International.

Switzerland.



Young Leaders Conference 2022. Switzerland.

Excursion on Mount Rigi — 17 November 2022.

= Annual Young Leaders Conference
organized by American-Swiss
Foundation

= 48 participants from USA & CH:
Annika Grunig represented ST

= Sponsored by Zurich Insurance

= Excursion offered by ST on
Mount Rigi ... one of the highlight of
the week and exchange in
Switzerland.
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ST Health Travel sales calls and events @ Switzerland.

SGE/EDA Swiss Days in Tashkent, Uzbekistan.

= 16 — 23 November

= 17.11. ST Health travel presentation

= 24 visitors: medical officials, clinics,
doctors, luxury travel agents, VIP
iIndividuals

= Invited guest speaker Mr. Andrej
Reljic from Merian Iselin Clinic

= Networking Ambassador’s reception,
95 guests

= 8 ST individual sales calls (1 media)
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SCIB - IBTM World Barcelona Switzoriand.

29 November — 01 December 2022.
1Ibtm WORLD

29th Nov - 1st Dec 2022
Barcelona, Spain

wawibtmworld com

= B2B trade show, prescheduled 1:1 meetings

= 7’000+ hosted buyers and exhibitors from all
over the world (31’000 meetings)

= 32 Swiss Partners and 9 Scibbies at the SCIB
booth

= Raclette and other Swiss specialities were
served during the three days of the show

= Swiss breakfast with 30 clients




Markets East.
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KMM: Group media trip “Chocolate”. Switzerland.

= Group press trip in cooperation with
the association ChocoSuisse

= Topics: Lindt (production), Taucherli
(bean 2 bar), Halba (sustainability),
Camille Bloch (family brand), Cailler
(history), Vevey (chocolate city walk)

= Date: November 16th — 20th

= 10 top journalists from Germany
(>40 registrations!)
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KMM: Swiss Cities Event Berlin, 10.11.2022. Switzoriand.

= ST and the Swiss Cities invited Media
representatives from Berlin to a media
dinner on a boat

= 32 participants joined the dinner

= ST led through the evening with an
invented fairytale about the «water
ghost of Switzerland»

= Bern, Luzern, Lugano, Winterthur,
Zurich, Lausanne and Basel presented
their (water-)highlights as protagonists
in the fairytale

10
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SCIB IOOp MICE Swifz;;‘land.

= Date: 17.11. - 19.11.2022
= Location: Tyrol (Austria)
= B2B MICE event in luxury tourism

= Connects professionals with top-quality

MICE buyers from the German speaking
market

= |n total 34 appointments

11
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KAM: Grisons in Stuttgart and Frankfurt. Switzerland.

= Date: 28. — 30.11.2022

= Sales calls and trade events in
middle and south Germany

= Partner: GRF (Arosa Lenzerheide,
Engadin and Davos Klosters)

= Sales calls with several tour
operators for winter sport vacation.

= Two trade events in Stuttgart and
Frankfurt with 25 travel agents each.

12



KAM: DER Touristik Campus Urlaubsticker Switzerland.

Seminar evening.

= 15.11.2022
= Location: Hotel Essener Hof, Essen

= Info booth and presentation on
stage with focus on touring and
Swisstainable

= Participants: 30 Travel Agents

13



Austria/Hungary. Switzerland.

14
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Austria: ORV Kongress 2022. Switzerland.

The “Osterreichische Reiseverband” congress takes place

annually in another destination and luckily, we could bring PILATUS
this event 2022 to Switzerland. Trip to Luzern, Chur and e 232m M /7000 feet
Poschiavo. W l AT L e
. s ¥ i Y G é: i ‘ ? Q
- Date: 22.-25. Oktober 2022 e e
N T EEERRERRN S
= Participation of 40 top contacts W L7 7 e

of Austrian Travel Industry

Eurotours and Ruefa as part of Verkehrsburo Group

OBB Railtours

REWE Touristik

Sabtours

- Follow up — Cheese Mailing as Fondue was not consumec
during the trip

15
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Austria: Corps Touristique Galaabend. Switzerland.

= Branch evening of national tourist offices in Austria
where ST could network with travel trade (KAM) and
media (KMM) contacts

= Date: 21. November 2022 4 '

- Contacts: 200 3 8 | Elatis

16
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Czech Repubilic. Switzerland.

17



Winter Switzerland TV spots in OC Atrium Flora switzerana.

2022/2023.

= 1 11 .= 31 . 12 2022 Vyzkouéejteﬂdechberouol' sjez,d na sankach
) Preda-Bergun s Rhétskou drahoul.
= Winter promotion in form of photo slides played ST
in 16 TV screens in shopping center OC Flora
in Prague focused on market partners: RhB,
DDK, ESSVM, Schilthorn, Aletsch Arena,
Zermatt Bergbahnen, SGV, Pilatus, Rigi, JFB,
Chur.
. Zabruslete siv 1.952 m n. m.
= Every spot (for each partner) is played for 10 na prirodnim Kluziéti nad Churem.
sec.
= Expected KPI: Each partner have guarantee of
134.000 Marketing Contacts — total of
1.474.000 Marketing Contacts.

/

18



FeStlvaI ObZOry 2022 Switz;r?‘land.

= 12. - 13. 11. 2022, Prague
= Activity ID: PRG331445

= ST stand with maps and brochures distribution 7
(all Market Partners) and presentation ,TOP 10~
Hidden valleys of Switzerland“ at biggest
outdoor travel festival in the Czech Republic.

= Special contest partners: Pilatus.

= 245.487 Marketing Contacts, 2804 visitors

19



Schilthorn advertorial in SNOW 11/2022.

= 15. 11. 2022

= 4/1 advertorial presenting winter
possibilities of Schilthorn Cablewa
and Murren placed in most
important printed magazine for
winter season named SNOW.

= 17.000 printed copies

ADVERTORIAL Tip: Mt narozaniny? V ten den méte i Schilthern a pétky zdarma

ey iete proi Veens -
Kk Vchat, salat

|

Bandoveke aktivy.

Ostré a rozeklané vrcholky nad mésteékem Miirren jako by 0 sezbny 2022/23 nem Schitthorn
nékdo osadil vieky a lanovkami, a teprve pak jej vyvrasnil. EELL e
Rozmanité terény, a predevim dechberouci vyhledy na Sredisy Bernekyeh Alp.Délpod

Svycarské masivy, sahajici nad 4 000 metrii vy3ky: z témé e
tiitisicového Schilthornu jsou vidét zasnézené vrcholky Mont

Blancu, Pilatu, Eigeru nebo Mnicha. To vée a mnohem vic

najdete pod nejslavnéjsi horou Jamese Bonda, Schilthornem.

i o eln zévod, James Bond na Schilthornu
i o s ot o " Aoy v
Zimni wrsté se de zacal objevovat  zévodnis s G, damibondovky V tjné sluzbe Jefiho Velcen- Piz Gloria jako cil nejen na lyzich
utvroce 1911 e
Tub)
Eigera Jungh = vrcholky uzit pH diouhém brunch, kterym by nepohrl ani Bond.

90

Costou prakons
moutaj skaln prih, kery dali
Horskou vesniéku a celylafsky
redlod idoiniho svéts. V prostor-
nych, celoproshlanych katinsch
ujedate 1194 metrd pA prevSent
6, im se tto Caststane.
nejprudi anovou drdhou na svets.

5000 m enihu.

Dalst sekce spoil Mirren s mezi-
Pro ochranu mistaiho prostfediale

Tip na ubytovani:
2omi,aby auta neposkodia pid.

Dnes na joho

2 vaniksiicl sloktfinu
avyulife] i dald jzds.

vatdila dil

Stredeéni vecerni saikovéni

st i e

Komfortse starodvnou almosférou kamenné horske budovy.

Kzdou stredu veter 2o wyrazit 22 z3bavou 3 dobrymjdlom. Vytet 2a 35 CHF zating pozemni

92

93
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@
Future activities. Switzerland.

= Business plans with TO’s — winter offers
= Influencer trip to Davos Klosters in December

= Snow Edition, STMW in January
= Group skiing media trip in January

22
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KMM: media meeting - winter. Switzerland.

= 9th November

= 23 participants

= Winter presentation

= TO’s presence, discussion on
Swiss offers and trends

= Partners” news — Davos Klosters,
Zermatt, Schilthorn, Pilatus

= Fondue served — Swiss winter
mood

23



KMM: mini-international trip - RhB world record. switzeriana.

- P Macioj Frackiewicz
a Maciej Frackiewicz jest w: Albulatunnel. Y 14 November 5t 22:57 . @
%, 29 pazdziernika - Bever, Szwajcaria - § , poza pociagiem $wiata &, to takze m.in. pigkne

. 7- . 5 5 : PR i 2 N N s Jezioro Czterech Kantonéw w | love Lucerne u podnézy Alpi, czy najbardziej stroma kolej
Pojechatem r ym pasazerskim 9 na $wiecie, wiozacym pasazeréw, po rekord Guinessa zgbata na $wiecie, ktéra momentami jedzie nachylona pod katem 48% i w okoto pot godziny
8 == 100 wagonéw (w ich sktad wchodzito réwniez 25 lokomotyw) dato po potaczeniu 1906,376 m. wjezdza na szczyt Pilatus Kulm (2132 m np.m) @@
- ginlovewithsw 8 =

Szwaijcarskie koleje Rhatische Bahn AG Kl miaty ogromne wyzwanie technologiczne, ale wszystko
zadziatato i obyto sig bez zadnej awarii. Pociag ruszyt z ponad pigciokilometrowego tunelu na
wysokosci ponad 1800 m .n.p.m. i przy pigknym storicu’_: oraz ni i gérach dookota §g &4

= Journalist from onet.pl, one of the T i AR,
biggest horizontal portals

Switzerland.

-

Pobitem rekord Guinnessa, jadac 35 km na
godz. Pod zadnym pozorem nie mozna byto
jechac szyhciej [ZDJECIA]

MACIE) FRACKIEWICZ =~ 26 1i

Ten t

= SoMe activities by participant in his
own SoMe and by onet.pl

zw 8 minut

= Online article after return published

po czesci zone gory i barwami drzewa
tto mojej wyprawy przez jcari si¢ w gronie i ktérzy brali udziat w biciu
i n t r a V e I S e Ct i O n kolejowego rekordu $wiata. To niesamowite uczucie. Jednak na samym poczatku tygodniowego pobytu w
i mnie jed

. ‘b‘ i . o
Jechatem najdtuzszym pasazerskim pociagiem éwiata i i bitem rekord Guinnessa




KAM: training for agents by Snow Trex. Switzerland.

= [n co-operation with Snowtrex

= November

= Platforms wakacje.pl and
travelplanet.pl selling skiing offers

= Presentation about Switzerland and
dedicated offers

= 370 participants (in person and
online)

25



Campaigning & Activ.: ST calendar. Switzerland.

= Our ST wall calendar

= Autumn colours of Switzerland

= Pictures of PL photographers visiting
Switzerland in autumn

= 1500 copies

= Distributed among partners, individuals,
KAM, KMM, embassy etc. =5 - dotrzebuje

= Used by photographers as a prize for ———ll - SzZwajcarii.
their insta followers 35 Ll

26



Campaigning & Activ.: campaign with Snow Trex.

Monthly campaign
Winter offers

Newsletters
Online branding

winter

= Final results in December

SoMe activities (IG, TikTok, LinkedIn

Online and print articles about Swiss

FILTRY

KARNET

[ ko sy ameem — |

BEZPLATNA REZYGNAGIA
Dostepnosé Flex-Option

CENAZA 0508

o0 dowoina

KRy
Szwajcaria @

TERENY
Gryzonia (40)

Bernefiski Oberland (23)
Wallis (13)

Szwajcaria Centraina (4)

st. Gallen (2)

REGIONY

Narty w Szwajcari

W/
-

i »,/\\1'\
7 ’ A\

/4

Matoriat informacyjny SnowTrex 29 Isiopaca 2022, 10:05 n

GWIAZDKI/SLONECZKA = REKOMENDACIA = CENA =

Rados¢ bez ryzyka: rezerwuj Flex-Option ju2 teraz | Gwarancja zwrotu pieniedzy -
koronawirus w cenie dia wszystkich rezerwac (Szczegoly)

Swisspeak Resort Vercorin :bage
Vercorin
» Szczegoly dot. obiektu
:: Powstaty w 2017 roku obiekt Swisspeak Resort Vercorn
znajdue sig w swietne) lokalzac na 2boczu, bezposrednio To wtasnie tam, ponad 150 lat temu, zaczeta sig zimowa turystyka. Dzis Szwajcaria wciaz jest uznanym celem

przy wyciagu “Vercorin-Sigueroulaz”. Moziwy jest Zazd na

wypraw. Zasadnie.

nartach pod sam osrodek: .
miejscowoscl Vercorin, ra2ne placoki handiowe | restauracie
mozna znajeze w bezposrenim sasiedziwe. Nowoczesny
reson posiada recepcle, WiF), winde, restauracie, poks)
2abaw ola aziec!| przechowainie sprzgt narciarsiiego,

» Szczegoly dot. miejscowosel
Potozenie miejscowosci: 1330 m

» Szczegoly dot. terenu narciarskiego
Nartostrady: 196 kim | Maks. wysokoté: 2 374 m

» Wszystkie $wiadczenia w cenie
Kamat o wartodei do 1 637 71 w canial -

Swisspeak Resort Zinal *
Zinal

TYP POKOJU DATA NOCLEGI  KARNET o O

Zaczeio sig 0d zakiadu. Jesienia 1864 roku Johannes Badrutt, wiasciciel hotelu w St. Moritz, umowi si
2 sz6stka swoich brytyjskich letnikow, ze jesli zostana, a nie bedzie siorica, to zwroci im za pobyt.
Anglicy w hotelu Kulm spedzili cala zime — od Bozego Narodzenia do Wielkanocy. Pogoda byla
wspaniata. Do domu wrocili zadowoleni i zaczeli opowiadat, ze w Szwaicarii jest pigknie nie tylko latem.
W ten sposob narodzia sig tam zimowa turystyka, a z nig sporty alpsjskie.

9 Mapa )

Szczegoty dot. obiektu

Nowy, powstaty w 2018 roku Swisspeak Resort Zinal znajduje
sig jedynie ok. 150 m od wyciagu Zinal-Sorebois, natomiast do
centrum miej i jest ok. 200 m. resort
skiada sig z kilku budynkow i posiada recepcje, Wi-Fi, winde,
bar, pokéj zabaw dla dzieci | przechowalnie sprzetu
narciarskiego. Za optatg moga Paristwo skorzysta¢ z opieki
nad dzieémi (w wieku 3-8 lat). W odlegtosci ok. 300 m
znajduje sig ogdlnodostepna strefa wellness (za optata)...

Szczegoty dot. miejscowosci
Polozenie miejscowosci: 1675 m

Szczegoty dot. terenu narciarskiego
Nartostrady: 195 km | Maks. wysoko$¢: 3 026 m

Wszystkie $wiadczenia w cenie
Karnet o wartosci do 1 537 zt w cenie!

=)

Switzerland.

27



Campaigning & Activ.: ST online winter Switzerland.
campaign.

my= 3 aasi ARy 2 oa
tl‘Ze @S EOK O W Doskonate miejsce na narty?

Szwaijcaria!
Idealne warunki na stokach, czyste

kolejek i niesamowite widoki.

- Digital campaign, mobile and e o Wl o

desktop creations
= Native campaign
= Focus on ski & snb, Swiss winter |z
= One month activities
= Mailing
= Display creations
= Video
- Final results asap SToKoW 35

Potrzebujf;
- J_ /.

28



Campaigning & Activ.: branding on wyborcza.pl. switzenana.

[]
= Weekend brandlng
= 18—-19 November
] [] []
. Dlsplay creations — winter
‘We wtorek otwarcie Czy Iraniczycy faktycznie "Nie moglabym spojrze¢ Zamiast kupowa¢, mozesz Pigkny most kolejowy na
. n . . n nowego sklepu Aldi w likwiduja policje sobie w oczy". Coto za sobie wypozyczy¢ choinke Warcie przy granicy z
] Rzeszowie. To drugi sklep obyczajowa? Z Teheranu nagroda, ktéra bojkotuje na$wieta Bozego Niemcami niemal
I n S p I ra I O n S I S n WI n e r tej sieci w miescie plyna sprzeczne sygnaty Renata Przemyk Narodzenia i by¢ zero... ukoriczony [ZDJECIA]
- J
t ] [] t []
aC IVI IeS . . ebuje nar Sprawdz
. ] Ly z s v
= Link to MyS winter

A ;i:{ / ; = ey, 2 s
R~ ze) Szwajcaril.

12:00 ALDI M55 SWIAT T35  KULTURA 1027 BOZE NARODZENL... 09:51 KOMUNIKACIA

WIECED

3 anes o2 sotewODEN. 035 KOMUNKAC
. . Iy L) et Corm whicypaiycnt coiake  Warce peyeraier vosees
- Iews e | BT | =T
L ]
Termaty dnia Strefa ogladania i czytania

Usunaé historie ze szk6k. Wniosek po e
meczach reprezentacii Polski w Katarze eyl
e b plecy

‘Pracz clwill we francuskig)
‘ueichty drwiny komentatoriny

Mikotaj Chrzan
poleca

Jak to bylo z przeprosinami Co ukrywa GUS? Mnieijszosci weiaz

29



Camp. & Activ.: SoMe activities ST FB.

= Paid campaign for partners

= Pilatus, Schilthorn, Zermatt —
topic Xmas market, skiing
attractions, movie

= Reach in November almost
520°000

@ Szwajcaria. (PL - Polish) @ | X
Sponsored

360 km tras zjazdowych, spektakularne widoki
od wschodu do zachodu, nowoczesna
infrastruktura, atrakcje kulinarnei  ...see more

=

Szwajcaria. (PL - Polish) @ weo X

Sponsored

et Szukasz swiatecznej magii? Znajdziesz jg na
' Pilatusie w dniach od 18 do 20 listopada 2022
r. Na szczycie z dala od ...see more

Szwajcaria.
Local & travel website

© O & Marta Piehot.. 3 comments 5

© O Marta Piehota an.. 4 comments 1 share

Switzerland.

@ Szwajcaria. (PL - Polish) @ X

Stoki narciarskie z najlepszymi widckami na
Eiger, Monch | Jungfrau sa juz otwarte!
Zapraszamy do Mirren i wyjatkowe _..see more

myswitzerland.com
Schilthorn Piz Gloria |
Switzerland Tourism

Learn more

30



Camp. & Activ.: SoMe activities ST FB. Switzerland.

