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STM Health 2022 & post-tour. Switzerland.

= 11 — 18 September

= 6 medical assist agents from
Kazakhstan, Uzbekistan, Latvia,
Germany (focus on Central Asia)

= 9 ST Health-partners at workshop

= Post-tour: visiting 9 clinics
Rehaklinik Zihlschlacht, Klinik Schloss Mammern,
Privatklinik Bethanien, Klinik Hirslanden, Hirslanden
Clinique des Grangettes, Clinique Générale-Beaulieu,
Hépital de La Tour, Waldhotel Health & Medical
Excellence and Merian Iselin Clinic
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Medical workshop in Baku, Azerbaljan. Switzerland.

= 15 — 16 September

= Hilton Baku Hotel, organized by
TopMedClinic agency

= 18 appointments (best contacts:
Euro Tourizm, urmedhelp portal,
A-medical Health agency)

= 3 ind. ST sales calls

(Alliance assist Group, Baku travel

holiday & Natali Travel)
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18t Int. workshop on medical & health tourism in  switzertana.

Tashkent, Uzbekistan.

=4 — 8 October

= Organized by Association of Medical
Tourism of the Republic of
Uzbekistan in Hyatt Regency hotel

= ST presentation to 56 participants

= 23 appointments at workshop

= 2 visits to the best medical
institutions in Tashkent

=4 ST ind. Sales calls and visit to the
Swiss Embassy in Uzbekistan




International International media trip Switzerland.
“Health travel in Switzerland”.

= 10 — 16 October
= Grand Resort Bad Ragaz, Waldhotel

Health & Medical Excellence, Beau-

Rivage Palace.

= 2 participants from Kazakhstan:
= Ms. Tatyana Panchenko (Forbes.kz)
= Ms. Assiya Agibayeva (Kapital.kz))




Markets East.
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Micro-Influencer City Campaign.

= September, 28" - October, 19t

= We called out for micro-influencer (>5k
follower) to become content creator fur
Switzerland tourism

= 3 micro-influencer explored 3 Swiss cities
and generated content for a social media
cities campaign

= Production costs at a very low level (3Kk)
compared to macro-influencer

= Campaign performed very well with CTR
2.78% and CPC 0,19 Euro

Switzerland.
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KMM: Launch media trip catalogue winter. Switzerland.

= Online catalogue with group trips,
iInspirations and news to promote
media trips

= Integration of multi media stories

= Sent to 800 top media contacts in
Germany

= Date: October 11t e s

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

= www.MySwitzerland.com/medienreisen . .

Lenzerheide auf dem Weg zur Wallis — wo der Winter am schonsten
INSPIRATION Biathlon-WM : Entdecken Sie die ist
Heimat der Gasparin-Schwestern

Stéadtefreunde

EEEEEEEEEEE
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B2B event: Winterlaunch in Munich, 20.10.22.  swizarana.

= ST Germany has launched the coming
winter season with exciting news for B2B
guests

= Bern, Grisons, Ticino and Valais presented
their winter highlights in break out
sessions.

= Over 40 media and trade representatives

= The guests were leaded through the
evening by skiing instructors and were
entertained by the band Helvetikuss

11
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KAM: 24 Stunden Schweiz in Berlin - Touring Fam Trip. guitzeriand.

= Fam trip for 9 winners of the 24
hours Switzerland event in Berlin

= Date: 18 - 22 October

= Program: boat trip on Lake Lucerne,
paragliding in Interlaken, excursion
to the Jungfraujoch and the | |
Gornergrat . -

JUNGFRAUJOCH - TOP#®¥ EUROPE

g WISS MOUNTAIN EXPERIENCE (871 M/11,792:%

- Partners: Lucerne Tourism, Made in [ N RK WY
Bern, Valais/Wallis Promotion Betie>

12
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Sales Calls in Germany. Switzerland.

= Sales Call with ,Zurich & Davos*

= Zurich presented by Sorell Hotels

= Davos Congress

= Date: 11.-13.10.22

= Route: Cologne - Rhine/Main area

= 13 appointments (corporate & MICE agencies)

= Sales Call with ,Engadin/St. Moritz"

= Engadin Region represented by Corvatsch and

Saratz Hotel
= Date: 25.-27.10.22

= Route: Stuttgart — Munich
= 14 appointments (corporate & ,MICE agencies)

14



KMM: ,Mit gutem Gewissen" — Sustainable Special

with the Frankfurter Allgemeinen Gruppe (print/digital).

= The Brochure has 28 pages and it is for
decision makers and high-grade multiplier

= Distribution: on the 18t of September in the
F.A. Sonntagszeitung and in the F.A.Q.
edition: 131.000 print S

= Multimedia digital campaign on faz.net MI GUTEM GEWISSEN

= Most important topics: authenticity,
nativeness and mobility are illustrated using
the example of specific people and
institutions, thus positioning Switzerland as a
sustainable travel destination Rt n il

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
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Switzerland.
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Austria/Hungary. Switzerland.

16



Austria: Group Media Trip to Berne.

Media Trip to Berne with focus on culture
and the current exhibitions.

= Date: 30. September — 2. October 2022

= Participation of 6 Journalists

= Kronen Zeitung (1’968’083 contacts)

Parnass (31’250 contacts)

Reise aktuell (100’000 contacts)

Tip (26’250 contacts)

Tiroler Tageszeitung (157’850 contacts)

55plus-magazine.net (11’075 contacts)

17



Austria: KAM B2B Mailing for STC.

= Date: 18. October 2022
= Contacts: 120
Mailing of:

Program proposals for groups 2023 — multi-day trips
Program proposals for groups 2023 — day trips
Panoramic tours catalogue for groups, 2023

Schweiz Tourismus. 0‘., .

Urs Weber
Market Managor Osterrich
Telefon +43 1513 26 40 11
urs weber@switzerand com

Wien, Oktober 2022

Ich brauch Schweiz.
Lassen Sie sich inspirieren.

Griiezi!

Trotz des starken CHF bietet die Schweiz ein auRergewdhnliches Reiseerlebnis: diese
Menge an ,Beriihmtheiten” wie Pilatus der Hausberg Luzems, UNESCO Weltkulturerbe wie
die Altstadt in Bern und der Stiftsbezirk in St. Gallen, Glacier- & Bemina Express, die ,Grand
Tour of Switzexland; mit ihren Natur-Highlights und attraktiven Boutique-Stadten - die findet
man in dieser Dichte wohl nur in der Schweiz. Definitiv konkurrenzlos: die nahtlosen
Kombinationsméglichkeiten Bahn / Bus / Schiff.
Beiliegend senden er Ihnen Vorschlége und Ideen fir Reisen der Incoming Agentur

vel Cootre, (STC): mar?Partner mit Heimvorteil in der Sd\\rn‘vglz der auch bei
komplexen Raiseprogrammen mit Bahn, Bus, Schiff und Hotel den Uberblick behalt.

FIT Katalog 2023
« Auswahl an Panoramarundreisen zum Thema Grand Train und nachhaltiges reisen
+  Self-Drive Tour / Grand Tour
«  Swiss Coupon Pass mit 2fiir1 Angeboten Essen und erleben
+ Alle Reisen online buchbar mit tagesaktuellen Preisen
« ldeengeber auch fiir Gruppenreisen mit Bahn, Bus und Schiff

Angebote fiir Busgruppen
« Programmvorschlage fir Mehrtages touren
«  Programmvorschlége fiir Tagesausflige
«  Gruppenreisen kénnen alle individuell zusammengestellt werden

STC und Panner wie die Rhatische Bahn und Line kénnen Sie zusammen auf
treffen. Uwe

GoldenRass
Workshop in Vésendorf vom 08. bis 09. November 2022)
Geomem als Ansprechpartner von STC, wiirde sich sehr tiber Ihr Interesse und einen
Gesprachstermin freuen. Sie erreichen Ihn am besten unter uwe.gentschenfeld@stc.ch oder
+41 43 210 55 52.

K] SBB CFF FFS

Switzerland.

Unvergessliche
Erlebnisse

Von Stadtenliber Seen zu den'Gipfeln

18



Austria: STP4 Social Media campaign. Switzerland.

Social media campaign (Facebook & Instagram)

H H ims Schweiz. (DE - Deutsch, AT - @ gchwei}f‘ !(;EE_ 'Dbems;h'c”'.
to promote STP4 promotion in Austria: [1: o colamer A Detsch BE- Do) O ..
Swiss Travel System. Gesponsert -
. Gesponsert Entdecke den Schweizer Herbst mit Bahn, Bus
u Vl d eo ad Swiss Travel Pass Herbstaktion - jetzt und Schiff und profitiere vom Spezialangebot!
profitieren!

= Image/Text ad

)

= Slideshow ad Lo

= Swipe ad

. d |
Ll n k a myswitzerland.com
Vier Tage durch die Mehr dazu myswitzerland.com
Schweiz Swiss Travel Pass 4 Tage Mehr dazu

= Timing: 19. September — 6. October 2022 DtsAlimene Tt
= Contacts: 1'846°028 Ad Impressions and 22219 Clicks

19
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Czech Repubilic. Switzerland.

20
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Schilthorn / Murren in Czech national TV. Switzerland.

= 9. 10. 2022

= Tourism broadcast focused only on
Schilthorn / Murren and its possibilities for
guests broadcasted in the main and oldest
TV travel broadcast Objektiv at national TV
station CT1.

= 1 premiere, 2 replays, on-line archive.

= 460.000 Media contacts per episode

21


https://www.ceskatelevize.cz/porady/1096911352-objektiv/222411030401009/

Press conference — WINTER 2022/2023. Switzoriand.

= 10. 10. 2022, Prague
= Press conference for Winter 2022/2023 with active

participation of Pilatus-Bahnen AG and EDA
representatives at place.

= Content: ST campaigns (Nature Spa, GTToS,
100% Women, Swisstainable) + 40 winter news +
15 minutes presentation slot for EDA + 15 minutes
presentation slot for Pilatus.

= Special web page with all content for download
HERE.

= 22 participants

22


https://mojesvycarsko.com/clanek/1803-tiskova-konference-zima-2022-2023
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Sales calls Pilatus-Bahnen AG in Prague. Switzerland.

= 11.10. 2022

= Sales calls meetings with 3 TO's
(Axamit Travel, CK Akord and
EliteVoyage) organized of Manuela
Blapp, new contact person of
Pilatus-Bahnen AG for Czech
market.

=3 TO's, 6 TO's representatives

23
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Future activities. Switzerland.

= Business Plans with TO’s — winter offers
= Influencer trip to Davos in December

= Online activities promoting winter

= ST wall calendar

Potrzebuje
Szwajcarii.

MojaSzwajcaria.pl AY SWISS e vesrmm 3

25
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KMM: influencer trip with LGBT+ focus. Switzerland.

19th — 28th August

Female couple’s trip to Switzerland
with video support, 4 pax
@way.of.blonde and @maschines
Focus on GTToS

9 days in Switzerland, travelling by
train, visiting cities, hiking
Instagram, TikTok and Facebook
activities — reach 3'920'000

Youtube video 13’000 views
www.youtube.com/watch?v=YEqWO0-

dKLjY



http://www.youtube.com/watch?v=YEqW0-dKLjY

KMM: eGToS by influencers Marcin and Ada. Switzerland.

= 2 pax, 25t — 30t August

= Marcin @marcinkvcinski and
Ada @lenarczyk.a from the
Viog 646

= Online SoMe (IG) activities of
participants

= Cooperation with Europcar

= Instagram and TikTok activities
= Reach over 920°000

27



KMM: hiking photographers trip. Switzerland.

= 5 pax
= 29t August — 2"d September
= Active hikers and photographers

. | /3‘ .

2
= Pilatus and Kandersteg Adelboden i :
Lenk region

N S P— ; : 'f =
= Hiking and photo shooting --. s s
- Posts during and after return ~ 2K
= Reach of 790’000 —

28



= [ pax

= 15th — 18th September

= Central Switzerland: Lucerne, Rigi
and Stanserhorn

= Contest winners travelling with video
support from daily Gazeta Wyborcza

= Content published on spot via SoMe

= 2 X videos for wyborcza.pl

= Figures tbd.
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KMM: trail running activities in Engelberg. Switzerland.
‘ ““"'”",'“I."’

= 3 pax, 21st — 24th September

= “Cirque Series” run for the first time in
Europe - in Engelberg

= Cross SoMe activites with the Polish
trail run “PUT — Pogorze Ultra Trail” .. P

- 1 running influencer, 1 winner of PUT (L) o BT
and 1 influencer/photographer

= Content during and after return
published in SoMe (Instagram of
participants and running society)

= Reach: around 350°000

. | SERIES| .



= 9 pax incl. Polish brand ambassadors
— runners, trail runners

= 220 — 27t September

= Visit in ON-running premises in Zurich

= Run the Swiss City - Zurich

= Trail Running in Engadin, 4 days

= Cooperation with Eurotrek

= SoMe activites on participants and
ON-running channels in Poland

31



Madame Edith jest w miejscowosci G
25 wrzednia 0 1618 - @

" bre - cudne miasteczko z zamkiem na g
Tos™ parnia stynnego sera. Co za wspaniaty diae

= 5 pax, 231 — 27t September P

= Travel, lifestyle and food bloggers n:"w;o«:k;

= Culinary and biking mix

= Fribourg Region

= Cheese and chocolate

= Cooperation with Eurotrek

= Instagram, posts, Facebook and T
blog communication during and -
after return

= Estimated reach so far 1'400°000




= 29th September — 2" October N il g

y Srwajcarzy zawdzigczajy dynig.
\ Spopularyzowalo |3 to miejsce 25 lat temu.
\ Drif uprawin sig jej tu ponad 30 rodzajéw

= Participation of PL blogger
@Rozkoszny with 289°000 followers &
on |G and well know in culinary world Sy

» Instastories during the trip with reach g
of 1'360°000

= Interesting facts and links in the
stories, saved for further views

<

gaceltte
L




KMM: photographers trip in Ticino. Switzerland.

