
International.
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Health Travel: The Caucasus and 
Central Asia.



STM Health 2022 & post-tour.

§ 11 – 18 September 
§ 6 medical assist agents from 

Kazakhstan, Uzbekistan, Latvia, 
Germany (focus on Central Asia)

§ 9 ST Health-partners at workshop
§ Post-tour: visiting 9 clinics 

Rehaklinik Zihlschlacht, Klinik Schloss Mammern, 
Privatklinik Bethanien, Klinik Hirslanden, Hirslanden

Clinique des Grangettes, Clinique Générale-Beaulieu, 
Hôpital de La Tour, Waldhotel Health & Medical 

Excellence and Merian Iselin Clinic
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Medical workshop in Baku, Azerbaijan.

§ 15 – 16 September
§ Hilton Baku Hotel, organized by 

TopMedClinic agency 
§ 18 appointments (best contacts: 

Euro Tourizm, urmedhelp portal,     
A-medical Health agency)

§ 3 ind. ST sales calls 
(Alliance assist Group, Baku travel 
holiday & Natali Travel) 
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1st Int. workshop on medical & health tourism in 
Tashkent, Uzbekistan.
§ 4 – 8 October
§ Organized by Association of Medical 

Tourism of the Republic of 
Uzbekistan in Hyatt Regency hotel

§ ST presentation to 56 participants
§ 23 appointments at workshop
§ 2 visits to the best medical 

institutions in Tashkent
§ 4 ST ind. Sales calls and visit to the 

Swiss Embassy in Uzbekistan
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International International media trip 
“Health travel in Switzerland”.
§ 10 – 16 October
§ Grand Resort Bad Ragaz, Waldhotel

Health & Medical Excellence, Beau-
Rivage Palace.

§ 2 participants from Kazakhstan:
§ Ms. Tatyana Panchenko (Forbes.kz)
§ Ms. Assiya Agibayeva (Kapital.kz))
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Markets East.



Germany.
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Micro-Influencer City Campaign. 

§ September, 28th - October, 19th

§ We called out for micro-influencer (>5k 
follower) to become content creator für 
Switzerland tourism

§ 3 micro-influencer explored 3 Swiss cities
and generated content for a social media
cities campaign

§ Production costs at a very low level (3k) 
compared to macro-influencer

§ Campaign performed very well with CTR 
2.78% and CPC 0,19 Euro
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KMM: Launch media trip catalogue winter.

§ Online catalogue with group trips, 
inspirations and news to promote 
media trips

§ Integration of multi media stories
§ Sent to 800 top media contacts in 

Germany
§ Date: October 11th

§ www.MySwitzerland.com/medienreisen
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B2B event: Winterlaunch in Munich, 20.10.22.

§ ST Germany has launched the coming
winter season with exciting news for B2B 
guests

§ Bern, Grisons, Ticino and Valais presented
their winter highlights in break out 
sessions. 

§ Over 40 media and trade representatives
§ The guests were leaded through the

evening by skiing instructors and were
entertained by the band Helvetikuss
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KAM: 24 Stunden Schweiz in Berlin - Touring Fam Trip.

§ Fam trip for 9 winners of the 24 
hours Switzerland event in Berlin

§ Date: 18 - 22 October
§ Program: boat trip on Lake Lucerne, 

paragliding in Interlaken, excursion
to the Jungfraujoch and the
Gornergrat

§ Partners: Lucerne Tourism, Made in 
Bern, Valais/Wallis Promotion

12



New Strategic Channel Orientation.
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Sales Calls in Germany. 

§ Sales Call with „Zurich & Davos“
§ Zurich presented by Sorell Hotels
§ Davos Congress
§ Date: 11.-13.10.22
§ Route: Cologne - Rhine/Main area
§ 13 appointments (corporate & MICE agencies)

§ Sales Call with „Engadin/St. Moritz“
§ Engadin Region represented by Corvatsch and 

Saratz Hotel
§ Date: 25.-27.10.22
§ Route: Stuttgart – Munich 
§ 14 appointments (corporate & ‚MICE agencies)
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KMM: „Mit gutem Gewissen“ – Sustainable Special 
with the Frankfurter Allgemeinen Gruppe (print/digital).
§ The Brochure has 28 pages and it is for

decision makers and high-grade multiplier
§ Distribution: on the 18th of September in the

F.A. Sonntagszeitung and in the F.A.Q. 
edition: 131.000 print

§ Multimedia digital campaign on faz.net
§ Most important topics: authenticity, 

nativeness and mobility are illustrated using
the example of specific people and 
institutions, thus positioning Switzerland as a 
sustainable travel destination
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Austria/Hungary.
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Austria: Group Media Trip to Berne.

Media Trip to Berne with focus on culture 

and the current exhibitions.

§ Date: 30. September – 2. October 2022

§ Participation of 6 Journalists 

§ Kronen Zeitung (1’968’083 contacts)

§ Parnass (31’250 contacts)

§ Reise aktuell (100’000 contacts)

§ Tip (26’250 contacts)

§ Tiroler Tageszeitung (157’850 contacts)

§ 55plus-magazine.net (11’075 contacts)
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Austria: KAM B2B Mailing for STC.

§ Date: 18. October 2022

§ Contacts: 120

Mailing of:

§ Program proposals for groups 2023 – multi-day trips
§ Program proposals for groups 2023 – day trips
§ Panoramic tours catalogue for groups, 2023
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Austria: STP4 Social Media campaign.

Social media campaign (Facebook & Instagram) 

to promote STP4 promotion in Austria:

§ Video ad

§ Image/Text ad

§ Slideshow ad

§ Swipe ad

§ Link ad

§ Timing: 19. September – 6. October 2022

§ Contacts: 1‘846‘028 Ad Impressions and 22‘219 Clicks
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Czech Republic.

20



Schilthorn / Mürren in Czech national TV.

§ 9. 10. 2022

§ Tourism broadcast focused only on 
Schilthorn / Mürren and its possibilities for 
guests broadcasted in the main and oldest 
TV travel broadcast Objektiv at national TV 
station ČT1.

§ 1 premiere, 2 replays, on-line archive.

§ 460.000 Media contacts per episode
21

https://www.ceskatelevize.cz/porady/1096911352-objektiv/222411030401009/


Press conference – WINTER 2022/2023.

§ 10. 10. 2022, Prague
§ Press conference for Winter 2022/2023 with active 

participation of Pilatus-Bahnen AG and EDA 
representatives at place.

§ Content: ST campaigns (Nature Spa, GTToS, 
100% Women, Swisstainable) + 40 winter news + 
15 minutes presentation slot for EDA + 15 minutes 
presentation slot for Pilatus.

§ Special web page with all content for download 
HERE.

§ 22 participants
22

https://mojesvycarsko.com/clanek/1803-tiskova-konference-zima-2022-2023


Sales calls Pilatus-Bahnen AG in Prague.

§ 11. 10. 2022

§ Sales calls meetings with 3 TO‘s 
(Axamit Travel, CK Akord and 
EliteVoyage) organized of Manuela 
Blapp, new contact person of 
Pilatus-Bahnen AG for Czech 
market.

§ 3 TO‘s, 6 TO‘s representatives
23



Poland.
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§ Business Plans with TO’s – winter offers
§ Influencer trip to Davos in December
§ Online activities promoting winter 
§ ST wall calendar 
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Future activities.



KMM: influencer trip with LGBT+ focus.

19th – 28th August
Female couple`s trip to Switzerland
with video support, 4 pax
@way.of.blonde and @maschines
Focus on GTToS
9 days in Switzerland, travelling by 
train, visiting cities, hiking
Instagram, TikTok and Facebook 
activities – reach 3’920’000
Youtube video 13’000 views
www.youtube.com/watch?v=YEqW0-
dKLjY
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http://www.youtube.com/watch?v=YEqW0-dKLjY


KMM: eGToS by influencers Marcin and Ada.
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§ 2 pax, 25th – 30th August
§ Marcin @marcinkvcinski and 

Ada @lenarczyk.a from the 
Vlog 646

§ Online SoMe (IG) activities of 
participants

§ Cooperation with Europcar 
§ Instagram and TikTok activities
§ Reach over 920’000



KMM: hiking photographers trip.
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§ 5 pax
§ 29th August – 2nd September
§ Active hikers and photographers 
§ Pilatus and Kandersteg Adelboden

Lenk region 
§ Hiking and photo shooting
§ Posts during and after return
§ Reach of 790’000



KMM: contest winners' trip with Gazeta Wyborcza.

29

§ 7 pax
§ 15th – 18th September
§ Central Switzerland: Lucerne, Rigi 

and Stanserhorn
§ Contest winners travelling with video 

support from daily Gazeta Wyborcza
§ Content published on spot via SoMe
§ 2 x videos for wyborcza.pl
§ Figures tbd. 



