
International.
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Young Leaders Conference 2022.
Excursion on Mount Rigi – 17 November 2022.
§ Annual Young Leaders Conference 

organized by American-Swiss 
Foundation

§ 48 participants from USA & CH: 
Annika Grünig represented ST

§ Sponsored by Zurich Insurance
§ Excursion offered by ST on

Mount Rigi … one of the highlight of 
the week and exchange in 
Switzerland.
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ST Health Travel sales calls and events @ 
SGE/EDA Swiss Days in Tashkent, Uzbekistan.
§ 16 – 23 November
§ 17.11. ST Health travel presentation 
§ 24 visitors: medical officials, clinics, 

doctors, luxury travel agents, VIP 
individuals

§ Invited guest speaker Mr. Andrej 
Reljic from Merian Iselin Clinic

§ Networking Ambassador’s reception, 
95 guests

§ 8 ST individual sales calls (1 media)
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SCIB – IBTM World Barcelona
29 November – 01 December 2022.

§ B2B trade show, prescheduled 1:1 meetings
§ 7’000+ hosted buyers and exhibitors from all 

over the world (31’000 meetings)
§ 32 Swiss Partners and 9 Scibbies at the SCIB 

booth
§ Raclette and other Swiss specialities were

served during the three days of the show
§ Swiss breakfast with 30 clients
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Markets East.



Germany.
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KMM: Group media trip “Chocolate”.

§ Group press trip in cooperation with 
the association ChocoSuisse

§ Topics: Lindt (production), Taucherli 
(bean 2 bar), Halba (sustainability), 
Camille Bloch (family brand), Cailler 
(history), Vevey (chocolate city walk)

§ Date: November 16th – 20th
§ 10 top journalists from Germany 

(>40 registrations!)
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KMM: Swiss Cities Event Berlin, 10.11.2022.

§ ST and the Swiss Cities invited Media 
representatives from Berlin to a media
dinner on a boat

§ 32 participants joined the dinner
§ ST led through the evening with an 

invented fairytale about the «water
ghost of Switzerland» 

§ Bern, Luzern, Lugano, Winterthur, 
Zürich, Lausanne and Basel presented
their (water-)highlights as protagonists
in the fairytale

10



SCIB: loop MICE.

§ Date: 17.11. - 19.11.2022

§ Location: Tyrol (Austria)

§ B2B MICE event in luxury tourism

§ Connects professionals with top-quality 

MICE buyers from the German speaking

market

§ In total 34 appointments
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KAM: Grisons in Stuttgart and Frankfurt.  

§ Date: 28. – 30.11.2022
§ Sales calls and trade events in 

middle and south Germany
§ Partner: GRF (Arosa Lenzerheide, 

Engadin and Davos Klosters)

§ Sales calls with several tour 
operators for winter sport vacation.

§ Two trade events in Stuttgart and 
Frankfurt with 25 travel agents each.
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KAM: DER Touristik Campus Urlaubsticker 
Seminar evening.
§ 15.11.2022
§ Location: Hotel Essener Hof, Essen
§ Info booth and presentation on 
stage with focus on touring and 
Swisstainable
§ Participants: 30 Travel Agents
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Austria/Hungary.
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Austria: ÖRV Kongress 2022.
The “Österreichische Reiseverband” congress takes place 
annually in another destination and luckily, we could bring 
this event 2022 to Switzerland. Trip to Luzern, Chur and 
Poschiavo.

§ Date: 22.-25. Oktober 2022

§ Participation of 40 top contacts 
of Austrian Travel Industry

§ Eurotours and Ruefa as part of Verkehrsbüro Group

§ ÖBB Railtours

§ REWE Touristik

§ Sabtours

§ Follow up – Cheese Mailing as Fondue was not consumed 
during the trip
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Austria: Corps Touristique Galaabend.

§ Branch evening of national tourist offices in Austria 
where ST could network with travel trade (KAM) and 
media (KMM) contacts 

§ Date: 21. November 2022

§ Contacts: 200
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Czech Republic.
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Winter Switzerland TV spots in OC Atrium Flora 
2022/2023.
§ 1. 11. – 31. 12. 2022
§ Winter promotion in form of photo slides played 

in 16 TV screens in shopping center OC Flora 
in Prague focused on market partners: RhB, 
DDK, ESSVM, Schilthorn, Aletsch Arena, 
Zermatt Bergbahnen, SGV, Pilatus, Rigi, JFB, 
Chur.

§ Every spot (for each partner) is played for 10 
sec.

§ Expected KPI: Each partner have guarantee of 
134.000 Marketing Contacts – total of 
1.474.000 Marketing Contacts.
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Festival Obzory 2022.

§ 12. – 13. 11. 2022, Prague
§ Activity ID: PRG331445

§ ST stand with maps and brochures distribution 
(all Market Partners) and presentation „TOP 10 
Hidden valleys of Switzerland“ at biggest 
outdoor travel festival in the Czech Republic.

§ Special contest partners: Pilatus.

§ 245.487 Marketing Contacts, 2804 visitors
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Schilthorn advertorial in SNOW 11/2022.

§ 15. 11. 2022

§ 4/1 advertorial presenting winter
possibilities of Schilthorn Cableway 
and Mürren placed in most 
important printed magazine for
winter season named SNOW.

§ 17.000 printed copies
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Poland.
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Future activities.

§ Business plans with TO’s – winter offers
§ Influencer trip to Davos Klosters in December
§ Snow Edition, STMW in January
§ Group skiing media trip in January
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KMM: media meeting - winter.

§ 9th November
§ 23 participants
§ Winter presentation
§ TO’s presence, discussion on 

Swiss offers and trends
§ Partners´ news – Davos Klosters, 

Zermatt, Schilthorn, Pilatus
§ Fondue served – Swiss winter

mood
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KMM: mini-international trip - RhB world record.

§ 1 pax from Poland
§ Journalist from onet.pl, one of the 

biggest horizontal portals

§ SoMe activities by participant in his
own SoMe and by onet.pl

§ Online article after return published
in travel section



KAM: training for agents by Snow Trex.

§ In co-operation with Snowtrex
§ November
§ Platforms wakacje.pl and 

travelplanet.pl selling skiing offers
§ Presentation about Switzerland and 

dedicated offers
§ 370 participants (in person and 

online)
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Campaigning & Activ.: ST calendar.

§ Our ST wall calendar
§ Autumn colours of Switzerland
§ Pictures of PL photographers visiting

Switzerland in autumn
§ 1’500 copies
§ Distributed among partners, individuals, 

KAM, KMM, embassy etc.
§ Used by photographers as a prize for 

their insta followers
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Campaigning & Activ.: campaign with Snow Trex.

§ Monthly campaign
§ Winter offers
§ SoMe activities (IG, TikTok, LinkedIn)
§ Newsletters
§ Online branding
§ Online and print articles about Swiss 

winter
§ Final results in December

27



Campaigning & Activ.: ST online winter 
campaign.
§ Digital campaign, mobile and 

desktop creations
§ Native campaign
§ Focus on ski & snb, Swiss winter
§ One month activities
§ Mailing 
§ Display creations
§ Video
§ Final results asap
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Campaigning & Activ.: branding on wyborcza.pl.
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§ Weekend branding
§ 18–19 November
§ Display creations – winter 

inspiration: ski & snb, winter 
activities

§ Link to MyS winter 
§ Views: 1’430’000



Camp. & Activ.: SoMe activities ST FB.

§ Paid campaign for partners
§ Pilatus, Schilthorn, Zermatt –

topic Xmas market, skiing 
attractions, movie

§ Reach in November almost 
520’000
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Camp. & Activ.: SoMe activities ST FB.

§ Posts promoted on our ST 
autumn and winter topics

§ Our ST Key Visuals
§ Link to MyS
§ Winter mood film 34’000 views in 

November 
§ Posts reach 210’000 in November
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GCC.
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KAM: STE 12 – 18 Nov.

§ 5 GCC countries, 8 cities.
§ 7 workshops & 1 get together in 

Doha.
§ 28 Sales calls. 
§ Total amount of travel agents met: 

750.
§ Partner: DVS, GVA, Montreux, 

Zermatt, Ticino, LUV, Interlaken, 
ZRH

33



Health: Saudi Health Mission. 

§ Date: 22-27 OCT
§ Workshop with Ministry of Investment, 9 

visits to private&public hospitals in 
Riyadh and Jeddah. Event at the Swiss 
Residence. Meeting with Ministry of 
Health. 

§ Press Conference with around 35 medias
§ Partners: USZ, La Tour, La Praire, Bad 

Ragaz, Bürgenstock, Zihlschlacht, Les 
Alpes
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Campaigning: Instashop campaign.

§ 06-31 OCT
§ Instashop Campaign with online in-app 

presence, newsletter, and social media
posts

§ Newsletter: 312’000, 111’000 opened
§ Online, 563’000 impressions, 

10’500clicks, 18692 post engagement
§ Total contacts: 1’120’767
§ Partners: Vaud, Montreux, Eurotel

Montreux, STS
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Campaigning: Sayidaty Health Editorials.

§ Sayidaty, leading women magazin
Saudi Arabia.