= 6 pax, 2"d — 9th October
= Focus on Ticino: city, valley and
mountains

= NG associated photographer as
guide

= Content used in SoMe on spot, after
return and also during different
events after return

= Sponsored posts after return

- Reach so far 970°000 L

Jesien w peini @
© MONTE 8k




KAM: Middle European Workshop in Murren. Switzerland.

= 28th September — 2nd October

= 23 KAM from Poland

= Participants from Czech
Republic

= Hosted by Schilthorn
Cableways, our market partner

= 1 day networking with Swiss
partners

= Post Convention Tours

35
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Campaigning & Activ.: Margaret on eGToS. Switzerland.

= Singer, composer, music awards winner
= Active on Instagram (824’000 followers,
TikTok 542’000) ‘
= |n cooperation with Agora — publishing oo (L 1
house and events organiser | o
= Content gathered during her trip on
eGToS in June used at festivals (2 big
events, 40’000 participants total)

| 4
| :
| |
| Y

(B |

= "l:r::;?:l,\):uz‘nu > 8 : ‘r AL
= Live and online streeming, audience AUy S S
15000 ‘A |

ol — "

J ::-'}K .
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LI <
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[ Potrzehy !

= ST branding
= FB activites: 410000

36



2 pages advertorial in a weekly
magazine Polityka
September 21st issue

polityka.pl

Focus on Pilatus
Circulation: 130'000, reach
470°000

ontent published also online on
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Campaigning & Activ.: article in ULTRA. Switzerland.

= Magazine for runners — ULTRA

= Bi-monthly, edition Sept/Oct

= Focus on event ,Crossing Switzerland”
and Via Alpina

= 8 pages advertorial written from the
participants’ perspective — one of the
editors took part and finished the race!

= Followed by podcast promoting the
issue

= 8’000 copies

= Online activities in SoMe

38
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= Digital campaign iy, Vs

= Focus on GToS e
WS> otrz_ebu!f;

= 28th August — 30th September S &wajcaril.

- Mailing 7 ' :

= Display creations

= Qur eGuide Grand Tour and our R,
application promoted e

. Vldeo e P(;tl'zeblli(;

- wyjatkowych

" ReaCh 3,200’000 . miejsc.

___b . g
. '2*’ 3
p 1 Potrzebuje
P = SZWAJCAaPiL.
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Campaigning & Activ.: branding with wyborcza.pl. swizerans.

= Branding weekend on
wyborcza.pl

= 16th — 17th September

= Focus on autumn in Switzerland

= Link to our autumn MyS landing

page
= Reach: 1’850°000, 5’000 clicks

Potrzebult; |eS|ennych barw

i3] -
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‘ FOW '- " = & |
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Srwajcaria
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Campaigning & Activ.: online with wyborcza.pl.  switzertana.

= Content created during visit in
Central Switzerland in September

= 2 videos published on
wyborcza.pl

= Picture galery with 27 shots and

short comments published photos
= https://wyborcza.pl/10,82983,28982708, lekcja-jodlowania-z-

widokiem-na-jezioro-czterech-kantonow-co.html
= https://wyborcza.pl/10,82983,29015617 .fondue-szkockie-
krowy-i-noc-za-kratkami-subiektywny-przewodnik.html

41
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Campaigning & Activ.: activities promoting STP.  switzertanc.

@ Sawalcaria, (PL - Polish) @ Srwsjcaria. (PL - Pelish) ©

o

= 19th September — 30t October e )
- Autumn promotion S
4-days STP _ vt

Paid posts
B2C, media and trade W
newsletter o s,,..;_j:;;i;::[l |
Organic posts on our FB page e e
Reach over 500'000 so far

Speciing promocis na d-deiowy bilet Swins Travel Pass! Odirywarie Srwaicari pociggem,
dtobusem, 3 mode statidem? Usigdd wygodne | rozkoszy sig widokamy 8@ . Promecyna
Cena na 2akup Bty do 31 paddziemica. Podedl nalely odbyt w Cigou 6 muesigey.

Saczegoty promoc: hit

Swiss Travel Pass.

Te| jesieni po raz kolejny startuje promocja
biletu Swiss Travel Pass (STP). Od 19
wrzednia do 31 pazdziemika 4-dniowy STP
bedzie mozna kupié w nizsze|, promocyjnej
cenie. Trzeba go wykorzystaé do 6 miesigpcy
od zakupu (najpdzniej do 23 kwietnia),
Jesier, zima | wyjatkowa wiosna czekajg!

Issuu.com

Grand Train Tour of Download g
Swtzerand

oo % Ewa Lisie.. 98 comments 123 shares
42



Camp. & Activ.: SoMe activities ST FB.

. . . @ %zwajcaria. (PL - Polish)
= Paid campaign for Pilatus i |
Czy wiesz, ze na Pilatusie nazywanym Gérg
- S e pte m be r Smoka znajdziesz szlaki o réznych ...see more

= Content promoted
= Hiking and perfect views
= Impressions almost 1'200°000

Czy wiesz, ze na Pilatusie nazywanym
Gorg Smoka znajdziesz szlaki o réznych
poziomach trudnoéci? Zaréwno te idealne
dla senioréw czy rodzin z dzieémi, jak | dia
aktywnych podréznikéw oraz blegaczy
trailowych. Wycieczka na Pilatus to
fascynujgca podréz, kiéra mozna polaczy¢é
z noclegiem w hotelu na wysokoscl... More

O O ® Monika De.. 36 comments 25 shares

@ Like D Comment £ Share
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Camp. & Activ.. SoMe activities ST FB. Switzerland.

= Posts promoted on our ST
Facebook page

= September — October

= Different autumn topic, video,
GTToS

= Average monthly reach 800°000

Szwajcaria. (PL - Polish
@ Szwajcana. (PL - Polish) @ zs‘n ( e .. X
Sponsored

Odwiedz Szwajcari¢ jesienig. Oblane zlotymi
promieniami stonca kolorowe doliny, w tle
szwajcarskie ikony. Magiczny ..5€e more

Promogja- ¥
Swiss Travel Pass.

Skorzystay teraz 26 it ng Swiss Trave! P

. Potrzebujg¢
Switzerland Travel & Vacation | Switzerland... Szwaicarii!

4-dniowy bllet @sz'.km.(pL.pou'h)o g 300 i@ Lidia Drzewi.. 16 comments 1 share

k',.
@ Szwajcaria. (PL - Polish) @ ..

Swietne szlaki na wedréwki, pyszne regionalne
jedzenie i degustacja szwajcarskich win. A to
wszystko w magiczne| jesienne) see more Ea8em mors

Gdzie szukad najpigkniejszych zakatkow w
Szwajcarii? Oczywiscie na trasie Grand Train
o O Tonsa I Tour of Switzerland. see more

Issuu com
Grand Train Tour of Download
Switzerland

© O & Ewa Lisie.. 98 comments 123 shares

oY Uke

(O Comment £ Share
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@
Recovery: OOH. | need a roadtrip. Switzerland.

= Date: 1JUN-200CT

= 11presences in KSA (Jeddah and
Riyadh)

= 3presences on Sheikh Zayed Road
in Dubai. One of the billboards
stayed much longer than originally
planned.

= Total contacts: 244,07MIO

= Partner: Ticino, Vaud, Lucerne,
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KAM: Jeddah FAM Trip. Switzerland.

01-09 OCT

8 travel agents from Jeddah

In cooperation with Etihad Airways
Partners: Lucerne, Zurich, Geneva,
Interlaken

E CREDn
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Switzerland.

Campaigning: Sayidaty Health Editorial.

= October.

= Feature about Health Tourism in
Switzerland in SayidatyContacts:
375000

= Monthly published Arabic magazine
for women

= Distributed in the entire Middle East,
North Africa, Europe, and America

= Partner: GRF, Vaud

93

| sayidaty.net
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KMM: Gulf Business Swisstainable Feature.

= 260CT

= Feature in Gulf Business about
wisstainable Tourism in
witzerland

= Weekly published magazine base

in Dubai for the GCC region
= Contacts: 77°000
= Partner: STS, GRF

Switzerland: Focused
on sustainable tourism

WE LOOK AT HOW THE COUNTRY'S SWISSTAINABLE
STRATEGY IS SHAPING ITS TOURISM SECTOR

World Tourism and Travel
Council report, published in
September 2020, forecasted
that sustainability would be
among the key trends that would play a
decisive role in destination choices in the

future. Two years later and post Covid-19,
this trend has only grown in significance,
as the world continues to align itself with

quifbusiness.com

a net zero future and a renewed vigour
for travel.

With sustainability driving the coun-
try’s agenda for decades, Switzerland has
beena h of cli i
The country is on track to meet the United
Nations 2030 Sustainable Development
Goals and has announced it will reduce its
net carbon emissions to zero by 2050.

AWAY OF LIFE
Sustainability has been shaping the country
for decades, be it through the predominant.
use of hydroelectric power — more than 70
per cent of the country’s power comes from
renewable energy sources. The high annual
rainfall and topography have also helped
support this strategy.

The Swiss also have high levels of eco-
consciousness, most likely because of the
country’s beautiful mountains, verdant
landscapes, and natural beauty.

In fact, to maintain pollution and carbon
emissions, cities such as Zermatt have a

Lifestyle / Tourism
free policy as d in resorts such

as Melchsee-Frutt, Blatten-Belalp, Miirren,
‘Wengen, Saas-Fee, Bettermalp, Rigi, Stoos,
Braunwald and Riederalp.

Switzerland is also one of the world’s lead-
i i itcomesto i
‘'waste management, with almost 90 per cent
of PET bottles being put to new use.

These factors underpin Switzerland’s

inability strategy: Swisstail

which has had a significant impact on its
approach to tourism.

BEING SWISSTAINABLE

isstai is all about
visitors to get up close to nature and expe-
rience the local culture and surroundings
in an authentic way while delving deeper
into the culture and nature of Switzerland
as they enjoy local products.

To facilitate, encourage and promote

is open to all Swiss tourism operators
— whether the business already has sus-
tainability certification or is just setting out
on this path. Service providers can reach
different levels — there are three — of the
programme depending on their involve-
ment and initiatives, waste management,
housekeeping measures, and the use of
local products and resources, within the
hotel or establishment.

More than 1,200 tourism service provid-
ers have already joined the Swisstainable
programme, with many more expected to
enroll within the next months.

The Swiss hospitality sector is also con-
tributing to encouraging sustainability,
with hotels and resorts actively joining
the Swisstainable programme.

These steps are key to aligning the travel
and tourism, and hospitality industries
with Switzerland’s overall goal to adopt
sustainability across all sectors. @

el

November2022 45

Switzerland.
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KAM: Wedding Convention Switzerland. Switzerland.

= 02-06 OCT

= FAM Trip with wedding planners
from all over the world

= 2 Participants from GCC.: Stefanie
Heller (JAM Weddings), Rasha
Badran (Purple Chair)

= Partners: Lucerne, Ticino, Zurich
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SE — The Bunch - Movie of the year.

skimanguy
“ Annecy

= ST Nordics sponsored the Swedish sKi
community « The Bunch» that spent last winter
season in the Swiss alps producing the ski
movie, «Many Fantasies Later» to be released
on December 7th

= The Bunch won the «ski movie of the year»
award at High Five Festival in October in Annecy
They will present their work at ST Winter Launch

= Switzerland Tourism logo in movie + naming of
visited destination: Engelberg, Andermatt,
Grimentz-Zinal, Crans-Montana

= |G + TikTok total 193K followers
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Switzerland.
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SE - Zermatt Meet Up x KOandO SW.tzé,;‘.and.

Zermatt/Zermatt Bergbahnen

= Skiers meet-up for high-end clients of TO
Konfido and members of the ski community
Skier’s Accredited on October 18t

= Interactive evening at the Ambassador’s
residence where guests learned about the
latest news of the destination in a playful way
and tested ski apparel and safety equipment
from Mountain Studio and Mammut

= 60 hand-picked guests of which some
departed for Zermatt the morning after the
event together with Konfido and the
destination representatives

MAMMI.I'I'“
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NO - Fri Flyt Film Tour. Switzerland.

Andermatt.

= ST on location at Fri Flyt Film Tour in Oslo,
October 06. The tour has shown the best
ski movies every year since 1998.

= 20 locations all over Norway for a total of
4600 visitors, many shows were sold out.

= Andermatt featured as destination sponsor.

Activation:

= 30 sec commercial movie

= FB competition on Fri Flyt's FB page

= Viewing «kMom’s Turns» Film that was
produced in Andermatt last winter.
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DK - Media partnership Berlingske. Switzerland.,

Basel

= Media partnership with Berlingske.

