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Almaty Mount Festival and Forum. Switzerland,
3-5 Septembre 2022.
= Almaty Mount Fest on 3-4 Sept | ;5
- Almaty Mountain Forum with e

participation of international
speakers on 5 Sepit. TR ‘
- Focus on Cymbulak Mountains and S e
region of Almaty/KZ.
= Additional meetings with officials
and key accounts.

i ‘ M ALMATY ‘ ﬁ
N A MOUNT FEST
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Opening of UNO Model 1:25 in Swissminiatur.  switzeriane.

= Opening of UNO Building of Geneva
as a model (scale 1:25) in the park
Swissminiatur on 10 September
2022.

= Participation of foreign diplomats
based in Berne and Geneva on
invitation of FDFA and President of
swiss Confederation Ignazio Cassis.




STM Health Edition in Bad Ragaz.
GCC Ambassador’s Event.

= Special invitaiton for GCC’s
Ambassadors based in Berne and
Geneva to Bad Ragaz on the
occasion of STM Health Edition.

= Attendance of KSA, UAE, Kuwait,
Oman. Excused Bahrain, Qatar.

= Coordination by Federico, Gisele.
Participation by Simon, Mark W.,
Gioia.

= Fruitful event




STE Israel.

= STE Israel + Passport Group Event
13-14 September 2022 in Tel Aviv

= Including Swiss partners: Basel e W
Tourism, Jungfrau Railways and =R BT ,;g*pAsspomRoup
Titlis Cableways “

= Special travel trade event organized
by Passport Group, including
partnership of ST on 14 Sept 2022

= Sales calls with 8 operators and
Lufthansa Group

& @ nternational
AN

° VS
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Swiss Days in Istanbul.

= Swiss Days activity on 22-25 o
September 2022 organized by " |
Consulate General of Switzerland
and Swiss Business Hub in Istanbul

= ST as partner for entire event with
participation at Gala Dinner,
Business Forum, Networking
Cocktail and Public Plaza.

= Local and international operators
followed invitation of ST

Popmas
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Germany. Switzerland.




Exclusive Sales Call ,Lucerne”. Switzerland.

Date: 13.-15.09.2022
Route: Munich, Heidelberg & Frankfurt

Appointments with German corporate accounts and

MICE agencies

= |n total 20 pax

= For instance appointments with Boston Consulting Group,
Planworx GmbH, MCI Deutschland GmbH, Ottomisu

communication GmbH, DER Corporate Solutions

Partner:

= Lucerne Convention Bureau
= Pilatus-Bahnen AG

= Radisson Blu Reussen, Andermatt




BlachReport Dialog in Davos. Switzerland.

Date: 16.-18.09.2022
Study trip in Davos

Participants: 6 managing director from German MICE industry

Highlights of the tour:

= Roundtable discussion ,BlachReport Dialog” at Schatzalp
= Sertigtal

= Madrisa Hutte

Post-reporting in BlachReport (German B2B magazine)




Oktoberfest in Munich. Switsariand.

Date: 26.09.22
= B2B event” at Oktoberfest in Munich

Invitation of corporate accounts and MICE agencies from

Munich region

For instance companies such as Proske GmbH and METZLER

VATER particpated in this event

Together with: |
Rat)'/’.'__“!\ THE CHEDI ANDERMATT?

REUSSEN. ANDERMATT ANDERMATT, SWITZERLAND

"




Run the Swiss Cities in Germany’s Runnin

month.

= September was “Running month” in

Germany, with the Berlin Marathon in s

5

its centre. 2 campaigns feature Run
the Swiss Cities:

= Coop 1: Promotion in the 3 most
important digital running & sports
magazines, eg. Runner’'s World

= Coop 2: Radiocampaign with 2 local
radio stations in Berlin

= September 15t — October 1st

= Contacts: 7 Mio

~

RUN THE CITIES: URBANES LAUFEN IN DER SCHWEIZ

BASEL, GENF, LUGANO UND ZURICH - EI ARADIE!

Urban Running: Schweizer Stadte im
Laufschritt

@) 6 Bilder

Fotogchwm

Die Schweizer Traum-Stadte Basel, Genf, Lugano
und Zurich joggend erkunden? Klar, so lassen sich
Natur und Kultur perfekt stressfrei verbinden, und
dein Fitness-Programm hast du auch schon hinter
dir

Klassisches Sightseeing im Hop-On-/Hop-Off-Bus ist dir
und starte

2zu 6de? Dann kram die Joggingschuhe he:

deine personliche Tour de Suisse: Rur es!In
deinem Tempo erkundest du allein, mit deinem Partner
oder mit sportlichen Freunden die Schonheit von Basel,

Genf, Lugano und Zirich

Jousisanis

+

Il

‘l s

RUNNER'S|

IES

" ZURICH ~ EIN LAUF-PARA
Urban Running: Schweizer Stadte
im Laufschritt

Erkunde Schweizer Stadte im
Laufschritt

o pilder — _Foto: Schweiz Tourismus

Wie erkundet man die Schweizer Stadte Basel,
Genf, Lugano und Ziirich am besten? Natiirlich zu
FuB! Sport, Natur und Kultur lassen sich hier
perfekt verbinden.

Die Schweizer Traum-Stadte Basel, Genf, Lugano und
Ziirich joggend erkunden? Klar, so lassen sich Natur
und Kultur perfekt stressfrei verbinden, und dein
Fitness-Programm hast du auch schon hinter dir

06.05

Klassisches Sightseeing im Hop-On-/Hop-
Off-Bus ist dir zu 6de? Dann schnure deine
Laufschuhe und starte deine personliche Tour
de Suisse: Run The C
erkundest du allein, mit deinem Partner oder
mit sportlichen Freunden die Schonheit von

ties! In deinem Tempo

Basel, Genf, Lugano und Zirrich

Switzerland.



Austria/Hungary. Switzerland.
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Austria: Media Press Event Cities. Switzerland.

Media breakfast event at the Swiss Embassy
in Vienna

= Date: 14. September 2022
= Participation of 18 journalists

= Topics: Swiss Boutique Cities (Zurich, Lucerne,
St. Gallen, Basel, Geneva, Lugano) / Run my
Swiss City

= Flurina Manser from Bern Welcome joined the
event, presenting the partner news from Bern

14
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Austria: Group Media Trip with Eurotrek — Wallis. Switzeriand,

Media Trip in corporation with Eurotrek “Walliser
Weinweg” with focus on hiking, traditional villages and
various wine tasting in the region.

= Date: 17. — 20. September 2022

= Participation of 6 Journalists

= Bundeslanderinnen Magazin (434’125 contacts)

Kronen Zeitung (1'968’083 contacts)

Salzburger Nachrichten (146’766 contact)

Gute Reise (60’000 contacts)

Traveller (25’000 contacts)

Die Presse (157°519 contacts)

15



Austria: Top am Counter “Switzerland Special”.

Exclusive Travel-Trade magazine Top am
Counter

f DETREUESTE 28
T 89,1030 Wen
\ 4
ik A‘
= &
2
N

s -
AN COUNTER iz,
SPECIAL

’,’ Swisstai nabi@- ’
\ -

Date: 28. September 2022 n—

1

Nachhaltig Reisen in der Schweiz

N

Contacts: 12’500

Including Switzerland related content and
integration of key- and strategic partners

GRUEZI!

8 Pages as a supplement booklet

= STS, SOB, St. Gallen, Pilatus, Berne, Kambly
Experience

- VA

Switzerland.




Czech Repubilic. Switzerland.

17



ST Middle Europe Workshop. Switzerland,

=28. 9. -2.10. 2022, Murren

= B2B KAM workshop for Czech,
Slovak and Polish TO’s and TA’s in
Murren (28. — 30. 9.) followed by 5
different partner Post-Convention
Tours (Interlaken / JFB, Pilatus, Rigi,
RhB, MOB / HLGR).

= 25 Swiss suppliers, 13 CZ TO’s, 1
CZ B2B media .



GCC . Swi;z:land.

19



KAM: GCC Workshop in Montreux: 16-23 Sep.  switzeriana.

= 68 GCC travel agents joined the
workshop and met 84 Swiss
partners in Montreux.

= The workshop enabled more than
1000 meetings between suppliers
and buyers.

= 11 fam-groups with 11 different
pre/post tours covered all GCC key
partners.

20
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Health: STM Health and post-convention: 11-17  switzertana.

Sep.

= Date: 11 -17 SEP 2022.

= 12 GCC delegates/buyers from
government and private sector
traveled to Switzerland to meet with

our medical partners at the Bad
Ragaz Resort.

= Post-convention tour: Schloss
Mammern, Zihlschlacht, Bethanien,
Hirslanden, Clinique des Grangettes,
Clinigue Générale-Beaulieu, Hopital
de la Tour, Waldhotel.

21



KAM: Travel Counsellors Workshop: 13 Sep. Switzerland.

= Date:

= Travel Counsellors is a thriving trade
model in the UAE. Independent
travel advisors sell FIT trips from
home to their network

= 3 hours wokshop, ST team had a
booth and met 22 TC agents.

22



Board of Directors Meeting ST: 7 -10 Sep. Switzerland.

= Dinner with 15 GMs of Key Accounts
at Capital Club on the 8SEP.

= Meeting with 14 local partners,
content producers and key accounts
at Barber shop.

= Further exchanges with Dubai
Tourism, Museum of the Future,
Centre for Cultural Understanding
and Consul General Frank Eggman.

23
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SCIB - Business Day in Stockholm.

= 26th August in Stockholm

= Workshop and Apéro

= 35 participants from the Nordics

= Presenting partners:
Lucerne, Davos, Engelberg,
Geneva, Engadin, Andermatt,
Interlaken

25



SCIB - Hybrid Breakfast with Lucerne Region.  switeriana.

= 13th September in Helsinki

= Breakfast with 8 clients

= SCIB representing on spot

= Lucerne CVB presenting on screen

26



SE - Valais Networking Event. Switzerland.
Stockholm, August 29th

= Product development discussion followed by
VIP After Work for a few selected ski
enthusiasts, tour operators and media, in
collaboration with Valais.

= The main messages were news in Valais for
the upcoming ski season but also activities
outside the slopes such as safe off-piste.

= The evening ended with food, drinks and a lot
of skiing anecdotes was shared among our
10 participants.

27



SE - Top Media Coverage — Runner’s World. Switzerland.

= 6 pages article incl. cover in
Runner’s world Sweden about trail
running in Switzerland, published in

MXADN

Sep Issue. TRANNE
& ShEARDUUT MEST
sttt
= Destinations featured: Engadin, .
AGA PROV MINSKA SKADERISKEN
Saas-Fee & Thyon mad osouns

FQRMUNCHENHEM 2
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SE - Top Media Coverage — Aka Skidor. Switzerland.

= 7 pages article about "Switzerland’s
top ski destinations” in Aka Skidor,

IIIIIIIIIIIII

the leading ski magazine in Sweden =
published in Sep issue.

= Destinations featured: Zermatt,

nnnnnnnnnnnnnnnnnnnnnnnnnnn

Verbier, Andermatt, Engelberg,
Arosa/Lenzerheide, Disentis, Davos

SCHWEIZISKA =
Klosters, Laax g e

B 3
49
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DK - Top Media Coverage — Politiken. Switzerland.

3 pages article about cross country
and alpine skiing in Engadin

SCHWEIZ ENGADIN
SCHWEIZ ENGADIN

published in one of Denmark’s

largest paper Politiken, Sep 4th. The

iyt et
Fiy Bk 0. peson.

article is based on a presstrip done
in Jan 2022.

000Ky 0. per .
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| POLITIKEN | REJSER | Sondag 4. september 2022
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Quarterly Partner Briefing.

= Date: 2nd of September
= Participants: 43
= Average Attendance time: 50’
= Topics:
= Market Update and Outlook

= Project Update Q3-4
= Vivid Discussion with Partners

32



=

KMM: Media conference Beijing Autumn Launch. Switzariand

= Sept.06 Beijing Media conference
= 67 media +5 VIPs

= Autumn + Swisstainable + culture
= Key partners inclusion

Bonjour.
Buongiorno.
Allegra.

33



KMM: Media Conference Shanghai Autumn. Switzerland.

= Sep 08 Shanghai media conference
launch Autumn and Swisstainable

= 32 media + 3 VIP attend

= CG and LX speech

= Present main campaign content and
market activities

34



Euro Travel Mart Shanghai. Switzerland.

= Sep 09-11 Shanghai

= 200+ club member guests

= ST speech on opening ceremony

= Seminar with 20+ customers sharing
Switzerland Travel info and
distribute brochures

= StraPa Kambly and Appenzell Bier
booth on mart
= Swiss Cheese tasting

35



KAM: Euro Travel Mart Trade gathering. Switzerland.

= Sep 10 Shanghai / — \
= 15 Shanghai KA gathering during -
Euro Travel Mart invited by N S~
organizer E\ LT
- Exchange market situation A \ ‘H | E | |
= Present ST campaign and distribute & ». ¢ b SR
brochures _ ~s ? %
' =
=i

36



KMM: Interview during Euro Travel Mart. Switzerland.

= Sep 09-11 Shanghai x proeco L8>

= Interviews organized by Euro Travel
Mart

1. Live-streaming in Mangofun

Today’s Expression TV

Eastday.com

Shanghai daily

. Various Channels #4315

= Present GtoS, GttoS and
Swisstainable

9R9H | BRiMiRTEB EHEFER

o R W

EMEEE. @E. HE"NLEERNM

37



Top media coverage.

- World Traveler Sep Issue L g

LIESE 4T n

= Sustainable media report
= 8page
= Swisstainable

38



KAM: STM Luxury Edition Gstaad Switzerland.

Chinese buyer participation.

= [nvite one ltaly base Chinese buyer
active participation 4-8Sep in
Gstaad

=45+ 1.1 meetings

= Develop 10+ Crypto contracts with
luxury hotels and services, prepare
for recovery business

39



b
HK Public Event: Sports Expo 2022. Switzerland.

= 10-12Sep @ Conventional & Exhibition
Centre

= Visitors mainly sport lovers, high potential on |
sport travel, such as hiking, biking, Marathon
ski and swimming...etc

= Distribution: ST brochures, such as Outdoor, |
Hiking, Winter, Summer, Mobility/Ski/STS |
map & Marathon list

= Very good platform to inspire visitors that
travel could be combine sport & Healthcare

40



KMM: Media Conference Taipel. Switzerland.

e

D .t . 1 5 S t b 2022 1LSELYE  BEREEE AR PR -
= a e . . ep el I l er 2 SUEEERLFHEENEEES  ALEHGEEMLRSEN -

3. HTERRERBRISUERERNEEER « 858 5 WSANE
B OTHE  TRRAE O EOERENERRBLNE——
REMF T -

- Topic: Autumn / Recovery

= Partner: STS, Swiss, RhB, Zurich,
Vaud, Ticino etc. (all)

= Media interested in Swisstainable,
Fam Trips, Taiwanese numbers

= StraPa: Swiss/LX

= Particpants: 17 Media

= Press Results: 23Mio Contacts

41



KAM: ITB Shanghai Switzeriand.
Opening Panel Livestreaming.