@ Szwajcaria. (PL-Polish) © ., 3¢ @ Sewajcaria. (PL-PolS @ .. 3¢

Sponsored

Odwiedz Szwaijcarig¢ jesienia. Oblane ziotymi

P O StS p ro m Ote d O n O u r S T g::;?:::;?::::g: iz?;er:::e%?la:: \i“:lteymi promieniami storica kolorowe doliny, w tle
i iny,

szwajcarskie ikony. Magiczny ...see more
szwajcarskie ikony. Magiczny ...see more .

autumn and winter topics —
Our ST Key Visuals f
Link to MyS

Winter mood film 34’000 views in ST

o Przekonajcie sie sami! [}
Posts reach 210°000 in November -

A SO =
Potrz Szwajcaria. (PL- Polish) @ ., X

Szwajcaria. (PL-Polish) @ ., v | Szwa Sponsored -

Sponsored

-

Dobra zabawa, szaleristwo na $niegu i $wietna

Wigcej:
https://www.myswitzerland.com/pl/zainteresow
ania/zima/

Learn more
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KAM: STE 12 — 18 Nowv. Switzerland.

= 5 GCC countries, 8 cities.

= 7 workshops & 1 get together in
Doha.

= 28 Sales calls.

= Total amount of travel agents met:
750.

= Partner: DVS, GVA, Montreux,
Zermatt, Ticino, LUV, Interlaken,
/RH

33



Health: Saudi Health Mission. ser

Switzerland.

= Date: 22-27 OCT

= Workshop with Ministry of Investment, 9
visits to private&public hospitals in
Riyadh and Jeddah. Event at the Swiss
Residence. Meeting with Ministry of
Health.

= Press Conference with around 35 medias

= Partners: USZ, La Tour, La Praire, Bad

Ragaz, Burgenstock, Zihlschlacht, Les
Alpes

34
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Campaigning: Instashop campaign. Switzerland.

- 06-31 OCT G
= Instashop Campaign with online in-app

Type

presence, newsletter, and social media T

posts
= Newsletter: 312°000, 111°'000 opened ' %. -
= Online, 563000 impressions,

10°500clicks, 18692 post engagement
= Total contacts: 1'120°767
= Partners: Vaud, Montreux, Eurotel
Montreux, STS

35



Campaigning: Sayidaty H

Sayidaty, leading women magazin
Saudi Arabia.

4 double page issues

Total contacts: 1,5Mio contacts
June, September, October,
November

Partner: Bad Ragaz, Montreux,
Burgenstock, Mammern

93

| sayidaty.net

ealth Editorials.
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KAM: STS Promotion. Switzerland.

Become a member of the Swiss Travel
System’s Excellence Program and enjoy +

= Publications in TravTalk and TTN .
about Excellence Talk and ' \'; _ , R e
Excellence Program
= Contacts: 45’000
= TTN: Newsletter Banner, Newsletter
Publication, Social Media Campaign Buprt e rolem S Tl Bredene
- TravTalk: Newsletter Publication,
Article in print magazine

= Partners: STS

He further added, “each participant can earn points in making progress in the program, especially by completing the test very well. Additional points can be earned for

Promoting its innovative and state of the art travel system, Swiss Travel System’s Excellence programme is aimed at equipping travel agents, tour
operators and media to understand, obtain knowledge, explore and learn about the different aspects of the Swiss travel system, which would finally
be rewarded. Andreas Nef, Market Manager GCC, Swiss Travel System shared with tourism breaking news that they would like to invite every person

engaged in the travel industry to join the programme; one can be a travel agent, media, tour operator etc.

Nef reiterated, “participants will get a profound knowledge of the Swiss Travel System and Switzerland as a tourism destination. There are lucky

draws on a regular basis for participants who have successfully completed the program with great prizes to win, such as Swiss watches. The whole

participating in extra modules, e.g. the Excellence Talk etc. Our aim is to welcome every person interested to join in the programme.”

Speaking on benefits of attending or completing the programme Nef shared, “once a participant has concluded the whole programme and passed all the tests, a certificate
will be issued with the title of “Swiss Travel Pass Excellence Expert”. This certificate is states that the person in possession of it is an expert of Swiss Travel System. Finishing
the programme does not mean you are done with everything. Regular updates are planned and special content available once participants are registered. Our goal is to

interact with the Excellence Program community and give them access to exclusive content and information.”
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Health: Ministry of Health. Switzerland.

= Date: 28 NOV

= Follow-up meeting together with S-
GE with Ministry of Health Referral
department in Riyadh.

= Discussed potential MoU, referral
criteria, visit to Switzerland, and
areas of cooperation.
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Campaigning: Winter Hotel digital push. Switzerland.

|9, (SA, AE, TN - Arabic) @ .., X
. Sponsored -
. —

Date - 1 6 20 N OV’ 22 Guarda Golf Hotel & Residences - Crans a&

« Facebook 500 CHF boosted post for P M P AT ey
hotel partner. ’

= Impressions: 344,223

= Clicks: 4,459

= Reach: 224,966

= Guarda Golf Hotel & Residences

) o 9ot
. ) LEARN MORE
Local & travel website

@O Muhammad Murad a.. 1 comment 1 share

U’_‘) Like C] Comment £ Share
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Campaigning: Winter Hotel digital push. Switzerland.

= Date: 8 — 12 Nov, 22

= Facebook 500 CHF boosted post for

hotel partner.
= Impressions: 242,818
= Clicks: 3,717
= Reach: 176,867
= Hotel Donatz

| g, (SA, AE, TN - Arabic) @ .., X
Sponsored -

&P e ad gan aidly g el QB8 A Hotel Donatz &
Sl Ay 5 o8 e (i W gl 3 e el sty
Cilalaall i alaain¥l y day yall L2l 4,320 see more...

i
Local & travel website LEARNMORE

O Q Muhammad Murad and ... 1 comment

U’_‘) Like C) Comment £> Share
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Campaigning: Winter Hotel digital push. Switzerland.

- Date: 1 - 6 Nov, 22 Q) s Sn T amae - X
soakall Al o) a1 o M JSG Gstaad Palace e
- Facebook 500 CHF boosted post for e o b ) S 0 3500

ol ks &) jiaie afiy 8 gad pueddl SEE MOTE...

hotel partner.
= Impressions: 260,901
= Clicks: 3,914
= Reach: 182,562
= Gstaad Palace

s g
: ) LEARN MORE
Local & travel website

© O sohel Joy and 24 others 1 share

[]C) Like D Comment £> Share
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Digital/Health: Medical Facebook Campaign. Switzerland.

- Facebook campaign. @) o o i

oooooooo d-Q@

= Date: 9 — 14 Nov, 2022 YR s
= Impressions: 478,802 | B

= Clicks: 3,084

= Reach: 187,681
= Hirslander Part 1

bl ALY Al WY Learn more
Oy JAS 1 Ao il dpeliall Cil HhaY)
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Digital/Health: Medical Facebook Campaign. Switzerland.

- @ (SA, AE, TN - Arabic) .} s s
- Facebook campaign. D

058 8 e o Ll il of el o dlila (585 cpaall ol sl e o508 (ppnd 55 Laic
oali) jaal s Uia Galal) i je ki) ol Ades s Lo asually gb "gain 1 Jiall”

= Date: 30 Oct — 4 Nov, 2022
= Impressions: 668,604

= Clicks: 6,311

= Reach: 386,436

= Hirslander Part 2




Digital/Health: Medical Facebook Campaign. Switzerland.

% @ (SA, AE, TN - Arabic) .|y s

= Facebook campaign. inssas— -
= Date: 7 — 11 Nov, 2022 | J_.,ﬁ,w
= Impressions: 707,325 e
= Clicks: 4,380

= Reach: 372,548

= Mammern

y .. v
KLINIK-SCHLOSS-MAMMERN.CH

Uas Blia 34 Learn more
Aufgrund der zunehmenden Corona-Ansteckungs...



Campaigning: Expo: SWISS digital campaign,  switzertana.
part 2.
= Date: 7 — 21 Nov, 22

. . @ @ (SA, AE, TN - Arabic) .) s s
= Facebook ad campaign targeting the Sponsored @
With SWISS Premium Economy from Dubai into Switzerland’s snow
UAE market targeting sales. SRS

Arabic
= Impressions: 1,859,743
= Reach: 495,364
= Clicks: 11,531

English
= Impressions: 2,573,106
= Reach: 824,969

SWISS Premium

= Clicks: 11 ,944 Economy Book Now Explore Zurich
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Sthim Days Winter Launch Events.

= Workshop + apres-ski party + think tank
discussion in Stockholm Nov 24 and 25

= Total 80 Nordics guests and 7 CH partners

= We gave the stage to protagonists of 3

projects we supported or got helped for in 22
= The Bunch, film “Many fantasies later”

= Regisseur Jens Assur Photography Project

= Actor Eva Rose, WR participant 100% Women

= Innovation & entrepreneurship think tank
“morning after” sesh with selected guests:
a.0. epic but responsible content across
generations, diversity/inclusion in ski sport

Switzerland.
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SE - Digital Campaign “No boredom!”. Switzerland.
Schilthorn

= Winter campaign with a Swisstainable touch
focussing on experiences, outdoor activities and
local products with call to action.

= Activation:

= Digital activation, banner campaign with landing page.
The campaign was activated in two waves, Jan - Feb
& Oct - Nov on Dagens Industri and Reseguiden
Ad Impressions:1,178,763
Visits landing page: 4,545

No boredom!

Time spent on landing page: Schithorn

| Mrre

= Jan - Feb: 2min10
= Oct - Nov: 4min58

Click from landing page to other sites*: 764

*Schilthorn, Mirren & Active Ski
49
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SE - Top media result Vagabond. Switzerland.

= 14 pages article, incl cover, about train travels in
Swizterland published in November issue

= The article is based on a presstrip realized in
August earlier this year

= Vagabond is positioned as the leading travel
magazine in Sweden and has been an advocate
for sustainable travel over the years

= The journalist, Per Andersson, is a travel expert
who participates in TV programs with a focus on
responsible travel.

= Destinations featured: Basel, Lucerne,
Andermatt, Zermatt and glacier express

= Circulation: 139°000

50



Switzerland.

FI - Top media result Mondo

= 12 pages article, incl cover, about
skiing in Grindelwald published in
November issue

“MIELETONTA

= The article is based on a presstri o

realized in winter 2022 T S | :
. . MOMBASA ErEraEN % =
= Mondo is the leading travel e o %

magazine in Finland
= Circulation: 76’000

NPA LUMILAUTAILURANKKAA!  Pakko on paras muusa, fa pienen totuttelun jakeen las-
Hiki nouseeotsallefajokainen  kemisen tekniikka alkaa muistua mieleen. Rapakunnolle el
Kuitenkaan

tostuneet lihakset hapoille.  huohotan kuin suomalainen karpaasi 50 kilometrin hiihto-
Muut laskettelfat kiitavat ohi  kisan jakeen.
vasemmalta fa oikealta. Tun-  Oppaamme Seline Papst ehdottaa lepohetked vierei-
nen oloni norsuksi vintti- sessa kahvilassa. Istahdamme ulkoterassille ja tilaamme
Koiraradalla. B
Olemme sapuneet kol-  raikkaat fanojuomat. Vieressa on retrohenkista aurinkotuo-
‘meksi paivaksi sveltsilsiseen e, olsa ihmiset 1ohoilevat paivaa paistattelemassa. Nako-
Grindelwaldin alppikyl3an, muutaman tunnin junamatkan  etaisyydeltaalkaa kuuluisa Laberhornin rinne. Tasllapide-
pashan Zarichista. Ensimmaisena aamura ohjelmassa on  t2an jokavuos alppihiihdon masilmancupinosikipailu.
laskettelua.
. 2 ) Ennen matklle lihtoa kermin, cta olen lumilautaillut *OLIN ANTELLUT, FTTR VOISIMME NYT LASKEA YHDESSK
monta vuotta. Se pitaa paikk -

- e 2 :
s e = i e ; e
Niinvietitloistavan lumiloman Cdrllsceataskakarisinlon 2viota, Enmytekan kiso.  Vastaan, ¢ fn oc michansti odonclemaan muuta
=2 s s s tarpelleic erioe,eaclenimkenutpaamissmaBa. porikles iemesle Seciannisn. Rinn paxtyy han o
Sveitsin haipuilla ja kylissi @ Suomes, 1100 merin pIAA Nyt oemme i Kah- _sehe pooklle vaorts, ks i pase enda st taksen
- 27 > T

tanne. Niinpa h
Y nelfan kilometrin piut alppi-
faminun on pakko lisata vauhtia, etten ja jalkeen hiindon Klassikolsta: pisin, nopein fa korkeusemkaan suu-

rin rinne. Hurjspaisimmat laskevat sen alle 2.5 minuutiss,
GRINDELWALD ON LASK ETTELUKOHTEIDEN AATELIA KYLAN  Kiitsen ujimmillaan lahes 160 kilometria tunnissa. Meidan
ymparistossa on kolme eri rinnealuetta, yli 200 kilometria  tahtimme on onneksi rauhallisempi.

laskettav: K ttu lempinimi. Hetialku-

i
lumilanta kainalossa Taaltaloytyy myos kipsille a aloitteli-  kolhoa kalliota, joiden valista menee alas 15 metria korkes,
joille sopiva loiva rinne mattohisseineen, mutta eniten reis-  todella fyrkka rinne. Kilpailuiss syoksylaskifat hyppaavat
sustatanne ma irti vahan kokeneempi sk taytta vauhtia koko kohdan yl

22 wow00 souLUTUY
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ST Travel TV 2022: Switzerland |. Switzerland.

- Fliggy travel TV On 9t November 2022 SRt
» STS, RhB, Zurich, Basel ,Vaud, LAAX o 0 ‘
- No. of Audiences: 38,534 ¢ @ ©

= STC shop page visitors from live
streaming: 107,327

= STC shop page view from live
streaming: 310,825

11498 (A=) 20:00
FEERREAR "RIKRTER"
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ST Travel TV 2022: Switzerland 1. Switzerland.

= Fliggy travel TV On 10" November 2022

= Titlis, Schilthorn, DDK, GRF,LLR, BLS

= No. of Audiences: 49,797

= STC shop page visitors from live
streaming: 156,051

= STC shop page view from live
streaming: 391,372

I ERREPL It ERIREE T ERRER 4
PERESEREE RpEXEE HREE

118106 (/AM) 20:00
EEHERREAR "HIKRTER"
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Public Promotion Switzerland.
"So Swiss” Pop-up in Shanghai.

= Joint booth ST+SWISS

= RF Winter exposure

= Date: 18 — 27 November 2022

= 19 November “Tourism Day”

= ST Igloo display with partners logos
= Total XXX visitors

3 o S AN
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Swisstainable Trade Workshop Switzerland.
"So Swiss” Pop-up in Shanghai.
= Reborn Eco-Forum cooperation
= 10:00 — 12:00 at "So Swiss” HoS
= 16 senior trade VIPs gather in
Shanghai, ST presentation of
partner sustainable highlights,

Reborn VIPs Think-Tank workshop,
sustainable solutions etc

56



Winter Media Kick Off Switzerland.

"So Swiss” Pop-up in Shanghai.

= 14:00 — 16:00 on 19Nov.

= 40+ Shanghai medias participated

= HQ winter new campaigns

= Key partners info sharing

= ST local marketing activities
iIntroduction

= SWISS presentation on new
products

57



ClIE Shanghali

Livestreaming interviews.

= 07 November @ CIIE Greenland
Mall

= 1100+ pax live streaming

= 20mins present Switzerland

= Sharing culture, swisstainable,
traditional festival and food

= Lucky draw support

/WO
v 2\

Switzerland.

58



/
wikd
=N
//Vy/,“%
Switzerland.

Trade webinar — Webinar Nov.

= 22 Nov, monthly webinar course

= Valais

. B == B s U th XS )R =
= Schilthorn no reply el Sl
= Reservation: 9, Live participants: 54 P T

~

—

AL Fi:
2023 ERIREHIE T [OfAs s
HBs5RE
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Vlrtual STE Chlna 2022 Switz;rland.
21-23 November

= Total numbers of buyer: 85 p—- -

- Total numbers of suppliers: 19 o A gt JEOSL
e | 18 - '

i} Recommended for You

. . g
. £3 My Schedule
O
- Total achieved meetings: 724
® Pending Meetings
© Interestedin You
@ My Connections
dH My Interested List
- () My SkipList
i
Select. v Pre-Scheduled1to1 = x v Welcome to STE China
i i i i Welcome to the STE China meeting
Total Meetings Total Pending Meetings Total Accepted Meetings Total Declined Meetings p|atf°rm. % STE Greater China 2022 | Welcome Speech
’ Dear STE China participants. Welcome to the A o
Networking Platform. We wish you success in arranging Switzer!~--' Travel
the meetings and hope that promising networking will EXp\ ce
take place.
i ; ake place. 2022
Percentage Responded Percentage of Accepted Meetings -

97.0% 66.5%

Welcome Video for the China Buyers >
Pending Meetings >
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STE Offline event Shanghai. Switzerland.

= 23Nov in Shanghai

= 15 buyers + 4 Swiss partners in
Shanghai (LLR, MRAG, RE, RhB)

= Daniela video speech, partner
speech, networking

61



= 24 Nov @ Cordis Hotel HK

= 32 Buyers + 8 Partners/VIP (CG, LX,
RE, STC & Corvatsch/Diavolezza)

= Greetings from DC, Welcome Speech
by CG, PPT from all Partners

= Very happy, fun & relaxing gathering
with table prizes, Grand Prize from
Diavolezza, RE & STC

= ST Sales Manual, STS & Leaflets from
Partners distributed

62



STE Offline events Taipeil.

= 22 Nov
= 15 buyers + 3 Swiss partners
(Jungfrau, RhB, Valais)
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I I F Ialwan Swit/zerland.

=4 - 7 Nov. Taipei Nangang Exhibition
Center

= Staff by GoFederal and MITravel

= FIT: 286 Swiss Travel Passes sold

= Group: 150 people pay deposit for
Swiss group itinerary

= Media Exposure: 16 online news
from 15 digital news platforms with
the total exposure around
10,800,000
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BangTrip Award 2022.

= Joint award by Witrip + BANG!
Matrix Media

= Switzerland: Top Health Destination
= Jungfrau “Top of the World” : Top
Sustainable Destination

W\

\’ﬁif
=)

7%
7 2\

Switzerland.
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LuxuryTimes Award 2022. Switzerland

= Switzerland Tourism: World’s Best
Destination National Tourism
Bureaus by Luxury Times magazine

2022LUXURYTIMES Award
of Global

G ANANAVAVAAV/AYAN/A

N A IR AT R
ixEENRRRN aananaANRA

|

. The World's Best Destinatidn
National Tourism Bureaus

LIRS EEREERIRES

Switzerland Tourism
BrEFRKRER

" LUXURY TIMES L 4
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Culture Destination Switzerland

= 10Nov 20:00 — 21:00

= 18’867 viewers

= 20 minutes art tour videos by
Yunlong

= Walking livestreaming by Director
Yunlong, Artists Gu Tianchang living
In Lausanne, local representatives

from Lausanne museums -» Ay

D HEBOEEETTE

= New highlights: Platform 10, MCBA, - —
Mudac etc

0  FEHBEEBATEETR

IRERE N ~
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Culture Destination Switzerland Switzerland,

Basel Livestreaming @ZalArt APP.