§ 4 double page issues
§ Total contacts: 1,5Mio contacts
§ June, September, October, 

November
§ Partner: Bad Ragaz, Montreux, 

Bürgenstock, Mammern
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KAM: STS Promotion.

§ Publications in TravTalk and TTN 
about Excellence Talk and 
Excellence Program

§ Contacts: 45’000
§ TTN: Newsletter Banner, Newsletter 

Publication, Social Media Campaign
§ TravTalk: Newsletter Publication, 

Article in print magazine
§ Partners: STS
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Health: Ministry of Health. 

§ Date: 28 NOV
§ Follow-up meeting together with S-

GE with Ministry of Health Referral
department in Riyadh. 

§ Discussed potential MoU, referral
criteria, visit to Switzerland, and 
areas of cooperation. 
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Campaigning: Winter Hotel digital push.

§ Date: 16 – 20 Nov, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 344,223
§ Clicks: 4,459
§ Reach: 224,966
§ Guarda Golf Hotel & Residences



Campaigning: Winter Hotel digital push.

§ Date: 8 – 12 Nov, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 242,818
§ Clicks: 3,717
§ Reach: 176,867
§ Hotel Donatz



Campaigning: Winter Hotel digital push.

§ Date: 1 – 6 Nov, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 260,901
§ Clicks: 3,914
§ Reach: 182,562
§ Gstaad Palace



Digital/Health: Medical Facebook Campaign.

§ Facebook campaign.
§ Date: 9 – 14 Nov, 2022
§ Impressions: 478,802
§ Clicks: 3,084
§ Reach: 187,681
§ Hirslander Part 1



Digital/Health: Medical Facebook Campaign.

§ Facebook campaign.
§ Date: 30 Oct – 4 Nov, 2022
§ Impressions: 668,604
§ Clicks: 6,311
§ Reach: 386,436
§ Hirslander Part 2



Digital/Health: Medical Facebook Campaign.

§ Facebook campaign.
§ Date: 7 – 11 Nov, 2022
§ Impressions: 707,325
§ Clicks: 4,380
§ Reach: 372,548
§ Mammern



Campaigning: Expo: SWISS digital campaign, 
part 2.
§ Date: 7 – 21 Nov, 22
§ Facebook ad campaign targeting the 

UAE market targeting sales. 
Arabic
§ Impressions: 1,859,743
§ Reach: 495,364
§ Clicks: 11,531

English
§ Impressions: 2,573,106
§ Reach: 824,969
§ Clicks: 11,944



Nordics.
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Sthlm Days Winter Launch Events.

§ Workshop + après-ski party + think tank 
discussion in Stockholm Nov 24 and 25

§ Total 80 Nordics guests and 7 CH partners
§ We gave the stage to protagonists of 3 

projects we supported or got helped for in 22
§ The Bunch, film “Many fantasies later”
§ Regisseur Jens Assur Photography Project
§ Actor Eva Röse, WR participant 100% Women

§ Innovation & entrepreneurship think tank 
“morning after” sesh with selected guests: 
a.o. epic but responsible content across 
generations,  diversity/inclusion in ski sport
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SE - Digital Campaign “No boredom!”.
Schilthorn

§ Winter campaign with a Swisstainable touch 
focussing on experiences, outdoor activities and 
local products with call to action. 

§ Activation:
§ Digital activation, banner campaign with landing page.
§ The campaign was activated in two waves, Jan - Feb 

& Oct - Nov on Dagens Industri and Reseguiden
§ Ad Impressions:1,178,763
§ Visits landing page: 4,545
§ Time spent on landing page:

§ Jan - Feb: 2min10
§ Oct - Nov: 4min58

§ Click from landing page to other sites*: 764
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SE - Top media result Vagabond.

50

§ 14 pages article, incl cover, about train travels in 
Swizterland published in November issue

§ The article is based on a presstrip realized in 
August earlier this year

§ Vagabond is positioned as the leading travel 
magazine in Sweden and has been an advocate 
for sustainable travel over the years

§ The journalist, Per Andersson, is a travel expert 
who participates in TV programs with a focus on 
responsible travel.

§ Destinations featured: Basel, Lucerne, 
Andermatt, Zermatt and glacier express

§ Circulation: 139’000 



FI - Top media result Mondo.

§ 12 pages article, incl cover, about 
skiing in Grindelwald published in 
November issue

§ The article is based on a presstrip 
realized in winter 2022

§ Mondo is the leading travel 
magazine in Finland

§ Circulation: 76’000 
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China.
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ST Travel TV 2022: Switzerland I.

§ Fliggy travel TV On 9th November 2022
§ STS, RhB, Zurich, Basel  ,Vaud, LAAX
§ No. of Audiences: 38,534 
§ STC shop page visitors from live 

streaming: 107,327
§ STC shop page view from live 

streaming: 310,825
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ST Travel TV 2022: Switzerland II.

§ Fliggy travel TV On 10th November 2022
§ Titlis, Schilthorn, DDK, GRF,LLR, BLS
§ No. of Audiences: 49,797 
§ STC shop page visitors from live 

streaming: 156,051
§ STC shop page view from live 

streaming: 391,372
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Public Promotion
“So Swiss” Pop-up in Shanghai.
§ Joint booth ST+SWISS
§ RF Winter exposure
§ Date: 18 – 27 November 2022
§ 19 November “Tourism Day”
§ ST Igloo display with partners logos
§ Total XXX visitors
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Swisstainable Trade Workshop
“So Swiss” Pop-up  in Shanghai.
§ Reborn Eco-Forum cooperation
§ 10:00 – 12:00 at ”So Swiss” HoS
§ 16 senior trade VIPs gather in 

Shanghai, ST presentation of 
partner sustainable highlights, 
Reborn VIPs Think-Tank workshop, 
sustainable solutions etc
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Winter Media Kick Off
“So Swiss” Pop-up in Shanghai.
§ 14:00 – 16:00 on 19Nov.
§ 40+ Shanghai medias participated
§ HQ winter new campaigns
§ Key partners info sharing
§ ST local marketing activities  

introduction 
§ SWISS presentation on new 

products
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CIIE Shanghai 
Livestreaming interviews.
§ 07 November @ CIIE Greenland 

Mall
§ 1100+ pax live streaming
§ 20mins present Switzerland
§ Sharing culture, swisstainable, 

traditional festival and food 
§ Lucky draw support
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Trade webinar – Webinar Nov.

§ 22 Nov, monthly webinar course
§ Valais
§ Schilthorn no reply
§ Reservation: 9, Live participants: 54
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Virtual STE China 2022.
21-23 November

§ Total numbers of buyer: 85 
§ Total numbers of suppliers: 19
§ Total achieved meetings: 724
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STE Offline event Shanghai.

§ 23Nov in Shanghai
§ 15 buyers + 4 Swiss partners in 

Shanghai (LLR, MRAG, RE, RhB)
§ Daniela video speech, partner 

speech, networking
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STE Offline Event HK – Trade Luncheon.

§ 24 Nov @ Cordis Hotel HK
§ 32 Buyers + 8 Partners/VIP (CG, LX, 

RE, STC & Corvatsch/Diavolezza)
§ Greetings from DC, Welcome Speech 

by CG, PPT from all Partners
§ Very happy, fun & relaxing gathering 

with table prizes, Grand Prize from 
Diavolezza, RE & STC

§ ST Sales Manual, STS & Leaflets from 
Partners distributed
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STE Offline events Taipei.

§ 22 Nov
§ 15 buyers + 3 Swiss partners 

(Jungfrau, RhB, Valais)
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ITF Taiwan.

§ 4 - 7 Nov. Taipei Nangang Exhibition 
Center

§ Staff by GoFederal and MITravel
§ FIT: 286 Swiss Travel Passes sold
§ Group: 150 people pay deposit for 

Swiss group itinerary
§ Media Exposure: 16 online news 

from 15 digital news platforms with 
the total exposure around 
10,800,000
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BangTrip Award 2022.

§ Joint award by Witrip + BANG! 
Matrix Media

§ Switzerland: Top Health Destination
§ Jungfrau “Top of the World”： Top

Sustainable Destination
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LuxuryTimes Award 2022.

§ Switzerland Tourism: World’s Best 
Destination National Tourism 
Bureaus by Luxury Times magazine
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Culture Destination Switzerland
Vaud Livestreaming @ ZaiArt APP.
§ 10Nov 20:00 – 21:00
§ 18’867 viewers
§ 20 minutes art tour videos by 

Yunlong
§ Walking livestreaming by Director 

Yunlong, Artists Gu Tianchang living 
in Lausanne, local representatives 
from Lausanne museums

§ New highlights: Platform 10, MCBA, 
Mudac etc
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Culture Destination Switzerland
Basel Livestreaming @ZaiArt APP.
§ 24Nov 20:00 – 21:00
§ 10’994 viewers
§ 20 minutes art tour videos by 

Yunlong
§ Walking livestreaming by Director 

Yunlong, cross field artist Ms. Cheng 
Bo

§ New highlights: Art Walk, Theatre 
plaza, Teddy Museum, City Hall,
Rhine River etc
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Culture Destination Switzerland
Art Tour Roadshow Suzhou.
§ 26Nov pm @ Suzhou Star City 

Choo Noble Academy
§ 50+ East China Swiss Nobleness 

Academy guests
§ AMOS, Cities presentation, videos, 

painting experience of AMOS 
architectures,  networking etc

§ ST calendar + NFT as giveaways
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STS trade webinar @Lushu. 

