablick ga-
rantiert. Ob in sprudelndem Wasser 
am Thunersee oder in einem hölzer-
nen Hotpot am Brienzersee – das 
Wellnessangebot im Berner Ober-
land ist vielseitig. Relaxe in einer 
Sauna mit Blick auf die verschneite 
Bergwelt oder verwöhne dich mit 
einer Peeling-Massage. Dein Im-
munsystem stärkst du im Dampfbad 
mit revitalisierenden Kräuterdüften. 
Bringe Körper, Geist und Seele in 
Balance. Pure Erholung zwischen 
Bergen und Seen erwartet dich.

  interlaken.ch/wellness

Wellness & Spa in der 
Ferienregion Interlaken

Die besten Winteraktivitäten 
in der Jungfrau Region und 
der Ferienregion Interlaken

Kaum eine Region in der Schweiz ist so 
vielfältig wie die Region Bern. Skifahren, 
Schlitteln, Winterwandern und sogar Eisfischen 
– im Berner Oberland sind die Möglichkeiten 
unbegrenzt. Wir verraten unsere sechs 
Winter-Highlights in der Jungfrau Region 
und der Ferienregion Interlaken.

Bern
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KAM Study Trip Wallis

§ Winter Study trip 08.12 -11.12.
§ 11 Travel agents + 1 media Reisbizz.
§ Presentation at ZRH airport by STS
§ Hosting partners in Wallis:

§ Saas-Fee
§ Aletsch Arena

§ Program: 
§ Skiing Saas- Fee + village tour
§ Christmas Market Brig 
§ Binntal 
§ Winterhike Aletsch Arena 
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Belgium: Meetings: Advertorial Rendevenement.

§ December
§ 2 pages
§ Circ 5’000, 11’050 contacts
§ In French & Dutch
§ La Suisse est prête à accueillir 

votre équipe. Zwitserland is 
klaar om uw team te ontvangen

§ Focus on Swisstainable & 
Bleisure
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Belgium: Meetings: Meeting Trophy reunion.

§ 13.12.2022
§ Au Petit Suisse, typical Swiss 

restaurant in Brussels
§ Idea: gather all the participants 

since 2005
§ Share good memories and keep the 

good spirit of the trophy
§ 15 registrations
§ 10 participants (due to illness)
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Belgium: Meetings: BBT speed date workshop.

§ 19.12.2022
§ Winter pop up at Holiday Inn 

Brussels Airport
§ 125 registrations. In total we met 55 

guests.
§ Swiss Partners: Davos, Alpengold

Davos, Engadin St. Moritz, Pilatus 
Bahnen, Radisson Blu Andermatt
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Italy.

127



GA NEVE show & experience St.Moritz.

07 – 11 December 2022 
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Project.
§ Project idea “neve fashion show in St.Moritz” presented to 

management of Armani in Sept. 2021 by ST Italy 
§ STITA, ESTM, SWISS (flights for media) partner of first GA fashion 

show in the snow -> unique media output
§ Media plan GA in collaboration with ST, ESTM: Posts, stories, media 

release, etc.
§ Investment GA: 3 Mio. EUR
§ Event postponed two times (Covid, Ucraine war)

§ Event/experience weekend: 6–11 Dec. 2022
§ 250 international guests of GA: Top contacts -> Celebrities, VIPs, 

journalists, influencers, GA friends & clients (IT,US, UK UEA, 
LATAM, Spain, DE, France)

§ 4 days experiences in St.Moritz for the guests: Ski lessons, 
gastronomic experiences, SPA, carriage ride, etc. 

§ Event highlight, Dec. 10th: GA Neve show at Olympic Stadium 
St.Moritz (historical place/storytelling “ winter sport”)

129



Media outcome.

130

“The Armani Neve event in St. Moritz was amplified on social media 
like few other recent events in the high-end world. “ Lampoon 
Magazine

Top international media and social media outcome in the luxury
segment:
- High increase on social media @myswitzerland and partners 

instagram (+2k followers in 3 days)
- Top media contacts/guests, media coverage of 

Switzerland/ESTM in the top luxury segment
- Media plan social media GA (4.1Mio followers): Several posts 

of show and experiences incl. taggs of @myswitzerland & 
@stmoritz

- Influencers & VIPs communicating the experiences incl. 
partners taggs (ST/ESTM/SWISS)



Media outcome.
Armani described his mountain home as “typically Engandin from the outside, while the interior is very ‘Armani’: 
spare, rarefied, almost Japanese.” As the extremely Christmassy surroundings of St. Moritz in December will 
testify too, it’s a perfect retreat for the holidays. Vogue Magazine



KAM: Christmas party in Rome.
§ Date: 12.12.2022
§ What: Party for Christmas focused on 

travel agents in Rome c/o Ellington 
Club

§ Distribution brochures Winter, Cities, 
STS Map, gadgets from Ricola & 
Rausch

§ Prize: Mammut
Partner involved: RhB

132



KMM: Group media trip Geneve.