= Timing: Published Sep 9t

= Topic: “15 things to discover in art town Basel”
= Link to article: https://bit.ly/3rYwiPx

Result:
= Impressions: 1'490'643

= Readings: 5745 (15% over target)
= CTR: 0,38%
= Qutbound link: 333
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https://bit.ly/3rYwiPx

SE - Media partnership Bicycling

100% Women Bike 2023

Media partnership with Bicycling, the
leading MTB magazine in Sweden.
2 pages advertorial + 1
corresponding digital native
featuring Ida Jansson and launching
the 100% women camapaign 2023.
Destination featured: Davos Klosters

v
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Switzerland.

- MED SIKTE PR FRAMTID

Ida Jansson blev juniorvirldsmistare

i XCO 2016, men har sedan dess lagt
tiviandet pa hyllan. | stillet har hon
fokuserat mer p att njuta av cykling-
en. Hiir berittar Ida om en av hennes
favoritplatser for att géra just det:
Davos i Schweiz.
L dpeobpoiad-vodssed e PO
Det ie kanske et av Eueopas bists om
.nmu...& T
som Engadin, Lenserheide och

Ana«ha.m.aklwbm Hirir bergen
higa, dslarma linga och cyklingen strsagen. Har
bictat an el [ e s

singelracks. En nnan lite mer exponcrad historia
‘Charbachborn som har bide skina up-trails med alle
i vackra vyer och lte liskiga "o all-zones” tll

Har du nigon hsjdpunkt du il dela med dig av? - =
=Dt v bll ch v b ol sdan ockang 3
n virmde fortfarande och trots at " 4 100% Women goes Cycling

P! i morgonea. S
mm.ﬂ. hapd: s kiypaade s ac et ma(uh
L Bowerailta sig hela

.na. il e fong l.,m var i, g.k. s « f 2 p 100% Women & ect inath frin Switzeriand

M usikeen likasi. Vi skeattade bokstavligen bela vigen 5 A ’ o Toursm dir man villskapa mer giripower inom.

frin topp tll dal. Sadant bi man med sig, det i helt p ueomhussporter. Tanken B att ge kvimior mer
Klart cet v mina bista cykelminnen. Det lstiga i att ' R - uppmBrksamhet, synighet och insgiration t

| jag intc cns minns cxakt vas vi var, for alle Byt liksom. stz sig ueanfor sin komforezon och ge sgut

ihop och ir si otroligt vackert  typ hela tiden. & 2 . " A nya Bventyr. De senaste &ren har Schweiz
. Satsat mycket p utomhussporter, frimst uppe
Vad i det bista med stigarna | Davos? ¢ 3 I bergen, men nu kommer man satsa hek ph
- Personligen gillr jag veekligen naturliga och utma- o g cyking, i ata dess former: Al frin en simpel tur
’ g = o elcykel lings nigon av de vackra floderna tl
P fundor dar man tar landsuigscykein over ndgot
kan dessutom njuta lika mycket att utsikten sorn leden. av de lkoniska passen eler heldagar pb moun-
¥ - tinbie | ndgot av bergmassiven, ph flowigast-
Vad tycker du om Sz som cykelland? i A g gar absokt varldsklass. Férutom erbyudanden
4 4 £ : iktade specifi mot kinnor och en starkare
community med speciika tours kommer det
mmmmm o Suen dyka upp lopp och tvingar for kvinnor.
ut yuvlral{mum iundlar m« bux om att ahn 4 . ' 5 - riand.com/women

B it utan ven om i

stigarna — det har med ate g mgm
ligen. Sedan miste jag lyfta den enoema vari
ot e kg sl Bl oot o man it

] oybarire llr llbae yteerta virkdeli
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SE - Top media result Bicycling. Switzerland.

Ticino
= 7 pages article + cover in Bicycling VINTEfY&{fﬂfﬂﬂﬁR Uy ETLAN
#7. October issue featuring MTB in Bw Gllng
Ticino. | ot B
- The article is based on a presstrip o
from August when editor in chief .
Daniel Breece visited the region. T}::z:;” e A
il

SCOR 4060

" TIGINO

SCHWEIZISK STIGGYKLING
’’’’’’’’ MED ITALIENSKT STROSSEL

88467
uuuuuuuu
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Xiaohongshu Campaign. Switzerland.

®

Date: 19.9 - 31.10 POrT. I R
Market: China [

BFARTBInL, MERL, BLmt, +

Partner: Key partners caimano roromes heraco GUED &
What: XHS paid campaign with
CPC, content, raffles, vidoes etfc.

HERRM | FmLE— W& App | Grand Train
"X ERAR" i Tour Switzerland
BT

g el SHHRS, BNZAR—MRERT!
v sl EOAUNIEN], REERKERXLRENAR

: Y EE A ‘ 3= ><tH =5 a5 1173 |
Bt | 19EEAANE RESH+ | RETH, EHIRERF, %, FEARMPEWEIFK
(1) BB 498 N E

" . ‘ 881 {249 @1087
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Klook Campaign. Switzerland.

Date: 19.9 — 31.10

. mariohau_ 2h

Partner: STS -1°C
Market: Taiwan, Hong Kong

What: Influencer Trip, paid
collaboration with Klook in Taiwan

and Hong Kong

P a2l * 90SEHMAALEETA
BEMTETR —RET_ian
mER 7’ N -
#r * S00SENMERIALS
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Culture Destination Switzerland Switzerland.

Zurich Livestreaming ZalArt.

= 130ct 20:00 — 21:00

= 100’22 viewers

= 10 minutes art tour videos

= Walking livestreaming by hoster
Yunlong, visual artist Xu Ying

= New highlights: tourism poster
gallery, WOW museum, Niki
exhibition, Limmat River walking

p A
o FFI

tour visiting galleries ® sl

ﬂﬁiﬁﬁﬁl
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Culture Destination Switzerland Switzerland,

Geneva Livestreaming ZaiArt.

= 270ct 20:00 — 21:00

= 20 minutes art tour videos by
Yunlong

= Walking livestreaming by hoster
Yunlong, artist Chu Xiao

= New highlights: Ariana Museum,
Geneva street art, river Rhone &
river Arve etc
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Culture Destination Switzerland Switzerland.

AMOS mini Exhibition.

= 30Sep — 310ct @ Guomao Swiss
Art Café

= Selected AMOS photos
= Total visitors number TBA
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Culture Destination Switzerland
Art Tour Roadshow Beljing.

= 14:00 — 16:30 280ct at Guomao Swiss

Art Café

= 50 guests of Swiss Nobleness Academy,
media/KOL etc

= Speech Swiss Embassy + ST

= ST introduction and PPT of culture

destinations

Zurich/Basel/Geneva/Vaud/Ticino/Luzer
n, and AMOS

= Art experience, afternoon tea workshop
and performances

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrr
WL ZAEMERATELREZATES

INVITATION
B /15 /K

Date & Time / B[d]

Friday, October 28, 2022
2022 10A28H (BH)
14:00-16:30

Location / iR

Choo Noble @ China World Mall
ZAENRIOIMNEFE RS

Partner / &174
Switzerland Tourism
I EERIREE

Ny 0 5
S+ N
pic i AA
Swiss Nobleness
. AR ACADEMY

w
\’ﬁif
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Switzerland.
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ST Travel TV 2022: LAAX/C

= Fliggy travel TV On 14th October e Tl
2022 e, 20 ARRENAY
= Guest Speaker LAAX + DDK o e o '
- No. of Audiences: 8,059 = (B il
« STC shop page visitors from live i S

V.rlig ‘ .

streaming: 17,805 g N
* S ¢ WS
= STC shop page view from live ; e

streaming: 48,726

S| mremsEREE W LW
o | B2 SN ZIR- T L DAVOSIE K T
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Public Promotion: Autumn campaign offline
event.

"?J-" E_E]__J
..::.U_a_.
vl e
—/ My ]f_/ =F

Beijing Farm on 29th October
30 Families

Beijing Farm on 30th October
15 Garden owners

Q) HERBAEEREED

BiE: 2022 £ 10 29 B EHIX
R RiFERE

Fepbi =N
13:00-14:00 BEE, $&RITH, SWEB
14:00 BWERENE + BN + ETFR
14:30-15:30 TEEASI/E

*H: BTEREES
HFRISZHF: Swissmooh I & KihFE <

Q WM B EERIAEDD:
Farm & Garden

BYiE): 2022 £ 10 B30 B 2HH
MR SELE RKiFEE

BT
13:00-14:00 %%, AHEN, ENHLTEABRRE

14:00-14:30 HEKEDE + BETFHR
14:30-15:00 SFEREM, WHIFA

15:00-16:00 7EERIEABIH DIY X o
E: WEERIKER e 0
W HEAKE & XihFE \lv Y/ \ yl
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HKG: Swisstainable Press Trip.

= Organizer: LX and ST HKG

= Date: 17-22 Oct

= Theme: Swisstainable

= Partners: Jungfrau / Interlaken / STS /
Zurich

= Media: included magazine,
newspapers and radio

= Remarks: JFR (Adrian & Wendy)
joined us for pre-departure briefing on
10 Oct
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HKG: Autumn Press Conference. Switzerland.
- Date: 250ct @ Studio 83 { suwrms ¥*

« Theme: Autumn - FA X" [EZ"

= Partners: CG, LX, STS/RE & Jackman

= Media: 15 media (included bloggers/
Freelancer/KOL/Magazine/Newspaper)

= Results: great event with enjoyable
Autumn colorful mood for everyone.
Really impressed journalists by
Autumn sceneries (drawing) and Food
of Switzerland. Already released
several FB posts in the evening.

EREENRERE |, IREERIRY
163(EZETT mEZ2019F 25MEET*
RS TSR ER)

* (B 161.9 % , MTEKRIIRERE 31.4 %)
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KAM: Digital Sales Calls. Switzerland.

= 26-27 Oct

= Swiss Partners:
vLAAX (6 calls)
vGRF (6 calls)

v Zurich (6 calls)

= Total: 18 calls, 11 agents

= Markets involved: NCN, ECN,SCN
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STS Excellence Program mainland promotion.  switzenana.

= Period: Sep — Oct

= Target: registered users of 2021, and TLD

database | Travelink
RASEEDOIY

= Activities&result:
v'Several round email push/wechat groups
push with prize/ lucky draw etc.
v'Build up a wechat study groups with over
223 trade joins.
v Increase 88 certificates during the
campaign.
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Trade webinar — Webinar Oct.

= 25 Oct, monthly webinar course
= GRF / LAAX / Rhb

= Reservation: tbc, Live participants:
tbc
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Switzerland.
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KAM: Qtravel little diplomat offline event. Switzerland.

= Oct 6, Shanghai

= Qtravel organize 10+ students visit
consulate in Shanghai.

= Deputy consul speech

= 20+ partners join workshop

= Focus on education trip promotion

= ST support itinerary content, PPT,
pictures, brochures, video and
giveaway
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KAM: STE Korea 2022.

= Period: 20-21 Oct. 2022
= Venue: Four seasons hotel Seoul

= The largest number of participants after the Covid-19
= Total 221 pax for two days: 159 travel agents,17media and
20 Swiss partners

= Active business exchanges between Swiss partners
and travel agents

= Programs
= 20 Oct.
= Open workshop with travel agents

= One-to-one meetings with key accounts - welcome speech

by Ambassador

= Dinner reception with media & key accounts - 2023 market

trend lecture by guest speaker
= 21 Oct.

= Networking with key accounts in Seoul - visit to The blue

house, Gyeongbok palace, Bukchon hanok village

Switzerland.
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KMM: Korean real trip TV show ‘Battle Trip'. Switzerland.,

= Content:
= Media project with Korea Broadcasting

System for TV variety show ‘Battle Trip’,
shooting a real trip story of the celebrities
exploring the nature of Valais in their unique
traveling style in Switzerland

= Broadcasting detail:

= 2 episodes (60 min each episodes)

= On-air date: Dec 10t 17t 2022
= Expected 7M media contacts

= Trip Period: Sep 27th — Oct 10th, 2022

= Partners:
= Saas-Fee, Zermatt, Leukerbad, Aletch Arena
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KMM — Online ‘Trave

“Travel Voice' is a daily travel
trade online media.

Contacts: 6,600

Pages: 2 pages.

Issued: 16 September 2022.
Report about ST Japan’s STE
B2B workshop and the news
from partners — Jungfrau Railway,
RhB, Zermatt, Schilthorn, topics
of sustainability etc.

| Voice'.

travel

FSARLRAR | EEEE= 2 —2 CIIITED

A1 ABRFEXR. BEARTEOEEN. BHHBXREEDLE
B. RITRFA BRI ERKE

2022409168  #DMO  AYRAFF 7L  £AL ABAHEAE

A ABFREBH, MR TIERD &L BT
ERAPO—IYavTERELIL, IRVIE
AbET, RHSHEBXBPHERHLE L3
®F - HENEB, UBRI100ZORITERE
REMNSML, RI-ATRSHROMBIEBRICH
FICERBMRALE ZBbhi,

A1 ABFBREBAT A PIYEZ—Ir—OFER

RER, "ThEGOYTSAV—HNEBATREY, HERAXRTHOEIZR/RELA
TW3, SEOKBERNZBIC, BXNSORTENEET S EB/HFLICW
EAXY MU,

SBTERBLERY IS4V —4D, COMEHTEATWAHLALEREOY
7 M PHEBETRELRDESHCOVWTHMEN CHBREN B abhl,

A-OyNTRHBERFOBVWR 1Y/ 75393 vKR) ARV 7588,
20205 12BHOA—T VA HBB "PAH— - TVRATL R, 2H#, FHEHB TR, X
BMOTHZ7VYTFLIN D SERREOPA H—KIRETELTMEHTOL
<

PLTADBAGRBOPEESZL—T 1 vy a88F, 20224105298, E#RRR
DREFIHTHXAMRATRICHKET 5, HAXERECLERINTWEZZLTS
WARLZFROIL—bE, PR2FOX— MNLOEETETT EHEL.

