International.

Switzerland.
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ASO: Annual Congress in Lugano. Switzerland.

= Cooperation agreement between
ASO und ST since 15 years

= 19 August: Ratstizung - Simon as a
speaker (200 pax)

= 20 August: Congress in Lugano
(350 pax)

= 21 August: Excursion to Monte
Generoso (125 pax)




BoKo 2022: Extratrain on RhB between Switzertand.
Pontresina and Landquart on 24 Augsut 2022.

= Botschafterkonferenz:

= Annual gathering/cocktail between Swiss
Ambassadors and ST Management (150 pax)

= Goals: appreciation of cooperation worldwide
and networking

= 2022: Extra train of RhB between Pontresina
and Landquart; "Durchsage” Martin + Roger

= Theme: Grand Train Tour of Switzerland

= Excellent feedback of participants distributed in
2 Capricorn-Zugskompositionen

= Hosts:

= Brigitta Gadient, Martin, Simon, Federico,
Sara Roloff, Maurus STS, Renato RhB
= Support: Bruno, Sara G and Stefanie (thx)




Markets East.
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Summer Komoot Campaign Matterhorn Region. switzeniana.

= Campaign: Content marketing campaign with the App Komoot
= Campaign time: 26.05.- 10.08.2022 (10 weeks)

= Key Partners: Matterhorn Region

= Target group: Outdoor Enthusiast

Valais

= Distribution: Komoot App - Plattform for hiking tours and route planning
= Budget: 20'000 EUR

™ Res u Its - ouren 21Std. 19 54,2 km 2.240m
= Views: 4131224 Grandiose Gipfel und
: . grossartige Gletscher -
= Clicks: 29760 Panoramatouren im Wallis

= Interactions: 8'573

= Interaction quote: 28,8 %




b
KMM: E-Grand tour with ADAC Reisemagazin. switzeriana.

= In June 2022, the chief editor of the ADAC
Reisemagazin, Diddo Ramm, and the photographer,
Fabian Fiechter, travelled 4 days along the "Grand
Tour of Switzerland” (Appenzell, St. Moritz,
Bellinzona, Aletsch Arena) with his e-car Audio Q4
e-tron

= In the September/October issue of the travel
magazine, his 16 pages article was published
= Mediacontacts: 0,71 Mio readers.
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Promotion: Interlaken Event in Southern Switzerland.
Germany

July 14, 2022

Location: Press house in Stuttgart / headquarters

of Sudwest Media Network

Partners: Interlaken & Jungfraubahnen,

Stuttgarter Nachrichten/Zeitung

= More than 150 guests

= Kick-off event for a Campaign «Gipfelgluck in
Interlaken» (July 14 - October 31, 2022)

= Acts: Pop singer Francine Jordi and Swiss
musician Dr Eidgenoss

= Goal: Position Interlaken in Southern Germany

as a dream destination, generate traffic &

activate readers to book the offer
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FVW Swiss Ambassadors. Switzerland,

= July 05 to July 10

! 3 3

!

" 10 participants Trom trade. TNy o
F\& v 4 ,

= Six days and program in six different

destinations.
= Arosa Lenzerheide, Engadin St. Moritz,
Lucerne, Bern, Berner Oberland, Tessin

= Daily update on FVW Media
= Story of four pages in FVW-Print
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SCIB: ,MICE by Melody” Roadshow. Switzerland.

Timeframe: August, 30th to September 1st, 2022
After work events in 3 German cities:
Duesseldorf, Frankfurt, Munich

Event planner from Germany & Austria

40 hosted buyers per city

7 Swiss partners joined this event

MICE 7 ,
ol

2022

2 Disseldorf

10
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SCIB: Sales Call with Lucerne Region. Switzerland.

= Timeframe: September, 13th to 15th, 2022
= 15 appointments are planned

= Employees of MICE agencies and corporate j ];\ 4=4TF
accounts B P ey e : _ s
= Munich and Nuremberg e el = JE

= Partners:
= Lucerne Region

= Radisson Blu Andermatt Reussen
= PILATUS-BAHNEN AG

11
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SCIB: VIP FAM Trip: BlachReportDialog 2022.  switzertane.

= Timeframe: September, 16t to 18th, 2022
= Destination: Davos
= Format: Educational trip
= Participants: 8 managing directors of German MICE
agencies
= Highlights of the trip:
= Corporate volunteering
= Roundtable discussion
= Schatzalp

= Sertigtal
= Madrisa Hutte

12



Austria/Hungary. Switzerland.
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Austria: Falstaff — Swisstainable.

= 2-page advertorial in AT / DE

| CH issue 2022/5 (ET: early
July 2022

= Additional 12 pages editorial

= Circulation: Total 142,000
(DE: 70k / CH 26K / AT 46K)

= Total approx. 1,500,000
marketing contacts

= [nvestment: CHF 38,000

= 2023: Entire magazine
“Switzerland” - if sufficient
Swiss destinations can be
acquired.

Lugano liegt am Ufer des Luganersees.
Dank des milden, vom Mittelmeer
gepragten Klimas, wachsen hier sogar
Zitrusfriichte und die Gaste kdnnen im
Schatten von Palmen entspannen.

GRAND TOUR OF
SWITZERLAND

Die Schweiz in all ihren Facetten zu erleben, verspricht die Grand Tour of Switzerland.
Auf Uber 1643 Kilometern kann man alle Highlights der Schweiz hautnah erleben.

inmal im Leben den Sonnenauf-
gang am Matterhorn bewundern
oder durch die Weinberge und
die historischen Winzerdorfer
der Lavaux streifen, wo man in jahrhun-
dertealten Weingeméuern die Arbeit presti-
getrichtiger Winzer bestaunen und sich
durch die Vielfalt der Schweizer Weinwelt
kosten kann. Oder kulturelle Highlights
und urbanes Flair in einer der Schweizer
Stidte erleben. Ganz egal, ob man auf der
Suche nach frischer Landluft oder Grof-
stadtgefliister ist: In kaum einem anderen
Land liegen Bergwelten und einzigartiges

252 falstaff jul 2022

Stidteerlebnis so nahe beieinander wie in
der Schweiz. All diese Highlights werden
mit der Grand Tour of Switzerland auf einer
einzigen Strecke erlebbar gemacht. Mit dem
Auto oder Motorrad befahrbar, erstreckt
sich die schonste Route der Schweiz auf
iiber 1643 Kilometern und acht Einzeletap-
pen quer durch das ganze Land. Die Tour
fithrt nicht nur durch fiinf Alpenpisse, vor-
bei an 46 Top-Attraktionen und 22 Seen,
sondern auch vorbei an 13 UNESCO-
Welterbestitten und zahlreichen Fotospots,
damit die besonderen Erinnerungen fiir die
Ewigkeit eingefangen werden kénnen.

ROADTRIP DURCH DIE ALPEN

Die Schweiz ist bekannt fiir die spektakuli-
re Bergwelt wie kein anderes Land. Uber
65.000 Kilometer bestens markierte Wan-

derwege zeigen den Weg auf zahlreiche

fel, vorbei an tr

sorgen. Neben dem berithmtesten Berg,
dem Matterhorn in Zermatt, sollte man
unter anderem auch das eindrucksvolle
Dreigestirn Jungfrau, Ménch und Eiger

gesehen haben. Um den berithmten Gipfeln
so nahe wie méglich zu kommen, fithrt eine

haften Naturku-
lissen und vielen Restaurants und Berghiit-
ten, die fiir die nétige kulinarische Stirkung

Zahnradbahn auf das Junfraujoch auf Giber
3454 Metern Sechihe hinauf. Umrahmt
von mehreren Viertausendern erdffnet sich
am sogenannten »Top of Europe« ein atem-
beraubender Ausblick auf die Schweizer
Bergwelt. Und weil Hohenluft i

AM PULS DER STADT

Auch wenn man bei der Schweiz vielleicht
zuerst an Berge denkt, lohnt es sich allemal,
cinen Abstecher in eine Stadt zu machen.
Mit abwechslungsreichen Kulturangeboten,
Genuss- und Ei vereinen

hungrig macht, wird in den Restaurants am
Jungfraujoch auch bestens fiir den kulinari-
schen Genuss gesorgt. Mochte man dem
ewigen Eis begegnen, sollte man die Glet-
scher in den Walliser und Biindner Alpen
sowie im Berner Oberland auf keinen Fall
verpassen. Wie zum Beispicl der Aletsch-
gletscher, der zum UNESCO-Welterbe
gehort und als michtigster Eisstrom der
Alpen gilt. Einfach zuginglich cignet er sich
optimal fiir ausgedehnte Wanderungen und
Naturexkursionen. Ein weiteres Gletscher-
Highlight ist zweifelsohne die Rhoneglet-
scher Eisgrotte, wo man tief in die Welt der
Gletscher cintauchen kann. Und viele weite-
re Bergkulissen der Schweiz warten nur
darau, entdeckt zu werden.

Mit der steilsten Zahnradbahn der
Welt kommt man von Alpnachstad
2ur Bergstation Pilatus Kulm. Auf
dem aussichtsreichen Hausberg von
Luzern, dem kann man eine
traumhafte Aussicht inmitten der
Schweizer Bergwelt geniefen.
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sic das Beste auf engstem Raum. Und auch
wenn die Boutiquestidte aufgrund ihres ent-
spannten Ambientes beschaulich erscheinen,
darf man sich davon keinesfalls tauschen
lassen: In den Schweizer Stadten pulsiert das
Leben! Neben bekannten Stidten wie Bern,
Zisrich oder Winterthur lassen sich auch
noch versteckte Stidtejuwele finden. Als eine
der besonderen Stidte und heute
noch als kleiner Geheimtipp
gilt Lugano im Siiden der
Schweiz. Lugano ist
die grofte Stadt in
der Region Tessin,
liegt am Nordufer
des Luganersees
und ist umgeben

Die Berner Altstadt zahit zum
CO-Welterbe und begeistert

‘mit mittelalterlicher

Atmosphire. Auf den Plétzen
der Innenstad finden
regelmiig Wochenmarkte

| statt, bei denen man sich mit

traditionellen Kostlichkeiten

verwdhnen Lassen kann.

von traumhafter Naturkulis-
se und zahlreichen Aussichts-
bergen. Die Lage macht Lugano
2u einem 365-Tage-Ferienort ~ hier
fihlt sich der Winter wie Friihling an.

NACHHALTIGKEITS-LEADER
Nachhaltiges Reisen bedeutet nicht, zu
Hause bleiben zu miissen, denn die Schweiz
legt unter dem Motto »Swisstainable« gro-
Ren Wert auf Nachhaltigkeit und bringt
den Gisten mit Empfchlungen bewusstes
und genussvolles Reisen naher. Die Schweiz
hat cines der dichtesten Schienennetze der
Welt, gil als Recycling-Champion und ver-
fige itber eine Luft- und Wasserqualitit, die
cinen ins Staunen versetzt. Dies gilt auch
fiir die Grand Tour of Switzerland: die Stre-
cke kann ganz einfach mit dem Elektro-
fahrzeug bestritten werden. Ein dichtes
Netz an Ladestationen garantiert auf iiber
1600 Kilometern ein ebenso bequemes wie
sauberes Fahrvergniigen.

INFO
Schweiz Tourismus
T: 00800 100 200 30, info@myswitzeriand.com
MySwitzerland.com

ju12022 falstaff 253
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Austria: St. Gallen Digital Partner Campaign. Switzerland.
= Digital campaign in cooperation with St.Gallen- @ih“hé‘fo"mh?é“ - X
BO d ensee TO u ri sm. Entdecken Sie den Kulturherbst in St.Gallen E3

= The promotion takes place by means of: ICH BRAUCH

= Display Ads in Austrian premium portals

= Social Media Ads as well as

myswitzerland.com
Alles zur Kunstmetropole Mehr dazu
Kunstperle der Ostschweiz

= Native ads on Outbrain & Taboola

- Linking to a campaign microsite on i

MySwitzerland.com incl. bookable offer of the
region

t
..
St.GallenBodensee
Z-entdecken erlcan wissen

nnnnnnnn
Fal

= Duration: 15.8. - 2.9.2022

‘\

£ F'/

Jetzt St.Gallen entdecl
4

ken!

= Contact targets: at least 28,000 clicks with approx.
6 million ad impressions 5



Austria: Recovery City Autumn Campaign. Switzerland.

= Recovery digital campaign to promote autumn
in Swiss cities with a focus on Basel, Bern,
Lucerne and St.Gallen

= The promotion takes place by means of
= Display Ads in Austrian premium portals an

= Native Ads on Outbrain & Taboola.

= Linking to the campaign microsite
MySwitzerland.com/staedteherbst incl. with
bookable (KAM) city offers.

= Duration: 15.8. - 2.9.2022

= Contact targets: min. 30,000 clicks with
approx. 6.4 million ad impressions

16



Austria: Int. conference of German teachers.

Internationale Tagung der
Deutschlehrerinnen (IDT) in Vienna

= 15. August to 20. August 2022; 3.000
participating German teachers

= The motto of Switzerland's presentation is
"Participating with languages". 4x Hololenses
for ST- & BEX-movies

= Corporation with EDA & the Swiss Embassy
in Austria; no staff presence by ST Vienna.

17
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Czech Repubilic. Switzerland.

18
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Davos Klosters at Swiss-Czech golf tournament. switzertana.

=12. 7. 2022, Beroun

= Davos Klosters partnership (with active
participation) and promotion its
Summer possibilities to participants of
annual Swiss-Czech Golf tournament
organized by HST Chamber of
Commerce Switzerland — Czech
Republic for its members and VIP
guests in exclusive golf club Beroun.

= 80 participants

19



Sales calls for Destinationa Davos Klosters. Switzerland.

= 13. 7. 2022, Prague

1920
= Individual Sales calls organized for CQ,dOk

Davos Klosters representative for Testovnt Ranmcelar
CZ market, Andreas Stoffel, with
face-to-face meeting with:

= third biggest and oldest tour operator in EX P E R |T© U R

the market — TO CEDOK

= TO Experitour with special winter offers
and promotion in its catalogue (part of ST
KAM campaign)

20
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Photo exhibition Swiss architecture in Laufen. Switzerland.

= 19. 7. 2022, Prague

= 6 weeks photo exhibition focused on
Swiss architecture placed in art
gallery and showroom of Laufen in
center of Prague.

= Grand opening for 24 VIP guests
with guided tour.

= Expectation total of 800 visitors
during whole exhibition

21



okl

i+
P
i '5“

/N
7z 4 ‘ N

GToS / GTToS TV promotion in OC Atrium Flora. switzenana.

= 18.7.-18. 9. 2022, Prague

= GToS and GTToS promotion in form of photo slides
played in 16 TV screens in shopping center OC

Atrium Flora in Prague focused on:

= ESSVM, DDK, Schilthorn, Pilatus, Aletsch Arena, Zermatt
Bergbahnen, Niesen, SGV, JFB, Rigi, RhB, Gruyéres, Bern,
Zurich, Rhine waterfalls, Tremola, Chillon, Geneva and Basel.

= Each spot is played for 10 sec. and consists of 3
slides (3 news / offers by partner) — played every 12
sec.

= Expectation: 1.340.000 Marketing Contacts

22



RhB contest with Hbb TV banner campaign.

=1.—-14. 8. 2022

= RhB TV & Digital promotion in form
of: HbbTV banner with QR linked to
RhB educational contest at
MojeSvycarsko.com (broadcasted at
TV Retro), on-line banner campaign
at website of the TV station and
SOM promotion at TV FB page.

= Expectation of 300.000 Marketing
Contacts
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Switzerland.

10Q  Liberec23°te
SClub7
£ Reach

Vyhrajte 2 jizdenky na vlakové putovani
od ledovcii k palmam s Rhétskou drahou.
‘www.rhb.ch

\\\\\\\\ VYCARSKO.COM
SoutéZ s Rhétskou drahou na TV Retro Music - 10 diivod{i pro¢
navsti itzerland Tourism
Objev aktické informace a vie potfebné pro cestu -
port, k ta
o Li Q /> Share
@ wicaco QOB @D

Wyhrajte ﬁgg
2 jizdenky na Shiciie
vlakové putovani

od ledovcu

k palmam s Rhétskou
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POIand . Switzerland.
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Future activities. Switzerland.

= Winners' trip — Gazeta Wyborcza, Lake
Lucerne Region, September

= GToS promotion, September

= E-bike trip with travel, lifestyle and cook
bloggers, Eurotrek, Fribourg, September =5 &

- ON running in Zurich/Engadin, September . - ' #84

= Middle European Workshop, Murren, WS & o
September

= Veggie Day, media trip and activities

= Photo influencer trip, Ticino, October

25



KMM: media trips — GTToS project with NGT (1).  switzertan.

= 3 x blogger trips with focus on
different parts of GTToS

= June

= 6 days of train travels, most
spectacular routes and
attractions along the route

= Posts on Instagram and
Facebook during and after the
trip

= Posts reach: 570°000

26



KMM: media trips — GTToS project with NGT (I1).  switzertan.

= Bloggers: Michat Cessanis, Ztota
Proporcja, Szumeg

= Posts on Instagram and
Facebook during and after the
trip

= Articles print and online NG and
NG Traveler

= Input for our e-guide

27



KMM: mini int. media trip ,Outdoor and photo”.  switzertana.

) sok ;- Obser

/) wysokieobcasy.pl Na naszym

 20-24 June

= 1 pax

= Wysokie Obcasy, weekly
women’s magazine

= SoMe activities: stories reach Y

= Post on Instagram, reach 8’000

= Online and print article in July

Jako tradycjonalistka wierzytam, ze
rowery elektryczne i sport nie idg w
parze. No i po przejazdzce po
okolicach szwajcarskich miasteczek
Chexbres, Cully, Vevey nad Jeziorem
Genewskim nie zmienitam zdania.
Rower elektryczny (przynajmniej taki
w wersji niezbyt wypasiongj), to nie
sport. To czysta przyjemnosc!
Czysta, bo nie smrodzisz spalinami i
nie myslisz o kolejnym podjezdzie
migdzy winnicami Lavaux (tak,
Szwaijcaria tez ma swoj region winny,
krainhraz kulturowy winnic

Qv W

Lubig to kasia72r i innych uzytkownikow

Jako tradycjonalistka wierzytam, ze
rowery elektryczne i sport nie idg w
parze. No i po przejazdzce po
okolicach szwajcarskich miasteczek
Chexbres, Cully, Vevey nad Jeziorem
Genewskim nie zmienitam zdania
Rower elektryczny (przynajmniej taki
w wersji niezbyt wypasionej), to nie
sport. To czysta przyjemnosé!
Czysta, bo nie smrodzisz spalinami i
nie myslisz o kolejnym podjezdzie
migdzy winnicami Lavaux (tak,
Szwaijcaria tez ma swoj region winny,
krainhraz kulturowy winnic

oQv A

Lubig to kasia72r i innych uzytkownikow

ntarz
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KMM: Kamila and Friends in Lake Lucerne RegioRuitzeriand.

= 23-28 July

= Lucerne and Lake Lucerne Region

= Pilatus, Titlis and Lucerne supported
trip with tickets

= SoMe activities (Facebook,
Instagram)

= Kamila Kalinczak — TV personality

= Her friends - also media personalities

= Promotion of e-guide by Kamila

= Reach: 620°000

29



KMM: Trail running — race in Aletsch Arena. Switzerland.

@SWISSALPS100 BSWISSALPS100 : taaaakie widoki na lodowiec
@aletscharena_ch

@ALETSCHARENA_CH

@adambrzoza & d d
100 km @aletscharena_ch

7 1 2 9 ALETSCHGLACER @MYSWITZERLAND
. SUMLETSCHONENT
-12 August a
L \ _. o 27
. / v

2 pax
SwissAlps100km race — participation
18t place in his age category (50+) by
our photographer/influencer Adam T
Brzoza (also in NG pool) M*’;‘"pi
= Also program on spot — glacier visit ey
= Before during and after race content

in his SoMe (Instagram)
= YouTube video planned after return

B GALETSCHARENA

#INLOVESWITZERLAND
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KMM: Trail running — race Crossing Switzerland. switzerand.

0d Grubasa do Ultrasa is in Montreux, Switzerland
30 July at 22:54 - @

No i jestem na mecie. Méc w Montreux Frediemu zawiesi¢ moj biegowy plecak i kije, to

poierdota, ale dla mnie osobiscie majgce rolg zaszczytu.
- l I Po 160 godzinach koricze ten wyscig. 390 km i 24 tys metrow przewyzszen. Od 3 godzin 0d Grubasa do Ultrasa
probuje cos napisa¢, powieki jednak zamykajg si¢ szybciej niz stukam w telefon. Sprawiam tym 29 July at 19:46 - @

niezty ubaw dziewczynom. Nie jestem w stanie dalej kontrolowa¢ braku snu. Usypiam w trakcie Przyttoczyty mnie wczoraj te gory i wyscig, a zarazem daty najpetniejsze co byto do
to rozmowy z nimi, z kgsem kanapki w ustach. zaoferowania. Od niepoprawnej euforii do ptaczu z bezsilnosci. Tu wszystko jest kilka razy
Byta to pigkna wyciecz... See more wigksze, stromsze, bardziej nieobliczalne. Mam wrazenie, ze czasem w ramach jednej gory
miesci sig caty przekréj naszych Tatr. Nawet nie napisatem, by tapaé kazda minute snu. Dzi$
. 1 p a X podobnie.
Cztapie powoli do mety. Bieganiem juz jednak cigzko to nazwac. Boli kazdy krok, kazda kostka

w stopach.
Uméwitem ... See more

Via Alpina Crossing Switzerland race
350 km

Magazine Kingrunner ULTRA for
runners

- SoMe activities on official et |
magazine’s channel and participant's oo e 8
channel

Q0% 278 44 comments 2 shares

31



KMM: On e-GToS with wp.pl. Switzerland.

= One of the biggest news portals
iIn Poland

= E-Mercedes trip on e-GToS

= 5-10 July

= 2 pax

= Online SoMe (IG) activities by
participants

= Content for our special service
and articles after return

= Recovery project

32



KMM: Znaj Kraj — blogger's bike trip.

9-19 July

By the blogger Szymon Nitka

10 days biking trip to Switzerland
Two national routes explored

Jura Route and Lakes Route
Facebook and Instagram activities
during and after return

= Promo posts in SoMe

= Blog posts after the trip

& POSTY

Znajkraj Obserwuj
Posty: 767 19,5TYS. obserwujacych Obserwowani: 199

Podréze, turystyka i rowery

Partnerzy w podrozach:

@nn_polska, @visitbrandenburg, @extrawheel
Ostatnie wyjazdy:

11 Dolina Loary, & Jura, ==/u I Alpe-Adria
Sprawdz

www.znajkraj.pl

PRZEWODNIK Z 0ZNACZENIEM

9177

[ ]

Switzerland.