= 24Nov 20:00 — 21:00
= 10°994 viewers e e
= 20 minutes art tour videos by e

Yunlong = ' "
= Walking livestreaming by Director _, gy _

Yunlong, cross field artist Ms. Cheng Nt e @ e S
- New highlights: Art Walk, Theatre &= ;R, -

plaza, Teddy Museum, City Hall, - =

Rhine River etc
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Culture Destination Switzerland Switzerland,

Art Tour Roadshow Suzhou.

= 26Nov pm @ Suzhou Star City
Choo Noble Academy

= 50+ East China Swiss Nobleness
Academy guests

= AMOS, Cities presentation, videos,
painting experience of AMOS
architectures, networking etc

= ST calendar + NFT as giveaways

69



STS trade webinar @Lushu.

= Trade webinar @ lushu platform.

= Nov 17, 1400-1500

= Introduce STS general information
and latest news 2022/2023, STS
Excellence Program

= Live participants: 230

™

* Izl A FF LR Swisstainable
c WERBERGFRARS
 RESEMRE

e KIRBIRBEEERIER

PEEE

Una Sun
BEIRBRG PEXTIHHEESE
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Switzerland.
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@
Award: GO TRAVEL reader selection Switzerland.

sustainable destination.

= 28 Nov 2022 Shanghai

= Switzerland award as sustainable
destination by GOTRAVEL reader
selection

= 200pax on awarding ceremony

= ST movie present
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KMM: Beijing Joy FM 87.6 live. Switzeriand,

= 28 Nov 2022 Beijing
= FM87.6 1 hour talk for Switzerland

= Swiss lifestyle
= WorldCup

_19 oo «nzn-,fnrr‘msé»

. Stk Iz

MK EMBFERZBRFARE, MEeILREXZ #E S5 EES, TRERBER
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KAM: STA Study Trip. Switzerland.

= Period: Oct. 22-31, 2022

= Destinations: LLR, Interlaken, Jungfrau
Region, Jungfraujoch, Valais, Schilthorn,
Zermatt, Zurich, BEX

= Participants: 13 pax (senior managers from
major travel agencies_HanaTour,
ModeTour, KRT, NaeilTour, etc.

= 2023 summer product preparations
= Hiking suggestions
= Introduction of hotels, panorama trains, museums for
FITs and groups
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KMM — Media winter launch.

= Media winter launch in Tokyo.

= Date: 8 Nov, 2022

= Participants: 33 journalists.

= Presented winter attractions,
partners’ news, ST global projects
such as Swisstainable, Roger’s
winter choice etc. followed by lunch
for networking.

= Presence of CEO Martin Nydegger.

= StraPa integreation — Mammut
beanie give away, Swiss wine for
lunch.

\/ﬁ:i
":\4,61{“
W
v 4R\

Switzerland.




KMM — Online ‘Trave

“Travel Voice’ is a daily travel
trade online media.

Contacts: 300,000

Pages: 2 pages.

Issued: 30 November 2022.
Report about the interview to
Martin Nydegger at ST Tokyo
media winter launch about ST's
focus on Swisstainable.

| Voice'.

———
LEL SRR BB No.1 | Q m

HOME [ =2 —2 [ A1 RO AT+ FILRAOSEEE, FMBESIE LY OB BARABCEOICML R

RAZAOYZATFTIRADOSHE, HBRIHIEL L OBIEEBAFRIEKHCEO
IRV

20228115308

#TYFEa— || ATFFIN | #RAR A 2F—F23F N ITFAVX || # A1 ABAMAS

#WORAT

A ABAVABIZ. 21 AERATOWMAERTOYRTTEY
TAOMDEHE/MELTVS, CORCRBLEBKCEODY
Fouti—Ki2, TEMTEMrSRAREOR
NOTFEIDRTISK/EOR, V- X
v IBNEELDILEPAN, ThEISIIRR
TETVERW LET, BROYATFEU T BBE LTH
#T¥I5o008L. AFOMPLEHOEEE ML,

= weET
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Lz, K27

HBOYRTTTIIBABIEERE
7. ABTRFLICHMOBESE T2 7+ 7 (Swisstainbale) | E®E, YAFF+ TG
FEMICABNCEERR. LA RS2, RARR, RERMBCBETIC LT, TODRDESETR

fEF3LOr.

ChETR, TETIREFENYRATHFILBEERTLTOVAD, KTECL>TRGMDITSVE
HPofk, RAERTON—LEBHRISVFERETAILT. BREFOFWHCLEBIC, KTE
LHD TV EZL,

LT, BRCEBUTIRBOLNILERY, BEEZ3 raf0dsERTIL
END R TICH00HAREEBII L, Sk BENICENS000HOLEEERT

Switzerland.
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KMM — Online “Yomiuri Shimbun’.

= “Yomiuri Online’ is the daily

online news of key newspaper.

Contacts: 42 mio. UU / month.
Pages: 1 page.

Issued: 30 Oct. 2022.

Report about RhB Guinness
World Record attempt on
Unesco World Heritage site.

@ FRFRAR >0

k7 MEIOF VIS4 HE%  ®EEa1-7— AE=A> & A4 -

A ZAIEHKE. 1 0 0MWERZLLR T - 9FOTET...
Mt REROMEFIEFRRABE
lwiﬁg‘ix’/;v7"§'é 0000

| #=1 0omoBmERZES

[NLFay (R4 REH) =FHFE—] 21 AEHOLEMFEEED L —T 1 v ¥ a B8 2
9H. 1 00ANEEEE FIHEETU. 2RI - 9F0 - X—hLERU HRTH
BRVIRESIEE LTFx EBESNTco

A AOBEETRA 1 7 BEERBLIARY b ETRMEST. 200 8FICEEHFE -
Bl - B (1% 20) HREECERINATNS,

RN 800X—MLOBICH S TL Y% HF
UrchlEd, fIEARE S ol Z#ES K SIETFD,
H25%0 - X—MLOKEE 1 BENFTED RIS
feo BRONLF 1V IEHESNLRIBTE. $30
0 0ADFEZRF o 1o

FZF  F4—LEA (30) i FIEANEDLSCILCHERFERNSTH T BHFIEE
U ot BRBEMICUERATELR) CBEEZREIZEE .

Switzerland.
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KMM — Online ‘FNN Prime Online’.

= ‘FNN Prime Online’ is the
online news.

= Broadcasted: 1 Nov, 2022.

= Duration: 1 min.

= Contacts: 41 mio UU/month.

= Report about RhB Guinness
World Record attempt on
Unesco World Heritage site.
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KMM =TV TV Asahi News'. Switzerland.
- ‘TV Asahi News' is a daily Y R
morning news. N

= Broadcasted: 3 Nov, 2022.

= Duration: 4 min. 20 sec.

= Contacts: 49 mio. households.
= Report about RhB Guinness

World Record attempt on = 4‘;( Eﬁgtﬂﬂfﬂ)ﬂﬁgﬂﬁﬁ

E
Unesco World Heritage site. ==

o

e Koy

W laws
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KMM — Newspaper ‘Mutsu Shimpo'.

= ‘Mutsu Shimpo’ is a local
newspaper.

= Circulation: 51,000 copies.

= Pages: 1/10 page.

= Published: 6 Nov. 2022.

= Report about RhB World
Guinness Record attempt

on Unesco World Heritage
site.
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KMM — Online ‘Travel Voice'.

= ‘Travel Voice' is a daily travel
trade online media.

= Contacts: 300,000.

= Pages: 1 page.

= [ssued: 7 November 2022.

= Report about RhB Guinness

World Record attempt on
Unesco World Heritage site.

= Introduced on Yahoo! Japan
News as well.
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KMM — Newspaper “Yamanashi Nichinichi

Shimbun’.

= “‘Yamanashi Nichinichi
Shimbun’ is a local newspaper.

= Circulation: 190,000 copies.

= Pages: 1/10 page.

= Published: 9 Nov. 2022.

= Report about RhB World
Guinness Record attempt on
Unesco World Heritage site.
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KMM — Newspaper ‘Seikyo Shimbun’. Switzerland.

= ‘Seikyo Shimbun’ is the daily \ .
ZLUT LT AQUOHEBE /I;mk\ HENHOREZHEH

108 e
newspaper. iy it
. . . T, REFIHEOZEDMABEIE> 2 AA A
) Z1990F DI F—DFARRR ;
= Circulation: 5,500,000 copies. RIMEROALF pRa:

CTDARY bE. A ATHAE

L PageS: 1/1 O page_ & BEBOBTHFEE>THHS

ETITHRFEAZCILEZE2L B

= Published: 9 Nov. 2022. PvrowetnEs

ISIAOREER IR, b

» Report about RhB World
. FS000AN, J— AFGHICREY S
Guinness Record attempt on N~ CEIERERS

(D%, SHLLECAFPPRRE

Unesco World Heritage site.
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KMM — Newspaper ‘lwate Nichinichr'.

= ‘lwate Nichinichi’ is the local
daily newspaper.

= Circulation: 178,700 copies.

= Pages: 1/10 page.

= Published: 13 Nov. 2022.

= Report about RhB Guinness
World Record attempt on
Unesco World Heritage site.
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South East Asia. Switzerland,

€.

86




W/
i
A‘!\ § )
N\

y/ NN
/4

STS — Participate in Media & Trade Winter Switzerland.
Briefings.

= Date: 4Nov 2022 - TN N

= Market: SG \\‘*\\\:\\\\\:‘Nb

»5%\\'\\\‘\ ’. S -

= Target: Build awareness of winter offerings
amongst Singapore media and trade,
networking opportunities.

= Goal: Editorial articles featuring STP and
GTToS, deepen relationships with key
media and trade partners.

= Partners: ST/STS
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STS — Google Ads web banner Winter campaign. switzeriana.

Date: 1Nov-30Nov 2022 | .
Market: MY Switzeriand. gl W s |
Target: Drive online awareness of STP & | | ‘

GTToS winter offerings, push STP sales
Goal: >300k impressions in MY, >100 STP
CTA and click-throughs to
MySwitzerland.com/SwissTravelPass
Partners: ST/STS

- Dlscover the SWISS wmter
" by train, bus and boat suid
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STS — OOH digital billboard Winter campaign.  switzeriana.

= Date: 1Nov-30Nov 2022

= Market: MY (Kuala Lumpur)

= Target: Drive outdoor awareness of STP &
GTToS winter offerings, push STP sales

= Goal: Placement of 3 digital billboards with
>3mil impressions monthly in heavy traffic
areas, >100 STP.

= CTA to MySwitzerland.com/SwissTravelPass

= Partners: ST/STS
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STS — KKDay web & app Winter campaign. Switzerland.

= Date: 7Nov-6Dec 2022

= Market: SG TH MY

= Target: Drive online awareness of STP &
GTToS winter offerings, push STP sales, | oy
build user base, sales pipelines for SEA

= Goal: >100k impressions in SG TH MY, push _
>100 STP. %K

X kkday
= CTA and click-throughs to book on KKDay T T
App and websites. in Swilzerland

by train, bus =E1=" =

= Partners: ST/STS, Rail Europe Asia Pacific 82275 E and boal ;o
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STS — MICE Newsletter to trade partners. Switzerland.

Date: 3 Nov 2022

Market: SEA

Target: Communicate MICE offerings on
trains and boats, highlight unique venues for
incentive groups, meetings and weddings.
Goal: Promote events on trains and boats, at ,,
least 1 MICE event on boat / train in 2023, Plan your M.I.C.E. on trains and boats in Switzeriand.

Dear travel agent partners & friends of Switzerland,

refre S h a n d eX p a n d eXi Sti n g d ata b a S e - Switzerland is not only a popular holiday destination, but also a preferred place for MICE or-

ganizers from all over the world. The Swiss public transport network offers MICE and mobility
solutions for your guests' needs.

> STS B2B Platform > Grand Train Tour > mystsnet.com/mice

Whether you have to organize a business meeting, an incentive trip, an industry congress, or
a specialized event: With the Swiss Travel System, meetings and incentives start as soon
as your guests arrive in Switzerland.

From the nostalgic Red Arrow "Churchill™ which accommodates 110 guests, to modern Sa-
lon Suisse coach equipped with the latest technology, to scenic boat charters on the lakes,
to unique venues with majestic views of snow capped mountains, the Swiss Travel System
and its partners have plenty to offer your groups for your special occasions in Switzerland.

With the rebound in international travel this year, we are seeing a surge in incentive enquiries
from Southeast Asia. Companies from life insurance, pharmaceuticals, technology, financial
services, automotive, energy sectors are again looking to incentivise employees and distribu-
tors with incentive trips abroad.

Switzerland is considered a premium and highly aspirational destination for incentive groups.
The Swiss Travel System offers your groups efficient and unique MICE venues available for
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STS — Elearning Newsletter to trade partners.

= Date: 15 Nov 2022

= Market: SEA

= Target: Communicate STS elearning
program, encourage trade sign-ups and get
certified, increase number of certified agents
from SEA.

= Goal: >50 sign-ups, confidence and
engagements from trade partners, refresh
and expand existing database.

N/
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Switzerland.

> STS B2B Platform > STS Excellence Program > Switzerland Travel Academy

- \

Become a Swiss Travel System expert today!

Dear travel trade partners & friends of Switzerland,

October was an amazing month with a Guinness World Record set by Rhaetian Railway
(RhB) for the world's longest passenger train. November and December will be equally excit-
ing as Aprés ski train resumes 4x daily service between Andermatt and Disentis during the
ski season. Additionally, the new GoldenPass Express will commence from 11Dec 2022,
providing seamless travel between Montreux and Interlaken. The new panoramic train line
features a Prestige Class and a new culinary concept onboard.

What's more? Many travel trade partners have signed up for the Swiss Travel System Ex-
cellence Program, the online learning courses with essential updates and everything you
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STS — Presentation at MOB trade dinner. Switzerland.

= Date: 16 Nov 2022

= Market: TH

= Target: Recorded presentation at trade
dinner with 80 agencies organized by MOB
and Glacier 3000.

= Target: Drive trade awareness of STP &
GTToS winter offerings, push STP sales

= Goal: Highlight STP and GTToS offerings,
support GPX launching 11Dec

= Partners: MOB + Glacier 3000

https://www.gpx.swiss/en/pages/media-gpx
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STS — Presentation gathering with PanTravel.  switzenana.

= Date: 24 Nov 2022

= Market: ID

= Target: Support PanTravel presentation to
Jakarta travel agents at Park Hyatt Hotel.
40 pax attended including celebrity
influencer Mike Lewis.

= Goal: Highlight STP and GTToS offerings,
inclusion into outbound travel packages

= Partners: Rail Europe Asia Pacific +
PanTravel JKT
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STS — Presentation at Avia Tour JKT. Switzerland.

= Date: 25Nov 2022 = . s
Market: D AYINTRNE

= Target: Engage Avia Tour outbound tour and
B2B arm, position GTToS and STP
prominently for their European products to
sub-agencies in 2023

= Goal: >30 STP, product visibility through
their trade engagements across Indonesia.

= Partners: G2 Travel, Globus, Trafalgar
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STS — Presentation at Tiket.com JKT. Switzerland.

= Date: 25 Nov 2022

= Market: ID

= Target: Account opening of Tiket.com with
Rail Europe, increase STP distribution
outside of Greater Jakarta.

- Goal: >100 STP monthly in 2023, brand and L} tlr .‘ei
| 29

kil | ' '
Poem?
product visibility through their OOH and 4 — ) N '
digital platforms. mm. o /— si'*/“ o' i

= Partners: Rail Europe Asia Pacific y |
Q \a

-~
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STS — Presentation at Obaja Tour JKT. Switzerland.

= Date: 25 Nov 2022

= Market: ID

= Target: Drive trade awareness of GTToS
and STP, explore MICE options on trains
and boats.

= Goal: >30 STP, 1 MICE event on train or
boat in 2023.

= Partners: G2 Travel, Kuoni Tumlare
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Public Events (Winter) - Photo Contest. Switzerland.

= Date: 18 Nov 2022

= Photobooth (photo contest) at SwissCham
Indonesia's Golf Tournament

= 138 golfers (groups of 4)

= 89 photos

= Partners featured: DDK, MRAG, RhB
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KMM Winter: B2B Media Story on TTG Asia. Switzerland.

= Published on 21 November 2022

h ttp S’ / /WWW ttg as | a.com / 2 O 2 2 / 1 1 / 2 1 / a I Desttion v Hotel Tomsporution v Appoisients  Gallry  Trade Calendir  Nowws Archive
Advertorial m

D | N e-adve ntu re-SWi SS-Wi nte I- Alpine Adventure: Swiss Winter Wonderland LUXURY, (e [

By TTG / Posted on 21 November, 2022 0:01 Asia Pacific
Show Preview
2022

HOME PRINT EDITION SHOW DAILY SOCIAL VIDEOS Subscribe

Brought to you by Switzerland Tourism

Endless deep snow, wide ski tracks, jaw-dropping winter sceneries — all within quick and easy

reach. Switzerland is the original winter vacation destination. The Swiss winter is perfect for snow
" lovers and will recharge your batteries with unforgettable experiences with family or friends. Find
| a r n e rS e a u re e rl I I a all the inspiration you need with the following tips.
- ) J
Winter magic tour

RhB, MRAG, DDK, Schilthorn, JF, A
Titlis & & -

Zealand
Incentive
#m Brochure

TTG Show Daily: ATF 2022

l ﬁ [P ITB Asia 2022
=0

Traﬁé’ﬁ}” = 1 Day 1

T

a
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https://www.ttgasia.com/2022/11/21/alpine-adventure-swiss-winter-wonderland/

b
KMM Winter: Online Media Briefing. Switzerland.

= 30 November 2022

= Attendees (MY, PH, ID): 5 (4 ID, 1
PH)

= Partners featured: STS, RhB, DDK,
Zermatt, MRAG, Schilthorn, JF,
Titlis
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Content Distribution Winter: oD

Switzerland.
World Travel Magazine (online).