F5IC2023FJICIE, YTy hHSIRE38IA—MILD Ty y—KILY - 7L
YIr— NS R; BRT, AF9V7 - Fr TP REFT—TIREBEH
WTEFR T—TNA—LLBPITABINAREE 25,

Switzerland.

T=73vTRBORT

A1 ZDFFE AR BN DID

AERKBAZINLAA AR, A<HSKIRBIX LY —ZUEHRECHATE4L,
BRCHGULEHMRESIN>TEL, IO ROMICEATVWIRHTEZ/OY
I hbEHBD., REZRRBAI /NS N,

A1 ABHBNBIE, BARROYRFFEV T HBTSVE 1R RFTF+ Ty &
FHEL, BARFTOYRATFFEV T NORDEAEMEHICHELTVS, X1
AFFTNRIE; EWENZRIETOS AR, BHRTELROERESIRSKTIL
PEXER. XABMREEIRMO S NI TRE, KITHECHIT T, FBEHFOMD
HARREARET I L DI, TSLIBRABMANOL—TAY FBEEBELT
W3,

FI/OII TR PLFRADON/SIE2—THShBVILMRILYIUEXTER
BA—=T9 x A REEE "V RRILYI—220XX) HETP, 19605 ICHEL -
RITHRBELRL, BERHEXREIXLY-EEORELA LEZERTFHENL, O—
oA OBBROTRXNF—2HALLRBE, PRARCAMLIELY —5—/NZLT
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KMM — Magazine ‘Randonnee’.

= ‘Randonneée’ is the bi-monthly
outdoor magazine.

= Circulation: 50,000 copies.
= Pages: 4 page

= Published: 21 September
2022.

= Report about the joint trail
running camp with ‘On’ shoes,
based in St. Moritz and post
trip in Grindelwald and Zurich.

OAORIALETATRITR 2B
SoEERGIEKYT
242D WUKA
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KMM — Magazine ‘Field Life’. Switzerland.

Piz Nair
EvY 20

‘Fieled Life’ is the quarterly
outdoor magazine.
Circulation: 100,000 copies.
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running camp with ‘On’
shoes, based in St. Moritz.
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KMM — Magazine ‘Skyward’.

‘Skyward’ is the in-flight magazine of
Japan Air Lines.

= Circulation: 4 million copies.
= Pages: 1 page
= Published: 1 October 2022.
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Article about Glacier 3000 and
activities on the glacier.
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KAM — JATA webinar. f % Switzerland.

= Webinar on Switzerland for the AA ABRICETRNT
members of the Japan Association SViLelladi

R4 RABFFRER.
of Travel Agents. SRR,
B a N | SR
= Date: 19 October = nom

= Participants: 279 travel agents A=l PR AT Wk,

= ST presented the latest news from
the key partners and main themes
like Swisstainable.

«2022F12B1MALDLSEY ML—~a >
Y —Z—rUEh BERETIC.

T FPA IV TOEBIIRE.
CRRZPERE TSV R T A—LDEE
KIS TE 2 BETmEZHA.

&, 2FICINZ, 18FEDEER L R
F—=IUSA%HA.

« 7L AT—=I U5 REIMEIE:CHF35

s 2TDIN/ FIFNEFEFN.
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KMM — Kateigaho media trip.

= Media trip with journalists and a
photographer from luxury travel
magazine Kateigaho for the
production of the material for ST
Japan’s luxury traveller campaign.

= 21-29 October

= The trip included St. Gallen, the
Voralpen Express, Jungfrau Joch,
Goldenpass, Montreux and Vevey
and focused on travelling by train.
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Switzerland.
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C&A — SwissRail175 Advertorial Travel magazine switzeran.

RN  T—E) - T w e v G
|

= On the occasion of the 150t Japan
Railway anniversary

= 2 pages advertorial in Tabi-no-Techo
magazine, one of oldest travel
magazines, targeting mainly train
lovers.

= QR code to SwissRail175 special
landing page on MySwitzerland

= Published: 9 September 2022

= Circulation: 105000 copies




C&A — SwissRa

On the occasion of the 150t Japan

Railway anniversary

1 Page Advertorial in the 150t
anniversary Mook (magazine-book),
targeting train lovers.

QR code to SwissRail175 special
landing page on MySwitzerland
Published: 26 September 2022
Circulation: 35°000 copies

11175 Advertorial Train MooK.
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Switzerland.
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C&A — SwissRail175 Shumito Club e-newsletter. switzeriana.

= On the occasion of the 150" Japan
Railway anniversary

= Exclusive E-newsletter by Shumito-
Club (affluent senior social media)

= Link to SwissRail175 landing page on
MySwitzerland with information on
Swiss Travel Pass promotion, RhB
world record attempt, RhB historical
train, 110t anniversary of Jungfrau
Railway

= Contacts: 160'000 recipients

= Date: 24 October 2022
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South East Asia. Switzerland,

€.
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KMM (Singapore) — Nu You. Switzerland.

FROM: SG = TO: ZERMATT/IST/PDINTE DU URN
NAME OF PASSENGER:LING DOH KIN

= 2-page feature

= Partners covered: Zermatt,

= Circulation: 43,000

 Printed readership: 94,600 =

fLéam
L3, BRERYMER ®,
8 EREX LR T L 359 R AL, MEATBH
b » RIS H BN BIMRBE S ERER, B

B ERNENBREERERRN

WEXBERMT HA?
BRIE KIS ARRGHRT, RI20185K DR SRRE G — R T R IER?
Z2019F ). MER, R B X ¥
N BARZHEDN .
BELBREFNEE KT, TS
TIRIZ R BN BT 2

NiRFELELE T REAEER
B8 38 8/\fAZermatt,
BUEFHEA, #HEE

0EoR AR RMB RN
Rift, RERIEAMR I
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Digital (SEA) — GrabAds (Food in Transit). Switzerland.

= Circulation:
= Online readership:
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KMM(Malaysia) — World of Watches magazine  switzertand.

SSSSSSSSSSSSSSSSSSSSSSSSSSSS

Circulations: 30,000
Total: 6 full pages

= Partners: Lake Geneva Region,
Zermatt

:x‘."’-""

PATH OF THE LEGENDS

Discover the beauty of Swiss ancient castles, iconic pop culture
and celebrated Swiss specialities in M and Zurich.
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KMM(Malaysia) — KwongWah Jit Poh Press Switzerland.

A \ oo
Circulations: 100,000 HIKIE BIEDHREAD i
Total: 1 full page /R 358 GEER

= Partners: Schilthorn, Bern, Zurich

BAMREERTERRIE, THAG T —EEEKEMurrenfF EEP—X, BEFHEE"XLAE",
LR —RAREEHLIL, BREEIE".

HIINRIFENIEHRIE T REES—REHFMARESORE/NMERE, BIHE—EE 00755/
ES:NES
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Online — Swiss Embassy MY SoMe. Switzerland.

Embassy of Switzerland in Malaysia Emb § Switzerland in Mal .
Published by Lyn Loh @ - September 25 at 10:01 AM - @ mbassy,ol switzerfanc:in.Majaysia
Published by Lyn Loh @ - October 1at 10:30 AM - @
When the leaves turn golden, the cows return from their Alpine pastures and seasonal

specialities grace the tables, it can only mean one thing: autumn has arrived.%¢
Discover one of Switzerland’s most colourful seasons
#IneedSwitzerland #inlovewithswitzerland

/ Today, let's celebrate #WorldVegetarianDay!

) Today, the vegetables are the star of the show.
@ Today, let's think about sustainable gastronomy!
<> For more veggie lifestyle inspiration

e -

MYSWITZERLAND.COM
Autumn: holidays and excursions | Switzerland Tourism
Experience autumn in Switzerland in all its colourful glory.

MYSWITZERLAND.COM
Swisstainable Veggie Day | Switzerland Tourism
On 1 October 2022, it will be the official World Vegetarian Day — and when we will be cel...

See insights Boost post See insights Boost post

o 22 1 Share QO 23 7 Comments 4 Shares

o) Like () Comment /> Share o Like (D Comment £> Share
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STS — Biker gathering with Kuoni + EU Holidays  switzeriana.

p——

4
[

= Date: 90ct 2022

= Market: SG

= Target: Engage special interest group Bikers
community in Singapore, plan for biking + train trip »
in Apr 2023, >45 bikers attended the morning :
event with Kouni Mr Reto giving a briefing

= Goal: >20 STP through Kuoni SG for this biker +
train trip

= Partners: Kuoni SG, EU Holidays SG
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STS — STC/Sedunia winter campaign Switzerland.

O

o
=

Date: 10ct - 31Dec 2022 WINTER'S CHARMS : RMS00 Airfare Rebate | 1 2 ibrss¥. A I
Market: MY i

Target: Drive online awareness of STP

& GTToS winter offerings, push

STP sales, build sales pipelines for Sedunia Travel
Goal: >50k impressions in MY, push >30 STP sales

Partners: Sedunia MY, STC 7D6N Grand Train Tour of Switzerland
Winter Magic

Country: Switzerland | City: Interlaken, St.Moritz,
Zermatt

Pl ¥ o) i / | 4 v
W 3 *" Switzerland. .
WISS rave ? s 4 by train, bus and boat. 2to Go Winter's Charms
O n S al d : B R Ny @ Booking Period: from Now till April 24,2023

@ Travel Period: from December 10, 2022 till April 24,2023

7D

\\ Get your discounted SVJISS Travel Pass now
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30
STS — Winter & 4Days STP Newsletters Switzerland.

> STS B2B Platform > Grand Train Tour > MySwitzerland.com/winter

= Date: 18 & 23 Oct 2022

= Market: SEA

= Target: Communicate STS winter news, including
new GoldenPass Express launching on 11Dec,
Rhatiche Bahn's world record attempt for the
longest passenger train, resumption of service for
Apres ski train between Andermatt and Disentis

= Goal: Promote STP and GTToS offerings, highlight , |
RhB's world longest train record setting, launch of Swiss Travel System welcomes you this winter.
new GPX, Aprés ski train etc, >50 STP sales Bsave] gt sereiic g Suzafisnd

- Refresh and expand existing database Switzerland is open and ready to welcome international viitors this winter. Are you ready for

a winter filled with many exciting highlights?

The brand-new GoldenPass Express will begin operations from 11 Dec 2022 and takes trav-
ellers straight from Interlaken to Montreux, and vice versa. It features a Prestige Class cabin
and a new culinary concept onboard.
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STS — Meeting with Klook SG Switzertand.

= Date: 210ct 2022

= Market: SEA

= Target: Review ongoing Autumn 4Days STP
promo, preliminary discussions on plans for 2023

= Goal: >500 STP through Klook SG TH every
month, activation of Klook MY PH ID for 2023

= Partners: Rail Europe Asia Pacific, Klook SEA
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STS — Meeting with Pacific World Travel MY Switzerland.

AL \B
AN »

= Date: 210ct 2022

= Market: MY

= Target: Finalize Trade Presentation and Lunch
events 7Dec in KUL and 8Dec in JHB, preliminary
discussions on plans for 2023

= Goal: >100 STP through PWT, activate PWT sub
agencies for 2023

= Partners: Rail Europe Asia Pacific, Pacific World
Travel MY
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STS — Market Development Tour Switzerland.

e

= Date: 23-290ct 2022

= Market: PH, VN, MY, ID

= Focus: Manila, Saigon, Penang, Surabaya

= Target: Drive awareness and sales traction of STP
from second tier markets, assess potential partners
who may have desire and capability to expand
sales channels

= Goal: Promote STP and GTToS offerings, >50 STP
sales ] T

- Partners: ST/STS o
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STS — Klook SG Travel Festival

= Date: 29-300ct 2022

= Market: SG TH

= Target: Presentation to consumers to raise
awareness of Autumn in Switzerland, highlight
Grand Train Tour and STP offerings,
motivate Klook SG TH for final push on the
4Days STP promo

= Goal: >100 STP sales during 2 days consumer
events in SG and TH

= Partners: ST/STS, Klook SG TH
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STS — Swiss Records Media Trip

= Date: 23-290ct 2022

= Market: MY

= Target: Drive online awareness of STS
offerings via travel review websites e.g.
Rileklah.com, Locco.com.my,
GayaTravel.com.my to promote STP and GTToS

= Goal: >300k Malaysian Muslim readers in MY,
push STP sales

= Partners: Verkehrshaus, Lake Lucerne
Navigation, Pilatus, Stanserhorn, Rigi, Davos
Klosers, Glacier Express, Bernina Express, Chur
Tourism, Luzern Tourism, St Moritz Tourism

29. Oktober 2022

Langster Reisezu
auf UNESCO Welterbestr
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SCIB SEA Carried Out Business Meetings. Switzerland.

Market: Indonesia, Malaysia, Thailand JQ, |

ITL|g Ll

Corporate : Incentives

Period: October 2022

Carried out in CH : 20 incentives

Grand Total Overnights: 4’526

Grand Total Turnover: CHF 1,507,158
Destination: Zurich, Lucerne, Rigi, Bern,
Gstaad, Interlaken, Grindelwald, Lausanne,
Montreux, Geneva, Zermatt, Lugano.
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SEA Market Development Tour 2022.