§ Dates: 14-16.12.2022
§ What: group media trip in Geneva
§ Focus: culture and Christmas markets
§ Participants: 6 journalists
§ Organized by Geneve Tourismus
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Event: Serata Gist in Rome.

§ Date: 1.12.2022
§ What: Christmas evening organized by 

Gist (Giornalisti Italiani Stampa Turistica)
§ Partner involved: Hotel Cooperation
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Campaigning & Activation: Christmas party at 
the Embassy.
§ Date: 21.12.2022
§ What: Christmas dinner with italian

and swiss journalists
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Digital: Influencer Trip @imurr “Christmas in 
Geneve”.
§ Period: 11-14.12.2022
§ What: Travel trip in Geneve by Influencer duo 

I Murr
§ Content: Live posting on IG during trip in 

Geneve about Christmas markets, food, 
museums and hotels

§ Prize competition launched on their IG 
account to win, overnight at Hotel Bristol

§ Partners involved: Hotel Cooperation, 
Geneve Tourismus
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France.
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Campaign activation – Winter/Ride & Slide. 

§ Participation in the Ride&Slide campaign and 
TopSpotAward (led by ST Germany)
influencer campaign with a focus on GenZ
§ @loickohlanta
§ 315k followers on IG – 153k on TikTok

§ Trip to Crans-Montana in early December
§ IG KPIs:

§ 1M views on stories
§ 467k views on reels
§ 86k reach on Insta post

§ TikTok: 51k reach
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Campaign activation – Suisse Perchée. 

139

§ Opening of our Swiss Winter rooftop at le Perchoir Porte de
Versailles ( Paris XV)

§ Duration: Dec 1st until March 19th

§ Creation of a unique Swiss alpine atmosphere: mountains
chalets, Gstaad gondolas, deckchairs in the colors of the
Swiss flag

§ Menu created by Patrick Schindler (Zurich chef)
§ Swiss wines, and other traditional Swiss meals
§ The Chef's Table: the best of CH through a tasting menu

§ Opening night on December 1st with more than 200 guests
(influencers, opinion leaders, B2C customers)

§ Communication
§ Social media posts (Facebook/Instagram/…)
§ Online & Print articles (French medias)



KMM: Media event at Suisse Perchée Paris.

§ Media event with national and Parisian media on
December the 8th

§ Featuring Gstaad and Made in Bern
§ Presence of 1 representative of each region during

the evening – active participation in the conference
§ Possibility to benefit from the Swiss alpine

atmosphere at Suisse Perchée – allows the
media to discover the concept

§ Cocktail: typical Swiss F&B offers (Swiss wine
and finger food)

§ 24 journalists attended the event
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KMM: Media result Le Figaro: Laax. 

§ Laax: Glisse dans le canton des Grisons
§ Publication on December 30th in le Figaro print (full page) –

Web article to come
§ Part of a weekly series on foreign ski resorts

§ Le Figaro: one of the main national newspapers:
+1’943’000 daily readers and 25 Mio UVPM

§ The article was written after a media trip in Dec. 2022

141



KMM: France Inter: Grand Train Tour of Switzerland. 

§ France Inter: public radio & most listened-to channel in France 
§ “Grand Bien Vous Fasse !” (GBVF): a daily show on societal topics
§ 1’250’000 live listener + podcasts listening, 50mio/month for the whole channel

§ On December 2nd: 
§ Chronicle from Sandrine Mercier, editor-in-chief of AR Magazine, addressing tourism related topics
§ Mention of the reportage featuring the GTToS (released in Sept. 2022).
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https://www.radiofrance.fr/franceinter/podcasts/grand-bien-vous-fasse/grand-bien-vous-fasse-du-vendredi-02-decembre-2022-6055089


KAM – B2C Conference on Swiss Trains.

§ Event organised in collaboration with the tour 
Discovery Train, a ST partner & travel agency 
expert in train trips. 

§ Conference took place on December  2nd at the 
Musée d’Art de Nantes

§ Program of the day: 
§ Private tour of the current exhibition “Le Voyage en Train” 
§ Conference from Discovery Train
§ Presentation of the wonders of Swiss Trains by ST
§ Swiss apero organized by ST

§ 49 participants = potential new customers
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SCIB - Study Trip in Villars.