KMM: trail running activities in Engelberg. 
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§ 3 pax, 21st – 24th September
§ “Cirque Series” run for the first time in 

Europe - in Engelberg
§ Cross SoMe activites with the Polish 

trail run “PUT – Pogorze Ultra Trail”
§ 1 running influencer, 1 winner of PUT 

and 1 influencer/photographer
§ Content during and after return 

published in SoMe (Instagram of 
participants and running society)

§ Reach: around 350’000



KMM: trail running activities with ON-running.
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§ 9 pax incl. Polish brand ambassadors 
– runners, trail runners

§ 22nd – 27th September
§ Visit in ON-running premises in Zurich
§ Run the Swiss City - Zurich
§ Trail Running in Engadin, 4 days
§ Cooperation with Eurotrek
§ SoMe activites on participants and 

ON-running channels in Poland



KMM: bloggers culinary trip by e-bike. 

32

§ 5 pax, 23rd – 27th September
§ Travel, lifestyle and food bloggers
§ Culinary and biking mix
§ Fribourg Region
§ Cheese and chocolate
§ Cooperation with Eurotrek
§ Instagram, posts, Facebook and 

blog communication during and 
after return

§ Estimated reach so far 1’400’000



KMM: mini int. media trip Veggie Day.

§ 29th September – 2nd October
§ Participation of PL blogger 

@Rozkoszny with 289’000 followers 
on IG and well know in culinary world

§ Instastories during the trip with reach 
of 1’360’000

§ Interesting facts and links in the 
stories, saved for further views



KMM: photographers trip in Ticino.

34

§ 6 pax, 2nd – 9th October
§ Focus on Ticino: city, valley and 

mountains
§ Active outdoor, nature photographers
§ NG associated photographer as 

guide
§ Content used in SoMe on spot, after 

return and also during different 
events after return

§ Sponsored posts after return
§ Reach so far 970’000



§ 28th September – 2nd October
§ 23 KAM from Poland
§ Participants from Czech 

Republic
§ Hosted by Schilthorn

Cableways, our market partner
§ 1 day networking with Swiss 

partners
§ Post Convention Tours 
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KAM: Middle European Workshop in Mürren.



§ Singer, composer, music awards winner
§ Active on Instagram (824’000 followers, 

TikTok 542’000)
§ In cooperation with Agora – publishing

house and events organiser
§ Content gathered during her trip on 

eGToS in June used at festivals (2 big 
events, 40’000 participants total)

§ Live and online streeming, audience
15’000 

§ ST branding
§ FB activites: 410’000
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Campaigning & Activ.: Margaret on eGToS.



§ 2 pages advertorial in a weekly
magazine Polityka

§ September 21st issue
§ Content published also online on 

polityka.pl
§ Focus on Pilatus
§ Circulation: 130’000, reach

470’000
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Campaigning & Activ.: advertorial in Polityka.



§ Magazine for runners – ULTRA
§ Bi-monthly, edition Sept/Oct
§ Focus on event „Crossing Switzerland” 

and Via Alpina
§ 8 pages advertorial written from the 

participants` perspective – one of the 
editors took part and finished the race! 

§ Followed by podcast promoting the 
issue

§ 8’000 copies
§ Online activities in SoMe
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Campaigning & Activ.: article in ULTRA.



§ Digital campaign
§ Focus on GToS
§ 28th August – 30th September
§ Mailing 
§ Display creations
§ Our eGuide Grand Tour and our

application promoted
§ Video
§ Reach 3’200’000
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Campaigning & Activ.: GToS display campaign.



Campaigning & Activ.: branding with wyborcza.pl.
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§ Branding weekend on 
wyborcza.pl

§ 16th – 17th September 
§ Focus on autumn in Switzerland
§ Link to our autumn MyS landing

page
§ Reach: 1’850’000, 5’000 clicks



Campaigning & Activ.: online with wyborcza.pl.
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§ Content created during visit in 
Central Switzerland in September

§ 2 videos published on 
wyborcza.pl

§ Picture galery with 27 shots and 
short comments published photos

§ https://wyborcza.pl/10,82983,28982708,lekcja-jodlowania-z-
widokiem-na-jezioro-czterech-kantonow-co.html

§ https://wyborcza.pl/10,82983,29015617,fondue-szkockie-
krowy-i-noc-za-kratkami-subiektywny-przewodnik.html

https://wyborcza.pl/10,82983,28982708,lekcja-jodlowania-z-widokiem-na-jezioro-czterech-kantonow-co.html
https://wyborcza.pl/10,82983,29015617,fondue-szkockie-krowy-i-noc-za-kratkami-subiektywny-przewodnik.html


Campaigning & Activ.: activities promoting STP.
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§ 19th September – 30th October
§ Autumn promotion 
§ 4-days STP
§ Paid posts
§ B2C, media and trade 

newsletter 
§ Organic posts on our FB page
§ Reach over 500’000 so far



Camp. & Activ.: SoMe activities ST FB.

§ Paid campaign for Pilatus
§ September 
§ Content promoted
§ Hiking and perfect views
§ Impressions almost 1’200’000
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Camp. &  Activ.: SoMe activities ST FB.

§ Posts promoted on our ST 
Facebook page

§ September – October
§ Different autumn topic, video, 

GTToS
§ Average monthly reach 800’000
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GCC.
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Recovery: OOH. I need a roadtrip.

§ Date: 1JUN-20OCT
§ 11presences in KSA (Jeddah and 

Riyadh)
§ 3presences on Sheikh Zayed Road 

in Dubai. One of the billboards 
stayed much longer than originally 
planned. 

§ Total contacts: 244,07MIO
§ Partner: Ticino, Vaud, Lucerne, 
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KAM: Jeddah FAM Trip.

§ 01-09 OCT
§ 8 travel agents from Jeddah
§ In cooperation with Etihad Airways
§ Partners: Lucerne, Zurich, Geneva, 

Interlaken 
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Campaigning: Sayidaty Health Editorial.

§ October.
§ Feature about Health Tourism in 

Switzerland in SayidatyContacts: 
375’000

§ Monthly published Arabic magazine
for women

§ Distributed in the entire Middle East, 
North Africa, Europe, and America

§ Partner: GRF, Vaud
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KMM: Gulf Business Swisstainable Feature.

§ 26OCT
§ Feature in Gulf Business about

Swisstainable Tourism in 
Switzerland

§ Weekly published magazine based
in Dubai for the GCC region

§ Contacts: 77’000
§ Partner: STS, GRF
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KAM: Wedding Convention Switzerland.

§ 02-06 OCT
§ FAM Trip with wedding planners

from all over the world
§ 2 Participants from GCC: Stefanie 

Heller (JAM Weddings), Rasha
Badran (Purple Chair)

§ Partners: Lucerne, Ticino, Zurich
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Nordics.
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SE – The Bunch - Movie of the year.

§ ST Nordics sponsored the Swedish ski 
community «The Bunch» that spent last winter 
season in the Swiss alps producing the ski 
movie, «Many Fantasies Later» to be released
on December 7th

§ The Bunch won the «ski movie of the year» 
award at High Five Festival in October in Annecy
They will present their work at ST Winter Launch

§ Switzerland Tourism logo in movie + naming of
visited destination: Engelberg, Andermatt, 
Grimentz-Zinal, Crans-Montana

§ IG + TikTok total 193K followers

52



SE - Zermatt Meet Up x Konfido.
Zermatt/Zermatt Bergbahnen

§ Skiers meet-up for high-end clients of TO 
Konfido and members of the ski community 
Skier’s Accredited on October 18th

§ Interactive evening at the Ambassador’s 
residence where guests learned about the 
latest news of the destination in a playful way 
and tested ski apparel and safety equipment 
from Mountain Studio and Mammut

§ 60 hand-picked guests of which some 
departed for Zermatt the morning after the 
event together with Konfido and the 
destination representatives
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NO - Fri Flyt Film Tour.
Andermatt. 

§ ST on location at Fri Flyt Film Tour in Oslo, 
October 06. The tour has shown the best
ski movies every year since 1998.

§ 20 locations all over Norway for a total of
4600 visitors, many shows were sold out.

§ Andermatt featured as destination sponsor. 

Activation:
§ 30 sec commercial movie
§ FB competition on Fri Flyt’s FB page
§ Viewing «Mom’s Turns» Film that was 

produced in Andermatt last winter. 
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DK - Media partnership Berlingske.
Basel

§ Media partnership with Berlingske. 
§ Timing: Published Sep 9th

§ Topic: “15 things to discover in art town Basel”
§ Link to article: https://bit.ly/3rYwiPx

Result:
§ Impressions: 1’490’643
§ Readings: 5745 (15% over target)
§ CTR: 0,38%
§ Outbound link: 333
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https://bit.ly/3rYwiPx


SE - Media partnership Bicycling.
100% Women Bike 2023

§ Media partnership with Bicycling, the 
leading MTB magazine in Sweden. 

§ 2 pages advertorial + 1 
corresponding digital native 
featuring Ida Jansson and launching
the 100% women camapaign 2023. 

§ Destination featured: Davos Klosters 
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SE - Top media result Bicycling.
Ticino

§ 7 pages article + cover in Bicycling 
#7, October issue featuring MTB in 
Ticino. 

§ The article is based on a presstrip 
from August when editor in chief 
Daniel Breece visited the region.
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China.
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Xiaohongshu Campaign. 

§ Date: 19.9 – 31.10
§ Market: China
§ Partner: Key partners
§ What: XHS paid campaign with 

CPC, content, raffles, vidoes etc. 
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Klook Campaign. 