= Date: 23-29 October 2022

= Market: PH, VN, MY, ID, total
250+ participants

= Cities: Manila, Ho Chi Minh City , Penang,
Surabaya

= Partners: 15 Swiss partners

= Total 8 events of Swiss products workshops
and Business dinner receptions

Switzerland.
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Manila Antenna Opening Evening. Switzerland.
= Date: 24 October 2022 at Grand Hyatt BGC
= Market: Philippines
= Participants: Embassy VIP guests, 15 Swiss

Partners, Media, and Travel Trade
= Presence of the Ambassador of Switzerland

to the Philippines and his opening speech
= ST Presence: Simon Bosshart, Batiste Pilet,

Matthew Yabut, Thanchanok Nuammano
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KMM (Thailand) — Anywhere Magazine. Switzerland.

= 6-articles feature

= Partners covered: Vaud, Schilthorn
JF, Zurich, STS

= Circulation: 40,000+

= Links:

= GoldenPassLine

= Lavaux

= Schilthorn

= Jungfrau

= Zurich

= The Villars Palace

anywhare

HNIIYNFINVDALIN1TAEDT U
(Top View from Schilthorn)

aasaiuaIfonkModURNoadIENIuUHAIBUS:INA 10U

oLt T 1‘7‘]' = HéwmwoIn3UglsudnrionngaciunAudunilungsay
nadenw ladcgengigaoenausiagosa
Veyey-Lavaux - SO (ungfraujoch) Rilaadiuninasaosu (Klein
p 7 g b 7 5 .

Matterhorn) G28ISSSUIGIANIANUAN YoISD0FAS

R 5 \ P 2 @a mLeﬁﬂj‘r{,L @Iu’ ﬂf‘ -

asu (Schilthorn) AldsuidaniiOuanmueuassods
oghJRuauauad 007 MmA On Her Majesty’s Secret

Service

TRAVEL IDEA: 5130 Bulou i Vevey-Lavaux (61U
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https://l.facebook.com/l.php?u=https%3A%2F%2Fbit.ly%2F3EtPWdz%3Ffbclid%3DIwAR1skUuR0URkAS7Ncc6cb51yIhQeA6NzXicKCnfYD9-j4VpYJfdUh5nEvOE&h=AT1SwxnbAzir7FoAGvdgE-KmSYahS-uxpFp6QvBIUoZzLFvj6DUmQn4TF-wib878Cuxo9J7QHz3FNabRiACPNGjMKai5tzedGTTFhlXpOGROvvVOEdrGEJTP57PoQowtMfHhP-Jnc6Rynyua2w&__tn__=-UK*F&c%5b0%5d=AT2zBtUQIjngv9WT8uS-Jb-KjPGouGbVYeTZQhlK1ZFQaHTimWjhYHou-ILxmRp6vrumPIB8droz0FyESb2mFrAz7v0sll3vqU1KHDwUEZE0EWGh7snDnp2OeMm1l62rxYu8qXs0m5pSo4RP_L23VqawLGTWoeuo3rb9eJzVFbPrwfe92F8gZI2bJzcULV362NU0Zdtxhco-
https://www.anywheremagazine.com/%E0%B8%8A%E0%B8%A1%E0%B8%A7-%E0%B8%A7-%E0%B8%8A-%E0%B8%A1%E0%B9%84%E0%B8%A7%E0%B8%99-%E0%B8%97-vevey-%E0%B9%81%E0%B8%A5%E0%B8%B0-lavaux-%E0%B8%AA%E0%B8%A7-%E0%B8%95%E0%B9%80
https://www.anywheremagazine.com/top-view-from-schilthorn
https://www.anywheremagazine.com/7-%E0%B8%9B%E0%B8%A3%E0%B8%B0%E0%B8%AA%E0%B8%9A%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%93-%E0%B8%97-%E0%B8%84%E0%B8%A7%E0%B8%A3%E0%B9%84%E0%B8%94-%E0%B8%97%E0%B8%B3%E0%B9%83%E0%B8%99-grindelwald
https://anywhere-travels.com/travel-ideas/%E0%B8%8B%E0%B8%B9%E0%B8%A3%E0%B8%B4%E0%B8%84+%E0%B8%A7%E0%B8%B4%E0%B8%96%E0%B8%B5%E0%B8%8A%E0%B8%B5%E0%B8%A7%E0%B8%B4%E0%B8%95%E0%B9%81%E0%B8%AB%E0%B9%88%E0%B8%87%E0%B8%AA%E0%B8%A7%E0%B8%B4%E0%B8%AA/12
https://www.anywheremagazine.com/the-villars-palace

KMM (Thailand)

3-articles featured in October
Circulations: 50,000, contacts: 150,000
Partners and links:

Vaud

Schilthorn
Jungfrau

— Travel Around the World.
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Switzerland.

104


https://www.travelaroundtheworld-mag.com/travel/swiss-montreux/?fbclid=IwAR0Hc-Mb4lahbjAiEHrFTn3weL3t8KBg8AcIVfIsAPQGEcByuwwfn-FlzWY
https://www.travelaroundtheworld-mag.com/travel/swiss-schilthorn/
https://www.travelaroundtheworld-mag.com/travel/swiss-jungfrau/

KMM/Online (Thailand) — Checklist Switzeriand.

4 YouTube videos featured in October
Reach: >150,000

Contacts: 22.7K on YouTube

Link: Checklist YouTube

Partners: STS, MRAG, Vaud, Schilthorn

Wigysau Tan CHECKLIST
22.7K subscribers

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT G

Uploads v = SORTBY

\figSwiss Summer 2022 EP \ignSwiss Summer 2022 EP Wigainwasuaus Summer Wignainwasuaus Summer
7 |Zermatt g Matterhorn... 6 [uzitiwsou vt Ai... 2022 EP 5 [iissalwaia... 2022 EP 4| Schilthorn ...

607 views * 3 weeks ago 871 views * 1 month ago 863 views * 1 month ago

538 views * 1 month ago
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https://www.youtube.com/channel/UCrO3SFFt7ORS4UxXkRvVhRQ

KMM (Vietnam) — Tuoi Tre Vietham. Switzerland.

= 1-online article feature Switzerland
campaigns 2022-2023, recovery in
SEA

= Circulation: 2Mio per day

= Reporter: Nhu Binh

= Link: https://tuoitre.vn/tin-sang-29-
10-viet-nam-co-ti-le-that-nghiep-
thap-gia-rau-da-lat-van-cao-tru-ca-

chua-2022102822314146.htm

Thuy ST muén hat khach Viét sau dich
COVID-19

Téng cuc Du lich Thuy ST va cac nha cung cap
san pham du lich hang dau clia nudc nay vira
dén TP.HCM t8 churc cudc gdp g& v8i hang chuc
céng ty Ir hanh Viét Nam nham ké&t néi lai hoat
doéng du lich sau hai nam gian doan.

Ong Simon Bosshart, giam déc phu trach cac
thi trudng khu vuc Bédng A clia Téng cuc Du lich
Thuy ST, cho biét dong khach tir thi trusng du
lich Dong Nam A, trong dé cdé Viét Nam, dén
qudc gia nay dang hdi phuc.

Pai dién Téng cuc Du lich Thuy ST gidi thiéu hinh anh Roger
Federer trong cac chién dich quang ba du lich mdi nhat ctia quéc
gia nay - Anh: N.BINH
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https://tuoitre.vn/tin-sang-29-10-viet-nam-co-ti-le-that-nghiep-thap-gia-rau-da-lat-van-cao-tru-ca-chua-2022102822314146.htm

KMM (Vietnam) — HTV9 channel Vietnam. Switzerland.

= 2.5 mins news scoop about MDT
event and Switzerland on Vietnam
national television

= Broadcasted on 29 October 2022

= Partners: STS, SWISS were
Interviewed

= Link: http://tv.tvhayhd.com/live-
tv/ixem-kenh-htv9-hd-truc-tuyen.html

107



KAM (Thailand) - ArtraLux Switzerland.

= Result from autumn Famtrip
= 8 days 6 nights Mono Switzerland
Itinerary

= Travel trade: ArtraLux co., Itd.
= Partners: STS, LLR, Vaud, Zurich

A’}}:I:‘R N

Chilling in Switzerland

83u 6 Au
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Activation: Swiss Festival 2022. )

Switzerland.

= Annual Swiss Festival in Melbourne

= Over 500 guests (ticketed event)

= Switzerland booth with information material,
brochures, maps and give aways

= Scavenger hunt with printed booklet.
Switzerland and partners featured.

1. Zermatt

o

Switzerland.




@
Activation: Holiday and Travel Shows. Switzerland.

= Consumer expos in Brisbane (22 — 23 October),
Sydney, 29-30 October) and Melbourne
(5-6 November).

= Great (only) alternative to the
previous Flight Centre Expos

= 14,000 guests expected over the three
weekends

= Switzerland Tourism present with a large
booth and various promotions (i.a. special
offers with TO partners)
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Activation: Travel Project podcast.

= Creation of a destination podcast in cooperation
with Travel Project Melbourne and nib (travel)
Insurance

= Reach of nearly half a million listeners

= Topics: Highlights of Switzerland, gastronomy,
fun-facts, public transportation system,
swisstainable

= Opportunities for future activities / amplifying
reach via nib customer base

./
‘.Vﬁai >
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= \,,/‘/g )
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Switzerland.

Wil

TRAVEL PROJECT
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I‘Ilb it's worth it
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KMM: LATTE Destination of the month. Switzerland.

Luxury Australia Travel Trade E-News (LATTE) is == I, ATTE
is one of Australia’s number one publisher for =
travel industry information on everything luxury
travel and tourism

Switzerland is «Destination of the Month»
featuring digital banner and content campaigns
over 4 weeks

Swisstainable. Excellence in sustainability

Switzerland ranks at the top of international rankings in the area of sustainability, but this

" L] L] L]
Topics: Swisstainable, Urban running, STP4 sl knows o et Sk o el riaean
READ MORE
L]
promotion

Reaching 24,000+ luxury travel advisors
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Veggie day Event 1st October. Switzerland.

= On 1 October 2022 - World Vegetarian Day, ST celebrated
the Swisstainable Veggie Day.

= As Vegetarianism has a long history in India and no country
is so closely associated with vegetarian cuisine like India,
this initiative can make a strong noise in the market.

= To capture this, we created a PR push on the day along with
a cooking event with Vicky Ratnani, celebrity chef for 10
food Journalist & Influencers. This event was conducted to
create some noise around the initiative.

= Celebrity Chef — Vicky Ratnani, took a fun class while
teaching the journalist a fun recipe of Mushroom Zurichoise
& Roesti.

= The PR push for this day along with the event garnered
good coverage.

= Total Clips: 55 Clips

= Total Contacts: 9°049°282
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Veggie day FAM with celebrity chefs. Switzerland.

= To further capture this, with the help of Head
office team we executed a Media FAM with 2
celebrity chefs and 8 food journalists.

= The group was divided in for 2 different regions
namely French and German. The chefs and
journalists interacted with chefs on the 100% veg
food trail.

- The FAM was a great success as it very well
impressed the journalists as well.

= The Chefs created content real time for their
Instagram handles and the journalists will now

file their stories soon. =Yg, "\ T
e _
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KAM: Training - STS Training with Ottila Switzerland.
International Pvt. Ltd. — 11th Oct 2022.

= ST participated on behalf of STS at the
training organized by Ottila (KAM —
Wholesaler) in Kochi for their sub-
agents in the market

= Presented STS, its various products
and services and the latest news /
updates for the market

= Interactive Quiz at the end with
gratification for 5 lucky winners

= RSVP done by Ottila

= Total no. of attendees: 40
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KAM: FAM Trip for ST & STS 2020 & 2021 Switzerland.

Contest Winners.

= 6" — 13" Oct 2022

= Lucky winners from the travel trade who
completed ST & STS contests in 2020
& 2021:
= ST India Webinar Series Quiz
= Switzerland Travel Academy
= STS Excellence Program

= Les Diablerets — LGR — Interlaken —
Zurich and their popular highlights

= Travelled with a Swiss Travel Pass

= Total No. of Winners. 8
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KAM: ST India Webinar Series: BLS — Aletsch Switzerland.

Arena — MGB — Swissminatur & FoxTown.

= 18t Oct 2022 000 ee-€€o

= 15 min slot for each partner

= Presenters: BLS, Aletsch Arena, MGB,
Swissminiatur & FoxTown

= Partners presented their respective
products + updates for the market

= Live polls + Q&A Session + Quiz

= Total No. of attendees: 574

= Recording:
www.MySwitzerland.com/STIndiaWebin
ars
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http://www.myswitzerland.com/STIndiaWebinars
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Wetter.tv — city weekend tip.

City autumn promotion in collaboration with

Wette r. tV SCHWEIZER WETTERFLASH

= |n the context of the weather forecast on -y L
wednesdays & fridays, a city weekend tip is BERESIn degfondation Belglep
presented by the weather presenter on
wetter.tv l ‘Ikﬁ S

= Each city tip is also posted on .,____T‘j‘_,,
meteonews.ch & facebook/meteonews

= Participation of 8 A-City partners and
Fribourg

= Promo period: 28.09.-23.11.2022

= 250.000 contacts per city

meteonews.TV

12° 18° 1 19
Sa So

wetter.tv Ausflugstipp
Wochenende

Switzerland.

Livestream ==
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Schweizer lllustrierte GRUEN: Nature Spa. Switzerland.