Target: Event agencies
Date: 9-11 December 2022

§ Discover the MICE assets of the ski 
resort and visit of the new Villars 
Alpine Resort

§ Ski, biathlon and snow games were 
also on the program.

§ Participation of 6 french agencies + 
1 Mice journalist

§ Snow and Santa were with us ;)
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SCIB - E-news « Retrospective 2022: a year full 
of novelties for Switzerland!».
Target: subscribers of our client DB
Date: Sent on December 15th

Nb contacts: 2’331
Content:
§ Promotion of new openings 
§ Best seminar hotels of 2022
§ Swisstainable Mice venues
§ Destination “Coups de Coeur” of our partners

KPI
§ 30.5 % opening rate
§ 62 readers clicked a link



SCIB - IBTM in Barcelona. 

Date: From November 29th to December 1st

§ Great interest in the destination due to its
sustainability approach and proximity to
France

§ 17 pre-scheduled appointments (several non-
french meetings, 2 no-shows)

§ Participation at the “Partance”, a networking
cocktail à 15 additional new contacts

§ Connection with 30 qualified contacts and 10
new recent relations
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Portugal.
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KMM: Christmas in Basel @ TVI.
§ Renown author and journalist, José Luís Peixoto, 

traveled to Basel to cover Christmas markets
topic. 

§ 2 live TV reports were broadcasted on the 
morning show of TVI, one of the top two TV 
channels. 

§ 1 article will be published in autumn 2023 in 
“Cristina”, one of the main lifestyle magazine. 

§ In addition, several posts and reels were 
published on the author’s social media channels.
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Timing: December 2022
Media contacts: 207’675
Marketing contacts: 217’800



KMM: Christmas in Zurich @ SAPO Viagens.

§ A journalist from “SAPO Viagens”, an important 
digital platform on traveling, and his family, 
participated in a media trip in Zurich focused 
on Christmas markets. 

§ 1 digital report was published end of 
November and another article will be published 
in autumn 2023.

§ The article was also promoted on SAPO’s main 
social media channels.  
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Timing: December 2022
Media contacts: 248’715
Marketing contacts: 76’600



KMM: Switzerland by train @ Público & @ Eco.
§ 2 journalists from Portugal, from «Público» and 

«ECO», leading print and digital newspapers, 
participated in the international media trip on 
Swiss Records. 

§ 1 Cover and 2 extensive digital reports were 
published in each respective newspaper. 

§ 1 podcast of 27 minutes was produced for 
Público’s channel dedicated to trains. 

§ The article was also promoted on Público
Fugas’s social media channels.  
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Timing: October and December 2022
Media contacts: 2’594’885
Marketing contacts: 334’014



Spain.
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Basel @Tiempodecerezas.
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§ Erea from @tiempodecerezas, is a content creator 
known for her artistic photography and a great sense 
of style and esthetics

§ She traveled to Basel to visit the architectural and 
cultural attractions of the city linked to the Christmas 
market

§ Publication of a post, various reels and stories in IG, 
as well as a very complete post in her blog pushed
through her own newsletter

» link to IG profile

Timing: November-December 2022
Marketing contacts: 241’000 & ER 2.8%

https://www.instagram.com/tiempodecerezas/


Blum «one of the best fiction podcasts in 2022».
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We finish the year with 262.678 downloads 
and growing…

Tirada: 148.890
Difusión: 104.222

(O.J.D) 
Audiencia: 364.777

Ref: 13678459

Nacional Diaria
General

30/12/20222 ª Edición

Superficie: 817 cm²
Ocupación: 88.92%
Valor: 48.001,28 €
Página: 46 1 / 1



Blum at TimeOut Madrid & Barcelona.
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§ Together with TimeOut we created a beautiful microsite. 
A train journey through our cities tracing blum's steps and highlighting 
the must sees of each city

§ The campaign included:
- A highlighted box at their homepage (BCN + MAD) with 1.5 M unique

visitors
- SoMe campaign in IG with 443.000 followers and 437.089 in FB 
- Dedicated Newsletter to 188.000 subscribers

§ Direct link to MyS.com/Blum with all the information and bookable 
citybreak offers

» Check it out 
Timing: November-December 2022
Marketing contacts: 2’300’000

https://www.timeout.com/es/espana/viaje/suiza-en-tren


Timing: November-December 2022
Marketing contacts: 1’347’000

Heidi Paula Fdez.Ochoa @Lugares de Nieve
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§ Paula is a very famous skier in the market and early year joined our 
Heidis Modernos family with a ski trip to Engelberg

§ As with all the other Heidis we produced a guide and promoted it 
with the snow site Lugaresdenieve.com & newspaper La Vanguardia

§ The campaign included:
- Extensive advertorial online & offline with 594’000 contacts
- SoMe posts reaching more than 253’000 accounts
- Banner on Lavanguardia.com with 500’000 impressions

» link to the online article

https://www.lugaresdenieve.com/?q=es/reportaje/heidi-vuelve-para-esquiar-pistas-suiza


UK/Ireland.
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Media lunch ‘Gstaaderlaken’.