§ Trade webinar @ lushu platform.
§ Nov 17, 1400-1500
§ Introduce STS general information 

and latest news 2022/2023, STS 
Excellence Program

§ Live participants: 230
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Award: GO TRAVEL reader selection 
sustainable destination.
§ 28 Nov 2022 Shanghai
§ Switzerland award as sustainable 

destination by GOTRAVEL reader 
selection

§ 200pax on awarding ceremony
§ ST movie present
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KMM: Beijing Joy FM 87.6 live.

§ 28 Nov 2022 Beijing
§ FM87.6 1 hour talk for Switzerland
§ Swiss lifestyle
§ WorldCup
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Korea.
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KAM: STA Study Trip. 

§ Period: Oct. 22-31, 2022  
§ Destinations: LLR, Interlaken, Jungfrau 

Region, Jungfraujoch, Valais, Schilthorn,  
Zermatt, Zurich, BEX   

§ Participants: 13 pax (senior managers from 
major travel agencies_HanaTour, 
ModeTour, KRT, NaeilTour, etc. 

§ 2023 summer product preparations 
§ Hiking suggestions
§ Introduction of hotels, panorama trains, museums for 

FITs and groups
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Japan.
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KMM – Media winter launch.

§ Media winter launch in Tokyo.
§ Date: 8 Nov, 2022 
§ Participants: 33 journalists.
§ Presented winter attractions, 

partners’ news, ST global projects 
such as Swisstainable, Roger’s 
winter choice etc. followed by lunch 
for networking.

§ Presence of CEO Martin Nydegger.
§ StraPa integreation – Mammut 

beanie give away, Swiss wine for 
lunch.
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KMM – Online ‘Travel Voice’.

§ ‘Travel Voice’ is a daily travel 
trade online media.

§ Contacts: 300,000
§ Pages: 2 pages.
§ Issued: 30 November 2022.
§ Report about the interview to 

Martin Nydegger at ST Tokyo 
media winter launch about ST’s 
focus on Swisstainable.
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KMM – Online ‘Yomiuri Shimbun’.

§ ‘Yomiuri Online’ is the daily 
online news of key newspaper.

§ Contacts: 42 mio. UU / month.
§ Pages: 1 page.
§ Issued: 30 Oct. 2022.
§ Report about RhB Guinness 

World Record attempt on 
Unesco World Heritage site.
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KMM – Online ‘FNN Prime Online’.

§ ‘FNN Prime Online’ is the 
online news.

§ Broadcasted: 1 Nov, 2022.
§ Duration: 1 min. 
§ Contacts: 41 mio UU/month. 
§ Report about RhB Guinness 

World Record attempt on 
Unesco World Heritage site.

79



KMM – TV ‘TV Asahi News’.

§ ‘TV Asahi News’ is a daily 
morning news.

§ Broadcasted: 3 Nov, 2022.
§ Duration: 4 min. 2o sec.
§ Contacts: 49 mio. households. 
§ Report about RhB Guinness 

World Record attempt on 
Unesco World Heritage site.
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KMM – Newspaper ‘Mutsu Shimpo’.

§ ‘Mutsu Shimpo’ is a local 
newspaper.

§ Circulation: 51,000 copies.
§ Pages: 1/10 page.
§ Published: 6 Nov. 2022.
§ Report about RhB World 

Guinness Record attempt 
on Unesco World Heritage 
site.
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KMM – Online ‘Travel Voice’.

§ ‘Travel Voice’ is a daily travel 
trade online media.

§ Contacts: 300,000.
§ Pages: 1 page.
§ Issued: 7 November 2022.
§ Report about RhB Guinness 

World Record attempt on 
Unesco World Heritage site.

§ Introduced on Yahoo! Japan 
News as well.
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KMM – Newspaper ‘Yamanashi Nichinichi
Shimbun’.

§ ‘Yamanashi Nichinichi
Shimbun’ is a local newspaper.

§ Circulation: 190,000 copies.
§ Pages: 1/10 page.
§ Published: 9 Nov. 2022.
§ Report about RhB World 

Guinness Record attempt on 
Unesco World Heritage site.
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KMM – Newspaper ‘Seikyo Shimbun’.

§ ‘Seikyo Shimbun’ is the daily 
newspaper.

§ Circulation: 5,500,000 copies.
§ Pages: 1/10 page.
§ Published: 9 Nov. 2022.
§ Report about RhB World 

Guinness Record attempt on 
Unesco World Heritage site.
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KMM – Newspaper ‘Iwate Nichinichi’.

§ ‘Iwate Nichinichi’ is the local 
daily newspaper.

§ Circulation: 178,700 copies.
§ Pages: 1/10 page.
§ Published: 13 Nov. 2022.
§ Report about RhB Guinness 

World Record attempt on 
Unesco World Heritage site.
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South East Asia.
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STS – Participate in Media & Trade Winter 
Briefings.
§ Date: 4Nov 2022
§ Market: SG
§ Target: Build awareness of winter offerings

amongst Singapore media and trade, 
networking opportunities.

§ Goal: Editorial articles featuring STP and 
GTToS, deepen relationships with key
media and trade partners.

§ Partners: ST/STS
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STS – Google Ads web banner Winter campaign.

§ Date: 1Nov-30Nov 2022
§ Market: MY
§ Target: Drive online awareness of STP & 

GTToS winter offerings, push STP sales
§ Goal: >300k impressions in MY, >100 STP
§ CTA and click-throughs to

MySwitzerland.com/SwissTravelPass
§ Partners: ST/STS
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STS – OOH digital billboard Winter campaign.

§ Date: 1Nov-30Nov 2022
§ Market: MY (Kuala Lumpur)
§ Target: Drive outdoor awareness of STP & 

GTToS winter offerings, push STP sales
§ Goal: Placement of 3 digital billboards with

>3mil impressions monthly in heavy traffic
areas, >100 STP.

§ CTA to MySwitzerland.com/SwissTravelPass
§ Partners: ST/STS
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STS – KKDay web & app Winter campaign.

§ Date: 7Nov-6Dec 2022
§ Market: SG TH MY
§ Target: Drive online awareness of STP & 

GTToS winter offerings, push STP sales, 
build user base, sales pipelines for SEA

§ Goal: >100k impressions in SG TH MY, push 
>100 STP.

§ CTA and click-throughs to book on KKDay
App and websites.

§ Partners: ST/STS, Rail Europe Asia Pacific
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STS – MICE Newsletter to trade partners.

§ Date: 3 Nov 2022
§ Market: SEA
§ Target: Communicate MICE offerings on 

trains and boats, highlight unique venues for
incentive groups, meetings and weddings.

§ Goal: Promote events on trains and boats, at 
least 1 MICE event on boat / train in 2023, 
refresh and expand existing database.
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STS – Elearning Newsletter to trade partners.

§ Date: 15 Nov 2022
§ Market: SEA
§ Target: Communicate STS elearning

program, encourage trade sign-ups and get
certified, increase number of certified agents
from SEA.

§ Goal: >50 sign-ups, confidence and 
engagements from trade partners, refresh
and expand existing database.
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STS – Presentation at MOB trade dinner.

§ Date: 16 Nov 2022
§ Market: TH
§ Target: Recorded presentation at trade 

dinner with 80 agencies organized by MOB 
and Glacier 3000.

§ Target: Drive trade awareness of STP & 
GTToS winter offerings, push STP sales

§ Goal: Highlight STP and GTToS offerings, 
support GPX launching 11Dec 

§ Partners: MOB + Glacier 3000
https://www.gpx.swiss/en/pages/media-gpx
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STS – Presentation gathering with PanTravel.

§ Date: 24 Nov 2022
§ Market: ID
§ Target: Support PanTravel presentation to

Jakarta travel agents at Park Hyatt Hotel. 
40 pax attended including celebrity
influencer Mike Lewis.

§ Goal: Highlight STP and GTToS offerings, 
inclusion into outbound travel packages

§ Partners: Rail Europe Asia Pacific + 
PanTravel JKT
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STS – Presentation at Avia Tour JKT.

§ Date: 25Nov 2022
§ Market: ID
§ Target: Engage Avia Tour outbound tour and 

B2B arm, position GTToS and STP 
prominently for their European products to
sub-agencies in 2023

§ Goal: >30 STP, product visibility through
their trade engagements across Indonesia.

§ Partners: G2 Travel, Globus, Trafalgar
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STS – Presentation at Tiket.com JKT.

§ Date: 25 Nov 2022
§ Market: ID
§ Target: Account opening of Tiket.com with

Rail Europe, increase STP distribution
outside of Greater Jakarta.

§ Goal: >100 STP monthly in 2023, brand and 
product visibility through their OOH and 
digital platforms.