Znajkraj is with Aleksandra Grotkowska-Nitka and Szymon Nitka.
&P 5 August at 11:36 - @

Szlaki rowerowe, krajobrazy, muzea i atrakcje po drodze - piszac o0 SZWAJCARII hamuijg sie, by
piszac o nich za kazdym nie uzywac przedrostka "NAJ" - najpigkniejsze, najciekawsze...

... ale zobaczcie tylko na (. zdjgcie - to droga szlaku rowerowego, ktéry prowadzi przez
terasowe winnice Lavaux nad Jeziorem Genewskim, ktore wpisane zostaty na listg UNESCO.
Zaparto mi dech w piersiach, gdy tam wjechatem @@

Zdjgcie nr - banalny, prosty sposéb na oryginalng ekspozycje w Muz... See more

17 zurye

'

§= Szlak Jezior [9] }
527 Szwn.a 5,;"""‘
/

P
i

@©Q The Beduins, Gdzie Los Poniesie and 253 others 29 comments 26 shares

33



okl

<7
KMM: Zermatt by Patryk Bieganski. Switzerland.

a Patryk Bieganski is in Zermatt, Switzerland.
i) 10 Augustat13:11-@
#inlovewithswitz

awsze @

= 7-12 August

= 1 pax

= Zermatt hiking and photography

= Summer content

= SoMe activities (Facebook,
Instagram) during and after return,
stories

= Blog post planned
= Reach so far 210°000

34



KMM: Alpine passes by Jakub Perlikowski.

Photographer’s trip to
Switzerland

20.07 — 08.08

Hiking and outdoor activities dale .

Research regarding spots for st s ik St

© ROSENLAUI

ljeszcze nie miatem 0}

Ostatni wschéd storica

Ao jasznajearia

02022 2t
3tl thumaczenie >

commercial photo trip in Y — ;
September

= SoMe activities: posts and stories BE
reach 220°000 . Bl

W/
\'ﬁiy
— \GD <
= \</i§ N

WS
4\

Switzerland.

Posty

jakubperlikowski_fotografia
aria

“"“";}’R:;"ﬁ" <

Qv A

™53 adriana_somewhere i inni uzytkownicy lubig to

t 15€

i_fotografia @mili

ubperlikowski_fotografia @ many thanks

jakubperlikowski_fotografia
Howard Shore: o



KMM & KAM: International trips. e

= City fam trips, July
= Luxury, 1 pax
= City and local vibe 1 pax

S/ W

b ‘.';

q

= Mini media trip, August
= Swisstainable travel
= 1 pax

f

S
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ampaigning & Activ.: e-GToS by wp.pl.

www.szwajcaria.wp.pl

Articles, pictures and infographics
Input after the trip by e-car
Mercedes as a partner of wp.pl
SoMe (Facebook and IG)
promoting special service
Focus on GToS eguide and app
2 months campaign starting in
August

= 150’000 UU expected

= Recovery project

Grand Tow
of Switzerian

r
d

e-Grand Tour of Switzerlang

s P iR o0
#1 U podnéza Alp, czyli
trasa wzdtuz Jeziora
Boderiskiego

Petrolhead. Takim angielskim zlepkiem stéw okresla

sie
milo$nika motoryzacji - przewaznie tej z kategorii
czterech két. Jazda za kierownica, dalekie drogowe
wyprawy, podrézowanie, w ktérych celem jest sam
proces, a nie okreslona destynacja, sa dla

Chcesz doswiadczy¢ tego, co my? Czeka na Ciebie
ponad 1600 km najpigkniejszych drog Szwajcarii.
Odkryj lazurowe jeziora, alp

malownicze wioski

Kliknij "Sprawdz" | przejdZ do strony

oficjalng aplikacje Grand Tour, ktér

| odlegtoéci podrézy, a takze podp
¢. Pobierz tez oficjalny, po|
r- znajdziesz w nim wiei

podpowiedzi.

SPRAWDZ

Z oficjalne] strony intemetowe) MojaSzwajcaria pl mozecie pobrac darmowy przewodnik po trasie
Grand Tour w jezyku polskim. To ponad 200 stron, wige szykujeie sig na calq masg aktywnosci,
2 nawet garéé informacji historyeznych! My, z powodu ogranicze w osobistych terminarzach, nie

¢ soble ejechanie cale] trasy - nieco jq skrdciliémy. Jednak juz
teraz wiem, ze do Szwajcarii na pewno jeszcze wrce. Ale zacznijmy od poczatkul

Kk, zeby zobaczyt

dlaczego w tytule przed Grand Tour widnieje ltera "e"? 0162 na wielka wyprawe po
ozecie wybraé sig nie tylko samochodem o tradycyjnym, spalinowym napedzie. Duza
¢ punkt6w fadowania, nawet takich, kidre 0znaczone s3 e-grandtourowy tabliczka, sprawia, ze
2adnego problemu nie przysporzy Wam przejazd tzw. “elektrykieny'. Wianie ten rodzaj ‘paliwa’
(zasilanial) towarzyszyl nam przez caly tydzief spedzony na ziemi Helwetow. Powiem Wai

20 10 byl strzal w dziesiqrke!

Ktos zapy
Szwal

0 mocy 11 kW

Chcesz doswiadczy¢ tego, co my? Czeka na Cief et
ponad 1600 km najpiekniejszych drég Szwajca

Odkryj lazurowe jeziora, alpejskie przelecze,
malownicze wioski i wiele wigcej!

Kliknij "Sprawdz” | przejdz do strony, gdzie pobierzesz bezpt
oficjaing aplikacje Grand Tour, ktéra pomoze Ci zaplanowaé
i odlegt podrézy, a takze podpow kie atrakcje mozes|
odwiedzi¢. Pobierz tez oficjalny, polski przewodnik po trasie
Grand Tour - znajdziesz w nim wiele informacji i cennych
podpowiedzi

Rorstania 34 rawaze najgorsze

otk
——

Switzerland.

>
“3 SPRAWDZ POBIERZ
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http://www.szwajcaria.wp.pl/

Campaigning & Act

8 pages advertorial
14th July

Monthly magazine for women
Wysokie Obcasy Extra (WOE)
Bernina and Glacier Express

Swisstainable topic
106°000 copies
564’000 readers

Special for RhB.

\

SZWAJCARIA

...nie byle jakiego. Tylko szwajcarskiego,

a wtasciwie — gryzonskiego. Poza tym

- wszystkie chwyty dozwolone: moze

by¢ przeszklony od podtogi po sufit albo
nostalgicznie wiekowy bez szyb w oknach.
Moze toczyc sig dostojnie przez las, mknac jak
wariat po spektakularnych wiaduktach, znika¢
w okreznych tunelach. Jedno jest pewne:
przejazdzka wagonami Kolei Retyckich bedzie
niezapomniana.

hyba zaden inny naréd na $wiecie nie lubi jezdzié pocia-
gami tak jak Szwajcarzy. Nie doét, 2e mozna nimi dotrzeé

niemal w kazdy zakatek i ze sa punktualne jak stynne ze-

cow, miast

T e
£ e
Bergln) AT éi % (FeGum) (Bwen) [T
2]

= = e

Switzerland.

Lansquart =

Pierwszy pociag Kolel Retyc, A
odcinku  Landquart do Kloste:
2 zatozenia miat to byt przew
nikacjg glownie na terenie najy

»

malowniczych kantondw Szwa
385 km diugodci, obok charakt
kéw mkng po nich przeszklone
c2a sig nimi wigcej turystéw niz
tory tylko majstersztyk technik
i krgconymi tunelami, dzieki k
przetecze, strome skalne éciany
cjiturystycznych i w miejsca, w|

Jedna z dwdch najbardziej
Ekspres Bernina, kursujacy na
Luksusowe pociagi w cztery §
$wiata lodowcdw i postrzgpion
szumigcych palm i stodkiego .d

Trasg warto podzieli¢ na k
w bok”, np. wiecha¢ kolejka r
storycznej restauracii albo po

2zinnej perspektywy: wystarczy usigé¢ w wygodnym fotelu i podzi-

agony. P

ystarczy

jeszeze lepiej zn
10-etapowy szlak Via Albula/e

Powolutku jak ekspresem

=\
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=
Campaigning & Activ.: article in Kingrunner ULTRA.

Switzerland.

. 4 pages | R

- Bimontly magazine for trail runners  £5% TR

- July — August edition P -

= Focus on Crossing Switzerland
race - Via Alpina route

= Topic — before the start, what is this
race?

= 8’000 copies, 24’000 readers

= Podcast promoting magazine
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Campaigning & Activ.: eBook by Kamila.

eBook prepared by TV personality
Kamila Kalinczak

Free download

Promoted via Kamila’s and her
friends” social media channels
Supported by ST promotion

Incl. media trip Kamila and
Friends

Planned download 2’500

This eBook is here

Moja Szwajcaria

KAMILA KALINCZAK

LUCERNA
L

dybym miala polecié Pastwn jedno szwajcarskie miasto, bez
nych wagpii Lucern, 2
cj vty do Sewsjcaric. W tym ok zabiorg am czworo
‘moich prayjacich wofe ch dziect.

‘Tym, co wyrddnia Lucerng, jest atmostera. Majg racig cl,
Keezy mavia, e paras
Jeziora C;
nalego wykorzystania naturalncgo pocencjali na potrzeby wrystyl. Brocgi
kempis rhow, placiw zabaw, y

seorape
 tordw do bocee.

ypotycey taglts yim. Pasmigt
™

w poszukimaniu miesrar do wymijeca. Ich obecnosé
odmiadza miasto. o dzigki e jest tw wiele pubdw,

mostu ieustannie pezesiaduly grupkd mlodyeh lodi,  worusenie, 7e wracam
e, micae s rozmawaja.
W Lucerie zawse miesskam nad samym brae-  kazde bodnidy
- v Kaidej podridy
pemjeioes. sk il mieskasoommisss,coden g 00 b S
i rano | wicczorern de popiywaé, Na kamicanych
schodach, ke prowadzy do wods, vty s
o y

e si Beau Séjou jest nieco na
uboc, = dala od glownyeh selakiw turystyexnych. Poruszam sig pieszo, Na
dworzec kolejo p 3
bol.
 popolucnia spedzam nad jeziorer.
Ocaywidcie,
at sarej, zaby -
e, - bas

ZERMATT | GORNERGRAT - ZIMA

cy na drugs, moina wreszcie

sGwhe. (Zermatt jest wioska zambknigtq dia sumocho- emgr

ey vyl lkiryene wirsce ra e . e
kst - niekire prerobiono. na taksowK, inne
ransportu zsopataenic do spi | hote).

Matterhorn ma wysokok 4478 pum. st oar
dsie) charskterystyczny gdry éwiata, pwiasecza pdy
proypiadamy mu si 2 Zermat. Zdobi te opskowanie
crckolady Toblerone i to wiasnic jomu wbliczki za
P ——

Wysthowywidok na Matterhorn rospodciera si ow-
ik 7 Gomnergras s to caly knenpleks sk orus
tras seworannych & syl 0 narciarmach, smowboardei
stachi.. sanecrkarsach, Wiehdiamy tuy Zermatt o}
k3 zghata (warto usiaéé po prawe stronie, patrzac wkde-
runku judy, daigk temu bodziemy mogl i ciestyé
Matterhomem niemaize pracz cala droge). Mijana po

ey e iy ra nartach. Goadole, wyviagl, sekiiki dla
, bocel, restauracie, kawiarnie |- moje -

oot oot e o

20

Switzerland.

LUCERNA

7 stacji kncoej moina 25éé picsao, sl traca
‘mie€ na nogach rakiery. Decydue sig na to madswo
eurystw. Na saciuch podredaich tek e brakuje atrk-
. Wspomaiana wiosk ighoo to tylko jecna  nich, 7a
10frankéw mozna na przykiad wypogyerye sankinacaly
i, Brami nicwinnic, ale prosag tef atvae nicIekee-
watye! Prodiodd, faka poewala owingd wcjszy or sa-

wypotyczal nam sank, opowiadal, ¢ motna t trase
pokonad w 8 minur, ale byl et acy, kbrym zsiglo ©
prasse

2 koricowe) staci 12 Gomergrat postanawiam pree-
spacerowaé s na d61. Nie mam 7 sobq rakiet, wigc
upadii 2darzay mi sic oo kilamascie minut. Chcc
waikos kolegaego, popelaiam najwigkszy blad - pedbu-
o 15 poboczem?, bo tam navwierschnia nie jest wysli
2gana. | ocaywiicie wpadam w 2asps. o pas.
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https://issuu.com/stnet/docs/moja_szwajcaria_kamila_kalin_czak_150

Campaigning & Activ.: eBook by MadameEdith. . .

- — @ S e
. F ro m M a y . ] Zapra'szafv: \;V:s gl;iaci) <:o pot:ra:ia r:\ojego no‘we;o,obezplatnego e-booka poswigconego
. https://sklep.madameedith.com/szwajcaria-inspiruje/
= eBook prepared by Polish
[
blogger MadamekEdith

= Updated version of her ebook
published one year ago
"Switzerland Inspires”

= Free download (over 1°000 in
the first day)

= ebook promoted via Social
Media and blog
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Campaigning & Activ.: article in Wysokie Obcasy.

2 pages

Weekly women’s magazine
Topic: Sustainable travel

eGToS, route attractions
120’000 copies
550’000 readers

32/ KOBIETY W PODROZY

Srednlowleczny
zamek Chillon
wikantonle Vaud

zrowno_wazenie

Grand "Tour to 1643 km malowniczymi drogami Szwajcarii - przez cztery regiony
jezykowe, piec¢ alpejskich przeleezy, do 11 miejse z listy dziedzictwa UNESCO

34 / KOBIETY W PODROZY

W Montreux co roku odbywa sig jeden
2 najwaznlejszych festiwali jazzowych na
¢wiecle. Montreux Jazz Festival liczy juz
55 lat. Wydarzenie ma miejsce w lipcu.

Dhuga, poroénieta kwietnikami | drzewa-
mi promenada nad malowniczym jeziorern,
ktérataczy Vevey i Montreux, prowadz do
slynnego zamku Chillon. Sredniowleczna
budowia jest jedna z najwigkszych turys-
tycznych atrakefi Szwajcaril Zamek Chillon
znany jest tez 2 tajemniczych podziemi,
w ktrych przez blisko szes¢ lat przetrzy-

g6 pomina¢ opowledci o jej nieoficjalne sto-
licy, czyli Lozannie. Mimo 2e na tym eta-
Ppie podrézy przestala nam dopisywa¢ po-
goda, miasto nie stracilo swojego uroku.
W 1839 roku Adam Mickiewicz, profesor
lozariskiej akaderii, wyznat Janowi Sco-
vazziemu, nowo poznanemu przyjacielowi,

Switzerland.
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przerézne figury, np. olbrzym polykajacy
nule dzieci, dudziarz. strzelec, Mojzesz, zna-
Jednym z nich byt Albert

dycha sig w tym miedcie”. Lozanne docenil
Mieszka-

ﬂnxleln. Mieszkal przy ulicy Kramgasse

nej ekspozycji jest krowa o imieniu Cerise,
czyli Wiknia. Jej opowiesci o historii okoli
ey i procesie powstawania sera poshuchaé
mozna réwniez wjezyku polsldm. Nie mog:

litu Wiktor Hugo, Karol Dickens, lgor Stra-
wiiski, Aleksander Dumas, Jean Cocteau,
Georges Simenon czy Maurice Béjart. Nie
ma sig co dziwié, Lozanna, mimo e liczy

sprawia
wraenie moze juz nieco bardziej wielko-

y

znajduje sig muzeum noblisty.

Kolejnym miejscem, przy ktérym warto
si¢ zatrzymad, jest zegar na wiezy przy
dawnej bramie miejskiej. Oprocz godziny
wakazuje min. dziefi tygodnia, faze Ksiezy-

‘miejskiego,
Przemierzajac trase Grand Tour, nie-

me figurki odgrywaja miniprzedstawienie.

y

Bernojest aletez

ktore jest elementem me-
nu kazdej lokalnej restauracji. Roztopiony,
ciagnacy si¢ ser je si¢  kawalkami pieczy-
wa lub warzyw, w naszym by-
1y toziemniaki.

Co ciekawe, Szwajcaria to nie tylko cze-
kolada, wino, sery, ale tez...absynt, ktéry
bardzie] niz ze Szwajcaria kojarzy nam si¢
2 Francja albo Czechami. Autorem receptury

mac, by zrobié zdjecie, bo
dech w piersiach. Szwa;cany ul.n'wl.h Po

piwa kraftoweg: w nim
okolo 200 browaréw i minibrowaréw, czy-

rystycenych miciacach trasy ustawill czer-
‘wone ramki Jest ich kilkadziesiat

STOLICA KRAJU | PIWA
KRAFTOWEGO

Dawna Szwajcaria nie miala jednej stolicy.
Jej funkeje pelnily kolejno stolice kantonow,

i wiecej niz ek indziej w kraju.
‘Warzenie odbywa si¢ w piwnicach, gara-
2ach. a nawet w pralniach.

SEROWE FONDUE | ABSYNT

potrzeby %
XVIll-wieczny francuski lekarz Pierre Or-
dinaire, praktykujacy w sewajcarskiej miej-
scowosci Couvet. To on przekazal przepis
na swoje remedium siostrom Henriod, ktdre
zajmowaly sig jego domem. Kobiety recep-
ture spopularyzowaly i spieniezyly, dystry-
bujac mieszanke do okolicznych aptek. Te

iy w Maison de IAbsinthe

Maison du Gruyére. Otworzona w1969 roku
serowarnia pokazowa znajduje sie w Prin-

w Motiers. Muzeum, a wlasciwie dom ab-
syntu, pozwala dowiedzie¢ sig wigcej o

ktéry od w Stwajcs
il zakazany. Van Gogh czy Picasso to tylko

SANDRA ZAKRZEWSKA W poréw- afic na szwajcarskie wino, bo tyl- jednak w polowie XIX wieku uznano, ze 2g6rza. To tutaj do-
kopalnymi o ol 1proc. trzeba to zmienic i, ku wielu, mozna na temat
proc)albo  tego, la wypljac swoje wi- W glosowaniu zwycigzylo niewielkie, nie-  tradycyjne] produkcjisera Le Gruyére AOP:
2 Alpami, serem i nis Kktoresa- nosami. L ie jest tak Berno, ktére bylo tez jed- z
w jearskim winem. Zty-  dza drzewa gla wysokie, ze eksport staje sie ni i nymz na naszej trasie. kolenia na pokolenie. Dwa razy dziennie
owy y trasy nas Charakterystyczne dia Berna s zada-  gospodarze dostarczaja tutaj mieko, ktore
Kie ceny i ghéwnie to sprawilo, 2e nigdy ie  Grand Tour polozone nad M tagnace sk denic,  miatraow y
zdecydowalam si¢ poszukaé biletéw lotni- - w duchu swisstainable’. treux, czyli serce Riwiery Szwaycanlde; Licza szed¢ kilometrow, rowe kratii Wystawa w se-
czych do ktéregoé ze szwajcarskich miast. Ze Klimat jdszy rowarni prezentuje proces powstawania
Abytto blad. ) T iniespotykana w centrum kraju rodlinnosé Kiubow, seraza zmysiow - mozna
Wedlug Szwq]cur{rw powinnismy po- ) ) Montreux moze nam si¢ kojarzy¢ ze $réd- pow. m placach raz w tygodniu odbywaja m.in. posmakowac sera w trzech stanach
drézowaé pownedanmc, wywierajac jak  Zaczeliémy winnych ta- t Ta czes¢ sig targi i doroczne wydarzenia, na przykiad  dojrzalodci. ,Przewodniczky™ po muzeal-
najmniejszy Nazwali  rasow. - jest Targ Cebulowy (Zibelemirit) w czwarty po-
to. swissainabl’, o nie oznacza weale % wigkszy jednolity teren uprawy winorodli  wyrnilasam ale tet cyprysami | palmarn. niedzialek listopada.
przyjemno- jearii Porastaja y Totu "hartie Chaplin czy Innym typowym turystyeznym punk- KOBIETY
m lecz jedynie $wiadomie je wybierac. Na  wy, wioski winiarzy i malowniczy brzeg Je-  Freddie Mercury. Nadal w miescie swoja tem Berna s3 fontanny. Jest ich 11, powstaly
przyklad mozna policzye swoj slad weglo-  ziora Genewskiego - to wszystko zostalo _siedzibe ma studio nagraniowe Mountain W XVI wleku | stojafedna obok drugle] przy W PODROZY

wy i doplaci¢ do biletu lotniczego. Pienia-
dze 20stang przeznaczone na zakup zréwno-

ytokieobessyl / 25 CZERWEA 2022

‘wpisane na liste $wiatowego dziedzictwa
UNESCO. Co ciekawe, w Polsce bardzo

Studios, gdzie nagrywaly zespoly Queen
i The Rolling Stones czy David Bowie.

ulicach Marktgasse i Kramgasse. Zdobia je

\eysckieabeasysl | 25 CZERWCA

wali niemal magiczne dzialanie.

Po pigciu dniach naszej podrozy malow-
niczymi drogami zachodniej czeéci Grand
Tour wiem na pewno, 2e Warto tu wrocié.
Ale wiem tez, Ze kolejny raz nie bedzie to
diuga podréz. Tak jak wielokrotnie zaska-
kiwal mnie szwajcarski entourage, tak ce-
ny juz niekoniecznie, bo wzystko, co do-
brze znamy z przewodnikéw, jest prawda.
- jest tu znacznie drozej niz w innych euro-
pejskich krajach. Mimo to Szwajcarie warto
poznawaé nawet niewelkimi fragmentami. o

Wigeej o Szwajearlina mojaszwajearia ol

42




W)
\

b
Campaigning & Activ.: eGuide GTToS with NGT. suitzertans.

= eGuide about the GTToS route

= With National Geographic Traveler

= Download here: issuu link

= Extra pages with influencers’
recommendations and experiences
after their trips in May-June

= Published end of June

= Promotion by NGT in print, online,
SoMe end of June and July-August
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https://issuu.com/stnet/docs/grand-train-tour-of-switzerland-pl?fr=sNThjODM3NzI0Mzk
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Campaigning & Activ.: Advertorial in NG. Switzerland.