= Published on 1 November 2022
= Partners:

= Titlis

= Interlaken Jungfrau

= Davos

= Schilthorn

M. Titlis: Skiing snowboarding, tubing & so much more
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https://www.wtravelmagazine.com/6-unique-experiences-to-fall-in-love-with-the-canton-of-vaud/
https://www.wtravelmagazine.com/gastronomic-experience-with-a-view-in-the-jungfrau-region/
https://www.wtravelmagazine.com/schilthorn-fabulous-dining-experiences-with-incredible-views/
https://www.wtravelmagazine.com/5-things-you-must-do-in-valais-this-autumn-season/
https://www.wtravelmagazine.com/autumn-in-zurich-a-luxury-travellers-guide/
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New Straits Times

NewStraitsTimes - THURSDAY, NOVEMBER 17, 2022

Switzerland.

KMM/ Online(Malaysia

Circulations: 44,090
Readership: 261,000
Total: 2 full pages

Partners: Matterhorn

Region, Lucerne Region,

Schilthorn, Zermatt

Mountain

srousttovou o | JRE & TIMES

villages and towns

Zalina Mohd Som shares her experience exploring five
Swiss mountain-jump-off-point villages and towns

Tisalmostimpossible tovisit Swit-

tunnels), these mountains are on top of

er
mountain destinations in the tin-
erary, with names like Matterhorn
Klein, Jungfraujoch and Titlis not
needing a hard sales pitch.
With their year-round winter attrac-
tions (read: single-digit temperature,
snow-capped mountains and glacier

MURREN
When we wait for our guide, we are
still high on adrenaline and excite-
ment from the Schilthorn mountain
tour. There seems to be no expecta-
tion on the hour-long walking tour in
Murren.

However, the quaint, car-free vil-
lage doesn't take much time to grow
onus. Justfive minutesafter leaving
themeeting point, the adrenaline and
excitement from the mountain tour
disappears.

The village wins us over with its
charming collection of traditional
Swiss timber houses, widely referred
toas Swiss chalets, that are charac-
terised by wide projecting roofs and
facades that are decorated with bal-
conies and ornaments.

Fitting Murren’s position as a ski
resortvillage, most facades hang old
wooden ski sledges, and the balco-
nies have potted colourful flowers.

the listof places

Thanks to the country’s superb net-
work of transportation systems and an
attractive travel pass, these mountains
become more appealing and attractive
as sightseeing destinations.

So appealing that most of the time,
the villages or little towns located at the

Interestingly, the village of Murren
was “created” as a place for out-of-
towners to ski o take part in other
mountain activities. Those on long
journeys to or from the mountains
use it as a transit point. Murren’s
history dates back to the 13th cen-
tury, with it first being mentioned in
writing in 1257.

During the day, the village is
bustling with tourists, but at night,
it takes on a peaceful atmosphere
save for some occasional laughter
from merrymakers at local pubs.

MOUNTAIN EXCURSION: Take the
cable car all the way to the peak of
Schilthorn (2,970m)where PizGloria,
abuilding housing a revolving restau-
rantfeatured in the 1969 James Bond
film On Her Majesty’s Secret Service
and a Bond World exhibition and an
outdoor observation deck, is located.
Or stopatits Birg Station for its thrill-
ing Skyline Walk.

sts take on the car-free streets in

AUrren. poxsy ZALINA MOHD SOM

base of the mountains are often over-
looked.

While the villages of the more popular
mountains are more touristy, the others
win overwith their charming, quaint set-
tings.
Check out these five personal favour-
ites of mountain-jump-off-pointvillages
and towns.

AL.;

LEUKERBAD

Leukerbad, my second favourite village, is as charming as
Murren, but with a more modern and bustling setting.

While there are Swiss chalets lining is narrow, winding
streets, the villag y 9
low-rise buildings with barn window shutters.

Famed forits nalumllhermal bath, the square is marked

falling

off the one-metre-high wall.
Across the fountain is a charming church that stands
i er oneof ge’

thermal bath spas.

Records have it that the mountain spa resort town has
3.9 million litres of 51°C water gushing from its 65 thermal
springs every day.

These thermal springs have been drawing tourists to the
village for over 500 years, making Leukerbad the largest ther-
mal bathing and wellness resort in Switzerland.

Sitting at 1,411m above sea level, the thermal spavillage is
located at a mountain valley surrounded by the Gemmi Pass
(2,322m] toits north, the Daubenhorn (2,942m] toits eastand
the Balmhorn (3,698m] in the west.

Just stand at the village square, and you can see these
magnificent rugged mountains standing guard around you.
The view is simply breathtaking.

MmAIII mﬂ' Ourlour at Leukerbad doesn’t

Tl Canm WAk et ,' in
the village, before continuing further up and into a forested
area where Dala River, the source of the thermal springs, is
located. Then, the Thermal Canyon Walk starts on a steel
walkway suspended about four metres above the river bed,
and securely attached to the vertical bank of the gorge.

TURN TO PAGE 24

I

=\ |

=\

LNST » SHARANJIT CONTENT & DIGITAL EMAL . LIFE & TIMES EMAIL iawan_ismailnst.com.my
ZALINAMOHD SOM JOM! EDITOR TEL 03-2724 6707 EMy Travel Times . TELD-2547506 BUAL owong@medaprimacomny
NEW STRAITS TIMES TEL 1-300-22-6757 FAX03-2056 7148 EMAIL newsianstp.com.my ONLINE wiv.nst.com.my DIGITAL /NST online imes@NST_Online
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SCIB SEA Carried Out Business Meetings.

= Market: Indonesia, Malaysia, Thailand,
Vietham

= Corporate : Incentives

= Period: ovember 2022

= Carried out in CH : 12 incentives

= Grand Total Overnights: 4’997

= Grand Total Turnover: CHF 1,664,001

= Destination: Zurich, Bern, Lucerne,
Burgenstock, Engelberg, Gstaad,
Interlaken, Grindelwald, Lausanne,
Montreux, Geneva, Zermatt, Leukerbad

N
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KAM Winter: SEA Trade Webinar.

= 24 November 2022

= Zoom Webinar Topic: "We need a
winter wonderland, we need
Switzerland."

= 2 X Trade newsletters

= Participants: 136

= Partners: STS, Zermatt, MRAG,
Davos

W/

W

= Switzerland. [ - X

Z SWitZeranoe
S -~

Gruezi! Bonjour! Buongiorno! Allegra!

Thank you very much for joining us on our "We need a winter wonderland, We need
Switzerland." webinar.

b~
g

We hope the presentation inspired you to dream about our destination and offers you ideas to
plan your next products and trips to Switzerland.

Please contact us if you need further assistance and we are happy to help you with ideas and
recommendations.

)
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Switzerland.

=
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KAM (Thailand): Exclusive Trade Luncheon.

= 03 November 2022, The Athenee
Bangkok

= 10 Travel trade partners including
the Thai Travel Agent Association
(TTAA)

= ST Presence: Martin Nydegger,
Batiste Piliet, Thanchanok
Nuammano

Switzerland.
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Public Event (Thailand): VIP Networking Dinner
Event.

= 03 November 2022, Swiss
Residence

= 65 attendants from Embassy VIP
Guests, Swiss
Partners, Associations, Corporates,
Travel Trades, and Medias

= ST Presence: Martin
Nydegger, Batiste Pliliet,
Thanchanok Nuammano

Switzerland.
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KMM (Thailand): Winter Media Briefing.

= 03 November 2022, The Athenee
Bangkok

= Participants: 22 Thai Offline & online
medias

= ST Presence: Martin Nydegger,
Batiste Piliet, Thanchanok
Nuammano

Switzerland.
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KMM (Thailand): BangkokPost. Switzerland.

- O 7 N Ove m b e r 2 0 2 2 mﬂngkﬂk iaﬂﬂt THAILAND  WORLD  BUSINESS  OPINION AUTO  LIFE  LEARNI
= Swisstainable concept e ) cmmm

one newspaper article and Switzerland raises green tourism stakes

BangkokPost online
= Circulations: 110,000 2R
= Contacts: 192,500 et s o o e ot o e

. Switzerland Tourism Southeast Asia Office director.
« Link: https://www.bangkokpost.com/t
. . Batiste Pilet said Thailand was one of the largest sources of tourists from
hailand/general/2431539/switzerlan Southeast Asia in Switzerland g
d = ra i S e S 'g re e n 'to u ri S m 'Sta ke S Mr Pilet, who is overseeing the Switzerland tourism campaign in the

region, spoke at a Switzerland tourism winter media briefing in Bangkok

EEEEEEEEEEEEEEEE :NEWS
WRITER: PORAMET TANGSATHAPORN
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https://www.bangkokpost.com/thailand/general/2431539/switzerland-raises-green-tourism-stakes

KMM (Thailand

10 November 2022
irculations: 400,000
ontacts: 700,000
artners: GEX, Davos
Full pay newspaper article
Online
link: https://www.bangkokbiznews.co

m/world/1036955
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Bangkok Biz News. Switzerland.
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https://www.bangkokbiznews.com/world/1036955

b+ S
KAM (Thailand): Visa Green Channel Workshop. switzerian.

= 22 November 2022, So/ Bangkok

= Together with Consular directorate,
SEM, Visa section Embassy of
Switzerland in Bangkok, VFS Global
Thailand and ST

= 13 selected travel trade partners

= ST Presence: Simon Bosshart,
Batiste Piliet, Thanchanok
Nuammano
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KMM (Thailand) — Anywhere Magazine. Switzerland.

New articles feature
Partners covered: JF, JFJ
Circulation: 40,000+

Links:
https://www.anywheremagazine.com

/grindelwald-terminal

aw V V | I( | E HOME TRAVEL IDEA WHAT'S HOT/NEWS ANYWHERE TRAVELS CONTACTUS

Grindelwald Terminal/Us:nduIws

inesgUaruaseiJuiduniugy Jungfraujoch
Tr1Son an nSonsalUgawW un'1auan nazduvai

1891v1 Eiger North Face nosnoulnan Eiger

Express 1819a11W g4 15 uaii9an Grindelwald
Terminal IUgvannd Eiger Glacier funs:1g1

aoewi nuaven anluglsU wsouUs:aunisnin

A anlunissudononAduuionivaead §usu
fAurAdenawaundoveuionivineali'd ik
adunaslus:e:Inadn 5na1und uidusannouvay
goAIVIIUaS Ud N 01aMUas gasu, UTUUAIAU Na:

Iwagesu

Grindelwald Terminal, Phhoto by jungfrau.ch

nIsiAunN
anursnIinUNIRoBSNEUS KSosnlw Bernese Oberland 9nan
Interlaken-Ost 1Ug Grindelwald Terminal 9anGulé Eiger Express

TnomsalUgi Eiger Glacier n8otiuns:i§1Iwin Grindelwald-

Mannlichen TUguaminiva Malen [nemsy 10aniauniuenanit

111
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KAM (Thailand): One World Tour and Travel. Switzeriand.

OWTT220168 (d:7:\\]»)

- New itineraries/new product LOVELY SWISS = SWITZERLAND. ===
development for Winter, result from = el e
business plans 2022

= Partners: MRAG, Zermatt, Davos, STS

= Programs:

= hitps://www.oneworldtour.co.th/tour/owtt22 |1 49,900
0168/

= https://www.oneworldtour.co.th/tour/owtt22
0102/

A SW'S;z. w2 119,900
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https://www.oneworldtour.co.th/tour/owtt220168/
https://www.oneworldtour.co.th/tour/owtt220102/

Australia. Switzerland.
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KAM/KMM: Grindelwald, Switzerland meets Switzeriand.
Grindelwald, Tasmania.

= Exclusive activity for Gold Partner Jungfrau
Marketing (Jungfrau Railways, Jungfrau Region

and Interlaken).

= Agents training events “Mini STE” in Grindelwald
and Interlaken (Tasmania), and Hobart.

= Media lunch and training in Hobart.

= 25 travel agents and media partners visited.

= “Live from Grindelwald” Video from Jungfrau
partners.
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Neeraj Chopra — Friendship ambassador for Switzerland.
Switzerland in India.

= The announcement of Neeraj Chopra as a Friendship Ambassador was made through a press
release on 8" November post his trip to Switzerland in October.

= Before distributing the press release we organized multiple interviews with top publications
and channels (with a document signed for confidentiality until 8" Nov)

= On the day of the press release, a video was release on social media handles and was
dessiminated with the press release as well.

= The main film garnered organic views in millions — 2.58M on Instagram.

= Organic media coverage about the trip garnered 11.5M contacts.
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Top Organic Media Coverage — Press Release.
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Olympic Gold Medalist Neeraj Chopra is the
'Friendship Ambassador' of Switzerland

11d 000
Switzerland Tourism has appointed Olympic Gold medalist
Neeraj Chopra as the 'Friendship Ambassador'.

In his new role, the talented Indian sports superstar will
showcase and promote the adventurous, sporty, and stunning
outdoors of Switzerland to Indian travellers.

Friendship Ambassador Neeraj Chopra in Switzerland

Chopra has often travelled to Switzerland for tournaments and
training but this time, after his season ended, India's newest
sports icon spent his days relaxing in the country while doing
what he loves best-getting the adrenaline pumping! Among the
top destinations that Chopra visited were Interlaken, Zermatt
and Geneva.

After winning the Diamond league championships in Zurich in
September this year, Neeraj and his closest friends who joined
him in Switzerland, embarked on a holiday which was tailor-
made for his adventurous side. His program covered it all -
from canyon jumping, sky diving, jetboat in Interlaken as well
as snow scooters and sleds on Jungfraujoch to Monster biking,
hiking, paragliding and a helicopter tour in Zermatt. But
adventure was just one of his holiday thrills. He also visited the
city of Geneva, which he explored via a unique running tour as
well as on an e-tuktuk tour which took him to United Nations as
well as to the Gandhi statue to pay homage to the father off the
nation. But being Neeraj Chopra, he capped things off with a
river rafting tour down to the iconic Lake Geneva to see

Geneva's famous landmark-the let d'eau.

mM

Minimum Salary Required 40K Per
fonth,

Neeraj Chopra is Switzerland Tourism's
Friendship Ambassador

TRAVEL
LIFE & STYLE
CULTURE
ENTERTAINMENT

FOOD & FITNESS.

jooble

The athiete also donated his gold-winning javelin to The Olympic
Museum in Lausanne
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+ companies

of the fun, adventurous and sporty side of the alpine country.
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Olympic gold medalist Neeraj
Chopra is the ‘Friendship
Ambassador’ of Switzerland

Switzerland Tourism has tied up with Chopra to inspire Indian travellers to explore
the fun, adventurous and sporty side of the alpine country. Though Chapra has
travelled to Switzerland often for tournaments and training, this time, ofter his
season ended, he extended his stay to explore Interlaken, Zermatt and Geneva.

ETravelWorid + November 11, 2022, 1254 ST
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Subscribe to our Newsletter
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US consumers propel
‘Thanksgiving air travel
to highest level i3
years

Union tourism minister
opens Manipur Sangai
Festival

Thai economy sees
growth boosted by
tourism revival

Badrinath, Kedarnath

get record INR 60 crore
donations in Char Dham
yatra, both reco
increase in 2022 vistor
numbers

Switzerland Tourism has appointed Olympic Gold medalist Neeraj Chopra as

the ‘Friendship Ambassador’. In his new role, the Indian sportsman will share EDITOR'S PICK

hi in the country as the ideal destination for 30 mins age [l

d d for hiking, biking, soft and . ¥
sports forevery seasoned numbers of

pros. accommodations
recelving travel
sustainable badge:

Though Chopra d often for Booking.com

training, this time, after his season ended, he extended his stay to explore
Interlaken, Zermatt and Geneva. He even followed a tailor-made itinerary to

experience the adventurous side to the country.

“Neeraj is an Indian icon and a very outdoorsy person, and he will be the

the sporty and outdoor well
asallow us to promote lesser-known sides of the country,” said Misha
Gambetta, Director -India, Switzerland Tourism.

Thomas Cook launches

igital tool to
support BaB Travel
Agent Partners

IATO announces theme
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convention: over1.000 3
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As the last leg for the phase 2 of the campaign we had branded content placement in Top 2
publications in India — Times of India and Hindustan Times.
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KAM: ST Destination Trainings: Bangalore. Switzerland.

= 2nd Nov 2022

= 1 session in the morning

= Presented Switzerland and its various
touristic offerings, travel guidelines, and
latest updates

= |Interactive quiz at the end with prizes
for winners

= Presenters: ST, STS, Rail Europe, RhB
& BLS Interlaken, Zurich Tourism &
Aletsch Arena

= Total No. of attendees: 86
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KAM: ST Destination Trainings: Pune. Switzerland.

= 4th Nov 2022

= 1 session in the morning

= Presented Switzerland and its various
touristic offerings, travel guidelines, and
latest updates

= |Interactive quiz at the end with prizes
for winners

= Presenters: ST, STS, Rail Europe,
SWISS & Jungfrau Railways, Zurich
Tourism & Aletsch Arena

= Total No. of attendees: 84
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KAM: ST Destination Trainings: Nagpur. Switzerland.

= 15th Nov 2022

= 1 session in the morning

= Presented Switzerland and its various
touristic offerings, travel guidelines, and
latest updates

= |Interactive quiz at the end with prizes
for winners

= Presenters: ST, STS, Rail Europe,
“Jungfrau Railways, BLS Interlaken &
RhB

= Total No. of attendees: 47
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KAM: ST Destination Trainings: Ahmedabad. Switzerland.

= 17th Nov 2022

= 1 session in the morning

= Presented Switzerland and its various
touristic offerings, travel guidelines, and
latest updates

= |Interactive quiz at the end with prizes
for winners

= Presenters: ST, STS, Rail Europe,
“Jungfrau Railways, BLS Interlaken &
RhB

= Total No. of attendees: 107
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KAM: Visa Event with “Preferred Partners” of the switzeriana.

Visa Section in Delhi.

= 23" Nov 2022

= Participants
= ST, Visa Section, VFS, SEM, FDFA
= TAs / TOs: Thomas Cook, SOTC,

SWISStours, D'Pauls & MakeMyTrip

= Put systems in place for smooth visa
process in 2023 and establish the basis
for the Visa Preferred Partner Scheme
(VPPS)

= Total no. of attendees: 10
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KAM: Visa Event with “Preferred Partners” of the switzeriana.

Visa Section in Mumbai.

= 25t Nov 2022
= Participants
= ST, Visa Section, VFS, SEM, FDFA
= TAs / TOs: Thomas Cook, SOTC,
SWISStours, Veena World, Kesari
Tours & Flamingo Transworld
= Put systems in place for smooth visa
process in 2023 and establish the basis
for the Visa Preferred Partner Scheme
(VPPS)
= Total no. of attendees: 10
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KAM: Sales Calls with Schilthorn Cableway Ltd. switzeriana.

= 28t Nov 2022 — 2" Dec 2022

= Sales calls tour with Schilthorn with
key travel trade representatives
across Delhi, Chennai and Mumbai

= Present Schilthorn and its various
touristic offerings

= Provide latest news / updates from

Schilthorn for the Indian market
= No. of TOs / TAs met: 23
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Nature Spa — Magazine Schweizer Familie.