§ A ‘destination-combo first’
§ Wednesday 7 December 2022
§ 15 journalists participated
§ 1 representative from Gstaad and 

Interlaken, short interview sessions
§ Latest news winter 2022/2023 and what’s 

new for 2023
§ Lunch at Chalet Suisse in connection with 

Switzerland winter promotion at SKATE 
Somerset House in Central London
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UK Media Coverage.
§ 1 Sep to 31 Dec 2022
§ 73 top media coverages 
§ 416 media coverages

§ Topics: RhB world record, skiing, 
launch Golden Pass etc.

§ Telegraph, Financial Times, Harper’s 
Bazaar, The Independent, Ski & 
Snowboarder Magazine, The 
Sunday Times, The Guardian, 
Country Life, BBC, CNN, National 
Geographic Traveller, Condé Nast 
Traveller, Wanderlust, etc.
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SCIB UK/Ireland – Switzerland Retreat.

§ 24h networking event outside of 
London in Marlow, 14/15 November

§ 6 Swiss partners: Made in Bern, 
Geneva Tourism, Basel Tourism, 
Lausanne Tourism, Lucerne 
Tourism, Jungfrau Railways 

§ Bento box lunch, SCIB presentation, 
teambuilding activity, free time, 
raclette dinner, overnight, breakfast 
and partner one-to-one meetings

159



The ideal Clipping. 

§ Leukerbad in this month’s British 
Airways High Life Magazine

§ Written by Karen Edwards
§ Result of Media trip to Leukerbad in 

September 2022
§ Double page spread with zero ad 

space, positive and inspiring 
content, all partners/websites have 
been mentioned/credited
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North America.
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SCIB NA: M&I Americas 2022.
November 17 – 19, 2022.

§ Postponed event from 2020
§ 3-Day Event
§ One-to-one meetings & networking activities
§ 165 North American Buyers
§ 150 Supplier Tables
§ Swiss Partners: Andermatt Swiss Alps, RoyalSavoy

Lausanne & President Wilson Geneva
§ SCIB conducted 41 meetings, of which 16 were new 

companies and 20 new contacts
§ Overall 43 new companies, 32 new contacts
§ 4 new RFPs and 4 potential in-house webinars
§ Caroline won Gold for ‘Leading Sales Professional’
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Media Event: Extravaganza 2022.

§ Holiday media VIP reception and 
seated dinner in New York

§ Date: December 12th, 2022
§ Theme: Grand Train Tour
§ Guests: 60 people
§ Partner: Swiss Travel Systems with 

keynote by Maurus Lauber, STS
§ Strapa integration: Victorinox, Swiss 

Cheese,  Swiss Wine
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USTOA Annual Conference - Austin.
November 28 – December 2, 2022

§ Annual Conference of the United States Tour Operators 
Association

§ Top NA tour operators attend the conference
§ 13 Swiss partners present
§ 1:1 meetings (marketplace) and keynote sessions
§ 36 appointments
§ Sponsorship of “Around the world” breakfast with 

Swisstainable as topic (together with Kuoni Tumlare). 120 
travel trade guests

§ Overall attendance: 800 
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Sales Calls STS & partners.
December 5 – 9, 2022

§ STS partners: Rigi, SGV, Schilthorn
§ Austin, Tampa, Boston
§ Focus on key rail accounts, hybrid version of roadtrip

and remote meetings
§ 19 in-person product meetings and agent trainings 
§ 5 virtual staff trainings w/Railbookers, Europe Express, 

Trading Places Intl., Tenon Tours
§ 1 virtual product meeting with OTA Happyrail (global 

account)

165



Media Top TV Result: NBC Access Hollywood.

§ Access Hollywood
§ TV Host: Lindsay Myers
§ Title: Holiday segment Switzerland 
§ Date: December 14th, 2022.
§ Circulation: 788K uvpm
§ Featured: Vaud, Geneva
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Media Top TV Result: CBS News.

§ Access Hollywood
§ TV correspondent: Wendy Gillette
§ Produced 3 stories in Switzerland which will 

be aired in 2023 about train travel, wellness, 
and a few museums.