§ Date: 19.9 – 31.10
§ Partner: STS
§ Market: Taiwan, Hong Kong
§ What: Influencer Trip, paid 

collaboration with Klook in Taiwan 
and Hong Kong
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Culture Destination Switzerland
Zurich Livestreaming ZaiArt.
§ 13Oct 20:00 – 21:00
§ 100’22 viewers
§ 10 minutes art tour videos
§ Walking livestreaming by hoster

Yunlong, visual artist Xu Ying
§ New highlights: tourism poster 

gallery, WOW museum, Niki 
exhibition, Limmat River walking 
tour visiting galleries
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Culture Destination Switzerland
Geneva Livestreaming ZaiArt.
§ 27Oct 20:00 – 21:00
§ 20 minutes art tour videos by 

Yunlong
§ Walking livestreaming by hoster

Yunlong, artist Chu Xiao
§ New highlights: Ariana Museum, 

Geneva street art, river Rhone & 
river Arve etc
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Culture Destination Switzerland
AMOS mini Exhibition.
§ 30Sep – 31Oct @ Guomao Swiss 

Art Café
§ Selected AMOS photos
§ Total visitors number TBA
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Culture Destination Switzerland
Art Tour Roadshow Beijing.
§ 14:00 – 16:30 28Oct at Guomao Swiss 

Art Café
§ 50 guests of Swiss Nobleness Academy, 

media/KOL etc
§ Speech Swiss Embassy + ST
§ ST introduction and PPT of culture 

destinations 
Zurich/Basel/Geneva/Vaud/Ticino/Luzer
n, and AMOS 

§ Art experience, afternoon tea workshop 
and performances
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ST Travel TV 2022: LAAX / DDK.

§ Fliggy travel TV On 14th October 
2022

§ Guest Speaker LAAX + DDK
§ No. of Audiences: 8,059
§ STC shop page visitors from live 

streaming: 17,805
§ STC shop page view from live 

streaming: 48,726
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Public Promotion: Autumn campaign offline 
event. 
§ Beijing Farm on 29th October
§ 30 Families
§ Beijing Farm on 30th October
§ 15 Garden owners
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HKG: Swisstainable Press Trip. 

§ Organizer: LX and ST HKG
§ Date: 17-22 Oct 
§ Theme: Swisstainable
§ Partners: Jungfrau / Interlaken / STS /  

Zurich 
§ Media: included magazine, 

newspapers and radio
§ Remarks: JFR (Adrian & Wendy) 

joined us for pre-departure briefing on 
10 Oct
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HKG: Autumn Press Conference.

§ Date: 25Oct @ Studio 83
§ Theme: Autumn -秋天的"同畫"
§ Partners: CG, LX, STS/RE & Jackman
§ Media: 15 media (included bloggers/ 

Freelancer/KOL/Magazine/Newspaper)
§ Results: great event with enjoyable 

Autumn colorful mood for everyone. 
Really impressed journalists by 
Autumn sceneries (drawing) and Food 
of Switzerland. Already released 
several FB posts in the evening.
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KAM: Digital Sales Calls.

§ 26-27 Oct
§ Swiss Partners: 
üLAAX (6 calls)
üGRF (6 calls)
üZurich (6 calls)

§ Total: 18 calls, 11 agents

§ Markets involved: NCN, ECN,SCN
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STS Excellence Program mainland promotion.  

§ Period: Sep – Oct
§ Target: registered users of 2021, and TLD 

database 
§ Activities&result: 
üSeveral round email push/wechat groups

push with prize/ lucky draw etc.
üBuild up a wechat study groups with over 

223 trade joins.
üIncrease 88 certificates during the 

campaign. 
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Trade webinar – Webinar Oct.

§ 25 Oct, monthly webinar course
§ GRF / LAAX / Rhb
§ Reservation: tbc, Live participants: 

tbc
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KAM: Qtravel little diplomat offline event.

§ Oct 6, Shanghai
§ Qtravel organize 10+ students visit 

consulate in Shanghai. 
§ Deputy consul speech
§ 20+ partners join workshop
§ Focus on education trip promotion  
§ ST support itinerary content, PPT, 

pictures, brochures, video and 
giveaway
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Korea.
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KAM: STE Korea 2022.

§ Period: 20-21 Oct. 2022
§ Venue: Four seasons hotel Seoul
§ The largest number of participants after the Covid-19

§ Total 221 pax for two days: 159 travel agents,17media and 
20 Swiss partners

§ Active business exchanges between Swiss partners 
and travel agents

§ Programs
§ 20 Oct.

§ Open workshop with travel agents
§ One-to-one meetings with key accounts - welcome speech 

by Ambassador
§ Dinner reception with media & key accounts - 2023 market 

trend lecture by guest speaker 
§ 21 Oct.

§ Networking with key accounts in Seoul - visit to The blue 
house, Gyeongbok palace, Bukchon hanok village

74



KMM: Korean real trip TV show ‘Battle Trip’.

§ Content: 
§ Media project with Korea Broadcasting 

System for TV variety show ‘Battle Trip’, 
shooting a real trip story of the celebrities 
exploring the nature of Valais in their unique 
traveling style in Switzerland

§ Broadcasting detail:
§ 2 episodes (60 min each episodes)
§ On-air date: Dec 10th,17th, 2022
§ Expected 7M media contacts 

§ Trip Period: Sep 27th – Oct 10th, 2022
§ Partners: 

§ Saas-Fee, Zermatt, Leukerbad, Aletch Arena
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Japan.
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KMM – Online ‘Travel Voice’.

§ ‘Travel Voice’ is a daily travel 
trade online media.

§ Contacts: 6,600
§ Pages: 2 pages.
§ Issued: 16 September 2022.
§ Report about ST Japan’s STE 

B2B workshop and the news 
from partners – Jungfrau Railway, 
RhB, Zermatt, Schilthorn, topics 
of sustainability etc.
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KMM – Magazine ‘Randonnée’.

§ ‘Randonnée’ is the bi-monthly 
outdoor magazine.

§ Circulation: 50,000 copies.
§ Pages: 4 page
§ Published: 21 September 

2022.
§ Report about the joint trail 

running camp with ‘On’ shoes, 
based in St. Moritz and post 
trip in Grindelwald and Zurich.
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KMM – Magazine ‘Field Life’.

§ ‘Fieled Life’ is the quarterly 
outdoor magazine.

§ Circulation: 100,000 copies.
§ Pages: 4 page
§ Published: 29 September 

2022.
§ Report about the joint trail 

running camp with ‘On’ 
shoes, based in St. Moritz.
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KMM – Magazine ‘Skyward’.

§ ‘Skyward’ is the in-flight magazine of 
Japan Air Lines.

§ Circulation: 4 million copies.
§ Pages: 1 page
§ Published: 1 October 2022.
§ Article about Glacier 3000 and 

activities on the glacier.
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KAM – JATA webinar.

§ Webinar on Switzerland for the 
members of the Japan Association 
of Travel Agents.

§ Date: 19 October
§ Participants: 279 travel agents
§ ST presented the latest news from 

the key partners and main themes 
like Swisstainable. 
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KMM – Kateigaho media trip. 

§ Media trip with journalists and a 
photographer from luxury travel 
magazine Kateigaho for the 
production of the material for ST 
Japan’s luxury traveller campaign. 

§ 21-29 October
§ The trip included St. Gallen, the 

Voralpen Express, Jungfrau Joch, 
Goldenpass, Montreux and Vevey 
and focused on travelling by train.  
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C&A – SwissRail175 Advertorial Travel magazine.

§ On the occasion of the 150th Japan 
Railway anniversary

§ 2 pages advertorial in Tabi-no-Techo
magazine, one of oldest travel 
magazines, targeting mainly train 
lovers.

§ QR code to SwissRail175 special 
landing page on  MySwitzerland

§ Published: 9 September 2022
§ Circulation: 105’000 copies
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C&A – SwissRail175 Advertorial Train Mook.

§ On the occasion of the 150th Japan 
Railway anniversary

§ 1 Page Advertorial in the 150th

anniversary Mook (magazine-book), 
targeting train lovers.

§ QR code to SwissRail175 special 
landing page on  MySwitzerland

§ Published: 26 September 2022
§ Circulation: 35’000 copies
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C&A – SwissRail175 Shumito Club e-newsletter.
§ On the occasion of the 150th Japan 

Railway anniversary
§ Exclusive E-newsletter by Shumito-

Club (affluent senior social media)
§ Link to SwissRail175 landing page on 

MySwitzerland with information on 
Swiss Travel Pass promotion, RhB
world record attempt, RhB historical 
train, 110th anniversary of  Jungfrau 
Railway

§ Contacts: 160'000 recipients
§ Date: 24 October 2022

85



South East Asia.
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KMM (Singapore) – Nu You.

§ 2-page feature
§ Partners covered: Zermatt, 
§ Circulation: 43,000
§ Printed readership: 94,600
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Digital (SEA) – GrabAds (Food in Transit).

