
International.
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Almaty Mount Festival and Forum.
3-5 Septembre 2022.
§ Almaty Mount Fest on 3-4 Sept
§ Almaty Mountain Forum with 

participation of international 
speakers on 5 Sept.

§ Focus on Cymbulak Mountains and 
region of Almaty/KZ.

§ Additional meetings with officials 
and key accounts.
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Opening of UNO Model 1:25 in Swissminiatur.

§ Opening of UNO Building of Geneva 
as a model (scale 1:25) in the park 
Swissminiatur on 10 September 
2022.

§ Participation of foreign diplomats 
based in Berne and Geneva on 
invitation of FDFA and President of 
swiss Confederation Ignazio Cassis.
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STM Health Edition in Bad Ragaz.
GCC Ambassador’s Event.
§ Special invitaiton for GCC’s 

Ambassadors based in Berne and 
Geneva to Bad Ragaz on the 
occasion of STM Health Edition.

§ Attendance of KSA, UAE, Kuwait, 
Oman. Excused Bahrain, Qatar.

§ Coordination by Federico, Gisele. 
Participation by Simon, Mark W., 
Gioia.

§ Fruitful event
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STE Israel.

§ STE Israel + Passport Group Event 
13-14 September 2022 in Tel Aviv

§ Including Swiss partners: Basel 
Tourism, Jungfrau Railways and 
Titlis Cableways

§ Special travel trade event organized 
by Passport Group, including 
partnership of ST on 14 Sept 2022

§ Sales calls with 8 operators and 
Lufthansa Group
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Swiss Days in Istanbul.

§ Swiss Days activity on 22-25 
September 2022 organized by 
Consulate General of Switzerland 
and Swiss Business Hub in Istanbul

§ ST as partner for entire event with 
participation at Gala Dinner, 
Business Forum, Networking 
Cocktail and Public Plaza.

§ Local and international operators 
followed invitation of ST
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Markets East.



Germany.
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Exclusive Sales Call „Lucerne“.

§ Date: 13.-15.09.2022

§ Route: Munich, Heidelberg & Frankfurt 

§ Appointments with German corporate accounts and 

MICE agencies
§ In total 20 pax

§ For instance appointments with Boston Consulting Group, 

Planworx GmbH, MCI Deutschland GmbH, Ottomisu

communication GmbH, DER Corporate Solutions

§ Partner: 
§ Lucerne Convention Bureau

§ Pilatus-Bahnen AG

§ Radisson Blu Reussen, Andermatt
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§ Date: 16.-18.09.2022

§ Study trip in Davos

§ Participants: 6 managing director from German MICE industry

§ Highlights of the tour: 
§ Roundtable discussion „BlachReport Dialog“ at Schatzalp

§ Sertigtal

§ Madrisa Hütte

§ Post-reporting in BlachReport (German B2B magazine)

BlachReport Dialog in Davos.



§ Date: 26.09.22

§ „B2B event“ at Oktoberfest in Munich

§ Invitation of corporate accounts and MICE agencies from

Munich region

§ For instance companies such as Proske GmbH and METZLER 

VATER particpated in this event

§ Together with:
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Oktoberfest in Munich.



Run the Swiss Cities in Germany’s Running 
month.
§ September was “Running month” in 

Germany, with the Berlin Marathon in 
its centre. 2 campaigns feature Run 
the Swiss Cities:

§ Coop 1: Promotion in the 3 most 
important digital running & sports 
magazines, eg. Runner’s World

§ Coop 2: Radiocampaign with 2 local 
radio stations in Berlin

§ September 15th – October 1st

§ Contacts: 7 Mio



Austria/Hungary.
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Austria: Media Press Event Cities.

Media breakfast event at the Swiss Embassy 
in Vienna

§ Date: 14. September 2022

§ Participation of 18 journalists 

§ Topics: Swiss Boutique Cities (Zurich, Lucerne, 
St. Gallen, Basel, Geneva, Lugano) / Run my 
Swiss City

§ Flurina Manser from Bern Welcome joined the 
event, presenting the partner news from Bern 
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Austria: Group Media Trip with Eurotrek – Wallis.

Media Trip in corporation with Eurotrek “Walliser
Weinweg” with focus on hiking, traditional villages and 
various wine tasting in the region.

§ Date: 17. – 20. September 2022

§ Participation of 6 Journalists 

§ Bundesländerinnen Magazin (434’125 contacts)

§ Kronen Zeitung (1’968’083 contacts)

§ Salzburger Nachrichten (146’766 contact)

§ Gute Reise (60’000 contacts)

§ Traveller (25’000 contacts)

§ Die Presse (157’519 contacts)
15



Austria: Top am Counter “Switzerland Special”.

Exclusive Travel-Trade magazine Top am 
Counter

§ Date: 28. September 2022

§ Contacts: 12’500

§ Including Switzerland related content and 
integration of key- and strategic partners

§ 8 Pages as a supplement booklet

§ STS, SOB, St. Gallen, Pilatus, Berne, Kambly
Experience
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Czech Republic.
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ST Middle Europe Workshop.

§ 28. 9. – 2. 10. 2022, Mürren

§ B2B KAM workshop for Czech, 
Slovak and Polish TO’s and TA’s in 
Mürren (28. – 30. 9.) followed by 5 
different partner Post-Convention 
Tours (Interlaken / JFB, Pilatus, Rigi, 
RhB, MOB / HLGR).

§ 25 Swiss suppliers, 13 CZ TO’s, 1 
CZ B2B media
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GCC.
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KAM: GCC Workshop in Montreux: 16-23 Sep.

§ 68 GCC travel agents joined the
workshop and met 84 Swiss 
partners in Montreux.

§ The workshop enabled more than
1000 meetings between suppliers
and buyers.

§ 11 fam-groups with 11 different 
pre/post tours covered all GCC key
partners. 
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Health: STM Health and post-convention: 11-17 
Sep. 
§ Date: 11 -17 SEP 2022.
§ 12 GCC delegates/buyers from 

government and private sector 
traveled to Switzerland to meet with 
our medical partners at the Bad 
Ragaz Resort. 

§ Post-convention tour: Schloss 
Mammern, Zihlschlacht, Bethanien, 
Hirslanden, Clinique des Grangettes, 
Clinique Générale-Beaulieu, Hopital
de la Tour, Waldhotel. 
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KAM: Travel Counsellors Workshop: 13 Sep.

§ Date: 
§ Travel Counsellors is a thriving trade 

model in the UAE. Independent 
travel advisors sell FIT trips from
home to their network

§ 3 hours wokshop, ST team had a 
booth and met 22 TC agents. 
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Board of Directors Meeting ST: 7 -10 Sep.

§ Dinner with 15 GMs of Key Accounts 
at Capital Club on the 8SEP.

§ Meeting with 14 local partners, 
content producers and key accounts 
at Barber shop.

§ Further exchanges with Dubai 
Tourism, Museum of the Future, 
Centre for Cultural Understanding 
and Consul General Frank Eggman.
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Nordics.
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SCIB - Business Day in Stockholm.

§ 26th August in Stockholm
§ Workshop and Apéro
§ 35 participants from the Nordics
§ Presenting partners:

Lucerne, Davos, Engelberg, 
Geneva, Engadin, Andermatt, 
Interlaken
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SCIB - Hybrid Breakfast with Lucerne Region.

§ 13th September in Helsinki
§ Breakfast with 8 clients
§ SCIB representing on spot
§ Lucerne CVB presenting on screen
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SE - Valais Networking Event.
Stockholm, August 29th

§ Product development discussion followed by 
VIP After Work for a few selected ski 
enthusiasts, tour operators and media, in 
collaboration with Valais. 

§ The main messages were news in Valais for 
the upcoming ski season but also activities 
outside the slopes such as safe off-piste.

§ The evening ended with food, drinks and a lot 
of skiing anecdotes was shared among our 
10 participants.
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SE - Top Media Coverage – Runner’s World.
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§ 6 pages article incl. cover in 
Runner’s world Sweden about trail
running in Switzerland, published in 
Sep Issue. 

§ Destinations featured: Engadin, 
Saas-Fee & Thyon
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SE - Top Media Coverage – Åka Skidor.