= 2 pages, National Geographic

= August magazine edition

= On sale from middle of July

= Topic: Grand Train Tour of
Switzerland,

= Promotion of our eGuide and
application : = bl

= 28’000 copies, 406’000 readers AR ' - P

*  Pobierz darmowy e-Book | wyrust w siezagomniany podrét tycia!

o Shorzystal ze sprawdzonych patentéw, relacil Blogeréw | zaplanu] podréd
pociagiem £ biletem Swiss Travel Pass

\ *  Pamal atrakeje | zabythd srwajcarvkich miast
®  Zachwyd sie natury,
dw. Gotarda

]
(=

f |
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Campaigning & Activ.: Articles in NGT.

Switzerland.

= 6 pages

= August edition of NGT

= On sale middle of July

= Topic: GTToS experience by
influencers after their trips

= Promotion of our e-guide with QR
code to download pdf

= 28’000 copies, 395000 readers

N " Wylathowy prrewodni oo najpicknieiszych trasach kalejowych STwajcar
51 T EARIA
X - GRAND TRAIN TOUR OF SWITZERLAND

T —r—
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Campaigning & Activ.: promoting e-guide GTTO0S. switzeriana.

= NG and NGT promotion

= Online campaign in SoMe
promoting GTToS e-guide

=4 FB posts, 5 |G stories

= 4 articles online, 12°'300 UU

= Widget campaign e-commerce
with 812 clicks

= Facebook posts reach 350°000
and |G stories reach 25’000

= Video chat with reach of 5400
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Campaigning & Activ.: Branding with wyborcza.pl. switzeran.

Potrzebuje dos "atei trasy.

= Branding weekend with quality
news site wyborcza.pl

= 16-17 July

= Summer, GToS

= Display campaign

= Reach over 1'600°000 views

= 4’300 clicks
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Campaigning & Activ.: online activities with Switzerland.
wyborcza.pl and wysokieobcasy.pl.

Szwajcarska kraina wina jak z bajki. Stynne
winnice przetrwaja kryzys klimatyczny?

u Afte r e GTOS tri p i n J u n e KLIMAT | SRODOWISKO ANITA DMITRUCZUK, ROBERT JURSZO

O Lavaux Prince nagrat piosenke, szwajcarska poczta wydala trzy znaczki z
widokiem slynnych winnic, a turysci co roku ciggng do nich thumami, by napié

. O N I | ne ar tl CI es | 1 9 O y O O O U U :::2 izqc na Jezioro Genewskie. Ale winorosl to takze jedna z...
- 2 pOd CaStS J u Iy & Au g u St W Ith Alpejskie lodowce topnieja. Meteorolodzy
, ) zarejestrowali granice zamarzania rekordowo
avg. 12°000 listeners daleko ponad szczytami

KLIMAT | SRODOWISKO  ANITA DM| Strefa Og|adaﬂla l Czytaﬂla o

= 2X video with over 450°000 views Sl mojoloomy e N
=4 NL posts, 290°000 subscribers WERONIKA WALENCIAK,MICH '
= SoMe activities, 370°000

= Short stories in radio, 11°000°000
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= PUT - ultra running event around
Rzeszow, southern Poland

= ST brochures and materials distributed in
packages for runners and also during
event for visitors, 500 copies

= Special prize for 60km run winner: start in
trail running Cirque Series in Engelberg,

September ot b
= SoMe activities promoting event and foENgellberg
prizes: pictures, movies

* @

©O Biegams




Campaigning & Activ.. SoMe activities ST FB.

= Paid campaign for market
partners

= Posts promoted on our
Facebook page

= Content delivered by partners

= ST content — GTToS
promoted

= Average monthly reach
800°000

Szwaijcaria. (PL - Polish) @ e X
Sponsored -

Gdzie szukac najpigkniejszych zakatkow w
Szwaijcarii? Oczywiscie na trasie Grand Train
Tour of Switzerland.

...5€e more

Issuu.com
Grand Train Tour of
Switzerland

Download

© O % Teresa Kat.. 70 comments 87 shares

W)

w© N

'+

=\ y ‘5 N
/\',,M\v

@ Szwajcaria. (PL-Polish) @ v
Sponsored - &

Wiele niezwyktych ciekawostek o kazdym z
miast oraz polecenia ciekawych miejsc do
zobaczenia

...See more

Nowy Bond w kinach, a Ty sam mozesz sig
poczut jak James | ruszy¢ jego sladami.

issuu.com
Pobierz darmowy ebook o
szwajcarskich miastach!

Q0% Magda Kos... 15 comments 7 shares

. X

Wystarczy, ze zaplanujesz zimg na __.see more

Switzerland.
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Recovery: OOH Roger Federer.

= 1T5SMAY-31AUG

= 16 large billboards in Riyadh (10),
Jeddah (1) and Dubai (5).

= Most of them allong the most
prestigous roads: Sheikh Zayed
Road (DXB), King Fahd Road
(RUH)

= Biggest one over 100 meter wide.

= Expected contacts: 150Mio

52



B
Campaigning: VIP Celebrity trip. Switzerland.

= Date: 12 -18 JUL 2022

= Emirati Actor/Anchor/celebrity Saoud
Al Kaabi visited Switzerland to
highlight Geneva, Vaud and
Interlaken targeting Emirati nationals.

= Instagram: 161,051k likes and
comments

= Insta - and Snapchat Stories: 7.5Mio

= Total contacts: 7.7 Mio

= Partner: Geneva, Vaud and
Interlaken.




KMM: TV Team MBC1 in Gstaad, Lugano and  switzertane.

Zurich. Main Topic: Swisstainable.

= TV Team MBC1 in Gstaad, Lugano
and Zurich.

= MBC1 is probably the most
prominent TV channel covering the
whole Arabic world.

= Main Topic: Swisstainable.

= Date: 1-9 July 2022

= 3 episodes, being broadcasted on
22 AUG, 29th AUG and 5th SEP.

= Expected views: 15Mio




Campaigning: ArabGT Swisstainable GToS Trip  switzsriane.
by E-Cars.

= ArabGT Swisstainable GToS by
luxury Electric cars.

= 10-16 June shooting.

= First two episodes have been
released. 2 more will be coming.

= Posts on different social media

channels. e T g S0 SRR Y i'\;g

= Partners: Geneva, Interlaken & N ﬂ
Davos.

Y gttt 9 Tujetsch o Grpark
Gruyeres . “Grindelwald Beverin’ Parc Ela 2
sanne uy Lauterbrunnen Furka Pass S Libi

t Moritz
Lt Gstaad - Q
ure i Z < /
p onon-les-Bains {\/,/n <
Rhone 13 ] %—
s e
o | €62 Locarno / ¢

Domodossola
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KAM: Summer Promotion with AlRais Travel-

UAE.

= From 1st June — 31 July.

= 40 radio spots at Noor .

= 15000 flyer to be distributed at
AlKhaleej Newspaper.

= Social media posts on AlRais
Instagram, Facebook & Twitter.

= 2 Ads at Gulf today.

= Partners: Interlaken, ZRH, LAAX,
LUG

= Total contacts: 2'373'000

Expﬂw‘e & Zf,\‘/wrr‘mm 08 Nights / 09 Days
SELF DRIVE

SWITZERLAND prityt

* *

5 7,900

07 Nights / 08 Days

GRAND TRAIN
TOUR

* *

s 8150

Zixﬂﬂm & Z’}Yf)en‘eme

SWITZERLAND

03 Nights / 04 Days

LAAX TICINO
Rocks Resort Grand Hotel
Room Only Villa Castagnola

%2 5350 26,750 &

INTERLAKEN ZURICH
Linder Grand Hotel Park
Hotel Beau Rivage Hyatt Zurich

% 6,900 s 8250

pa Ny

Olpdaul gu i \_g
ALRAIS TRAVEL

aaaaaa

Switzerland.
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KAM: Family Promotion with ITL Travel-KSA. Switzerland.

= From 1st June — 31 July

= Paid Ads on Facebook and
Instagram, linkedin & Youtube.

= Emails broadcast/Indoors displays.

= 47 Radio spots on MIXFM.

= Partners: GVA, LGR, LUV, INTLN,
ZRH, TIC, CM, ZRMT, GRF,JR,

= Contacts: Radio 2.35M. Social “ﬁj@jﬁjﬁw'
media 399,841. Total: 2.75M U’*;”‘”fii*”
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KAM: Family Summer Promotion with ITL Travel- switzerand.
KW.

= From 1st June — 31 July.
= Paid Ads on Facebook and
Instagram, linkedin & Youtube.

= Emails broadcast.
= 21 Radio spots on MarinaFM.
= Indoors displays.

 iEwloaicie il friblg Quii

= Partners: Interlaken, Zurich & Ticino. D T S R

- Contacts: Radio 1.05M, Social wmﬁ);’;oimm
media 130,939.
= Total contacts: 1'180'939
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KAM: Summer Promotion with SITA Travel-KSA. switzerian.

= From 1st June — 31 July.

= 90 radio spots on UFM.

= 3000 brochures / tickets jackets.

= Social media Ads.

= Partners: Interlaken, Zurich , GRF &
Ticino.

= Contacts: Radio 4.5M, Social media
325K.

= Total: 4'825°000
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KAM: Luxury Promotion with Omeir Travel-UAE.

= From 1st June — 31 July

= 30 radio spots on EmaratFM.

= 2 paid digital Ads on Barqg UAE.

= Social media Ads.

= 3000 flyers for inhouse distrubation.

= Email to Omeir database.

= Partners: Geneva, LGR, LUV,
Interlaken, Zurich & GRF.

= Contacts: Radio 1.5M, Social media
221K emailers 17K. Total 1'738°000

uxury, Experienc:

Switzerla

Zurich

—-
==

starting fror F P
- 1® & T
%@ fumml 11 (9—] PP on twin sharing basis

LN |

Lucerne
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P
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Switzerland.

@ Omeir Call Centre
600 511111
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KAM: Luxury Promotion with Regency Travel-  suitzertana.
Qatar.

- From 1st June — 31 July - 5””3‘alww
= 30000 flyers distribution in AlSharq “ ~
and AlRaya Newspapers.
= Digital posts on regency web/social
media platfroms.

= Partners: Geneva, LGR, LUV, , | T
Interlaken, Zurich & GRF. )
= Contacts: Newspaper 245K, Social
l»uewd!aa»ib)déﬂ

med|a 120K wbsucy)w‘&oewsﬂdéwlrswwbtlj‘
- Total 365K. £

odlel BLI . sl by i pegial) A5 slansll . (B3] e Gopnainid) d2g3pall d8,all 5 15lgll Gaindal edel 8jS3all lawl
. plS>3lg gyl (53
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KAM: Luxury Promotion with AlTayer Travel- Switzerland.

UAE.

= From 15June— 31th July.

= 10000 flyers distribution Gulf News 0‘ &//l/ al tayer
Switzerland. = holidays

Newspaper.
= Digital posts on facebook/Instagram.
= 30 radiospots on AlArabia Channel.
= Partners: Ticino, Interlaken, Zurich.
= Contacts: Newspaper 25K, Social
media 150K, Radio 1.5M. 15K ¥ |
emailers. i i £ su}:ingﬁm
= Total Contacts: 1'680°000
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Campaigning: Manotel Snapchat Campaign.

= Snapchat video campaign for
snapchat targeting Saudi Arabia and
UAE nationals

= Date: 4 — 31 JUL, 2022

= Impressions: 8,391,272 B351q diya0 - aligel galis]

e gYI chsia g6 i) tuaiiaias

" SWlpe upS 130,098 manotel.com
= Swipe up rate: 1.5%
= Manotel Geneva

Learn more below

N/
- y{
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Switzerland.
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Campaigning: Crans Montana Snapchat Switzerland.
Campaign.
= Date: 1 — 31 JUL, 2022 T

= = iliigo 14 :a 1 Jlsall (né casnll alhc
&bie Snap 2 ps) S mﬂwd“mi:mu;uagagll

= 12 snap videos and coverage on

niaLue T
-] Hngue vieweis: -

Social Media (layalina, sa2eh and i o lctime mars S1T
ra2ej) generating a total of
2,574,300 views

= Total of 7 Traditional media articles
on (layalina, sa2eh, ra2ej and XYZ |
moments)

= Crans-Montana

L
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Campaigning: Made in Bern Snapchat Switzerland.
Campaign.
- Date: 1 — 31 JUL, 2022 e e

= 12 snap videos and coverage on Mg ., W
Social Media (layalina, sa2eh and
ra2ej) generating a total of
4,898,500 views

= Total of 7 Traditional media articles
on (layalina, sa2eh, ra2ej and XYZ
moments)

= Made in Bern




Campaigning: Health Issuu brochure. Digital Switzerland.
distribution.

= Date: 15 - 31 JUL, 2022
= Partnership with 7awi to Generate
100,000 users for Issuu version

health brochure.
= 136,775 reads
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Campaigning: Luxury Hotel digital push. Switzerland.

- Date: 4 — 11 JUL, 22 o (S4B TN AHO)O L.,

dibuall S e « Hotel Bellevue Palace Bern iy

= Facebook 500 CHF boosted post for 04 VL) el 3 3 3 g el SN
Lol Lol Lalia J) 5 Y .l Jua e see more...
hotel partner. = R

= Impressions: 820,757
= Clicks1,772

= Reach: 384,127
= Bellevue Palace Hotel

e
Local & travel website LESBINMORE

0 O ® Kawshik A... 12 comments 10 shares

Ub Like D Comment A} Share
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Campaigning: Luxury Hotel digital push. Switzerland.

- Date: 23 — 27 JUN, 22 © o rem-mae . x
= Facebook 500 CHF boosted post for BTl i e

Caaliadl 34 ) ol ¢y glaiall 4l yilid 43 SEE MOTE...

hotel partner.
= Impressions: 579,323
= Clicks: 875
= Reach: 310,974
= Park Hyatt Zurich

2
Local & travel website EEARNIMORE

tD O 4L oeiwdland ... 11 comments 2 shares

[ﬂ) Like C) Comment d} Share



Campaigning: Medical Facebook Campaign. Switzerland.

= Facebook campaign. Several posts. i * 50 AT
Various targeting. A 00 L, 50 o o e 4 a0 g 32

= Date: 23 — 28 JUN, 2022

= Impressions: 1,002,131

= Clicks: 4,056

= Reach: 396,160

= Clinique la Prairie

] gadiall i)

il

Learn More Learn More

5 shares

() Comment



Campaigning: Medical Facebook Campaign. Switzerland.

= Facebook campaign. Several posts.
Various targeting.

= Date: 6 — 12 JUL, 2022

= Impressions: 1,587,396

= Clicks: 8,397

= Reach: 590,476

= La Tour

2 .3 A .Atr«-‘ -
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lllllllll ::ml
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Engadin Women’s Camp — 100% Women. wemén. g, cnana.
Engadin 20-24 July

= We created an outdoor women’s
camp in co-operation with Engadin
for Nordic influencers/athletes. The
camp lasted for 4 days, the
participants experienced hiking,
climbing and via ferrata. The content
was pushed on their Instagram
channels and the core message
was: sisterhood in the mountains.
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Figures.

Feed:

= Total posts: 18

= Total likes: 49°'039

= Total comments: 565

= Average reach per post: 100°000

Story:
= Total Storys: 10 day p/p

= Average reach: 7000 views/story

= Total reach: Approx 1.9 millon

Participants:

« Emma Svensson
= Kajsa Larsson

= Ebba Forsgren

= Elisbeth Mathisen

= Hildur Karlsson

W/
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Switzerland.
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https://www.instagram.com/emmasvenssonphoto/
https://www.instagram.com/kajsal/
https://www.instagram.com/ebbaforsgren/
https://www.instagram.com/elisabethmathisen/
https://www.instagram.com/hildurkarlsson/

okl

S+ 4
SoMe Influencer — Agnes Maltesdotter “Undanflykter”. g.izeriand.
Engadin 9-13 July

= Agnes Maltesdotter is a photographer and
content creator from Sweden. She went to
Engadin to participate in the "Swimrun OtillO”
sport event and extended her stay to showcase
activities such as biking and trail running.

@ undanflykter - Following
Engadin St. Moritz

@ undanflykter Engadin @ I'm so happy to be here!!! | give you
a little collection of pictures from our first day here. We took
the train to St Moritz, and the journey was so beautiful! We did
enjoy our first day by the lake, had some good food, walked
around in Silvaplana, took a long sauna at our hotel before bed
and that's about it @ @ @ @ #IneedSwitzerland
#engadinstmortiz

uy,  brunathelabel & The perfect summer vibe! \(» @ o
4d Reply

Feed:
= Total posts: 2
= Reach per post: 70’000

@ what_supmalmo Truly amazing @ &
- 5w Reply

Vi 1% u nalilychav This film shots >>>
5w Reply

X
@ skoglovisa Wow &%

loQv [

Sto ry - % a" Liked by linnea.alice and 3,960 others
= Total Stories: 40

= Total reach of 3 days: 25’000

I @ Add a comment..

= Total reach: approx. 165’000
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https://www.instagram.com/undanflykter/

SoMe content trip — MTB.

Davos 11-15 July

= Swedish photographer Emrik
Jansson went to Davos with bikers
lda Jansson and Ida Lofqvist to
create content for Specialized
SoMe-channels. The content will be
used for story pitching for various
media in the Nordics as well.

Switzerland.
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https://www.instagram.com/emrikjanssonphotography/
https://www.instagram.com/idajansson_/
https://www.instagram.com/idalofqvist/

g

g
SE - TV4: Nyhetsmorgon. Switzerland.

= On Sunday July 21st, journalist
Kajsa Beausang presented tips for
late summer trips, among others
Ticino. We delivered press pictures
and corresponding content.

= Re acC h 6 O O , O O O SA BEAUSANG chefredaktér Joyvoy

SOL OCH BAD | SCHWEIZISKA TICINO

B VADRET & Hemavan 16° & Jonksping 20° 3% Kalmar 18° & Karlstad 18°
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KAM: HiSeas Product Training. Switzerland.

= 08 July on Tencent live, 55 Teachers
from Chengdu Tourism School,
organized by HiSeas Group

= ST — Swisstainable, Vaud, GBF,
MRAG, STS, MICE and Destination
Wedding for 7 courses of product
training

= PPT, videos, ST sales manuel and
STS maps distributed

78



Culture Destination Switzerland:
FM97.4 Livestreaming Xiaoming.

= 23 July, 15:00 - 17:00
= Topic: Swiss Music Tour

= By Wang Xiaoming — Swiss Culture

Tourism Spokesman

= Zurich, Luzern, Basel, Geneva,

Vaud etc has been covered
= Video, content by ST

\?\\ h
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Switzerland.
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Montreux Jazz Festival Switzerland.
ZaiArt Livestreaming.

= Live-Stream on Zai Yi with members
of the Montreux Jazz Festival
= Almost 10’000 viewers on WeChat!

EREBEERNIE ~

80



/)

365

y G\
y N

Swisstainable: Livestreaming. Switzerland.

= Organize by Lishui Tourism Bureau

= 15:00 — 17:30 26July

= 7 speakers, 50+ local govenment,
tourism industry representatives,
medias, etc, workshop in Lishui

= 10,000+ online viewers on Lishui TV,
CCTV mobile app etc

= ST present Swisstainable slides and
video

81



Top media coverage Swisstainable.

Switzerland.

= Traveling Scope Jun Edition
= Swisstainable topic

= 10 pages feature

] REER R RN SRR R

FEABpHan, ERERMLE. L
., W SR, BRI AS:
LA TIEBAD H RT3, 104 AT
W KRR, HRKRERFIM LB E NSRRI
BEREAHEE, EEFRRABRRMERITHERR
FE.

HATR14.8%.

AR LR T HERN, ABUA,
BAE AT A T B R BB, Switzerland
Mobility#ERtAAE T ER, BIT%, BLATE,
EARERA A FRRIES, HHREIEN S i A
e, 1R 2T, FEE A

B A AR R L] 3 -
120 BRI T IR, FIRE-LIALI30%0 SR R RE RN EE, WEARE
i, %) 7 i TH EXHHH, i,

AOBLERACTRS, HBHB R BRBAIE AT AR 116 4 3
AR RACROKF. #h5h, BLIRRE T V% Mt

BL%MPET (AFRERCHIAR) 2R BIRE R A EI
5, MRS, MBEATE, 5

1 2R, AR ERNEBMRZEY. B
FEHCISRISE 18N A 6109/ AR, dREE

REFHHFEBOR— DTS, TR
AT R
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KMM: Motorcycle Fest. Switzerland.

= July 19-20, Motorcycle Fest
orgainzed by City Travller in Jiyun

= Daniela delivery a greeting speech
and introuduce GtoS

= City Traveler publish on its wechat
channels

&1L “CityTraveleriiiMigils” UKk “BWLHE"

QRTEREES B

Motorcycle Fest: Greetif...

‘ CityTraveler... &
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Trade webinar — Webinar July.

= 19 July, monthly webinar course
= Geneva / VAUD
= Reservation: 22, Live participants:

95

EBEIE: 202267A198 16

HIEmE:
B AR #ikiiESE
Ei BRI R AT

L EHAT, X8
(FLERH A A RREBIRM)

=
HBRs5RE

Y.
/1],/;‘\, -
Switzerland.
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KAM D)lgltal SaleS Ca”S SW|tzé:Iand.

= 20 July

= Swiss Partners:

1. RhB

2. Schilthorn (no show)

= Markets involved: HK, TW
= Total: 4 calls

85



/)

365

y G\
y N

Swisstainable: Livestreaming. Switzerland.

= Organize by Lishui Tourism Bureau

= 15:00 — 17:30 26July

= 7 speakers, 50+ local govenment,
tourism industry representatives,
medias, etc, workshop in Lishui

= 10,000+ online viewers on Lishui TV,
CCTV mobile app etc

= ST present Swisstainable slides and
video

86



ST Travel TV 2022 Episode 2: STS/GREF-. Switzerland.

= Fliggy travel TV On 8 July 2022

= Guest Speaker STS + GRF

= No. of Audiences: 6217

= STC shop page visitors from live
streaming: 11742

= STC shop page view from live
streaming:30871
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ST Travel TV 2022 Episode 3: LLR/Titlis.

= Fliggy travel TV On 22nd July 2022

= Guest Speaker: LLR/Titlis

= No. of Audiences: 6325

= STC shop page visitors from live
streaming: 12003

= STC shop page view from live
streaming: 33702

Switzerland.
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CITM speech Daniela.

= On China International Travel Mart
= Smart City Tourism speech
= Daniela Chiani on behalf of ST

Smart City Tourisf o £
Switzerland Tourism = Daniela Chiani

22 July 2022
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Place, Region,

Switzerland.
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Lifestyle magazine advertisement. Switzerland.