§ Circulation: 
§ Online readership:
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KMM(Malaysia) – World of Watches magazine

Circulations: 30,000
Total: 6 full pages

§ Partners: Lake Geneva Region, 
Zermatt
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KMM(Malaysia) – KwongWah Jit Poh Press

Circulations: 100,000
Total: 1 full page

§ Partners: Schilthorn, Bern, Zurich
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Online – Swiss Embassy MY SoMe.
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STS – Biker gathering with Kuoni + EU Holidays

§ Date: 9Oct 2022
§ Market: SG
§ Target: Engage special interest group Bikers 

community in Singapore, plan for biking + train trip
in Apr 2023, >45 bikers attended the morning
event with Kouni Mr Reto giving a briefing

§ Goal: >20 STP through Kuoni SG for this biker + 
train trip

§ Partners: Kuoni SG, EU Holidays SG
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STS – STC/Sedunia winter campaign
§ Date: 1Oct - 31Dec 2022
§ Market: MY
§ Target: Drive online awareness of STP 

& GTToS winter offerings, push 
STP sales, build sales pipelines for Sedunia Travel

§ Goal: >50k impressions in MY, push >30 STP sales
§ Partners: Sedunia MY, STC

93



STS – Winter & 4Days STP Newsletters
§ Date: 18 & 23 Oct 2022
§ Market: SEA
§ Target: Communicate STS winter news, including

new GoldenPass Express launching on 11Dec, 
Rhätiche Bahn's world record attempt for the
longest passenger train, resumption of service for
Après ski train between Andermatt and Disentis

§ Goal: Promote STP and GTToS offerings, highlight 
RhB's world longest train record setting, launch of
new GPX, Après ski train etc, >50 STP sales

§ Refresh and expand existing database
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STS – Meeting with Klook SG

§ Date: 21Oct 2022
§ Market: SEA
§ Target: Review ongoing Autumn 4Days STP 

promo, preliminary discussions on plans for 2023
§ Goal: >500 STP through Klook SG TH every

month, activation of Klook MY PH ID for 2023
§ Partners: Rail Europe Asia Pacific, Klook SEA
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STS – Meeting with Pacific World Travel MY

§ Date: 21Oct 2022
§ Market: MY
§ Target: Finalize Trade Presentation and Lunch 

events 7Dec in KUL and 8Dec in JHB, preliminary
discussions on plans for 2023

§ Goal: >100 STP through PWT, activate PWT sub
agencies for 2023

§ Partners: Rail Europe Asia Pacific, Pacific World 
Travel MY
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STS – Market Development Tour
§ Date: 23-29Oct 2022
§ Market: PH, VN, MY, ID
§ Focus: Manila, Saigon, Penang, Surabaya
§ Target: Drive awareness and sales traction of STP 

from second tier markets, assess potential partners
who may have desire and capability to expand
sales channels

§ Goal: Promote STP and GTToS offerings, >50 STP 
sales

§ Partners: ST/STS
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STS – Klook SG Travel Festival

§ Date: 29-30Oct 2022
§ Market: SG TH
§ Target: Presentation to consumers to raise

awareness of Autumn in Switzerland, highlight 
Grand Train Tour and STP offerings, 
motivate Klook SG TH for final push on the
4Days STP promo

§ Goal: >100 STP sales during 2 days consumer
events in SG and TH

§ Partners: ST/STS, Klook SG TH
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STS – Swiss Records Media Trip

§ Date: 23-29Oct 2022
§ Market: MY
§ Target: Drive online awareness of STS 

offerings via travel review websites e.g. 
Rileklah.com, Locco.com.my, 
GayaTravel.com.my to promote STP and GTToS

§ Goal: >300k Malaysian Muslim readers in MY, 
push STP sales

§ Partners: Verkehrshaus, Lake Lucerne 
Navigation, Pilatus, Stanserhorn, Rigi, Davos 
Klosers, Glacier Express, Bernina Express, Chur 
Tourism, Luzern Tourism, St Moritz Tourism
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SCIB SEA Carried Out Business Meetings.

§ Market: Indonesia, Malaysia, Thailand
§ Corporate : Incentives 
§ Period: October 2022
§ Carried out in CH : 20 incentives
§ Grand Total Overnights: 4’526
§ Grand Total Turnover: CHF 1,507,158
§ Destination: Zürich, Lucerne, Rigi, Bern, 

Gstaad, Interlaken, Grindelwald, Lausanne, 
Montreux, Geneva, Zermatt, Lugano.
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SEA Market Development Tour 2022.
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§ Date: 23-29 October 2022
§ Market: PH, VN, MY, ID, total 

250+ participants
§ Cities: Manila, Ho Chi Minh City , Penang, 

Surabaya
§ Partners: 15 Swiss partners
§ Total 8 events of Swiss products workshops 

and Business dinner receptions



Manila Antenna Opening Evening.
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§ Date: 24 October 2022 at Grand Hyatt BGC
§ Market: Philippines
§ Participants: Embassy VIP guests, 15 Swiss 

Partners, Media, and Travel Trade
§ Presence of the Ambassador of Switzerland

to the Philippines and his opening speech
§ ST Presence: Simon Bosshart, Batiste Pilet, 

Matthew Yabut, Thanchanok Nuammano



KMM (Thailand) – Anywhere Magazine.

§ 6-articles feature
§ Partners covered: Vaud, Schilthorn

JF, Zurich, STS
§ Circulation: 40,000+
§ Links:
§ GoldenPassLine
§ Lavaux
§ Schilthorn
§ Jungfrau
§ Zurich
§ The Villars Palace
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https://l.facebook.com/l.php?u=https%3A%2F%2Fbit.ly%2F3EtPWdz%3Ffbclid%3DIwAR1skUuR0URkAS7Ncc6cb51yIhQeA6NzXicKCnfYD9-j4VpYJfdUh5nEvOE&h=AT1SwxnbAzir7FoAGvdgE-KmSYahS-uxpFp6QvBIUoZzLFvj6DUmQn4TF-wib878Cuxo9J7QHz3FNabRiACPNGjMKai5tzedGTTFhlXpOGROvvVOEdrGEJTP57PoQowtMfHhP-Jnc6Rynyua2w&__tn__=-UK*F&c%5b0%5d=AT2zBtUQIjngv9WT8uS-Jb-KjPGouGbVYeTZQhlK1ZFQaHTimWjhYHou-ILxmRp6vrumPIB8droz0FyESb2mFrAz7v0sll3vqU1KHDwUEZE0EWGh7snDnp2OeMm1l62rxYu8qXs0m5pSo4RP_L23VqawLGTWoeuo3rb9eJzVFbPrwfe92F8gZI2bJzcULV362NU0Zdtxhco-
https://www.anywheremagazine.com/%E0%B8%8A%E0%B8%A1%E0%B8%A7-%E0%B8%A7-%E0%B8%8A-%E0%B8%A1%E0%B9%84%E0%B8%A7%E0%B8%99-%E0%B8%97-vevey-%E0%B9%81%E0%B8%A5%E0%B8%B0-lavaux-%E0%B8%AA%E0%B8%A7-%E0%B8%95%E0%B9%80
https://www.anywheremagazine.com/top-view-from-schilthorn
https://www.anywheremagazine.com/7-%E0%B8%9B%E0%B8%A3%E0%B8%B0%E0%B8%AA%E0%B8%9A%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%93-%E0%B8%97-%E0%B8%84%E0%B8%A7%E0%B8%A3%E0%B9%84%E0%B8%94-%E0%B8%97%E0%B8%B3%E0%B9%83%E0%B8%99-grindelwald
https://anywhere-travels.com/travel-ideas/%E0%B8%8B%E0%B8%B9%E0%B8%A3%E0%B8%B4%E0%B8%84+%E0%B8%A7%E0%B8%B4%E0%B8%96%E0%B8%B5%E0%B8%8A%E0%B8%B5%E0%B8%A7%E0%B8%B4%E0%B8%95%E0%B9%81%E0%B8%AB%E0%B9%88%E0%B8%87%E0%B8%AA%E0%B8%A7%E0%B8%B4%E0%B8%AA/12
https://www.anywheremagazine.com/the-villars-palace


KMM (Thailand) – Travel Around the World.

§ 3-articles featured in October
§ Circulations: 50,000, contacts: 150,000
§ Partners and links:
§ Vaud
§ Schilthorn
§ Jungfrau
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https://www.travelaroundtheworld-mag.com/travel/swiss-montreux/?fbclid=IwAR0Hc-Mb4lahbjAiEHrFTn3weL3t8KBg8AcIVfIsAPQGEcByuwwfn-FlzWY
https://www.travelaroundtheworld-mag.com/travel/swiss-schilthorn/
https://www.travelaroundtheworld-mag.com/travel/swiss-jungfrau/


KMM/Online (Thailand) – Checklist

§ 4 YouTube videos featured in October
§ Reach: >150,000
§ Contacts: 22.7K on YouTube
§ Link: Checklist YouTube
§ Partners: STS, MRAG, Vaud, Schilthorn
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https://www.youtube.com/channel/UCrO3SFFt7ORS4UxXkRvVhRQ


KMM (Vietnam) – Tuoi Tre Vietnam.

§ 1-online article feature Switzerland 
campaigns 2022-2023, recovery in 
SEA 

§ Circulation: 2Mio per day
§ Reporter: Nhu Binh
§ Link: https://tuoitre.vn/tin-sang-29-

10-viet-nam-co-ti-le-that-nghiep-
thap-gia-rau-da-lat-van-cao-tru-ca-
chua-2022102822314146.htm
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https://tuoitre.vn/tin-sang-29-10-viet-nam-co-ti-le-that-nghiep-thap-gia-rau-da-lat-van-cao-tru-ca-chua-2022102822314146.htm


KMM (Vietnam) – HTV9 channel Vietnam.