29

§ 7 pages article about ”Switzerland’s
top ski destinations” in Åka Skidor, 
the leading ski magazine in Sweden 
published in Sep issue.

§ Destinations featured: Zermatt, 
Verbier, Andermatt, Engelberg, 
Arosa/Lenzerheide, Disentis, Davos 
Klosters, Laax



DK - Top Media Coverage – Politiken.

30

§ 3 pages article about cross country 
and alpine skiing in Engadin
published in one of Denmark’s
largest paper Politiken, Sep 4th. The 
article is based on a presstrip done
in Jan 2022. 



China.
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Quarterly Partner Briefing.

32

§ Date: 2nd of September
§ Participants: 43
§ Average Attendance time: 50’
§ Topics: 
§ Market Update and Outlook
§ Project Update Q3-4
§ Vivid Discussion with Partners



KMM: Media conference Beijing Autumn Launch.

33

§ Sept.06 Beijing Media conference
§ 67 media +5 VIPs 
§ Autumn + Swisstainable + culture
§ Key partners inclusion



KMM: Media Conference Shanghai Autumn.

§ Sep 08 Shanghai media conference 
launch Autumn and Swisstainable

§ 32 media + 3 VIP attend
§ CG and LX speech
§ Present main campaign content and 

market activities 
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Euro Travel Mart Shanghai.

§ Sep 09-11 Shanghai
§ 200+ club member guests
§ ST speech on opening ceremony 
§ Seminar with 20+ customers sharing 

Switzerland Travel info and 
distribute brochures

§ StraPa Kambly and Appenzell Bier 
booth on mart

§ Swiss Cheese tasting
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KAM: Euro Travel Mart Trade gathering.

§ Sep 10 Shanghai
§ 15 Shanghai KA gathering during 

Euro Travel Mart invited by 
organizer

§ Exchange market situation 
§ Present ST campaign and distribute 

brochures
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KMM: Interview during Euro Travel Mart.

§ Sep 09-11 Shanghai
§ Interviews organized by Euro Travel 

Mart
1. Live-streaming in Mangofun
2. Today’s Expression TV
3. Eastday.com
4. Shanghai daily
5. Various Channels 视频号
§ Present GtoS, GttoS and 

Swisstainable
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Top media coverage.

§ World Traveler Sep Issue
§ Sustainable media report
§ 8page
§ Swisstainable
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KAM:  STM Luxury Edition Gstaad
Chinese buyer participation.
§ Invite one Italy base Chinese buyer 

active participation 4-8Sep in 
Gstaad

§ 45+ 1:1 meetings 
§ Develop 10+ Crypto contracts with 

luxury hotels and services, prepare 
for recovery business 
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HK Public Event: Sports Expo 2022.

§ 10-12Sep @ Conventional & Exhibition 
Centre

§ Visitors mainly sport lovers, high potential on 
sport travel, such as hiking, biking, Marathon 
ski and swimming…etc

§ Distribution: ST brochures, such as Outdoor, 
Hiking, Winter, Summer, Mobility/Ski/STS 
map & Marathon list

§ Very good platform to inspire visitors that 
travel could be combine sport & Healthcare
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KMM: Media Conference Taipei. 

§ Date: 15.September 2022
§ Topic: Autumn / Recovery
§ Partner: STS, Swiss, RhB, Zurich, 

Vaud, Ticino etc. (all)
§ Media interested in Swisstainable, 

Fam Trips, Taiwanese numbers
§ StraPa: Swiss/LX 
§ Particpants: 17 Media
§ Press Results: 23Mio Contacts
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KAM: ITB Shanghai 
Opening Panel Livestreaming.
§ 14Sep 20:00 – 21:30
§ Online round table panel led by ITB 
§ Topics: recovery plan, future trends, 

industry updates, Q&A
§ 1319 live travel trade participants
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KAM: ITB Shanghai Meet-Up Booth.

§ 21Sep full day @ Kerry Center 
Pudong

§ 100+ visitors
§ Swisstainable, sales manuel, Best of, 

AMOS, Cities brochures distributed
§ Active exchange with visiting buyers 

all over China
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KAM: ITB Shanghai Virtual Booth.

44

§ 14 – 28 Sep 
§ http://wapp.itb-china.com/
§ ST booth, focus Swisstainable, 

Autumn
§ Partner booths: STS, LAAX, 

Schilthorn, Graubenden, Zurich 
(online only)



KAM: ITB Shanghai 
Travel Trade Happy Hour event.
§ 20Sep 17:00 – 19:00 at CTT 

Shanghai
§ 50+ trade guests Shanghai and 

others, Swiss partners local reps.
§ Industry gathering, info exchange, 

post covid trends and expectations 
etc
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KAM: Invitation to
Swiss Embassy Film Festival Swissplained.
§ Selected trade guests participation 

to Swiss Embassy Film Festival 
“Swissplained”

§ 22 – 24 September
§ Guests from HCG, Utour and Caissa
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Culture Destination Switzerland
Luzern Livestreaming ZaiArt.
§ 08Sep 20:00 – 21:00
§ 10’671 viewers
§ 10 minutes art tour videos by 

Yunlong
§ Walking livestreaming by Yunlong, 

Chinese painter Li Miao, Luzern 
Tourism PR Manager

§ Highlights: KKL, Rosernart, design 
hotels, walking tour in Luzern 
downtown etc
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Culture Destination Switzerland
Ticino Livestreaming ZaiArt.
§ 28Sep 20:00 – 21:00 
§ 10‘086 viewers
§ 20 minutes art tour videos by 

Yunlong
§ Walking livestreaming by Yunlong, 

bilingual TV hoster Wang Fan, 
Ticino Tourism Market Director

§ New highlights: Belinzona, Museo 
Fossil Monte San Giorgio, Bre
Village, Clippo Village Hotel etc
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KAM: Digital Sales Calls.

§ 14-16 Sep
§ Swiss Partners: 
üLake Luzerne Region (11 calls)
üSTS (11 calls)

§ Total: 22 calls, 11 agents

§ Markets involved: HK, TW, NCN, 
ECN,SCN

49



Trade webinar – Webinar Sep.

§ 20 Sep, monthly webinar course
§ STS / Crans-Montana / VAUD
§ Reservation: 35, Live participants: 

88
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ETC Autumn SHA reception.

§ Sep 20 Shanghai
§ ETC (European Travel Commission) 

invite 20+ KA & 20+ KM attend the 
reception

§ Gathering with old and new friends
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Production: Swisstainable Brochure.

§ Swisstainable brochure CN version
§ 16 page
§ 200pics hard copy for offline events
§ Encourage use by e-vision as more 

sustainable way 
§ More update follow up next year
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Award: Outstanding creative campaign ST 
Roger Federer.
§ ST Roger Federer campaign was 

selected as Outstanding Creative 
Campaign by Travel Marketing 
Watch media 
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10th Macau Int’l Travel Expo – Livestreaming.

§ Sep 23 @ MITE
§ Invited by Macau Tourism HK
§ 30 mins PPT with theme “10 reasons to 

Switzerland”
§ 45± on spot audiences + 25,000±

online viewers from local & Mainland 
§ Cross-over presentation: ST SHA & ST 

HKG 
§ Content included Autumn Travel, GToS, 

Health Travel and Swisstainable…etc
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SCIB: Sales Call Tour Shanghai.

§ Date: 7-9 Sep 2022.
§ Sales call tour in Shanghai with

SCIB partners online(Nana
ANDRES, Zurich Tourism) or
offline(Jeffrey WANG, Vaud).

§ Gathering Swiss BBQ party with
agencies in Shanghai, incl. SWISS,
Victorinox, providing swiss wines
and cheese fondue.

§ Indoors Meetings with corporate
clients and agenices.
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SCIB: Sales Call Tour Beijing.

§ Date: 16 Sep 2022
§ Sales call tour Beijing with SCIB

partners online(Nana ANDRES,
Zurich Tourism) or offline(Jeffrey
WANG, Vaud).

§ Swisstainable indoors meetings with
agencies with E-bike.

§ Exchange for marketing updates.
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SCIB: USANA Group Support.

§ Welcome video for their Yunnan
event done by Daniela Chiani.

§ One hour Livestream support for
promoting and motivating their
distributors done by Jingyi LV.