= Advertisement of ST
= Life Style Magazine
= 650,000 circulation
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Media trip: Trail Runner. Switzerland.,

= Chinese trail runner YUN Yangiao

= Eiger Ultra Trail on 16t July in
Jungfrau Region

= Post visit to Jungfraujoch and
Jungfrau region

= Segmentation media reportings
among outdoor enthusiasts
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Medla trlp Hlklng Switzerland.

= influencer trip in Laax and Valais
= June 28t - July 5t 2022
= Hiking theme
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Media trip: Douyin Livestreaming. Switzerland.

= Douyin and wechat video channel
livestreaming influencer trip

= July 1stto July 15t

= Jungfrau region, LAAX, Chuir,
St.Moritz, Lucerne, Titlis, Rigi,
Pilatus, Ticino
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Media trip: Swiss Youth Hostel. Switzerland.

= Media trip Swiss Youth Hostel

= Art and Design manazine/China
outdoor magazine,

= in Burgdorf, Mariastein, Sils, Saas
fee, Zermatt, St.Moritz
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HKG: LX Study Trip.

= Date: 05-14 July (5-9July @ CH)

= Support: ST supported the land A 7 :
arrangement of CH part N 7 €

 Participant: 6 KAM + 2 LX/LHG C

» Program: LAAX & Graubunden, then - < |
onward to Austria

= Remarks: all enjoyed the most is CH part
as they impressed by the nature beauty of
Switzerland, specially cycling experience

at LAAX




HKG: Book Fair 2022 — public promotion.

= Date: 20-26 July 2022

= Organizer: CG, fully supported by ST

= Theme: Museums in Switzerland

= ST Support: scenic images, travel booklets
(STS map, AMoS, PG...etc) & duty on spot

= Visitor: since more & more restrictions to
those Booksellers with sensitive topics in
which less visitors this year. However,
visitors to our booth remain the same,
popular & busy, 90% inquiry is Travel.
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Switzerland.
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HKG: Public Seminar @ Book Fair. Switzerland.

= Date: 23 July 2022 @ Book Fair HK

= Organizer: CG and ST support

= Speaker: ST HKG & STS/RE

» Theme: K Eitln - A ihE R 5 I
st with 1hr PPT presentation

= Giveaways: STS map, AMoS magazine,
CG cap, CH pin & Swiss-made pencil

= Remarks: over 80 public visitors with
96% fully attention and lots of questions
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SCIB: Webinar training Zurich. Switzerland.

= Date: 15 July 2022

= MICE information updates
= Partner: Zurich

= Duration: 1 hour

= 61 participants

m Caotinal5 e IMEE
hieem
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Culture Destination Switzerland: Switzerland.
FM97.4 Livestreaming Swiss Summer Music Tour.

= 02 August 20:00-22:00 by Grace HrshaEt | fmo @ PR RE (
sa0 - | 21947
= Topic: Swiss summer music = I i R
festivals, STS, LLR, Zurich, AMOS,
82H 20:00
Vaud, etc
- 2505 watch, 8480 likes, average ré Y

f;{k @ Ji IR R IR

' R
‘ ST | B L ARIEA A

FRXHE “GROTIRE"
EATHAE

stay 6m31seconds, share 236
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2022 Shanghai International Health Forum. Switzerland.

= Short introductory speech at the
Shanghai International Health
Forum on the Health Destination
Switzerland.

= [nvitation on behalf of the Shanghai

Medical Service Committee Special
Assembly
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Changshah Starlight City Travelers Forum. Switzerland.

= Short speech on the importance of
content marketing for travel.
= [nvitation on behalf of Trip.com
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HKG: Courtesy e-meetings with KAM HK. Switzerland.

= Date: 05 & 12 Aug

= E-meeting: 30mins individual meeting &
greeting from DC to 5 KAM

= Aim: networking - introduction & exchange

= KAM:

- Europerail (FIT/Biking/Incentive)

- TCI (Groups/mono CH)

- Premium Holidays (mono Train/Hiking Group)

- KKday (e-commence FIT)

- TCA (Land Operator)
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SCIB: Webinar training Geneva. Switzerland.

= Date: 25 August 2022

= MICE information updates

= Partner: Geneva, President Wilson
Hotel

= Duration: 1 hour

= participants
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SCIB: Sales Call Tour with SCIB Partners Beijing. switzertan.

= Door-to-door sales call tour with
partners(online & offline participation)

= Location: Belijing

= Date: 15 & 19 August

= Partners: Zurich, Vaud Promotion | S |

= Updates and exchange with MICE
agencies.
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SCIB: Promotion on Chinese Valentine’'s Day. Switzerland.

= A new try at the Beijing Shijingshan
Marriage Registration Office
on Chinese Valentine’s Day (Aug 4)
and “double 8" (Aug 8).

= With Swiss backboard and
decoration in the garden of the office
with selfie photo.

= Distribution: incl. the flyer of DW
welcome package for Chinese
couple in the goodie bags until 2023.

= 55 couples for 2 days’ promotion.
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KAM: Swiss Travel Academy 2022.

Switzerland.

= 2nd seminar for 16t STA

= Date: July 6th, 2022

= Venue: Swiss Embassy in Seoul

= Participants: 16 pax incl. HanaTouir,
Mode Tour, Hyecho, NaeilTour, etc.

= Introductions of themed travel
= Panoramic train tour
= Hiking suggestions
= Wellness — SPA, gourmet
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Social Media Influencers’ Trip to Switzerland. Switzerland.

= Social media influencers’ trip to Switzerland
and feature the outdoor enthusiasts/nature
lover/cities in form of the |G Reels, Stories
and posts including the activities such as
swimming in the lake and mountain hiking.

= Trip Period:
= July 14t — Aug 1st, 2022
= Destinations:
= Zurich, LLR (Pilatus, Rigi), Jungfrau region,
Interlaken, Schilthorn, Kandersteg, St. Moritz, St.
Gallen, Appenzell, Zermatt

= 4 pax, 607,000 followers
= KPI: 30,495,171 contacts

M R
Love fr:nM :

oz
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KAM — Top Client event Fellow Travel.

= Event for the most loyal clients of
Fellow Travel to promote the re-start
of tourism and generate sales.

= Date: 29 July 2022

= Guests: 50 VIP clients

= Focus on active holidays (hiking,
biking and skiing) held and the
residence of the Embassy.

= SWISS an BMC include in the event.
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Campaigning — Hakone Courtesy Visit. Switzerland.

= Courtesy visit to Hakone (popular
tourism region) together with the
Swiss Ambassador to strengthen the
collaboration.

= 22 July 2022

= Meetings with the tourism
responsibles and the directors of
RhB’s sister railway.

= Inspection of ST's presence at the
various stations of the railway.
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Campaigning — Mangaka Trip. Switzerland.

= Part of Mangaka recovery project.

= Mangaka Keisuke Sawaguchi
travelled to Switzerland to get
inspiration for the ‘how to travel y) Keisuke Sawaguchi
Switzerland’ Manga. |

= Dates: 4-8 July 2022

= Mangaka travelled to Basel, Bern

and Schilthorn. | W78
- Media coverage in Switzerland by (3 4 B2 M \,
NS A

SRF and Le Matin Dimance. WAkl Ry (

= Campaign launch in November. L



KAM — JATA Webinar. Switzerland.

= Japanese Association of Travel Agents
(JAT) organised series of webinars for
travel agents and ST held a Swiss
webinar for 30 min.

= Date: 22 July 2022

= Participants: 336 pax

= Presented about the latest travel
requirements, Swisstainable,Magic of News o pariners. s
Beautiful Places, RF & GToS, ST R S
Japan’s new |G and Twitter and news
from partners.
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KAM / C&A — WAS consumer seminar. Switzerland.

= World Air Sea (WAS) travel
agency held a consumer event
for selling their tour products.

= ST participated in the event to
have a booth to provide
information and distributed our
brochures directly to
consumers.

= Date: 5 July, 2022

= Venue: Hibiya Library in Tokyo.

= Visitors: 30 pax.
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Campaigning — Hokkaido courtesy visit. Switzerland.

= Courtesy calls with Ambassador of
Switzerland to Japan.

= Date: 6-7 July, 2022.

= Visited Kuchan town mayor (sister
city of St. Moritz), Sapporo city
mayor and Hokkaido governor.

= Agenda: Sister city relationship
between Kutchan and St. Moritz,
common topics of sustainable
tourism, Winter Olympic, future
exchange etc.
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C&A — JATA ‘Restart Overseas Campaign’. Switzeriand.

JATA's ‘Restart Overseas Travel campaign
on 15 July with 3 elements.

= 1. Yomiuri Newspaper 1 full page AD: 7 mio.

copies.
= 2. Sampling event at 8 stations in major
cities and distributed 30,000 flyers as well
as our image on digital sighage which was
posted at Tokyo station. 58,000 contacts.
= 3. Twitter campaign with 5,953 applicants
between 15-29 July. ST sponsored prizes.
Official campaign website with introduction
video of sponsor - PV: 30,068.
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KMM — Media eNewsletter.

The 2" media eNewsletter in

2022.
= Sent out on July 19, 2022.
= Delivered to 665 addresses.
= Integration of news and stories

of our partners, ST's global
projects, news from ST Japan
etc.

= Opening rate: 40%

= Qualified reactions: 40
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KMM — Online ‘Randonnée’. Switzerland.

= ‘Randonnée’ is the online
outdoor magazine. Erm o m
= Contacts: 200,000
= Pages: 9 pages x 2 times
= Published: 10 July 2022
= Report about the 100%
Women World Record attempt mwm "
media trip — Glacier training in
Saas-Fee and climbing the
peak of Briethorn in Zermatt.
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KMM — Online 'BE-PAL.. Switzerland.

¢ y = . u:-:wa»y%awzyd nuﬂm rL=Zv7R8
= ‘BE-PAL’ is an online outdoor AR Ty A S R

media. m;ﬂ::

= Contacts: 435,000

= Pages: 18 pages

= Published: 18 July 2022

= Report about the 100%
Women World Record attempt
media trip — Glacier training

and stay in Saas-Fee.

F—LXA huﬁ'ﬂf!ilﬂ'fﬂigg%-'f‘/ (Ero288) . LYYIIN

Y=R7x=OHBS TV RS TLaAl-AR-FLRTHE. O=-72x/KCRDAR
- - N WD 2869MDL 77 N—BALABE, RROLALIVEFIARYBOEY, BHDF
. ".b’.’j"""_ B L i =Li3H1 FERHTSE, BMMLSNA FRY LY > FT208ULEN S FELTERY
XADQTLIAWES CWADY )L~ 7. @Switzerland TowrismiFlorence Gross Ay, BUBBRASR, C¥YZ, M=5VF, BEDILEONRTT
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KMM — Magazine ‘Bi-Premium’. Switzerland.

= ‘Bi-Premium’ is a quarterly lifestyle
magazine.

= Circulation: 80,000

= Pages: 2 pages

= Published: 11 July 2022

= Introducing the variety of activities
on Grindelwald First as the result of
ST/JB joint virtual media trip in May.

THS AR

2T IVV/VI-741 a;
F zrsl‘

Gnna’elwal
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Digital / KMM: Contents Creator @fumixparis.  switzertand.

= Instagram posts by @fumixparis
who has 18,000 followers.

= Results are from the trip of
Contents Creator Summit 2022.

= 9 Instagram posts between 30
June and 24 July, 2022.

= Total 6,132 likes, 75 comments.

= Photo and reels of SWISS,
Lucerne city, Transport Museum,
Stanserhorn, Blrgenstock
Resorts as well as Instagram
stories highlights.
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Digital / KMM: Influencer @shewhoeats. Switzerland.

= Instagram posts by @shewhoeats
who has 82,000 followers.

= Results are from the trip of Intl
Media trip Swiss Cities for

Foodies 2022.
= 21 Instagram posts between 31
May and 4 August 2022 ‘
- Total 6,865 likes, 98 comments. W s o —
- Photo of SWISS, Geneva, Basel, (R S

Lugano as well as Instagram
story highlights.




Campaigning — Artist Ambassador trip.

= Part of a community marketing campaign
for Basel.

= Millennial Artist Yuka Numata travelled to
Basel.

= 8-13 August 2022

= Besides sharing her experience on her
SoMe channels, she will create content that
will be used for an online campaign
focusing on Millennial art lovers.

= She will also share her experience at an Art
focused Basel event in September.

Switzerland.

JoX  August13 10:26 AM

T ——
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Campaigning — Swisstainable Brochure. Switzerland.

= Launch of the Japanese
Swisstainable Brochure.

= Overview of the Swisstainable
movement and concrete
Swisstainable travel itineraries.

= Brochure for B2C and B2B use
online as well as print.
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Sustainable Travel in Switzerland.
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Campaigning — SSCA. Switzerland.

= Swiss Summer Camp Asia in St.
Moritz with post camp tours to
Nendaz, Saas-Fee and Grindelwald.

= 20-27 August 2022 —HICELBShadd

= 15 trail runners from APAC (Greater -SSR =
China, Japan and Australia)
travelled to Switzerland to
experience the Swiss trails.

= Camp organised in cooperation with
On Running.
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KMM — Magazine ‘Colorful’. Switzerland

= ‘Colorful’ is a monthly
membership magazine of
Postal Club.

= Circulation: 800,000 copies.

= Pages: 6 pages.

= Published: 1 August 2022.

= Feature 2 UNECO world
heritage sites - Jungfraujoch
and Lavaux.

sEoRNRm)

Jungfrau av77%2 sanan
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KMM = BSS Radio ‘Around the World'. Switzerland.

- BSS Radio ‘Around the World’ is the
regular radio program targeted to
senior citizens in Sanin region.

= Contacts: 470,000. 3 1%@

‘\J N

= Duration: 11 minutes.

= Aired on: 6 August 2022. S : IE i€

= Interview to Masayo Oshio, ST Tokyo l%;]jj\gfof_:’ii% ] et
about news and highlights such as :tBEa'rs*G 30~7 15. =N

/(W)EW%*]D 00~10:45

100 % Women world record, RhB
world record challenge, panorama ride
of GEX, hiking in Murren/Schlilthorn etc.
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South East Asia. Switzerland,

€.
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KMM: "Summer Outdoors" Mixed Media Trip.  switsoriana.

= 19-26 July 2022

= 5 participating media:
- Indonesia: IDN Media, NOW! Jakarta
- Malaysia: New Straits Times
- Singapore: TripZilla.com
- Thailand: Travel around the World

= Partners featured:
STS, RhB, Jungfrau, Lake Lucerne
Region, Titlis, Matterhorn Region,
Zermatt, Schilthorn, Vaud
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B2B Media Story on TTG Asia. Switzerland.

™ Published On 25 July 2022 . PRINTEDITION. SH(.)WDAILY SOCIAL va(?s
« Partners featured:
Advertorial
STS, RhB, Jungfrau, Lake Lucerne — =

Summer Fun in Switzerland TTG Asia

July-August

Region, Titlis, Matterhorn Region, o o i s -
: | need
Zermatt, Schilthorn, Vaud “stramer O

= https://www.ttgasia.com/2022/07/25/sum
mer-fun-in-switzerland/

Brought to you by Switzerland Tourism
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https://www.ttgasia.com/2022/07/25/summer-fun-in-switzerland/

Online — July Summary. Switzerland.

= July 2022, FB ST SEA

Monthly SoMe Report | uwme v
Y

= July 5 — 4 Reasons RhB Is Perfect For Next 73,216 73,452

Nature Excursion +413 +236
= July 6 — Zermatt's Best Hiking Trails

Page Followers

- July 13 — Jungfrau For Every Midweek Mood (Page Fans) ARG A
= July 21 — Jungfrau Railways
= July 27 — Summer Livestream Teaser Post
= July 30 — Zurich for International Day of

Friendship
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https://www.facebook.com/1032024240161520/posts/5614327111931187/
https://www.facebook.com/1032024240161520/posts/5616986921665206/
https://www.facebook.com/1032024240161520/posts/5637298142967417/
https://www.facebook.com/1032024240161520/posts/5661852227178675/
https://www.facebook.com/MySwitzerlandSEA/photos/a.1090262721004338/5680419625321935/?type=3
https://www.facebook.com/1032024240161520/posts/5685762598120971/

Online — Monthly Posts.

& Only 1 week left till LIVE From Switzerland! «

Summer is finally here and we're so thrilled to explore the nature that
Switzerland offers. This time, we join Christine Amour-Levar, Cindy Bishop,
Paul Foster, Victoria Cheng, Mike Lewis, Natalia Ng, Taya Rogers and
Jeremy Favia, who hail from all over South East Asia, as they head into the
Swiss outdoors to get all of our adrenaline pumping!

A luckv winner will have the chance to win the Grand Prize: A 8-Dav First-

An Unforgettable
Swiss Summer

\Join us on Facebook Live to experience
\Switzerland’s best outdoor activities!

Stand a chance to win a 8 Days
First-Class Swiss Travel Pass
worth CHF617 + more!

32 32 (] (] 0.44
Interactions ~ Reactions Comments Shares Interactions per 1k Fans
20.6k 18.6k 1.9k

Reach Paid Reach Organic Reach

161.0 127

Engaged Users Post Clicks

Looking for the perfect summer companion when visiting Jungfrau's most
remarkable spots? &

Easily hop on and off the Jungfrau Railways for utmost ease, convenience
and affordability when travelling with loved ones!

Learn more about what Jungfrau has to offer here «
https://www.myswitzerland.com/en-my/destinations/jungfraujoch/

Discover Interlaken's
top outdoor spots with

JUNGFRAU RAILWAYS @

BN

1124 1112 3 9 15.32
Interactions ~ Reactions Comments Shares Interactions per 1k Fans
24.7k 231k 21k

Reach Paid Reach Organic Reach

1.8k 731

Engaged Users Post Clicks

Feeling the midweek blues?

Don't fret - take a break from the hustle and bustle of life with an adventure
like no other in Jungfrau! & &

After all, what is better than spending your days in nature, regardless of
your mood? Let us know your mood of the week down below and we'll
suggest the perfect activity for you! @&

Learn more about Jungfrau here < https://www.myswitzerland.com/en-
sg/destinations/jungfrau-region/

#IneedSwitzerland #inlovewithSwitzerland

Wi’ e = __...._1

3062 3053 6 3 4.77

Interactions Reactions Comments Shares Interactions per 1k Fans

35.7k 34.4k 1.6k

Reach Paid Reach Organic Reach

3.5k 440
Post Clicks

Engaged Users
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Switzerland.
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Online — Monthly Posts. Switzerland.

Happy International Friendship Day! §j @
Calling all outdoor enthusiasts: discover the beautiful wonders of

Switzerland effortlessly with Rhaetian Railways trains! & No matter the type of friend you are, Ziirich is perfect to celebrate the
bonds of friendship with the ones you love the most! After all, a journey well
Conveniently hop on and off our Swisstainable trains for a hassle-free shared is a journey well enjoyed. &

Switzerland excursion today! &
Tag someone you'd like to do these activities with this summer!

Book your tickets here « https://www.rhb.ch/en/home

#IneedSwitzerland #inlovewithSwitzerland
#IneedSwitzerland #inlovewithSwitzerland

=55 Rhitische Bahn

QReasons RHB

Is Perfect For Your Next ; :
Nature Excursion Friendship Fun For All

- | Zurich Edition

58 48 5 5 079 2648 2642 6 0 36.07

Interactions ~ Reactions Comments Shares Interactions per 1k Fans Interactions Reactions Comments Shares Interactions per 1k Fans
3.4k 0.00 3.4k 24.9k 23.2k 1.7k

Reach Paid Reach Organic Reach Reach Paid Reach Organic Reach

93.00 46 3.3k 503
Engaged Users Post Clicks Engaged Users Post Clicks
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Online (Thailand): Summer KOL - TIEWENG. Switzerland.

= Thai travel bloggers: TIEW-ENG
Total: 436k followers
During 2-10 June, 2022

= Partners: STS, Zurich, LLR, JFJ,
Interlaken, MRAG Valais, Zermatt,
RHB, GEX, Schilthorn, Diavolezza,
Adelboden-Lenk-Kandersteg

= LineToday: published in July
= YouTube: published in July
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Online/KMM (Singapore) — The

= Singapore
= >186,000 readers

= Partners: Valais/Zermatt (100%W)

https://www.thepeakmagazine.com.sq

/interviews/singapore-entrepreneur-
set-world-record-scaling-swiss-alps-
female-mountaineers/

Peak.

= PEAK INTERVIEWS ~ FASHION & WATCHES ~ GOURMET & TRAVEL ~ LIFESTYLE NEXTGEN  EVENTS Q &

This Singapore entrepreneur sets a new world record of
scaling the Swiss Alps — along with 79 other female
mountaineers

Singapore-based philanthropist and adventurer Christine Amour-Levar scaled 4-thousander the Breithorn as part of
Switzerland's 100% Women initiative.

byLauren Tan / JULY 26,2022

+ M €« © =

impact on the people and the

Founder of NGOs Women on

backgrounds, to incredil
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Switzerland.
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Online/KMM (Singapore) — Rice Media. Switzerland.

<
@ ricemedia.co

= Singapore
= > 44 4k Followers

= Partners: Valais/Zermatt (100%W)

= https://www.instagram.com/p/CffuYe G Newword recond: S0 fenae

largest women's rope team

VJ4yo/

@D Liked by jamienonis and 663 others

ricemedia.co “Even the guides, organisers and
photographers were women."

On 17 June, Singapore was represented by Christine
Amour-Levar in the world record of the world's largest
women'’s rope team. Christine lets us in on the thrilling
expedition and how outdoor sports like mountaineering
can help advance women empowerment.
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https://www.instagram.com/p/CffuYeVJ4yo/

@
KMM (Singapore) - Radio CNA93.8FM. Switzerland.

= Singapore
= > 258,000 listeners

= Partners: Valais/Zermatt (100%W)

= https://www.instagram.com/p/CffuYe
VJ4yo/
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https://www.instagram.com/p/CffuYeVJ4yo/

@
Online (Singapore) — Influencer Summit 2022 +  switzeriana.

Post-trip.

=> 2.7 M followers on |G and Tik-Tok
= Partners: Lucerne, Zermatt, Valais,
Jungfrau, STS, SWISS

https://www.instagram.com/s/aGlnaG
xpZ2h00O|E3O0TczMTMwMzU3N|EONZ
My?story media id=2872821727508
027446&igshid=YmMyMTA2M2Y =
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SCIB SEA Carried Out Business Meetings.