§ Partners: Rail Europe Asia Pacific
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STS – Presentation at Obaja Tour JKT.

§ Date: 25 Nov 2022
§ Market: ID
§ Target: Drive trade awareness of GTToS

and STP, explore MICE options on trains
and boats.

§ Goal: >30 STP, 1 MICE event on train or
boat in 2023.

§ Partners: G2 Travel, Kuoni Tumlare
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Public Events (Winter) - Photo Contest.
§ Date: 18 Nov 2022
§ Photobooth (photo contest) at SwissCham

Indonesia's Golf Tournament
§ 138 golfers (groups of 4)
§ 89 photos
§ Partners featured: DDK, MRAG, RhB
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KMM Winter: B2B Media Story on TTG Asia.

§ Published on 21 November 2022
https://www.ttgasia.com/2022/11/21/al
pine-adventure-swiss-winter-
wonderland/
§ Partners featured: STS, Zermatt, 

RhB, MRAG, DDK, Schilthorn, JF, 
Titlis
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KMM Winter: Online Media Briefing.

§ 30 November 2022
§ Attendees (MY, PH, ID): 5 (4 ID, 1 

PH)
§ Partners featured: STS, RhB, DDK, 

Zermatt, MRAG, Schilthorn, JF, 
Titlis
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Content Distribution Winter: 
World Travel Magazine (online).
§ Published on 1 November 2022
§ Partners:
§ Titlis
§ Interlaken Jungfrau
§ Davos
§ Schilthorn

https://www.wtravelmagazine.com/6-unique-experiences-to-fall-
in-love-with-the-canton-of-vaud/
https://www.wtravelmagazine.com/gastronomic-experience-with-
a-view-in-the-jungfrau-region/
https://www.wtravelmagazine.com/schilthorn-fabulous-dining-
experiences-with-incredible-views/
https://www.wtravelmagazine.com/5-things-you-must-do-in-
valais-this-autumn-season/
https://www.wtravelmagazine.com/autumn-in-zurich-a-luxury-
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https://www.wtravelmagazine.com/6-unique-experiences-to-fall-in-love-with-the-canton-of-vaud/
https://www.wtravelmagazine.com/gastronomic-experience-with-a-view-in-the-jungfrau-region/
https://www.wtravelmagazine.com/schilthorn-fabulous-dining-experiences-with-incredible-views/
https://www.wtravelmagazine.com/5-things-you-must-do-in-valais-this-autumn-season/
https://www.wtravelmagazine.com/autumn-in-zurich-a-luxury-travellers-guide/


KMM/ Online(Malaysia) – New Straits Times.
Circulations: 44,090
Readership: 261,000
Total: 2 full pages

§ Partners: Matterhorn 
Region, Lucerne Region, 
Schilthorn, Zermatt
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SCIB SEA Carried Out Business Meetings.

§ Market: Indonesia, Malaysia, Thailand, 
Vietnam

§ Corporate : Incentives
§ Period: ovember 2022
§ Carried out in CH : 12 incentives
§ Grand Total Overnights: 4’997
§ Grand Total Turnover: CHF 1,664,001
§ Destination: Zürich, Bern, Lucerne, 

Bürgenstock, Engelberg, Gstaad, 
Interlaken, Grindelwald, Lausanne, 
Montreux, Geneva, Zermatt, Leukerbad
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KAM Winter: SEA Trade Webinar.

§ 24 November 2022
§ Zoom Webinar Topic: "We need a 

winter wonderland, we need 
Switzerland."

§ 2 x Trade newsletters
§ Participants: 136
§ Partners: STS, Zermatt, MRAG, 

Davos
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KAM (Thailand): Exclusive Trade Luncheon.

§ 03 November 2022, The Athenee 
Bangkok

§ 10 Travel trade partners including 
the Thai Travel Agent Association 
(TTAA)

§ ST Presence: Martin Nydegger, 
Batiste Piliet, Thanchanok
Nuammano
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Public Event (Thailand): VIP Networking Dinner 
Event.
§ 03 November 2022, Swiss 

Residence
§ 65 attendants from Embassy VIP 

Guests, Swiss 
Partners, Associations, Corporates, 
Travel Trades, and Medias

§ ST Presence: Martin 
Nydegger, Batiste Piliet,
Thanchanok Nuammano
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KMM (Thailand): Winter Media Briefing.
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§ 03 November 2022, The Athenee 
Bangkok

§ Participants: 22 Thai Offline & online 
medias

§ ST Presence: Martin Nydegger, 
Batiste Piliet, Thanchanok
Nuammano



KMM (Thailand): BangkokPost.

108

§ 07 November 2022
§ Swisstainable concept 

one newspaper article and 
BangkokPost online

§ Circulations: 110,000
§ Contacts: 192,500
§ Link: https://www.bangkokpost.com/t

hailand/general/2431539/switzerlan
d-raises-green-tourism-stakes

https://www.bangkokpost.com/thailand/general/2431539/switzerland-raises-green-tourism-stakes


KMM (Thailand): Bangkok Biz News.
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§ 10 November 2022
§ Circulations: 400,000
§ Contacts: 700,000
§ Partners: GEX, Davos
§ Full pay newspaper article
§ Online 

link: https://www.bangkokbiznews.co
m/world/1036955

https://www.bangkokbiznews.com/world/1036955


KAM (Thailand): Visa Green Channel Workshop.

§ 22 November 2022, So/ Bangkok
§ Together with Consular directorate, 

SEM, Visa section Embassy of 
Switzerland in Bangkok, VFS Global 
Thailand and ST

§ 13 selected travel trade partners
§ ST Presence: Simon Bosshart, 

Batiste Piliet, Thanchanok
Nuammano
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KMM (Thailand) – Anywhere Magazine.

§ New articles feature
§ Partners covered: JF, JFJ
§ Circulation: 40,000+
§ Links:
§ https://www.anywheremagazine.com

/grindelwald-terminal
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https://www.anywheremagazine.com/grindelwald-terminal


KAM (Thailand): One World Tour and Travel.
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§ New itineraries/new product
development for Winter, result from
business plans 2022

§ Partners: MRAG, Zermatt, Davos, STS
§ Programs:
§ https://www.oneworldtour.co.th/tour/owtt22

0168/
§ https://www.oneworldtour.co.th/tour/owtt22

0102/

https://www.oneworldtour.co.th/tour/owtt220168/
https://www.oneworldtour.co.th/tour/owtt220102/


Australia.
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KAM/KMM: Grindelwald, Switzerland meets
Grindelwald, Tasmania.

114

§ Exclusive activity for Gold Partner Jungfrau 
Marketing (Jungfrau Railways, Jungfrau Region 
and Interlaken). 

§ Agents training events “Mini STE” in Grindelwald 
and Interlaken (Tasmania), and Hobart.

§ Media lunch and training in Hobart.
§ 25 travel agents and media partners visited. 
§ “Live from Grindelwald” Video from Jungfrau 

partners.



India.
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Neeraj Chopra Campaign



Neeraj Chopra – Friendship ambassador for 
Switzerland in India. 
§ The announcement of Neeraj Chopra as a Friendship Ambassador was made through a press 

release on 8th November post his trip to Switzerland in October.

§ Before distributing the press release we organized multiple interviews with top publications 
and channels (with a document signed for confidentiality until 8th Nov)

§ On the day of the press release, a video was release on social media handles and was 
dessiminated with the press release as well.

§ The main film garnered organic views in millions – 2.58M on Instagram.

§ Organic media coverage about the trip garnered 11.5M contacts.
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Top Organic Media Coverage – Press Release.
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Paid Articles.
As the last leg for the phase 2 of the campaign we had branded content placement in Top 2 
publications in India – Times of India and Hindustan Times.
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Total contacts: 3’606’000Total contacts: 9’039’000



KAM: ST Destination Trainings: Bangalore.

§ 2nd Nov 2022
§ 1 session in the morning
§ Presented Switzerland and its various

touristic offerings, travel guidelines, and 
latest updates

§ Interactive quiz at the end with prizes
for winners

§ Presenters: ST, STS, Rail Europe, RhB 
& BLS Interlaken, Zurich Tourism & 
Aletsch Arena

§ Total No. of attendees: 86
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KAM: ST Destination Trainings: Pune.

§ 4th Nov 2022
§ 1 session in the morning
§ Presented Switzerland and its various

touristic offerings, travel guidelines, and 
latest updates

§ Interactive quiz at the end with prizes
for winners

§ Presenters: ST, STS, Rail Europe, 
SWISS & Jungfrau Railways, Zurich
Tourism & Aletsch Arena

§ Total No. of attendees: 84
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KAM: ST Destination Trainings: Nagpur.

§ 15th Nov 2022
§ 1 session in the morning
§ Presented Switzerland and its various

touristic offerings, travel guidelines, and 
latest updates

§ Interactive quiz at the end with prizes
for winners

§ Presenters: ST, STS, Rail Europe, 
¨Jungfrau Railways, BLS Interlaken & 
RhB

§ Total No. of attendees: 47
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KAM: ST Destination Trainings: Ahmedabad.