§ Motivating Switzerland for their goal 
of 2023. 

§ Online Participants: 3969 pax.
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Korea.
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C&A: Recovery Campaign of OOH with RF. 

§ Period: Aug. 1st – 31st (one 
month) 

§ Venue: COEX, Samsung station 
§ The largest 3D OOH billboard in 
Korea, 81m x 20m

§ 15 sec. video for GTToS with RF 
§ KPIs: 4,000,000 contacts
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Japan.
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Campaigning – Swisstainable Brochure.

§ Japanese Swisstainable brochure
§ Including all key partners with 

concrete travel itinerary
§ Used for B2C and B2B
§ Online campaign to distribute the 

content. 
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Campaigning – Art Community Event.

§ Event with Basel Tourism and young 
artist Yuka Numata. 

§ Second step of the art community 
campaign with Basel. 

§ Panel discussion to the young art 
community about Basel.
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KAM – STE Japan 2022. 

§ First in-person STE since the 
pandemic. 

§ 5 September Osaka Open Workshop
§ 6 September Tokyo VIP day
§ 7 September Tokyo Open Workshop
§ 120 Buyers and 18 Suppliers 

participated. 
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KMM – TV NHK ‘Train Journey in the Alps’ .

§ ‘Train Journey in the Alps’ is the 
special program on NHK BS8K 
and BS Premium(HD).

§ Contacts: 8.6 mio households.
§ Date: 4 Sep. 2022 (plus 7 x BS8K 

re -broadcastings and BS Prem.)
§ Introducing the superb view of the 

alpine rides – Bernina Express, 
Glacier Express, Jungfrau 
Railway, Gornergrat Railway.
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Partners: (RhB, GEX, JB, JR, MGB, STS)



C&A – Tourism Expo Japan.

§ Tourism Expo Japan – one of the 
world’s largest travel fair by JATA.

§ The first time in 4 years in Tokyo.
§ Visitors: 122,000 pax in 4 days.
§ Date: 22-25 Sep. 2022 (2 days for 

travel industry, 2 days for public)
§ Swiss presence in Europe booth.
§ Individual business meetings, VIP 

B2B networking cocktail, and 
distribution of brochures.

§ Contacts: B2B 150 / B2C 2,000.
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Partners: (STS, Zermatt, Aletsch, VD, Zurich)



KMM C&A – Wing Travel Tourism Expo Special.

§ Wing Travel is travel trade 
news.

§ Special edition of article 
featuring Europe for 
Tourism Expo Japan.

§ Circulation: 3,000 copies.
§ Pages: 1/12 pages.
§ Published: 12 Sep 2022.
§ Featuring the attractiveness 

of European countries 
including Switzerland.
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Partners: RhB, STS



South East Asia.
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C&A: 100%Women - Expat Living.

§ Cover page on Expat Living 
§ 2 Full-Coloured inner features

§ Circulation: 15,000 printed copies
§ Online readership: 145,000 page 

views

68



C&A: 100% women sharing Public Event.
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§ Singapore, 2 September 2022
§ Sharing evening with Christine 

Amour-Levar, Cindy Bishop and new 
Swiss Ambassador HE Frank 
Gruetter

§ 50 guests
§ ST Presentation, SWISS and STS



KAM: ILTM Asia Pacific. 

§ 6-9 September, Singapore
§ 11 Swiss partners
§ 300 buyers
§ 3-day B2B appointments
§ Networking events
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KMM Autumn: B2B Media Story on TTG Asia.

§ Published on 1 September 2022
§ Partners featured:

STS, Jungfrau, Lake Lucerne 
Region, Schilthorn, Vaud

§ Listicle on best lifestyle/gastronomy 
tips in Switzerland

https://www.ttgasia.com/2022/09/01/g
olden-autumn-in-switzerland/
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https://www.ttgasia.com/2022/09/01/golden-autumn-in-switzerland/


KMM Autumn: Online Media Briefing.

§ 26 Sep 2022
§ Autumn campaign briefing
§ Participants: 18 media
§ Partners featured:

STS, Vaud, Jungfrau, Schilthorn, 
Lake Lucerne Region, Zurich
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KMM Autumn: Mixed Media Trip.

§ 27 Sep – 4 Oct 2022
§ 6 participating media:

- ID: Indonesia Design, Bazaar
- MY: Gaya Travel Magazine
- SG: Portfolio
- TH: Prestige, Anywhere Magazine

§ Partners featured:
STS, Vaud, Jungfrau, Schilthorn, 
Lake Lucerne Region
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KAM Autumn: SEA Trade Webinar.

§ 20 September 2022
§ Zoom Webinar Topic: "We need 

lifestyle holiday, we need 
Switzerland"

§ 2 x Trade newsletters
§ Participants: 167
§ Partners: STS, LLR, Zurich, Vaud
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KAM Autumn: Mixed Fam Trip.

§ 24 September – 02 October, 2022
§ Participating:

- ID: Wita Tour
- MY: Apple Vacations
- SG: Dynasty Travel
- TH: ArtraLux
- ST: Nok

§ Partners featured:
STS, Zurich, LLR, Vaud
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KAM: Le Buste Inauguration Ceremony.

§ 14 September 2022
§ Denantou Park, Lausanne
§ Thai Royal HRH Princess Sirindhorn 

inaugurated the Past King Rama IX 
statue at the Thai pavilion

§ Partners: STS, Vaud Promotions
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KAM SEA: STML 2022.

§ 3-9 September 2022, Gstaad
§ 2 delegates from SEA
§ - Intriq Journey, Singapore
§ - The Diva Vacation, Thailand
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KMM Thailand: Prestige Thailand.

§ 27 Sep – 4 Oct 2022
§ Partners featured:

STS, Vaud, Jungfrau, Schilthorn, La
ke Lucerne Region

§ Featuring real time contents on 
Prestigeth instagram stories, reels, 
and posts
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Content Distribution Autumn: 
World Travel Magazine (online).
§ Published on 1 September 2022
§ Partners:
§ Zurich
§ Vaud
§ Schilthorn
§ Zermatt
§ Matterhorn Region

https://www.wtravelmagazine.com/6-unique-experiences-to-fall-
in-love-with-the-canton-of-vaud/
https://www.wtravelmagazine.com/gastronomic-experience-with-
a-view-in-the-jungfrau-region/
https://www.wtravelmagazine.com/schilthorn-fabulous-dining-
experiences-with-incredible-views/
https://www.wtravelmagazine.com/5-things-you-must-do-in-
valais-this-autumn-season/
https://www.wtravelmagazine.com/autumn-in-zurich-a-luxury-
travellers-guide/
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STS – HoneyKids International School Fair.

§ Date: 10 Sep 2022
§ Market: SG
§ Target: Drive awareness of GTToS and sales of STP 

to affluent parents attending the international school fair. 
400 parents attended the event.

§ Goal: >10 GTToS travel packages promoted by EU 
Holidays

§ Partners: EU Holidays SG
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STS – Behind the Scenes Int’l Media Trip.

§ Date: 16-21Sep 2022
§ Market: SG, MY
§ Target: Drive awareness of STS offerings and 

175 years of rail transport in Switzerland. 
§ SEA media: TheTravelIntern.com, 

HaveHalalWillTravel.com
§ Goal: Reach >1.4mil Malay Muslim readers & 

>250k English readers in SG & MY, push STP 
sales

§ Partners: PostAuto, Jungfraujoch, Rigi, Gothard
Panorama Express, Luzern Tourism, Zurich 
Tourism
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STS – 4Days STP tactical promotion.

§ Date: 19Sep-31Oct 2022
§ Market: SEA
§ Target: Drive excitement and sales traction

of 4Days STP promo amongst SEA trade, 
promote travel in Switzerland by train, bus and 
boat from Autumn 2022 to Spring 2023.

§ Southeast Asia STP sales:
§ Target: >800
§ Up to 26 Sep: 1,276 sold

§ Partners: 
§ RE, STC, Kuoni SEA, SBB direct sales

https://www.mystsnet.com/en/swiss-travel-pass-fall-promotion/
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STS – Partnership with Klook autumn campaign.