CHINA | MEETUP

2022 ITB CHINA 17ik3Z &SN musm

= 14Sep 20:00 — 21:30 e e
= Online round table panel led by ITB hE AT L BN KRS
= Topics: recovery plan, future trends, / @ 7

industry updates, Q&A ’

= 1319 live travel trade participants

4 BESE X B A X8| THBEEE ~ HEEM | eIsBA
I ERRER LEEEVGRITHERAR EERIT

BEi%&rtia:9814H 20:00 - 21:30

42



KAM: ITB Shanghai Meet-Up Booth.

= 21Sep full day @ Kerry Center
Pudong

= 100+ visitors

= Swisstainable, sales manuel, Best of,
AMOS, Cities brochures distributed

= Active exchange with visiting buyers
all over China

43



KAM: ITB Shanghai Virtual Booth. Switzerland.

* 14 - 28 Sep o ﬁi@%ﬁﬁiﬁ%ﬁ |
- http://wapp.itb-china.com/ C e
= ST booth, focus Swisstainable, © = Ce = Q wrmt

A t WHEMITAEREIPL, AO7007, BXER4ASTEHLE, RUEREERRPLAFSERR. RinlEktEREFHX

= Partner booths: STS, LAAX,
Schilthorn, Graubenden, Zurich
(online only)

B2 v




/@3
KAM: ITB Shanghai Switzerland.

Travel Trade Happy Hour event.

= 20Sep 17:00 —19:00 at CTT
Shanghai

= 50+ trade guests Shanghai and
others, Swiss partners local reps.

= Industry gathering, info exchange,
post covid trends and expectations
etfc

45



b
KAM: Invitation to Switzerland.

Swiss Embassy Film Festival Swissplained.

= Selected trade guests participation
to Swiss Embassy Film Festival
“Swissplained”

= 22 — 24 September

= Guests from HCG, Utour and Caissa

46



Culture Destination Switzerland Switzerland.
Luzern Livestreaming ZaiArt.

= 08Sep 20:00 — 21:00
= 10’671 viewers

JarvisLen;

= 10 minutes art tour videos by
Yunlong | Se——

= Walking livestreaming by Yunlong, ?
Chinese painter Li Miao, Luzern |
Tourism PR Manager

= Highlights: KKL, Rosernart, design
hotels, walking tour in Luzern
downtown etc

@ ERBLIMATEE TR

zhoufR X T TE
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Culture Destination Switzerland Suitzeriand,
Ticino Livestreaming ZalArt.

= 28Sep 20:00 — 21:00

= 10°086 viewers

= 20 minutes art tour videos by
Yunlong

= Walking livestreaming by Yunlong,
bilingual TV hoster Wang Fan,
Ticino Tourism Market Director

= New highlights: Belinzona, Museo
Fossil Monte San Giorgio, Bre
Village, Clippo Village Hotel etc

48



KAM: Digital Sales Calls. Switzeriand.

= 14'1 6 Sep B Lucerne City Centre
= Swiss Partners: ‘

vLake Luzerne Region (11 calls)
v3STS (11 calls)

= Total: 22 calls, 11 agents

= Markets involved: HK, TW, NCN,
ECN,SCN

49



Trade webinar — Webinar Sep. Switzerland.

= 20 Sep, monthly webinar course
= STS / Crans-Montana / VAUD

= Reservation: 35, Live participants: ;
88

EM-BERRHNREHEN > e
BRIZERASTNS &

2. 52 24
ﬁﬂs‘hal Mﬁ%ﬁﬂ&ﬁtﬁ?ﬁ 4

Wt ZERRECMECE
(HLER BT L ERGERA)

Eﬁ* ERE

50



b
ETC Autumn SHA reception. Switzerland.

= Sep 20 Shanghai

= ETC (European Travel Commission)
invite 20+ KA & 20+ KM attend the
reception

= Gathering with old and new friends

51



Production: Swisstainable Brochure. Switzerland.

= Swisstainable brochure CN version

. 16 page SWITZERLAND. 8-+

SWISSTAINABLE

= 200pics hard copy for offline events

= Encourage use by e-vision as more
sustainable way

= More update follow up next year

52



Award: Outstanding creative campaign ST Switzerland,
Roger Federer.

= ST Roger Federer campaign was
selected as Outstanding Creative
Campaign by Travel Marketing
Watch media

53



10t Macau Int’l Travel Expo — Livestreaming. Switzerland.

= Sep 23 @ MITE

= Invited by Macau Tourism HK

= 30 mins PPT with theme “10 reasons to
Switzerland”

= 45+ on spot audiences + 25,000+
online viewers from local & Mainland

= Cross-over presentation: ST SHA & ST
HKG

= Content included Autumn Travel, GToS,
Health Travel and Swisstainable...etc

gﬂ E 'Dlnild Promotion

L+




SCIB: Sales Call Tour Shanghai. switzerland.

= Date: 7-9 Sep 2022.

= Sales call tour in Shanghai with
SCIB partners online(Nana
ANDRES, Zurich Tourism) or
offline(Jeffrey WANG, Vaud).

= Gathering Swiss BBQ party with
agencies in Shanghai, incl. SWISS,
Victorinox, providing swiss wines
and cheese fondue.

= Indoors Meetings with corporate

. . KBS
clients and agenices.
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SCIB: Sales Call Tour Beijing. Switzerland.

= Date: 16 Sep 2022

= Sales call tour Beijing with SCIB
partners online(Nana ANDRES,
Zurich Tourism) or offline(Jeffrey
WANG, Vaud).

= Swisstainable indoors meetings with
agencies with E-bike.

= Exchange for marketing updates.
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B
SCIB: USANA Group Support. Switzerland.

= Welcome video for their Yunnan
event done by Daniela Chiani.

= One hour Livestream support for
promoting and motivating their
distributors done by Jingyi LV.

= Motivating Switzerland for their goal
of 2023.

= Online Participants: 3969 pax.

57



Switzerland.
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C&A: Recovery Campaign of OOH with RF. Switzerland.

« Period: Aug. 1st — 315t (one
month)

= Venue: COEX, Samsung station

= The largest 3D OOH billboard in
Korea, 81m x 20m

= 15 sec. video for GTToS with RF

= KPIs: 4,000,000 contacts
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Campaigning — Swisstainable Brochure. Switzerland.

= Japanese Swisstainable brochure

= Including all key partners with
concrete travel itinerary

= Used for B2C and B2B

= Online campaign to distribute the
content.

EFNLI-2

BULMDNEGE
PHOIZELIHIN
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artist Yuka Numata.

= Second step of the art community
campaign with Basel.

= Panel discussion to the young art
community about Basel.
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KAM — STE Japan 2022. Switzerland.

= First in-person STE since the
pandemic.

= 5 September Osaka Open Workshop

= 6 September Tokyo VIP day

= 7 September Tokyo Open Workshop

= 120 Buyers and 18 Suppliers
participated.
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Partners: (RhB, GEX, JB, JR, MGB, STS)

KMM — TV NHK “Train Journey in the Alps’.

= “Train Journey in the Alps’ is the
special program on NHK BS8K
and BS Premium(HD).

= Contacts: 8.6 mio households.

= Date: 4 Sep. 2022 (plus 7 x BS8K
re -broadcastings and BS Prem.)

= Introducing the superb view of the
alpine rides — Bernina Express,
Glacier Express, Jungfrau
Railway, Gornergrat Railway.




Partners: (STS, Zermatt, Aletsch, VD, Zurich) Y]

C&A — Tourism Expo Japan. Switzerland.

= Tourism Expo Japan — one of the
world’s largest travel fair by JATA.

= The first time in 4 years in Tokyo.

= Visitors: 122,000 pax in 4 days.

= Date: 22-25 Sep. 2022 (2 days for
travel industry, 2 days for public)

= Swiss presence in Europe booth.

= Individual business meetings, VIP
B2B networking cocktail, and
distribution of brochures.

= Contacts: B2B 150/ B2C 2,000.




KMM C&A — Wing Travel Tourism Expo Special.

= Wing Travel is travel trade
news.

= Special edition of article
featuring Europe for
Tourism Expo Japan.

= Circulation: 3,000 copies.

= Pages: 1/12 pages.

= Published: 12 Sep 2022.

= Featuring the attractiveness
of European countries
including Switzerland.

Partners: RhB, STS

AR AU e

" 2008 (L) Wing Iravel

Switzerland.

; 74X3A0FOBKIC
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South East Asia. Switzerland.

€.
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C&A: 100%Women - Expat Living. Switzerland.

= Cover page on Expat Living
= 2 Full-Coloured inner features

= Circulation: 15,000 printed copies
= Online readership: 145,000 page
views
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b
C&A: 100% women sharing Public Event. Switzerland.

= Singapore, 2 September 2022

= Sharing evening with Christine
Amour-Levar, Cindy Bishop and new
Swiss Ambassador HE Frank
Gruetter

= 50 guests

= ST Presentation, SWISS and STS
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KAM: ILTM Asia Pacific.

= 6-9 September, Singapore
= 11 Swiss partners ‘ |
300 buyers i o
- 3-day B2B appointments £ N
= Networking events
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KMM Autumn: B2B Media Story on TTG Asia.  switzertana.

= Published on 1 September 2022
= Partners featured:

olden Autumn in Switzerland

116 / Posted on 1 September, 2022 o:01

STS, Jungfrau, Lake Lucerne —m—
Region, Schilthorn, Vaud ) L
= Listicle on best lifestyle/gastronomy ¢ RM

tips in Switzerland s 700 e

influencers of

Read|by

ACross
Asia-Pacific
And Beyond
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https://www.ttgasia.com/2022/09/01/golden-autumn-in-switzerland/

KMM Autumn: Online Media Briefing. Switzerland.

= 26 Sep 2022

= Autumn campaign briefing

= Participants: 18 media

= Partners featured:
STS, Vaud, Jungfrau, Schilthorn,
Lake Lucerne Region, Zurich
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b
KMM Autumn: Mixed Media Trip. Switzerland.

=27 Sep — 4 Oct 2022
= 6 participating media:
- ID: Indonesia Design, Bazaar
- MY: Gaya Travel Magazine
- SG: Portfolio
- TH: Prestige, Anywhere Magazine
= Partners featured:
STS, Vaud, Jungfrau, Schilthorn,
Lake Lucerne Region
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KAM Autumn: SEA Trade Webinar.

= 20 September 2022

= Zoom Webinar Topic: "We need
lifestyle holiday, we need
Switzerland"

= 2 X Trade newsletters

= Participants: 167

= Partners: STS, LLR, Zurich, Vaud

#4f4

i ¢ g T y
We needdtrsy 00 W
o i SIS Ay el

a golden hotida

.~ "Weneed .
L =Switzerland.
g ;

ATy \§‘§'~ K

Thank you very much for joining us on our "We need lifestyle holiday, We need Switzer-

land" webinar.

Switzerland.
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KAM Autumn: Mixed Fam Trip.

= 24 September — 02 October, 2022
= Participating:

- ID: Wita Tour

- MY: Apple Vacations

- SG: Dynasty Travel

- TH: ArtralLux

- ST: Nok
= Partners featured:

STS, Zurich, LLR, Vaud
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KAM: Le Buste Inauguration Ceremony. Switzerland.

= 14 September 2022

= Denantou Park, Lausanne

= Thai Royal HRH Princess Sirindhorn
inaugurated the Past King Rama IX
statue at the Thai pavilion

= Partners: STS, Vaud Promotions
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KAM SEA: STML 2022. switzerland.

= 3-9 September 2022, Gstaad
= 2 delegates from SEA

= - Intrig Journey, Singapore

= - The Diva Vacation, Thailand
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KMM Thailand: Prestige Thailand. Switzerland.

=27 Sep — 4 Oct 2022

= Partners featured:
STS, Vaud, Jungfrau, Schilthorn, La
ke Lucerne Region

= Featuring real time contents on
Prestigeth instagram stories, reels,
and posts

{¢)
@myswitzerland #ineedswitzerland
#inlovewithswitzerland
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Content Distribution Autumn: Switzerland.
World Travel Magazine (online).
= Published on 1 September 2022

P ) Autumn in Zurich: A Luxury A
= Partners: 's Gui
Traveller's Guide
(] Zu r|Ch The permanent Markthalle in the Viaduct
in Zurich-West is where to find 20
produce and food stands, as well as
= VaUd restaurants that prepare dishes with
. seasonal products. Zirich-West is also the
n SCh I Ithorn lacation for trendv flanchin ctarec hoiiced
www.wtravelm agaz] ne.com
= Zermatt
= Matterhorn Region
X

5 Things You Must Do In
Valais This Autumn Season

Cube Varone received the Swiss Heritage
Society Award in 2013; this ancient,
shady winegrower’s cabin close to the
Bisse de Clavau is modern but rooted in

tradition, where grand crus and an
innnvative menii await A vearlv

\Wv'w.wtra\/elmagazine.com
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https://www.wtravelmagazine.com/6-unique-experiences-to-fall-in-love-with-the-canton-of-vaud/
https://www.wtravelmagazine.com/gastronomic-experience-with-a-view-in-the-jungfrau-region/
https://www.wtravelmagazine.com/schilthorn-fabulous-dining-experiences-with-incredible-views/
https://www.wtravelmagazine.com/5-things-you-must-do-in-valais-this-autumn-season/
https://www.wtravelmagazine.com/autumn-in-zurich-a-luxury-travellers-guide/

STS — HoneyKids International School Fair. Switzerland.

= Date: 10 Sep 2022

= Market: SG

= Target: Drive awareness of GTToS and sales of STP
to affluent parents attending the international school fair.
400 parents attended the event.

= Goal: >10 GTToS travel packages promoted by EU
Holidays

= Partners: EU Holidays SG

IG EVERY
2ERIENCE

8888
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STS — Behind the Scenes Int'| Media Trip.

= Date: 16-21Sep 2022

= Market: SG, MY

= Target: Drive awareness of STS offerings and
175 years of rail transport in Switzerland.

= SEA media: TheTravellntern.com,
HaveHalalWillTravel.com

= Goal: Reach >1.4mil Malay Muslim readers &
>250k English readers in SG & MY, push STP
sales

= Partners: PostAuto, Jungfraujoch, Rigi, Gothard
Panorama Express, Luzern Tourism, Zurich
Tourism

Switzerland.
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STS — 4Days STP tactical promotion.