§ 2.5 mins news scoop about MDT 
event and Switzerland on Vietnam 
national television

§ Broadcasted on 29 October 2022
§ Partners: STS, SWISS were 

interviewed
§ Link: http://tv.tvhayhd.com/live-

tv/xem-kenh-htv9-hd-truc-tuyen.html
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KAM (Thailand) - ArtraLux

§ Result from autumn Famtrip
§ 8 days 6 nights Mono Switzerland 

Itinerary
§ Travel trade: ArtraLux co., ltd.
§ Partners: STS, LLR, Vaud, Zurich
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Australia.
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Activation: Swiss Festival 2022.
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§ Annual Swiss Festival in Melbourne
§ Over 500 guests (ticketed event)
§ Switzerland booth with information material, 

brochures, maps and give aways
§ Scavenger hunt with printed booklet. 

Switzerland and partners featured.



Activation: Holiday and Travel Shows.

111

§ Consumer expos in Brisbane (22 – 23 October), 
Sydney, 29-30 October) and Melbourne 
(5-6 November).

§ Great (only) alternative to the
previous Flight Centre Expos

§ 14,000 guests expected over the three
weekends

§ Switzerland Tourism present with a large 
booth and various promotions (i.a. special
offers with TO partners)  



Activation: Travel Project podcast.
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§ Creation of a destination podcast in cooperation
with Travel Project Melbourne and nib (travel) 
insurance

§ Reach of nearly half a million listeners
§ Topics: Highlights of Switzerland, gastronomy, 

fun-facts, public transportation system, 
swisstainable

§ Opportunities for future activities / amplifying 
reach via nib customer base



KMM: LATTE Destination of the month. 

113

§ Luxury Australia Travel Trade E-News (LATTE) is
is one of Australia’s number one publisher for
travel industry information on everything luxury
travel and tourism

§ Switzerland is «Destination of the Month» 
featuring digital banner and content campaigns
over 4 weeks

§ Topics: Swisstainable, Urban running, STP4 
promotion

§ Reaching 24,000+ luxury travel advisors



India.
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Veggie day Event 1st October.
§ On 1 October 2022 - World Vegetarian Day, ST celebrated 

the Swisstainable Veggie Day. 
§ As Vegetarianism has a long history in India and no country 

is so closely associated with vegetarian cuisine like India, 
this initiative can make a strong noise in the market.

§ To capture this, we created a PR push on the day along with 
a cooking event with Vicky Ratnani, celebrity chef for 10 
food Journalist & Influencers. This event was conducted to 
create some noise around the initiative.

§ Celebrity Chef – Vicky Ratnani, took a fun class while 
teaching the journalist a fun recipe of Mushroom Zurichoise 
& Roesti.

§ The PR push for this day along with the event garnered 
good coverage.

§ Total Clips: 55 Clips 
§ Total Contacts: 9’049’282
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Veggie day FAM with celebrity chefs.
§ To further capture this, with the help of Head 

office team we executed a Media FAM with 2 
celebrity chefs and 8 food journalists. 

§ The group was divided in for 2 different regions 
namely French and German. The chefs and 
journalists interacted with chefs on the 100% veg 
food trail.

§ The FAM was a great success as it very well 
impressed the journalists as well. 

§ The Chefs created content real time for their 
Instagram handles and the journalists will now 
file their stories soon.
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KAM: Training - STS Training with Ottila
International Pvt. Ltd. – 11th Oct 2022.
§ ST participated on behalf of STS at the

training organized by Ottila (KAM –
Wholesaler) in Kochi for their sub-
agents in the market

§ Presented STS, its various products
and services and the latest news / 
updates for the market

§ Interactive Quiz at the end with
gratification for 5 lucky winners

§ RSVP done by Ottila
§ Total no. of attendees: 40
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KAM: FAM Trip for ST & STS 2020 & 2021 
Contest Winners.
§ 6th – 13th Oct 2022
§ Lucky winners from the travel trade who 

completed ST & STS contests in 2020 
& 2021:
§ ST India Webinar Series Quiz
§ Switzerland Travel Academy
§ STS Excellence Program

§ Les Diablerets – LGR – Interlaken –
Zurich and their popular highlights

§ Travelled with a Swiss Travel Pass
§ Total No. of Winners. 8
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KAM: ST India Webinar Series: BLS – Aletsch 
Arena – MGB – Swissminatur & FoxTown.
§ 18th Oct 2022
§ 15 min slot for each partner
§ Presenters: BLS, Aletsch Arena, MGB, 

Swissminiatur & FoxTown
§ Partners presented their respective 

products + updates for the market
§ Live polls + Q&A Session + Quiz
§ Total No. of attendees: 574
§ Recording:

www.MySwitzerland.com/STIndiaWebin
ars
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http://www.myswitzerland.com/STIndiaWebinars


Markets West.



Switzerland.
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Wetter.tv – city weekend tip.

City autumn promotion in collaboration with
wetter.tv
§ In the context of the weather forecast on 

wednesdays & fridays, a city weekend tip is
presented by the weather presenter on 
wetter.tv

§ Each city tip is also posted on 
meteonews.ch & facebook/meteonews

§ Participation of 8 A-City partners and 
Fribourg

§ Promo period: 28.09.-23.11.2022
§ 250.000 contacts per city
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§ Schweizer Illustrierte GRUEN: Hello Switzerland
§ 2 page editorial on «Nature Spa», 1 paid ST add
§ September 2022

§ Print: 111’725 copies
§ Nature Spa: Hot Tug, Lake Brienz -

Sauna boat , Lake Lucerne -
La Vigne, Lavaux - Horseback riding &
Yoga break, Leventina

Schweizer Illustrierte GRUEN: Nature Spa. 
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BeNeLux.

124124



ST BeNeLux – Kachen & Reesen (LUX).
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§ Kachen: Luxembourg’s only food & lifestyle magazine 
§ Reesen: Only travel magazine in Luxembourg 
§ Exclusive campaign with Made in Bern
§ Print + Digital Sponsered Content

Marketing contacts: 120’000
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Wintersport vor Eiger, 
Mönch und Jungfrau

Die Jungfrau Region ist ein wahres 
Eldorado für Wintersport. Die vier 
großen Skigebiete Grindelwald-Wen-
gen, Grindelwald-First, Mürren-
Schilthorn und Meiringen-Hasliberg 
mit 275 perfekt präparierten Pisten-
kilometern, modernster Infrastruktur, 
abwechslungsreichen Abfahrten, 
Snowparks, Skicross-Strecken, 
Abenteuern auf und neben der Piste 
und Schneesicherheit lassen die 
Herzen von Wintersportbegeisterten 
höher schlagen. Umgeben bist du 
dabei stets vom einzigartigen Berg-
panorama mit dem Dreigestirn Eiger, 
Mönch und Jungfrau – traumhaft!

  jungfrauregion.swiss/winter

Wintererlebnisse 
am Stockhorn

Mit dem Schnee verwandelt sich 
das Stockhorngebiet mit seinen 
beiden Seen in eine romantische 
Winterlandschaft. Die Erlebniswelt 
am Stockhorn bietet dir nebst 
Erholung auch attraktive Winter-
aktivitäten wie Eisfischen, Schlitt-
schuhlaufen, Winterwandern 
und Schneeschuhlaufen. In der 
Nähe der Mittelstation „Chrindi“ 
befindet sich inmitten der winter-
lichen Naturidylle ein Iglu mit Bar 
und gemütlichen Liegenstühlen. 
Genieße ein leckeres Käsefondue 
oder einen weissen, wärmenden 
Glühwein.

  stockhorn.ch

Sternenschlitteln 
am Niederhorn

Genieße jeden Freitag- und Sams-
tagabend das Sternenschlitteln 
am Niederhorn in der Ferienregion 
Interlaken. Nach einem Fondue-
plausch im Berghaus Niederhorn 
weisen dir der helle Mond und die 
glitzernden Sterne den Weg auf 
der romantischen Schlittelpiste 
nach „Vorsass“. Dort kannst du 
dich mit einem feinen Glühwein 
aufwärmen.

  interlaken.ch/winter

Die längste Abfahrt 
der Welt bezwingen

Begeisterte Schlittenfahrer finden 
in der Jungfrau Region der Klassi-
ker schlechthin: Big Pintenfritz, die 
längste Schlittelabfahrt der Welt. 
Von der First bei Grindelwald führt 
ein markierter Winterwanderweg 
in etwas mehr als zwei Stunden 
am Bachalpsee vorbei zum Faul-
horn. Der wunderbare Ausblick auf 
die umliegende Berglandschaft 
sowie die bevorstehende Abfahrt 
entschädigen für die Strapazen 
des Aufstiegs. Nun heisst es Helm 
auf, Schlitten satteln und ab gehts 
auf die 15 Kilometer lange Abfahrt 
zurück nach Grindelwald.