§ Date: 19Sep-31Oct 2022
§ Market: SG & TH
§ Target: Drive awareness and sales of STP 

& autumn season, help Klook increase user
base, brand loyalty, sales conversions for
STP via Klook App and website

§ Goal: >3mil monthly impressions in SG & 
TH, push >300 STP sales
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STS – Presentation at SCIB events JKT & KUL.

§ Date: 14-15Sep 2022
§ Market: ID & MY (via video recording)
§ Target: Highlight value proposition of having MICE 

events on trains and boats in Switzerland, and potential 
bundling of STP for MICE groups from Indonesia & 
Malaysia

§ Goal: >50 STP sales from JKT & KUL
§ Partners: SCIB SEA
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STS – Agency training in Cambodia.

§ Date: 22Sep 2022
§ Market: KH (Cambodia)
§ Target: Drive awareness and 

sales traction of STP amongst
trade, engage Kuoni rep in 
Indochina for regular agency
training and product updates

§ Goal: >30 STP sales from
Cambodia agents

§ Partners: Kuoni SEA
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SCIB – Destination Wedding: Carried out. 
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§ Market: Singapore
§ Period: 17 September 2022
§ Planner: Createyourstory
§ Pax size: 80
§ Destination: Walensee



SCIB – Destination Wedding: Planners 
Luncheon.
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§ 27-30 September, Bali Indonesia
§ 500 Wedding Planners
§ 3-day B2B appointments
§ Networking events



SCIB – Destination Wedding: DWP Bali 2022.
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§ 27-30 September, Bali Indonesia
§ 500 Wedding Planners
§ 3-day B2B appointments
§ Networking events



SCIB – Destination Wedding: Integration into 
Roadshow.
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§ 12-16 September 2022
§ Bangkok, Jakarta and Kuala Lumpur
§ Total participants: 77
§ Soft launch Destination Wedding to Trade 



SCIB SEA: Zurich MICE Exclusive Sales Visit 
2022 (Bangkok).
§ 12-13 September 2022, Bangkok
§ Zurich MICE Sales Visit to MICE 

agencies in Bangkok: 7 visits made
§ Networking dinner event

Participants: 31
§ Partners:

Zurich Tourism: Anita Berardi
Lindt Home of Chocolate: Stephan 
Neidhart
Destination Wedding: Jennifer Chin
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SCIB SEA-TH Carried Out Business Meetings.

§ Market: Thailand
§ Period: 12-15 September 2022
§ Corporate: SC Asset
§ Overnights: 87
§ Turnover: CHF 28,971
§ Destination: Interlaken, Bern
§ Hotel: Interlaken Royal St. Georges, 

Swissotel Kursaal Bern
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SCIB SEA-TH Carried Out Business Meetings.

§ Market: Thailand
§ Period: 25-27 September 2022
§ Corporate: Hopeful - MLM
§ Overnights: 88
§ Turnover: CHF 29,304
§ Destination: Lucerne
§ Hotels: Burgenstock resort hotel
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SCIB SEA-TH Carried Out Business Meetings.

§ Market: Thailand
§ Period: 20-24 September 2022
§ Corporate: PTT Oil and Retail Public 

Company Limited
§ Overnights: 88
§ Turnover: CHF 29,304
§ Destination: Engadin, Lucerne
§ Hotels: Pontresina Grand hotel kronenhof, 

Burgenstock Burgenstock hotel
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SCIB SEA Carried Out Business Meetings.

§ Market: Indonesia
§ Corporate: PT Zürich Insurance Topas
§ Period: 10 – 16 Sep 2022 
§ Corporate: Indosat
§ Period: 20 – 23 Sep 2022
§ Corporate: PT Cemindo Gemilang
§ Period: 20 – 26 Sep 2022

§ Grand Total Overnights: 323
§ Grand Total Turnover: CHF 107,559
§ Destination: Zürich, St. Gallen, Lucerne, 

Bern, Interlaken, Grindelwald, Zermatt, 
Lugano
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SCIB SEA Carried Out Business Meetings.

§ Market: Malaysia
§ Corporate: Etiqa Banca Malaysia
§ Period: 23-27 Sep 2022
§ Corporate: Etiqa Takaful Malaysia 
§ Period: 27 Sep – 02 Oct 2022 
§ Corporate: Global Science Sdn Bhd
§ Period: 20 – 26 Sep 2022

§ Grand Total Overnights: 1,350
§ Grand Total Turnover: CHF 449,550
§ Destination: Zürich, Lucerne, Bern, Thus, 

Lausanne, Leukerbad
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SCIB SEA Carried Out Business Meetings.

§ Market: Vietnam
§ Corporate: FWD Vietnam 
§ Period: 09-15, 10-16Sep 2022
§ Corporate: Amway Vietnam 
§ Period: 12-16 Sep 2022
§ Corporate: Vietcombank
§ Period: 14-17 Sep 2022 

§ Grand Total Overnights: 830
§ Grand Total Turnover: CHF 276,390
§ Destination: Zürich, Lucerne, Bern, 

Interlaken Grindelwald, Vevey, Geneva, 
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Australia.
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KAM/KMM: Switzerland Travel Experience.

98

§ Multi-city roadshow from 8 – 16 September: Melbourne, 
Sydney, Brisbane, Auckland, Christchurch

§ In all cities: trade (agents) events “Swiss Forums”, 
sales calls with TO’s and media events

§ 10 partners from Switzerland (key partners plus 
sub-partners). SWISS as airline partner.  

§ Door prizes plus spots on a famil in Dec (1-2 spots each city).
§ Overall message: Swisstainable. 
§ Hybrid Event in Sydney, inluding panel discussion with

industry experts. Recording of event is being promoted on 
EDM and Trade Corner.

§ Results: 400 Agents at live events, 100+ online 
(hybrid event), 37 Media, 25 TO’s at Sales Calls



India.

99



KAM: Exclusive TA / TO Training –
EaseMyTrip.com.
§ 22nd Aug 2022
§ Exclusive destination training for the 

sales team of upcoming Delhi-based 
OTA, EaseMyTrip.com

§ In-person training at their office
§ Presentation highlighted Switzerland 

and its various touristic offerings, as 
well as the latest travel rules / 
guidelines

§ Total No. of attendees: 25



KAM: ST Destination Trainings: New Delhi.

§ 23rd Aug 2022
§ 2 sessions - Morning & afternoon
§ Presented Switzerland and its 

touristic offerings, travel guidelines, 
and latest updates 

§ Interactive quiz at the end with 
prizes for winners

§ Presenters: ST, STS, SWISS, Titlis
Cableways, Rail Europe & Aletsch 
Arena

§ Total No. of attendees: 154
101



KAM: ST Destination Trainings: Kolkata.

§ 25th Aug 2022
§ 1 session – Morning
§ Presented Switzerland and its 

various touristic offerings, travel 
guidelines, and latest updates

§ Interactive quiz at the end with 
prizes for winners

§ Presenters: ST, STS, SWISS, Titlis
Cableways, Rail Europe, RhB & 
BLS Interlaken

§ Total No. of attendees: 110
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KAM: ST India Webinar Series: Interlaken 
Tourism.
§ 12th Sept 2022
§ Exclusive 45 min 
§ Presenters: Interlaken Tourism, 

Jungfrau Railways, Lindner Grand 
Beau Rivage

§ Latest touristic offerings showcased
§ Live polls + Q&A Session + Quiz
§ Total No. of attendees: 544
§ Recording:

www.MySwitzerland.com/STIndiaWe
binars

http://www.myswitzerland.com/STIndiaWebinars


KAM: ST Destination Trainings: Chandigarh.

§ 14th Sept 2022
§ Morning session
§ Presented Switzerland and its 

various touristic offerings, travel 
guidelines, and latest updates

§ Interactive quiz at the end with 
prizes for winners

§ Presenters: ST, STS, SWISS, Rail 
Europe & Zurich Tourism (Virtual)

§ Total No. of attendees: 58
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KAM: ST India Webinar Series: Swiss Travel 
System (STS).
§ 22nd Sept 2022
§ Exclusive 45 min 
§ Presenters: Swiss Travel System
§ Presented STS and its various 

products and services
§ News and updates for the market
§ Live polls + Q&A Session + Quiz
§ Total No. of attendees: 574
§ Recording:

www.MySwitzerland.com/STIndiaWe
binars

http://www.myswitzerland.com/STIndiaWebinars


Neeraj Chopra - a Friendship Ambassador of 
Switzerland in India. 