= Date: 19Sep-310ct 2022

= Market: SEA

= Target: Drive excitement and sales traction
of 4Days STP promo amongst SEA trade,
promote travel in Switzerland by train, bus and
boat from Autumn 2022 to Spring 2023.

= Southeast Asia STP sales:

= Target: >800
= Upto 26 Sep: 1,276 sold
= Partners:

= RE, STC, Kuoni SEA, SBB direct sales

https://www.mystsnet.com/en/swiss-travel-pass-fall-promotion/

Switzerland.

iGet yourdiscountédSWiSS»TraVé!sl Pass no

|
o et
—F > '

et
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= Date: 19Sep-310ct 2022
= Market: SG & TH

Avnssu T N alzhuazsasy msiiune
= Target: Drive awareness and sales of STP o g | % '
& autumn season, help Klook increase user Auiaasasostaulungluldivdeud I 5 = =
Uns Swiss Travel Pass 4 5u* e o e

base, brand loyalty, sales conversions for e —
STP via Klook App and website P T p—

= Goal: >3mil monthly impressions in SG & >
TH, push >300 STP sales

Sarsosiaudlunglullivaeud
Uns Swiss Travel Pass 4 5u*

1SusuIWes 7 4XX 10,6%x.-

B7,534 B 1,560 B 1,470 BoO
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STS — Presentation at SCIB events JKT & KUL. switzoriana.

= Date: 14-15Sep 2022

= Market: ID & MY (via video recording)

= Target: Highlight value proposition of having MICE
events on trains and boats in Switzerland, and potential
bundling of STP for MICE groups from Indonesia &
Malaysia

= Goal: >50 STP sales from JKT & KUL 3

- Partners: SCIB SEA (Liene
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STS — Agency training in Cambodia. Switzertand.

= Date: 22Sep 2022 <UON . —

= Market: KH (Cambodia) TUMLARE

= Target: Drive awareness and YOUF
sales traction of STP amongst
trade, engage Kuoni rep in
Indochina for regular agency
training and product updates

= Goal: >30 STP sales from
Cambodia agents

= Partners: Kuoni SEA

September 2022
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SCIB — Destination Wedding: Carried out. Switzeriand.

= Market: Singapore

= Period: 17 September 2022
= Planner: Createyourstory

= Pax size: 80

= Destination: Walensee

ga(‘,hur('h Wedding for

9 SIWITZERLAND
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B
SCIB — Destination Wedding: Planners Switzerland.

Luncheon.

= 27-30 September, Bali Indonesia
= 500 Wedding Planners

= 3-day B2B appointments

= Networking events
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SCIB — Destination Wedding: DWP Bali 2022.  switzertana.

A\

ﬁ\

= 27-30 September, Bali Indonesia
= 500 Wedding Planners

= 3-day B2B appointments

= Networking events
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SCIB — Destination Wedding: Integration into Switzerland.

Roadshow.

= 12-16 September 2022
= Bangkok, Jakarta and Kuala Lumpur

= Total participants: 77
= Soft launch Destination Wedding to Trade
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SCIB SEA: Zurich MICE Exclusive Sales Visit  switzortana.

2022 (Bangkok).

= 12-13 September 2022, Bangkok
= Zurich MICE Sales Visit to MICE
agencies in Bangkok: 7 visits made
= Networking dinner event
Participants: 31
= Partners:
Zurich Tourism: Anita Berardi
Lindt Home of Chocolate: Stephan
Neidhart
Destination Wedding: Jennifer Chin
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SCIB SEA-TH Carried Out Business Meetings.  suwitzeriane.

= Market: Thailand

= Period: 12-15 September 2022
= Corporate: SC Asset

= Overnights: 87

= Turnover: CHF 28,971

= Destination: Interlaken, Bern -
= Hotel: Interlaken Royal St. Georges, SC ASS —

Swissotel Kursaal Bern
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SCIB SEA-TH Carried Out Business Meetings.  swiszrana

Market: Thailand

Period: 25-27 September 2022
Corporate: Hopeful - MLM
Overnights: 88

Turnover: CHF 29,304
Destination: Lucerne

Hotels: Burgenstock resort hotel
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SCIB SEA-TH Carried Out Business Meetings.

= Market: Thailand

= Period: 20-24 September 2022

= Corporate: PTT Oil and Retail Public
Company Limited

= Overnights: 88

= Turnover: CHF 29,304

= Destination: Engadin, Lucerne

= Hotels: Pontresina Grand hotel kronenhof,
Burgenstock Burgenstock hotel

(‘SOR

'\4@.1 7
P z
=\

WM\
7 4R\

Switzerland.
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SCIB SEA Carried Out Business Meetings. Switzeriand.

= Market: Indonesia

= Corporate: PT Ziirich Insurance Topas "

- Period: 10 — 16 Sep 2022 lﬂdOSBt
] Cor.porate: Indosat member of Ooredoo Group
= Period: 20 — 23 Sep 2022

= Corporate: PT Cemindo Gemilang

+ Period: 20 — 26 Sep 2022 @ V & 4
v
= Grand Total Overnights: 323 ZU RIC H

= Grand Total Turnover: CHF 107,559 P CEMINDO GEMILANG
= Destination: Zurich, St. Gallen, Lucerne,

Bern, Interlaken, Grindelwald, Zermatt,

Lugano

94



@
SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Malaysia

= Corporate: Etiqa Banca Malaysia

= Period: 23-27 Sep 2022

= Corporate: Etiqa Takaful Malaysia

= Period: 27 Sep — 02 Oct 2022

= Corporate: Global Science Sdn Bhd

- Period: 20 — 26 Sep 2022 eTi Qa eTi Qa

= Grand Total Overnights: 1,350

= Grand Total Turnover: CHF 449,550

= Destination: Zurich, Lucerne, Bern, Thus,
Lausanne, Leukerbad

GLOBAL SCIENCE SDN BHD

For Science , For Life

Insurance & Takaful
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SCIB SEA Carried Out Business Meetings. Swizoriand.

= Market: Vietham

= Corporate: FWD Vietnam Amw
= Period: 09-15, 10-16Sep 2022 ﬂ
G

= Corporate: Amway Vietnam

- Period: 12-16 Sep 2022 Vi ét Nam

= Corporate: Vietcombank
= Period: 14-17 Sep 2022

= Grand Total Overnights: 830

= Grand Total Turnover: CHF 276,390

= Destination: Zurich, Lucerne, Bern,
Interlaken Grindelwald, Vevey, Geneva,

Vietcombank

bao hiém
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KAM/KMM: Switzerland Travel Experience. Switzerland.

= Multi-city roadshow from 8 — 16 September: Melbourne,
Sydney, Brisbane, Auckland, Christchurch

= |n all cities: trade (agents) events “Swiss Forums”,
sales calls with TO’s and media events

= 10 partners from Switzerland (key partners plus
sub-partners). SWISS as airline partner.

= Door prizes plus spots on a famil in Dec (1-2 spots each city).

= QOverall message: Swisstainable. -

= Hybrid Event in Sydney, inluding panel discussion with —
industry experts. Recording of event is being promoted gi,g Q,;l
EDM and Trade Corner. y

= Results: 400 Agents at live events, 100+ online

(hybrid event), 37 Media, 25 TO’s at Sales Calls
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KAM: Exclusive TA/ TO Training — Switzerland.

EaseMy Trip.com.

= 22nd Aug 2022

= Exclusive destination training for the
sales team of upcoming Delhi-based
OTA, EaseMyTrip.com

= In-person training at their office

= Presentation highlighted Switzerland
and its various touristic offerings, as
well as the latest travel rules /
guidelines

= Total No. of attendees: 25

7 gDeé’tin‘afibn Training:

e S NS
« EaseMyTrip.gom= .




b
KAM: ST Destination Trainings: New Delhi. Switzerland.

= 23 Aug 2022

= 2 sessions - Morning & afternoon

= Presented Switzerland and its
touristic offerings, travel guidelines,
and latest updates

= Interactive quiz at the end with
prizes for winners

= Presenters: ST, STS, SWISS, Titlis
Cableways, Rail Europe & Aletsch
Arena

= Total No. of attendees: 154
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KAM: ST Destination Trainings: Kolkata.

= 25 Aug 2022

= 1 session — Morning

= Presented Switzerland and its
various touristic offerings, travel
guidelines, and latest updates

= Interactive quiz at the end with
prizes for winners

= Presenters: ST, STS, SWISS, Titlis
Cableways, Rail Europe, RhB &
BLS Interlaken

= Total No. of attendees: 110
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KAM: ST India Webinar Series: Interlaken

Tourism.

= 12t Sept 2022

= Exclusive 45 min

= Presenters: Interlaken Tourism,
Jungfrau Railways, Lindner Grand
Beau Rivage

= Latest touristic offerings showcased

= Live polls + Q&A Session + Quiz

= Total No. of attendees: 544

= Recording:
www.MySwitzerland.com/STIndiaWe
binars

Your Interlaken contact

e

Interlaken Tourism
Kevin Dissauer
Marktgasse 1

o8 CH-3800 Interlaken

T+41 3382653 44

kevin.dissauer@interlakentourism.ch

www.interlaken.ch/trade

Switzerland.



http://www.myswitzerland.com/STIndiaWebinars

KAM: ST Destination Trainings: Chandigarh. Switzerland,

= 14t Sept 2022

= Morning session

= Presented Switzerland and its
various touristic offerings, travel
guidelines, and latest updates

= Interactive quiz at the end with
prizes for winners

= Presenters: ST, STS, SWISS, Raill
Europe & Zurich Tourism (Virtual)

= Total No. of attendees: 58
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KAM: ST India Webinar Series: Swiss Travel
System (STS).
« 22"d Sept 2022 000 €0

= Exclusive 45 min

A -
- Al S
= Suies TravelSystdm. (o

= Presenters: Swiss Travel System

= Presented STS and its various
products and services

= News and updates for the market

~pydsn, bos ara o - W

-

= Live polls + Q&A Session + Quiz it

- Total No. of attendees: 574 e o o s

« Recording: ]
www.MySwitzerland.com/STIndiaWe

binars e


http://www.myswitzerland.com/STIndiaWebinars
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Neeraj Chopra — India’s first gold medallist in LI
athletics. -

= Neeraj Chopra created one of the greatest moments in
Indian sporting history in Tokyo in 2021. He won India’s
first-ever Olympic gold medal in athletics and became the
second Indian to win an individual gold medal at Olympics.

= Neeraj also got a silver media in the athletics world
championship in the US as well as a gold in Diamond
league in Switzerland in Sep 2022.

= Neeraj is right now India’s golden boy with 6.2M followers
on Instagram, 890K followers on Facebook and 870K on
Twitter. He is endorsing more than 20 top brands already
and is one of the highest paid sportsman as an endorser
after the players of the Indian cricket team. 107
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Neeraj Chopra — Friendship ambassador for Swizerland.

Switzerland in India.

= ST India got a chance to tie up with NC as an endorser when Weltklasse Zurich organizers
approached ST to get us connected.

= WWe have tied up with him for a no cash promotion which will include ST organizing a trip for NC
and friends in Switzerland, ST creating content during the trip for social media as well as a paid
promotion in 2023.

= The campaign is planned phase wise, and we’ve completed phase one with great numbers.
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Phase1 was a big success.

= Video content was created and edited and
uploaded real time with Neeraj doing various
outdoor activities.

= Each reel/video garnered organic views in
millions.

= Overall organic views of stories, reels and posts
are above 25M

= ST India Insta handle had a growth of followers
by 3000 in the last 15 days.

= Organic media coverage about the trip garnered
87.8M contacts.
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Promotion Grand Tour App — Blick. Switzerland.
- Cross media campaign to push GToS App g ——— EM
= Blick Reisen + Sonntags Blick + Blick.ch “»gyi
- 4-day Roadtrip by Blick journalist AV
- September 2022 A er Grand Tour

= St. Gallen — Appenzell — St. Moritz

= Advertorial, insert and banner placement

= Print: 590'000 readers
= Online: 1'040°545 Ad Impressions
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https://www.blick.ch/life/reisen/ch/ausflug/im-oldtimer-durch-die-schweiz-auf-spritztour-id17813615.html

Expat Marketing: Swiss Parks - Hello Switzerland.

Expat Magazine: Hello Switzerland
2 page advertorial on «Swiss Parks»
September 2022

Print: 17°000 editions

Online: 20'000 readers

Swiss Parks: Jura-Bern, Aargau,
Sihlwald Zurich, Swiss National Park,
Val Mustair Biosfera, Entlebuch

6

FEATURED PARTNER: DISCOVER SWITZERLAND

Ass culture and landscapes

rovided by: Swilzerland Tourism

Ifyouneed aninspiring break away from
your office at home or a family activity
that’s suitable for a range of ages, a trip
to one of Switzerland’s many nature
parks is exactly whatyou're looking for.
There are many to choose from - we've
highlighted six staff favourites.

Switzerland's breathtaking Alps, ‘lush
rolling hills and storied hiking trails are
some ofits most distinguishing features.
Many ofthese pristine landscapes have
been turned into nature parks, which
protect the region’s environment and
traditions while encouraging people to
enjoy them. This allows not only flora
and fauna to thrive, but culture and
artisanal practices as well. When you
visit any of these parks, get ready for a
combination of fun learning and exploring
asyoutakein stunning scenery.

Parco Calanca @ Switzerland Tourism/ Daniel Loosli

TRAVEL INSPIRATION

arks

Doubs, Jura-Bern-
Neuchatel

‘The Doubs National Park is
a cross-border project with
France. The Freiburg Mountains

Aargau Jura Park

This park is a treasure trove for
nature lovers. Its pine forests,
rocky steppes and dry meadows
are just some of the wonders
‘you'l find here. One highiight in
particular? The “Pleasure Route”
where you can

Wildnispark Zurich
Sihlwald, Zurich

‘The perfect place to explore.
nature with your family, this park

how to use.

in the park
are a paradise for horses and
equestrians. Hikers and bikers
can cut through pastures and
learn more about the “Freiburger”
horse breed that s at home in the:
Jura mountains.

Entlebuch, Lucerne

Home to “Switzerland's Wild
West", Entlebuch was designated
as the country's first UNESCO
biosphere reserve. This means
ituses creative sustainable
practices to enhance the features
that make the region special

famed “Heiligreuz'.

Discover more autumn

wild herbs as food or medicine.