§ 17th Nov 2022
§ 1 session in the morning
§ Presented Switzerland and its various

touristic offerings, travel guidelines, and 
latest updates

§ Interactive quiz at the end with prizes
for winners

§ Presenters: ST, STS, Rail Europe, 
¨Jungfrau Railways, BLS Interlaken & 
RhB

§ Total No. of attendees: 107
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KAM: Visa Event with “Preferred Partners” of the 
Visa Section in Delhi.
§ 23rd Nov 2022
§ Participants
§ ST, Visa Section, VFS, SEM, FDFA
§ TAs / TOs: Thomas Cook, SOTC, 

SWISStours, D’Pauls & MakeMyTrip
§ Put systems in place for smooth visa 

process in 2023 and establish the basis 
for the Visa Preferred Partner Scheme 
(VPPS) 

§ Total no. of attendees: 10
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KAM: Visa Event with “Preferred Partners” of the 
Visa Section in Mumbai.
§ 25th Nov 2022
§ Participants
§ ST, Visa Section, VFS, SEM, FDFA
§ TAs / TOs: Thomas Cook, SOTC, 

SWISStours, Veena World, Kesari
Tours & Flamingo Transworld

§ Put systems in place for smooth visa 
process in 2023 and establish the basis 
for the Visa Preferred Partner Scheme 
(VPPS) 

§ Total no. of attendees: 10
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KAM: Sales Calls with Schilthorn Cableway Ltd.

§ 28th Nov 2022 – 2nd Dec 2022
§ Sales calls tour with Schilthorn with 

key travel trade representatives 
across Delhi, Chennai and Mumbai

§ Present Schilthorn and its various 
touristic offerings

§ Provide latest news / updates from 
Schilthorn for the Indian market

§ No. of TOs / TAs met: 23
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Markets West.



Switzerland.
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Nature Spa – Magazine Schweizer Familie.

§ Biggest Swiss family magazine
§ Readerschip: 517’000 
§ 6 page advertorial
§ Focus: Sustainability
§ Publication: 3. November 2022
§ 1 Page Ad “Nature Spa”
§ Integration StraPa: Rausch
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Winterspecial Market Switzerland.

§ 24-page Winterspecial in collaboration with 
Swiss partners

§ Release/distribution
§ 20.11.2022 – NZZ am Sonntag (331.000 readers)
§ 26.11.2022 – Le Temps (93.000 readers)

§ In addition, download digital version to be 
promoted via native ads, newsletter and 
SOM
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Adventscalendar and City- and Fondue-Finder.

§ Digital Winter Push
§ Combination of the ST Adcentscalendar, Fondue 

Experience and Cities – Xmas Markets

§ NZZ
§ NZZ Bellevue (D): Multidevice Halfpage, Newsletter, 

Native-Ad
§ News-Alliance (F): lefigaro.fr & journaldesfemmes.fr 

(targeting CH-IP adresses), lenouvelliste.ch, 
lacote.ch, laliberte.ch

§ Ron Orp (D&F)
§ Standalone NL, sponsored story, SoMe Post, NL 

integration 
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BeNeLux.
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Autumn & STP4 Promotion. 

134

§ Content collaboration with DPG Media in 
Belgium & Netherlands about Swisstainable 
autumn.

§ Dedicated landingpage and digital promotion 
through well known newspapers De Volkskrant
(Nl) and Het laatste Nieuws (Be) with 50’000 
articles views

§ Overall results: 19.4 Mio Contacts

https://brandedcontent.volkskrant.nl/longread/zwitserland-toerisme-accomodatie/
https://toerisme-zwitserland.webflow.io/


Cities. Influencer Trip to Basel.

§ Influencer Trip’s to Basel with: 
§ We Are Travellers: 21.-23.10.2022
§ Barts Boekje: 20.-23.10.2022

§ Focus: Art & culture 
§ Social Media and blogs 

Overall results: 1.09 Mio Contacts
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Winter. Recovery 2022 – Digital promotion.

§ Awareness Winter Campaign with VDX 
§ Digital content distribution In-stream + in-

read on major NL & BE publisher pages.
§ Desktop, Laptop, Mobile response
§ Trafic to MyS/Winter Landingpage.
§ October – November 2022

§ Marketing contacts: 1'271'912
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KMM. ANTOR Workshop Brussels & Amsterdam.

§ Media Workshops 
§ 21 November in Brussels, 

29 November in Amsterdam
§ 24 tourism boards
§ 150 travel journalists, 

photographers, influencers and 
bloggers
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Media & Trade Event Luxembourg. 

§ 24 November networking evening 
in restaurant Edelwyss Kopstal

§ Partner: Ascona-Locarno &
Benvenuti Hotels 

§ 16 key media & trade contacts
§ Presentations: Winter in Switzerland, 

Summer in Ascona-Locarno, 
Highlights Benvenuti Hotels
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Meetings: Belgium: Lufthansa Group MICE 
workshop.
§ 22.11.2022
§ Lufthansa Group MICE workshop 
§ At Bhouse (Brussels Airlines HQ)
§ 85 registrations, about 70 participants 
§ A few new interesting contacts
§ Partners: Lufthansa Group, United 

Airlines, Air Canada, German 
Convention Bureau, Frankfurt & 
München, Meet Salzburg, Visit 
Brussels & SCIB
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Italy.
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Swiss Winter Village, Milano 
07 – 27.11.2022



Winter campaigns 2022/23.
Partners: Andermatt, St. Moritz, Made in

Bern (Interlaken, Jungfrau 
Railways, Bern Welcome), 
Swissminiatur

New partner: Trenitalia
Strapa: STS/SBB, RhB, Mammut, SCM, 

Swiss Wine, Appenzeller Bier, 
HoKo, Rausch

Event partners: GR Ski Academy, Ricola, Stöckli
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Swiss Winter Village, Milano (7 – 27 Nov. 2022).
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Swiss Winter Village, Milano (7 – 27 Nov. 2022).

144



Swiss Winter Village, Milano (7 – 27 Nov. 2022).
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Swiss Winter Village, Milano (7 – 27 Nov. 2022).

146

Landingpage
– myswitzerland.com/it/swiss

wintervillageamilano
– Integration of the partners

with dedicated link of
partners homepage

– 10 days: 11’000 visits (3,5 
min.! average)

App Porta Nuova
- 5 slots / day
- Comm. partner

OPEN EVERY DAY, 09 AM – 09 PM:

Free ski lessons with 3 ski instrocturs (GR Ski Academy), 
min. age 4 years
Ski equiment for free (Stöckli)
Sledges «donuts»
09 AM – 03 PM: Exclusive ski lessons for schools from Milan 
(ST target)

03 PM – 09 PM: Registration on STITA landingpage or app of 
Porta Nuova (Sold out 3’000 ski lessons before the opening 
of the SWV!), top customer database!

1 slot: 1 hour -> 20 min. preparation, 30 in. Ski lesson, 10 
min. sledges

Ski gilet sponsered by Swissminiatur, incl. free entrance with 
gilet at Swissminiatur for each participant on the slope



Swiss Winter Village, Milano (7 – 27 Nov. 2022).
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10’000 
visitors in the
winter village



Swiss Winter Village, Milano (7 – 27 Nov. 2022).
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3000
Ski lessons!

20’000 
pedestrians



Swiss Winter Village, Milano (7 – 27 Nov. 2022).
7 events in the SWV:

- Opening event with testimonials 
Michelle H., Giorgio R., Bernhard 
R.: 180 guests (VIPs, media & 
partners)

- Trade workshop
- Media partner (DV) event in 

collaboration with Ricola (casting 
with 200 women)

- Apres ski events in collaboration
with GC, Business Hub, 
Swisschamber and Consulate
General of Switzerland in Milano
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La Console generale di Svizzera 
Sabrina Dallafior 

e il Direttore di Swiss Business Hub Italia 
Stefan Zwicky 

CON PIACERE vi ASPETTANO

RSVP entro il 18.11.22

Lunedì 21 novembre 2022
dalle ore 18:30
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Swiss Winter Village, Milano (7 – 27 Nov. 2022).

65 media 
articles (print, 

online, TV)
10 Mio. SM 

impr.,..
counting…



151

Swiss Winter Village, Milano (7 – 27 Nov. 2022).

Social Media
Adv IG Stories

Impressions: 
111.904

Clicks: 1.428



KAM: Workshop Winter c/o Swiss Winter Village.

§ Date: 9.11.2022
§ What: Workshop for Travel Agents, t.o.’s, ski clubs, 

association and CRAL in Swiss Winter Village in 
Piazza Gae Aulenti in Milano

§ Organized in coop with Travel Quotidiano
§ Contacts: 70
§ Partners involed: Adrastea Viaggi, Andermatt, 

Corvatsch Diavolezza Lagalb, Crans Montana, 
Hotel Cooperation, Interlaken, Jungfrau, RhB, 
Radisson Blu, STS, The Chedi
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KAM: Fam Trip Ticino.

§ Dates: 25-27.10.2022
§ What: Fam trip in Bellinzona, 

Locarno and Isole di Brissago 
§ Participants: 5 travel agents of 

Assoviaggi
§ Partners involved: Ticino Turismo
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KAM: Sales Calls Padova.