Neeraj Chopra – India’s first gold medallist in 
athletics. 
§ Neeraj Chopra created one of the greatest moments in 

Indian sporting history in Tokyo in 2021.  He won India’s 
first-ever Olympic gold medal in athletics and became the 
second Indian to win an individual gold medal at Olympics.

§ Neeraj also got a silver media in the athletics world 
championship in the US as well as a gold in Diamond 
league in Switzerland in Sep 2022.

§ Neeraj is right now India’s golden boy with 6.2M followers 
on Instagram, 890K followers on Facebook and 870K on 
Twitter. He is endorsing more than 20 top brands already 
and is one of the highest paid sportsman as an endorser 
after the players of the Indian cricket team. 107



Neeraj Chopra – Friendship ambassador for 
Switzerland in India. 
§ ST India got a chance to tie up with NC as an endorser when Weltklasse Zurich organizers 

approached ST to get us connected.

§ We have tied up with him for a no cash promotion which will include ST organizing a trip for NC 
and friends in Switzerland, ST creating content during the trip for social media as well as a paid 
promotion in 2023. 

§ The campaign is planned phase wise, and we’ve completed phase one with great numbers.
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Phase1 was a big success.
§ Video content was created and edited and 

uploaded real time with Neeraj doing various 
outdoor activities.

§ Each reel/video garnered organic views in 
millions.

§ Overall organic views of stories, reels and posts 
are above 25M

§ ST India Insta handle had a growth of followers 
by 3000 in the last 15 days.

§ Organic media coverage about the trip garnered 
87.8M contacts.
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Markets West.



Switzerland.
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Promotion Grand Tour App – Blick.

§ Cross media campaign to push GToS App
§ Blick Reisen + Sonntags Blick + Blick.ch
§ 4-day Roadtrip by Blick journalist 
§ September 2022 
§ St. Gallen – Appenzell – St. Moritz

§ Advertorial, insert and banner placement 
§ Print: 590’000 readers
§ Online: 1’040’545 Ad Impressions
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https://www.blick.ch/life/reisen/ch/ausflug/im-oldtimer-durch-die-schweiz-auf-spritztour-id17813615.html


§ Expat Magazine: Hello Switzerland
§ 2 page advertorial on «Swiss Parks» 
§ September 2022

§ Print: 17’000 editions
§ Online: 20’000 readers
§ Swiss Parks: Jura-Bern, Aargau, 

Sihlwald Zurich, Swiss National Park, 
Val Müstair Biosfera, Entlebuch

Expat Marketing: Swiss Parks - Hello Switzerland.
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BeNeLux.
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ST Benelux Content Cooperation.
§ Content with four channels reach a female target audience with 

higher income/spending power and interested in travelling. 
§ “Delicious” and “Food&Friends” are gastronomy related distribution 

channels (recipes and stories about local products work best) 
§ “ZIN” and “Saar” would fit for active holidays (hikes, cycling routes 

etc., but not die-hard outdoor adventures)

Special Valais Package 
§ 4x online articles about gastronomy (2x Delicious, 2x F&F) 
§ 4x online articles about outdoor (2x Zin, 2x Saar)
§ 8x Newsletter integration (each article)
§ 8x Social media integration (each article min. 1x) 
§ 2/1 page print advertorial Delicious, 23.9  (gastronomy)
§ 2/1 page print advertorial Zin, 11.10 (outdoor)
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MICE Study Trip Zurich & Davos.

§ Summer Study trip 26/08-28/08.
§ 8 Meeting Planners, 1 Media Meeting 

Magazine and SCIB.
§ Flight SWISS, Lunch La Reserve Eden au 

Lac, swim Zurichsee, Lindt-Home-of-
Chocolate, Restaurant Schiff in Pfaffikon, 
overnight Seedamm Pfaffikon. Boat Tour 
Rapperswill, Knies Zauberhut, by train to
Davos. Magic Portal Davos, Davos
Congress Centre, diner Hotel Grischa –
DAS Hotel, overnight AlpenGold Davos. 
Flight SWISS.
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Belgium: Meetings: MICE after-work.

§ 29.09.2022
§ Brussels
§ New  special venue: The Faculty Club
§ 26 suppliers (Belgium, France, Germany, 

Monaco & Switzerland)
§ 60 planners: Associations, agencies &  

corporates
§ A few new ”young” good contacts
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Italy.
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KAM: Webinar Bern.

§ Date: 29.9.2022
§ What: Webinar held by Travel 

Quotidiano
§ Participants: 30 touroperators
§ Partners involved: Berne City, 

Interlaken, Jungfrauregion, Made In 
Berne, TALK 
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KMM: Media newsletter Swisstainable Veggie 
Day.
§ Date: 23.9.2022
§ What: Media newsletter
§ Topic: Swisstainable Veggie Day 

and veggie restaurants’ examples in 
Zurich & Basel

§ Link newsletter

120

https://bit.ly/3C3yLOg


Digital: Diavolezza – organic and promoted
campaign on Facebook @myswitzerlandit.
§ Period: 1.7-30.9.2022
§ What: organic and promoted post 

campaign for Diavolezza to promote the 
spacial summer group ticket price

§ Results organic post: Reach: 9’400 / 
Engagement: 77

§ Results promoted post: 1.870.000 
impressions / 9'800 click

§ Link post
§ Partner involved: Upper Engadin
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https://www.facebook.com/MySwitzerlandIT/photos/a.574850216002087/2248867398600352/


Digital: Influencer Trip Luxury Roberta Ruiu.

§ Period: 24.8-2.9.2022
§ What: Influencer Trip of Roberta Ruiu to 

luxury hotels in Switzerland
§ Rental car provided by Europcar
§ Contacts: 1’020’000
§ Partners involved: Bürgenstock Hotels & 

Alpine Spa, Crans-Montana Tourism & 
Convention, Gstaad Palace, Guarda Golf 
Hotel & Residences, The Chedi Andermatt, 
7132 Hotel 
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Digital: Influencer Trip Chiara Ferragni & friends 
at Bürgenstock.
§ Dates: 2-4.9.2022
§ What: Support for a 3-day-stay at

Bürgenstock for Star Influencer Chiara 
Ferragni (Followers: 28M) with first class 
influencers

§ Participants: 8 people
§ Contacts: 96’915’000
§ Partners involved: Bürgenstock Hotels & 

Alpine Spa
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Digital: Influencer Trip Kulturherbst Bern.

§ Date: 27-29.9.2022
§ What: Influencer Trip to promote 

Kulturherbst in Bern, Kandersteg and 
Trenino Verde delle Alpi

§ Influencer: Tatiana Biggi
§ Partners involved: BLS, Made In Bern, 

TALK 
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Campaigning & Activation: Meeting with Martin 
Nydegger and swiss istitutions.

§ Date: 15.9.2022
§ What: Visit of CEO ST in Rome, event 

in cooperation with Swiss Ambassy, 
organized at swiss ambassador’s 
residence (Monika Schmutz)

§ Media networking event with 3 top 
Italian media and 1 swiss media NZZ

§ Realization of 2 radio interviews
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Campaigning & Activation: Distribution Swiss 
Bike Hotels with 4BIKE.

§ Date: 15.9.2022
§ What: Distribution of Swiss Bike Hotels 

with magazine 4BIKE and advertorial 
about biking in Switzerland

§ Circulation: 4’300 copies
§ Area: Lombardia
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Campaigning & Activation: Lunch KAM with Bern 
and BLS in Torino.
§ Date: 22.9.2022
§ What: Presentation and lunch for travel 

agents and tour operators 
§ Where: Otium Pea Club in Torino
§ Participants: 25 people
§ Launch of 10 itineraries in Switzerland

by Fiavet Piemonte
§ Partners involved: BLS, Bern Welcome
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Campaigning & Activation: Event in Florence 
with the archistar Mateus.
§ Date: 23.9.2022
§ What: Event with Lausanne Tourisme and 

the order of architects 
§ Focus: Platform 10 and architecture in 

Switzerland
§ Distribution of brochures Cities and Museum 

of Switzerland
§ Special guest: The archistar Manuel Mateus
§ Partner involved: Lausanne Tourisme
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France.
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Campaign activation – AMOS.