Swiss National
Park, Graubind

is justa fiv

the Sihiwald train station. You
can choose between griled food
stations and various summer
hikes in addition to three different
playgrounds, not to mention an
exciting scavenger hunt for young
explorers

Biosfera Val Mustair,
Graubinden

‘The multifaceted crafts practised
in the sunny Val Miistair valley

Established over a century ago
and extending over 170km",
the Swiss National Park i sill
the largest protected areain
Switzerland. It's known for its

reflect tions of the area.
Visitors can enjoy a view of the
Minster Valey after an easy hike
through the Swiss pine forests.
Whenit snows, Nordic skiers.
can discover a 40-kilometre-ong
trail,

Ipin
animals and flora, which you can
encounter and discover while
joining a guided walk o hiking any
ofits 21 routes.

throughout

MySwitzerland.com/autumn

Visit this website in English to plan your perfect trip in Switzerland:

MySwitzerland.com/expats

For more travel info and tips throughout Switzerland, please get in touch
with expats@switzerland.com or phone 0800 100 200

7

70
PN

Switzerland.

TRAVEL INSPIRATION
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ST Benelux Content Cooperation. 8 = g uerana.

= Content with four channels reach a female target audience with
higher income/spending power and interested in travelling.

= “Delicious” and “Food&Friends” are gastronomy related distribution
channels (recipes and stories about local products work best)

= “ZIN” and “Saar” would fit for active holidays (hikes, cycling routes
etc., but not die-hard outdoor adventures)

Special Valais Package

= 4x online articles about gastronomy (2x Delicious, 2x F&F)
4x online articles about outdoor (2x Zin, 2x Saar)
8x Newsletter integration (each article)
8x Social media integration (each article min. 1x)
2/1 page print advertorial Delicious, 23.9 (gastronomy)
2/1 page print advertorial Zin, 11.10 (outdoor)

VAN FIETSEN N DE BERGEN VAN WALLIS KRIG JE
LEKKERE TREK! GENIET VAN DE STREEKPRODUCTEN,
VOORAUIN DE ONGEVING VAN THYON.




MICE Study Trip Zurich & Davos. Switzeriand.

= Summer Study trip 26/08-28/08.

= 8 Meeting Planners, 1 Media Meeting
Magazine and SCIB.

= Flight SWISS, Lunch La Reserve Eden au
Lac, swim Zurichsee, Lindt-Home-of-
Chocolate, Restaurant Schiff in Pfaffikon,
overnight Seedamm Pfaffikon. Boat Tour
Rapperswill, Knies Zauberhut, by train to
Davos. Magic Portal Davos, Davos
Congress Centre, diner Hotel Grischa —
DAS Hotel, overnight AlpenGold Davos.
Flight SWISS.
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v
Belgium: Meetings: MICE after-work. Switzerland.
= 29.09.2022
= Brussels

= New special venue: The Faculty Club

= 26 suppliers (Belgium, France, Germany,
Monaco & Switzerland)

= 60 planners: Associations, agencies &
corporates

= A few new "young” good contacts
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KAM: Webinar Bern. Switzerland.

= Date: 29.9.2022

= What: Webinar held by Travel
Quotidiano

= Participants: 30 touroperators

= Partners involved: Berne City,
Interlaken, Jungfrauregion, Made In
Berne, TALK

. G
* Dyue staziont femawiarie Dnteciaken Ost ¢ West)
o Treni heett @a RN - intertanen (O 2022)

+ Gobderpan Exprews Irtevianen - Mentreus (64 2022}

W macchise
+ Rete stradale ben aepllata
.

‘#eroporti della Swizsers « deTturops
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KMM: Media newsletter Swisstainable Veggie  switzenana.
Day.

= Date: 23.9.2022

« What: Media newsletter

= Topic: Swisstainable Veggie Day
and veggie restaurants’ examples in Dalla carrozza ristorante al rifugio di montagna: in Svizzera

si celebra il primo Swisstainable Veggie Day.

Z u ri C h & B ase I L"1 ottobre, in occasione della Giornata mondiale vegetariana, si celebra in Svizzera il primo

Swisstainable Veggie Day. Nei ristoranti aderenti sara possibile gustare piatti veggie, pre-
. parati con verdura di stagione ed esclusivamente locale. Un modo per valorizzare la biod-
] Ll N k N eWS I ette r iversita e promuovere i consumi a km 0. La Svizzera si distingue per avere il primo ristor-
ante vegetariano al mondo (Hiltl di Zurigo del 1898) e vanta grandi chef che si dedicano in-
teramente alla cucina vegetariana.

Clicca qui per scaricare le foto
Clicca qui per i dettagli dell'iniziativa
Francesca Rovati e Luvi Broggini
Tel. 02 7601 3203

Scarica il comunicato
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https://bit.ly/3C3yLOg

Digital: Diavolezza — organic and promoted Switzerland,
campaign on Facebook @myswitzerlandit.

= Period: 1.7-30.9.2022

= What: organic and promoted post
campaign for Diavolezza to promote the
spacial summer group ticket price

= Results organic post: Reach: 9’400 /

Engagement: 77

= Results promoted post: 1.870.000

impressions / 9'800 click

= Link post
= Partner involved: Upper Engadin

wll vodatone IT 18:45 100% K45

< Svizzera.©
Sponsorizzato - &

Scopri la Diavolezza e approfitta delle
offerte speciali con la tua famiglia o gli
amici!

Cosa ti aspetta? Un viaggio in funivia
sulla vetta di una delle montagne piu
scenografiche dell’Engadina, a 3000 mt
s.l.m. affacciati sul massiccio del
Bernina.

Basta essere almeno in cinque, al resto
ci pensa il nostro paesaggio! &

@ Pusi commantars come fan it | Ottien il badge

@ Scriviun comme....® (@)

ft & O & & =
Amici Walch  Marketplace  Notfiche Mens

W e bellases reonS dels Svizoers O

o= Moo e, o
e Alve. a Svierers. ©

Scope \a umoleza @ aorobita dele oo apec con 1 hes lemigha o g8 amict

Cont 5 aapema? Un Vg0 n Aavis Sl weiih G e Gule mnEay oK) Acanogicne
Foto * < = e g
GofEngacin. 3 3000 mt L. atacciat s mansicoo dul Dermina ¢ sl ghacos de

k) ~ Moriersich
MR o e e . s s i s B A

= )

0 - 6 © ® e = °°Q

@ o oo~ T

() Trasparenza della Pagina x - Comevrts
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https://www.facebook.com/MySwitzerlandIT/photos/a.574850216002087/2248867398600352/

Digital: Influencer Trip Luxury Roberta Ruiu. Switzerland.

= Period: 24.8-2.9.2022

= What: Influencer Trip of Roberta Ruiu to
luxury hotels in Switzerland

= Rental car provided by Europcar

= Contacts: 1°020°000

= Partners involved: Burgenstock Hotels &
Alpine Spa, Crans-Montana Tourism &
Convention, Gstaad Palace, Guarda Golf
Hotel & Residences, The Chedi Andermatt,
7132 Hotel

122



Digital: Influencer Trip Chiara Ferragni & friends  suwitzeriand.

at Burgenstock.

= Dates: 2-4.9.2022

= What: Support for a 3-day-stay at
Burgenstock for Star Influencer Chiara
Ferragni (Followers: 28M) with first class
influencers

= Participants: 8 people

= Contacts: 96°915°000

= Partners involved: Burgenstock Hotels &
Alpine Spa
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Digital: Influencer Trip Kulturherbst Bern.

= Date: 27-29.9.2022

= What: Influencer Trip to promote
Kulturherbst in Bern, Kandersteg and
Trenino Verde delle Alpi

= Influencer: Tatiana Biggi

= Partners involved: BLS, Made In Bern,

TALK

PICASSO IL #KUNSTMUSEUMBERN
QKUNSTMUSEUMBERN € IL POSTO PERFETTO
PER PASSARE UN POMERIGGIO DI PIOGGIA
STIMOLANDO LA CURIOSITA IMPARANDO
QUALCOSA DI NUGVO. PERCHE LARTE £ BENZINA
PER IL CUORE @/

© KUNSTMUSEUM BERN

Switzerland.

ﬁ tatianabiggi 11!

NEANCHE LE NUBI POSSONO
" ROVINARE LA MERAVIGLIA CHE €
@ILTRENINOVERDEDELLEALPI

© IL TRENINO VERDE DELLE ALPI
STRENINOVERDEDELLEALP| 4TRENOCONVIS
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Campaigning & Activation: Meeting with Martin  switzeriana.
Nydegger and swiss istitutions.

= Date: 15.9.2022

= What: Visit of CEO ST in Rome, event
in cooperation with Swiss Ambassy,
organized at swiss ambassador’s
residence (Monika Schmutz)

= Media networking event with 3 top
ltalian media and 1 swiss media NZZ

= Realization of 2 radio interviews

125



Campaigning & Activation: Distribution Swiss Switzerland.
Bike Hotels with 4BIKE.

= Date: 15.9.2022

= What: Distribution of Swiss Bike Hotels
with magazine 4BIKE and advertorial
about biking in Switzerland

= Circulation: 4’300 copies

= Area: Lombardia
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and BLS in Torino.

= Date: 22.9.2022

= What: Presentation and lunch for travel
agents and tour operators

= Where: Otium Pea Club in Torino

= Participants: 25 people

= Launch of 10 itineraries in Switzerland
by Fiavet Piemonte

= Partners involved: BLS, Bern Welcome
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Campaigning & Activation: Event in Florence Switzerland.
with the archistar Mateus.

= Date: 23.9.2022

= What: Event with Lausanne Tourisme and
the order of architects

= Focus: Platform 10 and architecture in
Switzerland

= Distribution of brochures Cities and Museum
of Switzerland

= Special guest: The archistar Manuel Mateus

= Partner involved: Lausanne Tourisme
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France. Switzerland.
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Campaign activation — AMOS. Switzerland.

Online content hub “Sur les routes de
I’art en Suisse” on beauxarts.com

= Content : promotion of the 10 AMOS BeauxArts

Agenda Vidéos Expos Vu GrandFormat Lifestyle Conférences Le Magazine ~La Boutique A Q
.

museums
= 1 article per museum

= Set up of a display, social media, native

and editorial campaign to generate traffic
= Timing : from end of August to

end of December
= KPI's : 18’000 visits (goal)
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Campaign activation — Swisstainable. Switzerland.
Recovery

ST x Marie Claire marie CIAire

= Mini magazine inserted in Marie-Claire

= 12 pages focused on Swisstainable
= Content : travel diary following the journalist +

LA SUISSE,
GREEN
ET GRANDIOSE

influencer's trip to Switzerland in June (Berne, Valais, : S UNE SEWAINE
Lausanne, Fribourg, J3L) NS DE LA DURABILITE

= Inserted in a selected distribution zone with
Marie Claire (Paris, Rhéne-Alpes, Grand Est)

KPls :
= 50’000 copies
= 125’000 readers estimated
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Campaign activation — Swisstainable. Switzerland.

Recovery

ST x Marie Claire
= Online content hub on marieclaire.fr

marie claire .

Mode Beauté Société Culture Célébrités  Astro

= Content : travel diary following the journalist

+ influencer's trip to Switzerland in June LA SUISSE
GREEN & GRANDIOSE

= 5 videos : one per region (Berne, Valais,
Lausanne, Fribourg, J3L)

= Traffic campaign : social media,
editorial content

KPIs
= 80’000 visits
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Campaign activation — 100% women. Switzerland.

Recovery

ST x Marie Claire

= Double page advertorial focused on
promoting the 100% Women campaign

= Content : 100% Women offers =

- Issue : September Issue o

Un voyage

KPls
= 310’108 copies
= 1’300°333 readers
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Campaign activation — Run the Swiss Cities. Switzeriand.
Recovery

Partnership with Running Heroes
(@) runningheroes Gl e ke | Rk i@k 0 wowien m

= Content : © v -
= 2 articles presenting the running itineraries in the 4 cities D6ttt ot villes suisses ovec s
= Key Visual, Video, content funning - |
- One challenge to the Running Heroes community A s e e O

vous propose de l'urban running dans les plus belles villes de Suisse.

(participants must run 5km during the campaign period
to have the opportunity to be selected for a trip in Basel)

= Traffic campaign : social media, push
notifications to the community

= KPIs :

= 550K reach
= 51K engaged
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Campaign activation — Key Partner Bern (SC).

Bi-media campaign focused on Bern's
cultural autumn
= Print : 1 page advertorial in Telerama Sortir
= Digital :

= Social display with LeMonde group

= Native with Outbrain

KPls :

= 681’000 readers
= 2.3M impressions — 38’000 clics

ECHAPPEES
CULTURELLES
A BERNE

DES ALPES ET LE JURA, BERNE
S'ETIRE PAISIBLEMENT SUR LES
BORDS DE L'AAR. MAIS NE VOUS
FIEZ PAS AUX APPARENCES

CLASSE
AIT VIVRE

Au présess, exactemest. De la sphére
politique, menée par le sRge du gouverne-
ment helvédiqee, 36 monde de 1a culture

le dynamisme e 1a ville s mesure toute
Vannée. A la rentrée, 'appel de la culture
résonse encore plus fort, pour les Berois
d'un jour ou de toujoses. E1 pour cause - posr

Ia deuxiéme ansée coasécutive, I sutomne
culturel vit partout dass les rocs de Berme,
au rythme de pesformances e danse, mu-
sique, de dialogoes catre culture régionale
et imernationale. Marcher le pez au vest

st possible, mais appeivoiser ka vilke ea
suivant I'un des six parcours imaginés pour
I'événement est recommandé, Chacun d'cux
doane 3 approfondir un théme avec Berne
pour terrain de jeux. Au programme
balade destinée A aiguiser les cing scas,
promenade au fl de découvertes fromagéres
de la région, déambulation eatre traditioas

gastrosomiques d'ici et d"ailleurs, hommage
A 'art de I'écriture 0a A la noavelle scéne
bemoise, allers-retours eatre mondes
obscurs et divins... Le plus difficile sera
peut-étre de choisie !

s rouages et les difficuliés de cetie grande
entreprise. Une trame tissée d'histoire, d"art
et d'éehique.

Du 16 septernbre 2022 au 15 janvier 2023,
au frussbe dos Beaux o Berme.

+ Zentrum Paul Kiee

TROIS EXPOSITIONS
IMMANQUABLES
CET AUTOMNE

Les 20 ans du Musée Franz Gertsch
En langue grecque, le mot « kalidoscope »
incarne ka reacoetre, du beau, de I'image

et du regard. Dans cette méme optique,
Vexposition « Kaléidascope » consacrée &
Franz Gertsch invite chacun A contempler,
au cours de cette rétrospective, I'@uvre
plusielle de Vartiste. De ses débuts dans la
peinture symbolique A son passage par le
pop art, de soa photocéalisme coloré A ses
estampes immenses, réalisées ea xylogra
vure.... Partout, e regard plonge. s'sttarde,
s"émerveille, s"interroge.