§ Circulation: 38.6M uvpm
§ Featured: STS, Jungfrau Region, Zermatt, 

Zurich
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Media Top Result: New York Times.

§ New York Times, print and online 
https://www.nytimes.com/

§ Journalist: Roberta Smith
§ Title:Lace, That Most Coveted Textile
§ Date: December 8th, 2022 (online) and 

December 9th (print).
§ Circulation: 586 k (print) and 138 M (online)
§ Featured: St. Gallen
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https://www.nytimes.com/


Media Top Result: Condé Nast Traveler.

§ Condé Nast Traveler, 
https://www.cntraveler.com/

§ Journalist: Daliah Singer 
§ Title: In Lausanne, Switzerland, the Medieval 

Tradition of Night Watchmen Carries On
§ Date: December 21st, 2022.
§ Circulation: 3.36 M
§ Featured: Lausanne
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https://www.cntraveler.com/


Media Top Result: Yahoo! life.

§ Yahoo! Life, https://www.yahoo.com/lifestyle
§ Journalist: Nashia Baker
§ Title: From Multi-Generational Trips to Train 

Rides, These Are the 5 Travel Trends to 
Expect in 2023, Experts Say

§ Date: December 16th, 2022.
§ Circulation: 11.9 M
§ Featured: Swiss Travel Systems
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https://www.yahoo.com/lifestyle


Media Top Result: Condé Nast Traveler.

§ Condé Nast Traveler, 
https://www.cntraveler.com/

§ Journalist: CNT Editors
§ Title: The Best Trips Our Editors Took This 

Year
§ Date: December 26th, 2022.
§ Circulation: 3.36 M
§ Featured: Dolder Grand, Glacier Express, 

Badrutt’s Palace Hotel.
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https://www.cntraveler.com/


Brazil.
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KAM: STS EXCELLENCE PROGRAM FAMTRIP

December 01st – 07th, 2022
§ Famtrip in partnership with Swiss Travel System 
§ Nine travel professionals from Brazil were invited 

to experience the new Goldenpass Express and 
highlights of Switzerland including: Montreux, 
Vevey, Jungfrau region, Engelberg-Mt Titlis, 
Lucern, and Zurich.

§ Program support: Montreux-Vevey Tourisme & 
Convention Bureau, Hôtel des Trois Couronnes Vevey, 
Jungfrau Region Tourism, Interlaken Tourism, Victoria-
Jungfrau Grand Hotel & Spa, Luzern 
Tourismus, Engelberg-Titlis Tourismus AG, Kempinski 
Palace Engelberg, Zürich Tourism and many more 
local partners involved
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KAM: STS EXCELLENCE PROGRAM FAMTRIP
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KAM: TTW GROUP POST-ILTM FAMTRIP
December 09th – 15th, 2022
§ Exclusive Winter Famtrip organized by ST Brazil in 

partnership with TTW Group
§ TTW Group’s product director + six travel agents 

members of TTW Lab experienced a customized 
ski program including: St Moritz, Zermatt, and 
Zurich.

§ Program support: Engadin St Moritz Tourismus AG, 
Kulm Hotel St. Moritz, Zermatt Tourismus, Mont
Cervin Palace, Air Zermatt, Zermatters, Swiss
Travel System, Glacier Express, La Réserve Eden 
au Lac Zurich and many more local partners 
involved.

§ Great Social Media results and engagement;
§ Trade media article: 
https://www.panrotas.com.br/mercado/operadoras/2022/12/ttwgroup-promove-
famtur-na-suica-para-agentes-de-viagens_193757.html
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https://www.panrotas.com.br/mercado/operadoras/2022/12/ttwgroup-promove-famtur-na-suica-para-agentes-de-viagens_193757.html


KAM: PRIMETOUR TRAINING – HEALTH 
TOURISM
December 13, 2022

§ Dedicated Health Tourism training 
presentation

§ 40 travel professional from Primetour B2B 
and B2C teams attended (25 online + 15 
face to face)

§ Dedicated Q&A session
§ Afternoon tea sponsored by Switserland 

Tourism

176



KAM: PRIMETOUR – HEALTH MAGAZINE 
DISTRIBUTION
December, 2022

§ 200 Health Magazine distribution in 
partnership with Primetour through
Mercedes-Benz mailing to potential luxury
cliente.

§ 50 Health Magazine distribution to
Primetour IC’s selected client.