Online content hub “Sur les routes de
l’art en Suisse” on beauxarts.com
§ Content : promotion of the 10 AMOS

museums
§ 1 article per museum

§ Set up of a display, social media, native
and editorial campaign to generate traffic

§ Timing : from end of August to
end of December

§ KPI’s : 18’000 visits (goal)
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Campaign activation – Swisstainable.
Recovery
ST x Marie Claire
§ Mini magazine inserted in Marie-Claire
§ 12 pages focused on Swisstainable
§ Content : travel diary following the journalist +

influencer's trip to Switzerland in June (Berne, Valais,
Lausanne, Fribourg, J3L)

§ Inserted in a selected distribution zone with
Marie Claire (Paris, Rhône-Alpes, Grand Est)

KPIs :
§ 50’000 copies
§ 125’000 readers estimated
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Campaign activation – Swisstainable.
Recovery
ST x Marie Claire
§ Online content hub on marieclaire.fr
§ Content : travel diary following the journalist

+ influencer's trip to Switzerland in June
§ 5 videos : one per region (Berne, Valais,

Lausanne, Fribourg, J3L)
§ Traffic campaign : social media,

editorial content

KPIs
§ 80’000 visits
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Campaign activation – 100% women.
Recovery
ST x Marie Claire
§ Double page advertorial focused on

promoting the 100% Women campaign
§ Content : 100% Women offers
§ Issue : September Issue

KPIs
§ 310’108 copies
§ 1’300’333 readers
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Campaign activation – Run the Swiss Cities.
Recovery
Partnership with Running Heroes
§ Content :
§ 2 articles presenting the running itineraries in the 4 cities

§ Key Visual, Video, content
§ One challenge to the Running Heroes community

(participants must run 5km during the campaign period
to have the opportunity to be selected for a trip in Basel)

§ Traffic campaign : social media, push
notifications to the community

§ KPIs :
§ 550K reach
§ 51K engaged
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Campaign activation – Key Partner Bern (SC).

Bi-media campaign focused on Bern's
cultural autumn
§ Print : 1 page advertorial in Telerama Sortir
§ Digital :
§ Social display with LeMonde group
§ Native with Outbrain

KPIs :
§ 681’000 readers
§ 2.3M impressions – 38’000 clics
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Campaign activation – Key Partner Zurich (SC).

Partnership with Madame Figaro & Zurich
§ Production of 4 articles throughout the year
§ 3 digital articles (online only): June, October,

November
§ 1 print and digital article: August

KPIs :
§ Digital : 20’800 visites - 4.4M reach
§ Print : 135’115 copies – 267’000 readers
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Campaign activation – Key Partner Ticino.

Partnership with M Publicité
§ Print :
§ Production of 1 article
§ Published in two magazines (OBS, M Le Mag)
§ 600K copies

§ Digital  :
§ Diffusion of polars 
§ 3 weeks in September
§ Reach : 3,2 M
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KMM – Top coverage.

§ 6/9 France Inter, the main radio in France, 
11/09/2022.

§ La chronique tourisme 
La Suisse, du Rock à Heidi.

§ 4 minutes radio program, result of a press
trip to Montreux et Château-d’Oex
(GoldenPass)

§ Listen to the podcast and read the online 
article

KPI: 
§ 2 mio listeners 138

https://www.radiofrance.fr/franceinter/podcasts/la-chronique-tourisme/la-chronique-tourisme-du-dimanche-11-septembre-2022-4216788


KMM – Top coverage.

§ TF1 - Le 13h, Week-end à Gstaad, une
station huppée en Suisse.
24/09/2022

§ 7 minutes focus on Gstaad: not only a
luxury resort, emphasis on the traditional
activities, hiking opportunities, Glacier
3000, fondue.

§ Result of a media trip in September.
§ Watch the replay.
be

KPI:
§ About 6.4 M viewers
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https://www.tf1.fr/tf1/jt-we/videos/week-end-a-gstaad-une-station-huppee-en-suisse-98784356.html


KMM – Nature Spa media results.

§ About 30 media results (following the
AFP report).

§ National medias:
§ 2 articles Le Figaro online (first and second).
§ France Info: le 5/7 and 21/minuit (radio + online article)
§ Geo.fr
§ Planet.fr

§ Regional daily press
§ Le Bien Public, L’Alsace, Le Progrès, La Provence, …

be

KPI:
§ About 30 mio contacts
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https://www.lefigaro.fr/voyages/en-suisse-du-bateau-sauna-et-du-yoga-avec-des-chevres-pour-relancer-le-tourisme-20220901
https://www.lefigaro.fr/voyages/cet-automne-la-suisse-vous-invite-a-prendre-un-grand-bain-de-nature-20220905
https://www.francetvinfo.fr/replay-radio/en-direct-du-monde/la-suisse-mise-sur-les-sejours-insolites-pour-attirer-les-touristes-en-automne_5324578.html
https://www.geo.fr/voyage/bateau-sauna-yoga-avec-des-chevres-pour-relancer-le-tourisme-dautomne-en-suisse-le-pays-mise-sur-des-activites-insolites-211572
https://www.planet.fr/revue-du-web-bateau-sauna-yoga-avec-des-chevres-pour-relancer-le-tourisme-dautomne-en-suisse-le-pays-mise-sur-des-activites-insolites.2598469.1912


KAM – Salon ELUCEO.

§ Dedicated trade fair at the CSE (Comité 
Social et Economique), elected comitee
within every 50+ employees company, in 
charge of organizing internal fringe benefits
and activities.

§ September 14th / 15th
§ At the Stade de France – Presence of ST, 

STS and a French spezialised TO in a 
personnalized lodge to promote packages to 
CSE

§ 93 qualified meetings/contacts
§ Already some RFP coming in
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SCIB : Study Trip in Lausanne & Montreux.

Target: Event agencies
Date : 9-11 September 2022

§ Discover the MICE assets of the 
destinations, visits of the Lavaux vineyards, 
Freddy tour and Olympic Museum. 

§ Particiaption of 7 french agencies 
§ Very nice and joyful clients, positive

feedbacks



SCIB : E-news « Some punch for your eventful 
back-to-school !».

Target : subscribers from our client DB
Date : Sent on September 1st

§ Nb contacts : 2’383
§ Content:
§ Promotion of new seminar hotels and event 

location openings in the mountain and cities 
§ Swisstainable Mice venues

§ KPI
§ 20.58 % opening rate
§ 69 clicked a link



SCIB : Webinar ”Villars-Diableret : for a moutain
seminar 5h away from Paris”.
Target: Agencies & Corporates
Date: September 20th

§ 14 live participations from clients 
§ 57 other clients were not able to 

join, but requested the presentation 
and the replay



Portugal.
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KMM: Swiss Cities @ Cristina.

§ «Cristina» is a very strong and largely 
distributed lifestyle magazine with a travel 
section. A writer traveled to 4 cities (Basel, 
Zurich, Bern and Lucerne) with his family.

§ 4 pages in the magazine “Cristina”, on  Swiss 
Cities and urban life / water. 

§ In addition, a carrousel post was published on 
Cristina’s Instagram with 217k followers. 
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Timing: September 2022
Circulation: 532’560
Media contacts: 1’331’400



KMM: Swiss Cities @ Volta Ao Mundo.

§ «Volta Ao Mundo» is a very strong and high-
quality magazine print and digital 
with focus on travel and stories of people 
around the world. 

§ 2 pages in the main travel magazine as well 
as online coverage on Swiss Cities (Basel, 
Zurich, Lucerne and Bern) traveling with 
family.
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Timing: September 2022
Circulation: 119’730
Media contacts: 299’325



C&A: @vagamundos_pt.

§ @vagamundos_pt are two portuguese travel
content creators, awarded best travel
bloggers in Portugal. They traveled to
Switzerland, doing part of the Grand Train 
Tour in 8 days. 

§ They shared their experience on IG and FB 
with stories and posts. They also created 2 
special guides on their blog with the full
itinerary and traveling by train in Switzerland.
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Timing: August-September 2022
Marketing contacts: 991’400 (to be updated)
Content: 14 posts, 144 stories and 2 guides
ER: 5-6%
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Sales campaign TA Bestravel.