Ou 17 septembre 2022 au § mars 2023, au
Musée Franz Gertsch,

« Guritt. Un bilan », musée des.
Boaux-Arts do Borne

Le « trésor Gurlitt », noemeé en référence 3
1 collection du marchand d'art nazi Hikdebeand
Gurlitt (1895-1956), compte | 406 auvres.
Yeguées par son fls Comelius Gurlit a
musée des Beaux-Arts de Berne en 2014
Cet immense legs rappelle les sombres
heures de la spoliation. Alnsi, en I'acoep-
tant, le musée hérite d'une responsabilité
importante : a restitution des cravres d'art
spolices. En écho b la collection d'wuvres
d'art et antefacts exposés, le parcours révele

Si « Nows sommes un paysage de tout ce
que nous avons vu » comme I'écrivait le
sculpteur et designer Isamu Noguchi
(1904-1988), le pasarama de son euvre
laisse songeur. Voguant du Japon aux
ftats-Unis et & I'Europe, de I'artisanat
raditiomnel & la sculpture, autour de marériaux
aussi divers que le papier et le bronze,
Nogachi échappe avec poésic i toute tentative
de classification. Preuve en est entre les
murs du centre Pasl Kice, qui lui consacre
cet automne une grande rétrospective.

Du 23 septembr 2022 au & janvier 2023
a0 Zentrum Paul Kiee.

SYy rendre
En TGV Lyria au départ de Paris Gare
de Lyon via Bie (1gv-hria.com), puss en
Intercté Be/Berne (cfl.ch)

Pour phus dnformat
bem,com/automne:
suisse.combeme

PUBLICITE —

=\

WS\
Z 4 N

Switzerland.

1369 T

Aprés les récriminations de Kylian Mb... X

= feMonde D[S

9 suisse. 0

Gurlitt et Noguchi & Berne

Découvrez les doux expositions
incontournables & Berne : "Gurkit. Un bilan®
au Musée des Beawx-Arts et "Noguchi® au
spectaculaire Zentrum Paul Kiee.

Centre Paul Klee M

p——— E

Avec ce dispositif, la fédération gére de fagon
collective les droits  I'image des Bleus. En

¢ U]
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Campaign activation — Key Partner Zurich (SC).  switzertana.

Partnership with Madame Figaro & Zurich

& Zirich,

= Production of 4 articles throughout the year I —

Zurich fait durer I'été

= 3 digital articles (online only): June, October,
November
= 1 print and digital article: August

= St
=

KPIs :
= Digital : 20’800 visites - 4.4M reach
= Print : 135’115 copies — 267°000 readers
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ampaign activation

Partnership with M Publicité

= Print :

= Production of 1 article

— Key Partner Ticino.

= Published in two magazines (OBS, M Le Mag)

= 600K copies

= Digital :

= Diffusion of polars
= 3 weeks in September
= Reach: 3,2 M

Floredi Plera (Flur da pirr): Tcna Torismo @ Luca Grvel

PUBLICITE

LE CANTON SUISSE ITALOPHONE COMBINE CLIMAT DOUX ET TOURISME
RAISONNE. UN JOYAU A DECOUVRIR HORS SAISON.

Tessin : le voyage en douceur

La Suisse saffirme comme la championne du « slow travel », en phase
avec le succés que connait ce concept depuis la pandémie de Covid-1g

séduit en effet un nombre croissant de voyageurs intéressés par la

décowerte deur, et

et de Tenvironnement.

i dans la Confédération, ransports n commun et respect.de la nature
évidence,le

pays ne sarréte pas I4. Une campagne, lancée lannée derniére, encor

rage ainsi hteliers, aubergistes et autres acteurs du tourisme & investi

‘ment durable & la suisse. Dans ce grand élan, le Tessin a une position
particuliére. Car le canton méridional combine lesprit « slow » avec un
elimat doux et linfluence culturelle lombarde, italophone. Alors, ol et
comment profiter en douceur de lautomne au Tessin ?

LE TRAIN DU FOLIAGE Lditeur Lonely Planet, sommité en la matiére, a

sorti en février un guide du voyage en train, dans lequel le trajet

Domodossola ¢

De ponts en tunnels, la ligne déambule sur une cinguantaine de kilo-
tre ltalie et le T longé d

le feuillage éts qui défllent lentement derrire les grands

fenétres des wagons.

LE MONTE GENEROSO U fe

s Viadoi Sapari: Area Viva

daltitude. A mi-parcours, Curzit : un village primé par lassociation

b
du XIV* siécle. Plus moderne, une Birdbox permet de dormir au milieu
& De Curzit, &

X, I

iu Monte Generoso, pour une vue densemble sur les Alpes,

les lacs alentour et la plaine du P5. Perchée sur la . une
p

 Mendrisio ou la vallée de M t
e temps de simprégner du paysage.

LA VIA DEI SAPORI La « route des saveurs » lessinoise est un cireuit de

rddelL

LE TELES L
pas, place 4 la voie des airs | Depuis Monte Carasso, un téléphérique
‘moderne relie ainsila plaine avee la station de Mornera, 41400 métres

vin et salami en téte. On en parcourt les 40 kilomtres en VIT ou 4 vélo
électrique; ltinéraire compte plusieurs stations de recharge.

Lo réseau feroviair suisse des CFF relie e Tessin avec la
majorté dos grandos vlles ouropéennos.
~ Envoiture électrique ou en covoiturage, on passe par Lun
is Lo Nufenen, Lo San Berardino, e
Lucomagno ou e Saint-Gothard.

+ Pour les amateurs de vin - [hatel Conca Bella & Vacallo,
tout prés de a frontére talienne.
«Pour pensar a sa : (hétol Kurhaus Cadomaro, sur los
hauteurs de Lugan.
- Pour a vue - el Belvedere & Locamo.
- Pour ceux qui arrvent en train: thétel Intenazionale
ans lo chof-liou du Tossin,Bollinzona.

Plus diinformations
myswitzerlandcom
ticinoch

Switzerland.

12:00 7 ol T

Filiations : le choix du « Jazz et lasals... X

= feDionde +® | sabonner

internationale les couleurs de la ville de
naissance du jazz.

LA SUITE APRES CETTE PUBLICITE

@ Suisse. 0

Vivez I'effervescence de I'automne a I'Hétel
Belvedere Locarno: la vue depuis votre
chambre, la gastronomie au restaurant...

DECOUVREZ NOS FORFAITS ICI

1l tient son surnom de s'étre produit du haut

de ses auatre ans avec Ro Diddlev sur la scéne

¢ 0
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KMM — Top coverage. Switzerland.

= 6/9 France Inter, the main radio in France,
11/09/2022.

= La chronique tourisme
La Suisse, du Rock a Heidl.

= 4 minutes radio program, result of a press

int"émf Grille des programmes

trip to Montreux et Chateau-d’Oex La Suisse, du Rock a Heidi
(G O I d e n P a SS) Dimanche 11 septembre 2022

= Listen to the podcast and read the online N S— @
article

KPI:

= 2 mio listeners
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https://www.radiofrance.fr/franceinter/podcasts/la-chronique-tourisme/la-chronique-tourisme-du-dimanche-11-septembre-2022-4216788
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KMM — Top coverage. Switzerland.

= TF1 - Le 13h, Week-end a Gstaad, une
station huppée en Suisse.
24/09/2022

=7 minutes focus on Gstaad: not only a
luxury resort, emphasis on the traditional
activities, hiking opportunities, Glacier
3000, fondue.

= Result of a media trip in September.

= Watch the replay.

KPI:
= About 6.4 M viewers
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https://www.tf1.fr/tf1/jt-we/videos/week-end-a-gstaad-une-station-huppee-en-suisse-98784356.html

KMM — Nature Spa media results.

= About 30 media results (following the
AFP report).

= National medias:
= 2 articles Le Figaro online (first and second).
= France Info: le 5/7 and 21/minuit (radio + online article)
- Geo.fr
= Planet.fr
= Regional daily press
= Le Bien Public, L'Alsace, Le Progres, La Provence, ...

KPI:
= About 30 mio contacts

\("/ v
P
Switzerland.
¥ Voyages
Inspirati; Destinations v France Montagne Hatels Conseils

En Suisse, du bateau-sauna et du yoga avec
des chévres pour relancer le tourisme

Par Le Figaro avec AFP
Publié le 01/09/2022 a 18:15

u Ecouter cet article (i)
[

00:00/02:57 @ : )

L'organisme de promotion du tourisme helvétique déploie
une campagne de publicité grandeur nature pour stimuler
l'activité touristique. La cible ? Une clientéle internationale,
qu'elle peine a faire revenir.
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https://www.lefigaro.fr/voyages/en-suisse-du-bateau-sauna-et-du-yoga-avec-des-chevres-pour-relancer-le-tourisme-20220901
https://www.lefigaro.fr/voyages/cet-automne-la-suisse-vous-invite-a-prendre-un-grand-bain-de-nature-20220905
https://www.francetvinfo.fr/replay-radio/en-direct-du-monde/la-suisse-mise-sur-les-sejours-insolites-pour-attirer-les-touristes-en-automne_5324578.html
https://www.geo.fr/voyage/bateau-sauna-yoga-avec-des-chevres-pour-relancer-le-tourisme-dautomne-en-suisse-le-pays-mise-sur-des-activites-insolites-211572
https://www.planet.fr/revue-du-web-bateau-sauna-yoga-avec-des-chevres-pour-relancer-le-tourisme-dautomne-en-suisse-le-pays-mise-sur-des-activites-insolites.2598469.1912

KAM — Salon ELUCEO.

= Dedicated trade fair at the CSE (Comité
Social et Economique), elected comitee
within every 50+ employees company, in
charge of organizing internal fringe benefits
and activities.

= September 14th / 15th

= At the Stade de France — Presence of ST,
STS and a French spezialised TO in a
personnalized lodge to promote packages to
CSE

= 93 qualified meetings/contacts

= Already some RFP coming in
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SCIB : Study Trip in Lausanne & Montreux. Switzerland.

Target: Event agencies
Date : 9-11 September 2022

= Discover the MICE assets of the
destinations, visits of the Lavaux vineyards,
Freddy tour and Olympic Museum. ‘

= Particiaption of 7 french agencies

= Very nice and joyful clients, positive
feedbacks




SCIB : E-news « Some punch for your eventful @
back-to-school !».

SW|tzerIand.

Target : subscribers from our client DB

Date : Sent on September 1st

= Nb contacts : 2’383

= Content:

= Promotion of new seminar hotels and event
location openings in the mountain and cities Durot”éeévéneenﬁ..e!

Aprés une tr é estivale po n s trés bréve - la rentrée est 1a. Nous éspérons que
= Swisstainable Mice venues S ot S S S

#Pun hE tivi |
Du punch il ve n faudra poul e rentrée événementielle ! Nous vous proposons de
décol uvrir dan (t ewsletter q q S nouveautés pour vos projets de fin d'année ou de
l'a p h U touche de durabilité et des paroles d'experts compléteront votre
le l

= K P I N'hésitez pas a nous appeler pour discuter de I'un de vos projets afin que nous puissons
vous conseiller. Belle rentrée & tous et a tres bient6t !

= 20.58 % opening rate s
= 69 clicked a link



SCIB : Webinar "Villars-Diableret : for a moutain

seminar 5h away from Paris”.

Target: Agencies & Corporates
Date: September 20t

= 14 live participations from clients

= 57 other clients were not able to
join, but requested the presentation
and the replay

Wabinairs en direct de Villars - les Diablerats - mardi 20 septembre

Si cette newsletter ne saffiche pas correctement, cliquez cl.

Participez a notre webinaire du mardi 20 sept. a 9h30.

Villars-Les Diablerets : pour un séminaire montagne a 5h de Paris

Les deux stations authentiques Villars et Les Diablerets sont accessibles en TGV depuis
Paris et a seulement 1h30 de transfert de Genéve Aéroport, vous offrant ainsi un cadre
dépaysant tout proche pour un séminaire montagne en toute saison.

En 20 min top chrono, Mélanie Porret de Villars-Diablerets Tourisme, présentera lors de
notre webinaire de septembre le grand choix d'activités Mice de ces stations, proposées par
leur DMC local Villars Expérience, ainsi que leurs derniéres nouveautés hoteliéres.

Pour vous inscrire, rien de plus simple : cliquez ici et complétez le formulaire. Les in-
structions pour accéder a la session du webinaire (via Zoom) vous seront envoyées aprés
votre inscription.

Vous n'étes pas mais inté é par la pré 2 C étez aussi le for-
mulaire et nous vous ferons parvenir les informations a la suite du webinaire.

Comment ¢ca marche ? (depuis la crise, tout le monde connait Zoom...) vous suivrez tout
simplement les explications en ligne via votre ordinateur, tablette ou smartphone. Gréce a la
fonction "chat", vous pourrez aussi intervenir et poser vos questions en direct, mais vous
n'activerez pas vos caméras.

Franziska & Salomé

Suisse Convention Bureau
0144 51 65 40

Switzerland.
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KMM: Swiss Cities @ Cristina. Switzerland.

= «Cristina» is a very strong and largely |
distributed lifestyle magazine with a travel Mergulhar
section. A writer traveled to 4 cities (Basel, na SUi(; A
Zurich, Bern and Lucerne) with his family. st ———

coma CRISTINA.
et 1 s VA S 0

= 4 pages in the magazine “Cristina”, on Swiss
Cities and urban life / water.

= In addition, a carrousel post was published on
Cristina’s Instagram with 217k followers.

Eaprecia-

:
signifca vajar no melhor

Timing: September 2022
) Circulation: 532’560
Media contacts: 1'331°400

@ 146



KMM: Swiss Cities @ Volta Ao Mundo

= «Volta Ao Mundo» is a very strong and high-
quality magazine print and digital
with focus on travel and stories of people
around the world.

2 pages in the main travel magazine as well
as online coverage on Swiss Cities (Basel,
Zurich, Lucerne and Bern) traveling with
family.

Bl
Timing: September 2022

Circulation: 119’730
Media contacts: 299’325

PASSAGEIRO FREQUENTE

FLUTUAR NAS AGUAS DA SUICA

BASILEIA

também deslizavam, mas no tinhamos

de to

Vendiam-se em
Che

pressa
Aot 00 podiamos dar-nos a0

4mos 20 elétrico com os nossos presos a0
‘ombro, ninguém estranhou. Fizemos um ca
minho de virias estagdes, sem precisar de
mudar de elétrico. Essa é uma viagem tran
quila a qualquer hora do dia ¢ em qualquer
dia da semana. Era fim de tarde de um do

mingo de julho, o que acrescentava ainda

‘mais serenidade a reurso.

Saimos onde nos inham aconselhado .