Biggest Swiss family magazine
Readerschip: 517000

6 page advertorial

Focus: Sustainability
Publication: 3. November 2022
1 Page Ad “Nature Spa”
Integration StraPa: Rausch
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ScHwIZER FAMILIE 472022 67

DIE LEBENSGEISTER WECKEN

Wir brauchen
Schweiz.

Jatzt 6ne Auswahi dar besten Naturo Spas dor Schweiz entdeckon:
MySwitzerland.com/naturespa
Tolen Sie Ihro schansten Erabnisse mit #lneedSwitzerland
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Winterspecial Market Switzerland. Switzerland.

= 24-page Winterspecial in collaboration with | Winter
Swiss partners |
= Release/distribution
= 20.11.2022 — NZZ am Sonntag (331.000 readers) {1.7 & = Expériences,,
= 26.11.2022 — Le Temps (93.000 readers) . L oreESS:  hivernales en.
- In addition, download digital version to be ( 15V /e = Sui 5
promoted via native ads, newsletter and
SOM
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Adventscalendar and City- and Fondue-Finder.

sarévérencea'

Venue de I'Ohio, Tiffin
safiliale de Schmitten
ouverture

= Digital Winter Push

= Combination of the ST Adcentscalendar, Fondue
Experience and Cities — Xmas Markets

publicité
Calendrier de I'Avent

Gagnez 26 expériences unic

Ouvrir la porte

publicité

Expériences hivernales

imbattables en Suisse

Télécharger gratuit

publicité

Réduire les m2?

= NZZ
= NZZ Bellevue (D): Multidevice Halfpage, Newslette

Talk.

Vers l'article

Magazine e-paper: idées pour des vacances d’hive

Habitat urbain et surmobilité: le premier Polestar

Switzerland.

Q

= Stnseite > Meinung 2, Audienzzac - Q"

Neue Jiivcher eifung

Anzeigen

9
&
A\l

i
SERVICES.

Heute beim Strom sparer
MALIBERTE

LA LIBERTE

ANNON 7 Jeudioni2z JOURNAL NUMERIQUE | SABONNER | SECONNECTER

Sichern Sie sich bis zu 24%
Strom fiir Ihr Unternehmen.

PP REGIONS SUISSE SPORTS CONOMIE INTERNATIONAL CULTURE  MAGAZINE

B.VIDEOS @ PHOTOS / DESSINSDALEX [ AGENDA i DOSSIERS A\ SCOOP LECTEUR

g

Native-Ad

= News-Alliance (F): lefigaro.fr & journaldesfemmes.fr
(targeting CH-IP adresses), lenouvelliste.ch,
lacote.ch, laliberte.ch

RON ORP

Donnerstag 01.12.22 #4812

Dieser Newsletter ist in Zi beit
mit Schweiz Tourismus entstanden.

Mein Profil Message Box  Follows

Hoi Yamuna

Es ist so weit, Weihnachten liegt vor der Tiir. Und in der Luft! Gestern habe
ich namlich in meinem Treppenhaus das erste Mal den Duft von Weih-
nachtsguetzli eingeatmet. Himmlisch. Ich freue mich aber nicht nur auf die
siissen Leckereien, sondern auch auf die Zeit der Weihnachtsmarkte. Du
denkst dir jetzt sicherlich: «Ach, die sind doch iiberall gleich!~ Denkste! Ich
habe mich namlich mit Schweiz Tourismus ausgetauscht und beweise dir nu
das Gegenteil. Versprochen!

= Ron Orp (D&F)

= Standalone NL, sponsored story, SoMe Post, NL
integration

Und iibrigens: In diesem Newsletter versteckt sich ein kleines Ratsel. Wer
du ihn genau durchliest, kannst du es vielleicht 6sen. Unter allen Persont
mit der richtigen Antwort verlose ich ein Pack selbst gemachter Ron-Weih
nachtsguetzli. Viel Gliick!

Vorweihnachtsgriisse

.

ENERGIE: LES REMONTEES
MECANIQUES FRIBOURGEOISES VONT

JProfitez des main-
-‘tenan‘t de la magie/de

ériode de Nogll,

Paid Post

Advent, Advent, das erste Lichtlein brennt
Schweiz Tourismus beschenkt Entdeckungs-
freudige mit einem Online-Kalender. Jeden Tag
gibt es einen Mix aus Kulinarik, Ubernachtung

und Aktivitat zu gewinnen.

Viel Gliick!

Winterzeit bedeutet immer auch Fonduezeit!

Ob traditionelle Fondue-Hiitte, Pop-up-Res-
taurant oder Fondue-Gondel - hier findest du
heraus, wo in deiner Gegend Brot in Kése
geschwenkt wird.

Zu deinen Fondue-Erlebnissen
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Autumn & STP4 Promotion.

= Content collaboration with DPG Media in
Belgium & Netherlands about Swisstainable
autumn.

= Dedicated landingpage and digital promotion
through well known newspapers De Volkskrant
(NI) and Het laatste Nieuws (Be) with 50’000
articles views

= Overall results: 19.4 Mio Contacts



https://brandedcontent.volkskrant.nl/longread/zwitserland-toerisme-accomodatie/
https://toerisme-zwitserland.webflow.io/

Cities. Influencer Trip to Basel.

= Influencer Trip’s to Basel with:
= We Are Travellers: 21.-23.10.2022
= Barts Boekje: 20.-23.10.2022

= Focus: Art & culture
= Social Media and blogs

Overall results: 1.09 Mio Contacts
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Winter. Recovery 2022 — Digital promotion. Switzerland.

= Awareness Winter Campaign with VDX
= Digital content distribution In-stream + In-

-+ Beleef een

read on major NL & BE publisher pages. &= o - > '.-""ﬁ?;:;;fﬁ;"e?{fé'ﬁf\

=

il P .
_ "[aat je inspireren: ;

= Desktop, Laptop, Mobile response
= Trafic to MyS/Winter Landingpage.
= October — November 2022

= Marketing contacts: 1'271'912
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KMM. ANTOR Workshop Brussels & Amsterdam.

= Media Workshops

= 21 November in Brussels,
29 November in Amsterdam

= 24 tourism boards

= 150 travel journalists,
photographers, influencers and
bloggers

Switzerland.
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Media & Trade Event Luxembourg. Switzerland.

= 24 November networking evening
In restaurant Edelwyss Kopstal

= Partner: Ascona-Locarno &
Benvenuti Hotels

= 16 key media & trade contacts

= Presentations: Winter in Switzerland,
Summer in Ascona-Locarno,
Highlights Benvenuti Hotels
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Meetings: Belgium: Lufthansa Group MICE Switzerland.

workshop.

= 22.11.2022

= Lufthansa Group MICE workshop

= At Bhouse (Brussels Airlines HQ)

= 85 registrations, about 70 participants

= A few new interesting contacts

= Partners: Lufthansa Group, United
Airlines, Air Canada, German
Convention Bureau, Frankfurt &
Munchen, Meet Salzburg, Visit
Brussels & SCIB

N -
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Winter campaigns 2022/23.

Partners: Andermatt, St. Moritz, Made in
Bern (Interlaken, Jungfrau
Railways, Bern Welcome),
Swissminiatur

New partner: Trenitalia

Strapa: STS/SBB, RhB, Mammut, SCM,
Swiss Wine, Appenzeller Bier,
HoKo, Rausch

Event partners: GR Ski Academy, Ricola, Stockli
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Swiss Winter Village, Milano (7 — 27 Nov. 2022). suitzertanc.

PATROCINIO
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Swiss Winter Village, Milano (7 — 27 Nov. 2022). suitzerian.




Swiss Winter Village, Milano (7 — 27 Nov

1 2022).

Switzerland.
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Swiss Winter Village, Milano (7 — 27 Nov. 2022).  switzeriane.

Landingpage

— myswitzerland.com/it/swiss
wintervillageamilano

— Integration of the partners
with dedicated link of
partners homepage

— 10 days: 11°000 visits (3,5
min.! average)

App Porta Nuova

5 slots / day
Comm. partner

OPEN EVERY DAY, 09 AM - 09 PM:

Free ski lessons with 3 ski instrocturs (GR Ski Academy),
min. age 4 years

Ski equiment for free (Stockli)

Sledges «donuts»

09 AM — 03 PM: Exclusive ski lessons for schools from Milan
(ST target)

03 PM - 09 PM: Registration on STITA landingpage or app of
Porta Nuova (Sold out 3’000 ski lessons before the opening
of the SWV!), top customer database!

1 slot: 1 hour -> 20 min. preparation, 30 in. Ski lesson, 10
min. sledges

Ski gilet sponsered by Swissminiatur, incl. free entrance with

gilet at Swissminiatur for each participant on the slope .



B
Swiss Winter Village, Milano (7 — 27 Nov. 2022). switceriana.

10’000
visitors in the
winter village
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Swiss Winter Village, Milano (7 — 27 Nov. 2022). switceriana.

3000
Ski lessons!

20°000
pedestrians

- i ",”1; E :
OBIDIIEE ARRIVO BRI ISD
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Swiss Winter Village, Milano (7 — 27 Nov. 2022).

7 events in the SWV:

- Opening event with testimonials
Michelle H., Giorgio R., Bernhard
R.: 180 guests (VIPs, media &

partners)

- Trade workshop

- Media partner (DV) event in
collaboration with Ricola (casting
with 200 women)

- Apres ski events in collaboration
with GC, Business Hub,
Swisschamber and Consulate
General of Switzerland in Milano

Piazza (jae Aulenti, )filano

Switzerland.
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Swiss Winter Village, Milano (7 — 27 Naws 2022).  switzertana.
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65 media
articles (print,
online, TV)
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Swiss Winter Village, Milano (7 — 27 Nov. 2022).

&4 Mmyswitzerlandit
. »

PRENOTA LATUA LEZIONE DI
SCIGRATUITA SULLA
NOSTRA PISTA ARTIFICIALY
NEL CENTRO DI MILANO
ALLO
SWISS WINTER VILLAGE!

24 | myswitzedlandit

I MAESTRI DELLA
GIORGIO ROCCA ACADEMY
ASPETTANO SOLTANTO TE!

Social Media
Adv IG Stories

Impressions:
111.904
Clicks: 1.428

&4 myswitzerlandit
3

) ‘:!}.” -

3 3 W

Switzerland.

%4 Myswitzerfandit
» e »

VIVI L'ATMOSFERA DI
MONTAGNA TRA IGLOO |
CHALET COLORATI...

-

-

-~

»

Svizzera Turismo Italia

myswitzerand com

Scopri di pil
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KAM: Workshop Winter c/o Swiss Winter Village. switzerianc.

= Date: 9.11.2022

= What: Workshop for Travel Agents, t.0.’s, ski clubs,
association and CRAL in Swiss Winter Village in
Piazza Gae Aulenti in Milano

= Organized in coop with Travel Quotidiano

= Contacts: 70

= Partners involed: Adrastea Viaggi, Andermatt,
Corvatsch Diavolezza Lagalb, Crans Montana,
Hotel Cooperation, Interlaken, Jungfrau, RhB,
Radisson Blu, STS, The Chedi
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KAM: Fam Trip Ticino. Switzerland.

= Dates: 25-27.10.2022

= What: Fam trip in Bellinzona,
Locarno and Isole di Brissago

= Participants: 5 travel agents of
Assoviaggi

= Partners involved: Ticino Turismo
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KAM: Sales Calls Padova. Switzerland.

= Dates: 15.11.2022

= What: Travel Open Day in Padova
= Participans: 30

= Partners involved: Bern, BLS
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KAM: Sales Calls Brescia. ' Switoartand.

= Dates: 16.11.2022

= What: Travel Open Day in Brescia
= Participants: 30

= Partners involved: Bern, BLS
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KAM: Webinar Wallis. Switoartand.

= Date: 24.11.2022

= What: Webinar Wallis held by Travel
Quotidiano

= Partners involved: Aletsch Arena,
Leukerbad, Regione di Martigny
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KMM: Media winter event in Rome. Switzerland.

= Date: 8.11.2022

= What: Media event at SAID

= Participants 25 journalists

= Partners involved: Interlaken, STS

SR
i

- it ey
T ¥ SALETA

157



b+
KMM: Media Meeting Zurich in Bologna. Switzerland.

= Date: 9.11.2022

= What: Exclusive Media Meeting in Bologna
at Casa Borgonuovo

= Participants: 10 journalists & 6 agencies

= Partner involved: Zurich Tourism
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KMM: Radio and TV interviews in Florence. Switzerland.

= Date: 22.11.2022

= What: TV Interview on Reteitalia
/Goig and Radio Interview on
Radio Toscana

= Focus: Winter and Promosvizzera

= Partners involved: BLS, RhB, STS
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KMM: Media lunch in Florence. Switzerland.

= Date: 22.11.2022
= What: Informal lunch with top media

of Florence
= Partners involved: RhB
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KMM: Media and Trade Event Bairi. Switzerland.

= Date: 29.11.2022
= \WWhat: Media event circolo della Vela
di Bari

= Participants: 42 journalists
= Partners involved: RhB, STS
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Campaigning & Activation: Matching Day Switzerland.

Modena Skipass Fair.

= Date: 31.10.2022

= What: Matching Day c/o Modena Fiera during
Skipass Modena

= Focus: Winter offer

= Partners involved: Corvatsch, Diavolezza,
Labalb

MODENAFIERE

29ottobre/Inovembre

2022
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Campaigning & Activation: eNL Il Cioccolatino.

= Date: 9.11.2022

= What: eNL Il Cioccolatino sent to
DB Trade

= Focus: PromoSvizzera, Swiss
Cities, Swiss Winter Village, TOD
Roadshow, bern news openings, ...

In Svizzera con Michelle.

C h ri Stm a S P a S S B e rn Svizzera Turismo ha inaugurato il suo Swiss Winter Village per offrire ai milanesi un‘antep-
rima dell'inverno e I'ebbrezza di una sclata nel centro dl Milano!
La plattaforma ideale per presentare tutte le novita per la prossima stagione ormai alle porte.
u O e n e d L) 1 8 4 8 0/ Dalla PROMOSVIZZERA con Trenitalia per viaggiare a prezzi scontali verso le citta alla
p . . 0 scopera dei mercatini di Natale (ma anche di esperienze gastronomiche per | buongustal,
avventure outdoor per | pil attivi e visite al musel per gli amanti della cultura) alle offerte delle
destinazioni montane,

Aulenti.

Paia (e fpbrurs. Pihao

W /
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Switzerland.

Swiss Winter Village: sci & relax in Piazza Gae

DOul T ol 27 sovemidee Svizzers Tutamo o |
SO DAYV BOCOOND | MR Ped)
Swiss Winter Vilage - wma nezalanone &
00 Mg COmpOsta da piita da 5O Entetca
G 0 chalet - e ofirre Un Aasago0 della
SAPONe Bwaniie Bi SO0 SU Ve © Mer
Catev & Natmle. Date § ale 21 » pourd
sclare per & privsa volta © mighora
Propria Secnica con | masstr dells GR Sk
Acadesyy, tordata da Gorgo Mocca Le
enor @ 30 ¢ | AoleQpe Golf MYezZaburs
SON0 QAN & S Prenatazione Per fagres
I 50RO POl BENN0, MUBCE @ Devande
calde

In Eurocity alla scoperta dei
mercating di Natale

Por UNa ES0UPSIONE N DOMME O per un Oy
break Mortseus. Losava. Baslea. 2urgo.
Deena, Lucerna @ o alty Of svizzere vi o
endioro durane | perodo dell Avverto. La
Promocoe permetie O acqusiie Dge &
1anta SMART 0on un ulerone 20% O S00M0
WATIANG0 § codos PROMOSVIZERA,
17 0 2* claae por vagg Sl 20 novermtre &
20 Scemtre

igloo e chalet colorati | nostri parners vi aspettano.
. CI ICked . 2 y 36 (0) A Berna con il Christmas Pass.

Linstallazione sara aperta fino al 27 novembre.
A presto!
Laura Zancold

Maggiori informazioni .

Con # Chratras Pass raparmi feo of 30%
S0 tarde AV @ QUCNRA Per vivers &
megho | mercatey & Natale Sela omh Patn
om0 Mondaie Unesco’ i Doosset 0on |
COLpON £a78 daponiie 3al M roveroey
preass § Tournt information della Stanione
feroviasa O Bema

Commussionadie & 10% per opetnon
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Campaigning & Activation: Distribution “Svizzera switzeriana.

06" magazine with DONNA MODERNA.

= Date: 10.11.2022
= \WWhat: Distribution of Svizzera 06

brochure about winter with women
magazine DONNA MODERNA

= Circulation: 40’000 copies

= Area: Lombardia
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Campaigning & Activation: Area Radio Spots. Switzerland.

= Period: 21-25.11.2022

= What: 25 spots 30" (5 x day) on 6 radios in
Tuscany and Emilia

= Subject: PromoSvizzera and Christmas
Markets

= Contacts: 1°170°000
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Campaigning & Activation: Influencer trip with Switzerland.

Ambassador Filippo & Filippo.

= Period: 24-25.11.2022

= What: Trip to Basel with Filippo &
Filippo to promote Basel, with
focus on Architecture, Museums
and Christmas Markets

= Creation of a youtube video and
an itinerary-dedicated
landingpage on MyS

= Partner involved: Basel Tourism
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Digital: ST E-Newsletter Stand Alone. Switzerland.

= Date: 8.11.2022

Swiss Winter Village Milano  Consigli invernali in citta

Dal 7 al 27 novembre puoi sciare sulls Le citth svizzers in inverno offrono
pista & scl artificiale del nostro Swiss Isprazione per tuttl | gust grazie alle loro
Wirter Village ¢ vivere l'ana & 9 mille 3k HAbe & POrand un raggio di

- What: Stand Alone Newsletter to
promote Christmas Promo, Swiss =

Winter Willage, Winter offer and =~ WS = e et e
. ] Griiezi signora Schiirer R S Tndo casagi
ide&slide i R e

In Svizzera con Michelle: regalati una corsa in treno Eurocity a prezzi scontati con
PROMOSVIZZERA e vivi la magia del Natale nelle principali citta, Con #l Promo Code

presentato da Michelle Hunziker puoi visitare Berna, Basilea, Montreux, Lucema, ride&slide
. 0 Losanna e le altre citta svizzere durante I'Avvento quando le vie del centro si animano Bl e s B ; s
| Open Rate_ 33 36 /O di bancarelle, sapori ed eventi tradizionall. Puol risparmiare Il 20% sul prezzo del " wm“m':m”_'?'"
J bighetto SMART & SMART 2 sia in 1° sia in 2° classe. | e
: Svizzera @ con il tuo bighetio ferroviario
: inemazionale avral dintto a scont su

bighetti per comprensori di scl, scucle o
sci, attrezzature e moko altro ancoral

= Delivery rate: 42’133
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»@
Event: Rethining “Sustainable tourism™ in the Switzerland.
21st Century.