Timing: September-October 2022
Marketing contacts: TBC | Room nights: TBC 

§ Bestravel is the largest franchised travel agency 
network in Portugal.

§ The campaign is aimed to push Christmas Markets 
in Montreux, Lausanne, Basel and Zurich. 

§ Collaboration includes
o Offer of 4 Christmas Markets products
o Display campaign on their website 25’000 visits per month
o B2B & B2C Newsletter 50’000 e-mails
o Posters, Vinil, TV on all travel agencies 2’325’000 impressions
o SoMe posts on all their channels 124’500 followers
o ADS 250’000 impressions
o Press release with 5 to 10 articles expected
o Webinar by ST to 45 agencies



Spain.
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KMM: STS media event in Barcelona.

151

§ Top journalists attended by Swiss 
Travel System & SGV Lake Lucerne 
on board of a catamaran cruise 
along the coast of Barcelona

§ The presentation was followed by a 
contest with prizes for everyone

§ A radio interview in the studio was 
done the day after

Timing: 21 September 2022 
Media contacts: 6 journalists



KMM: Top Coverage Chur @ Elpais.com

§ Extended online article about Chur in 
the travel section «El viajero» of the 
most important national newspaper in 
Spain

§ The journalist also travelled to the area 
of Sils Maria and Nietzsche's house 
where he will soon publish a report in 
ICON magazine, also published by El 
País

Media Contacts: 1’419’250
Total media contacts September: 5’056’263
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KAM: Autum Newsletter.

153

§ Date: 21/09/22
§ Recipients: 1’677 KAMs
§ Opened: 21%
§ Clicked: 2.15%
§ Topics: Nature Spa, STP 4 days, 

Christmas Markets and 
MySwitzerland Pro



UK/Ireland.
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Goodwood Revival Festival (16-18.09).
Sponsorship of this Vintage Car Festival in West-Sussex to 
promote the GToS
§ 9x 6 m tent with a Scalextric, Switzerland Miniature landscape 

activation incl. the following main highlights: Matterhorn, 
Cornergratbahn, Top of Europe Train Station, Blausee, Tremola, 
Oberalppass incl. Light house and Rheine Infocenter and Swiss 
Miniature in Ticino)

§ Distribution of a bespoke Grand Tour x Luxury Hotels & Home A5 
folded flyer incl. a competition to win a trip to Switzerland and Swiss 
wine & cheese tasting (thanks Strapa team!)

§ 150’000 visitors during three days (incl. the visits of VIP’s His Grace 
the Duke of Richmond and Jodie Kidd)

§ Print Ad in Festival Guide incl. special naming on the festival map
§ Screening of a 45s clip on festival screens
§ Landing page with 3x content pieces on Goodwood websites incl. 

social promotion and a distribution of a stand alone NL to the 
members

§ Branding with Switzerland logo at the festival
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Laver Cup (22-25.09.), London.

Sponsorship of Laver Cup to promote the GToS
§ Social media campaign (Twitter, FB, IG) to push two 

competitions: Win tickets for a M&G with Roger and 
win a trip to Switzerland (19’264 registrations, 
51.8%opt-ins for the ST B2C NL - over 28 Mio 
impressions achieved – a huge thanks to Natalie and 
Marie!)

§ Activation at the Fan Zone in front of O2 arena with a 
Scalextric, Switzerland Miniature landscape incl. 
Laver Cup court with Roger

§ Distribution of GToS brochures and bespoke A6 
Roger postcard to promote the competition

§ OOO element with two fully branded London buses 
and one fully branded London Taxi (live for 4-weeks)
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SCIB UK/Ireland
M&IT Awards – ‘Best Overseas Convention Bureau’.
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North America.
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Soiree Suisse.

§ September 14, 2022, at the Swiss 
Ambassador’s residence in Washington D.C.

§ 21st annual celebration of ‘Impact of Swiss-
U.S. relations, 1600 invited guests

§ ST & SCIB extended 8 personal invitations to 
congress organizers and tour operators

§ ST & STS lounge exhibition space, shared 
with SWISS Intl. Air Lines

§ Themed showcase for new GPX (technology, 
innovation, made in Switzerland)

§ Sweepstake (flights, STP, GPX voucher), 
170 participants 161



ILTM North America - Cancun. 

§ September 19-23, 2022
§ Top luxury b2b conference in North America
§ 950 overall attendance 
§ Partner: Andermatt Swiss Alps (shared table), 

Jungfrau Railways/Region (destination 
trainings)

§ 1:1 meetings and networking opportunities
§ 56 appointments with qualified luxury travel 

advisors from US, Canada and Mexico
§ 34 advisors attended destination trainings
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AAA reward trip to Switzerland.

§ August 29 – September 4, 2022 
§ 14 best-selling AAA agents from 3-4 

different AAA chapters/regions
+ 2 ST NA group escorts

§ Group A traveling to Graubünden Region 
and Lake Lucerne Region 

§ Group B traveling to Valais Region and 
Bern Region 

§ Partners: Made in Bern, Lake Lucerne 
Region, Graubünden Region, Valais-
Matterhorn Region, Grand Tour of 
Switzerland (ST), Hotel Cooperation (ST), 
SWISS International Air Lines
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SCIB NA: Webinar with Meetings Made Easy.

§ September 21, 2022
§ 30-minutes personalized webinar with MME 

(Meetings Made Easy) during their meeting
§ 6 team members of MME participated
§ Journey through Switzerland with focus on top 

meeting properties, news, MICE activities in 
each partner destinations

§ MME team will come to IMEX America to meet 
up with partners

§ Lead: RFP for the Coupa EMEA Customer 
Conference, 2,000 pax, 13. – 17.05.2024
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Threads of Power: Lace Exhibition from 
Textilmuseum St.Gallen.
Exhibition in Bard Graduate Center Gallery, New York. From 
09.2022-01.2023. 

Showcase Textile from St.Gallen from 1800-2022. Including 
contemporary garments from Dior, Prada, AKRIS, etc. A 
highlight of the exhibition is a dress worn by Michelle Obama 
for the presidential inauguration in 2009.

§ Coverage to date: New York Times, Architectural Digest, 
Globe & Mail, Airmail, St.Galler Tagblatt.

§ Press trip to St. Gallen Oct. 5 – 7, with journalists from 
VOGUE, Teen VOGUE, W magazine, Coveteur, Ubikwist, 
Tick Tock Influencer Elena Kanagy-Loux

§ Media Contacts expected: about 160 million

§ Social Media organic Impression: 2 million 

§ Number of visitors expected: 36’000 165



Media Top Result: Lonely planet.

§ www.lonelyplanet.com

§ Journalist: Michelle Tchea

§ Title: Hurrah! Same-sex marriage is finally legal in 
Switzerland: here's how to get married there

§ Date: Sept 2, 2022

§ Online Contacts: 3’470’000 uvpm
§ Featured: Kulm Hotel, Chateau Gutsch, Chateau 

Chillon, Le Grand Bellevue Palace, Victoria 
Jungfrau Grand Hotel and Spa, Beau-Rivage 
Palace, Chedi Andermatt, Dolder Grand.
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http://www.lonelyplanet.com/


Media Top Result: Ski Canada Magazine.

§ Print 
§ Journalist: Nigel Harrison and Iain MacMillan

§ Title: A Swiss Sojo
§ Date: August 2022
§ Circulation 30’000, reach 90’000

§ Featured: Saas-Fee, Zermatt, St. Moritz, 
Engelberg
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Media Top Result: Washington Post.

§ Washington Post double page print and 
online www.washingtonpost.com/

§ Journalist: Sylive Bigar
§ Title: Near the Swiss border with Italy, 

vestiges of the past are set in stone

§ Date: Sept 9, 2022
§ Contacts: online 67’000’000 uvpm and print 

circulation 293’000

§ Featured: Ticino
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https://www.washingtonpost.com/


Media Top Result: ArchDaily.

§ www.archdaily.com
§ Journalist: Jullia Joson

§ Title: Paul Clemence Captures BIG's Hôtel 
des Horlogers in Le Brassus, Switzerland

§ Date: Sept 12, 2022

§ Online contacts: 3’070’000 uvpm
§ Featured: Hôtel des Horlogers
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http://www.archdaily.com/


Brazil.
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KAM: Brazil Workshop.