Depois de passarmos por baixo de uma
ponte, avistimos as torres da catedral, as fa-

chadas do centro histérico que ficam diante
dorio. Como serd viver numa daquelas jane:

barcoque distinguiamos
atravessia entre s margens
20 longo de um ca

las? Compardveisa
frente, a faz

sentimo-nos veiculos
aquiticos. Existiamos em equilibrio com o
Re

guimos um casal que também levava sacos

|
tada, a sua bela calma, e com os iltimos ins.

peixe. Atravessd
mos uma ponte, caminhdmos ao longo de
um passeio e, pouco depois, j estivamos a
descer em diregdo 2 beira do rio. Despimo.
nosaté Guardd

LUCERNA
Depois de mostrarmos o bilhete, entrémos
noLido. Pa familias ¢ escolhe

mosa roupanosaco, também o telemovel, a
carteira, dobrdmos a ponta do saco- peixe

mos o lugar para pousarmos as toalhas. A
pouca distancia de nds, estava uma festa de

u teritério

mente porqué. Mas isso foi depois. Antes de
sairmos, aproveitdmos ainda a piscina e es

Gimos para a égua.
O sol desca devagarsobre s edificios, na

grup
todas as condides, até uma mesa de cam-
pismo com um arranjo de flores ao centro,

iam passarali o d
o repous Nadgua, noL toes, des:
tnha ainda ese mormo. Submersos até 30 lizavam alguns pnlxunludn stand up
peic mnmulmlun)ﬁull ti- paddle,asp

rado, apoidmo-nos nos sacos
inham transformado em

que
boias, e inicidmos a descida

Quando nos aproximamos do Marzili, esta

va uma enorme multidio a esvaziar barcos
insufldveis, dezenase dez
poucos, mas de forma const

vas de barcos. Aos

te, novos bar
vinhamdelon

a0 fundo. A dezenas d
avia uma lha insufld

poniveis
‘metros dam:
vel onde se via pessoas a saltarem e brinca

O Reno levou-nos 2 lade daquela
hora. As vezes, deixdvamos o saco flutuar

on dva

atrds de nos, preso por ur

mos algumas bragadas para sentirmos me
Thor a espessura delicada daquela dgua. Na

n ali 0 seu curso. Era sdbado

algdes molhados, chinelos a
baerem oo pés, Comecdmosa ante

clparessa quando

tambeém umalha, oraosos

e

O RENO LEVOU-NOS

A VELOCIDADE DAQUELA
HORA. AS VEZES,
DEIXAVAMOS O SACO
FLUTUAR ATRAS

DE NOS, vnsso POR
UMA CORR

3 DAVAuos AmeAs
BRAGCADAS PARA
sznnnuos MELHOR

A DELICADA

. a0 chegarem, deit
plsiten,
Na véspera, naquele mesmo lago, tinha

gen
te que aproveitava os tltimos raios de sol,

laa tocar-Ihes os rostos. Na igua, éramos
d

mos p ferry, em
direio ao teleférico que nos ergueu asaltu
1as do monte Pilatus. Nessa travesia, ndo
di i, olhd
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Switzerland.

g0s em todo o seu territdrio. As fontes que
abundam pelas suas cidades disponibil
dgua potvel, uma grande mais-valia em i

lor como 0s que passimos em Zurique

Oberer Lett

éum dos virios lugares que
muitos habitantes de Zurique escolhem para
mergulhar no rio, mas est longe de ser ini-
0. Um pouco mais abaixo no leito do rio,
existe o Frauenbad Stadhausqy

porexem.
plo, que é uma plataforma flutuante de ma
deira, com todas as condigdes, para uso ex
clusivo das mulheres. Desde o século XIX
que esse espago permite as mulheres usu
fruirem dorio com especiala-vontade, ape

nas entre outras mulheres.

Por sua vez, no Oberer Letten, existem
pessoas de todas as formas, provavelmente
uma maioria de jovens. A misicae:
30 que atravessa todas as mary

anima
ns do rio

a " Asolo
ouemgrupo,

dar de forma relaxada, sem ter de lidar com
acorrente.

ZURIQUE
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sara tona. A multidio 4 ndo os estranha.
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C&A: @vagamundos pt.

= @vagamundos_pt are two portuguese travel
content creators, awarded best travel
bloggers in Portugal. They traveled to
Switzerland, doing part of the Grand Train
Tour in 8 days.

= They shared their experience on |G and FB
with stories and posts. They also created 2
special guides on their blog with the full
itinerary and traveling by train in Switzerland.

Timing: August-September 2022
Marketing contacts: 991’400 (to be updated)

Content: 14 posts, 144 stories and 2 guides
ER: 5-6%

vagamundos_pt

70
4 p 919 76.8 k 729
X Posts Followers  Following

VagaMundos

Local & travel website

i} Anabela & Alexandre
@ Travel Journalism

¥ Awarded Travel Blog

& Nature Lovers
linktr.ee/vagamundospt

o El Followed by omundoemduasmochilas,
o~ happyevertravel.pt and 16 others

Following v Message Email

@ @

Suiga Terceira Sardenha  Extremadura

z:f g
3 )
Y 270N
2
A\
Switzerland
[}
A PORTUGAL MUNDO « PLANEARVIAGEM «» CAMINHO DESANTIAGO o, TRILHOS& OUTDOORS  SOBRENGS Q
QUEM SAO 0S VAGAMUNDOS

Roteiro Suica: o que visitar em 5, 7 e 10 dias

cam djambe

DESCUBRA MAIS

PREPARE A SUA VIAGEM
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Sales campaign TA Bestravel.

= Bestravel is the largest franchised travel agency
network in Portugal.

= The campaign is aimed to push Christmas Markets
in Montreux, Lausanne, Basel and Zurich.

= Collaboration includes

o Offer of 4 Christmas Markets products

o Display campaign on their website 25’000 visits per month

o B2B & B2C Newsletter 50’000 e-mails

o Posters, Vinil, TV on all travel agencies 2°’325’000 impressions
o SoMe posts on all their channels 124’500 followers

o ADS 250’000 impressions

o Press release with 5 to 10 articles expected

o Webinar by ST to 45 agencies

bestravelO

Todas as ofertas  Ofertas Exclusivas~  Brochuras ~ Suica  City Breaks Powered by Tap

Todas as ofertas

Destino Tematica

Todas Todas v Todos

Desde 309 €

MERC. NATAL BASILEIA

3 NOITES, 24 NOVEMBRO A
23 DEZEMBRO, VOOS LISBOA
E PORTO + HOTEL APA

Desde 370 €

MERC. NATAL ZURIQUE

2 NOITES, 24 NOVEMBRO A
20 DEZEMBRO, VOOS LISBOA
E PORTO + HOTEL APA

Desde 1130 €

Timing: September-October 2022
Marketing contacts: TBC | Room nights: TBC

30€ 6180€

MONTREUX E LAUSANNE
4 NOITES, 03 DEZEMBRO,
VOOS LISBOA E PORTO, APA

Switzerland.

Login  Contacto .

Texto

FILTRAR Apagar

Desde 1625 €

MONTREUX MERC. NATAL
3 NOITES, 03 E 08
DEZEMBRO, VOOS LISBOA |
CIRCUITO, APA
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KMM: STS media event in Barcelona. Switzerland.

= Top journalists attended by Swiss
Travel System & SGV Lake Lucerne
on board of a catamaran cruise
along the coast of Barcelona

= The presentation was followed by a
contest with prizes for everyone

= Aradio interview in the studio was
done the day after

Timing: 21 September 2022
Media contacts: 6 journalists
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KMM: Top Coverage Chur @ Elpais.com Switzerland.

= Extended online article about Chur in -

= ELPAIS

the travel section «El viajero» of the ——
1 . . vistas en la vieja ci::l‘taeci glt:iozc:late ¥ fabulosas
most important national newspaper in S

Spain

= The journalist also travelled to the area
of Sils Maria and Nietzsche's house
where he will soon publish a report in
ICON magazine, also published by El
Pais

ELDESED NUNCASE APAGA

FUEGO

300E SEPTIENBRE SOLOENONES

Media Contacts: 1°419°250
) Total media contacts September: 5056263
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KAM: Autum Newsletter. Switzerland.

= Date: 21/09/22

= Recipients: 1'677 KAMs

= Opened: 21%

= Clicked: 2.15%

= Topics: Nature Spa, STP 4 days,
Christmas Markets and

: = ___.‘-i "'

MySwitze rland Pro Ofertas y productos otofiales

iGruezi!

Este otofio se presenta con 2 novedades remarcables en el pais helvético:

1. Lanzamos la campafia Nature Spa, con la que damos a conocer experiencias de
bafos forestales, yoga, bafios de hidromasaje con vistas a los Alpes y saunas entre
naturaleza.

N Nanda anbn cnnmamon bhanta Al 24 da anbiibhvn an miinda anmnnene Al Cudan Teaal Dana
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Goodwood Revival Festival (16-18.09).

Sponsorship of this Vintage Car Festival in West-Sussex to
promote the GToS

9x 6 m tent with a Scalextric, Switzerland Miniature landscape
activation incl. the following main highlights: Matterhorn,
Cornergratbahn, Top of Europe Train Station, Blausee, Tremola,
Oberalppass incl. Light house and Rheine Infocenter and Swiss
Miniature in Ticino)

Distribution of a bespoke Grand Tour x Luxury Hotels & Home AS
folded flyer incl. a competition to win a trip to Switzerland and Swiss
wine & cheese tasting (thanks Strapa team!)

150’000 visitors during three days (incl. the visits of VIP’s His Grace
the Duke of Richmond and Jodie Kidd)

Print Ad in Festival Guide incl. special naming on the festival map
Screening of a 45s clip on festival screens

Landing page with 3x content pieces on Goodwood websites incl.
social promotion and a distribution of a stand alone NL to the
members SO 3
Branding with Switzerland logo at the festival SRR >

/WX
N

Switzerland.
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Laver Cup (22-25.09.), London. Switzerland.

Sponsorship of Laver Cup to promote the GToS

= Social media campaign (Twitter, FB, 1G) to push two
competitions: Win tickets for a M&G with Roger and
win a trip to Switzerland (19264 registrations,
51.8%opt-ins for the ST B2C NL - over 28 Mio
impressions achieved — a huge thanks to Natalie and
Marie!)

= Activation at the Fan Zone in front of O2 arena with a
Scalextric, Switzerland Miniature landscape incl.
Laver Cup court with Roger

= Distribution of GToS brochures and bespoke A6
Roger postcard to promote the competition

= OO0 element with two fully branded London buses
and one fully branded London Taxi (live for 4-weeks)
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SCIB UK/Ireland switzerland.
M&IT Awards — ‘Best Overseas Convention Bureau’.
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Switzerland.

North America.
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Soiree Suisse.

= September 14, 2022, at the Swiss
Ambassador’s residence in Washington D.C.

= 218t annual celebration of ‘Impact of Swiss-
U.S. relations, 1600 invited guests

= ST & SCIB extended 8 personal invitations to
congress organizers and tour operators

= ST & STS lounge exhibition space, shared
with SWISS Intl. Air Lines

= Themed showcase for new GPX (technology,
innovation, made in Switzerland)

= Sweepstake (flights, STP, GPX voucher),
170 participants
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ILTM North America - Cancun. SWi;;Z:;a.,d.

T

= September 19-23, 2022

= Top luxury b2b conference in North America

= 950 overall attendance

= Partner: Andermatt Swiss Alps (shared table),
Jungfrau Railways/Region (destination
trainings)

= 1:1 meetings and networking opportunities

= 56 appointments with qualified luxury travel
advisors from US, Canada and Mexico

= 34 advisors attended destination trainings
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AAA reward trip to Switzerland. Switzerland.

= August 29 — September 4, 2022

= 14 best-selling AAA agents from 3-4
different AAA chapters/regions
+ 2 ST NA group escorts

= Group A traveling to Graubuinden Region
and Lake Lucerne Region

= Group B traveling to Valais Region and
Bern Region

= Partners: Made in Bern, Lake Lucerne
Region, Graublinden Region, Valais-
Matterhorn Region, Grand Tour of
Switzerland (ST), Hotel Cooperation (ST),
SWISS International Air Lines
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b+ 5
SCIB NA: Webinar with Meetings Made Easy.  suwitzeriana.

= September 21, 2022

= 30-minutes personalized webinar with MME
(Meetings Made Easy) during their meeting

= 6 team members of MME participated

= Journey through Switzerland with focus on top MEETINGS
meeting properties, news, MICE activities in MADE |

each partner destinations

= MME team will come to IMEX America to meet
up with partners

= Lead: RFP for the Coupa EMEA Customer
Conference, 2,000 pax, 13. — 17.05.2024
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Threads of Power: Lace Exhibition from Switzerland.
Textilmuseum St.Gallen.

Exhibition in Bard Graduate Center Gallery, New York. From
09.2022-01.2023.

Showcase Textile from St.Gallen from 1800-2022. Including
contemporary garments from Dior, Prada, AKRIS, etc. A
highlight of the exhibition is a dress worn by Michelle Obama
for the presidential inauguration in 2009.

= Coverage to date: New York Times, Architectural Digest,
Globe & Mail, Airmail, St.Galler Tagblatt.

= Press trip to St. Gallen Oct. 5 — 7, with journalists from
VOGUE, Teen VOGUE, W magazine, Coveteur, Ubikwist,
Tick Tock Influencer Elena Kanagy-Loux

= Media Contacts expected: about 160 million
= Social Media organic Impression: 2 million

= Number of visitors expected: 36000 165
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Media Top Result: Lonely planet. Switzerland.

= WWW I 0 n e I vp I a n et ] CO m Q Ssearch lonely @ planet  Destinations  Stories  Shop @

Travel Stories > Switzerland > Central Switzerland

= Journalist: Michelle Tchea

= Title: Hurrah! Same-sex marriage is finally legal in Hurrah! Same-sex marriageis ([P0
finally legal in Switzerland: here's
how to get married there

Switzerland: here's how to get married there
= Date: Sept 2, 2022
= Online Contacts: 3'470'000 uvpm

= Featured: Kulm Hotel, Chateau Gutsch, Chateau
Chillon, Le Grand Bellevue Palace, Victoria
Jungfrau Grand Hotel and Spa, Beau-Rivage
Palace, Chedi Andermatt, Dolder Grand.
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http://www.lonelyplanet.com/

Media Top Result: Ski Canada Magazine. Switzerland.

= Print

= Journalist: Nigel Harrison and lain MacMillan

gl &y

WITH MORE MOVING PARTS THAN A SWTSS.'A R
KNIFE, TWO BUELLING EDITORS SKI THEIR WA ﬁn,

= Title: A Swiss Sojo FROMISAAS-FEE AND ZERMATT T0ST MORITZ "N
= Date: August 2022
= Circulation 30°000, reach 90°000 , -]

= Featured: Saas-Fee, Zermatt, St. Moritz,
Engelberg
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Media Top Result: Washington Post. Switzeriand.

= Washington Post double page print and
Online WWW.WaShinqton DOSt.CO m/ Travel Chatarchives AndreaSachs GoHere, Not There  Navigator  You're Going Where?