§ Customized message and insert into brand
new Primetour’s luxury Magzine. 
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KAM/Digital Newsletter: Zurich
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§ Highlight: Zurich Tourism dedicated 
newsletter

§ 02 sendings: Dec 14th and 20th

§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 26.01%
§ Link  newsletter: 
http://smtp.mailnewsdobrasil.com.br/email/SUICA-04DE12-
2022/suica-04de12-2022.html

§ Key partners highlighted in the content:
§ Zurich Tourism
§ Lindt Home of Chocolate
§ STS & MOB 

http://smtp.mailnewsdobrasil.com.br/email/SUICA-04DE12-2022/suica-04de12-2022.html


KAM/CAMPAIGNING & ACTIVATION: 
FVO & ST Calendar 2023
§ Switzerland Tourism Brazil sponsored

FVO’s annual calendar as part of a joint 
annual business plan. 

§ 500 print to be sent to 130 luxury travel
agencies from across Brazil.

§ Customized new year’s message and I
Need Switzerland campaign message.

§ Monthly highlight promotion of Swiss 
partners:
§ St Moritz, Verbier, Crans Montana, Zermatt, Zurich, 

Genebra, Lucern, Lausanne, Swiss Travel System, 
gastronomy, etc.
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KAM/CAMPAIGNING & ACTIVATION: 
Xmas Giveaways
§ Switzerland Tourism Brazil delivered

Xmas Giveaways including panetones 
from Lindt and customized festive season
message to 60 main trade contacts and
partners from the luxury market of São 
Paulo.

§ Swiss partners:
Lindt Brazil
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CAMPAIGNING & ACTIVATION: 
Seeding activity 
§ Switzerland Tourism Brazil has sent to 100 

digital influencers an “Advent Calendar”. 

§ The advent calendar contain: 
Ø 24 tips about tourism in Switzerland. Every tip 

has a QR Code to get more information online. 
ØAll of tips is reproduced on Instagram 

@MySwitzerlandBR.
Ø24 Lindt Ball. 
ØOn December, 25th the gift is a small cow. 
ØThe calendar is also an invitation to the event 

on December, 07th. 
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CAMPAIGNING & ACTIVATION: 
Seeding activity 
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CAMPAIGNING & ACTIVATION: 
Seeding activity 
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KMM/ CAMPAIGNING & ACTIVATION: 
Advent Calendar reproduced on MySBR
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CAMPAIGNING & ACTIVATION: 
EVENT “Winter Launch Event ”
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December, 7th
§ Event at ROI Restaurant at CJ Shops (JHSF Group). 
§ The event launched the winter season to a very 

potential final costumers and digital influencers – total 
of 51 guests. 

§ A lucky draw was done during the event. Lucky 
draw’s partners:   

Ø SWISS: 2 business flights
Ø The Dolder Grand Hotel: 2 overnights in a double 

room.  
Ø Badrutt’s Palace Hotel: 2 overnights in a double room 
• Natália Leal done a quick introduction about the 

winter season in Switzerland. 
• Gift bags containing: a bottle of a Swiss wine, St. 

Moritz Magazine and an ON bonnet. 



CAMPAIGNING & ACTIVATION: 
EVENT “Winter Launch Event ”
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CAMPAIGNING & ACTIVATION: 
EVENT “Winter Launch Event ”
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CAMPAIGNING & ACTIVATION: Parnership at
Cidade Jardim Shopping Mall

188

Between December, 1st and January 2nd. 

§ In partnership with Cidade Jardim shopping mal 
– Switzerland Tourism organized a “buy and win” 
promoting a prize: a Trip to Switzerland. 

§ The promotion will be during the month of
December. 

§ The partners involved have agreed strategic
communication points: 

Ø Backdrop or elevator door to each partner.
Ø Advertsiment in the Cidade Jardim Magazine. 
Ø Logo’s around the shoopping mall about the x-

mas promotion “buy and win”.



CAMPAIGNING & ACTIVATION: Parnership at
Cidade Jardim Shopping Mall
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§ SWISS 
§ La Rèserve Hotel 
Geneva
§ Guarda Golf Hotel & 
Residence
§ Perfect Trip (travel 
Agency in the mall) will
offer the meals to the
winner 



CA/KAM: PERFECT TRIP – Launch Event
winter campaing at Perfect Trip 
December 14, 2022

§ Xmas Consumer Campaign in partnership
with Prefect Trip running from Dec 01 – 31, 
2022 at Cidade Jardim Shopping Mall;

§ Campaign prize: Business class tickets with
Swiss + 2 nights Guarda Golf Crans Montana 
+ 2 nights La Reserve Geneva + Meals
(lunch and dinner) offerd by Perfect Trip. 