Schweizer lllustrierte GRUEN: Hello Switzerland

= 2 page editorial on «Nature Spa», 1 paid ST add .
= September 2022 Ll

ke o Vir brauchen
- Print: 111’725 copies | - - S

Nature Spa: Hot Tug, Lake Brienz -
Sauna boat , Lake Lucerne -

La Vigne, Lavaux - Horseback riding &
Yoga break, Leventina

| eine Sauna auf dem See. Sie zu nutzen, _ &
entspanntund-gibt garantiert gute-Latine~
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Switzerland.

ST BeNelLux — Kachen & Reesen (LUX).

= Kachen: Luxembourg’s only food & lifestyle magazine

= Reesen: Only travel magazine in Luxembourg
- Exclusive campaign with Made in Bern
= Print + Digital Sponsered Content R

Marketing contacts: 120°000

Wintersport vor Eiger,
Ménch und Jungfrau

Die Jungfrau Region ist ein wahr,
dorado f e

vorama mit dem Dreige

h und Jungfrau - traumhaft!

@ jungirauregion s, winter

Sternenschlitteln
am Niederhorn

n Freitag- und S

derhorn
Interlaken. Nach einem Fondue-
Niederhorn
n dir der helle Mond und
rne den

dich mit einem feinen Gliih

nen

@ interlaken.ch/winter

Haslital - wo die Nacht
zum Tag wird

men und der Mond die
andschaft erhell
ital in der Jungfra

noch lange nicht Feiera

schen Kostlichi

anglaufen!

@ jungtrauregion sw

Wintererlebnisse
am Stockhorn

Die langste Abfahrt
der Welt bezwingen

r Jungfrau R
hthin: Big
chlittelabfahrt der

chuhlaufen ndern

und Schneeschuhlaufen. In der

Néhe der Mittelstation ,Chrindi* die umliegende Bergla
findet sich inmitten ¢ er- die bevorstehen
hen Naturidylle ein 3 entschadigen fiir di

=

=

-

Wellness & Spa in der
Ferienregion Interlaken
In der zertifizi

ination Interlaken

mit schonstem P

rantiert. ¢

du im Dampfbad
n Krauterdiiften

ce. Pure Erholung

n und Seen erwartet dich,

@ interlaken.ch/weliness
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ST BeNelLux - Time for Switzerland — Switzerland.
Columbus Travel Magazine. —

= Part of a cross-medial campaign together with Columbus
Travel Magazine

= Print, online, social media, webinar, quiz

= Bern, Ticino, Valais

‘SERLAND
- 111
‘nhoonwe
jasel with
dsystem <

§h

» travel @heyhoneygu @myswitzerlandnl %

wwitserland #tijdvoorzwitserland
e =
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MICE Netherlands Networking Event. Switzerland.

= Swisstainable networking event.

= Date: 6th of October.

= Location: Zilt op de Pier (by the sea)

= Keynote Speaker: Gerrit Hiemstra
(wellknown 20.00 o’clock news)
about climate changes.

= Workshop with the Swiss partners.

= Dinner and at the end quiz.
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Group press trips BeNelL ux.

Trailrunning in Wallis

Trip to Lausanne & Lavaux
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Switzerland.

Top Coverages.

RTBF - Une monde a part (BE)

Si vous venez ici,

Kampioen — Rhatische Bahn (NL)

De Zondag — Ticino (BE)
Wandel Magazine — Basel (NL)

Architectuur, cultuur
en groen

De industriestad aan de Rijn laten we doorgaans
links liggen op onze route naar Zwitserland of
Italié. Ten onrechte, want Altstadt Grossbasel Is een

de landsgrenzen heen.

TEMST 6 FOTO'S AN ERI BURGER




Meetings: Belgium: Annual Networking Evening. switzertan.

= Date: 18.10.2022
= Venue: brand new venue in Brussels:

Sparks

= Theme: Swisstainable

= Key-note speaker: Melanie Delaplanche
(Sustainable Effect):
"Empowering sustainable solutions

for events”
= Guests : 30 corporate & association

meeting planners
= Partners: 12
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Meetings: Belgium: Annual Networking Evening. switzertan.

= Date: 19.10.2022

= Venue: Kattebroek in Dilbeek

= Theme: Swisstainable

= Key-note speaker: Bartel Dewulf
(Zenses, chef of the national football
teams) : "Sustainable catering for events”

= Interactive workshop with the partners

= Home made pesto with wild herbs
workshop

= Guests: 32 from agencies and PCQO’s

= Partners: 12
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KAM: Virtual sales calls Travel Breaking News.  suitzertan.

= Date: 5.10.2022
= What: Travel open Village virtual
= Focus: MySwitzerland Pro, Grand Train

Tour and Cities
= Participants: 16 tour operator in slot of

20’ from 10 am to 6 pm

Roma RM
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KAM: TTG Rimini Fair. suitzeian,

= Dates: 12-14.10.2022

= What: Presence and distribution
material in Adrastea Viaggi stand
and dinner with partners.

= Launch of partnership cooperation
with Assoviaggi Association (1’300
travel agents and to’s in ltaly)

ASSOCIAZIONE ITALIANA

ijGENZIE DI VIAGGI
A4 ETUuRISMO
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Digital: BLS/RHB - Repubblica.it/milano. Switzertand.

= Period: 3-30.10.2022 e TR

= What: Impact visual in | s
Repubblica.it/milano, intro full screen
devices

= Focus: Informing and inviting to visit
Bern Region with BLS Trenino Verde
delle Alpi and RHB Special Autumn

offer > S :
= Partners involved: BLS, RHB e :‘l’:i!.‘,i}‘:i!"f«"'»‘ﬁ Trenino Rosso detierniitg.

/\pprolm a delbiglietto

le naliéro!

Scophi (N A DD
‘Tnmnn.. del Be 2
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Digital: BLS/RHB — Milano Today:.it + App. Switzerland.

= Period: 3-30.10.2022 e _
" What Natlve art|C|e |n MllanO TOday, Aognistagioneilsuopaesaggio:

se e praticamente impossibile

natlve bOX Ilnked to the ar'“CIe, facebOOk pensare all'estate senza immaginarsi

lunghe spiagge dalla sabbia dorata

© Riproduzione riservata

Siparladi areab

bagnate da un mare cristallino, con

post on @milanotoday, vertical prisma, ERE R e
banner in MilanoToday App e

= Focus: Informing and inviting to visit Bern
Region with BLS Trenino Verde delle Alpi
and RHB Special Autumn offer

= Partners involved: BLS, RHB

Concediti un

viaggio emozionante con i treni
panoramici e scopri la bellezza
autunnale della Svizzera

| cantoni svizzeri, ad esempio, con
le loro enormi vallate tinteggiate dai
colori caldi delle stagione autunnale,
coniloro massicci montuosi dalle
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Digital: BLS/RHB — Facebook + Instagram. Switzerland.

= Period: 29.9-30.10.2022

= What: 1 IG post and 1 FB post in feed
and sponsorized in @myswitzerlandit
channel

= Focus: Informing and inviting to visit
Bern Region with BLS Trenino Verde — Sssmmmumpemmsr Semcsme
delle Alpi and RHB Special Autumn
offer

= Partners involved: BLS, RHB

Svizzera. (IT - Rallano) ©
)
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Digital: Influencer Trip BLS. Switzerland.

« Dates: 17-19.10.2022

g ) e s s
= What: Influencer trip, weekendieri (Laura =~ . , s
. SUISTRENING® » e e
Zampetti 121K followers) \
= Contents: 1 post, 1 reel, stories and 1 | bg n
article on her blog — promocode y= e

‘ marivy_conecll Se scendi dal beno POl QUando puc
Forendens € rOre?_th dele soste hnghe?_gratie
Gevestare mons belo &

= Partner involved: BLS

. ipinclich_ S8 10 CONOACS @ VO prowania, S0prIneo in
Quenia periodd murrale. Chish che Sanorey

. Moot gravsl Belaiina Laurs i S0e) § prezio Sl pis .

oQv H

© Lna by mywwitzeriandit and 1,082 athers

@
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Campaigning & Activation: Dinner with Swiss Switzerland.

Partnhers.

= Date: 27.9.2022

= What: Dinner with Swiss Ambassador
Monika Schmutz, Swiss Consul Ugo
Patroni Griffi, President of Festival del
Cinema di Locarno Marco Solari and
Euro deputy Silvia Costa
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Campaigning & Activation: Team Building Hearst %

. . . . Switzerland.
Digital in Ticino.

= Date: 4.10.2022

= What: Daily team building event at
Monte Generoso

= Program: Train to Monte Generoso,
Ecstatic Dance and lunch at Fiore di
Pietra

= Participants: 52 digital content creators

= ST Italy in collaboration with
Mendrisiotto Turismo
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Campaigning & Activation: Shooting with Michelle Switzarland,
Hunziker for winter campaign PROMOSVIZZERA.

= Date: 12.10.2022

= What: Shooting in Station Centrale
Milano and in Studio with Michelle
Hunziker

= Production of winter campaign
PROMOSVIZZERA in collaboration
with Trenitalia/STS

= Partners involved: Bern, Basel,
Lucerne, Lausanne, Montreux, STS,
Trenitalia
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Campaign activation — Key Partner Ticino. Switzerland.

Creation of a Landinqg Page on MyS.com

promoting autumn in Ticino by highlighting | 4‘
the influencer trip TravelMeHappy .k

= Content push

= Video of TravelMeHappy's trip
= 10 autumn activities in Ticino

= Media campaign to generate traffic
= Meta ads, boosted post, native/Outbrain
= Social Media push on TravelMeHappy’s pages

KPlIs :
= 60°000 click — 20°000 visits
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https://www.myswitzerland.com/fr-fr/microsites/fr/10-activites-pour-decouvrir-le-tessin-en-automne/
https://www.instagram.com/travelmehappy/?hl=fr

Campaign activation — Key Partner Valais.

Bi-media campaign to promote autumn in
the Valais
= Print

= 2X 3 pages advertorial on Vivre Paris and Vivre
Lyon. Autumn issue
= + Social media post
- Digital
= Awareness campaign : display banners on
targeted platform
= Performance campaign : native with outbrain

KPls :
= 262.5K readers — 3M impressions — 56K clicks

)
N
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Switzerland.

Valais : un automne
sous le soleil suisse

Que faire en Valais ? A trois petites heures de Lyon, cette grande
échancrure alpine quis'‘étire au sud de la Suisse est ensoleillée prés de
300 jours par an. En automne, c’est un terrain de jeu sans fin pour les
amateurs de sport, de patrimoine ou de gastronomie. Du grand glacier
d’Aletsch aux vignobles surplombant Sion, en passant par le Cervin

ou les Dents du Midi, voici une poignée d'expériences a vivre dans le
canton du Valais, en attendant que I'hiver ne pointe son nez !

Justeen face  Thyon,cest aussien Snass
ol > 45, sommet’sdlepa.\sem

i un tour gourmand 4000 md altitude dans
Snanm\cvn emn:.hgned:snbks dxn‘kand’H irens. Dans la roue

les Alpes valai
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Campaign Activation - Grand Train Tour of Switzerland. gyizenana.

Collaboration with AR magazine to promote the

Grand Train Tour of Switzerland.

= One journalist and one photographer travelled
along the GTToS in May 2022.

= Print and online articles published in the October
issue.

= Podcast Swiss Express: 4 episodes available on
Apple Podcast, Spotify, Deezer and Google
Podcast.
- Episode 1 — 3.10 A bord du MOB GoldenPass
= Episode 2 — 25.10 Luzern-Interlaken Express and

: JUIJJE
Jungfraujoch EXPRE// 2
= Episode 3 and 4 will follow in the next weeks
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https://ar-mag.fr/suisse-un-grand-tour-en-train-34284/
https://ar-mag.fr/les-podcasts/podcast-de-destination-suisse-express/

KMM — Group media trip. Switzerland.

\ = =VPR|
[S‘TQJI 7“’" ‘

Swiss cities group media trip.

= Date: From the 3rd to the 6th
October.

= Participants: 4 culture and lifestyle
medias.

= Genéve, Lausanne and Berne

= Museums, city walk tours, culture,
Swiss products, gastronomy, lifestyle
adresses.




SCIB - Workshop.

Target : agencies + corporate
Date : October 17t

Venue: Le 3éme Cercle
Number of participants: 28

= Qrganization of a workshop before the
cocktail-mix activity

= Great success for our clients and partners
(Geneve, Sandoz Hotels, Villars les
Diablerets, Andermatt, Lausanne, Bale
represented by Dorint Hotels, Davos,
Lausanne)

Switzerland.
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SCIB — 8th Suisse Cocktail Mix-Challenge. Switzerland.

Target : agencies

Date : October 17th

Venue: Le 3éme Cercle

Number of participants: 35 (7 teams)

= First time that this event took place again
since 2019 (Covid)
= Great feedbacks from the participants and

partners
= Fun activity that allows everyone to participate and
learn more about the different regions

= Good venue with Swiss food
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KMM: sustainable gastronomy @ Publico.

= A journalist from «Publico», a leading high-
quality print and digital newspaper, participated
in the international media trip on Switzerland’s
sustainable gastronomy.

= 2 extensive print and digital reports on
vegetarianism and sustainable gastronomy
were published in their special travel and
culture edition named “Fugas”.

= In addition, several posts were published on
their social media channels.