@he Washington Post

Near the Swiss border with Italy, vestiges

= Journalist: Sylive Bigar of the past are set in stone

= Title: Near the Swiss border with Italy,
vestiges of the past are set in stone

= Date: Sept 9, 2022

= Contacts: online 67°000°000 uvpm and print
circulation 293°000

= Featured: Ticino
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https://www.washingtonpost.com/

Media Top Result: ArchDally.

= www.archdaily.com

= Journalist; Jullia Joson

= Title: Paul Clemence Captures BIG's Hbtel
des Horlogers in Le Brassus, Switzerland

= Date: Sept 12, 2022
= Online contacts: 3’°070°000 uvpm

= Featured: H6tel des Horlogers

Switzerland.

Paul Clemence Captures BIG's Hotel des Horlogers in Le Brassus,
Switzerland

Written by Jullia Joson

September 12,2022 # Share

In a recent photo series, Paul Clemence turns his lens toward Bjarke Ingels Group's (BIG) Hét
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KAM: Brazil Workshop. Switzerland.

26 to 28 August 2022

= First Brazil Workshop organized by Switzerland
Tourism with the support of Zurich Tourism as
the host destination

= 36 buyers (tour operators and travel agencies ;
from across the country) jin 9
11 R S ]

TG
T&

= 1 Brazilian trade media

= 61 Swiss suppliers

= One-to-one appointment and many opportunities
of networking between brazilian buyers and
swiss tourism partners

= Great media coverage from PANROTAS, the
main trade media publication in Brazil: 5 online
articles + 7-pages articles in the digital magazine

= Fantastic social media results

17
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KAM: Brazil Workshop switzerland.

oo __ W A /7 SR -
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= Photos available here: https://www.flickr.com/photos/switzerland _tourism/albums/72177720301398813
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KAM: Brazil Workshop — Post-Convention Tours. switzeriana.

2

28 August — 01 September 2022

= 5 different post-tour convention
programs with the support of many
local destinations and tourism

partners:

= Geneva and Verbier

= Zermatt and St Moritz

= Lucerne, Engelberg and Andermatt
= Bern and Lausanne

= Interlaken and Grindewald
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ﬁ interepviagens
= Suica
@ interepviagens Brazil Workshop na Suiga

Nossa diretora de operagdes Sandra Helena (@shsilva309)
embarcou a convite do escritdrio de Turismo da Suiga
(@myswitzerlandbr) para uma viagem de imersdo no destino e
novos negdcios ao lado de agentes de viagens e operadores
brasileiros. Serdo dias de muitos aprendizados, trocas de
experiéncias e relacionamento para trazer na bagagem muito
conhecimento e novidades para a equipe e nossos clientes.
Nos acompanhem nessa jornada! &

#InterepViagens #Interep40anos #IneedSwitzerland
#InLoveWithSwitzerland #STBrazilWorkshop

Edited - 3w See Translation

Q roberto.silva2810 & & & W AW ©

4w 1like Reply

v Qv W

@' B Liked by andcox67 and 81 others

AUGUST 26

@ Add a comment...

I\ ,
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KAM: Brazil Workshop — social media return. Switzerland.

embarkbeyondbrasil
Suica

embarkbeyondbrasil Uma viagem incrivel pela Suiga!
Nossa afiliada Ana Luiza da @insidertipsviagens esta
encantada com esse charmoso pais.

Em Zurique ela conheceu a famosa fébrica da Lindt e produziu
sua prépria barra de chocolate.

Dica da cidade: Viadutk, um bairro super hype, com
restaurantes, lojas super descoladas.

Em Verbier, uma vila de montanha auténtica, que tem a maior
quilometragem de pista de ski do pais, ela aprendeu a fazer
um queijo suigo.

“Estamos aqui no ver&o, e além de trilhas lindissimas e
passeios de bike, vocé pode aprender a fazer o (melhor)

opturismo and aidelcneves
Genebra - Suica

opturismo Apesar de pequena, Genebra é a cidade mais
cosmopolita da Europa. E a sede de instituigdes mundialmente
relevantes como as Nagdes Unidas (ONU) e Cruz Vermelha,
hé vérios museus, parques lindissimos e o lago Léman com a
classica fonte Jet d'Eau, um dos marcos do lugar.

@Bergo da relojoaria de luxo, é o lugar ideal para entender
mais sobre o assunto. Participamos de uma experiéncia na
@initiumwatches, que da aulas e oficinas sobre os famosos
reldgios suigos!

’:",: The Woodward, um dos melhores hotéis da regido: parte
do portfélio Masterpiece Hotels da Oetker Collection, ocupa
um prédio histérico a beira do lago. S&o apenas 26 suites,
dois restaurantes estrelados e um grande SPA Guerlain.
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KAM: Brazil Workshop — Media return.

ANAIS v  EDICOESDIGITAIS EMPREGOS v EVENTOS E-BOOKS HOTSITES ~

RSOS ~

Luca Spatafora, do Romantik Hotel Schweizerhof Grindelwald;
Victor Fernandes, da PANROTAS:; Fernando Aquino, do Jungfrau
Railways; Nathalia Moura, da CVC Corp; Ana Ghellardi, da
Kangaroo Tours; Gustavo Granado, da Blue Papaya Travel; Sandra
da Silva, da Interep; Priscilla Nepomuceno, da Vita Travel; Felipe
Freire, do TTW Group: e Priscila Fabri Teixeira, da Diversa
Turismo

INTERLAKEN - No ultimo domingo (28), apos participar de encontros com 60
fornecedores suicos, 36 agentes de viagens e operadores brasileiros se dividiram em

PANROTAS =CANAIS - EDIGOESDIGITAIS EMPREGOS - EVENTOS

# > Mercado > Destinos > Bras

Curta os encantos de
no perfodo do Natal
ra Gatcha Luz e da Festuris

& fonte- | [ALA A finy &0

Brasil € o mercado da Suica com
melhor recuperagdao em 2022

28/08/2022 @ 17:55 | Victor Fernandes

Newsletter PANROTAS

Ci ti Turismo

Fabien Clerc, diretor de Turismo da Sui¢a para o Brasil, e
Martin Nydegger, CEO do Switzerland Tourism, durante o ~
Brazil Workshop em Zurique Aero’ineas
Argentinas

ZURIQUE - O Brasil € o mercado intercontinental - fora da Europa - da Suica
com a recuperagdo mais rapida de pernoites em 2022. Recentemente, o
Switzerland Tourism fechou os numeros do prim: tre revelando
que o numero de pernoites de brasileiros no Pais esta apenas 17% abaixo do
registrado no mesmo per e 2019. O resultado faz com que
fE(‘JDEYa’;‘HO Drasileira ?S(?Iﬂ trés vezes mais rapida dos que a meédia dos
mercados intercontinentais

Switzerland.
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KAM: Brazil Workshop — Media return.

=CANAIS - EDICOES DIGITAIS EMPREGOS - EVENTOS E-BOOKS HOTSITES -+ CURSOS -

o em

PANROTAS =CANAIS - EDIGOESDIGITAIS EMPREGOS - EVENTOS E-BOOKS HOTSITES - CURSOS -

~N

7NN
z vy N

Switzerland.

Agentes brasileiros conhecem
museu da Lindt, na Suica; veja
fotos

27/08/2022 ® 11:54 | Victor Fernandes

o ———

Grupo do Brazil Workshop visita o Lindt Home of Chocolate,
na Suica

ZURIQUE - Hoje (27), foi dia de agentes de viagens e operadores brasileiros
serem confeiteiros por um dia. Durante o Brazil Workshop, os profissionais
visitaram o Lindt Home of Chocolate, na Suica, e tiveram a oportunidade de
fazer suas proprias barras de chocolate. A programagao antecedeu a rodada
de networking entre os brasileiros e os fornecedores suicos, que ocorre
entre hoje e amanha (28).

Stephan Neidhart, do Lindt Home of Chocolate, acompanhou o grupo e fez
questao de apresentar pessoalmente a atragao inaugurada no final de 2020,
que ja atrai muitos brasileiros. No comego do ano, o Brasil era o sequndo
maior mercado internacional do museu da Lindt. J4 em pesquisa realizada
em junho/julho, o Brasil caiu para a quarta colocagao, porem Neidhart ainda
considera uma colocagao expressiva considerando a distancia entre os
paises.

de pagamento da Diversa!

Newsletter PANROTAS
As principais noticias do Turismo

no e-ma

H | 8

Um pais para

& | fonte~ | Al A A finvy &0
Workshop reune trade brasileiro e
fornecedores suicos em Zurique
28/08/2022 @ 07:34 | Victor Fernandes

vena

no seu e-mail
&

=
B

Equipe do Turismo da Suica: Fabien Clerc, Mara Pessoa,

Fernanda Maldonado e Martin Nydegger Um pais para
ZURIQUE - Entre ontem (27) e hoje (28), 36 agentes de viagens e operadores
brasileiros realizaram meetings individuais de 15 minutos com 60
fornecedores suigos no Renaissance Zurich Tower Hotel, em Zurique, na
Suiga. A oportunidade destes encontros foi providenciada pelo Switzerland
Tourism (escritorio de Turismo da Suica) durante o primeiro Br. A
Jja realizado.

O simbolismo desse evento € muito forte. Estamos ha trés anos tentando
fazer esse evento, que foi cancelado duas vezes por causa da pandemia, e
esse ano finalmente conseguimos reunir todo mundo. Uma lista de espera
entre os fornecedores suicos mostra 0 quanto o Brasil virou um mercado
importante para eles. A ideia € diversificar a oferta de destinos, porque o
brasileiro tem o costume de visitar os mesmos lugares, como St. Moritz. Ja
vimos que o brasileiro tem esse interesse de conhecer outras regioes da

Mais competitividade
para o agente de viagens

Newsletter PANROTAS

As principais noticias do Turismo

ABRANCIAS

176



KAM: Brazil Workshop — Media return.

CANAIS - EDICOES DIGITAIS EMPREGOS - EVENTOS

¢ | Fonte~ | [Al A A finvy & 0O

Libere todo o
Agentes de viagens brasileiros ‘Zx;?:sl:lcdoums:cs’
chegam a Suica para workshop; R wooba
fotos %
26/08/2022 @ 13:38 | Victor Fernandes ) \

Newsletter PANROTAS

As principais noticias do Turismo

Parte do grupo de 36 agentes e operadores presentes na
Suica

ZURIQUE - Hoje (26), 36 agentes de viagens e operadores brasileiros
chegaram a Zurique, na Suiga, para o Brazil Workshop. Realizado pela
primeira vez, o evento do escritorio de Turismo da Suiga (Switzerland
Tourism, ou ST), é uma reprodugao do j& conhecido Switzerland Trave
Experience realizado anualmente em Sao Paulo. A diferenca € que, ao inves
dos fornecedores suigos irem até os brasileiros, o ST trouxe os brasileiros até
eles

W/
P o
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Switzerland.
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KAM: Brazil Workshop — Media return.

Destino para as férias

fctor Femandes:

Jungrauoch, um
pontos mai

COLHENDO 0S FRUTOS

|~ - -

0 Brasil ¢ o mercado intercontinental - fora da
Europa - da Suica com a recuperagéio mais
rapida de pemoites em 2022. Recentemente,
Switzerland Tourism fechou os num
semestre revelando que o nar
de brasileiros no pais esta apenas
strado no mesmo periodo de

0 resultado faz com que a recuperagio

brasileira esteja trés vezes mais répida do que a
média dos mercados intercontinenta

“Quando olhamos para todos os mercados in-
tercontinentais - Asia, Oriente Médio, América
do Norte, América do Sul - e destinos de lon-
qa distancia (long haul), na média, o nimero
de pemoites esta 50% abaixo de 2019. Até ju-
Iho, nds registramos a metade de pen

mesmo periodo de 2019. Exceto o Brasil, que
esta apenas 17% abaixo dos numeros de 2019
O Brasil estd trés vezes melhor, trés veze
rapido, do que 0s outros mercados in
nentais”, explicou o CEO do Switzeriand Tou-
rism, Martin Nydegger

0 executivo atribui o sucesso do mercado bra-
sileiro a uma estratégia global da Suiga de apro-
veitar a pandemia como oportunidade de pro-
mover o destino, além da qualidade e efi

do escritdrio brasil

nosso lema 30

vamos ficar quietos. NGs tragamos uma estra-
tégia chamada “Sonhe agora, viaje depois”. Nos
combinamos com todos os Nossos escritorios

36 | PANROTAS — 1925 de setembro de 2022

ntinuariamos comunicando através da
ntinuaremos em

Fabien Cle Turismo da
o Brasi, também compartiha da viséo d
Nydegger e complementou afirmando que o
perfil pragmatico do trade brasileiro ajudou no
ucesso do destino e na criagdo de cones
*Assim que o brasileiro entendeu as regras,
ele viajou
o primeiro pais a reabrir na Europa, ace
a vacina coronavac. Com a comunicagao que
fizemos, atendemos o consumidor final mui-
todos ficaram sabendo que o pais

estava aberto. Entéo, todas as agéncias de via-
gens comegaram a falar conosco, porque seus
clientes estavam consultando para saber qu
eram es, porque queriam voltar par
aEuropa’, conta

ara Clerc, a principal dificuldade foram
as mudangas de regras continuas. “Foi um
grande desafio, mas aprendemos a agir com
uma reatividade muito grande e sabendo
onde precisavamos comunicar. Mas, até
hoje, 0 agente de viagens agradece pela aju-
da em entender as regras. NGs nunca aban-
donamos o posto, sempre estivemos I para
eles. E até hoje agradecem esse nosso com-
portamento”, finalizou. ®

Switzerland.
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KAM: Brazil Workshop — Media return. Switzerland,

https://www.panrotas.com.br/mercado/destinos/2022/08/trade-brasileiro-explora-suica-apos-workshop-
veja-fotos 191542 .html

https://www.panrotas.com.br/mercado/destinos/2022/08/brasil-e-o-mercado-da-suica-com-melhor-
recuperacao-em-2022 191490.html

https://www.panrotas.com.br/mercado/destinos/2022/08/workshop-reune-trade-brasileiro-e-fornecedores-
suicos-em-zurique 191481 .html

https://www.panrotas.com.br/mercado/destinos/2022/08/agentes-brasileiros-conhecem-museu-da-lindt-na-
suica-veja-fotos 191480.html

https://www.panrotas.com.br/mercado/destinos/2022/08/workshop-reune-trade-brasileiro-e-fornecedores-
suicos-em-zurique 191481 .html

https://www.panrotas.com.br/edicoes-digitais?callback=/service-digital-editions/detailltem.asp?id=1939
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https://www.panrotas.com.br/edicoes-digitais?callback=/service-digital-editions/detailItem.asp?id=1939

KAM: RELAIS & CHATEAUX FAMTRIP 2022.  switcertana.