= Date: 11.11.2022

= What: Event in cooperation with the
Istituto Svizzera di Cultura in Rome

= Focus: Tourism and sustainable
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Event: Swiss Evening in Florence. Switzerland.

= Date: 25.11.2022

= What: Tipical swiss dinner with
raclette and fondue, organized in
coop with the swiss consul in
Florence

= Partners involved: Mammut, RhB
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Campaign activation: Le Routard. Switzerland.

= Partnership with Le Routard
= Part of the Key Partner campaigns: STS, Made in
Bern, VS |
= Print: 5 pages dedicated to Swiss winter | SRS
- 100’000 copies = I 2
= 250°000 readers
= Digital on routard.com
= Interactive map with a focus on highlights
= Promotion of the platform with display, social
media, and push editorial
= 808’000 reach
= 30’000 visits
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Campaign activation: Le Guide Des Stations. Switzerland.

= Partnership with le Guide des Stations (media group
I'Equipe) with Valais.

= Print
. . . . - SPECIAL @
= 5 pages entirely dedicated to promoting the Valais —
= Focus on: experiences, highlights and the Valais shop VAI.AIS
= Digital

= Native content on lequipe.fr

= Social Media push to give visibility to the native content
= KPI’s:

= 200’000 copies — 3M readers

= 3'500 visits on native content
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Switzerland.

Campaign activation: Le Figaro & Madame Figaro.

madame

FiGARG

NOEL A BALE
un Avent gout des fétes

IDEALEMENT SITUEE A LA CROISEE DES
TRADITIONS ET DES PAYS, BALE EST CETTE BELLE
VOISINE AUSSI DEPAYSANTE QUE FAMILIERE
PAR SON ARCHITECTURE, SA CONVIVIALITE OU
SA GASTRONOMIE. LA CAPITALE CULTURELLE
DE LA SUISSE SE METAMORPHOSE DES FIN
NOVEMBRE EN ANTICHAMBRE DE NOEL. UNE
AUTHENTIQUE INVITATION AU REVE...

échauffant 'hiver par sa chaleur
bienveillante, la plus scintillante des
fétes méritait un écrin a la mesure de

= Magazine advertising pages in Figaro
Magazine and Madame Figaro

LE FIGARO MAGAZINE PARTNER [PT—
Suisse.

PLAISIRS DES SENS

~
BALE .
L]
ue serait Bile sans ses

Et q
VILLE DE CULTURE ~ orbie steie’ os o
musées ? Parmi ceux-ci, la Fondation et Bale en 3n04. fgv-lyria.com

(] ]
Beyeler : dessiné par Renzo Piano, e des
| | ’ : . - Te musée le plus fréquenté de Suisse e o Xmas package
1l suffit de passer par le Rhin pour étre subjugué par les mille b o i e le.En o tncvamtesau 2 gacomtrs a2z
charmes de Bale. Brillant par son patrimoine pluriséculaire présentant son plus prestigieux \ Vous aftendent do 11h & 20030, lo fomps
e, on 'acmier es fluminations e Béie.

et ses constructions modernes, réputée pour son rendez-vous accrochage tiré de son fonds, soic
dart contemporain, la capitale culturelle de la Suisse offre la plus 100 =0vres du XIXe au XX siécl
[orte densité de musées du pays ainsi qu'une infinité d'adresses Muscum. Tinguely, il -consaere
invitant a lépicurisme. Une destination i savourer... jusqui début 2023 une exposition

au thime des déchets et de la
pollution. Et le Kunsemuscum Basel,
réputé pour ses collections duvres
classiques modernes, réguliérement
enrichi  depuis  sa  fondation
en.. 1661 Les gastronomes  ne
seront pas oublids : ils découvriront

e. Une réservation dans une nult d'hatel
le

basel.com/speciatnoel

Pour préparer votre séjour :
baselcom ef suisse.com/basel,

= Both issues in November

bé réaust paR 1araussuaan 1

= KPI's
= 756’000 copies
= 2.3M reach

Publi-communiqué réalisé par 14HAUSSMANN

Studer Van den Berg

ongeemps identifice par sa
cathédrale de gris rouge,
alliance subtile des styles
roman_et gothique, Bile
affiche aujourdhui pour lamateur
de paysages urbains le visage dune
métropole unique en son genre
celui d'une Meeque de larchitecture
moderne. Dans la cité rhénane
cohabitent les symboles dun riche
passé avec une stupéfiante collection
dédifices contemporains signés par
les plus grands noms internationaus,
dont les Balois Christ & Gantenbein,
Diener & Diener ou Herzog & de
Meuron. Récipiendaires du prix
Pritzker, ceux-ci viennent dachever
la tour Roche 2 (205 m), plus haut
bitiment helvérique, ouverte aux
visites. A découvrir aussi, le Novartis
Pavillon congu par Michele De
Lucchi dans un esprit de durabilicé ec
point de dépare avant linauguration
Novartis Campus le 3 octobre.
Laceés est gratuit pour les visiteurs
la semaine de 7h 4 19
Bile propose également un ARTour
pour admirer dix ccuvres en réalité
augmenté
et du virtuel

4 la croisde du réel

des émorions gustatives inouies 4 la
table dAlchemist, mais aussi auprés
du chef Jean-Frangois Karcher, qui
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Networking event in Monaco with consulate and embassy.

Switzerland.

= Partnership with the Swiss Embassy as well as the
Consulate general of Marseille and Monaco in the
framework of the project «En Route avec la Suisse»

= ST organized a Swiss cocktail with raclette and
Swiss wines after a conference in the Centre
Scientifique de Monaco with the Prince

= Participants: total about 30 (members of Club TR S o B B B i
Suisse de Monaco, VIP contacts from embassy and N p \ , E
e

Monegasque/Swiss scientists) ' |
= Results B - o B M W]

= Promotion of Switzerland as a premium destination
= Networking with the Club Suisse de Monaco
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KMM: Winter media booklet. Switzerland.

Dossier de presse. Hiver 2022-2023
Suisse.com/hiver

= 20 pages booklet containing winter P —

news, inspirational content for medias @’un hiverapart. .

and media trips

= Available online on our media corner.

= Positive feedback (on the form and
content of the booklet) from the
journalists

= KPI:

- Reach: Email sent to +/- 625 media contacts T YT — B
£ oy | . . vgdai besoin
., gdéSuisse

175


https://corner.stnet.ch/media-fr/?page_id=2742

»@
KMM: Radio broadcast Sud Radio. Switzerland,

= Participation in the radio show of
Sud Radio, « Le Monde a découvrir —
En Suisse », 20.11.2022.

= 50 minutes interview with Luc Berthold,
Emilie Morard (Valais Wallis Promotion)
and Michelin-starred chef Franck
Reynaud, from Crans-Montana.

= Link to the replay

= KPI:
= Reach: about 2’000°'000 contacts
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https://www.youtube.com/watch?v=oqA4eiexxHk

@
KMM: November, the « Swiss trains month ». Switzerland.

- RhB World Record, strong positive impacts on French media. Broadcasted on
BFM TV and +/- 30 online articles (TF1, Le Figaro, Paris Match, Cnews, etc.)

= La vie du Rail, 01.11.2022, 10 stations suisses directement accessibles sans
voiture. 12 pages article promoting the winter destinations that are accessible by

train.

Articles on the new GoldenPass Express
= Le Figaro Voyage, 07.11.2022, Le plus beau circuit ferroviaire suisse s’offre un

nouveau train passe-partout.
= Rail passion, 01.11.2022, Une premiere étape s’acheve pour le GoldenPass

Express

177



/’ N
/4

SCIB : E-news « Crans-Montana : the ideal
destination for your mountain event ».

Switzerland.

Crans-Montana : la destination idéale pour votre événement a la montagne
SiFemail ne s'affiche pas correctement, merei de cliquer ici

= Target: subscribers from our client DB
- Date: Sent on October 20t | — =

= Content:

= Promotion of Crans-Montana & new hotels openings
- FOCUS On the Strengths Of the Station: Sustainability, Crans-Montana : la destination idéale pour votre événe-

ment a la montagne.

a n d i n Ce n t i Ve a Cti V i ti e S Accessible facilement depuis la France et & 2h de Genéve, la destination Crans-Montana
"n

est bien plus qu’une station de montagne, c'est une région extrémement riche et dy-
namique, allant d’un glacier a 3000 métres d’altitude a la plaine du Rhéne, ayant toutes
les infrastructures et services d’une petite ville a la montagne.
] K P I S n Des lieux de réunions classiques ou insolites, des hébergements pour tous les budgets et
[ ] tailles de groupes, des possibilités d’activités diverses, mais aussi du soleil, de beaux

panoramas, de I'air pur, des bars, boutiques, restaurants ... La destination a tout a offrir
aux personnes qui recherchent les avantages du lifestyle urbain a la montagne, le stress

= Reach: about 2’334 contacts

Depuis plus de 125 ans, Crans-Montana évolue et innove sans cesse pour votre accueil.
Découvrez dans cette newsletter la richesse des offres et nouveautés pour l'organisation

- 2 8 ] 86 % O pe n i n g rate de vos futurs événements a la montagne.
- 62 CI i Cked a I i n k E;ir:i:;sequini - Représentant Commercial — Market Manager France - Crans-Montana

Franziska Luthi & Salomé Perrin - Suisse Convention Bureau
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C&A: Content Creator trip @lamlsabelSilva. Switzerland.

= A content creator trip with Isabel Silva, a — ‘
famous TV host and athlete from Portugal, lamisabelsilva & Follow

. . y 4'658 669 k 2'94}6
was organized on Switzerland’s nature and
SPA from the regions of Lavaux and oo S

&2 Founder @dobem.pt @efit_isabelsilva @incribel
Interlaken. Sl

%, Maratonista... more
dobem.pt/
See Translation

W, Followed by dobem.pt, mariagranel.lx
" and 41 others

= 11 posts and reels were created and
approximately 14 daily stories as well a full
itinerary of her trip on her blog dedicated to
well-being and sustainability.

Q Timing: October 2022
Number of posts: 11

Number of stories: 168
@ Reach: 370'511
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KMM: RhB world record attempt @ Publico. Switzerland.

©
2

3 journalists from «Publico» and

"ECO?”, leading print and digital newspapers,
participated in the media trip for the RhB world
record attempt.

3 exclusive and extensive digital reports were
published.

1 podcast of 28 minutes was produced for
Publico’s channel dedicated to trains.

In addition, several posts were published on
their social media channels.

Timing: October 2022
Media contacts: 6'599°506
Marketing contacts: 2'914'206

EXCLUSIVO 2 Oferecer artigo 6

COMBOIOS
Suica vai tentar neste sibado bater o recorde
do comboio mais comprido do mundo

Objectivo é por a circular uma composicao de 100 veiculos com dois quilometros de comprimento
numa linha de via estreita dos Alpes.

All posts

Carlos Cipriano , em Davos
29 de Outubro de 2022, 10:01

L Receber alertas <
‘g@ ecoeconomiaonline &

Suica transforma
capricornios no maior
comboio do mundo

Para col mboio com e 0 sdo necessa q A
que véo estar distribuidos ao longo da composigdo ANDREA MICHAEL BADRUTT

Nada esta ainda assegurado e ha o receio de que alguma coisa possa falhar, mas esta semana
tem sido frenética para os responsaveis da Ferrovia Rética, a segunda maior empresa ferroviaria

Qv n

957 likes

ecoeconomiaonline 25 automotoras com quatro
carruagens cada, 2.990 toneladas, sete maquinistas
e 21 técnicos. Foi com estes nimeros que a Suiga
conseguiu bater o recorde de maior comboio do
mundo neste sdbado, reconhecido pelo Guiness
World Records. Da ideia até aos carris foram
necessarios 12 meses de preparagéo por parte da
empresa ferrovidria regional Rhaestich Train (RhB),
e e i e e e s e e e

suica, que pretende bater o recorde do comboio mais comprido do mundo numa viagem de 25
quilémetros entre Preda e Alvaneu, com uma composi¢ao formada por 25 automotoras
acopladas, num total de 100 carruagens, que medira dois quilometros.
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Winter Mag Distribution @ La Vanguardia. Switzerland,

Insertion of 30'000 copies of the S —

TAVANGUARDIA|

autremac NDRES,

aueremar

Turisme de Suissa per a QuéFem?

ST winter magazine in La | ——_—

 Turisme de Suissa per s QuéFem? =1

o e 4o 30
b 23 dedesive, Ua itz
NATURA, GASTRONOMIA | PER GAUDIR DE L SACOSTEN proposta._gual dTr
v Advinisgass Im Glaibase, u petl
mercat que se celebra als carre-
fons més encantadors del barr de
Kieinbasel, el

Vanguardia, a Spanish leading Tl
newspaper

2 pages Advertorial at the

weekend supplement of : «Que f

fem’?» distributed among aII the e =Y T =

[ ——
de desemie o e festes | Thurga. AT, . ens | ens relaxarem en una tiica sauns | Asobreun = v i
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" Na‘aa\ mlli grans | hunl:s dul pafs,

Timing: 28.10.2022
&) Marketing contacts: 350.000 183



Bern @ Viajes National Geographic Online. Switzertand.

= Campaign to promote the Christmas market
in Bern with Spain’s leading online travel
magazine Viajes National Geographic

= Collaboration included:
= Extensive advertorial placed on the homepage (1
week) with more than 350’000 unique visits a month

BERNA
= SoMe posts reaching more than 400’000 accounts Larescapada més completa pora

este puente de Diciembre

= Integration in the Magazine’s NL with 1°800

subscribers
» link to the full article

> Timing: November
&) Marketing contacts: 751’800 184


https://viajes.nationalgeographic.com.es/multimedia/berna-escapada-navidena-mas-completa_18673

KMM: Record RhB in the Spanish media. Switzerland.

ELSMUNDQ ESPANA  OPINION ~ ECONOMIA  INTERNACIONAL ~ DEPORTES ~ CULTURA  LOC

VIAJES ‘ Espene Asia

350’000 contacts

150’000 contacts

= As.com:’El tren que tiene 2km de largo”, 350’000 contacts

= Abc.es: "El tren de pasajeros mas largo del mundo completa
con éxito un trayecto por los Alpes suizos”, 792°233 contacts

= Tendencias.com: “Suiza tiene el tren mas largo del mundo”,

75’000 contacts
Total Media Contacts: 3'290'332

Elmundo.es: “Las insdlitas cifras del tren de pasajeros mas
largo del mundo”, 1'250°000 contacts

La Vanguardia: “Un tren interminable”, 323’099 contacts
Elperiodico.com: “Asi es el tren mas largo del mundo’,

Elcorreo.com: “El tren de pasajeros mas largo del mundo”,

ALPES SUIZOS
Las insolitas cifras del tren
de pasajeros mds largo del
mundo

Guinness World Records confirma el récord mundial después de que
Suiza haya puesto en marcha un tren de casi dos kilémetros de
longit n los Alpes.

MARTA GONZALEZ-
HONTORIA

Actualizado Jueves, 3
noviembre 2022 - 01:43 7§

000
omei

Los cien vagones del recorrido del Ferrocarril Rético.

Los trenes y los récords siempre se han llevado bien. Y si

itico hablamos de los Alpes hace tiempo que comparten
experiencias e incluso una vida en comun. Asi que parece
l6gico que para marcar el 175 aniversario del primer
ferrocarril de Suiza, el pais helvético no haya dudado en

De Portugal a Singapur 1,6 ner en marcha todo un alarde ferroviario: el tren de

El viaje en tren més 5 .

largo del mundo: 13 pasajeros mas largo del mundo. Para ello, el pasado fin de
paises en 21 dias semana logré unir 100 vagones con un total de cerca de 3.000
toneladas y casi dos kilémetros de longitud.

El convoy cabalgd, ademads, por una de las rutas mas
espectaculares del mundo. El célebre Ferrocarril Rético, un
prodigio férreo de via estrecha inaugurado en 1904. Une la
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Vaud Promotion @ «Piedra de Toque». Switzerland.
= Radio-Podcast program in the Basque 2o | N
Country that reaches over 350'000 nature i i Y o.&pw
and travel Iovers }i POSTAL SONORA I;E;;EQSU’IZ; 5 |
i) D 1 IPRHE CA

= Journalist Inaki Makazaga visited Vaud
Region recording 3 programs that were
broadcasted in the newspaper eldiario.es
and 2 leading radio stations

= SoMe posts reaching more than 10°300
accounts » link to the full article

o

Timing: September — November
Marketing contacts: 379°000 186



https://www.piedradetoque.es/postal-sonora-desde-suiza-como-la-naturaleza-marca-la-vida-de-la-personas/

ZUrich @ El Extraordinario.

Switzerland.

o' Pepephone > 11:35
% CULTURAINQUIETA
blicaciones

=
n

= @Pedro_Torrijos has the most important Spanish ~ #=

La ampliacién del Museo Nacional de Zurich es un
prisma de hormigén quebrado y anguloso como las

| . montaias. ‘\ ‘\\
twitter account on architecture, and he traveled e

es la arquitectura PERFECTA junto a un edificio  peki +E1] ) e Whitied 1
‘
qt-

to Zurich to create content based on the Wil
_ AN

architectural treasures and curiosities
= The content was also published on
@culturainquieta, one of the most important o s
profiles in Spain based on culture and art with & © oo
over 3M followers and achieving more than 361k
Interactions

» link to the twitter thread

A Timing: October-November 2022
Marketing contacts: 3.4 M

|
. .

QY . W

A Q B® & 0
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https://twitter.com/Pedro_Torrijos/status/1585692990479421440

Podcast Blum @ MasdeArte.com. Switzerland.

o

o o

OOOODOOOO

MASDEARTE 2 BoLe](
COM NOU it

= MasdeArte.com is a digital cultural magazine
and the perfect place to promote our new
fiction podcast Blum

= The campaign included: }
= a dedicated emailing to 25’000 cultural lovers un thri||erdeﬁccién

. . . . Turismo de Suiza y srdinario presentan Blum, una ficcion sonora en formato podcast que cuenta la historia de Ursula
I Blum, una pintora vanguardista suiza el siglo XX, proxima a Paul Klee y a los pintores de Der Blaue Reiter

a Ve ry eX e l I S Ive a Ve O rl a a IX a I I l I e r WI Ove r Este inquietante thriller, escrito por Carmen Pacheco y Manuel Bartual, est inspirado en el lado més urbanita y cultural de

Suiza. Comienza con la desaparicion de Clara Pastor, una estudiante de Historia del arte que desaparece mientras realiza su

tesis sobre la artista Ursula Blum. Cinco afios después, la periodista Emma Castillo decide viajar a Suiza para continuar la
investigacion de Clara y narrar en un podcast lo que va descubriendo sobre el misterio que envuelve a ambas mujeres,

, . . .
Poco a poco, Emma se contagiara de la obsesion que afios antes también habia atrapado a Clara: el descubrimiento de una
misteriosa partitura escrita por Blum y su creencia en el poder terapeditico de la misica
Ginebra, Lucerna, Basilea, Lugano, Zdrich, Winterthur, St. Gallen, Lausana y Berna. Sus indagaciones llevaran a Emma hasta
estas 9 ciudades boutique suizas leg: , histdricas, ¥ llenas de vida y de cultura—, con el

. y objetivo de descifrar algunas obras de arte custodiadas en los 10 museos de arte de Suiza, visitar abadias y bibliotecas mile-
narias o tiendas de En sus continuos en tren, Emma descubrira, ademés, la magia de los pai-
capaces de percibir, consigue también teletransportarnos hasta esos lugares emblematicos de Suiza, alimentando el deseo de
visitarlos.