§ Launch event on Dec 14 organized by
Perfect Trip

§ ST support with 20 bottles of wine
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KMM: International Media Trip

191

December

§ Between December, 1st and 4th. 
§ Trip to promote the new Golden Pass

Panoramic Express. 
§ Fabiane Gama - @loucos por viagem 

– 578K followers



KAM/KMM: Hub Elite Magazine – cover & article 
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December 

§ Printed and digital magazine
§ Magazine Cover (Zurich) + 2 pages

article
§ Copies 2’600
§ Audience: Luxury clientes (database of

eleven travel agencies from Rogeria
Pinheiro’s mentorship program)

§ Coverage: Zurich, Lindt Home of
Chocolate, Lake Geneva, Montreux& 
Montreux Jazz Festival, Lavaux, Swiss
Travel System/MOB, St. Moritz, 
Zermatt, Lucern, Engelberg-Titlis, Art
Basel. 

Um país para contemplar

Montreux é uma das cidades mais charmosas do país.  Local i -
zada na par te francesa, banhada pelo Lago G enebra, é conhecida 
como a cidade da música na Suíça. Esse t í tulo não é para menos, 
afinal a cidade recebe anualmente o famoso Montreux Jazz Festival, 
que ocorre em Julho. Outro ponto alto da cidade é o Lago G enebra, 
que é considerado o maior lago desse país e compar ti lhado com 
a França. Ao longo de aproximadamente sete qui lômetros, é possí-
vel  apreciar a l inda paisagem emoldurada pelos Alpes. 

Lu c e r n a  é  c o r ta d a  p e l o  R i o  Re u s s ,  o n d e  s u a s  d i ve rs a s  p o n -
te s  s ã o  p a ra d a s  o b r i g a tó r i a s  e  c o n e c to ra s  d a  c i d a d e  a n t i g a  à 
n ova .  E m  s u a s  m a rg e n s ,  ta m b é m  é  p o s s í ve l  o rg a n i za r  p a s s e i o s 
d e  b a rc o  p a ra  o u t ra s  c i d a d e s  p róx i m a s .  “ Tu r i s ta r ” ,  s i m p l e s m e n -
te,  a  Po n te  d a  C a p e l a ,  a  M u ra l h a  M e d i eva l  d e  Lu c e r n a ,  c o m  n ove 
to r re s  m e d i eva i s  b e l í s s i m a s ,  j á  é  u m  p a s s e i o  i m p e rd í ve l . 

Pa ra  o s  a p re c i a d o re s  d e  b a i xa s  te m p e ra t u ra s  e  p a i s a g e n s 
c o b e r ta s  d e  n eve,  a o  s u l ,  e n t re  o s  A l p e s  S u í ç o s  e  a  I tá l i a ,  e n c o n -
t ra - s e  o  fa m o s o  M o n te  M a t te r h o r n ,  n a  m a ra v i l h o s a  c i d a d e  d e 
Ze r m a t t .  A  m o n ta n h a  c o m  4 .478  m e t ro s  d e  a l t i t u d e  p a re c e  te r 
s i d o  e s c u l p i d a  a  m ã o,  d ev i d o  a o  s e u  fo r m a to  t r i a n g u l a r  e m  ta -
m a n h a  p e r fe i ç ã o.  A l é m  d i s s o,  a  c i d a d e  é  c a r f re e ,  o n d e  a p e n a s 
s ã o  a u to r i za d o s  a  t ra n s i ta r  ve í c u l o s  e l é t r i c o s ,  a l é m  d e  a l g u m a s 
d a s  p i s ta s  d e  e s q u i  m a i s  fa m o s a s  d a  E u ro p a .

U m a  v i a g e m  c o m  p a i s a g e n s  fa n tá s t i c a s  e  c o re s  d e s l u m b ra n -
te s .  S o m e n te  q u e m  d e sf r u ta  d e s s e  p a ra í s o  n a t u ra l ,  c o m p re e n -
d e  q u e  to d a  a  s u a  b e l eza  n ã o  é  u m  exa g e ro.  E n t re  l a g o s ,  va l e s  e 
a l p e s ,  a  S u í ç a  e n c a n ta  ta m b é m  p e l a  s u a  l i m p eza  e  o rg a n i za ç ã o 
a l i a d a  a  u m a  m a l h a  fe r rov i á r i a  –  q u e  p e r m i te  t ra n s i ta r  t ra n q u i l a -
m e n te  c o n te m p l a n d o  o  m e l h o r  q u e  c a d a  c a n to  d e s s e  p a í s  te m 
a  ofe re c e r  –  e  à  s u a  c u l i n á r i a  d e l i c i o s a  e  d o c e.  E s s e  p a í s  p o d e 
s e r  a p re c i a d o  e m  to d a s  a s  e s ta ç õ e s  e,  m e s m o  a s s i m ,  vo c ê  e n -
c o n t ra  u m a  S u í ç a  d i fe re n te  e m  c a d a  u m a  d e l a s ,  c o m  c o re s  e 
c o n t ra s te s  q u e  d e i xa m  m a rc a s  n o  s e u  c o ra ç ã o.