Q Timing: October 2022
M) Media contacts: 4’002°990

Alimenta¢ao

Suica

No “melhor pais do

mundo’, o vegetarianismo
i prepara-se para

arevolu¢ao .. -

\y//‘
o

'
== - '§/ S
s VA

Switzerland.

Wl g Wi
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KAM: Sales campaign with TO Catai. Switzerland.

= Sales campaign to promote Christmas markets with

a leading Spanish TO with offices in Portugal. MERCADOS DE NATALEM MONTREUX, SUICA  C4A TAI

- The campaign promoted Christmas markets in PONTES DE DEZEMBRO - ESPECIAL FAMILIAS A
Montreux and Basel, focusing on a period with two
Portuguese public holidays.

= The collaboration includes:

Offer of 2 Christmas markets products

Display campaign on their website

B2B Newsletter to 1.6K travel agencies

B2C Newsletter to 40K clients

14” spot on digital totems in all B the travel agencies
3 SoMe posts on Facebook 16’000 followers

Event with presentation by ST to 45 agents

Timing: October 2022
Marketing contacts: 1°250°000 | Room nights: TBC
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C&A: Advertorial @ Time Out Portugal. Switzerland.

Time Out & Suica Turismo

- «Time Out» is a global high-quality print and Viagem até€ ao
Natal encantado

. . .
dl Ital l I Ia aZ“ le fOCused Ol l Culture al ld Som o fimdoerse. deatal,
Ja sabe como vai viver a época mais bonita do ano? Nos temos uma ideia: uma ONDE COMER?
escapadinha natalicia pelos mercados de Natal de Zurique e Basileia, na Sufca. ,umfestautante comum
palopiloresco,no cento istorico
asieia, que combina oz
o

ONDE COMER?

0Kunenhalefoca-se em pratos

NDE DORMIR?
Instale-se o Grand Hotel LesTrois
Rols, um dos cincoestelas mas
ic6ricos da Europa, mesmanas
margens doRio Reno, nocentro da

cidade,poronde| passaram nomes
como Pablo Picasso e JeanTinguel.

> Blumenran, 8 (Basila).

gastronomy. There are two Portuguese
editions: Time Out Lisbon and Time Out

4 urique).Se:Dom, 12.00-00.00.
onenhallecom
ONDE DORMIR?
OHOTELNOEL 6 um pop-up natalicio
quedispoe de 10 quartos e 1
0 QUE FAZER?
Omuseu dearte modemae
contempordnea Fondation Beyeer,

em Richen, a 20 minutos de Basiia,
o mused de ate maisvistado na
FAZER? Suia.Aexposicao deAniversao 25
- 300 corejosas homens e mulheres da Fondation Beyeler
idos de i das alracgoes. >Seg Dom 10.0.

18.00. fondatonbeyelerh/en

Actmeatas i euentaouertom nara

Comas montanhas e olago a refletiras deluzes
paisagens, Zuique vale a penavisitar — ouprovar
especialmente quando esté recheada de neve e

demercados de Natal. No total, hé seis mercados  Werdmi
cheios de luzes @ bancas decoradas e ainda o 25 Nov

= We organized a print and digital advertorial

ncriveis mercados de Natal-e se precisar de mais  regiao se

sugestoes, é 6 isitar classico

o R _ ) ! Viagem ao ‘

about the Christmas markets in Basel and S - Natal encantado [
Zurich. It also included 2 posts on Time Out
Lisbon’s social media channels.

Escapadinha o Zuiquo Escapadinha a Basieia

H do,conhecido como Zurich Natal.
o Wwioslisiaprisumssrasdous s evions N B A descoberta dos melhores
N todo opais. Commais de 100 bancas eminares  da gastrc Vs o mercados de Natal na Suica ot e N s g, e ocados oo,

Deixe-se inspirar N

oim d Vi, 56 pensemos o sacu o 3¢

c-

Timing: October 2022
Marketing contacts: 2°112°000

Viva um Natal encantado na Suica
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KMM: Basel media event in Barcelona. Switzerland.

= Special media lunch with top Spanish
journalists with focus on Christmas
markets and the cultural offer of Basel

= Journalists had the opportunity to
make their own Leckerly

= After the event, three interviews were
arranged with different radios and |
future media trips before the end of the |
year |

Timing: 4th October 2022

ok Media contacts: 11 journalists : -’ 1A -




KMM: Zurich Tourism @ Radio Marca.

= A special monographic about Zurich
was recorded at Paralelo 20, the
leader travel program of Radio
Marca, one of the most famous for
football lovers in Spain and the
Americas

= Posts on SoMe and a newsletter will
be sent by the radio

Timing: 20.10.2022

Bl Marketing contacts: 84’600

Switzerland.
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KAM: Workshop in Bilbao with CEAV. Switzerland.

= Trade event organized by the Spanish
Confederation of travel Agencies
(CEAV) in Bilbao

= From the 50 exhibitors, there were 6
International travel destinations

= ST Barcelona met around 40 TA/TO
from the Basque country in order to
iIncrease their Swiss products

@0

Timing: October 2022
Marketing contacts: 100 travel agents

ol
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KAM: Zurich Sales Call @ B The Travel Brand.  switzortana

= Selected travel agents attended a
presentation by Zurich Tourismus at
the Premium travel Shop B Travel in
Barcelona

= The focus was the cultural offer of
the city and the wide offer on
Christmas markets

Bl

Timing: October 2022 a~7 7
Marketing contacts: 20 travel agencies 157



Nature Spa @ City Confidential. 1

)

city confidential

= Exclusive activity to promote Nature
Spa at City Confidential, a creative
online magazine for a community of
over 180°'000 female urbanites.

= The promotion included:
= Dedicated emailing to their community
= Social Media posts in their Instagram and
Facebook

= Link to the full article

5 escapadas secretas

para reenergizarte en Suiza

¢Cuéndo es el cambio de hora? ¢Perdemos o ganamos una hora? Olvidate de
lo que pasard en dos semanas. Olvidate del reloj. Hemos encontrado 5
escapadas al pais de Heidi para que la Unica hora que cuente, sea la hora
de meterte en una sauna flotante, servirte un vino desde una bafiera
burbujeante con vistas a las montafias, o comerte la fondue mas rica de tu
vida. Te hemos hecho el plan, para que td solo tengas que reservar. iVolvemos

1. La bafiera-barca. (Te imaginas ir dentro de una bafiera de agua calentita
mientras te arrastra suavemente la corriente? Pues en el lago Brienzersee
tienen esta peculiar atraccién. Te metes tan tranquilo y vas lago abajo
mientras tu cuerpo se relaja y disfrutas de las vistas.

Qué hacer después: visita las cataratas de Giessbach, son impresionantes y
perfectas para hacerte unas fotitos chulas.

Para mds info, pincha aqui.

@

Timing: October 2022

Bol Marketing contacts: 469’ 325

\dlione
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Switzerland.

5. Burbujas y vistas. Una jacuzzi con vistas a la montafia y una botella de
vino. No necesitas nada mas.

Qué hacer después: ir a visitar la Abbey Library of Saint Gall, una libreria
rococé que es un alucine.

Para mds info, pincha aqui.

Desliza aqui, para hacer match entre una de estas actividades relaxing y el
resto de tu viaje; ya vayas a hacer deportes en la naturaleza, en modo
culturasion o de urbanita a descubrir ciudades.

¢Planeando una escapada? Reenviale este plan a tus acompafiantes.

Este es un Plan Complice y relajao de City Confidential con Turismo de
Suiza.

Parajes fascinantes, pueblitos de
cuento y enclaves precious para
entregar tu cuerpo y mente al relax

DESCUBRE SUIZA

DESCUBRIR SUIZA > REENVIAR A UN AMIGO
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Nature Spa @ Cuerpomente.

= 2 pages advertorial to
NATURALEZA

promote the campaign
of Nature Spa in
Cuerpomente, a niche
magazine for health and
natural food lovers

= Link to the full article

Timing: October 2022

Bl Marketing contacts: 152’448

EN ESTADO PURO

En otofio, Suiza te ofrece increibles experiencias
en medio de bosques, lagos y montafias. Reldjate
y desconecta en auténticos balnearios naturales.

i

uando llega el otofio en Suiza,
las hojas caen formando una
bella alfombra multicolor que
envuelve bosques, valles y
colinas. Las temperaturas suaves y las
impresionantes vistas sobre la niebla
atraen a los senderistas para descu-
brir la naturaleza en estado puro.
El singular paisaje alpino de Suiza
también es absolutamente perfecto
para un relajamiento activo, convir-
tiendo una escapada o unas vacacio-
nes de wellness en una experiencia
fascinante para todos los sentidos.

Reconexi6n con la naturaleza.

En otofio y en invierno, estaciones
sumamente hermosas en el pais
helvético, Suiza Turismo te ofrece
propuestas tinicas para hallar la
tranquilidad y el silencio entre
increfbles paisajes, montafias y lagos.
Las Experiencias Nature Spa ofrecen
50 actividades tan innovadoras como
relajantes, divididas entre 4 tipologias

distintas en plena naturaleza:
bafieras de hidromasaje, saunas,
yoga y baros forestales. ¢Quieres
banarte en el bosque, relajarte en una
bafiera de hidromasaje con vistas a
los Alpes, darte un bafio de hielo en el
frio lago de montana o navegar por el
Iago en un barco sauna?

Puedes elegir la experiencia de bafiera
de hidromasaje en distintos lugares
del pais: en una tipica y acogedora
casa del Tesino, también una experien-
cia balnearia celestial en el cantén de
Turgovia 0 en medio de la idilica
naturaleza de Appenzell (con vistas al
Alpstein), asi como en el pueblo iglti
Davos Klosters situado en la zona de
esqui de Parsenn. Si prefieres la
experiencia de sauna en la naturaleza,
puedes visitar, entre otras opciones,
un barco sauna en el lago de Biel o en
el lago de Zurich, una géndola sauna
en Vitznau o un bafo de hielo en
Arosa. Hay retiros de yoga y medita-
cién en el corazén de la Engadina, en

Ovronnaz y Veysonnaz, y SUP o yoga
en el Stand Up Paddle en Locarnoy en
el lago Bettmer. Estar completamente
inmerso en la naturaleza es lo que
proponen los bafios forestales en
Unterseen, Gargantas de Breggia, en
el remoto Hilfernthal, en Les Mélézes..
En los bosques de Champfer se puede
vivir esta experiencia junto con las
cabras, donde se avivan todos los
sentidos y se encuentra la tranquili-
dad. Auténticos balnearios naturales
con las mejores experiencias para que
puedas desconectar, relajarte y
disfrutar del colorido otofio suizo.

@ ET‘"-'E

MySwitzerland.com/NatureSpa

Bario caliente en el Brienzersee
Mitad barco, mitad bafiera: eso es
el Hot Tug. {Qué puede ser mas
relajante en los meses de invierno
que un bario caliente? Sumergirse
en una burbujeante bafiera de
hidromasaje a 38°, deslizdndose
por el frio lago Brienzersee
mientras los copos de nieve se
derriten en frente, es algo para
recordar siempre. iLos bafios de
invierno nunca han sido tan cool!

Yoga en el valle de la Engadina
Cuatro amplias plataformas de
yoga de madera en la ladera bajo
el Grand Hotel Kronenhof de
Pontresina, en medio de las
montafas de la Engadina, ofrecen
un entorno espectacular para
realizar sesiones de yoga energéti-
cas y relajantes. El glaciar Roseg
alolejos y el suave murmullo del
arroyo cercano ayudan a crear un
ambiente tinico y especial.

Barco sauna en Lucerna

Sauna encendida, vida cotidiana
apagada. Casi ningtin otro barco
perturba la paz y la belleza de la
naturaleza, como el barco sauna
en el lago de Lucerna. Una
experiencia privada que permite
navegar sin licencia durante
cuatro horas y con una sauna para
entre dos y seis personas que
puede calentarse a 90° grados
gracias a una estufa de lefia.
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Glacier Express in Winter on Channel 4. Switzerland.

= ‘World’s greatest train journeys from
above’

= 16 October, 7pm prime time on UK'’s
Channel 4

= 45 minutes about the Glacier
Express in winter, including behind’-
the-scenes coverage

= Shot in January, supported by ST

= Immediate results in bookings at
UK-based tour operators incl. STC
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‘Fantastic Friends’ x HBO. Switzerland.

= Filming in Switzerland for the second
season of this part adventure travel, part

magic-infused challenge series FantaStiC Friends
= Starring the twins from ‘Harry Potter’ and

guest presenter Tom Hopper
= Six episodes

= Grindelwald / Jungfrau Region /
Andermatt

= To be broadcast in 2023
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Living Golf x CNN International. Switzerland.
N

= Monthly half-hour episode that airs globally on
CNN International

= Looks at the latest news, features and travel in
the world of golf

* Filming in Switzerland
= Crans-sur-Sierre golf course (Crans-Montana)

= Hornussen in Hochstetten (Emmental Region)

= Valais Wine from around Crans-Montana

= Aired in September 2022
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Living Golf x CNN International. Switzerland.

Play Video

Note to the recipient:

Crans-sur-Sierre golf course (Crans-Montana) minute 1:12-11:30
Hornussen in Hochstetten (Emmental Region) minute 11:30-15:30

Valais Wine from around Crans-Montana minute 15:30-18:10
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b
Winter Promotion with Red Bull. Switzerland.
= Print (Red Bulletin) & digital (incl. social
media)
= 4-page print advertorial
= Switzerland Winter Hub on redbull.com
= Total predicted KPI's — 15mio
= 3.3mio uniques on redbulletin.com/mth
= Ave dwell time: 2m43s / social media
audience: 5.35mio
= Print: 1.3m reach per issue
= 11th October distribution and go live
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Winter Promotion with The Sunday Times. SW.t;;'r.and.