Blum esta disponible en Apple Podcasts, Spotify, Amazon Music, IVoox, Youtube y Ia Living App de EI Extraordinario en Movistar.

+info
blum.myswitzerland.com

» link to the full article

> Timing: November
&) Marketing contacts: 296'000
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https://masdearte.com/especiales/blum-el-podcast-de-turismo-de-suiza-y-el-extraordinario-que-nos-lleva-de-viaje-por-9-ciudades-suizas-y-sus-museos-a-traves-de-la-historia-de-ursula-blum/
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KAM: RACC B2C Barcelona travel show. Switzerland.

= The biggest car club in Spain, with
800k members, organized a B2C travel ©
event in Barcelona |
= ST Barcelona participated with a table | | ‘ !
and a 20’ presentation of Switzerland F | EFy '
- In addition, an offer of the GToS was S ‘
created and distributed through their
channels: SMS, NL, a flyer and shown
Q on the event’s screens

Timing: 26.10.2022

ok Marketing contacts: 1'000 189
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= Campaign with B Travel, a net of 633
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KAM: Zurich @ B Travel digital campaign. Switzerland.

B s 913 277 760 (] Viajes para Empresas % Agencias de Via jes
travel

travel agencies in Spain and 2M

y .
. 1811
n_” 44

. b "mh .

users on their website. o ‘[’ W oV o
L Estas Navidade \ & ', : ;
- Collaboration included: - 635-3‘"»{ i "Zurlch
: : : . e,la e . Meércadillos
= Zurich Microsite with bookable offers “ evar - | Navidefios

= A 20" spot with Zurich images shared daily —
on all their travel agencies and on
Atresmedia TV (600.000 impressions)

= SoMe organic posts with a dynamic game

5 dias / 4 noches
Vuelos d/vuel + Hotel 3*

Timing: November
Marketing contacts: 1.6 million
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KAM: Zurich @ B Travel B2B presentation.

= [n addition to the B Travel digital campaign,
B2B event was organized by Avoris in their

Flagship store in the center of Madrid, with
a selection of travel agents

= The focus was the cultural offer of the city
and the wide offer on Christmas markets

Timing: November
Marketing contacts: 20 travel agents

7 ,/Ml\
v 2\

Switzerland.
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KAM: Geneva @ Atrapalo digital campaign. Switzerland.

% ATRAPALO Q & mpress 2 nseiRate (0

= Sales oriented campaign to push
Christmas citybreak packages for

Geneva with Atrapalo, the third most T S -
visited travel website in Spain — -
= Collaboration included: < ﬁ'“'nfﬁﬁﬁ‘n, ﬂ,,.. "w;gwﬂgg 4. >

= Display campaign on their website

= Microsite with flight + hotel offers

= Branded content on their travel blog
= Newsletter

= SoMe posts

iRESERVA YA!

Bl

Timing: November - December
Marketing contacts: 1.4 million 192



e
V. »/M‘\‘
UK/lreland. Switzerland.

N L~

Z1 NS

193



Switzerland at SKATE Somerset House, London. switzeriana.

= Partnership with iconic British art &
cultural venue, Somerset House

= 15 November - 15 January 2023

= ‘SKATE ‘— much-loved winter tradition in
London, ice rink set in beautiful, historic
courtyard of Somerset House

= Pop-up ‘Chalet Suisse’ with Swiss winter
ambience, serving Swiss dishes,
Raclette, Fondue, Alplermagronen etc.

= Incl. 2 Swiss-styled private dining rooms

= Partners Made in Bern, Lucerne, Valais
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‘Chalet Suisse’ at SKATE Somerset House. Switzerland.

= On landing page as official 2022 Destination
Partner of SKATE

= Competition for a luxury winter holiday’ via QR
code on menu

= Amplification via social media, newsletters of
Somerset House and pop-up partner

= Hosting various KAM, KMM and SCIB events

= VIP event launch - 800 VIP guests, incl. key
UK/London media and celebrities.

= ST supplied a taste of Switzerland with pop-up
Raclette stands for guests

= 1/2 million skaters expected
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Swisstainable at WTM 2022. Switzoriand.

ST participating in two events on the

WTM Sustainability Stage:

= On 8 November, AdventureConnect
event with the Adventure Travel Trade |
Association, panel discussion with head
of Intrepid UK etc. T

= On 9 November a ‘best practices’ A
presentation for destinations, ¥y
sponsored by UK travel magazine
‘Wanderlust’

= Total of 200 participants
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Swiss Deluxe Hotels at Forum in London. Switzerland,

= 17 November in London

= Sponsorship of exclusive dinner at Spencer
House with private Club ‘Forum’, a High-
Networth community of over 300 business
leaders in 30 global cities

= 5 SDH hotels plus Jan Brugger joining

= Forum guests introduced personally to hotel
representatives during lunch

= Competition to win 6 stays in Switzerland

= SDH and ST speech, Swiss Red Wine, plus
luxury give-away

197



Let’'s Network: KAM UK&lreland.
10 days - 100 one-to-one meetings.

2-39 November, 31 Swiss suppliers met 31
buyers in Marlow near London over 24 hours at
the first ever ‘Meet the Swiss’ event

4th November, ETOA’s Global Market Exchange
GEM in London with 14 one-to-one meetings
7-9t November, World Travel Market in London
with 12 meetings

14-17th November River Cruise Basel, Luzern
with 25 luxury advisors

215t November 24 hours Country Retreat in
Ascot with 18 luxury advisors

Switzerland.
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‘Meet the Swiss’ Event.

= First 24hour event of ST UK&lreland

= 2/3 November, coordinated with
other KAM events in London
(ETOA's GEM, WTM)

= 31 UK operators, agents, 31 Swiss
partners

= Chocolate making, two discussions
with panel incl. SWISS, STC, top
travel personality, one-to-one
sessions, DJ, morning yoga

W\
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Switzerland.
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SCIB UK/Ireland — Switzerland Retreat. Switzerland.

= 24h networking event outside of
London in Marlow, 14/15 November

= 6 Swiss partners: Made in Bern,
Geneva Tourism, Basel Tourism,
Lausanne Tourism, Lucerne
Tourism, Jungfrau Railways

= Bento box lunch, SCIB presentation,
teambuilding activity, free time,
raclette dinner, overnight, breakfast
and partner one-to-one meetings
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Winter Promotion 2022/23. Switzerland,

Deliverables:

= Social: 500k reach total, IG (200k),
Twitter (277k), FB & You Tube _ |

= E-Newsletter: 240k subscribers via
Somerset House database
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‘World’s Great Train Journeys from Above'. Switzerland.

= Pilot episode of new series

= Produced for National Geographic
Channel plus other broadcasters

= 45-minute Glacier Express in winter,
shot in January 2022

= ST and RhB provided support

= Sunday night prime time broadcast on
Channel 4 in the UK in October

= Immediate reaction and Switzerland
bookings at tour operators

= additional broadcasts planned
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KAM: FIFA World Cup Games 2022. Switzerland.

Welcoming event for the new Director
Canada by celebrating the Swiss National
Team in 2 group games at World Cup in
Qatar.

7 € Weneeda °
change of

- 28" November 2022 ) SEEE

- 2nd December 2022 ~ /YA L

= 65 travel agents, Tour Operators, the Swiss
Chamber of Commerce, and media to
attend the game & networking event

= Chelsea Hotel, Toronto
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Signature Travel Network Conference — Las Vegas. Switzerland.

= November 8 - 11, 2022

= Conference with top-selling Signature advisors

= 2,500 overall attendance (1,195 travel advisors)

= Switzerland presence with booth and group
appointments, and exclusive Switzerland
breakfast event together with Kuoni Tumlare
presenting the jointly created Swisstainable
offers

= Attendees:

= Group booth appointments - 75
= Switzerland event 2> 42
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SCIB NA: Educational Trip Lake Lucerne Region.
November 6 — 9, 2022.

= Global Incentive Summit (GIS) Palermo pre-tour

= Host destinations:
= Lucerne CVB, the Burgenstock Resort, Radisson Blu
Andermatt
= 6 qualified NA event planners

= Program:
= 2 overnights at the Burgenstock Resort
= 1 overnight at the Radisson Blu Andermatt
= Mount Pilatus, lunch cruise, Swiss Museum of
Transport, Andermatt walking tour, site inspection at
The Chedi Andermatt

-
-
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Switzerland.
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SCIB NA: Global Incentive Summit (GIS), Palermo, Sicily.
November 9 — 12, 2022.

= Rocco Forte Hotels, Villa Igiea Palermo

= Opening reception followed by 2 mornings
of one-on-one meetings, two afternoons
of activities and evening events.

= Swiss partners: Lucerne CVB, Radisson
Blu Andermatt, The Burgenstock Resort,
St. Moritz, The Dolder Grand

= 91 suppliers (61 tables) + 58 planners
= SCIB had a total of 19 appointments

-
-

+
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Switzerland.
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Media Top Result: Yahoo! News.

= Yahoo! News, news.yahoo.com/

= Journalist: Beatrice Nolan

= Title: World's longest passenger train, which
stretches 1.2 miles, snakes through the Swiss
Alps. Take a look.

= Date: November 2nd, 2022.

= Circulation: 26°'700°000 uvpm

= Featured: Rheatian Railway

\‘/ /A
\,)\j’(y
/',,»\0/ '\§ N

z A

Switzerland.

yahoo/news | A 2 | )
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X
World's longest passenger train,

which stretches 1.2 miles, snakes
through the Swiss Alps. Take a
look.
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https://news.yahoo.com/

Media Top Result: Lumadeline.

= Social media, Instagram @lumadeline

= Influencer: Madeline Lu

= Date: posting regularly from September 2022
to now.

= Circulation: 1°'300'000 followers

= Contacts: average of 10k Likes per post

= Featured: Grindelwald, Zermatt, St. Moritz,

Verbier, Zurich, Basel, Gstaad, Appenzell, etc.

Switzerland.

lumadeline &  messaoe [ETLIN --

1,278 posts 1.3M followers 1,904 following

Madeline Lu

Photographer

Traveling around the world with my family A9

Share real travel experiences only! « Follow me to get my secrets on stays, food
and hidden gems.

www.madelinelu.com

llowed by iamnicopev, theartofplating, shaymitchell + 4 more

IO
Cheval (Holeame
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Media Top Result: Forbes. Switzerland.,

Forbes

Switzerland Tourism: Here’s

- Forbes, forbes.com/ Where Travelers Are Headed

, Now
 Journalist: ChflStOpher Elliott i S =
= Title: Switzerland Tourism: Here's Where (@9 o e

Travelers Are Headed Now
« Date: November 12t 2022.
= Circulation: 68’300°000 uvpm
= Featured: Zermatt, Basel, Zurich, Graubunden,

210
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Media Top Result: Leader-Post and more. Switzerland.,

= Article picked up in more than 30 papers across
Canada like National Post, Vancouver Sun, Calgary

Herald.

= Leader-Post, online and printed
www.leaderpost.com

= Journalist: Jody Robbins

= Title: Savour the spa life as the Swiss do

= Date: November 18t", 2022.

= Circulation: 18°'000°000 uvpm over all the titles
= Featured: Tamina Therme, Grand Resort Bad

Ragaz, Burgenstock.

REGINA LEADER-POST

Travel

Savour the spa life as the Swiss do

In the land of the Matterhorn and muesli, you don’t have
to spend a fortune to soak up health benefits
Jody Robbins, Postmedia News

Nov 18,2022 + November 21,2022 + 4 minute read

D Join the conversation

An Olympic-sized hot spring pool on the grounds at Waldhotel Biirgenstock Resort PHOTO
BY WALDHOTEL BURGENSTOCK RESORT

Light streams in through floor to ceiling windows, making the thermal
waters shimmer like an aquamarine. Floating in this more than Olympic-
sized hot spring pool with full view of the lush grounds is all about
soaking up the healing effects of nature.

211
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KAM: GSTAAD TRAINING — TTW GROUP. Switzerland.

November 01st

= Dedicated Gstaad winter training
presentation

= 28 travel agents from TTWLab +
TTW Group operations team
attended

= Dedicated Q&A session with
agentes

= Breakfast sponsored by Switserland
Tourism

213
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KAM: FESTURIS. Switzerland.

November 03 — 06

= Switzerland Tourism had the opportunity to
showcase the latest news about Swiss
tourism with the 12'000 participants, with
focus on the luxury segment.

= 42 pre-scheduled meetings with highly
interested agencies and operators.

= Joint-event with ETC Brazil Chapter.

= Partners who also attended:
= VVanda Catao, Lucerne & Mt. Titlis
= Fernando Aquino, Jungfrau Railway

214



KAM: FESTURIS.
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KAM: PRIMETOUR'S ANNUAL CONFERENCE. suitzerianc.

November 19t"

= Switzerland Tourism was one of the
supplier sponsors for Primetour’s
annual conference at Palacio Tangara.

= Opportunity to talk to 160 employees
(Primetour’s management, operations,
sales team + Primetour’s ICs from
across the country);

= Destination video;

= Logo in the event communication;
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KAM: TTW LAB TRAVEL TALKS. switzertand.

November 25t

= TTWLab agencies exchanged
trends that guide luxury tourism in
Brazil and had important insights to
further strengthen the relationship
between the Brazilian market and

Switzerland.

= Claudio Zemp, Director in the Americas;
= Fabien Clerc, Market Director Brazil
= Mara Pessoa, Trade Manager Brazil.
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KAM: WORLD CUP S BRAZIL & Switzerland.

SWITZERLAND GAME.

November 28th

= Switzerland Tourism sponsored Belmond'’s
trade event to watch the World Cup’s Brazil
& Switzerland game;

= Meet around 230 trade contacts;

= Distribution of customized Lindt’s gift;

= Message of Brazil & Switzerland as the
perfect match;

= ST also hand delivered customized gift
boxes for VIP clients to watch the game
from their home;

218
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KAM: WORLD CUP S BRAZIL & Switzerland.

SWITZERLAND GAME.

219



KAM/Digital Newsletter: Suica - destino premium de

saude na Europa.

= Highlight: Health Tourism dedicated
newsletter

= 02 sendings: Nov 17" and 30t

= Mailing:
= 26.500 mails for travel agents
= 160 mails for corporate travel managers
= 1.800 WhatsApp messages to TAs

= Opening rate: 27,16%

= Link newsletter:
http://smtp.mailnewsdobrasil.com.br/email/SUIC

A-03DE12-2022/suica-03de12-2022.html

Switzerland.

> TREINAMENTO ONLINE FALE CONOSCO > TRADE CORNER

@Switzerland Tourism

Suica - destino premium de salude na Europa

A Suica é o destino ideal para viagens de salde, combinando os mais altos padroes de
atendimento médico com servigo personalizados. O sistema de satde suigo & considerado
um dos melhores do mundo. As clinicas exclusivas do pais oferecem excelente infraestru-
tura e os médicos suicos sao pioneiros em técnicas e pesquisas médicas inovadoras. A
reputacado do pais como um destino seguro, suas belas paisagens e excelentes hospitalid-
ade e atendimento atraem visitantes de todas as partes do mundo.

Meu médico prescreveu Suiga: clique aqui para assistir

Equipe Switzerland Tourism Brasil
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b
CAMPAIGNING & ACTIVATION: Switzerland.

EVENT "GLENTLEMAN'S CLUB".

November, 10th

= Event at Consul Residence in Sao
Paulo to launch an exclusive travel
package to entrepreneurs.

= The trip will take place in April, 2023
to Zurich and Geneva including
special visits to Swiss companies.

= Event to 30 guests.

= ST Presence: Fabien Clerc and
Natalia Leal.
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CAMPAIGNING & ACTIVATION: EVENT WORLD Swiraartand.
CUP S BRAZIL & SWITZERLAND GAME".

November, 28th,

= Event at Bondinho — Morro da Urca, Rio de
Janeiro to watch the World Cup’s Brazil &
Switzerland game;

= VIP area to Switzerland Tourism for 100
guests.

= Mailing: Digital influencers from Rio de Janeiro
and special partners.

= Included in the event: DJ, special Swiss
catering, Swiss wine and Lindt chocolate.

= Switzerland Tourism Brazil got a special
approval to use “We need Brazil and

Switzerland” : ,_’A \Y _ SWItZel' 'nd

= ST Presence: Fabien Clerc and Natalia Leal A et o b A bt L e o kb et
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CAMPAIGNING & ACTIVATION: EVENT WORLD Switzrland.
CUP S BRAZIL & SWITZERLAND GAME".
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CAMPAIGNING & ACTIVATION: EVENT WORLD Switzrland.
CUP S BRAZIL & SWITZERLAND GAME".

> ) flaviamouraleite

The Official FIFA World C...

Avitéria € do Brasil, mas % FIFA Sound

o chocolate € suigo &

Brasil © x Suiga +
e open @linde_br: ra galera no @skyparkrio
zerlandbr

\ © MORRO DA URCA |
@MYSWITZERLANDBR J§

)
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KMM: SEEDING ACTIVITY Switzerland.
WORLD CUP S BRAZIL & SWITZERLAND GAME.

November, 28th.

= Seeding activity to 50 journalists and
digital influencers from Sao Paulo.

= ST Brazil prepared a special box
including Brazilian products: castanha
do Para, doce de leite, brazilian beer
and Swiss products: cheese and
chocolates to promote the message
“‘we are the perfect match”.
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Switzerland.

