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ASO: Annual Congress in Lugano.

§ Cooperation agreement between 
ASO und ST since 15 years

§ 19 August: Ratstizung - Simon as a 
speaker (200 pax)

§ 20 August: Congress in Lugano
(350 pax)

§ 21 August: Excursion to Monte 
Generoso (125 pax)
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BoKo 2022: Extratrain on RhB between 
Pontresina and Landquart on 24 Augsut 2022.
§ Botschafterkonferenz: 

§ Annual gathering/cocktail between Swiss 
Ambassadors and ST Management (150 pax)

§ Goals: appreciation of cooperation worldwide 
and networking

§ 2022: Extra train of RhB between Pontresina 
and Landquart; ”Durchsage” Martin + Roger

§ Theme: Grand Train Tour of Switzerland
§ Excellent feedback of participants distributed in 

2 Capricorn-Zugskompositionen

§ Hosts:
§ Brigitta Gadient, Martin, Simon, Federico, 

Sara Roloff, Maurus STS, Renato RhB
§ Support: Bruno, Sara G and Stefanie (thx)
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Markets East.



Germany.
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Summer Komoot Campaign Matterhorn Region.
§ Campaign: Content marketing campaign with the App Komoot
§ Campaign time: 26.05.- 10.08.2022 (10 weeks)
§ Key Partners: Matterhorn Region
§ Target group: Outdoor Enthusiast
§ Content: 4 Collections were produced with around 7 different hiking routes in the 

Valais
§ Distribution: Komoot App - Plattform for hiking tours and route planning
§ Budget: 20’000 EUR
§ Results:

§ Views: 4‘131‘224 
§ Clicks: 29‘760
§ Interactions: 8‘573
§ Interaction quote: 28,8 %
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KMM: E-Grand tour with ADAC Reisemagazin.

§ In June 2022, the chief editor of the ADAC 
Reisemagazin, Diddo Ramm, and the photographer, 
Fabian Fiechter,  travelled 4 days along the ”Grand 
Tour of Switzerland” (Appenzell, St. Moritz, 
Bellinzona, Aletsch Arena) with his e-car Audio Q4 
e-tron

§ In the September/October issue of the travel 
magazine, his 16 pages article was published

§ Mediacontacts: 0,71 Mio readers.
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Promotion: Interlaken Event in Southern 
Germany

§ July 14, 2022 
§ Location: Press house in Stuttgart / headquarters

of Südwest Media Network
§ Partners: Interlaken & Jungfraubahnen, 

Stuttgarter Nachrichten/Zeitung
§ More than 150 guests
§ Kick-off event for a Campaign «Gipfelglück in 

Interlaken» (July 14 - October 31, 2022)
§ Acts: Pop singer Francine Jordi and Swiss 

musician Dr Eidgenoss
§ Goal: Position Interlaken in Southern Germany 

as a dream destination, generate traffic & 
activate readers to book the offer
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FVW Swiss Ambassadors. 

§ July 05 to July 10
§ 10 participants from trade. 
§ Six days and program in six different 

destinations.
§ Arosa Lenzerheide, Engadin St. Moritz, 

Lucerne, Bern, Berner Oberland, Tessin 
§ Daily update on FVW Media
§ Story of four pages in FVW-Print
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SCIB: „MICE by Melody“ Roadshow.

§ Timeframe: August, 30th to September 1st, 2022
§ After work events in 3 German cities: 

Duesseldorf, Frankfurt, Munich
§ Event planner from Germany & Austria 
§ 40 hosted buyers per city
§ 7 Swiss partners joined this event
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SCIB: Sales Call with Lucerne Region. 

§ Timeframe: September, 13th to 15th, 2022
§ 15 appointments are planned
§ Employees of MICE agencies and corporate 

accounts 
§ Munich and Nuremberg
§ Partners: 

§ Lucerne Region
§ Radisson Blu Andermatt Reussen
§ PILATUS-BAHNEN AG
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SCIB: VIP FAM Trip: BlachReportDialog 2022. 

§ Timeframe: September, 16th to 18th, 2022
§ Destination: Davos
§ Format: Educational trip
§ Participants: 8 managing directors of German MICE 

agencies
§ Highlights of the trip: 

§ Corporate volunteering
§ Roundtable discussion
§ Schatzalp
§ Sertigtal
§ Madrisa Hütte
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Austria/Hungary.
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Austria: Falstaff – Swisstainable. 
§ 2-page advertorial in AT / DE 

/ CH issue 2022/5 (ET: early 
July 2022)

§ Additional 12 pages editorial
§ Circulation: Total 142,000 

(DE: 70k / CH 26K / AT 46K)
§ Total approx. 1,500,000 

marketing contacts
§ Investment: CHF 38,000
§ 2023: Entire magazine 

“Switzerland” - if sufficient 
Swiss destinations can be 
acquired.
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Austria: St. Gallen Digital Partner Campaign.
§ Digital campaign in cooperation with St.Gallen-

Bodensee Tourism. 