26 to 28 August 2022
§ First Brazil Workshop organized by Switzerland 

Tourism with the support of Zurich Tourism as 
the host destination

§ 36 buyers (tour operators and travel agencies 
from across the country)

§ 1 Brazilian trade media
§ 61 Swiss suppliers
§ One-to-one appointment and many opportunities 

of networking between brazilian buyers and 
swiss tourism partners

§ Great media coverage from PANROTAS, the 
main trade media publication in Brazil: 5 online 
articles + 7-pages articles in the digital magazine

§ Fantastic social media results 
171



KAM: Brazil Workshop

172
§ Photos available here: https://www.flickr.com/photos/switzerland_tourism/albums/72177720301398813



KAM: Brazil Workshop – Post-Convention Tours.

28 August – 01 September 2022
§ 5 different post-tour convention 

programs with the support of many 
local destinations and tourism 
partners:
§ Geneva and Verbier
§ Zermatt and St Moritz
§ Lucerne, Engelberg and Andermatt
§ Bern and Lausanne
§ Interlaken and Grindewald

173



KAM: Brazil Workshop – social media return.
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KAM: Brazil Workshop – Media return.
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KAM: Brazil Workshop – Media return.
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KAM: Brazil Workshop – Media return.
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KAM: Brazil Workshop – Media return.
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KAM: Brazil Workshop – Media return.
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https://www.panrotas.com.br/mercado/destinos/2022/08/trade-brasileiro-explora-suica-apos-workshop-
veja-fotos_191542.html

https://www.panrotas.com.br/mercado/destinos/2022/08/brasil-e-o-mercado-da-suica-com-melhor-
recuperacao-em-2022_191490.html

https://www.panrotas.com.br/mercado/destinos/2022/08/workshop-reune-trade-brasileiro-e-fornecedores-
suicos-em-zurique_191481.html

https://www.panrotas.com.br/mercado/destinos/2022/08/agentes-brasileiros-conhecem-museu-da-lindt-na-
suica-veja-fotos_191480.html

https://www.panrotas.com.br/mercado/destinos/2022/08/workshop-reune-trade-brasileiro-e-fornecedores-
suicos-em-zurique_191481.html

https://www.panrotas.com.br/edicoes-digitais?callback=/service-digital-editions/detailItem.asp?id=1939

https://www.panrotas.com.br/mercado/destinos/2022/08/trade-brasileiro-explora-suica-apos-workshop-veja-fotos_191542.html
https://www.panrotas.com.br/mercado/destinos/2022/08/brasil-e-o-mercado-da-suica-com-melhor-recuperacao-em-2022_191490.html
https://www.panrotas.com.br/mercado/destinos/2022/08/workshop-reune-trade-brasileiro-e-fornecedores-suicos-em-zurique_191481.html
https://www.panrotas.com.br/mercado/destinos/2022/08/agentes-brasileiros-conhecem-museu-da-lindt-na-suica-veja-fotos_191480.html
https://www.panrotas.com.br/mercado/destinos/2022/08/workshop-reune-trade-brasileiro-e-fornecedores-suicos-em-zurique_191481.html
https://www.panrotas.com.br/edicoes-digitais?callback=/service-digital-editions/detailItem.asp?id=1939


KAM: RELAIS & CHATEAUX FAMTRIP 2022.

03 to 10 September 2022
§ Famtrip in partnership with Relais & Chateaux 

representative in Brazil 
§ 6 selected luxury travel agencies from different 

regions across the country
§ Itinerary focused on Boutique hotels, exclusive 

experiences, cities lifestyle, panoramic train 
journeys, mountain excursions.

§ Geneva, Hôtel de la Cigogne
§ Vevey, Grand Hôtel du Lac
§ Crans-Montana, Aïda Hotel & Spa + Hostellerie

Du Pas De L’ours
§ Zermatt, Chalet Hotel Schönegg
§ Lenk, Lenkerhof Gourmet Spa Resort
§ Zurich, Alex Lake Zurich
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KAM: Switzerland Travel Mart Health (STML) 
2022.
04 to 06 September 2022
§ Gstaad
§ 09 buyers from Brazil
§ One-to-one appointment and many 

opportunities of networking between 
brazilian buyers and swiss tourism 
partners within the luxury market

§ Post-convention tours
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KAM: Switzerland Travel Mart Health (STMH) 2022.

11 to 17 September 2022
§ Bad Ragaz
§ 03 buyers from Brazil
§ 10 suppliers
§ One-to-one appointment and many 

opportunities of networking between 
brazilian buyers and swiss tourism 
partners within health tourism segment

§ Post convention tour: 8 preventive & 
wellness buyers (CIS / UK / Brazil)

§ Opportunity to visit selected 
destinatinations and hotels and clinics
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KAM: D.A.R 2022.

19 and 20 September 2022
§ Switzerland Tourism was one of the 

sponsors for Rogeria Pinheiro’s 
mentorship program

§ Network opportunity with more than 
100 travel agencies from across the 
country 

§ Workshop session with 10-min one-
to-one presentations for group of 
agents 
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KAM: WHITE SALES CALLS 2022.

26 to 30 September 2022
§ Customized agenda of meetings, 

trainings and networking events in 
São Paulo, Belo Horizonte and Rio 
de Janeiro

§ Swiss hotel partners:
§ Roberta Panella, Kulm St Moritz e 

Kronenhof Pontresina
§ Thomas Wieser, 7132 Hotels
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KAM: WHITE SALES CALLS 2022.
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KAM/Digital Newsletter: 7132 Hotel.
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§ Highlight: 7132 Hotel
§ 02 sendings: Sep 27th and Oct 13rd 

(scheduled)
§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 24,72%
§ Link newsletter:

http://smtp.mailnewsdobrasil.com.br/email/SUIC
A-02DE12-2022/suica-02de12-2022.html

http://smtp.mailnewsdobrasil.com.br/email/SUICA-02DE12-2022/suica-02de12-2022.html


KMM: Media Trip.
@marina_xando
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Sep, 8th – 15th. 

§ Marina Xandó: 135K followers
§ Media trip around Switzerland

highlighting the effective swiss public
transport. 

§ Segmentation: Attractions tourer, 
luxury.

§ ST support: 2 Swiss Travel Pass 



KMM: INTL Media Trip.
@nathdiasgomes
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Sep, 16th – 21th 

§ Nathalia Gomes: 43.8K followers 
§ International media trip Behind the 
Scenes
§ Segmentation: Attractions tourer, nature 

lover. 
§ ST support: flights, STP, program and 

meals. 



KMM: CNN Media Trip. 
@cnnviagemegastronomia and @danielafilomeno
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Sep, 20th – 30th. 

§ Media trip around to Switzerland covering: 
Zurich, Grindelwald/ Jungfrau, Luzern/ 
Engelberg/ Titlis, Vevey and Gruyère. 

§ The tv show will be broadcast between 
March-April, 2023 in CNN Brazil Tv. 

§ The content will be shared on social 
medias: Instagram and Youtube. 

§ ST Support: flights, STP, overnights, 
program and meals. 



KMM: Media return. 
L’Officiel

September, 1st

§ L’Officiel Magazine – 6 pages about
Switzerland. 

§ 20k copies
§ Audience: AAA 
§ Coverage: Luxury hotel “Buergenstock 

Luzern, Belvedere Grindelwald and La 
Cordée des Alpes"
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KMM: Media return.  
Prazeres da Mesa 
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September, 1st

§ Prazeres da mesa Magazine – 1 page
about Switzerland. 

§ 22k copies
§ Audience: AAA 
§ Coverage: Gastronomy experience 

especially cheese and chocolate. 



Campaigning and activation: JHSF Polo Challenge. 
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September, 17th

§ Polo Challenge organized by JHSF 
company at Fazenda Boa Vista. 

§ Guests: 1’500 – owner of luxury houses
§ St. Moritz sponsored the event as a 

special event. 
§ ST presence: lounge at the event offering 

Nespresso coffee, basket full of Swiss 
products (cheese, wine and chocolate) for 
a luck draw. St Moritz magazine 
distributed to the guests.



Thank you.