03 to 10 September 2022

= Famtrip in partnership with Relais & Chateaux
representative in Brazil

= 6 selected luxury travel agencies from different
regions across the country |

= Itinerary focused on Boutique hotels, exclusive L

Tl o

experiences, cities lifestyle, panoramic train
journeys, mountain excursions.

= Geneva, Hotel de la Cigogne

Vevey, Grand Hétel du Lac

Crans-Montana, Aida Hotel & Spa + Hostellerie

Du Pas De L’ours

Zermatt, Chalet Hotel Schénegg

Lenk, Lenkerhof Gourmet Spa Resort

= Zurich, Alex Lake Zurich
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KAM: Switzerland Travel Mart Health (STML)  switzortana.

2022.

04 to 06 September 2022

= Gstaad

= 09 buyers from Brazil

= One-to-one appointment and many
opportunities of networking between
brazilian buyers and swiss tourism
partners within the luxury market

= Post-convention tours

—
i
i
)
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KAM: Switzerland Travel Mart Health (STMH) 2022. Switzarland,

11 to 17 September 2022

- Bad Ragaz

= 03 buyers from Brazil

= 10 suppliers

= One-to-one appointment and many
opportunities of networking between
brazilian buyers and swiss tourism
partners within health tourism segment

= Post convention tour: 8 preventive &
wellness buyers (CIS / UK/ Brazil)

= Opportunity to visit selected
destinatinations and hotels and clinics
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KAM: D.A.R 2022.

19 and 20 September 2022

= Switzerland Tourism was one of the
sponsors for Rogeria Pinheiro’s
mentorship program

= Network opportunity with more than
100 travel agencies from across the
country

= Workshop session with 10-min one-
to-one presentations for group of
agents

183



WA
g

b+
KAM: WHITE SALES CALLS 2022. Switzertand,

26 to 30 September 2022

= Customized agenda of meetings,
trainings and networking events in
Sao Paulo, Belo Horizonte and Rio
de Janeiro

= Swiss hotel partners:
= Roberta Panella, Kulm St Moritz e
Kronenhof Pontresina
= Thomas Wieser, 7132 Hotels
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KAM: WHITE SALES CALLS 2022. Switeartan.
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KAM/Digital Newsletter: 7132 Hotel.

Switzerland.

Highlight: 7132 Hotel

02 sendings: Sep 27" and Oct 13
(scheduled)

Mailing:

= 26.500 mails for travel agents

= 160 mails for corporate travel managers
= 1.800 WhatsApp messages to TAs
Opening rate: 24,72%

Link newsletter:

http://smtp.mailnewsdobrasil.com.br/email/SUIC
A-02DE12-2022/suica-02de12-2022.html

R
~ >
= s

> TREINAMENTO ONLINE FALE CONOSCO > TRADE CORNER

© 7132 Hotel

A arte do luxo alpino
7132 Hotel

O 7132 Hotel fica localizado perto da entrada da pitoresca vila de Vals, nas montanhas de
Grisdes, um retiro tranquilo e famoso por suas fontes termais. Seja um passeio pela floresta
alpina dourada, uma caminhada pelos lagos cristalinos das montanhas ou apenas um
piquenique na clareira ao lado do rio, os visitantes experimentam paisagens deslumbrantes
e uma gama completa de atividades de outono.

Deixando para tras a rotina monétona do dia-a-dia, os héspedes do 7132 Hotel se entregam
ao verdadeiro luxo presente na agitada vida da modernidade: lazer, tranquilidade e desacel-
eragdo. E um 6timo local para relaxar, deixar-se mimar e desfrutar do momento presente -
num ambiente estimulante e cheio de estilo. O 7132 Hotel oferece uma experiéncia total-
mente sensorial: arquitetura excepcional, design de alta especificagao, culinaria requintada -
destaque para seu restaurante 2 estrelas Michelin e 18 pontos Gault Millau - e banhos ter-
mais de renome mundial.

Eauine Switzerland Tourism Brasil
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KMM: Media Trip.
@marina_xando
Sep, 8th — 15th,

= Marina Xando: 135K followers

= Media trip around Switzerland
highlighting the effective swiss public
transport.

= Segmentation: Attractions tourer,
luxury.

ST support: 2 Swiss Travel Pass

Switzerland.

marina_xando
Teddy Swims - Don't Stop Believin'

marina_xando Hoje fizemos um passeio incrivel de trem entre
Zurique e Lucerna! Foram 50 minutos com direito a uma vista
maravilhosa, conforto e praticidade ! Pedimos o “Swiss Travel
Pass" ainda do Brasil e, chegando ao aeroporto de Zurique,
trocamos pelo “family” sem custo algum para incluir a Vivi!
Vale cada centavo ja que vc pode usar todos os meios de
transportes, incluindo barcos e, ainda, tem direito a descontos
ou até mesmo beneficio de gratuidade nos principais museus,
passeios na montanha, acesso a trens panoramicos e muito
mais! Super facil de usar (basta baixar app da SBB mobile),
seguro e a melhor forma de se locomover dentro e fora da
Suiga! Tks @myswitzerlandbr @swisstravelsystem
#inlovewithswitzerland #ineedswitzerland

2 sem Ver tradugédo

alexandretaleb & % < aproveitem & ©

2sem 2curtidas Responder Vertradugdo

beadventurerinswitzerland Sejam bem-vindos!!! Ja estou o
contando as horas para encontra-los e mostrar um pouco
da Suica francesa @ a tout bientdt !

2 sem 1curtida Respnonder Ver traducio

Qv W

f*%ﬁ Curtido por beadventurerinswitzerland e outras 663 pessoas
SETEMBRO 9

@ Adicione um comentario...
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KMM: INTL Media Trip. Switamrian.

@nathdiasgomes

Sep, 1 6th - 21 th @ Zj:gd:::a::nes

= | @’u nathdiasgomes Marca o @ de quem também vai amar
e J/ conhecer a Suiga! Hoje foi dia de fazer um tour guiado pela

Main Station, em Zurique. Conhecemos todos os bastidores
da estagéo, do aquecimento ao subsolo onde ficam os
estoques das lojas. Um lugar que a gente ndo tem nogéo de
como é quando estd s6é de passagem pela estagdo. A rede
ferroviaria da Suica é considerada a melhor da Europa e ndo é
a toa.

= Nathalia Gomes: 43.8K followers

= International media trip Behind the

Scenes

= Segmentation: Attractions tourer, nature
lover.

= ST support: flights, STP, program and
meals.

Incrivel também conhecer todas as possibilidade do Swiss
Travel Pass. Estou contando os detalhes nos stories e ja abri
um destaque. @

@myswitzerlandbr @swisstravelsystem
#iloveswitzerland
#ineedswitzerland

Editado - 1 sem Ver tradugao

/i beadventurerinswitzerland Seja mais uma vez bem-vinda o
" Nat! Top o poste! Amei

1sem 1curtida Responder Vertradugédo

Qv W

ﬂg‘ Curtido por reyano e outras 564 pessoas

SETEMBRO 16
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KMM: CNN Media Trip. Swizeriand
@cnnviagemegastronomia and @danielafilomeno

Sep, 20th — 30th-

= Media trip around to Switzerland covering:
Zurich, Grindelwald/ Jungfrau, Luzern/
Engelberg/ Titlis, Vevey and Gruyére.

= The tv show will be broadcast between
March-April, 2023 in CNN Brazil Tv.

= The content will be shared on social
medias: Instagram and Youtube.

= ST Support: flights, STP, overnights,
program and meals.
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KMM: Media return.
L'Officiel

September, 1st

= L'Officiel Magazine — 6 pages about
Switzerland.

= 20k copies

= Audience: AAA

Coverage: Luxury hotel “Buergenstock
Luzern, Belvedere Grindelwald and La
Cordée des Alpes"

A Suica SURGE
COM AS SUAS
CADEIAS
montanhosas QUL
OCUPAM MAIS DE
70% DO territorio,
PRODUZINDO
paisagens ALPINAS
INDESCRITIVEIS.

cantador “parque de esculturas a 2.300 metros de altitude”,

aberto desde 2010. Sob a curadoria de Madeleine Paternot

¢ de Kiki Thompson, a ideia ¢ apoiar talentos emergentes
do os artistas de suas zonas

¢ outros ji consagrados, tir:
de conforto. D4 para conferir trabalhos de Olaf Breuning,
James Capper, Zak Ové ¢ Will Ryman. E um lugar abso-
lutamente chique, ideal para ver ¢ ser visto, ¢ arrasar nos
modelitos fashion das grifes famosas. H4 também uma fei-
rinha recheada de suvenires, perfeita para as compras de
dltima hora.

Mas antes de se despedir de um dos destinos mais agra-
diveis do globo, passe por Montreux — ¢ o mais legal ¢ que
todo o deslocamento interno na Suiga pode ser feito de trens,
sempre confortiveis

¢ pontuais. Entre o lago de Genebra ¢

as colinas, o lugar conquistou fama gr .
Jazz (que acontece em julho), aos seus calgadoes floridos

Na pequena vila de Grindelwald, na regido de Jungfrau,
o Belvedere Grindel
casa de familia de verdade, capitancado pelo proprio dono —

Id preserva a atmosfera acolhedora de

fias de cada um dos membros do cla)

Um momento inesquecivel: o proprictirio

steak tarta

‘numa partida de bilhar com os re
tinho dali fica a estagio ferrovidria mais alta da
atravessa paisagens surpreendentes ¢

para praticar esportes

trilhas. Ou scja,

W\
. _
P+«
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Switzerland.
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KMM: Media return.
Prazeres da Mesa

September, 1st

= Prazeres da mesa Magazine — 1 page
about Switzerland.

= 22k copies

= Audience: AAA

= Coverage: Gastronomy experience
especially cheese and chocolate.

VIAJANDO COM CECILIA/ suica nos ThiLHos

POR CECILIA PADILHA

Viajar de trem pela Suiga é mandatério para uma experiéncia completa pelo pais

m dos cenarios mais boni-
tos da Suica é o caminho até
Interlaken, uma

egiio cercada

de montanhas e com lagos belissimos.
ndo despertar sentimentos que remetem a
contos de fadas. E, mais ainda, ndo querer
voltar ao pais muitas e muitas vezes. Esse

trajeto esté na rota de quem quer chegar

a Grindewald, pequena cidade também de
paisagens estonteantes e esportes varia-
dos por todo o ano. Além de ski e demais
prticas de inverno, I também se podem

alugar patinetes (para adultos), andar de

tirolesa ou, nas outras estagoes do ano,
pilotar um carrinho sem pedal impulsio-
nado apenas pela inclinacio da montanha.
O que tem de tio especial? A belissima
paisagem de montanhas, com neve mesmo
durante as estagbes mais quentes, cercando
0s pastos verdes e, na meia estagio, repleto
de pequenas flores amarelas, incluindo as

tipicas vacas suicas com sinos pendurados
a0 pescogo. £, na regiio, uma experiéncia
imperdivel. Estando por 14, vale hospedar-
-se no Romantik Hotel Schweizerhof e, da
janela do quarto, também contemplar a

belissima I ceber

Gruyéres é também uma das belissimas.

regides suicas. Sio muitos

s produtores de
queijo com denominagio de origem, que
garantem uma receita de fondue dnica,
sem amido de milho para dar a consistén-
cia, como em outras regioes: ali, fazem-se
fondues com 50% de queijo gruyere e 50%
de queijo vacherin, junto a um pouco de
vinho branco, e nada mais. O segredo, como
em qualquer boa receita, € a qualidade e
a origem dos ingredientes, que passam
por rigoroso processo de qualidade para
receber o selo.

Estando por I3, dois pratos sio imper-
diveis: a fondue preparada & moda tipica
da regidio, acompanhada de batatas, picles
de pepino e cebolinhas e, de sobremesa, 0s
merengues complementados por double
cream, um creme fresco que néo pode ser
exportado devido ao curto prazo de vali-
dade.

em dvida, uma s

bremesa que
fica para sempre na memoria (e que vira
um excelente argumento para se retornar
4 cidade).

Visitar a pequena Vila Gruyére ¢ parada
obrigatéria. Foi ali que HR Giger, o criador

um café da manha bem farto e com muitas
comidas tipicas da regido.

dos do filme Alien, resolveu
criar um bar temético com seu nome, que
mescla o esqueleto humano e maquinas,
bem como um museu. Imperdivel tomar
6 um drinque por 13, Uma visita ao castelo

Estando na regiao, vale também subir a0
mirante Stanserhorn (e torcer para que nao
esteja em um dia nublado). Além de algumas
opgoes de restaurantes, que vao desde lan-
che amenu degustagio em algumas noites,
& possivel ter uma vista panorimica de toda

a regiio. Proximo, também, fica a escola de
culingria Culinarium Alpinum, construida
em um convento. Nio ¢ necessirio fazer
aula para provar algum dos pratos cheios de
pancs suiga
Asaulas s30 em alemao, porém, para grupos
fechados é possivel solicitar que

retiradas e sua propria horta.

ejam feitas
em inglés.
Para se hospedar, o Hotel Montana Art

e garante a belissima vista da paisagem.
Dependendo da estagio do ano, pod

£ pedoeficaemh
lizagio central e no alto de uma montanha,

o que faz com que sefa espetacular a vista

terasorte deap apaisag
cuidado jardim florido.

Outra regido que vale ser conhecida &
a de Lucern, com sua ponte medieval de
madeira datada de 1365, simbolo da cidade,
com pinturas do século XVIL Por I, sio

muitas as opgdes gastrondmicas do mundo
inteiro. Uma boa pedida & apreciar pratos
locais, como linguica, fondue e raclette, na
varanda do restaurante Zunfthaus Pfistern.
Além de uma inesquecivel experiéncia local,
rende também belas fotos, com a iconica
ponte ao fundo.

paraolago. Sentar-se
na varanda em um fim de tarde, com uma
taga de vinho, ¢ imperdivel. Vale também
degustar uma refeicdo em seu restaurante,
comandado pelo chef Johan Breedik. O
hotel conta com seu proprio trem funicu-
lar, para que os hospedes tenham acesso
direto da rua as suas dependéncias, no alto
da montanha.

Uma viagem a Suica é sempre sindnimo
de um “até breve". Afinal, mesmo depois de
se conhecer todas as regides, a vontade é de
retornar muitas e muitas vezes.

Switzerland.
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Campaigning and activation: JHSF Polo Challenge. Switzerand.

September, 17th

= Polo Challenge organized by JHSF
company at Fazenda Boa Vista.

= Guests: 1’500 — owner of luxury houses

= St. Moritz sponsored the event as a
special event.

= ST presence: lounge at the event offering
Nespresso coffee, basket full of Swiss
products (cheese, wine and chocolate) for
a luck draw. St Moritz magazine
distributed to the guests.
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Thank you.
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