= Print & digital (incl. traffic drivers)

= Premium native online article per
partner (Lucerne and Hotels)

= Front page strip on the Sunday Times
Winter Special + additional traffic drivers
& social media amplification to push

views z :le_b.uw

= Distribution of ST 2022 winter brochure, T :':".. P
50k copies on 16" October ﬂ-g \

« KPI's: 17.2m reach (30% of UK adults) ?_.mi;;ﬂ%‘r:; SCHWEIZERHOF CHBCOLATE HO
1.4m av. monthly unique views (2022) , -
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NA Workshop — Valais Matterhorn Region. Switzerland.

= Oct. 10-14, 2022

= Brig as hub for buyers, Leukerbad,
Saas Fee and Fiesch/Aletsch Arena
were workshop destinations

= Combination of workshop and
destination tours

= Buyers experienced a new
destination every day, Suppliers
stayed in the same destination

= 36 tables with 59 Suppliers
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NA Workshop — Valais Matterhorn Region.

Switzerland.
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SCIB NA: IMEX America 11 — 13 October 2022. switzerana.

= Mandalay Bay, Las Vegas

= Largest trade show in NA for Business Events
= 11th edition

= 12,000 participants (8,605 in 2021)
= +45% overall vs 2021

= 4,000 buyers
= 3,300 attended the hosted buyer program

= 12 Swiss Partners on Swiss booth

= Over 150 appointments on the Swiss booth

- RF was a hit!
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SCIB NA: Carried Out Event. Switzerland,

= October 1 — 4, 2022, 5000 pax )

= 15,000 overnights IMBEYOND

= Hallenstadium 20 RICH

= Agency: Towerhouse Experience
Production

Oct 1-4, 2022

: 5 Y O B
= Client: IM Beyond SREER LAl

= Industry: Crypto Currency
= Moved from Dubai to ZRH in 2 mts

= Organizers feedback: ‘The event for the
October 1 October 2 g::yt ber 3 October 4

client was highly successful and went very
smoothly’ Taed W
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SCIB NA: Confirmed Conference. Switzerland.

= October 17 - 21, 2022, 400 pax
’ , ® Head of Zurich Convention Bureau bei Zirich Tourismus, Schweiz
2d.-®
. After several | years o f planning, postponing, organizing virtual and physical
u visits, the European ITechLaw Congress is finally coming to life this week in
] V I #Zurich!

It has been a great pleasure working with you on this project, Jessica Smith,
MTA, CMP.

[ ]
= Kongresshaus Zurich , ,
Thank you for your confidence in our hospitality partners and our services.

Congresses like this are of great value to our city.

- The team of the Zurich Convention Bureau wishes you a very successful
= Agency roup
L

MCI Switzerland Convention & Incentive Bureau #meetinzurich

= Client: ITechLaw

= Industry: Technology Law
= Planning time:

= 2016: First discussion

= 2017: Corporate Trip & Site Inspection to ZRH/Arosa
= 2018: Considered Buergenstock/The Circle

= 2019: Confirmed Kongresshaus for 2021

= 2021: COVID-19

= 2022: Event finally taking place
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ST & STS joint marketing with STC and RE. Switzerland.

= Marketing plans with selected priority accounts ROAD SCHOLAR
= Road Scholar (with Rail Europe)
Features 3 Switzerland Rail and hiking tours
E-mailing to 150K qualified customers database
= Tenon Tours (with STC)
Promote the new Switzerland Rail website
E-mail blast and Google/Facebook Ads © TenonTours
Upgrade 15t cl. Swiss Travel Pass
= Goals: Generate early bookings for 2023 tours

Position Switzerland by Rail as a priority travel style i "RL’T‘

BTSN e ™
Expand product portfolio with future rail itineraries e ;;55;53;:;;:;j:;;y;;;ﬂC\(Em :

par
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Media Top Result: SNOW Magazine. Switzeriand.

i N
SNOW Magazine, BU L LIRE

www.thesnowmag.com

ture. Swlherlund 's continuing mppeal
o “We have morethan 2,000
kilometres.of tunnels.in.the
country. We're likeapicce of
Swiss.cheese.”

ﬂm are many Swiss cln:llﬁ and m‘gst of them
 afe true, Trains and buses run on lme\‘[here are
M of bankers. They like cheese. Andthey love
Wﬁdy and otgumzed Exhibit, :the Swiss
od-pile. Scour theg[oba  Youdl never find
ch wmnhe clinical preci: you'd see in

Journalist: Andrew Findlay
Title: If You Built It

Date: Winter 22/23
Circulation: 120°000 Tty
Featured: Jungfrau Region, Jungfrau 'IH:I'.I'l'
Railways, Arosa, Chaserrugg, Zermatt,

Chur, Vals, Monthey, Grindelwald.

“T'he sky was



Media Top Result: Arch Daily.

= www.archdaily.com

= Journalist: Julia Joson

= Title: Paul Clemence Captures BIG's Hoétel
des Horlogers in Le Brassus, Switzerland

= Date: September 1202022
= Online contacts: 3'070°000 uvpm

= Featured: HGtel des Horlogers

o
N
I
/Wi,
2PN

Switzerland.

Paul Clemence Captures BIG's Hotel des Horlogers in Le Brassus,
Switzerland

Written by Jullia Joson

September 12,2022 # Share

In a recent photo series, Paul Clemence turns his lens toward Bjarke Ingels Group's (BIG) H6t
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= Wall Street Journal, www.wjs.com

= Journalist: Laura Jacobs

= Title: ‘Threads of Power: Lace From the

Textiimuseum St. Gallen’ Review: Webs of
Influence

= Date: October 19, 2022
= Online contacts: 26'646'843 uvpm
= Circulation: 1'180'498

= Featured: Textiimuseum St. Gallen

“Threads of Power: Lace From the Textilmuseum St.
Gallen’ Review: Webs of Influence

The Bard Graduate Center’s exhibition of lace shows the development of the textile art from 17th-
century ruffs to contemporary couture.
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KAM: WHITE SALES CALLS 2022. switzerland.

October 03-05, 2022

= Customized agenda of meetings
and trainings events in Sao Paulo
with Roberta Panella from Kulm St
Moritz e Kronenhof Pontresina.
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KAM: ONLINE TRAININGS. switzertand.

October 04 and 11, 2022 O Voulube * —
= Online training presentations:

= Oct 04: Orienter Travel
= Youtube Live with 200 agents in attendance
= Special partnership with St Moritz Tourism
= 868 views as of Oct 24:
https://www.youtube.com/channel/UC514aH8C
4PXiVaaWRUAf02A

Suica.

PPl o) 7:42/1:.0354

= Oct 11: Primetour
= Special presentation regarding Primetour De Frente com o Especialista - St. Moritz, Suiga
attendance at Brazil Workshop in Zurich with 868 views - Streamed live on 6 Oct 2022 b 107 G DISLKE 2> SHARE =+ SAVE
focus on their impressions of the event and post

e
. ort ) Orinter Tour & Travel
Conve ntlon tour w 4.57K subscribers
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KAM: FENIX Retreat 2022. Switzerland.

October 18-21, 2022

= Switzerland Tourism was the main sponsor
for the 3rd edition of Fenix Retreat.

= Rogeria Pinheiro’s mentorship event held in
Peninsula do Marau, Bahia.

= Network opportunity with a selected group
of 16 travel agents from across the country.

= 60-min Workshop session focusing on
Sustainable & Responsible travel

(Swisstainable presentation)
= Workshop activity & competition: Best proposal
of sustainable actions to be implemented in the
travel agency business;
= 2 winners: Switzerlan famtrip - sustainable
itinerary 2023;
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KAM/Digital Newsletter: 7132 Hotel. "

Highlight: 7132 Hotel

02"d sending: Oct 13

Mailing:

= 26.500 mails for travel agents

= 160 mails for corporate travel managers
= 1.800 WhatsApp messages to TAs
Opening rate: 25.20%

Link newsletter:
http://smtp.mailnewsdobrasil.com.br/email/SUIC

A-02DE12-2022/suica-02de12-2022.html

Switzerland.

> TREINAMENTO ONLINE FALE CONOSCO > TRADE CORNER

© 7132 Hotel

A arte do luxo alpino
7132 Hotel

O 7132 Hotel fica localizado perto da entrada da pitoresca vila de Vals, nas montanhas de
Grisdes, um retiro tranquilo e famoso por suas fontes termais. Seja um passeio pela floresta
alpina dourada, uma caminhada pelos lagos cristalinos das montanhas ou apenas um
piquenique na clareira ao lado do rio, os visitantes experimentam paisagens deslumbrantes
e uma gama completa de atividades de outono.

Deixando para tras a rotina monétona do dia-a-dia, os hospedes do 7132 Hotel se entregam
ao verdadeiro luxo presente na agitada vida da modernidade: lazer, tranquilidade e desacel-
eragéo. E um 6timo local para relaxar, deixar-se mimar e desfrutar do momento presente -
num ambiente estimulante e cheio de estilo. O 7132 Hotel oferece uma experiéncia total-
mente sensorial: arquitetura excepcional, design de alta especificag@o, culinaria requintada -
destaque para seu restaurante 2 estrelas Michelin e 18 pontos Gault Millau - e banhos ter-
mais de renome mundial.

Eauipe Switzerland Tourism Brasil
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SCIB: Study Trip — Wedding Destination. Switzerland.

Oct, 1st — 7th,

= International study trip focused on
destination wedding.

= Media trip in Ticino and Luzern
region.

= Two (2) Brazilians Wedding
Planners participated in the trip.

= ST support: Flights, STP, overnight
and program.
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KMM: Media Trip — Health Tourism.

Oct, 10th — 16th,

= International media trip focused on
health tourism.

= Two (2) Brazilians journalists
participated in the trip.

- Exame Magazine: 65k copies and
digital

= The Traveller Magazine: 15k copies
and digital

= ST support: Flights, STP, overnights
and program
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b
KMM: Media Trip Robb Report and Top Magazine. Switzerland.

Oct, 12th to 16th

. topdestinos
&’ Hollow Coves - Moments

J topdestinos Lucerna é uma cidade encantadora no centro da
&7 Suica! Corre |4 nos stories para acompanhar a nossa viagem!
Por @vivimonicci

= Media trip combined with Victorinox -
celebrating 125 years of SAK

= Robb Report: 20k copies and digital.

= Top Magazine: 40k copies and digital

= Segmentation: Attractions tourer and
luxury.

= ST support: flights, STP, overnights and
program during 4 days — after that 3
overnights covered by Victorinox.

5d Ver tradugdo

,
.
topdestinos & o
4d Responder

?‘ malucodosom Saudades  © Q

1d Responder Ver tradugao

" w narabf Belissima cidade® V)
y
5d Responder Ver tradugao

/ t marelavalente % .
4d Responder

e anamarialongaray J4 visitei e amei & o
4d Responder Vertradugao

| QY W

@ P2 curtido por teacherinis e outras 200 pessoas

HA 5 DIAS

@ Adicione um comentario...

184



KMM: Media Return. sWitzzﬂand.
Globo television — Esporte Espetacular.

Oct, 8th and 16th

= Media trip organized in June, 2022 - 2
episodes already delivered: Lucerne and
Jungfrau region.

= Audience: 50MIO

LINK

EM BUSCA DE UM RECORDE: AS AVENTURAS DE CAROL BARCELLOS NA SUICA
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https://www.youtube.com/watch?v=IFJqCWY0Pcs

KMM: Media return.
he President.

October

= The President Magazine — 3 pages about
Switzerland.

= 12k copies

= Audience: AAA

= Coverage: Luxury

THEPRESIDENT 7. rivmo

Um spa completo de 2.400 metros quadrados guarda 12
salas de tratamento, piscina indoor, sauna ¢ fitness center. O

rol de tratamentos inclui aromaterapia, massagens para o
corpo e rosto, rituais detox e tratamentos de beleza.

Seoseutipoderelaxamento ¢ outro, The Chedi contacom
um acervo de mais de 900 charutos de 15 pafses diferentes,
na Cigar Library. Logo ao lado, a Wine Library oferece uma
selecio de rétulos dos melhores terroirs do planeta.

No Chedi, vocé viaja por diferentes influén
nomicas bastando para isso atravessar um saldo. De um
lado, a gastronomia europeia. Do outro, a experiéncia com

gastro

160 | TREPRESIDENT | AGO/SET.2022

Atmosfera alpina
com toques
orientais no The
Chedi Andermatt
se reflete na
arquitetura e
também na
gastronomia, aos
pés do circuito
SkiArena

tracos asidticos. O Japdo se faz presente dentro ¢ fora do
hotel. The Japanese Restaurant oferece opgoes de menu fe
chado de quatro, cinco ou seis cursos ou opgdes a la carte.
Vale também apreciar o The [apanese by The Chedi An
dermatt, ro estaurante japonés mais alto da suiga, a 2.300
metros de altitude.

Para arrematar a noite - ¢ a hospedagem -, The Bar and
Living Room oferece um ambiente mais animado, com uma
carta de drinques criativos. Boa parte das criagdes fornece
um grifico que apresenta os tracos de paladar que cada co
quetel oferece: umami, frutado, doce, azedo ¢ amargo. B

Switzerland.
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