§ Dates: 15.11.2022
§ What: Travel Open Day in Padova
§ Participans: 30
§ Partners involved: Bern, BLS
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KAM: Sales Calls Brescia.

§ Dates: 16.11.2022
§ What: Travel Open Day in Brescia
§ Participants: 30  
§ Partners involved: Bern, BLS
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KAM: Webinar Wallis.

§ Date: 24.11.2022
§ What: Webinar Wallis held by Travel 

Quotidiano
§ Partners involved: Aletsch Arena, 

Leukerbad, Regione di Martigny
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KMM: Media winter event in Rome.

§ Date: 8.11.2022
§ What: Media event at SAID
§ Participants 25 journalists
§ Partners involved: Interlaken, STS
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KMM: Media Meeting Zurich in Bologna.

§ Date: 9.11.2022
§ What: Exclusive Media Meeting in Bologna 

at Casa Borgonuovo
§ Participants: 10 journalists & 6 agencies
§ Partner involved: Zurich Tourism
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KMM: Radio and TV interviews in Florence.
§ Date: 22.11.2022
§ What: TV Interview on Reteitalia 

7Goig and Radio Interview on 
Radio Toscana

§ Focus: Winter and Promosvizzera
§ Partners involved: BLS, RhB, STS
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KMM: Media lunch in Florence.

§ Date: 22.11.2022
§ What: Informal lunch with top media 

of Florence
§ Partners involved: RhB
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KMM: Media and Trade Event Bari.

§ Date: 29.11.2022
§ What: Media event circolo della Vela 

di Bari
§ Participants: 42 journalists
§ Partners involved: RhB, STS
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Campaigning & Activation: Matching Day 
Modena Skipass Fair.
§ Date: 31.10.2022
§ What: Matching Day c/o Modena Fiera during 

Skipass Modena
§ Focus: Winter offer
§ Partners involved: Corvatsch, Diavolezza, 

Labalb
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Campaigning & Activation: eNL Il Cioccolatino.
§ Date: 9.11.2022
§ What: eNL Il Cioccolatino sent to 

DB Trade
§ Focus: PromoSvizzera, Swiss 

Cities, Swiss Winter Village, TOD 
Roadshow, bern news openings, 
Christmas Pass Bern

§ Opened: 18.48%
§ Clicked: 2,36%
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Campaigning & Activation: Distribution “Svizzera 
06” magazine with DONNA MODERNA.
§ Date: 10.11.2022
§ What: Distribution of Svizzera 06 

brochure about winter with women 
magazine DONNA MODERNA

§ Circulation: 40’000 copies
§ Area: Lombardia
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Campaigning & Activation: Area Radio Spots.

§ Period: 21-25.11.2022
§ What: 25 spots 30” (5 x day) on 6 radios in 

Tuscany and Emilia
§ Subject: PromoSvizzera and Christmas 

Markets
§ Contacts: 1’170’000
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Campaigning & Activation: Influencer trip with 
Ambassador Filippo & Filippo.
§ Period: 24-25.11.2022
§ What: Trip to Basel with Filippo & 

Filippo to promote Basel, with 
focus on Architecture, Museums 
and Christmas Markets

§ Creation of a youtube video and 
an itinerary-dedicated 
landingpage on MyS

§ Partner involved: Basel Tourism
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Digital: ST E-Newsletter Stand Alone.

§ Date: 8.11.2022
§ What: Stand Alone Newsletter to 

promote Christmas Promo, Swiss 
Winter Willage, Winter offer and 
ride&slide

§ Open Rate: 33,36%
§ Delivery rate: 42’133
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Event: Rethining “Sustainable tourism” in the 
21st Century.

§ Date: 11.11.2022
§ What: Event in cooperation with the 

Istituto Svizzera di Cultura in Rome
§ Focus: Tourism and sustainable
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Event: Swiss Evening in Florence.

§ Date: 25.11.2022
§ What: Tipical swiss dinner with 

raclette and fondue, organized in 
coop with the swiss consul in 
Florence

§ Partners involved: Mammut, RhB
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France.
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Campaign activation: Le Routard.

§ Partnership with Le Routard
§ Part of the Key Partner campaigns: STS, Made in

Bern, VS
§ Print: 5 pages dedicated to Swiss winter

§ 100’000 copies
§ 250’000 readers

§ Digital on routard.com
§ Interactive map with a focus on highlights
§ Promotion of the platform with display, social 

media, and push editorial
§ 808’000 reach
§ 30’000 visits
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Campaign activation: Le Guide Des Stations.

§ Partnership with le Guide des Stations (media group 
l'Equipe) with Valais.

§ Print
§ 5 pages entirely dedicated to promoting the Valais
§ Focus on: experiences, highlights and the Valais shop

§ Digital
§ Native content on lequipe.fr
§ Social Media push to give visibility to the native content

§ KPI’s: 
§ 200’000 copies – 3M readers
§ 3’500 visits on native content
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Campaign activation: Le Figaro & Madame Figaro.

§ Magazine advertising pages in Figaro 
Magazine and Madame Figaro 
together with Bâle Tourisme

§ 1 single page per media
§ Both issues in November

§ KPI’s
§ 756’000 copies
§ 2.3M reach
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Networking event in Monaco with consulate and embassy. 
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§ Partnership with the Swiss Embassy as well as the 
Consulate general of Marseille and Monaco in the 
framework of the project «En Route avec la Suisse»

§ ST organized a Swiss cocktail with raclette and 
Swiss wines after a conference in the Centre 
Scientifique de Monaco with the Prince

§ Participants: total about 30 (members of Club 
Suisse de Monaco, VIP contacts from embassy and 
Monegasque/Swiss scientists)

§ Results
§ Promotion of Switzerland as a premium destination
§ Networking with the Club Suisse de Monaco



KMM: Winter media booklet.

§ 20 pages booklet containing winter
news, inspirational content for medias
and media trips

§ Available online on our media corner.
§ Positive feedback (on the form and 

content of the booklet) from the 
journalists

§ KPI: 
§ Reach: Email sent to +/- 625 media contacts
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https://corner.stnet.ch/media-fr/?page_id=2742


KMM: Radio broadcast Sud Radio.

§ Participation in the radio show of
Sud Radio, « Le Monde à découvrir –
En Suisse », 20.11.2022.

§ 50 minutes interview with Luc Berthold,
Emilie Morard (Valais Wallis Promotion)
and Michelin-starred chef Franck
Reynaud, from Crans-Montana.

§ Link to the replay
§ KPI:
§ Reach: about 2’000’000 contacts
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https://www.youtube.com/watch?v=oqA4eiexxHk


KMM: November, the « Swiss trains month ».

§ RhB World Record, strong positive impacts on French media. Broadcasted on 
BFM TV and +/- 30 online articles (TF1, Le Figaro, Paris Match, Cnews, etc.)

§ La vie du Rail, 01.11.2022, 10 stations suisses directement accessibles sans 
voiture. 12 pages article promoting the winter destinations that are accessible by 
train.

Articles on the new GoldenPass Express
§ Le Figaro Voyage, 07.11.2022, Le plus beau circuit ferroviaire suisse s’offre un 

nouveau train passe-partout. 
§ Rail passion, 01.11.2022, Une première étape s’achève pour le GoldenPass

Express
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SCIB : E-news « Crans-Montana : the ideal
destination for your mountain event ».

§ Target: subscribers from our client DB
§ Date: Sent on October 20th

§ Content:
§ Promotion of Crans-Montana & new hotels openings
§ Focus on the strengths of the station: sustainability,

and incentive activities ..
§ KPI’s:

§ Reach: about 2’334 contacts
§ 28.86 % opening rate
§ 62 clicked a link
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Portugal.
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C&A: Content Creator trip @IamIsabelSilva.

§ A content creator trip with Isabel Silva, a 
famous TV host and athlete from Portugal, 
was organized on Switzerland’s nature and 
SPA from the regions of Lavaux and 
Interlaken.  

§ 11 posts and reels were created and 
approximately 14 daily stories as well a full 
itinerary of her trip on her blog dedicated to 
well-being and sustainability.
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Timing: October 2022
Number of posts: 11
Number of stories: 168
Reach: 370'511



KMM: RhB world record attempt @ Público.
§ 3 journalists from «Público» and 

”ECO”, leading print and digital newspapers, 
participated in the media trip for the RhB world 
record attempt. 

§ 3 exclusive and extensive digital reports were 
published. 

§ 1 podcast of 28 minutes was produced for 
Público’s channel dedicated to trains. 

§ In addition, several posts were published on 
their social media channels.
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Timing: October 2022
Media contacts: 6’599’506 
Marketing contacts: 2’914’206



Spain.
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Winter Mag Distribution @ La Vanguardia.