  jungfrauregion.swiss/winter

Haslital – wo die Nacht 
zum Tag wird

Wenn sich die Sonne langsam 
senkt, Ruhe in die Täler einkehrt 
und die Nacht hereinbricht, wenn 
die Sterne zum Vorschein kom-
men und der Mond die winter-
liche Landschaft erhellt, dann ist 
im Haslital in der Jungfrau Region 
noch lange nicht Feierabend. 
Im Gegenteil. Nebst kulinari-
schen Köstlichkeiten wie Fondue 
und Raclette in urigen Hütten, 
locken auch in der Dunkelheit 
viele sportliche Aktivitäten wie 
Nachtskifahren, Nachtschlitteln, 
Nachteislauf oder sogar Nacht-
langlaufen!

  jungfrauregion.swiss/nacht

In der zertifizierten Wellness-Des-
tination Interlaken ist Entspannung 
mit schönstem Panoramablick ga-
rantiert. Ob in sprudelndem Wasser 
am Thunersee oder in einem hölzer-
nen Hotpot am Brienzersee – das 
Wellnessangebot im Berner Ober-
land ist vielseitig. Relaxe in einer 
Sauna mit Blick auf die verschneite 
Bergwelt oder verwöhne dich mit 
einer Peeling-Massage. Dein Im-
munsystem stärkst du im Dampfbad 
mit revitalisierenden Kräuterdüften. 
Bringe Körper, Geist und Seele in 
Balance. Pure Erholung zwischen 
Bergen und Seen erwartet dich.

  interlaken.ch/wellness

Wellness & Spa in der 
Ferienregion Interlaken

Die besten Winteraktivitäten 
in der Jungfrau Region und 
der Ferienregion Interlaken

Kaum eine Region in der Schweiz ist so 
vielfältig wie die Region Bern. Skifahren, 
Schlitteln, Winterwandern und sogar Eisfischen 
– im Berner Oberland sind die Möglichkeiten 
unbegrenzt. Wir verraten unsere sechs 
Winter-Highlights in der Jungfrau Region 
und der Ferienregion Interlaken.

Bern
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ST BeNeLux - Time for Switzerland –
Columbus Travel Magazine.
§ Part of a cross-medial campaign together with Columbus 

Travel Magazine
§ Print, online, social media, webinar, quiz
§ Bern, Ticino, Valais 
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MICE Netherlands Networking Event.

§ Swisstainable networking event.
§ Date: 6th of October.
§ Location: Zilt op de Pier (by the sea)
§ Keynote Speaker: Gerrit Hiemstra 

(wellknown 20.00 o’clock news) 
about climate changes.

§ Workshop with the Swiss partners.
§ Dinner and at the end quiz.
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Group press trips BeNeLux.
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Trailrunning in Wallis Trip to Lausanne & Lavaux



Top Coverages.

§ RTBF - Une monde à part (BE)
§ Kampioen – Rhätische Bahn (NL)
§ De Zondag – Ticino (BE) 
§ Wandel Magazine – Basel (NL)
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Meetings: Belgium: Annual Networking Evening.

§ Date: 18.10.2022
§ Venue: brand new venue in Brussels: 

Sparks
§ Theme: Swisstainable
§ Key-note speaker: Melanie Delaplanche 

(Sustainable Effect):
”Empowering sustainable solutions
for events”    

§ Guests : 30 corporate & association 
meeting planners

§ Partners: 12
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Meetings: Belgium: Annual Networking Evening.
§ Date: 19.10.2022
§ Venue: Kattebroek in Dilbeek
§ Theme: Swisstainable
§ Key-note speaker: Bartel Dewulf 

(Zenses, chef of the national football 
teams) : ”Sustainable catering for events”

§ Interactive workshop with the partners
§ Home made pesto with wild herbs 

workshop
§ Guests: 32 from agencies and PCO’s
§ Partners: 12
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Italy.
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KAM: Virtual sales calls Travel Breaking News.

§ Date: 5.10.2022
§ What: Travel open Village virtual
§ Focus: MySwitzerland Pro, Grand Train 

Tour and Cities
§ Participants: 16 tour operator in slot of 

20’ from 10 am to 6 pm
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KAM: TTG Rimini Fair.

§ Dates: 12-14.10.2022
§ What: Presence and distribution 

material in Adrastea Viaggi stand 
and dinner with partners.

§ Launch of partnership cooperation 
with Assoviaggi Association (1’300 
travel agents and to’s in Italy)
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Digital: BLS/RHB - Repubblica.it/milano.

§ Period: 3-30.10.2022
§ What: Impact visual in 

Repubblica.it/milano, intro full screen 
devices

§ Focus: Informing and inviting to visit 
Bern Region with BLS Trenino Verde 
delle Alpi and RHB Special Autumn 
offer

§ Partners involved: BLS, RHB
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Digital: BLS/RHB – Milano Today.it + App.

§ Period: 3-30.10.2022
§ What: Native article in Milano Today, 

native box linked to the article, facebook
post on @milanotoday, vertical prisma, 
banner in MilanoToday App

§ Focus: Informing and inviting to visit Bern 
Region with BLS Trenino Verde delle Alpi
and RHB Special Autumn offer

§ Partners involved: BLS, RHB
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Digital: BLS/RHB – Facebook + Instagram.

§ Period: 29.9-30.10.2022
§ What: 1 IG post and 1 FB post in feed 

and sponsorized in @myswitzerlandit
channel 

§ Focus: Informing and inviting to visit 
Bern Region with BLS Trenino Verde 
delle Alpi and RHB Special Autumn 
offer

§ Partners involved: BLS, RHB
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Digital: Influencer Trip BLS.

§ Dates: 17-19.10.2022
§ What: Influencer trip, weekendieri (Laura 

Zampetti 121K followers) 
§ Contents: 1 post, 1 reel, stories and 1 

article on her blog – promocode
§ Partner involved: BLS 
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Campaigning & Activation: Dinner with Swiss 
Partners.
§ Date: 27.9.2022
§ What: Dinner with Swiss Ambassador 

Monika Schmutz, Swiss Consul Ugo 
Patroni Griffi, President of Festival del 
Cinema di Locarno Marco Solari and 
Euro deputy Silvia Costa
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Campaigning & Activation: Team Building Hearst 
Digital in Ticino.
§ Date: 4.10.2022
§ What: Daily team building event at 

Monte Generoso
§ Program: Train to Monte Generoso, 

Ecstatic Dance and lunch at Fiore di 
Pietra

§ Participants: 52 digital content creators
§ ST Italy in collaboration with 

Mendrisiotto Turismo
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Campaigning & Activation: Shooting with Michelle 
Hunziker for winter campaign PROMOSVIZZERA.
§ Date: 12.10.2022
§ What: Shooting in Station Centrale 

Milano and in Studio with Michelle 
Hunziker

§ Production of winter campaign 
PROMOSVIZZERA in collaboration 
with Trenitalia/STS

§ Partners involved: Bern, Basel, 
Lucerne, Lausanne, Montreux, STS, 
Trenitalia
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France.
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Campaign activation – Key Partner Ticino.

Creation of a Landing Page on MyS.com
promoting autumn in Ticino by highlighting 
the influencer trip TravelMeHappy
§ Content push
§ Video of TravelMeHappy's trip
§ 10 autumn activities in Ticino

§ Media campaign to generate traffic
§ Meta ads, boosted post, native/Outbrain
§ Social Media push on TravelMeHappy’s pages

KPIs :
§ 60’000 click – 20’000 visits

143

https://www.myswitzerland.com/fr-fr/microsites/fr/10-activites-pour-decouvrir-le-tessin-en-automne/
https://www.instagram.com/travelmehappy/?hl=fr


Campaign activation – Key Partner Valais.

Bi-media campaign to promote autumn in 
the Valais
§ Print
§ 2x 3 pages advertorial on Vivre Paris and Vivre 

Lyon. Autumn issue
§ + Social media post

§ Digital
§ Awareness campaign : display banners on 

targeted platform
§ Performance campaign : native with outbrain

KPIs : 
§ 262.5K readers – 3M impressions – 56K clicks
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Campaign Activation - Grand Train Tour of Switzerland.

Collaboration with AR magazine to promote the 
Grand Train Tour of Switzerland.
§ One journalist and one photographer travelled 

along the GTToS in May 2022.
§ Print and online articles published in the October 

issue.
§ Podcast Swiss Express: 4 episodes available on 

Apple Podcast, Spotify, Deezer and Google 
Podcast.
§ Episode 1 – 3.10 À bord du MOB GoldenPass
§ Episode 2 – 25.10 Luzern-Interlaken Express and 

Jungfraujoch
§ Episode 3 and 4 will follow in the next weeks
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https://ar-mag.fr/suisse-un-grand-tour-en-train-34284/
https://ar-mag.fr/les-podcasts/podcast-de-destination-suisse-express/


KMM – Group media trip.

Swiss cities group media trip.
§ Date: From the 3rd to the 6th 

October.
§ Participants: 4 culture and lifestyle 

medias.
§ Genève, Lausanne and Berne
§ Museums, city walk tours, culture, 

Swiss products, gastronomy, lifestyle 
adresses. 
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SCIB - Workshop.