= Market: Thailand

= Period: 7-14 July 2022

= Corporate: iSAB

= Overnights: 350

= Turnover: CHF 115,500

= Destination: Zurich, Fribourg, Lausanne,
Geneva, Gruyeres, Montreux, Grindelwald,
Interlaken,

= Hotels: Alpha Palmiers by Fassbind,
Schloss Hiinigen Konolfingen, Romantik
Schweizerhof Grindelwald, Crowne Plaza
Zirich
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Switzerland.
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SEA KAM — Trade Webinar.

= 20 JULY 2022

= Zoom Webinar Topic: "We need
summer power, we need
Switzerland"

= 2 X Trade newsletters

= Participants: 246 from SG, MY, ID,
TH, PH, ID

= Partners: STS, LLR, Bucherer,
integrated StraPa (Kambly)
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Thailand — KAM: APW 2022 Reunion. Switzoriand.

= 25 JULY 2022

= Gathering the Thai APW 2022
delegates

= Follow up business opportunities,
results, and business trends towards
autumn and winter
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= Market: Kuala Lumpur, Malaysia

= Period: 05-06 July 2022

= Corporate: Ban Chu Bee Sdn Bhd & Lim
Motor for Honda Malaysia

= Overnights: 22

= Turnover: CHF 7,326

= Destination: Lucerne

= Hotel: Astoria Hotel

HONDA

The Power of Dreams
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SCIB SEA Carried Out Business Meetings. Switzertand.

= Market: Kuala Lumpur, Malaysia

= Period: 27 July — 03 August 2022

= Corporate: KDU University Malaysia
= Overnights: 525

+ Turnover: CHF 17,825 UNIVERSITY
= Destination: Lucerne C O L L E G E

= Hotel: IMI University Campus at
Kastanienbaum
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Manila, Philippines

= Period: 05 - 09, 08 - 12 July 2022

= Corporate: FWD Agency & Bancassurance
= Overnights: 596

= Turnover: CHF 198,468

= Destination: Zurich

= Hotel: Marriott Zurich

INSURANCE
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SCIB SEA Carried Out Business Meetings. Switzerland.

w2

= Market: Manila, Philippines

= Period: 18 — 25 July 2022

= Corporate: Turkish Airlines Fam-Trip

= Overnights: 133

= Turnover: CHF 44,289

= Destination: Zurich, Lucerne, Interlaken,
Geneva

= Hotel: A-da Zurich Das City Resort, Grand
Hotel Europe Lucerne, Congress Hotel
Seepark Thun, Movenpick Hotel And
Casino Geneva

TURKISH
AIRLINES
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= Market: Kuala Lumpur, Malaysia

= Period: 05-06 July 2022

= Corporate: Ban Chu Bee Sdn Bhd & Lim
Motor for Honda Malaysia

= Overnights: 22

= Turnover: CHF 7,326

= Destination: Lucerne

= Hotel: Astoria Hotel

HONDA

The Power of Dreams
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SCIB SEA Carried Out Business Meetings. Switzertand.

= Market: Kuala Lumpur, Malaysia

= Period: 27 July — 03 August 2022

= Corporate: KDU University Malaysia
= Overnights: 525

+ Turnover: CHF 17,825 UNIVERSITY
= Destination: Lucerne C O L L E G E

= Hotel: IMI University Campus at
Kastanienbaum
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Manila, Philippines

= Period: 05 - 09, 08 - 12 July 2022

= Corporate: FWD Agency & Bancassurance
= Overnights: 596

= Turnover: CHF 198,468

= Destination: Zurich

= Hotel: Marriott Zurich

INSURANCE
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SCIB SEA Carried Out Business Meetings. Switzerland.

&

= Market: Manila, Philippines

= Period: 18 — 25 July 2022

= Corporate: Turkish Airlines Fam-Trip

= Overnights: 133

= Turnover: CHF 44,289

= Destination: Zurich, Lucerne, Interlaken,
Geneva

= Hotel: A-da Zurich Das City Resort, Grand
Hotel Europe Lucerne, Congress Hotel
Seepark Thun, Movenpick Hotel And
Casino Geneva

TURKISH
AIRLINES
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SCIB SEA Carried Out Sales Visits Reunion. Switzerland.

= Market: Jakarta, Indonesia
= Period: 16 — 22 July 2022

= Market: Kuala Lumpur, Malaysia
= Period: 25 — 29 July 2022

= Sales Visits to MICE Agencies

= Asia trophy Reunion Gathering

= Follow up on business opportunities,
results, and business trends.
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STS — SEA Influencer GTToS Trip. Switzerland.

= Date: 19-26 July 2022

= Market: SG, TH, ID, MY, PH

= Target: Drive online awareness of GTToS
and STP, increase reach and engagements
with influencers' fans / followers, STP sales
for 2022/2023

= Goal: >200k reach and engagements, >200
STP sales

= Partners: Schilthorn Bahn, Jungfrau
Railways, Luzern Tourism, Burgenstock
Resort, Gotthard Panorama, Ticino Tourism,
St Moritz Tourism, Rhatische Bahn, Zurich
Tourism
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KMM/ Online (Malaysia) — Men's Folio.

Circulations: 28,000
Total: 6 full pages

= Partners: Interlaken, Jungfrau,
Schilthorn, Zermatt

= https://www.mens-
folio.com.my/87466/discover-
switzerland-on-the-road-less-
travelled/

Travel Lifestyle

HIGH MOMENTS

Mens Folia discovers Interlaken and Zermare
by taking the road less travelled.
ByJohn Ng

o091

fier a long travel drough, s not
shabby at all when Switzerland is your
first destination aboard. The agenda?
Outdoor adventure. My airline of choice was
Swissair (wwiwswissir.com) and the flight
between Singapore and Zutich took close to 15
houss. Upon arrival, I got on the Swiss Federal
Railways (www.sbb.ch) — with a irs-class Swiss
Travel Pass (www:swiss-pass.ch) in my hand —
and headed to my firse stop: Interlaken.

‘They weren't kidding when they said that
Swiss notonly want to beon time, bt they take
pleasure in being punctual. Afier I checked
into Hotel Metropole ~(www.metropole-
interlaken.ch) — nestled convenicntly in the
Interlaken city centre with a majestic view of
the Jungfrau massif from the balcony of my
ro0m I reccived a phone call from Paragling
Interlaken  (wwwparagliding-inccrlaken.ch)
an hour prior to my booking to make sure that
Twas on my way. All psyched up to check it off
my bucketlist,  wasted no time in layering on
a couple picces of clothing and walked over to
the gathering place with 30 minutes o spare.

‘The van drove us to the drop-off point

here we went on a shore hike to the actual
take-offspot. It ing, so the

Switzerland.

whole arca which was snowy white had already
festooned with green grass, blooming flowers
and budding trees. | met my assigned pilot
who geared me up with equipment such as the
harness and helmet, and then asked: “Do you
have any questions before we start flying?” [
halfjokingly asked, knowing that I couldn’t
be in safer hands, “How many people have
dicd from doing this?” He replied, laughing,
“A few too many.” Before I could finish the
other hand of the question, we started walking
toward the slope before sprinting off the cliff.
Once we were in the air, it was a gentle,
floaty ride. I took the 15 to 20-minute worth
of the bird’s eye view to engross the imposing
grandeur views of the snow-capped Eiger,
Manch and Jungfrau positioned along the
decp cyan Lake Thun and Lake Brienz.
Since nothing is permanent in this world,
we cventually had to land — at the famous
Hohematte Park.  Other  action-packed
activitis such as hiking, rafting, kayaking and
bungee jumpingare readily accessible via train,
acrial cable way, bus or boat in Interlaken. [
ended the day dining ar the breathakingly
beautiful Harder Kulm Panorama Restaurant
)

(From the top, clockwise)
&

planist Lang Lang
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Switzerland Travel Academy — B2B Switzerland.
Advertisement on TTG Asia.

= Launch of the STA win a trip
campaign. |

Cast Your Vote Now!

2 » '“- 'ndusw
T

Asia/Singapore Monday. 4th July 2022

HOME PRINT EDITION SHOW DAILY SOCIAL VIDEOS Subscribe

Destination v Hotel Transportation v Appointments  Gallery Trade Calendar News Archive N Y Q

SISTER PUBLICATIONS ~ ‘mmigration system TTG Asia | Multi-level collaboration key to Philippines' tourism revival: new chief TG,

T8F < =

= Weekly from 4th July 2022 onwards.

-

= Partners: Zurich, Lucerne, Zermatt, R AR g

el Acadeﬁ\y and stand a cha;mce to win a tr.lp T =
Interlaken & Jungfrau.

TTG Asia
May-June 2022

Sabah re-establishes
air access

'

Iy

* Malaysia Airlines
- reopens its Platinum

] ey
\'"'% .'/ \Y Lounge at KLIA Y
{ w = /lll""\ "R » g
=4 | \ - § = E
—r—‘ \, 3 . BE= . | [IHGopensfirst ‘Tapping the metaverse
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Content Distribution with World Travel Magazine switzerian.

(online) - Summer campaign. e —« « o e e

= Went live on 1st July 2022
= Partners; Zurich, Vaud, Titlis,
Schilthorn, Zermatt, Matterhorn

= https://www.wtravelmagazine.com/city-escape-to-zurich-5-outdoor- TB‘ike, Hﬂ:—lAHd Explore }%UY \’\”%}:l;l\hl‘rough An -
adventures-for-the-quintessential-swiss-vacation/ Unforgettable Summer Holiday In The Vaud Region
= https://www.wtravelmagazine.com/savour-the-swiss-alps-this-summer-at- TTRAVEL mreeve oo wnomms rooosomne s I

mt-titlis/

= https://www.wtravelmagazine.com/outdoor-sports-mountain-climbing-and-
bond-world-at-schilthorn/

= https://www.wtravelmagazine.com/a-canton-of-contrasts-experience-the-
best-of-switzerland-in-valais/

= https://www.wtravelmagazine.com/jungfrau-region-outdoor-sports-
adventure-and-fun/

= https://www.wtravelmagazine.com/bike-hike-and-explore-your-way-
through-an-unforgettable-summer-holiday-in-the-vaud-region/

DESTINATIONS

Savour The Swiss Alps This Summer At Mt Titlis

From snow adventures to summertime sports, here are some of the most thrilling ways to enjoy .
o . ~
Engelberg and Mt. Titlis over the coming months. 1 54


https://www.wtravelmagazine.com/city-escape-to-zurich-5-outdoor-adventures-for-the-quintessential-swiss-vacation/
https://www.wtravelmagazine.com/savour-the-swiss-alps-this-summer-at-mt-titlis/
https://www.wtravelmagazine.com/outdoor-sports-mountain-climbing-and-bond-world-at-schilthorn/
https://www.wtravelmagazine.com/a-canton-of-contrasts-experience-the-best-of-switzerland-in-valais/
https://www.wtravelmagazine.com/jungfrau-region-outdoor-sports-adventure-and-fun/
https://www.wtravelmagazine.com/bike-hike-and-explore-your-way-through-an-unforgettable-summer-holiday-in-the-vaud-region/
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KMM: RF Interview in Business Times (SQG).

1 August 2022

Swiss National Day Supplement
Interview of Roger Federer and ST
advertisement

Print media contacts: 480,000
Online media contacts: 525,000

Switzerland a pristine tourism
destination, says Roger Federer

The tennis lcgcnd, who is an ambassador for Switzerland Tourism, talks about his country being a pristine tourism destination.

BY NARENDRA AGGARWAL

BT: As an ambassador for Switzerland
‘Tourism, what would you say are the key
attractions of Switzerland as a prime
global tourism destination?

Federer: There are so many things |
love about Switzerland but I believe the
one | appreciate the most is the variety
of things to experience here - from dif-
ferent cultures and languages to incred-
ible landscapes and traditions - in such
a small geographical area.

Moreover, with Switzerland being the
small country thatit is, getting around is
both fast and efficient. You'll encounter
beautiful mountains, glaciers, rivers,
and lakes wherever you want to go.

BT: What would you recommend and
why? What are your personal favou
rites?

Federer: | would recommend the Grand
Tour of Switzerland as it is basically the
best of Switzerland packed into a single
road trip.

People might be familiar with the fun
ad 1 did with Anne Hathaway recently,
but it really is something all visitors
should experience. This unique route
encompasses all of Switzerland's most
enthralling highlights - deep-blue lakes,
majestic mountains, vibrant cities, and
every region has something uniquely
beautiful 5o as to let tourists experience
Swiss nature in many ways.

My parents, for example, were avid
hikers and as a child, I hiked all over
Switzerland with them. | particularly re
member Appenzell, which s on the
Grand Tour, where we often went.

BT: Why in your view should people liv-
ing in Singapore and South-east Asia vis-
it your country?

Federer: | think visitors would like
many things about Switzerland. For ex-
ample, we specialise in chocolate, fon-
due, as well as watches, because they are
a symbol of Swiss ingenuity and preci-
sion.

As for nature and the mountains, you
only have to come to Switzerland once
to want to come back again and again
that's what everyone always tells me
when Iam out on tour.

BT: Where would you recommend they
go and why, and for how long?
Federer: There is so much to discover

here that visitors should plan an ample
amount of time to enjoy it all. If you
fancy travelling by train, you should
give the Grand Train Tour of Switzerland
atry.

It's a beautiful scenic rail journey of
1,280 kilometres. The panoramic views
are stunning and there is no set direc-
tion or duration. You can hop on and off
wherever you please. Whether in Zer-
matt or St Moritz, in the Canton of Ticino
or the Lavaux, at the Rhine Falls or Lake
Lucerne.

BT: What are your own favourite Swiss
foods and why would you recommend
visitors to try them?

Federer: In Switzerland, you have to try
more than just cheese and chocolate.

You can treat yourself to a meal at a tra-
ditional Swiss inn, a fine-dining estab-
lishment known far beyond the national
borders, or a place you might visit on a
day trip with panoramic views of the
Alps.

One thing that visitors might learn
about is that Switzerland specialises in
nature-based gastronomy, where re-
gionality and sustainability become part
of the enjoyment.

BT: Why did you choose to be an ambas.
sador for Swiss Tourism? What satisfac
tion do you get from promoting your
country as a tourism destination?

Federer: | have always seen myself as

PHOTO: EMBASSY OF SWITZERLAND

team competitions, where you hear
“game, Switzerland”.

Inthe 23 years I have been on the ten-
nis circuit, seeing my name associated
with that flag has always been a great
source of pride

Therefore, it was a logical decision
for me to get involved with Switzerland
Tourism, allowing me to showcase the
beauty of Switzerland and encouraging
people to visit. Honestly, I didn't have to
think about it for very long.

It was also important to me that the
financial contribution from Switzerland
Tourism for this partnership should go
towards a good cause - the Roger Feder-
er Foundation - allowing us to carry out

an or and it
isn't only at the Olympic Games or in the

some projects in Switzer-
land.

“I have always seen
myself as an
ambassador for
Switzerland and it isn't
only at the Olympic

Gamcs or in the team
compt ions, where
you hear “game,
Switzerland”.

In the 23 years | have
been on the tennis
circuit, seeing my name
associated with that
flag has always been a
great source of pride.”

Roger Federer

BT: What is your driving force to move
forward despite failures?

Federer: Having passion. As long as |
have passion and can bring joy to those
around me, whether on the tennis court,
in my foundation work or through my
other commitments, | remain motivated
1o give my best. Satisfaction with one's
work is often achieved through difficult
times -all top athletes know this - but
overcoming adversity is, for me, immen
sely rewarding.

BT: What defines a sportsman like you
more - the victories or the defeats?

Federer: [ have been very fortunate to
have the support of my parents, teach-
ers, coaches, family, friends and my
fans. I believe that this environment has
allowed me to be the best I can be in
many ways, both in victory and defeat.

BT: How do you build and maintain
mental toughness and resilience? What
qualities do you need in order to suc
ceed and last in this profession?
Federer: Teamwork and belief. Eveniif
was alone on the court, I always had a
great team behind me to help me focus
on my goals. I believe my success is also
their success.
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C&A: 100% Women — WomenWeekly Switzeriand.
Singapore.

= Singapore Media Portal
= >250,000 readers

= Women's Weekly

= Partners: Valais/Zermatt (100%W)

= https://www.womensweekly.com.sqg/
gallery/style/this-singapore-social-
entrepreneur-just-set-a-world-
record-to-empower-women/
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C&A: 100% Women — Paid campaign on Viu.  switzertana.

= Viu — SEA's major Online video
streaming service
= Campaign targets:

= SG: 1.4 million monthly active views
= TH: 12.2 million monthly active views

= 100% Film showcase — 76s
= Mobile interstitials ads

= Campaign period:

= Sep-Oct i{‘,}iﬁ | i
- Partners Switzerland. B SWltZeI‘lan
= Valais/Zermatt (100%W) : ~- _,\
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C&A: SQ Navigator retargeting campaign. Switzerland.

= Summer/Outdoor campaign with

partners’ ads:

= MRAG (Valais), Zermatt, Jungfrau, VAUD,
RhB, Zurich and STS

= Ads served on Facebook targeted at
audiences that had used SQ

Navigator (airline searching portal).

Switzerland. (PH, TH, ID, ...) @
shared a link. see X
Sponsored -

Heading to Switzerland this summer? Enjoy
both serene and heart-pumping adventures in
and around the magnificent Alpine ...see more

Biking around
Schilthorn abilities

Learn More Hiking!

[fb Like C] Comment A} Share
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C&A: ST FB Monthly Partner Posts.

Make the most of your trip to Switzerland with the STS! From glaciers to
lakes and mountains to cities, all you need is a ticket to offer you the most
beautiful highlights and sights of Switzerland. &

Get in, lean back and enjoy — wherever you like, whenever you like! &
Book your tickets here today  https://www.myswitzerland.com/en-

sg/experiences/experience-tour/highlights-by-train-bus-and-boat/grand-

train-tour-of-switzerland/
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TRAINTOUE

3362 3337 9 16 45.74

Interactions ~ Reactions Comments Shares Interactions per 1k Fans
41.3k 38.7k 3.0k

Reach Paid Reach Organic Reach

4.0k 647
Engaged Users Post Clicks

Let your young heart be free with exciting outdoor activities in the
Matterhorn region this International Youth Day! @

Whether it's a challenging hike or a relaxing walk - there's no better way to
refresh your youthful spirit than by soaking in Switzerland's warm summer

air. W

#IneedSwitzerland #inlovewithSwitzerland

‘“MATTERHORN
zREGION 9

3328 3321 3 4 45.27

Interactions  Reactions Comments Shares Interactions per 1k Fans
42.7k 40.6k 2.4k

Reach Paid Reach Organic Reach

3.8k 615
Engaged Users Post Clicks

Embark on a thrilling excursion through the mountains and let the
breathtaking landscapes of Graubiinden fill you with endless energy! These
adrenaline-pumping hikes are suitable for all levels and easily accessible
with the Rhaetian Railways! 4

Experience the great outdoors with our favourite summer hikes today @
https://www.rhb.ch/en/blog/hiking-with-the-rhb-our-five-favourite-hikes

#IneedSwitzerland #inlovewithSwitzerland

Best Summer Hikes
with Rhaetian Railway!

1426 1416 1 9 17.77
Interactions  Reactions Comments Shares Interactions per 1k Fans
75.5k 74.0k 3.6k

Reach Paid Reach Organic Reach

3.5k 2.0k
Engaged Users Post Clicks
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=\ y 5“
/\',,M\v

Switzerland.
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C&A: ST FB: Trendjacking Little Miss. Switzeriand.

= Trendjacking Little Miss and Mr Men
meme via infused character traits of
SEA travellers to Switzerland, with
depiction of Swiss elements in
Images and summer activities.

= 39.8k reach

https://www.facebook.com/10320242
40161520/posts/5698236980206866/

/
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We can’t miss out on jumping the Little Miss & Mr. Men bandwagon with
Switzerland's exceptional outdoor experiences. &2

Now, tell us below which personality trait you relate to the most!

#IneedSwitzerland #inlovewithSwitzerland

LITTLE MISS MR BIKING

EATING EVERYWHERE FOR BREAKFAST
SHE GOES AND VIEWS

9'
T

MR HIKING MR NAVIGATOR

AND YODELLING IN THE IN CHARGE OF MAPS
MOUNTAINS

gad
1276 1252 6 18 17.37
IIIII actions  Reactions > ents Shares Interactions per 1k Fans
39.8k 38.1k 1.7k
Reach Paid Reach Organic Reach
2.4k 1.2k
ngaged Post Clicks
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C&A: ST FB Summer Livestreaming. Switzerland.

Summer is finally here and we're so thrilled to explore the nature that 3 A t 2 022
= 3 Augus

Switzerland offers. This time, we join Christine Amour-Levar, Cindy Bishop,
Paul Foster, Victoria Cheng, Mike Lewis, Natalia Ng, Taya Rogers and

Jeremy Favia, hailing from all over South East Asia, as they head into the u L ivestrea m i n g With ST S EA F B

Swiss outdoors, to get all of our adrenaline pumping!

A lucky winner will have the chance to win the Grand Prize: A 8-Day First- fOI I Owe rS

= Featured partners
= STS, VAUD, Zermatt, Jungfrau, Zurich,
RhB

= 1 teasers posts — 70k reach
= 242 responded to Event

- W e = 2.3 k reach|564 views|1.6k

Interactions per 1k Fans

multi-purpose pot. suitable for vour outdoor cookina in Switzerland. each as

2.3k 0.00 2.3k

Reach Paid Reach Organic Reach e n g ag e I I l e nt
276.0 234

Engaged Users Post Clicks

162


https://www.facebook.com/MySwitzerlandSEA/videos/751738655946311

¢ vy
v L
B+ 4

2V N
7z VA

Summer Public Event — 18t August Jakarta. Switzerland.

= 1 August 2022

= Photo Booth at the Swiss
National Day celebration in
Jakarta

= Attendees: ca. 180 pax

= 141 photos taken

= Partner featured: Matterhorn

Region

TIONAL DAY
1 AUGUST 2022
#SwissNationalDay2022
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Indonesia — Gathering with Globus and

Cosmos.

= 16 August 2022 AGENTSEMINAR GLOBUS.

= Updates from Switzerland and visa
situation

= Attendees: 30-40

= Partners featured: Lake Lucerne Region,

W)
o
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Switzerland.

family of brands

2022-2023
" PRODUCTS
UPDATE

Vaud, Zurich

SPECIAL GUEST

3 SWITZERLAND

ki 'GREYHOUND CAFE
___MENTENG

RESERVE YOUR'SPOT; NOW! @ JI. Sunda No.5, Jakarta Pusat
W o(@alobu gonesia.co.id Tuesday, 16 August 2022

© 09:30-13.30WIB
GLOBUS. COSMOS. MONOGRAMS £tWALON

WWWWWWWWW ¢

TOURISM
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Thailand — KAM: ST/STS/RE Joint marketing
activity.