§ Insertion of 30’000 copies of the 
ST winter magazine in La 
Vanguardia, a Spanish leading 
newspaper

§ 2 pages Advertorial at the 
weekend supplement of : «Que 
fem?», distributed among all the 
140’000 newspapers in Spain

Timing: 28.10.2022
Marketing contacts: 350.000



Timing: November
Marketing contacts: 751’800

Bern @ Viajes National Geographic Online.
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§ Campaign to promote the Christmas market 
in Bern with Spain’s leading online travel 
magazine Viajes National Geographic

§ Collaboration included: 
§ Extensive advertorial placed on the homepage (1 

week) with more than 350’000 unique visits a month
§ SoMe posts reaching more than 400’000 accounts
§ Integration in the Magazine’s NL with 1’800 

subscribers
» link to the full article

https://viajes.nationalgeographic.com.es/multimedia/berna-escapada-navidena-mas-completa_18673
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KMM: Record RhB in the Spanish media.
§ Elmundo.es: “Las insólitas cifras del tren de pasajeros más

largo del mundo”, 1’250’000 contacts
§ La Vanguardia: “Un tren interminable”, 323’099 contacts
§ Elperiodico.com: “Así es el tren más largo del mundo”, 

350’000 contacts
§ Elcorreo.com: “El tren de pasajeros más largo del mundo”, 

150’000 contacts
§ As.com:”El tren que tiene 2km de largo”, 350’000 contacts
§ Abc.es: ”El tren de pasajeros más largo del mundo completa

con éxito un trayecto por los Alpes suizos”, 792’233 contacts
§ Tendencias.com: “Suiza tiene el tren más largo del mundo”, 

75’000 contacts 
Total Media Contacts: 3’290’332



Timing: September – November
Marketing contacts: 379’000

Vaud Promotion @ «Piedra de Toque».
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» link to the full article

§ Radio-Podcast program in the Basque 
Country that reaches over 350'000 nature 
and travel lovers 

§ Journalist Iñaki Makazaga visited Vaud 
Region recording 3 programs that were 
broadcasted in the newspaper eldiario.es
and 2 leading radio stations

§ SoMe posts reaching more than 10’300 
accounts

https://www.piedradetoque.es/postal-sonora-desde-suiza-como-la-naturaleza-marca-la-vida-de-la-personas/


Timing: October-November 2022
Marketing contacts: 3.4 M

Zürich @ El Extraordinario.
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§ @Pedro_Torrijos has the most important Spanish 
twitter account on architecture, and he traveled 
to Zurich to create content based on the 
architectural treasures and curiosities

§ The content was also published on 
@culturainquieta, one of the most important 
profiles in Spain based on culture and art with 
over 3M followers and achieving more than 361k 
interactions

» link to the twitter thread

https://twitter.com/Pedro_Torrijos/status/1585692990479421440


Timing: November
Marketing contacts: 296’000

Podcast Blum @ MasdeArte.com.
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§ MasdeArte.com is a digital cultural magazine 
and the perfect place to promote our new 
fiction podcast Blum

§ The campaign included:
§ a dedicated emailing to 25’000 cultural lovers
§ a very extensive advertorial + a fix banner with over 

190’000 unique visits a month
§ SoMe posts reaching 81’000 accounts

» link to the full article

https://masdearte.com/especiales/blum-el-podcast-de-turismo-de-suiza-y-el-extraordinario-que-nos-lleva-de-viaje-por-9-ciudades-suizas-y-sus-museos-a-traves-de-la-historia-de-ursula-blum/
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KAM: RACC B2C Barcelona travel show.

§ The biggest car club in Spain, with 
800k members, organized a B2C travel 
event in Barcelona

§ ST Barcelona participated with a table 
and a 20’ presentation of Switzerland

§ In addition, an offer of the GToS was 
created and distributed through their 
channels: SMS, NL, a flyer and shown 
on the event’s screens

Timing: 26.10.2022
Marketing contacts: 1'000



KAM: Zurich @ B Travel digital campaign.
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§ Campaign with B Travel, a net of 633 
travel agencies in Spain and 2M 
users on their website. 

§ Collaboration included: 
§ Zurich Microsite with bookable offers
§ A 20” spot with Zurich images shared daily 

on all their travel agencies and on 
Atresmedia TV (600.000 impressions)

§ SoMe organic posts with a dynamic game 

Timing: November
Marketing contacts: 1.6 million



KAM: Zurich @ B Travel B2B presentation.
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§ In addition to the B Travel digital campaign, 
B2B event was organized by Avoris in their 
Flagship store in the center of Madrid, with 
a selection of travel agents

§ The focus was the cultural offer of the city 
and the wide offer on Christmas markets

Timing: November
Marketing contacts: 20 travel agents 



KAM: Geneva @ Atrapalo digital campaign.
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§ Sales oriented campaign to push 
Christmas citybreak packages for 
Geneva with Atrapalo, the third most 
visited travel website in Spain

§ Collaboration included: 
§ Display campaign on their website
§ Microsite with flight + hotel offers
§ Branded content on their travel blog
§ Newsletter 
§ SoMe posts 

Timing: November - December
Marketing contacts: 1.4 million



UK/Ireland.
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Switzerland at SKATE Somerset House, London.
§ Partnership with iconic British art & 

cultural venue, Somerset House
§ 15 November - 15 January 2023
§ ‘SKATE ‘– much-loved winter tradition in 

London, ice rink set in beautiful, historic 
courtyard of Somerset House

§ Pop-up ‘Chalet Suisse’ with Swiss winter 
ambience, serving Swiss dishes, 
Raclette, Fondue, Älplermagronen etc.

§ Incl. 2 Swiss-styled private dining rooms
§ Partners Made in Bern, Lucerne, Valais
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‘Chalet Suisse’ at SKATE Somerset House.
§ On landing page as official 2022 Destination 

Partner of SKATE
§ Competition for a luxury winter holiday’ via QR 

code on menu
§ Amplification via social media, newsletters of 

Somerset House and pop-up partner
§ Hosting various KAM, KMM and SCIB events
§ VIP event launch - 800 VIP guests, incl. key 

UK/London media and celebrities. 
§ ST supplied a taste of Switzerland with pop-up 

Raclette stands for guests
§ 1/2 million skaters expected

195



Swisstainable at WTM 2022.

ST participating in two events on the 
WTM Sustainability Stage:
§ On 8 November, AdventureConnect

event with the Adventure Travel Trade 
Association, panel discussion with head 
of Intrepid UK etc.

§ On 9 November a ‘best practices’ 
presentation for destinations, 
sponsored by UK travel magazine 
‘Wanderlust’

§ Total of 200 participants
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Swiss Deluxe Hotels at Forum in London.

§ 17 November in London
§ Sponsorship of exclusive dinner at Spencer 

House with private Club ‘Forum’, a High-
Networth community of over 300 business 
leaders in 30 global cities 

§ 5 SDH hotels plus Jan Brugger joining
§ Forum guests introduced personally to hotel 

representatives during lunch
§ Competition to win 6 stays in Switzerland
§ SDH and ST speech, Swiss Red Wine, plus 

luxury give-away
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Let’s Network: KAM UK&Ireland.
10 days - 100 one-to-one meetings.

§ 2-3rd November, 31 Swiss suppliers met 31 
buyers in Marlow near London over 24 hours at 
the first ever ‘Meet the Swiss’ event

§ 4th November, ETOA’s Global Market Exchange 
GEM in London with 14 one-to-one meetings

§ 7-9th November, World Travel Market in London 
with 12 meetings

§ 14-17th November River Cruise Basel, Luzern 
with 25 luxury advisors

§ 21st November 24 hours Country Retreat in 
Ascot with 18 luxury advisors
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‘Meet the Swiss’ Event.

§ First 24hour event of ST UK&Ireland
§ 2/3 November, coordinated with 

other KAM events in London 
(ETOA’s GEM, WTM)

§ 31 UK operators, agents, 31 Swiss 
partners

§ Chocolate making, two discussions 
with panel incl. SWISS, STC, top 
travel personality, one-to-one 
sessions, DJ, morning yoga
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SCIB UK/Ireland – Switzerland Retreat.

§ 24h networking event outside of 
London in Marlow, 14/15 November

§ 6 Swiss partners: Made in Bern, 
Geneva Tourism, Basel Tourism, 
Lausanne Tourism, Lucerne 
Tourism, Jungfrau Railways 

§ Bento box lunch, SCIB presentation, 
teambuilding activity, free time, 
raclette dinner, overnight, breakfast 
and partner one-to-one meetings
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Winter Promotion 2022/23.
Deliverables:
§ Social: 500k reach total, IG (200k), 

Twitter (277k), FB & You Tube
§ E-Newsletter: 240k subscribers via 

Somerset House database
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‘World’s Great Train Journeys from Above’.

§ Pilot episode of new series
§ Produced for National Geographic 

Channel plus other broadcasters
§ 45-minute Glacier Express in winter, 

shot in January 2022
§ ST and RhB provided support
§ Sunday night prime time broadcast on 

Channel 4 in the UK in October
§ Immediate reaction and Switzerland 

bookings at tour operators
§ additional broadcasts planned
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North America.
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KAM: FIFA World Cup Games 2022.
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Welcoming event for the new Director 
Canada by celebrating the Swiss National 
Team in 2 group games at World Cup in 
Qatar.

§ 28th November 2022
§ 2nd December 2022
§ 65 travel agents, Tour Operators, the Swiss 

Chamber of Commerce, and media to
attend the game & networking event

§ Chelsea Hotel, Toronto



Signature Travel Network Conference – Las Vegas. 