WORLD CUP S BRAZIL & SWITZERLAND GAME.

alvarogarnero & 8h
@ Ver tradugdo >

. Obrigado pelo present€
Prontissima pro jo, - @myswitzerlandbr @clercfabien

obrigada, @my: = >
w @natiimleal Gtastingboxbr \ ‘ 13 imyswitzerlandbr vcs sdo d ++++++
ﬁ #weneedb: 2 K ¥ . " K'I'E

#inlovewithswitzerland
dtastingboxbr

ZECACAMARGOMUNDO

< Publicacbes

® Qv W

Oh Curtido por destino_suica e outras 2.447

~ pessoas
zecacamargomundo E bora pras oitavas! Brasil 1x 0
Suiga. Suado, mas suave: pouco antes de o0 jogo
comegar, toca a campainha aqui em casa e eu recebo
uma caixa. Misteriosa. Dentro, produtos da suigos e
brasileiros: queijo Canastra e Appenzeller; trufas de
Zurique e castanhas do Para! Achei um presente
inusitado - e um bom exemplo de que, se na hora do
jogo a gente tem um foco no pais que ama, fora dele, o
bom é aproveitar o melhor que esse pais e seu
adversario podem oferecer. Tomei cerveja, comi
castanhas, saboreei o chocolate. E ainda saimos
ganhando? Tudo de bom! Obrigado @myswitzerland
@tastingboxbr
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CAMPAIGNING & ACTIVATION: Switzarland,
32nd EUROPE COMMUNICATION AWARD.

November, 29th

= European Travel Commission
Event: 32nd Europe
Communication Award event at
France Consulate.

= Event to 80 guests: media and
travel agencies

= ST support: gift bag and Swiss
wine.

= ST Presence: Natalia Leal
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CAMPAIGNING & ACTIVATION:
32nd EUROPE COMMUNICATION AWARL

-

Switzerland.
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KMM: MEDIA TRIP RETURN.

November

= Exame magazine

= [Tk copies

= Audience: AAA, A

= Coverage: Health tourism

SPAS NAS
ALTURAS

Ccom infraestrutura hoteleira
de ponta e profissionais de salde de
exceléncia, a Suiga se langa ao topo

dos roteiros de turismo médico

inénimo de montanhas e la-

gos deslumbrantes, ar puro

e, claro, chocolates e relogios

mecanicos,a Suica também ¢é

destino para os que precisam
de cuidados médicos dos mais avangados
¢ inovadores do mundo. O pais foi classifi-
cado recentemente na primeira posicao do
ranking Euro Health Consumer, com um
sistema de satide reconhecido, particular-
mente, por duas dreas: a qualidade dos tra-
tamentos e a rapidez dos resultados. Gracas
a essas vantagens, um nimero crescente de
turistas tem se dirigido anualmente para
diversas clinicas do pais dos Alpes. A procu-
ra ¢ por procedimentos médicos que vaode
cirurgias plasticas a tratamentos de cancer
inovadores — ou simplesmente momentos
de calmaria em meio ao estresse de uma
doenca extenuante.

Um destino que exemplifica bem esse
caminho a satide da Suica ¢é o Biirgenstock
Hotel & Alpine Spa. Datado de 1873, o con-
junto de instalagdes estd situado no alto de
uma montanha, 2 qual s6 € possivel chegar
com uma balsa que atravessa o Lago de Lu-
cerne e, por fim, um funicular. Apesar de ser
um destino tradicional, o Biirgenstock pas-
sou por uma reforma que custou mais de
500 milhdes de délares e o transformou em
um icone do luxo. O destaque nesse sentido
¢é 0 Waldhotel, que, além da arquitetura con-
temporanea por fora, retine um corpo médi-

102 exame.com

BEM-ESTAR

ANDRE LOPES

Grand Resort Bad
Ragez: spa com
aguas termals
o tratamentos

médicos
alternativos

co e equipamentos
de ponta com spas
sofisticados e de
vista panoramica
tinica. Na culinaria,
um curioso carda-
pio que serve ali-
mentos monocro-
maticos para cada
dia da semana.

Ja no vilarejo
de Bad Ragaz, a
1 hora de carro de Zurique, o visitante encontra na paisagem
aos pés dos Alpes do leste da Suica dois hotéis cinco estrelas:
o Grand Hotel Quellenhof & Spa Suites e 0 Grand Hotel Hof
Ragaz. Com 233 quartos luxuosos, distribuidos em edificagbes
de estilo germanico, o foco 1a séo os tratamentos alternativos,
com fontes termais no centro de toda a filosofia do negdcio.
Integrado ao resort, um time de terapeutas orienta os hospe-
des sobre os principios da medicina holistica Newyou, criada
pelos médicos de Quellenhof.

Na parte francesa da Suica, situada as margens do Lago
Genebra, esta o Beau-Rivage Spa, um paldcio neoclassico
que entrega um amplo jardim ligado ao porto de Lausanne.

Switzerland.
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November

= Forbes

= Zurich and St. Moritz
= 30k copies

= Audience: AAA

= Coverage: Luxury

ESPECIAL SUIGA
TRAZ 0 MUST DE

1s
ZURIQUE E ST. MORITZ i m""b‘f"\_

NA ITALIA,
ACELERAMOS A
FERRARI 296 GTS
BLU CORSA

Switzerland.

0S NOVOS PAPEIS
DE CAUA REYMOND
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05 ENCANTOS DE ST. MORITZ

ESPORTES DE INVERNO PRATICADOS SOB UM CEU ENSOLARADO, HOTEIS
ACOLHEDORES E RESTAURANTES ESTRELADOS FAZEM DE ST. MORITZ
UM DOS DESTINOS DE INVERNO MAIS EXCLUSIVOS DO MUNDO

POR MARIA RITA ALONSO

mente 0 ano todo em

St. Moritz, ¢ essa atmosfera ensolarada diz

muito sobre o sucesso dessa estancia de

férias, que ¢ pioneira na pritica de espor-

tes na neve, retne cerca de 350 quilome-

tros de pistas para a pritica de esqui e atrai

turistas do mundo todo hd mais de 150 anos.

Desde o final do séeulo XIX, bem antes

de ganhar fama internacional como um

dos resorts de inverno mais exclusivos do mundo,

St. Moritz ji era conhecida pelas suas dguas termais de pro-

priedades curativas, que (k am o) Lunhlradngﬂo de )pa~ na
cidade. Ao longo das tlti isti

aumentou, com a chegada de hotéis de luxo, 6timos restau-

rantes e uma programacio variada voltada i contemplagio

dabelissima paisagem local.
O fato de a cidade ter sediado por duas vezes os
Jogos Olimpicos de Inverno (em 1928 ¢ 1948) foi a sua con-

s pistas de gclo de St Moritz, foram Slatise aper-
feioados nada menos do que oito modalidades: bobsled,
combinado nérdico, esqui cross country, héquei no gelo,
patinagdio artistica, patinagio de velocidade, saltos de esqui
e skeleton - além, é claro, do esqui, uma das atragdes mais
ionais de St. Moritz, que conta com mais de 350 km
tas, adequadas tanto para iniciantes quanto para os
mais avangados. Por conta da altitude local, é possivel
esquiar sob o céu azul e ensolarado, em trés principais dreas:

Corviglia, Diavolezza-Lagalb e Corvatsch.
A mais préxima do centro ¢ Corv aces-
sivel diretamente por St. Moritz, apropriada para

todos os niv de esquiadores. A Diavolezza-La-
galb fica a 30 minutos da cidade e ¢ recomendada ape-
nas para experts. Ji Corvatsch fica a 20 minutos de
St. Mori sextas-feiras, disponibiliza o esqui noturno
na pista iluminada. Durante a temporada de neve, St. Moritz

.

também vira sede de esportes de inverno como o polo na
neve, cricket no gelo e white turf, uma corrida de cavalos
sobre 0 lago congelado de St. Moritz, / e é palco de
eventos de renome internacional, com destaque paraa Copa
do Mundo de Polo na Neve. A préxima edigio estd marcada
paraos dias 27,28 ¢ 20 de janciro,

No coragio da cidade, encontra-se a Via Serlas, a
rua comercial a0 ar livre mais alta do mundo. A 1822 metros
de altitude, a drea compreende grifes como Gueei, Prada,

Ch: i m como alguns designers locais bem inte-
ém da moda, seus becos e ruas estreitas
de arte, lojas de vinho exclusivas e de
tessens. Entre os i ivei: xperi! o
Igniv. Em romanche, uma das quatro linguas nacionais da

Suica, igniv significa “ninho”, traduzindo o ambiente confor-

tivel dosaldo, comvisdo paraacozinhaabertae o conceito do
chef Andreas Caminada de culindria compartilhada. Loca-
lizado no Badrutt’s Palace, o Igniv hoje possui duas estrelas
Michelin e sua adega conta com mais de 30 mil garr:

Por fim, vale dar uma volta pelo Museu Segantini,
e abriga o acervo mais completo e importante da obra de
anni Segantini, representante do Simboli
do século XIX e reconhecido por ressuscitara pintura nlpma
Apesar de pequeno, com apenas trés galerias, o museu, inau-
gurado em 1908, possui um conteido denso e a arquitetura
tipica da regido, com a estrutura de pedra e domo caracteris-
tico do local. Um programa cult e charmoso que resume bem
oclimade St. Moritz.@

Moritz, estncia
%0 0 vale Engadina,

de. que recebeu

3417538304

TRADICAO E MODERNIDADE ENCONTRAM 0
EQUILIBRIO PERFEITO NO KRONENHOF, HISTORICO
HOTEL CINCO ESTRELAS DA ERA DA BELLE EPOQUE
NOS ALPES SUIGOS

aios de Sol perp
lustre que mime

am os painéis de pinho e o grandioso
o lngnl)po de coroado hotel. Osilén-
clas suaves notas de p

na fica também em uma das regides
radas do continente, com 322 dias de
Solacadaano-- o que em nadaafeta sua forte cena

s. O Kronenhof, alids, tem uma colegio
. ntigos de madeira que per-
tenceram a esses viajantes, com etiquetas com
seus nomes, cujo uso oferece hoje aos seus des-

m diariamente dunnlc o chd da tarde, um even-
ar de laminas de esqui sobre a neve compacta
ouotimido crepitar dalareira. Aos pés, pedras de origem

local e cabochdes de marmore; no alto, afrescos cente-

nérios do artist; igo Otto Haberer. O lobby do Grand

Hotel Kronenhof é a porta de entrada para os esplen-

dores de 1848 preservados em todo o interior da construgdo neobar-
roca - 0 que ndo significa que ali falte moders e ou tecnologia. A
mescla inica de passado ¢ presente, natureza exuberante ¢ uma filo-
sofia de wellness mundialmente reconhecida fazem do hotel um dos
melhores do planeta - ou 0 melhor, como o elegeram em 2014 os via-
Jjantesdo site TripAdvisor.
O Kronenhof fica em Pontresina, a apenas 6 quilometros de dis-
tancia de St. Moritz, mas as duas cidades adotaram conceitos dife-
rentes para o turismo de luxo. Enquanto St. Moritz ¢ mais cosmo-
poll('l e badalada, Pontresina opta pela elegincia discreta, com um
com o ambiente alpino. A cidade é também
gem do célebre Bernina Expre atrimonio mundial
da Unesco que exibe as vistas mais deslumbrantes da Suiga e desem-

1800 metros de altitude, o Imnl um

destaque para Corviglia, Corvatsch e Diavolezza
_além de pistas de boliche e de patinagio no gelo.
Tombado pelo patriménio histérico suigo, o
hotel passou por uma renovagiio completa nos
anos 2000, que o atualizou sem alterar seu cari-
ter. Os 112 quartos tém vasta iluminagio natural
 uma paleta suave de verdes, bege ¢ péssego — dé
preferénc a ala sul, que tém
gelei ignificativa, no entanto,
foi 0 spa ultramoderno. Com uma drea de mais
de 2 mil metros quadrados, tem como destaque
uma piscina interna de 20 metros com musica
subaquatica e enormes janelas com vista para as
montanhas e a floresta de pinheiros. O local conta
ainda com piscina de hidromassagem,
um trio de grutas — de dgua salgada, de banho de
vapor e de flutuagio.

saunas ¢
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CENTENARIO HOTEL CINCO ESTRELAS DE ZURIQUE _
REPAGINADO POR PHILIPPE STARCK TEM LOCALIZACAD
PRIVILEGIADA A BEIRA DO LAGO, RESTAURANTES

DISPUTADOS E A MELHOR VISTA DA CIDADE

SOBRE AS AGUAS

POR MARILIA KODIC

FORBESLIFE VIAGEM

e os mais conceituados hotéis da Suica
tendem a seguir um estilo tradicional
¢ conservador, o projeto do La Réserve
Eden au Lac Zurich faz o héspede sentir
como se estivesse “dangando rock'n’roll
com a rainha da Inglaterr:
de seu criador, Philippe Starck. O estre-
lado designer e arquiteto francés foi con-
tratado para fazer uma transformagio

revoluciondria na propriedade centel que incluiu

0s40q s restaurantes ¢ o bar no
rooftop e demandou que o hotel ficasse fechado por

dois anos, entre 2017 e 2019,

0O resultado é um suntuoso hotel boutique com ares
de iate clube, com uma abundéncia
metal, paredes de tijolos
branco, tons terro:
com toldos ndutict
com o bom gos
Starck, na frontei
os aficionados por di
quem se hospeda em um hotel cine
cialment i os com a bandcira La
Resérve (q s em Paris, Rama-
tuelle e Genebra). Os tempos estio mudando, e Philippe
Starck estd sempre a frente.

nas palavras

tos e suites, os d

0 ¢ 0 toque luxuoso
entre o hype de

Situado em um dos melhores enderegos da cidade,
em frente ao cristalino Lago de Zurique,
limpos do mundo, o hotel oferece vist
que incluem as torres da Grossmunster - igreja pro-
nte construida no século 12 que ¢ cartiio-po
de -, no centro histérico, e os mantos brancos nos
alpes suigos no horizont
A uma curta caminhada de distincia, estio a céle-
de Opera de Zurique; 0 museu de arte Kuns-
thaus, qu sionantes de Munch ¢
Giacommeti em seu acervo de mais de 4 mil obras; a
Bahnhofstrasse, uma das avenidas comerciais mais
caras ¢ excl

o mundo; e a Frauminster, igreja
e Marc Chagall. Nos meses
mais quente: com um mergulho no
lago, aproveitando a parceria do hotel com um “badi”,
que ofere atinais de ioga, pran-
chas de stand up paddle ¢ transfers em barco para res-
taurantes ao redor do lago.

Distribuidos por cinco andares, os quartos tém
tamanhos que variam entre 22 e 79 metros quadrados
¢ siio divididos em oito categor
com vista para o lago. A décor

famosa por conter vitrais

a maior parte deles
surge em detalhes

ut
como esculturas em madeira de cascos de navio, pintu-

de barcos a vela e retratos de capities. O minibar em
anho avantajado oferece uisque japonés, gin brit-
Iém de champanhe e vinhos tintos
de excelente qualidade da vinicola Cos d'Estournel,
pertencente ao proprietirio do hotel, Michel Reybier.
Hospedes e visitantes podem apreciar um café da
manha i la carte no Eden Kitchen, no piso térreo -
experimente os ovos poché com abacate e limdo no
pio de centeio. No almogo e no jantar, o restaurante
mediterrinea d
pelo chef italiano Marc i. Por tris dos azule-
a cozinha american montados pratos

ra
an

nico e vodka

jos verdes

1

0 LA MUNA, RESTAURANTE DE ESPECIALIDADE NIPO-
-PERUANA COMANDADO PELO CHEF TOMOKO GUNJI
HANGARTNER, £ ONDE A INSPIRAGAO DE IATE CLUBE DE
STARCK ATINGE SEU APICE, COM PAREDES INCLINADAS
E CANOAS DE MADEIRA PENDURADAS DO TETO

2 frio com des e caviar, risot escargot e
cantarelo ¢ carbonara a base de lula. Pergunte sobre os
dodia, que podem incluir um saboroso tagliatelle
com trufas brancas.

Uma enorme clpula cobre o terrago do hotel - que tem uma
das melhores vistas da cidade -, protegendo os ntes do frioe
do vento nos meses de inverno. E ali que fica também o La Muiia,
restaurante de especialidade nipo-peruana comandado pelo chef
Tomoko Gunji Hangartner. Os pratos, ideais para serem compar-
tilhados, incluem sushis de tartar de salmio e wi
che de robalo com tri

abi citrico, cevi-

¢ niguiri de cavalinha e gengibre carame-
lizado. Os sashimis, fresquissimos e cortados & perfeigio, chegam
a mesa de maneira teatral, em uma esfumagante tra de
gelo seco.
Com capacidade pa

tadas com semanas de antecedéncia - mas sempre um ou outro
lugar guardado para ho des -, 0 éondeainspiragio
de iate clube de Starck atinge seu dpice, com paredes inclinadas e
de madeira em tamanho real pendur:

S € reservas esgo-

s do teto.
um bar vibrante

can
Além do Eden Kitchen, o térreo abriga
que atrai o piblico local, com mixologistas

bem treinados que

Y *";5
Lop el I
), Bram

/)

preparam drinques clissicos com um twist, como
o spritz de morango, o pisco de jasmim e o french
75 de rosas. Entre as opgdes sem dlcool, desta
-se 0 Hugo, com flor de sabugueiro, lima e hortel.
No lobby em frente ao bar e ao elevador de vidro,
uma DJ anima quem vem chegando a partir do
fim da tarde. Os héspedes podem ainda usufruir
de um salio de charutos - quase secreto, escon-
dido atris de uma porta sem sinalizagio - e uma
pequena academia.

Uma instituigio de Zurique desde 1909, 0 hotel
se beneficia agora, apés dois anos de lockdown
mundial, do culto de seguidores do La Réserve
entre o jetset internacional incluindo um
» niimero de brasileiros, que no ano pas-
sado representaram 70% dos héspedes estrangei-
ros do La Réserve Eden au Lac Zurich — gragas i
abordagem tnica da marca & hospitalidade. Nio é
a atados como monar-

expres:

de couro,

232



KMM: METAVERSO.

Portal Brasileiro do Turismo Noticias v Blogs ~ Agenda Fotos e Videos Feiras e Eventos

e ocon]
Turismo da Suiga usa metaverso e parceria com
influenciadora para apresentar o destino

November i

00200

= Switzerland Tourism Brazil promote
the destination in the metaverso in
partnersh | P with a Celebrity ) S A ————)

aproveitara apresentar o d seguidores da artista.

“Metaverso é um tema que vem ganhando cada vez mais destaque. Quando idealizei Galis, nd quis apenas um avatar. Quero que

L} essa representagdo traga boas contribuigbes para esse ambiente, que possa ter um legado. *, define Adriane.
[
| a e I e W S Segundo a apresentadora, Galis & uma persona que existird de forma independente para "voar” pelos mundos virtuais, nunca
[ . . -
envelhecendo e sendo livre, com asas de uma borboleta, simbolo de transformagao, mudanga e renovagao, que se misturam com a
L]

histéria da apresentadora.
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