= 3 August 2022

= Online Zoom Webinar

= Joint marketing activity “Re-Discover
Switzerland by Train” workshop
event in cooperation with STS & Rail
Europe

= Participants: 78 from Thai travel
agents

W)
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Switzerland.
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Switzerland.
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Thailand — KAM: ST/STS/RE Joint marketing Switzerland.

activity.
n 22 August 2022, BangkOk Personal Invitation

Re-Discover Switzerland by Train Workshop

[ | JOint marke ting activity “Re_DiSCO Ver nnnnnnnnnnnnnnnnnnn /\/Q( Swiss Travel System. ,,\Q;’ RAILZUROPE [F k) -
SWitzerlan d by Tra in g Wor kSh Op Afternoon Tea atlﬂizg:\o:t;m 1-2 (6th Floor)

The Athenee Hotel, a Luxury Collection Hotel, Bangkok i
61 Wireless Rd, Lumphini, Pathumwan 10330 2.

event in cooperation with STS & Rail

Europe

= 25-30 Thai travel agents focused on
rails

= Active participation of STS & Raill
Europe & TH KOL Taya Rogers
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@3
SCIB SEA Thailand Handover event. Switzerland.

= 23 August 2022, Bangkok

- Handover event and
corporate/incentive key travel
accounts gathering

= Participants: xxx

= Presence of Batiste Pilet, Dominique
Oi, and Thanchanok Nuammano
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KMM: Autumn media launch — Bangkok.

= 25 August 2022 Ineed the
scenic route.
= Autumn Launch press gathering
= Participants: 15
= Presence of Batiste Pilet and
Thanchanok Nuammano

need

- Swi
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OOH: Autumn launch on Bangkok Skytrain. Switzerland.

= 25 August to 31 October 2022

= Decoration of 2 trains of Bangkok's /[ a=—sSas-8
sky train system (BTS).

= 1 train showcasing Roger Federer
and Autumn key visuals

= 1 train showcasing VAUD / Autumn
key visuals.

= Reach: 1.8Million people per day
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Indonesia

= Period: 20 — 26 Aug 2022 B

= Corporate: AlA Indonesia \
= Overnights: 210 Vi AW
= Turnover: CHF 69,930
= Destination: Geneva, Verbier, Zurich, =R

= Hotel: Marriott Geneva, W Verbier,, Kameha
Grand Zurich

L us for life

’e ._\ ) s e ‘.’.' . -
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Indonesia
= Period: 18-22, 19-23, 20-24 Aug 2022
= Corporate: Suzuki Indonesia
= Overnights: 388
- Turnover: CHF 129,204 s SUZUKI
= Destination: Zurich, Zermatt, St. Moritz
= Hotel: Kameha Grand Zurich, Hotel
Schweizerhof, Grand Hotel Des Bains
Kempinski
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Malaysia

= Period: 10 — 15 Aug 2022

= Corporate: HRH Crown Prince of Perlis
Malaysia

= Overnights: 15

= Turnover: CHF 4,995

= Destination: Basel, Lugano, Zurich,

= Hotel: Grand Hotel Les Trois, Splendide
Royal, Schweizerhof
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Malaysia

= Period: 11 — 18 Aug 2022

= Corporate: Malaysia Government Technical
= Overnights: 126

= Turnover: CHF 41,958

= Destination: Zurich, u
= Hotel: Crown Plaza Zirich \':EZ,QN pgo%
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SCIB SEA Carried Out Business Meetings.

= Market: Malaysia

= Period: 18 — 25 July 2022

= Corporate: Azza Group (VVIP)

= Overnights: 48

= Turnover: CHF 15,984

= Destination: Zermatt, Grindelwald, Zurich

= Hotel: Le Mirabeau Hotel & Spa, Laudinella,
Grindelwald Romantik Schweizerhof,
Kameha Grand Zurich
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Switzerland.
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SCIB SEA Carried Out Business Meetings.

= Market: Vietnam

= Period: 13 — 15 Aug 2022
= Corporate: Minh Viet

= Overnights: 86

= Turnover: CHF 28,638

= Destination: Lucerne

= Hotel: Astoria Lucerne

Switzerland.
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b
SCIB-DW: Destination Wedding Reels. Switzerland.

= DWP Bali Promotion

= DWP SoMe channels
= 43.8k followers

Switzerland.

MEET US AT THE
DWP CONGRESS BALI

27TH - 29TH SEPTEMBER
2022
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SCIB-DW: Wedding Planner Site Inspection Switzerland.
(Ticino).

= 30 August to 1 September 2022

- Castello di Sasso

- Chiesa Pietro e Stefano
- Villa Principe Leopoldo
- Villa Ciani

- Villa Emden on Brissago
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Australia. Switzerland.




Activation: ooH activation Canberra.

= Swiss Winter Village at Canberra Center

Several touchpoints & reach withing the Center

In-centre: Winter village, digital screens, digital ‘
wayfinders, static banners, external forecourt banners. -

= Digital: Website, EDMs, SoMe, monthly Wi-Fi Logins

Sponsored workshops

. Mme Ambassador joins the
Cheese tasting in Canberra.

cheese tasting by Red Cow

Wreath making
Candle making

Gluehwein Bar Friday nights

VR experience :g
T L d A
Switzerland competition | -,

Final reporting to be received

—
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Switzerland.
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Activation: Switzerland Winter Festival. Switzerland.

= Switzerland as key partner for the 2022 Bondi
Winter Festival at iconic Bondi Beach

= Both sides Switzerland branded signage
around ice rink on Bondi Beach

= Social media partnership

= Recognition on key print materials (festival
guide, website, sponsor board, etc.) =3 S—

= Red Switzerland deck chairs across precinct

= Branded staff and volunteer uniforms

= VIP trade and media events on ice rink cancelled due to
weather. Sent exclusive tickets to use later, with e-News

= Huge visibility: over 300,000 visitors during school
holidays
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KMM: TV with celebrity couple — ABP News. gLl
Focus — Switzerland as a multigeneration family destination. S*=e"e"

= ATV trip with ABP News - one of the 3™ largest Hindi news channels
in India was executed in July to showcase Switzerland as a perfect
mullitgenerational family holiday destination.

= The trip featured TV celebrity— Arjun Bijlani & his family including his
wife, 8 year old son and 70 year old mother. Activities were planned
keeping in mind the different age groups,

= The three destinations — Zurich, Interlaken, Lucerne, Swiss Travel
System as well as SWISS were covered over 5 episodes of 15 min
each.

= All partners were also showcased on social media platforms of the
two celebrities, ABP news as well as ST handles . Social media
content from the celebrity handles was also picked up organically by
online news portals and gave us 360° coverage .

= Total Media contacts:
= Total TV Viewership — 105M
= Readership of online portals — 31M
= Social Media posts Likes— 3.3M
= Social Media posts video views— 25.3M
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KAM: Training — Elevate Holidays (27t Jul Switzertand.

2022).

= Exclusive destination training for the
Elevate Holidays Team
= Virtual training via MS Teams
= Presented:
= Switzerland and its various
Touristic offerings
= Swiss Travel Pass and its benefits
= Travel from a coach / self-drive
perspective (incl. GToS) orawos
= Latest travel conditions / guidelines
= Total No. of attendees: 6
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SCIB India: Confirmed Business. Switzerland,

= Date: 24th — 28th August 2022.
= Client: Bajaj Allianz Life Insurance.

- Segment: Employee incentive. ﬁ BAJAJ A“ianz
= Region: Hilton hotel, Zurich.
= Number of pax: 96.

= Turnover: CHF 126°720.
= Client profile: One of the leading private

life insurance companies in India. Ranks Bajaj AHianZ Life msurance CO. ud.

at number 6 in the top life insurance
companies in India.

185



Markets West.



Y/
. S+ 4
SWItZG rland . Switz;rland.

187



chweizer Familie. Switzerland,

‘Weitere Tij
fir Thr Wochenende

in unserem WEEKENDTIPP

= Largest family magazine in Switzerland
= Weekly edition (517.000 readers)
= Long standing cooperation with ST Market

S . t I d
H reiche familienfreundliche begleiter einmal genutzt hat, | etwa zum Nationalpark bei Zer- | haben. Teuflisch soll sie gewesen
|| == KANTON GRAUBUNDEN Hotels, ctwa das «S: wird ihn fir G nez im Gstlichsten Zipfel des | sein. weshalb die Diavolezza
— in Pontresi ” i . | Landes oder von Chur mit dem | jetzt Diavolezza heisst.
he oder den sSehmeierhel

Zﬁf":.’.‘:i HOCHSTE EISENBAHN ler e Bt S| B g e 1

. zialititen Maluns und Poschiavo im Puschiav. Dort | 624 Briicken

schaft bei der . 3 schweirerhof-lenserheide.ch Kreuz und quer sowie mit konig- | Ein

. . . g = FUR EINE REISE o et reon | it oo o | e e o o | b Lt

raubuenden.ch und der Alpine Circle erfahren. Mit | langflaniere, die einstige im | Albulalinie nahe Filisur. Wegen

= 2/1-page WeekendTi advertorial in each edition R oronie B | £ et T i 30 e | s
y Alpine Circle heissen drei neue Rundtouren durchs RhB im Volksmund genannt | ckerbacker errichten liessen. | hort das sechsbogige Bauwerk

WEEKENDTIPP

Der Landwasser-

hrzeichen
Graubiindens.

GUTZU WISSEN

ANREISE Der Startpunkt
des Alpine Circle ist indivi-
ducll wah
REISEBEGLEITER Unter
‘groubuenden.ch/r
begleiter crfahrt man Wi
swertes entlang der
gewahlten Strecke. Und bei
‘groubuenden.ch/alpinecircle

Whirlpool auf der Diavolerza mit Aussicht auf die Bergwelt.

Findet man dic Videos von Um- | wird, liebs-
| z Toudi b dicich | ten ziel- und planlos. Einst lich ein Bad im 41 Grad warmen
Zuceolini. mir sonst mahsam aus Broschii- | und haltmachen kann ich aber- | Wasser nehme. Hier oben soll
o all, wo mir grad der Sinn danach | gemss Sage eine Schonheit
Alpine Circle gibt cszahl. | suchen misste. Wer den Reise- | steht. Von der Surselva gehts | einst Jiger ins Verderben gelockt

Biindnerland. Ob mit Bahn, Auto, Velo oder zu Fuss, ob kurz do(';"l:f;'i':h"::::“g;“ e ;::xfg““m I‘f:j;:‘;x";::;
oder lang, auf jeder gibt es Grossartiges zu entdecken. Pl ist die ische Ruin- | wesen, der die 142 Meter lange
Alpine Circle — Ruta Cumpleta aulta, die Rheinschlucht zvi- | Bricke 1903 befuhr. Muss ein

= D

ased on journalist visiting the destination R | mEbERT sl
raubiinden ist zu jeder Jah- | 1. August viel Spass und Ab- | baren Trips sind, vermittelten | Recht. Ausser etwas Forscher- s To als «Grand C: Schweiz» | ps ger Herzkl

lerzKlop-
Gmyell einen  Abstecher | wechslung bieten. Ich habe jede | mir im Frahjahr der Bandner | drang brauchts auf dem Alpine

bl gilt und bis 400 Meter tief ist. | fen. Auf den 170 urtamlichen
‘wert. Oder noch besser mehrere, | Strecke ~erkundet, mehrmals | Komiker Claudio Zuccolini und | Circle eigentlich nur ein Handy. AbCHE 550..pro Porson/ 3.6+ Horla/ Entstanden ist sie nach einem | Quadratkilometern  begegnet
Is 7 ind Begeiste- | Nik Hartmann, der Wanderer 514 Nacht, Tolfon: 0432108500 Bergsturz vor fast 10000 Jahren. | einem hochstens und eher selten

e 3
fest. Aktuell erleben Wanderer, | rung - die Ruta focus mit einer | der TV-Nation. In vier witzigen | 999 Angebote mal ein Luchs oder Hermelin.

™ e O u a r O rrr‘ a a Ve r a V a n a eO| IS COS Gesiesrinten odec Kartass. | Lings von 150 Kilneern, de | Videos schildeten die beiden | Voo sinem neaen digilen sindbis 025 inder Alstadtvon | Ich habe keine Abmang, wie
spanoer die. voll Bandoeei | Rata cetral it 200 und e | ihre vielBitigen Erebrise in | Reimbegiote rabreich ker ; v der 624 Brtcken und

dessen, was den Steinbockkan- | Ruta cumpleta mit 450 Kilome- | der Ecke der Schweiz, welche die | wegs, wasich heute noch erleben heisst die Kunstaktion. 115 Tunnel der Rhatischen Bahn

bagator
i untorwogs arfahvon Sio don Alpne Grcle
noch incpirerendar-

ton cinzigartig macht. Alpine | tern. Undich hitte keinen Meter | Organisation Graubinden Fe- | konnte. Unter graubuenden.ch/ =y B Ahnlich archaisch wie die | ich bisher befshren habe. Eines

Gircle heissen die drei Rundrei- | missen mogen. rien selbstbewusst mit «der ge- | reisebegleiter gebe ich meinen Tt 54 2626 pind Ruinaulta ist auf 2972 Metern | weiss ich aber mit aller Deutlich.

[ ] s, die fur einlanges Wochen- | Wiefantastich iemit Bahn, | matlichste Kanton der Welt | Standort in, und im Handum- rmeyemma VG Alpine Circle Schwelz, | | Hobedie iowetder Diavolera, | kei: E st hochste Eisenbahn,

|| - p l l I Ca I O n S ye a r y ende wie das vom kommenden | Auto, Velo und zu Fuss erleb- | bewirbt. Fur mich absolut zu a— e Art Frel. T
Foto:Rob Lews Photography, Rhtiche Babm SCHWEIZER FAMILIE 29/2022 75 76 SCHWEIZER FAMILIE 29/2022 Fotos:Rob Lews Phtography, Sefan Schlumpt

= Total value up to CHF 1,32 Mio.
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Coop Autumn Edition — ST Special. Switzerland.

= Publication: August 30, 2022 AN
= Circulation: 2.7 Mio. / Readership: 3.5 Mio. Mmaﬂuaskwf

- German/French/Italian 5,
= 19 pages inspirational content of all 13 Partners

= 34 Hotel offers in 3 price categories

= Print version mirrored online on coop.ch
= Additional hotel offers online only
= Additional social push via Brain & Heart
= Nature Spa, Veggie Day, Foilage Map, 4-day Swiss Pass
= Integration of partners SBB, STC & StraPa

% s e
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ST BeNelLux — “de Bijenkorf” promotion. Switzerland.
. o —:;;// L\/?\
= Recovery Campaign and partnership with “de .y = g

Bijenkorf” shopping malls in the Netherlands
presenting “Slow Swiss City Travel”.

= Presence: Amsterdam, Rotterdam & The Hague.

= Presenting cities: Basel & Lucerne.

- Date: Mai — June

= Activities: Digital and SOM Promotion, In-store
"pop-up” VR experiences, Shopping windows, VIP
dinner, Cooking Class with Jeroen Achtien, Swiss
dishes at the restaurant and Media Event.

= Overall contacts: 3,5 Mio
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ST BeNelLux — “de Bijenkorf” — impressions. Switzerland.

Over het Vierwoudstedenmeer

wresne smare

Kunstmuseum Basel

Tips voor Zwitserland: Stad &
natuur

Waar Zuwitserland s winters bekend staat om prachiige pistes, is de
matuur s zomers minstens 70 adembenemend. Van bromwaterbaden in

Bazel tot de Pilatus in Luzern: zet deze natuurdijke schoonheden maar
ahvast op je i

Altstadt: historie en architectuur

Ihttps://www.debiienkorf.nI/inspiratie/zwitserland
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ST BeNelLux — “de Bijenkorf” — impressions.

-

EEN DUURZAME REIS

Zwitserland

Laat jo incpiesen

Zwitserland pop-up
Laat je verrassen door inspirerende reistips voor ce perfecte stedentrip
naar Zwitserland. In de Bijenkorf Amsterdam, Rotterdam en Den Haag vind
je een speciale Zwitserland pop-up, waar je dankzij virtual reality een
voorproefje krijgt van het culturele en culinaire aanbod in ce Zwitserse

steden.
S L
) Lees meer
NORTYI NORTV NORTV Ontdek Zwitserland
SAMSONITE SAMSONITE SAMSONITE

= Digital promotions Members mailings:

I
-
_—

[\
\

A\

*\i‘ N

Switzerland.

i@

Achieved contacts
o Fen&drinken mailings: 1943000

restaurants proef je het echte Zwitserland

Laat je inspireren

Duurzaam Zwitserland

->
wae
AMEFA LAGUIOLE STYLE DE IITTALA

VIE
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= Promotion de Bijenkorf restaurants

= Unique Swiss cake and Lunch dish

= Tailormade and co-created in cooperation with Jeroen |
Achtien (Dutch 2* Michelin Chef at Hotel Vitznauerhof) ¥

ONLINE MASTERCLASS

= VIP dinner with 35 selected “de Bijenkorf” customers in  koken metsterrenchef jeroen Achtien
Th e H ag u e . voor stap zien hoe j;
= Digital Promotion and link to the blogposts via QR codes

= Masterclass by Jeroen Achtien

in de Bijenkorf Den Haag

= Digital promotion and distribution on deBijenkorf.com
= Integration and link to the blogposts
= https://vimeo.com/706110418/0c99d3de25

1’200 CH dishes sold, 3’100 Masterclass views
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ST BeNelLux — “de Bijenkorf” — impressions. Switzerland.

35 top
Bijenkorf
customers
attending

Dli evengmentwordt gengamseerd -
gerschap tussen-de qunkorfen 7
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ST BeNelLux — “de Bijenkorf” — impressions. Switzerland.

= Launching Media Event in cooperation with
“de Bijenkorf”

= Presentation of our joint promotion and
focus on Swiss Cities and Swisstainable

= Basel Tourism as Presenting Key Partner

Achieved : 25 journalists and content creators.




ST BeNelLux — “de Bijenkorf” — impressions. Switzerland.

198



L

- !\’7

B\ AT
N

2\

ST BeNelLux — “de Bijenkorf” — impressions. Switzerland.
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= Top Media Coverage in Het Laatste
Nieuws (July 2022).

= Biggest newspaper of Belgium, 1.5
Mio readers

= Extra media coverage on social
media and her blog getoutoftown.be

= Journalist: Sylvie Van Nieuwerburgh

REISBLOGGER SYLVIE BELEEFT OPPERSTE GELUK EN MISSELUKHEID OP DE

vrouwen

BREITHORN (4.146 METER)

s d

Bookbarggids 100% Women
«Anderentonen:
alsik hetkan, jijook»

«Ditwereldrecordvanhetlangstevrouwenklim-
omdathet

alsikhetkan, ook Wewillenvrouwen aan-
moed
s overwonnenwerdenopdetop.

lemaal onder deindruk en wellcht ook
ieEpeigird e moet

toutcourt, of zels e erste keerop eenhoogte
S00meterbovende

et e
bijna elke dag tien minuutjes kachtrai-
Hddeld 15

000 stappen per

Rosali,diein Thailand woort, hadtot dedog
voorvertrek nognodit van een gletsjer gehoord.

&

Ondanks di

ong

, Althans het

Voig endeikr, cenBegische
i

“nel een lichasm recupereert.

fondwoont enmet Carolinehaar schouder
‘onder100%Womenzet,isdat délesvonde

Natural high bergent elnextreme omstandighedenmerkje
igen

eer Zuit. e gros
wepe i

Eniok ispel Eees
Temoetenzal's

Zinde ontloding enbeloningenorm Zolang de

motivatieris, ser geenlimiet. Voornlemand.»

‘rouwenzinnet zocapabel s mannen.
Py meer doorzetingsvernogenenzindlegnter.

derdi

allemaal onderdeindruk, en

i, it
metmeer techniekonze wegnaar boven.

Ditmoetjeweten

lukkige

Jehebt

deld

deringen.De
iljkheidsgraadvan

ingmet800
43S personen.
stjgizers,

held
lemaal happy.
vanwater =

tevige

mijn schoonzus aan de i krie. diein
Nepal ook al eens cen finke berg beklom:

plaatsehuren.Verdernodig: enwinddichte
broek,jasen handschoenen, zonnebril dikke:

Jebe

ndig:
helilets it
terdaait

doen.Om de 100met
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i

op winwgetoutofiowbe
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ST BeNelLux - Media cooperation
featuring Basel.

= Cross media cooperation with Value Zipper,
representing well know lifestyle magazines

= Featuring Basel in four magazines, online and print:
Zin, Saar, Food & Friends, Santé)

= Targeting women, age 25-55

= Digital and print campaign reaching total of 3 Mio
contacts in Netherlands

Culturele hotspot aan de Rijn

Basel heeft het: wereldberoemde musea en evenementen, vriendelijke
en open inwoners, heerlijke eettentjes. fijne natuur, een oude binnenstad
én moderne archi “a#=Gad van Zwitserland’

£ tips.

n schitterend overzicht van zijn werk.
8/1/2023: Territories of Waste)
stmuseum Basel ziet u de oudste open-
steollectie ter wereld (uit 16611), met

Dat had ik nog wel kunnen raden, maar ook
heelt de sad dus niet alleen een schattigoud
centrum - wat Ik ook wel had Kunnen raden

‘maar het staat erdus ook boordevl hippe.
architectuur. Je kan er zomaar tssen de oude
Kerkes en kastelen bizar moderne gebousien
vinden van wereldberoemde architecten, Tel
daarbijop de streetart, de vele hippe hotels en
dat e er goddelik Ikt e kunnen eten en ik ben,
fan.

Bazel een saai oud stadje?
Niks biijt minder waar. Deze

LEKKER DE NATUUR IN e
Hetis cen Kleine stad en het voordeel van

Kleine sedens datje er 0 uit bent. Nou ver-

huren 26 0p ht sation e-bikes waarmee e 20

de omgeving kan verkennen. 1n 10 minuten it

Je buiten de stad en rijd e angs de prachtige.

oevers van de Rijn, de wijnhuizen en de heuvels

om de tad heen.