A  c i d a d e  d e  Zu r i q u e  é  d a q u e l a s  q u e  a g ra d a  a  to d o s  o s  t u -
r i s ta s :  o s  q u e  b u s c a m  u m a  a u tê n t i c a  ex p e r i ê n c i a  s u í ç a ,  o s  q u e 
q u e re m  p a s s e i o s  c u l t u ra i s ,  o s  a m a n te s  d a  n a t u reza ,  m o d a ,  a r-
q u i te t u ra  e  d e  u m a  g a s t ro n o m i a  d i fe re n c i a d a ,  v i s to  a  i n f l u ê n c i a 
d o s  p a í s e s  g e o g ra f i c a m e n te  v i z i n h o s  e  c u l t u ra l m e n te  p róx i m o s . 
M e s m o  c o m  u m  a r  c o s m o p o l i ta ,  e l a  c o n ta  c o m  m u i ta  t ra d i ç ã o 
e  b e l eza s  n a t u ra i s  i m p e rd í ve i s ,  c o m o  o  La g o  Zu r i q u e,  a  M o n ta -
n h a  U e t l i b e rg ,  a s s i m  c o m o  a  P ra ç a  d a  Ó p e ra .  C o m  u m  m i s to  d e 
a g i to  e  t ra n q u i l i d a d e,  n ã o  d e i xe  d e  v i s i ta r  a  F ra u m ü n s te r,  i g re j a 
d o  s é c u l o  X I I I ,  e  n ã o  p e rc a  a  S t re e t  Pa ra d e,  u m a  fe s ta  a n i m a d a 
q u e  a c o n te c e  n a s  r u a s ,  e m  a g o s to,  d e i xa n d o  a  c i d a d e  v i b ra n te 
e  c o l o r i d a . (tr
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•  A Suíça é bela em qualquer época do ano. 

•  Para quem aprecia arte, a cidade de Basel possui um dos 
eventos mais badalados do setor, a Art Basel, que reúne di-
versas exposições, novos artistas e eventos interessantes 
no mês de junho. 

•  Para uma experiência deliciosamente doce, faça um tour 
em uma das fábricas de chocolates mais famosas do mun-
do, a “Lindt Home of Chocolate”.  Ela é imperdível para toda 
a famí l ia, para quem vai a Zurich. Aproveite para degustar 
l iteralmente o chocolate diretamente da fonte.

•  Localizado na pequena cidade de Kandersteg, o Oeschinen 
é um dos lagos mais l indos do planeta. As águas cristalinas 
e as montanhas circundantes, que completam a paisagem, 
parecem uma pintura. 

• Uma experiência para guardar na memória é o novo Golden 
Pass Express, um trem panorâmico que proporciona uma via-
gem direta entre Interlaken e Montreux, trazendo o melhor das 
paisagens suiças. A categoria Prestige, é perfeita para quem 
busca conforto e um serviço exclusivo para os viajantes!

•  Para mais inspirações o site myswitzerland.com/pt conta 
com dicas de ouro para os viajantes!
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KMM: Forbes Magazine - article 
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December 

§ Printed and digital magazine 
§ 22’000 copies
§ 78’300 digital users (APP) 
§ Audience: AAA, A 
§ Coverage: Health tourism



KMM: The Traveller - article 
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December 

§ Printed and digital magazine 
§ 15’000 copies
§ Audience: AAA,A
§ Coverage: Health &Wellness

tourism
§ Link: 

https://teresaperez.com.br/thetraveller/ed108.
html

https://teresaperez.com.br/thetraveller/ed108.html


Campaign & Activation: GRU Airport 

195

December

§ Between December, 9th and 30th 
from 2 pm to 8 pm,  Switzerland
tourism was present in the VIP Safra 
lounge (business and first class) at
Guarulhos Airport. 

§ 1 hostess handing ”health magazine” 
and lindt chocolates for those who are 
interested. 

§ Audience: AAA, A – 500 people per 
day at the lounge. 

§ Coverage: Health tourism



Campaign & Activation: GRU Airport 
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December

§ Between December, 16th and 30th 
the health movie was showcased in 
the big screen at Guarulhos airport
in front of the VIP Safra lounge 
(business and first class). The
screen reached people from the
entire international área. 

§ Coverage: Health tourism



Thank you.