§ November 8 - 11, 2022
§ Conference with top-selling Signature advisors
§ 2,500 overall attendance (1,195 travel advisors)
§ Switzerland presence with booth and group 

appointments, and exclusive Switzerland 
breakfast event together with Kuoni Tumlare
presenting the jointly created Swisstainable
offers

§ Attendees:
§ Group booth appointments à 75
§ Switzerland event à 42
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SCIB NA: Educational Trip Lake Lucerne Region.
November 6 – 9, 2022.

§ Global Incentive Summit (GIS) Palermo pre-tour
§ Host destinations: 

§ Lucerne CVB, the Bürgenstock Resort, Radisson Blu 
Andermatt

§ 6 qualified NA event planners 
§ Program:

§ 2 overnights at the Bürgenstock Resort 
§ 1 overnight at the Radisson Blu Andermatt
§ Mount Pilatus, lunch cruise, Swiss Museum of 

Transport, Andermatt walking tour, site inspection at 
The Chedi Andermatt
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SCIB NA: Global Incentive Summit (GIS), Palermo, Sicily.
November 9 – 12, 2022.

§ Rocco Forte Hotels, Villa Igiea Palermo
§ Opening reception followed by 2 mornings 

of one-on-one meetings, two afternoons 
of activities and evening events.

§ Swiss partners: Lucerne CVB, Radisson 
Blu Andermatt, The Bürgenstock Resort, 
St. Moritz, The Dolder Grand 

§ 91 suppliers (61 tables) + 58 planners
§ SCIB had a total of 19 appointments
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Media Top Result: Yahoo! News.

§ Yahoo! News, news.yahoo.com/
§ Journalist: Beatrice Nolan
§ Title: World's longest passenger train, which 

stretches 1.2 miles, snakes through the Swiss 
Alps. Take a look.

§ Date: November 2nd, 2022.
§ Circulation: 26’700’000 uvpm
§ Featured: Rheatian Railway
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https://news.yahoo.com/


Media Top Result: Lumadeline.

§ Social media, Instagram @lumadeline
§ Influencer: Madeline Lu
§ Date: posting regularly from September 2022 

to now.
§ Circulation: 1’300’000 followers
§ Contacts: average of 10k Likes per post
§ Featured: Grindelwald, Zermatt, St. Moritz, 

Verbier, Zurich, Basel, Gstaad, Appenzell, etc.
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Media Top Result: Forbes.

§ Forbes, forbes.com/
§ Journalist: Christopher Elliott
§ Title: Switzerland Tourism: Here’s Where 

Travelers Are Headed Now
§ Date: November 12th, 2022.
§ Circulation: 68’300’000 uvpm
§ Featured: Zermatt, Basel, Zürich, Graubünden,  
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http://www.forbes.com/


Media Top Result: Leader-Post and more.

§ Article picked up in more than 30 papers across 
Canada like National Post, Vancouver Sun, Calgary 
Herald.

§ Leader-Post, online and printed 
www.leaderpost.com

§ Journalist: Jody Robbins
§ Title: Savour the spa life as the Swiss do
§ Date: November 18th, 2022.
§ Circulation: 18’000’000 uvpm over all the titles
§ Featured: Tamina Therme, Grand Resort Bad 

Ragaz, Bürgenstock.
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http://www.leaderpost.com/


Brazil.
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KAM: GSTAAD TRAINING – TTW GROUP.

November 01st

§ Dedicated Gstaad winter training 
presentation

§ 28 travel agents from TTWLab + 
TTW Group operations team
attended

§ Dedicated Q&A session with
agentes

§ Breakfast sponsored by Switserland 
Tourism
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KAM: FESTURIS.

November 03 – 06
§ Switzerland Tourism had the opportunity to 

showcase the latest news about Swiss 
tourism with the 12'000 participants, with 
focus on the luxury segment. 

§ 42 pre-scheduled meetings with highly 
interested agencies and operators. 

§ Joint-event with ETC Brazil Chapter.
§ Partners who also attended:
§ Vanda Catão, Lucerne & Mt. Titlis
§ Fernando Aquino, Jungfrau Railway
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KAM: FESTURIS.
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KAM: PRIMETOUR`S ANNUAL CONFERENCE.

November 19th 

§ Switzerland Tourism was one of the 
supplier sponsors for Primetour’s
annual conference at Palacio Tangará.

§ Opportunity to talk to 160 employees 
(Primetour’s management, operations, 
sales team + Primetour’s ICs from 
across the country);

§ Destination video;
§ Logo in the event communication;
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KAM: TTW LAB TRAVEL TALKS.

November 25th 

§ TTWLab agencies exchanged 
trends that guide luxury tourism in 
Brazil and had important insights to 
further strengthen the relationship 
between the Brazilian market and 
Switzerland. 
§ Claudio Zemp, Director in the Americas; 
§ Fabien Clerc, Market Director Brazil
§ Mara Pessoa, Trade Manager Brazil. 
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KAM: WORLD CUP`S BRAZIL & 
SWITZERLAND GAME.
November 28th 

§ Switzerland Tourism sponsored Belmond’s 
trade event to watch the World Cup’s Brazil 
& Switzerland game;

§ Meet around 230 trade contacts;
§ Distribution of customized Lindt’s gift;
§ Message of Brazil & Switzerland as the 

perfect match;
§ ST also hand delivered customized gift 

boxes for VIP clients to watch the game 
from their home;
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KAM: WORLD CUP`S BRAZIL & 
SWITZERLAND GAME.
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KAM/Digital Newsletter: Suíça - destino premium de 
saúde na Europa.
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§ Highlight: Health Tourism dedicated 
newsletter

§ 02 sendings: Nov 17th and 30th

§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 27,16%
§ Link newsletter:

http://smtp.mailnewsdobrasil.com.br/email/SUIC
A-03DE12-2022/suica-03de12-2022.html

http://smtp.mailnewsdobrasil.com.br/email/SUICA-03DE12-2022/suica-03de12-2022.html


CAMPAIGNING & ACTIVATION: 
EVENT “GLENTLEMAN’S CLUB”.
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November, 10th
§ Event at Consul Residence in São 

Paulo to launch an exclusive travel 
package to entrepreneurs. 

§ The trip will take place in April, 2023 
to Zurich and Geneva including 
special visits to Swiss companies. 

§ Event to 30 guests. 
§ ST Presence: Fabien Clerc and 

Natália Leal. 



CAMPAIGNING & ACTIVATION: EVENT WORLD 
CUP`S BRAZIL & SWITZERLAND GAME”.
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November, 28th. 
§ Event at Bondinho – Morro da Urca, Rio de 

Janeiro to watch the World Cup’s Brazil & 
Switzerland game;

§ VIP área to Switzerland Tourism for 100 
guests. 

§ Mailing: Digital influencers from Rio de Janeiro 
and special partners. 

§ Included in the event: DJ, special Swiss
catering, Swiss wine and Lindt chocolate.

§ Switzerland Tourism Brazil got a special
approval to use “We need Brazil and
Switzerland” 

§ ST Presence: Fabien Clerc and Natália Leal



CAMPAIGNING & ACTIVATION: EVENT WORLD 
CUP`S BRAZIL & SWITZERLAND GAME”.
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CAMPAIGNING & ACTIVATION: EVENT WORLD 
CUP`S BRAZIL & SWITZERLAND GAME”.
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KMM: SEEDING ACTIVITY 
WORLD CUP`S BRAZIL & SWITZERLAND GAME.

225

November, 28th. 
§ Seeding activity to 50 journalists and 

digital influencers from São Paulo. 
§ ST Brazil prepared a special box 

including Brazilian products: castanha 
do Pará, doce de leite, brazilian beer 
and Swiss products: cheese and 
chocolates to promote the message 
“we are the perfect match”. 



KMM: SEEDING ACTIVITY 
WORLD CUP`S BRAZIL & SWITZERLAND GAME.
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CAMPAIGNING & ACTIVATION: 
32nd EUROPE COMMUNICATION AWARD.
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November, 29th

§ European Travel Commission 
Event: 32nd Europe 
Communication Award event at 
France Consulate. 

§ Event to 80 guests: media and 
travel agencies

§ ST support: gift bag and Swiss 
wine. 

§ ST Presence: Natália Leal 



CAMPAIGNING & ACTIVATION: 
32nd EUROPE COMMUNICATION AWARD.
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KMM: MEDIA TRIP RETURN.
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November 

§ Exame magazine 
§ 77k copies
§ Audience: AAA, A 
§ Coverage: Health tourism



KMM: MEDIA TRIP RETURN.

November 

§ Forbes 
§ Zurich and St. Moritz 
§ 30k copies
§ Audience: AAA 
§ Coverage: Luxury
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KMM: MEDIA TRIP RETURN.
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KMM: MEDIA TRIP RETURN.
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KMM: METAVERSO.

November

§ Switzerland Tourism Brazil promote 
the destination in the metaverso in 
partnership with a celebrity . 

§ Page Views: 20K
§ Instagram: @Iamgalis
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Thank you.