“Kifk nou toch eens”, zeg ik
tegen mijn beste vriendin.
“Ikheb hier een stad die cen
kunst kijken tot w speciale vriendinnendeal
neervallen, ons ve a heeft” Want dat heeft Bazel,
maffe architectuur en street die prachige stad aan de Rifn,
art, we gaan zwemmen in de
Riin en daarna bierties drin and, Frankrik en natuurlik
Zwitserland. Al je met jevrendinnen gaat,krigje cen
superleuk pakket met korting op de leukste hotels en
activteien.
Superleuk aanbod toch? Dus K ging kiken. Ik wist heel
welnig van Bazel. Alleen dat eraarljs cen geweldige

trein naar Bazel kunt vanaf Amsterdam, Met
de Nightjetstap e na het avondeten in de rein
enword fe s morgens wakker in harte Bazel.
Hartstikke duurzaam, ontzettend betaalbaar

enheelerg leuk. Er zif ook privicoupes voor 2
ot 4 personen. Say no more, ze mijn vriendin.

Kunstbeurs i, dat e een mooie oude stad is met schati

g trams en dat het omring s door natuur. Maar eriik
gezege had e stad een nogal muf imago bij il

VOOROORDELEN
Zoleukcals e fe dan gaat verdiepen en e et dat daar
helemaal niks van Klopt. Ten eerste bars het er van de.

‘musea met moderne kunst (waar ik erg van houd). Door
de goede reputatiedie destad heet in de kunstwereld
zijn e altid exposities van de grootste namen te zien. De.
collecies van Hauptbau, Kunstmuseum Basel, Fonda-

BASELCARD
Als e cen hotel boekt, krig je helemaal grats een BaselCard.
Dat is een bizar goede deal: gratis OV, cen supergoedkope
elekurische iets e 50% korting op alle musea, dierentuin en
nog veel meer actviteten. baseleard.com
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ST BeNelLux - Time for Switzerland
Content Creator trip to Switzerland. =

= Part of a cross-medial campaign together with Columbus
Travel Magazine (Print, online, social media, webinar, qwz)
= Interactive Social Media Stories

= 18. July — 23 July &

- 5 Content creators + 1 winner of a competition |

= 3 regions: Bern, Ticino, Valais '

n 18-22 July we'll be traveling through

Switzerland g

n decide what we're going to dol SERLAND
“Im-

Jasel with
Isystem <&
§i

‘\\y /A

=R~

/,, N

Switzerland.
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. Switzerland.

KMM: Group Media Trip RhB.

= Dates: 21-23.6.2022

= What: Media trip, territory along the
Bernina Express line

= Focus: Chur, RhB, Valposchiavo

= Participants: 6 journalists from Rome

= Partner involved: RhB
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KMM: Group Media Trip Ticino. Switzerland.

= Dates: 20-22.7.2022

= What: Media trip Ticino

= Focus: Innerwalk Project at Parco
Ciani, Forest Bathing at Parco San
Grato, E-Bike along Via die Sapori in
Capriasca

= Participants: 5 journalists

= Partner involved: Ticino Turismo
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KAM: Fam Trip Swiss Cities in Summer. Switzerland.

= Dates: 25-29.6.2022

= What: Fam trip with Fiavet Association
discovering Swiss Cities, territory and
hotels

= Participants: 5 travel agencies A Wi

= Partners involved: Luzern Tourismus,
Made In Bern, Zurich Tourismus

"%P Fr l\‘ L
lkkiilh
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KAM: Travel Academy Il Viaggio. Switzerland.,

= Date: 7.7.2022

= What: 30’ training to Il Viaggio t.o.
consultants and travel agents on
Montreux Vevey

= Participants: 23 people

= Partner involved: Montreux City
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Digital: NL contribution The Good Life. Switzerland.

©

- Date 472022 600D Exma;r'nou
- What: Newsletter about Plateforme10 —
= Contacts: 20°000 subscribers

= Link: https://bit.ly/3d0f7bW
= Partners involved: AMOS, Lausanne

Tourisme

Fotografa Pheto Elysée. wa | pib imponantl o monds. Dove un lempo & rovava Uoons deposine di vecchie locomotive
SVZzere 33e550 & S0110 UN S0 MChLEtINico dedicano i HriTvs alls Cultera. Per rendere oMagole ol passano fermoviaro del sio, |
menel hanno pANUIMO tre Mostre (varabdl fing ol 25 settemboe) che NUotano M2OMO ol IeMa COmune A FaspOrt unte da
o unico Wola “Train 2ug Treno Tren”, semplicemants Is parcia “renc” nelle quattro Ingue uMicial dells Swizaers (fascess,
Sedeaco, alano ¢ samancia). Mateforme 10 acn § solo una location cullurale, 8 Sresenta anche COMe LN NUSWS Punta di Atvo,

RO A0 A0S & ch abbia vogia & Alassarsl 0 swaQars. Mistorantl, boutique, Iibvese, 3000 e “lermata” ieale per stare In
COMPagria ¢ Tare AUOVE CONSECENDE i UNS ST In Continua evohuione! Proctl pev | proasime viegpio In camazza?

Futuro svizzero o oiolorma 0 oh

©
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Digital: Branded Content lifegate.it.

= Period: 4-11.7.2022

= What: Branded content dedicatetto -~ UREGATE
RhB on lifegate.it

= Focus: Promotion through lifegate
social media and newsletter

= Views: 3’217

= Average time spend: 3’ 36"

= Social reach: 240’000

= Link: https://www.lifegate.it/bernina-
express-glacier-express

= Partner involved: RhB

Sui treni svizzeri che viaggiano “ad acqua”, inseguendo
laghi, ghiacciai e vette

Switzerland.

Con circa L.500 laghi, 890 chilometri quadeati di ghinscciai, sergenti di fiumi come
il Rodano ¢ il Reno, innumerevoll ruscelli, 1a Svizzera & considerata infacti Ul castello

d'acqua d'Europa. E sul trend panoramict della Rhb si viaggia grazie alla forza di
quest’acqua, 1a stessa che s pud ammirare guardando fuori dal finestrino come

Treni panoramici: il Bernina Express tra
capolavori della natura e dell’'uomo

Uma delle fonti d'acqaa del territorio per 1a produzione di energia idroelettrica & il

Lago Bi o in quota des 2,253 metri di Ospizio Bernina,
uno dei olari dells celebre tratta ferroviaria del Bernina
Expres conduce da Tirano, in Valvelling, alla mondana
St Moritz o a Coira, la citth pid antica della Svizzera
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Campaigning & Activation: Summer— Advertorial on F magazine

SW|tzerIand

= Date: 21.6.2022 3
. 4 1% SVIZZERA
= What: Advertorial page on weekly ' T e
i _ _ _ GREEN E I{II\\\ ANTE
magaZ|ne F (Na“onal aCt|Vat|on) benvenuli in Svizsera

= Content: 3 itineraries «Il meglio di» in
Valais, Bern Region and Ticino, mentioning
Swiss Travel Pass, Trenino Verde and
landing page Svizzera.it/ilmegliodi

= Contacts: 420°000

= Partners involved: Made in Bern, MRAG,

n . e Grlls Damaa Lned R i (8 rasgu e [aidde it b &
w L s vlirnares v kv Lt b dh privioe e comne b St Trnrd P, 2 omach e et
. . . . CF Wl dove ¢ iy v o b baw el o mdddici i spuma v Patlenvnew juy e bemistnte assberyad
, 1, Un 885 offe weme & levkarbod sel bogn ol p grondt dTuropa. 2. Towr in Bici el vigees ded Menaisom,
con 0 ¢ deguatarone d v Markct 3. { ouenvaons aaronomco Sphas ¢ 1 Mozone lemowara Aenglangoch kg
J Europe - ngpbule con wn Yenno 1oud che come nele v ol £ iger
vtanpa
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Campaigning & Activation: Distribution «Svizzera 05» magazine, .. ”"

Switzerland.

rAGOS

= Date: 22.6.2022

| == Condé Nast R AESE
- What: Distribution of Svizzera 05 | T avel A o
brochure with magazine TRAVELLER |8 L8

(National activation) | Ho'l'
= Circulation: 24’000 copies LIST
= Contacts: 72°000 e
= Partners involved: Aargau, Basel,

Eastern, Fribourg, Geneva

Graubunden, Jura, Luzern Tourismus, !

Made In Bern, MRAG, Ticino Turismo
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Campaigning & Activation: Advertising on Traveller. A

Switzerland.

= Date: 22.6.2022

= What: Advertising page on travel
magazine TRAVELLER

= Subject: Grand Train Tour with Gotthard
Panorama Express key visual

= Area: National

= Contacts: 177°000

= Partner involved: STS

vizzera.
Eﬂh i Grand Train Tour of Swizerland: Svizzera.it/roger
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Switzerland.
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Soiree Suisse event at Swiss Embassy in Paris.  switzenana.

= Date: 30 June Sy \&\Xﬁ sg
= Soirée Suisse to celebrate the 1st of August e\ @ { 48

at the Swiss Embassy in Paris

= Participation: about 200 guests

= Presence of ST with photo booth with a
Swiss background, as well as virtual reality
oculus glasses to experience the
Matterhorn ascent

214



Campaign activation Recovery. Switzerland.

= marie daire _—

Marieclaire.fr

= Partnership with Marie-Claire Group (a group that
targets women with very strong brands)

= Campaign focus : Swisstainable and 100% women

= Swisstainable travel diary (text and videos) of different
Swisstainble and 100% women experiences explained e
through storytelling

= Date: August-September

« KPIs: 75'000 guaranteed visits, 1.05M digital reach, o

fv (@ 9P =

2.5M global reach (incl. print) e

Ponousts  MentioraMgoies  Costies

LA SUISSE
GRANDIOSE
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Swiss Cities partner campaign x Zurich Tourism. switzeriana.

madame.lefigaro.fr

= Partnership with Madame Figaro (women'’s
audience)

= Advertorial on the madame.lefigaro.fr
focused on Zurich. Display and Social post to
get traffic on it.

= 3 other articles will complete the campaign in
the 2nd half of 2022

= Segment : city breaker

= KPIs : 5200 visits per articles - 1.1M reach

isonnante de lieux de culture, de boutiques de prestige et
’événements palpitants de jour comme de nuit, la cosmopoli
urich concilie les attraits d’une grande cité avec les charmes

,_
£ Nam
H o
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KMM — Top coverage. Switzerland,

= France Info, radio program
= Francais du Monde, 09/07/2022.

= 2min20 on Lausanne, au-dela des Lausanne, au-dela des clichés

clicheés. o
= Tour de France in Lausanne

= Lausanne by bike

= Cultural offer

= Interview with the director of the Theatre
Vidy, Vincent Baudriller.

= About 4.5M contacts

% Francais du monde

2 ’; Emmanuel Langlois
du monde
ex===mw Le samedi a 10h56, 12h56, 15h23

Read the article and listen to the replay
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https://www.francetvinfo.fr/tour-de-france/lausanne-au-dela-des-cliches_5214778.html

KMM — Top coverage. Switzerland,

= TF1 - Le 20h Weekend, Montagnes :
les reines de la Suisse.

= 24/07/2022.

= 4 minutes about travel in Switzerland
by bike. From Lavaux to Gruyeres and
back to Montreux with the GoldenPass.

= Result of a media trip in June.

= About 6.4 M contacts.

LE2OH TF1

MONTAGNESRIESIREINESIDENFAISUISSE

= \WWatch the replay.
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https://www.tf1info.fr/voyages/video-montagnes-les-reines-de-la-suisse-2227452.html

KMM — Top coverage.

- Le Figaro Online, one of the most
iImportant news websites in France.

= 24/07/2022.

= Tour de Suisse en trains
panoramiques : notre quide pour un
voyage tout en lenteur.

= \WWeb article on the Grand Train Tour.

= Result of a media trip in June.
= About 25M uvpm.
= Read the article.

Switzerland.

Tour de la Suisse en trains panoramiques :
notre guide pour un voyage tout en lenteur

Par Jean-Marc De Jaeger
Publié hier a 08:15, mis a jour hier a 11:00

Ecouter cet article (i)
o 00:00/07:37 43 : °

Le Bernina Express, qui relie Coire/Saint-Moritz a Tirano, fait partie des nombreux trains panoramiques
suisses. Andrea Michael Badrutt

Des villes aux sommets des montagnes, des villages aux
bords des lacs... Le réseau ferroviaire suisse, réputé pour sa
densité et sa fiabilité, est un excellent moyen de sillonner
tous les recoins du pays. Nos conseils pour réussir votre
Grand Train Tour.
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http://clippings.switzerlandtourism.ch/PAR/2022/Tour_de_la_Suisse_en_trains_panoramiques_._notre_guide_pour_un_voyage_tout_en_lenteur.pdf
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KMM — Top coverage. Switzerland,

SHOPPING

Vive la Smsse

Terre d'innovation et de tradition, la Suisse a beaucoup a offrir.

= La Vie du Rail Magazine, specialized
magazine on the railway word and train -
trips.

= July-August issue, Tour de Suisse en
version panoramique !

= 25 pages + cover picture on the Grand
Train Tour of Switzerland.

= Result of a media trip in May.

= Integration of StraPa in a double page
« Shopping tips ».

= About 60’000 contacts.
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SCIB France : KAM - Networking Event Switzerland.

Afterwork Lyon.

= Date: July 4" 2022 in Lyon

= Target: Mainly agencies and some
corporates

= What: Workshop with watch-making
animations

= Partners : Crans Montana, Geneva
representing the Hilton, Initium Watches

- Corporates found through service provider
“Reéunir” but not efficient (only 4 corporates)
- 14 participants — hard to find a lot as it was
a busy time for agencies and start of holidays
—> Very nice feedbacks
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C&A: @FollowTheSunTravel.

= Topic: Content Creators Summit.

= Segment: sustainability, landscape photography and
video.

= In the top 3 of Travel Instagram accounts in Portugal.

= Engagement rate: 7%.

= Followers: 101K on Instagram.

Timing: June-July 2022

Average engagement rate: 7.38%
Total views: 145.3 K

Total likes: 12 K

Total comments: 202

followthesuntravel (A

89 101k 410
Posts Followers Following

jodo amorim

@ switzerland @

4 viajante e fotografo

£J links ateis £3
followthesun.pt/landing-page/
See Translation

“B Followed by boleiasdamarta, emeciii
, and 28 others

Following v Message

@@@@

tradutor @bluebana

Switzerland.
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C&A: @AllAboutWanderulst_.

= When: 24" of June to 4t of July.

= Topic: Grand Train Tour in 8 days.
= Segment: Travel and Lifestyle.

= Engagement rate: 2%.

= Followers: 338K.

= Monthly impressions: SM.

Analytics to be received by end of August

allaboutwanderlust_ Q

- -, 610 338k 386
Posts Followers Following

Margarida & Daniel

Digital creator

# Creative Duo from Portugal

) Travel - Lifestyle « Luxury Hospitality
m Visual Aesthetics + Storytelling

+ Reels eBook | Website | Group Trips #
beacons.ai/allaboutwanderlust_/

- Followed by mathias.explores,
19

dario.explore and 18 others

Following v Message Email

Switzerland Il Switzerland Maldives VIl Maldives VIl  Maldi
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—
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Switzerland.
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KMM/Digital: TVI LIVE — Zurich. Switzertand.

= TVI LIVE TV with renown writer and
journalist, José Luis Peixoto, in Zurich
for the morning show “Esta manha”.

= “TVI” is one of the most watched TV

channel in Portugal. Their program

JXILIO A IMIGRACAO ILEGAL (N J«D]AISD A'L’_TIS AO: PCHARD ESTAMANHA :

“Esta manha” includes a section on
travels with José Luis Peixoto.

@) Timing: July 2022 — e
@ Media contacts: 157°000 - CRONICA DE VIAGENS NA SUICA

OGA » UNIVERSIDADE DA BEIRA INTERIOR ATRIBUI DOUTCRA‘.'E:‘-{T ESTA MANHA
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KMM/Digital: TVI LIVE — Lucerne.

= TVI LIVE TV with renown writer and
journalist, José Luis Peixoto, in Lucerne
for the morning show “Esta manha”.

= “TVI” is one of the most watched TV

channel in Portugal. Their program
‘Esta manha” includes a section on
travels with José Luis Peixoto.

&) Timing: July 2022
@ Media contacts: 157°000

momn

i~

CRONICAS DE VIAGEM
JOSE LUIS PEIXOTO LEVA-NOS ATEA SUICA tVI

! 09:46

INGRATULA-SE COM ACORDO COM SINDICATOS MEDICOS » SISMO ESTAMANHA 1

CRONICAS DE VIAGEM

JOSE LUIS PEIXOTO LEVA-NOS ATE A SUICA t\ll

09:47
MAIS EM CNNPORTUGAL » TURISTA BRITANICO MORRE NA GRE ESTA MANHA

W
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Switzerland.
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Presentation with «Quesos de Suizay. Switzerland.

= Participation with SCM at the
International Cheese Forum in Gran
Canaria with a presentation of how
ST integrates the swiss cheese in
tourism promotion

= 322 people attended our
presentation and shared the
experience in SoMe with a great
reach out

Timing: 11.07.2022
Marketing contacts: 96’527
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Sales campaign OTA Logitravel. Switzerland.

= Logitravel IS the 2nd most visited &0al oo e uewn o
travel website in Spain e aafi
= The campaign was aimed to push eegeee ™ Suizd

long citybreaks in ZRH, GVA & BSL
= Collaboration included

o Long citybreak product creation. (view) e | D e ; o
o Creation of a Microsite 15°000'000 impressions per year — ©

- Display campaign 11°664’000 impressions o TN it el vetadelachudady paso nbarco

o B2C & B2B newsletter 11°054°859 contacts.
o Post on the travel blog oo

nnnnnnn

o Display campaign on the Traveltool travel agencies group ==
o SoMe campaign on Facebook & Instagram withs posts

aaaaaaaaaaaaaaaaaa

Zurich con vuelo, hotel y tour por la ciudad
ich, Suiza |4 dias / 3 noches

Categorias

Urbanas y Culturales

Timing: July/August 2022
Marketing contacts: 4'714’857 | Room nights: TBC in September
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https://www.logitravel.com/escapadas/urbanas/urbanas-ginebra/

Sales campaign OTA Atrapalo. Switzerland.

= Atrapalo is the 3d most visited travel < i

website in Spain . HENAMORADOSDESUIZA _
= The campaign was aimed to push |

long citybreaks in ZRH, GVA & BSL

= Collaboration included
= Display campaign: 6°037°500 impressions
= Display campaign on magazines 3M impressions
= Radio campaign, 20" spot: 300°'000 impressions
= Microsite update “Los Imperdibles” (view)
= Article & NL on Houdinis: 1°120°000 impressions
= SoMe posts on FB, TW & IG: 465’000 impressions

GINEBRA: LA METROPOLI MAS PEQUERA
DEL MUNDO
Las cimas de los Alpes y las colinas del Jur:

Timing: July/August 2022

Bof Marketing contacts: 4'230°625 | Room nights: TBC in September
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Sales campaign OTA Nautalia.

= Nautalia is an important TO with B L

more than 200 travel agencies
= The campaign was aimed to push
long citybreaks in ZRH, GVA & BSL
= Collaboration included

o Creation of a product manual 20’000 visits
o Display campaign on their website 200’000 impressions

- B2B 600 agencies & B2C Newsletter 80°000 e-mails é\’ue'tecita
o Creation of a 15” video for SoMe 700’000 impressions por suiza,
®

o Raffle for SoMe 1’000'000 impressions S A
o Personalized SMS 20’000 users
o PLV poster on all travel agencies 15’000°000 impressions

Timing: July/August 2022
. Marketing contacts: 4'255150 | Room nights: TBC in September
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Basel @ City Confidential. Switzerland.

= Exclusive activity to promote Basel
in a creative online magazine of
female urbanites with a community
of over 180°'000 members e

= The promotion included: | m;“:;“f“:g;::;":a:;ﬁ:z;ﬁ:;%;:

descubrir la coleccién publica de arte més grande de todo un pals y hasta tener 30 minutos
de Navidad (aunque sea verano). Te chivamos cémo exprimir Basilea en 48 horas.

= Creation of a microsite to discover Basel in 48h

= Dedicated emailing to their community

= Advertorial to push the microsite

= Social Media posts in their Instagram and Facebook

= Link to the full article

Y

Timing: July 2022
Marketing contacts: 513'060
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https://city-confidential.com/basilea/dia1.php

| ONLY YOU l
(V)

BTN
Basel @ City Confidential. Switzerland.

city contidential

8dejulic T4Cp.m

48 horas en Basilea
Descubre tu plan de escapada aqui
Fuera mar, chiringuitos, y pescaito frito. Dentro terrazas bucdlicas al borde del rio, paseos en

bicicleta, tomarte un café espectacular en una iglesia, meterte en una fabrica de galletas, y admirar

‘més de 4.000 obras de arte. ;Quieres una escapada diferente? Vete a Basilea.

La tercera ciudad de Suiza es una joyita. Y para que la puedas exprimir al méximo, hemos hecho
una guia con un itinerario completo y superprecioso (jqué te parece esta animacion, ¢eh?!)
para que exprimas Basilea en 48 horas.

<"

=

Mejor que las guias del New York Times, te llevamos hora por hora por dénde tienes que ir
Untemetmen

durante 2 dias: restaurantes deliciosos, tiendas sorprendentes (hay una tienda que vende (=) Wi o
o

W T
®

decoraciones de Navidad jtodo el afo!), museos diferentes, y hasta el mejor sitio para tirarte al rio

como los locales. Ya sabes, como dice el dicho, no hay mar que por Rin no venga.

Conoces a alguien que sigue buscando ideas para estas vacaciones? Recnviale esta guia de

Basilea en 48h.

Descubre cémo
exprimir la ciudad en
48 horas

jQuiero verlo!

Plan Complice: esta transformacion en Basilea Confidential ha sido posible gracias a Turismo de Basilea. Danke.

PECUEITONI REENVIAR AUNAMIGO [
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Top Coverage Basel @ ABC. Switzerland.