Target : agencies + corporate
Date : October 17th

Venue: Le 3ème Cercle
Number of participants: 28

§ Organization of a workshop before the 
cocktail-mix activity  

§ Great success for our clients and partners 
(Genève, Sandoz Hotels, Villars les 
Diablerets, Andermatt, Lausanne, Bâle
represented by Dorint Hotels, Davos, 
Lausanne)
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SCIB – 8th Suisse Cocktail Mix-Challenge.

Target : agencies
Date : October 17th

Venue: Le 3ème Cercle
Number of participants: 35 (7 teams)

§ First time that this event took place again 
since 2019 (Covid) 

§ Great feedbacks from the participants and 
partners 
§ Fun activity that allows everyone to participate and 

learn more about the different regions
§ Good venue with Swiss food 
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Portugal.
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KMM: sustainable gastronomy @ Público.
§ A journalist from «Público», a leading high-

quality print and digital newspaper, participated 
in the international media trip on Switzerland’s 
sustainable gastronomy. 

§ 2 extensive print and digital reports on 
vegetarianism and sustainable gastronomy 
were published in their special travel and 
culture edition named “Fugas”. 

§ In addition, several posts were published on 
their social media channels.
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Timing: October 2022
Media contacts: 4’002’990
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KAM: Sales campaign with TO Catai.

Timing: October 2022
Marketing contacts: 1’250’000 | Room nights: TBC 

§ Sales campaign to promote Christmas markets with 
a leading Spanish TO with offices in Portugal.

§ The campaign promoted Christmas markets in 
Montreux and Basel, focusing on a period with two 
Portuguese public holidays.

§ The collaboration includes:
§ Offer of 2 Christmas markets products
§ Display campaign on their website
§ B2B Newsletter to 1.6K travel agencies
§ B2C Newsletter to 40K clients
§ 14’’ spot on digital totems in all B the travel agencies
§ 3 SoMe posts on Facebook 16’000 followers
§ Event with presentation by ST to 45 agents



C&A: Advertorial @Time Out Portugal.

§ «Time Out» is a global high-quality print and 
digital magazine focused on culture and 
gastronomy. There are two Portuguese 
editions: Time Out Lisbon and Time Out 
Porto.  

§ We organized a print and digital advertorial 
about the Christmas markets in Basel and 
Zurich. It also included 2 posts on Time Out 
Lisbon’s social media channels. 

152

Timing: October 2022
Marketing contacts: 2’112’000



Spain.
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KMM: Basel media event in Barcelona.
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Timing: 4th October 2022 
Media contacts: 11 journalists

§ Special media lunch with top Spanish 
journalists with focus on Christmas 
markets and the cultural offer of Basel

§ Journalists had the opportunity to 
make their own Leckerly

§ After the event, three interviews were 
arranged with different radios and 
future media trips before the end of the 
year



§ A special monographic about Zurich 
was recorded at Paralelo 20, the 
leader travel program of Radio 
Marca, one of the most famous for 
football lovers in Spain and the 
Americas 

§ Posts on SoMe and a newsletter will 
be sent by the radio

KMM: Zurich Tourism @ Radio Marca.
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Timing: 20.10.2022
Marketing contacts: 84’600
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KAM: Workshop in Bilbao with CEAV.

§ Trade event organized by the Spanish 
Confederation of travel Agencies 
(CEAV) in Bilbao

§ From the 50 exhibitors, there were 6 
international travel destinations

§ ST Barcelona met around 40 TA/TO 
from the Basque country in order to 
increase their Swiss products

Timing: October 2022
Marketing contacts: 100 travel agents



KAM: Zurich Sales Call @ B The Travel Brand.
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§ Selected travel agents attended a 
presentation by Zurich Tourismus at 
the Premium travel Shop B Travel in 
Barcelona 

§ The focus was the cultural offer of 
the city and the wide offer on 
Christmas markets

Timing: October 2022
Marketing contacts: 20 travel agencies 



Nature Spa @ City Confidential.
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§ Exclusive activity to promote Nature 
Spa at City Confidential, a creative 
online magazine for a community of  
over 180’000 female urbanites. 

§ The promotion included:
§ Dedicated emailing to their community 
§ Social Media posts in their Instagram and 

Facebook

§ Link to the full article

Timing: October 2022
Marketing contacts: 469’ 325

https://city-confidential.com/newsletter/planes-para-hacer-en-suiza


Timing: October 2022
Marketing contacts: 152’448

Nature Spa @ Cuerpomente.
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SUIZA

NATURALEZA
EN ESTADO PURO

C
uando llega el otoño en Suiza, 
las hojas caen formando una 
bella alfombra multicolor que 
envuelve bosques, valles y 

colinas. Las temperaturas suaves y las 
impresionantes vistas sobre la niebla 
atraen a los senderistas para descu-
brir la naturaleza en estado puro.  
El singular paisaje alpino de Suiza 
también es absolutamente perfecto 
para un relajamiento activo, convir-
tiendo una escapada o unas vacacio-
nes de wellness en una experiencia 
fascinante para todos los sentidos.  
 
Reconexión con la naturaleza.  
En otoño y en invierno, estaciones 
sumamente hermosas en el país 
helvético, Suiza Turismo te ofrece 
propuestas únicas para hallar la 
tranquilidad y el silencio entre 
increíbles paisajes, montañas y lagos.  
Las Experiencias Nature Spa ofrecen 
50 actividades tan innovadoras como 
relajantes, divididas entre 4 tipologías 

distintas en plena naturaleza: 
bañeras de hidromasaje, saunas, 
yoga y baños forestales. ¿Quieres 
bañarte en el bosque, relajarte en una 
bañera de hidromasaje con vistas a 
los Alpes, darte un baño de hielo en el 
frío lago de montaña o navegar por el 
lago en un barco sauna?  
Puedes elegir la experiencia de bañera 
de hidromasaje en distintos lugares 
del país: en una típica y acogedora 
casa del Tesino, también una experien-
cia balnearia celestial en el cantón de 
Turgovia o en medio de la idílica 
naturaleza de Appenzell (con vistas al 
Alpstein), así como en el pueblo iglú 
Davos Klosters situado en la zona de 
esquí de Parsenn. Si prefieres la 
experiencia de sauna en la naturaleza, 
puedes visitar, entre otras opciones, 
un barco sauna en el lago de Biel o en 
el lago de Zúrich, una góndola sauna 
en Vitznau o un baño de hielo en 
Arosa. Hay retiros de yoga y medita-
ción en el corazón de la Engadina, en 

Ovronnaz y Veysonnaz, y SUP o yoga 
en el Stand Up Paddle en Locarno y en 
el lago Bettmer. Estar completamente 
inmerso en la naturaleza es lo que 
proponen los baños forestales en 
Unterseen, Gargantas de Breggia, en 
el remoto Hilfernthal, en Les Mélèzes... 
En los bosques de Champfèr se puede 
vivir esta experiencia junto con las 
cabras, donde se avivan todos los 
sentidos y se encuentra la tranquili-
dad. Auténticos balnearios naturales 
con las mejores experiencias para que 
puedas desconectar, relajarte y 
disfrutar del colorido otoño suizo.

PUBLIRREPORTAJE

En otoño, Suiza te ofrece increíbles experiencias  
en medio de bosques, lagos y montañas. Relájate  
y desconecta en auténticos balnearios naturales.

MySwitzerland.com/NatureSpa

Baño caliente en el Brienzersee
Mitad barco, mitad bañera: eso es 
el Hot Tug. ¿Qué puede ser más 
relajante en los meses de invierno 
que un baño caliente? Sumergirse 
en una burbujeante bañera de 
hidromasaje a 38o, deslizándose 
por el frío lago Brienzersee 
mientras los copos de nieve se 
derriten en frente, es algo para 
recordar siempre. ¡Los baños de 
invierno nunca han sido tan cool!

Yoga en el valle de la Engadina 
Cuatro amplias plataformas de 
yoga de madera en la ladera bajo 
el Grand Hotel Kronenhof de 
Pontresina, en medio de las 
montañas de la Engadina, ofrecen 
un entorno espectacular para 
realizar sesiones de yoga energéti-
cas y relajantes. El glaciar Roseg 
a lo lejos y el suave murmullo del 
arroyo cercano ayudan a crear un 
ambiente único y especial.

Barco sauna en Lucerna 
Sauna encendida, vida cotidiana 
apagada. Casi ningún otro barco 
perturba la paz y la belleza de la 
naturaleza, como el barco sauna 
en el lago de Lucerna. Una 
experiencia privada que permite 
navegar sin licencia durante 
cuatro horas y con una sauna para 
entre dos y seis personas que 
puede calentarse a 90o grados 
gracias a una estufa de leña.

Más información

§ 2 pages advertorial to 
promote the campaign 
of Nature Spa in 
Cuerpomente, a niche 
magazine for health and 
natural food lovers 

§ Link to the full article

https://switzerlandtourism-my.sharepoint.com/:b:/g/personal/cristofer_gallardo_switzerland_com/EXIjpcJWb_5Dohyk2MRwr54BMH15Pbgr1PnSQqC-W0brGg?e=6b6G5o


UK/Ireland.
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Glacier Express in Winter on Channel 4.

§ ‘World’s greatest train journeys from 
above’

§ 16 October, 7pm prime time on UK’s 
Channel 4

§ 45 minutes about the Glacier 
Express in winter, including behind’-
the-scenes coverage 

§ Shot in January, supported by ST
§ Immediate results in bookings at 

UK-based tour operators incl. STC

161



‘Fantastic Friends’ x HBO.

162

§ Filming in Switzerland for the second 
season of this part adventure travel, part 
magic-infused challenge series 

§ Starring the twins from ‘Harry Potter’ and 
guest presenter Tom Hopper

§ Six episodes
§ Grindelwald / Jungfrau Region / 

Andermatt
§ To be broadcast in 2023



Living Golf x CNN International.

§ Monthly half-hour episode that airs globally on 
CNN International

§ Looks at the latest news, features and travel in 
the world of golf

§ Filming in Switzerland
§ Crans-sur-Sierre golf course (Crans-Montana)

§ Hornussen in Höchstetten (Emmental Region)

§ Valais Wine from around Crans-Montana

§ Aired in September 2022
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Living Golf x CNN International.
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Play Video
Note to the recipient:

Crans-sur-Sierre golf course (Crans-Montana) minute 1:12-11:30

Hornussen in Höchstetten (Emmental Region) minute 11:30-15:30

Valais Wine from around Crans-Montana minute 15:30-18:10



Winter Promotion with Red Bull.
§ Print (Red Bulletin) & digital (incl. social 

media)
§ 4-page print advertorial
§ Switzerland Winter Hub on redbull.com
§ Total predicted KPI’s – 15mio
§ 3.3mio uniques on redbulletin.com/mth
§ Ave dwell time: 2m43s / social media 

audience: 5.35mio
§ Print: 1.3m reach per issue
§ 11th October distribution and go live
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Winter Promotion with The Sunday Times.  
§ Print & digital (incl. traffic drivers)
§ Premium native online article per 

partner (Lucerne and Hotels)
§ Front page strip on the Sunday Times 

Winter Special + additional traffic drivers 
& social media amplification to push 
views

§ Distribution of ST 2022 winter brochure, 
50k copies on 16th October

§ KPI’s: 17.2m reach (30% of UK adults)
1.4m av. monthly unique views (2022)
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North America.
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NA Workshop – Valais Matterhorn Region.

§ Oct. 10-14, 2022
§ Brig as hub for buyers, Leukerbad, 

Saas Fee and Fiesch/Aletsch Arena 
were workshop destinations

§ Combination of workshop and 
destination tours

§ Buyers experienced a new 
destination every day, Suppliers 
stayed in the same destination

§ 36 tables with 59 Suppliers
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NA Workshop – Valais Matterhorn Region.
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SCIB NA: IMEX America 11 – 13 October 2022.
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§ Mandalay Bay, Las Vegas

§ Largest trade show in NA for Business Events
§ 11th edition

§ 12,000 participants (8,605 in 2021)
§ +45% overall vs 2021 

§ 4,000 buyers
§ 3,300 attended the hosted buyer program

§ 12 Swiss Partners on Swiss booth
§ Over 150 appointments on the Swiss booth

§ RF was a hit!



SCIB NA: Carried Out Event.

§ October 1 – 4, 2022, 5000 pax
§ 15,000 overnights
§ Hallenstadium
§ Agency: Towerhouse Experience 

Production
§ Client: IM Beyond
§ Industry: Crypto Currency
§ Moved from Dubai to ZRH in 2 mts
§ Organizers feedback: ‘The event for the 

client was highly successful and went very 
smoothly’
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SCIB NA: Confirmed Conference.

§ October 17 - 21, 2022, 400 pax
§ 1,600 overnight
§ Kongresshaus Zurich
§ Agency: MCI Group
§ Client: ITechLaw
§ Industry: Technology Law
§ Planning time: 

§ 2016: First discussion
§ 2017: Corporate Trip & Site Inspection to ZRH/Arosa
§ 2018: Considered Buergenstock/The Circle
§ 2019: Confirmed Kongresshaus for 2021
§ 2021: COVID-19
§ 2022: Event finally taking place
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ST & STS joint marketing with STC and RE.

§ Marketing plans with selected priority accounts
§ Road Scholar (with Rail Europe)

Features 3 Switzerland Rail and hiking tours
E-mailing to 150K qualified customers database

§ Tenon Tours (with STC)
Promote the new Switzerland Rail website 
E-mail blast and Google/Facebook Ads
Upgrade 1st cl. Swiss Travel Pass

§ Goals: Generate early bookings for 2023 tours
Position Switzerland by Rail as a priority travel style
Expand product portfolio with future rail itineraries 
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Media Top Result: SNOW Magazine.

§ SNOW Magazine, 
www.thesnowmag.com

§ Journalist: Andrew Findlay

§ Title: If You Built It
§ Date: Winter 22/23

§ Circulation: 120’000

§ Featured: Jungfrau Region, Jungfrau 
Railways, Arosa, Chäserrugg, Zermatt, 
Chur, Vals, Monthey, Grindelwald.
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Media Top Result: Arch Daily.

§ www.archdaily.com
§ Journalist: Julia Joson

§ Title: Paul Clemence Captures BIG's Hôtel 
des Horlogers in Le Brassus, Switzerland

§ Date: September 12th 2022
§ Online contacts: 3’070’000 uvpm
§ Featured: Hôtel des Horlogers
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http://www.archdaily.com/


Media Top Result: Wall Street Journal.

§ Wall Street Journal, www.wjs.com
§ Journalist: Laura Jacobs

§ Title: ‘Threads of Power: Lace From the 
Textilmuseum St. Gallen’ Review: Webs of 
Influence

§ Date: October 19, 2022
§ Online contacts: 26’646’843 uvpm

§ Circulation: 1’180’498
§ Featured: Textilmuseum St. Gallen
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http://www.wjs.com/


Brazil.
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KAM: WHITE SALES CALLS 2022.

October 03-05, 2022
§ Customized agenda of meetings 

and trainings events in São Paulo 
with Roberta Panella from Kulm St
Moritz e Kronenhof Pontresina.
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KAM: ONLINE TRAININGS.

October 04 and 11, 2022
§ Online training presentations:

§ Oct 04: Orienter Travel
§ Youtube Live with 200 agents in attendance
§ Special partnership with St Moritz Tourism
§ 868 views as of Oct 24: 

https://www.youtube.com/channel/UC514aH8C
4PXiVaaWRUAf02A

§ Oct 11: Primetour
§ Special presentation regarding Primetour

attendance at Brazil Workshop in Zurich with
focus on their impressions of the event and post 
Convention tour
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https://www.youtube.com/channel/UC514aH8C4PXiVaaWRUAf02A


KAM: FENIX Retreat 2022.

October 18-21, 2022
§ Switzerland Tourism was the main sponsor 

for the 3rd edition of Fenix Retreat.
§ Rogeria Pinheiro’s mentorship event held in 

Peninsula do Maraú, Bahia.
§ Network opportunity with a selected group 

of 16 travel agents from across the country. 
§ 60-min Workshop session focusing on

Sustainable & Responsible travel
(Swisstainable presentation)

§ Workshop activity & competition: Best proposal 
of sustainable actions to be implemented in the 
travel agency business;

§ 2 winners: Switzerlan famtrip - sustainable 
itinerary 2023;
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KAM/Digital Newsletter: 7132 Hotel.

181

§ Highlight: 7132 Hotel
§ 02nd sending: Oct 13rd 

§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 25.20%
§ Link newsletter:

http://smtp.mailnewsdobrasil.com.br/email/SUIC
A-02DE12-2022/suica-02de12-2022.html

http://smtp.mailnewsdobrasil.com.br/email/SUICA-02DE12-2022/suica-02de12-2022.html


SCIB: Study Trip – Wedding Destination. 
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Oct, 1st – 7th. 

§ International study trip focused on
destination wedding.   

§ Media trip in Ticino and Luzern
region. 

§ Two (2) Brazilians Wedding 
Planners participated in the trip.

§ ST support: Flights, STP, overnight 
and program.



KMM: Media Trip – Health Tourism. 
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Oct, 10th – 16th. 

§ International media trip focused on
health tourism.   

§ Two (2) Brazilians journalists 
participated in the trip. 

§ Exame Magazine: 65k copies and 
digital 

§ The Traveller Magazine: 15k copies 
and digital 

§ ST support: Flights, STP, overnights 
and program 



KMM: Media Trip Robb Report and Top Magazine. 
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Oct, 12th to 16th

§ Media trip combined with Victorinox -
celebrating 125 years of SAK 

§ Robb Report: 20k copies and digital. 
§ Top Magazine: 40k copies and digital 
§ Segmentation: Attractions tourer and 

luxury. 
§ ST support: flights, STP, overnights and 

program during 4 days – after that 3 
overnights covered by Victorinox. 



KMM: Media Return. 
Globo television – Esporte Espetácular. 
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Oct, 8th and 16th

§ Media trip organized in June, 2022 - 2 
episodes already delivered: Lucerne and 
Jungfrau region. 

§ Audience: 50MIO 

LINK

https://www.youtube.com/watch?v=IFJqCWY0Pcs


KMM: Media return. 
The President. 

October 

§ The President Magazine – 3 pages about
Switzerland. 

§ 12k copies
§ Audience: AAA 
§ Coverage: Luxury
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Thank you.