- VERANO 7

It is one of the most consolidated national VERANO a3 —

newspapers in Spain with a loyal and affluent Basilea, la ciudad

- CON Mas museos que
readership kilémetros cuadrados

= The journalist traveled to Basel to cover the »Mdsalldesrla.cunade Roger Fedorer. e cia

. 5us oy més famasos s
Jacxpaes Hersg y Parre d N
o0 (estodlo Herzog & De Meu
ron). que firman sumerosos

ciego de b Fundisii Lauera,
foe imaugerado en 2003 en
Manchenstein en las afueras
de Basilea. Es una mexcla de
‘stz pblios fentiibe ba colec
clom de I Fundacion Emasuel
Hoffmann). depdsito de arte
abierto & vistantes ¢ Estitito
de tmvestigacion artistica. EI
edificis. de 7500 metros cua-

A : ! § . B
3 © Laferia Ast Baed, wvor » maderay
pinacotecas, y meca de la arquitectura mundial
mis e hocmigin.
NATIVIDAD PURIDO seiza, de s 200000 babsitan-  corgear 1o mejoe lnchsio P Las toeres locke, de Herzog & De Mesron lista, e piedra y Nasco (4rs-
L oben ‘wesada por i grietas) y su

ortginalisima puerta de acoeso
esconden en ¢ nterioc una ar-
Quisecturs portenions.

Kuntsmuseum's "Picasso-El Greco' P

aielpede talonare,  Encliveda en o lugir doade  Su gaderia prospers en los

levanzando museos  conflwyen Suiza Franchy Ale- 2805 de b posguerma y foe res-
encargados a s argutectos  manka (hay quien dice que  poasable de 1a venta de pras
estrdlay, o elertas s cuando le scves pee eBano  des lérnmnalrnulhsﬂn

exhibition but was so impressed by the city's R ST SREe

Tares) sobee o que By seipe- Una de sus joyich y ol resseo i Art Bl b mils peesti-
chas en = atrbucia: Los ju- laFum  giosa del » arte mo-
iad s de catict de Clasrsa: Errt Beywler,

Hijos predilectos

May cuca. b Toare de Sefales.
Huszog & De Meuron craron
este belbo trapecio irregular de
b, com Marmas i 5 Saper
ficie, en un entramado ferro-
ik, E1 edicn. que se reser-
o cenbia de color segiin  haz
De tres coloes, loa de la bun.
dera frances (azid. rjoy blan-
<) tifheron los arqurectos suf-
263 o eriseal del Elsisstor o

e, Ties
Hiby fun

high cultural level that she also published a R i et

P Labrio  En 1982 Beyeler crad una fun- e Absacta. un editcn
2l pObisco e flamante Louvre 50 mitica galera en 1945, Du-  di ore - yee decticinas sxuado Jumto 2 b
<. 300 it Ernst Beyeler fallocié el 25 de  serosas bsilienses, quisons witaciéo de Basdea Janto & &l
. . [] Neuvel 2025 ywe el s 4o, Esn ot o des- My - sos wdsirar un odifico
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Tarainico G Abu ' sgar i b Busilen o5 o Kamstimo-  peas - gracias a3 cual hun le- P —
Dubl e FrankGelr e300  are delsight XX, Amchos e - muy ceetano s Basia). Abrid - seum.wio deos g Gmas) y um antigua cervece-
" L Ty 65 uro e ko del Inan. G cobece 1 i, que Dienee & Diener cun
nalmente, vk cursta hey de  tex Hobein, Bicklin Picissa, virtheron i centro de fursa
. - . . . s de amtgos o e do. Gracomettt. Klse. Naurman, cu- c0n de URS. La ruta Herzog &
= T Was alsSo published In ItS oniine version BT L 5 i ST ST
i bess deMo- 300,000 phessas e, pint sinable o Estadio S1. Jukob,
mal Zayed, ey por tarawnartimsoumdbramaes et Picasm Glacunett Mtis  ocho siglos. La Mistorl del Suva-Haws (homenaje al milto
am Foster concebidoen  {ra Seantkpda todos. agram- - se.Beague. Mondrtan Mrd Ba- - Kinstmuseum de Bastiea s Hl regalo de Picasso de lcarol ol Institus de Farm:
o k ENp, & i Hosgitaliriac lis Lorres de
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- Ands, y un Qentro de artes - de sus ciudiadancs, se udquicie- died Mario Botta tembiin b
. ciricas crvads per Zida Hadid Ca[npus Vitra, [emp]o del B¢ Jo tres hrboles que s pae ¥ & dejao su hresdba en Baciles. Su
arguitecta ya fallecka . H : b que cortac. pueden =a520s {un precto récord en 50 sede. coastrub en 1936, y edifciomds conockéo enfa
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ibar de Roer de C Une i D Natural, o Musseo & 3os Jogos- o 119 8 juria Es ]

{5amegor embegadort Charfesy RayEames 24 millsnes. £ resto lo costed Ja masica. a arquitectura, [a - tes el Murda l Casa de as Ar- upm:lenadrx\u\)rrﬂmo ta cbligada para os grandes  Ballan ko Increbiesartefactos
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Total media contacts Top Coverage
July-August: 2'922°541
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ITV Good Morning Britain. Switzerland.

= Broadcasted live on 27 July from Zermatt
= One of the two biggest breakfast shows in the UK (alongside BBC breakfast)

= On average 1.4 million viewers per episode
= Primary audience: ABC1 adults

B ZERMATT, SWITZERLAND
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‘Wired for Adventure’ on Saas Fee.

= Niche outdoor media platform

= 360°content partnership — Valais

= July 2022

= Ad hoc additional activity with Saas
Fee bundled into existing campaign

= 2 double page display print ads

= 4-week online headline banner

= Print readership 83’000 (6 issues/yr)
= Digital: 100k Uniques / SoMe: 140k

W/
T
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Switzerland.

6 HIGH-ALTITUDE ADVENTURES IN SAAS-
FEE/SAASTAL, SWITZERLAND

ﬁ JAMES MILLER-WILLS STH JULY 2022

) T [ [ T [ e T
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Cities Key Partner Promotion 2022.

Print

- Take over Vol. 37 of ‘Suitcase’ magazine with a fully branded
cover sleeve, a 78 pages print insert about Zurich, Basel,
Lausanne/Montreux & Geneva, PLUS cover and 8-pages
editorial coverage about Swiss alpine huts.

= Strapa included with: SWISS, Swiss Wine, Victorinox and an
additional editorial inclusion of Victorinox

Online

= Online repurposing of print content and creation of designated
destination hubs on Suitcase. Pushed with traffic drivers & social
amplification

Live

= Distribution of Suitcase magazines copies during Kensington &

A Creative’s Guide to

Switzerland

Chelsea Art Week (KCW) | s O1TEA ;E

MAGAZINE Q

= B2C event (30x people with a mix of key art personalities, artists
and media/tour operators

‘/,, \V

Switzerland.
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Signature Educational Journey. Switzerland.

= July 11 - 17, 2022

= Fam trip with 10 top selling Signature
agents from across the US.

= Zurich, Bern (including excursions to
Interlaken/Jungfrau Region) and
Geneva.

= Overall theme: “Charming Swiss
Boutique Towns™.

= 34 relevant/qualified applications
received for the trip.
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Key account visits Central U.S.A. Switzerland.

= August 8 — 11, 2022

= Key account visits in Chicago and
Milwaukee by Pascal Prinz and Florin
Eggenberger

= Meeting with Consul General of
Switzerland, Lufthansa Group
(SWISS), and Tour Operators in the
greater Chicago area

= Provided update, and invited them to
the ST North America workshop

= Airports are busy and Americans are
traveling extensively again
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Virtuoso Travel Week Las Vegas. TN

Switzerland.

= August 13 — 19, 2022

= Conference with top selling Virtuoso advisors from
all over the world (majority from US)

= 5,000 overall attendance (31 Swiss hotels, Zurich
Tourism & Bucher Travel)

= Switzerland presence at 1:1 meetings, Adventure
Globetrotting booth & Switzerland exclusive event

= Attendees:
= 1:1 meetings =2 240
= Adventure Globetrotting booth - 143
= Switzerland Event = 40
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GTM with STS and Rail Europe. Switzerland.

= July 28-30, Fort Lauderdale

= 50 pre scheduled 6min. appointments

= Selected travel advisors across
different networks, majority from
Travelleaders |

- Lot of new advisor contacts. Allows ST & |}
to reach to different consortia.

= The majority indeed has been to
Switzerland, and reports strong
demand.

= STS, Martin Oester and Rail Europe,
Elaine Montanez
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Global Meeting Exchange (GME), San Francisco. Switzerland.
July 18 - 22, 2022

= Accor’s annual event

= 350 participants (125 international buyers)

= Swiss partners: Fairmont Le Montreux
Palace, Fairmont Geneva & Conventus

= SCIB had a total of 40 meetings with FMP

= Of which 14 new companies/8 new contacts

= Takeaways:

= Rates continue rise overall

= Consider “Total cost of travel’
= Groups are back, filling hotels
= Fewer new hotels

e

S i, - T

= Bleisure travel gain in importance
= Labor issues continue to impact operations
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Webinar - How to Photograph Iconic Architecture switeriana.

and Avoid Clichés.

= July 12th, 2022

= Hosted by Architizer magazine

= Live streamed from the new Hotel des
Horlogers, Vaud.

= Partners: Vaud Promotion, Graubunden

= Hosted by Chief Editor Paul Keskeys,
Editor Hannah Feniak from Architizer
magazine and Paul Clemence
architecture photographer and freelance
writer

= contacts: 971 attendees e
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Key Opinion Leader: Chef Marcus Samuelsson.  switerand.
YL N
- July 14-17, 2022 | pr———=.L .

= Star Chef, New York based, known for his | | 1 d| , VICTGRIA
restaurants nationwide and TV shows on — ‘ ¥ e ’ ~
Netflix and PBS

= Culinary and "Back to the roots” trip to
Interlaken where he learned how to cook

= Wine tasting with Jéerobme Ake Béda
Sommelier at Auberge de I'Onde (Lavaux)

= Back in hotel Victoria Jungfrau in
Interlaken where he discovered his passion
for cooking 30 years ago and visit of local
cheesemaker

= |G: 659°000 followers



Media Top result: NBC — Access Hollywood. Switzerland.

= NBC Access Hollywood TV show:
Lindsay on Location: Switzerland
(travel segment)

= Host: Lindsay Myers

= Date: July 21st | 2022

= Featured: Bern City, Jungfrau
Railways & Top of Europe, Jungfrau
Region, Schilthorn, Interlaken,

= Contacts TV broadcast: 716’000

= Online: 1°000°000 uvpm
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Media Top result: CTV News Ottawa. Switzerland.

= CTV News Ottawa

= Host: Jennifer Weatherhead

= Title: Take a trip to Switzerland!

= Date: July 25t | 2022

= Featured: Basel, Bern, Lucerne,
Valais, Engelberg, Interlaken,
Jungfrau Region, Jungfrau Railways

= Circulation: 1°’280°000
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Media Top result: GirlBoss. Switzerland.

= GrilBoss.com girlboss
= Author: Liz Guber
- Life Lessons from the Top of a Swiss

= Date: July 7t | 2022 SR,
= Featured: 100% Women, Valais e
= Online article contact: 241'000 uvpm

= 1 Instagram post, contacts: 1°800°000

SUCCESS STORIES

Life Lessons from the Top of a Swiss Alp
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Media Top result: Inside HooKk. Switzerland.,
SECTIONS  CITIES Q InsideHook THEGOODS  DEALS  SUBSCRIBE

= Inside Hook.com

= Author: Jake Emen

= The Best Way to Do the Swiss Alps?
By Train in the Summertime

= Date: July 28th , 2022

= Featured: St. Moritz, Gstaad, Zurich,
Andermatt, Hotels

= Contacts
= Online:; 315000

TRAVEL | JULY 28, 2022 7:04 AM

The Best Way to Do the Swiss Alps? By
Train in the Summertime.

Here's a first-class fOUI‘-StOp itinerar y that includes the "youn er, sexier, more
’ ger, ’
vivacious" St. Moritz
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KOL Jordan Watts, @love.watts & @watts.place. switzertand.

Jordan is a respected Key Opinion Leader in
the creative world with a solid audience which
includes other influential people and trend
setters.

Partnership with Zurich to promote the city and
the Zurich Art Weekend

Posts, reels and stories on his Instagram
handles:

@Love.Watts 2M Followers
@Watts.Place 470K Followers

Total impression: 4’127°451

Visit Zurich & Qsem
Partenariat rémunéré

[ Visit Zurich® 9sem
+ @ Voir la traduction >

Ready to visit Zurich? ¢”

Ecrivez quelque chose...

== |ove.watts &

.- ‘ﬁm
Ll ' o 1)
U
A: . N ] L "‘w‘r !|
Recognize these toes? g AT ;
(Hint, Torché%)
Ecrivez quelque chose... J@v.lsl'rzunlcu
@VISITZURICH - #VISITZURICH
#SPONSORED HUISITZURICH | - /=
H#ZURICHARTWEEKEND
® QY . W
@ Aimé par artist et d'autres personnes 252
love.watts Art + zurich + summer = & @visitzurich

@myswitzerland... plus



B raZ| I . Switzerland.
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KAM/Digital Newsletter: Lausanne & Montreux Riviera. gyizenane.

> TREINAMENTO ONLINE FALE CONOSCO > TRADE CORNER

= Highlight: Lausanne & Montreux Riviera
= 02 sendings: July 1stand 19t
= Mailing:
= 26.500 mails for travel agents
= 160 mails for corporate travel managers
= 1.800 WhatsApp messages to TAs
= Opening rate: 37,00%
= Link newsletter:

http://smtp.mailnewsdobrasil.com.br/email/SUIC e 2 ,~ "
_ Lausanne & Montreux Riviera, Regido do Cantao de Vaud.
A-03DE03-2021/suica-03de03-2021.html 100% Cantdo de Vaud!

©OLTw

As delicias do espetacular Cantao de Vaud sao infinitas. Em um pais inundado de belas
paisagens, o cantao fica na regido do Lago Léman, na parte francesa da Suica. Ele se
destaca ndo s6 pela sua bela natureza com lagos e montanhas, mas também pelo famoso
Vinhedo do Lavaux, uma gastronomia premiada e vistas de cartao postal.
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http://smtp.mailnewsdobrasil.com.br/email/SUICA-03DE03-2021/suica-03de03-2021.html

KAM: TTW Group + Kempinski Famtrip. Switaariand,
Engelberg, Frutt, St Moritz

July 18th to 24th
= TTW Gropup Famtrip to:

aSschnittg

= Engelberg: Kempinski Engelberg

ckenwyrst mit
ot

= Frutt: Frutt Lodge Sz
= St Moritz: Kempinski St Moritz
= Glacier Express

= 8 participants, 6 travel agents

= Support with experiences and meals
on destinations and Swiss Travel
Pass
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KAM/Media return: TTW Group + Kempinski Famtrip.
Engelberg, Frutt, St Moritz

Switzerland.

@Voellews

TTWGROUP promove
Au g USt 5th Famtrip de verao na Suicga

dsschniy,

= Voe News

- Page views: 25,501 =
= Unique visitors: 25,501
= Audience: 510

n n Os agentes de viagens convidados conheceram o iconico destino europeu sob uma nova perspectiva.
L]
n e g | I I e | I a I O | I M ra C I O | I S O u re r, O TTWGroup promoveu uma famtrip exclusiva entre os dias 18 e 24 de julho, apenas para agentes de viagens
selecionados, em parceria com Kempinski Hotels e o Turismo da Suica, com o intuito de realizar experiéncias
diferenciadas, aprimorar seus conhecimentos sobre o verao no destino e potencializar as vendas.

| I a t u re I O V e r Com o intuito de inspirar e preparar os viajantes para as incriveis experiéncias que os aguardavam, a holding
L]

promoveu uma animada sessao de spinning no espaco Les Cing Gym, em Sao Paulo. Apés alguns dias, o grupo formado
por Caio Brusamarello, Marcela Camargo, Gerente de Vendas Global dos hotéis Kempinski na América Latina, e as

[] [] [] N L] agentes de viagens Camila Rocha (Camila Rocha Viagens), Julia Monte (Insigne Viagens), Veridiana Lisboa (Triplink),
. I n O p l l I Ca I O n C I C e re Mariana Camargo (Singular Travel), Jefferson Silva (JST Travel) e Camila Nogueira (High End Travels), esta dltima
L] L]

integrante do TTWLab, desembarcou no aeroporto de Zurique.

Logo em seguida, partiram para o vilarejo de Engelberg, aos pés do Monte Titlis, onde viveram experiéncias de
aventura, incluindo trilhas pela natureza, deslizar montanha abaixo pela tirolesa Triibsee Flyer e atravessar aincrivel
ponte suspensa mais alta da Europa, Titlis Cliff Walk. Também puderam aproveitar a cidade de Lucerna, com direitoa
um cruzeiro no lago a bordo do iate panoramico Saphir e jantar no restaurante Zunfthaus Pfistern, um dos mais
tradicionais de Old Town. A h d. foino el Ki inski Palace Engelberg, que tem vista para os alpes e um
spa no rooftop, que foi o reflgio perfeito apds tantas aventuras ao ar livre.
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https://voenews.com.br/2022/08/05/ttwgroup-promove-famtrip-de-verao-na-suica/

KAM: STS TRAINING — TTW GROUP.

August 03

= Swiss Travel System presentation

= 35 travel agents from TTWLab + TTW
Group operations team present during the
presentation

= Dedicated Q&A session with agentes

= Breakfast sponsored by Switserland
Tourism
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KMM Digital: GToS Viagem News. Switzerland.

August 1st

\/ Viagem News

Special GToS content at Viagem News R
website. B e e o e o

Highlit destination. — — :
Page views: 566.356 =2
Unique visitors: 283,178 A ey e e ey e o
Audience: 5.663

Segmentation: Attractions tourer, nature
lover.

Link to publication: click here.

B

GRANDTOUR A
i LN
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https://www.viagemnews.com/destinos-em-destaque/11113-grand-tour-da-su%C3%AD%C3%A7a,-roteiros-apaixonantes-para-uma-road-trip-inesquec%C3%ADvel.html

'+
=S

RN

Campaigning and activation: Taste of Switzerland. Switzerland.

August 11th to 13th 2022

= Between August 11t to 13t Tivoli Mofarrej
Hotel offered special menu prepared by 3
Swiss chefs from Engelberg

= Swiss specialties: Fondue and Raclette

= Event sold out before first day

10.08 | 19h
Tivoli Mofarrej Sao Paulo Hatel:
Alameda Sant@8;" 1437 ¢

5 A “‘\v
onsi e
Suicay ju :.

conwdq

Paulo Hotel entre os dias 11€ 13 de ‘agosto, serviremos um jantar de
abertura no dia 10 e vocé é nosso convidado.

RSVP: info.br@switzerland.com
Até 03.08.2022
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Campaigning and activation: Taste of Switzerland, Media rs
Lunch and Workshop.

August 10t

= Special lunch with fondue workshop to
promote “Taste of Switzerland” events at
Tivoli Mofarrej Hotel

= Presence of 15 journalists during the
workshop

= Goody bag with StraPa giveaways:
SWISS, Victorinox, Lindt,
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Campaigning and activation: Taste of Switzerland, VIP suizeriana.
Dinner.

August 10t

= Special dinner for 60 VIP guests to
promote “Taste of Switzerland” events at
Tivoli Mofarrej Hotel

= Presence of:

= 16 travel agents

= 24 VIPs and media guests

= 20 VIP guests from Consulate in Sdo Paulo
= Goody bag with StraPa giveaways:

SWISS, Lindt.
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Campaigning and activation: Taste of Switzerland VIP
Dinner.

2\

Switzerland.

A swiss
B Welcome
= Willkommen
Bienvenue
3envenuti
Bainvegni
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CA/KAM/Media return: Taste of Switzerland, VIP Switzarland.
Dinner.

August 10t

Mercado & Eventos
Highlight: “Switzerland has already
taken more than 80% of the pre-

pandemic levels of Brazilian tourists”

Page views: 31,659

Unique visitors: 24,624
Audience: 492

Link to publication: click here.

AVIAGAD / DESTINOS / TURISMO EM DADOS

Suica ja retomou mais de 80% dos niveis pré-
pandemia de turistas brasileiros

@ Pedro Menezes em 10/08/2022 - 23:47

Michael Schweizer, Consul da Suiga em S3o Paulo, Natalia Leal, do Switzerland Tourism no Brasil, Annette
Taeuber, da SWISS, Vanda Catéo, de Lucerna, Pierre Hagmann, Cénsul Geral da Suica em S&o Paulo, e Mara
Pessoa, do Switzerland Tourism no Brasil

SAO PAULO - 0 Consulado da Suiga e o Turismo da Suiga, em parceria com a SWISS e com a regido de Titlis, promoveram nesta
quarta-feira (10), um jantar especial para cerca de 70 convidados a fim de celebrar a realiza¢do do primeiro Taste of Switzerland na
capital paulista. O evento gastrondmico, que conta com a presenca de trés chefs suigos, destaca o poder da gastronomia suica,

através dos seus fondues e raclettes, e ocorre oficialmente entre os dias 11 e 13 de agosto, com reservas ja esgotadas

0 Consulado Geral da Suiga de S3o Paulo teve a iniciativa de convidar os chefs que anualmente ja promovem a gastrondmia em
paises vizinhos como Uruguai e Paraguai e este ano, em parceria com o Turismo da Suiga e Tivoli Mofarrej, conseguiram colocar o
projetc em pratica para atender também os brasileiros com a original gastronomia suiga. O anfitrido da noite e Cénsul Geral da Suiga
em Sdo Paulo, Pierre Hagmann, destacou o relacionamento entre os dois paises.
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https://www.mercadoeeventos.com.br/noticias/aviacao/suica-ja-retomou-mais-de-80-dos-niveis-pre-pandemia-de-turistas-brasileiros/
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CA/KAM/Media return: Taste of Switzerland, VIP  switzertana.

Dinner.

August 11th

= Panrotas

= Highlight: “Switzerland hosts opening
dinner of the Taste of Switzerland
festival”

= Page views: 26,451

= Unique visitors: 17,949

= Audience: 358

= Link to publication: click here.

& | Forte~ | [AN A A finy &0©

Suica realiza jantar de abertura do
festival Taste of Switzerland

RODOVIARIO
11/08/2022 @ 18:02 | Beatrice Teizen

@nu

Newsletter PANROTAS
incipais noticias do Turismo no seu

e-mai
a Nome

Os chefs Martin Pfiffner, Urs Portmann e René Fallet e lP mann (consul geral da
Sq)MhlShwez(é ul da Suica e SPl)

O Turismo da Suiga, em parceria com o Consulado Geral da Suica em Sao Paulo, a
Swiss e o Turismo de Titlis, realizou na noite desta quarta-feira (10) um jantar de
abertura do festival Taste of Switzerland, que acontece pela primeira vez em Sdo
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https://www.panrotas.com.br/mercado/destinos/2022/08/suica-realiza-jantar-de-abertura-do-festival-taste-of-switzerland_191209.html

Thank you.



Switzerland.