§ The promotion takes place by means of:

§ Display Ads in Austrian premium portals

§ Social Media Ads as well as

§ Native ads on Outbrain & Taboola

§ Linking to a campaign microsite on 
MySwitzerland.com incl. bookable offer of the 
region

§ Duration: 15.8. - 2.9.2022

§ Contact targets: at least 28,000 clicks with approx. 
6 million ad impressions 15



Austria: Recovery City Autumn Campaign.
§ Recovery digital campaign to promote autumn 

in Swiss cities with a focus on Basel, Bern, 
Lucerne and St.Gallen

§ The promotion takes place by means of

§ Display Ads in Austrian premium portals an

§ Native Ads on Outbrain & Taboola.

§ Linking to the campaign microsite 
MySwitzerland.com/staedteherbst incl. with 
bookable (KAM) city offers.

§ Duration: 15.8. - 2.9.2022

§ Contact targets: min. 30,000 clicks with 
approx. 6.4 million ad impressions
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Austria: Int. conference of German teachers.

Internationale Tagung der 
DeutschlehrerInnen (IDT) in Vienna

§ 15. August to 20. August 2022; 3.000 
participating German teachers

§ The motto of Switzerland's presentation is 
"Participating with languages". 4x Hololenses
for ST- & BEX-movies

§ Corporation with EDA & the Swiss Embassy 
in Austria; no staff presence by ST Vienna.
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Czech Republic.
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Davos Klosters at Swiss-Czech golf tournament.

§ 12. 7. 2022, Beroun
§ Davos Klosters partnership (with active 

participation) and promotion its 
Summer possibilities to participants of 
annual Swiss-Czech Golf tournament 
organized by HST Chamber of 
Commerce Switzerland – Czech 
Republic for its members and VIP 
guests in exclusive golf club Beroun.

§ 80 participants
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Sales calls for Destinationa Davos Klosters.

§ 13. 7. 2022, Prague

§ Individual Sales calls organized for 
Davos Klosters representative for 
CZ market, Andreas Stoffel, with 
face-to-face meeting with:
§ third biggest and oldest tour operator in 

the market – TO ČEDOK
§ TO Experitour with special winter offers 

and promotion in its catalogue (part of ST 
KAM campaign)
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Photo exhibition Swiss architecture in Laufen.

§ 19. 7. 2022, Prague

§ 6 weeks photo exhibition focused on 
Swiss architecture placed in art 
gallery and showroom of Laufen in 
center of Prague.

§ Grand opening for 24 VIP guests 
with guided tour. 

§ Expectation total of 800 visitors 
during whole exhibition
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GToS / GTToS TV promotion in OC Atrium Flora.

§ 18. 7. – 18. 9. 2022, Prague

§ GToS and GTToS promotion in form of photo slides 
played in 16 TV screens in shopping center OC 
Atrium Flora in Prague focused on:
§ ESSVM, DDK, Schilthorn, Pilatus, Aletsch Arena, Zermatt 

Bergbahnen, Niesen, SGV, JFB, Rigi, RhB, Gruyères, Bern, 
Zurich, Rhine waterfalls, Tremola, Chillon, Geneva and Basel.

§ Each spot is played for 10 sec. and consists of 3 
slides (3 news / offers by partner) – played every 12 
sec.

§ Expectation: 1.340.000 Marketing Contacts
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RhB contest with HbbTV banner campaign.

§ 1. – 14. 8. 2022
§ RhB TV & Digital promotion in form 

of: HbbTV banner with QR linked to 
RhB educational contest at 
MojeSvycarsko.com (broadcasted at 
TV Retro), on-line banner campaign 
at website of the TV station and 
SOM promotion at TV FB page.

§ Expectation of 300.000 Marketing 
Contacts
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Poland.
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Future activities.

§ Winners’ trip – Gazeta Wyborcza, Lake 
Lucerne Region, September

§ GToS promotion, September 
§ E-bike trip with travel, lifestyle and cook 

bloggers, Eurotrek, Fribourg, September
§ ON running in Zurich/Engadin, September
§ Middle European Workshop, Mürren, 

September
§ Veggie Day, media trip and activities
§ Photo influencer trip, Ticino, October
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KMM: media trips – GTToS project with NGT (I).

§ 3 x blogger trips with focus on 
different parts of GTToS

§ June
§ 6 days of train travels, most 

spectacular routes and 
attractions along the route

§ Posts on Instagram and 
Facebook during and after the 
trip

§ Posts reach: 570’000
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KMM: media trips – GTToS project with NGT (II).

§ Bloggers: Michał Cessanis, Złota 
Proporcja, Szumeg

§ Posts on Instagram and 
Facebook during and after the 
trip

§ Articles print and online NG and 
NGTraveler

§ Input for our e-guide

27



KMM: mini int. media trip „Outdoor and photo”.

§ 20-24 June
§ 1 pax
§ Wysokie Obcasy, weekly

women´s magazine
§ SoMe activities: stories reach

20’000 
§ Post on Instagram, reach 8’000
§ Online and print article in July
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KMM: Kamila and Friends in Lake Lucerne Region.

§ 23-28 July
§ Lucerne and Lake Lucerne Region
§ Pilatus, Titlis and Lucerne supported 

trip with tickets
§ SoMe activities (Facebook, 

Instagram)
§ Kamila Kalińczak – TV personality
§ Her friends - also media personalities
§ Promotion of e-guide by Kamila
§ Reach: 620’000
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KMM: Trail running – race in Aletsch Arena. 

§ 7-12 August
§ 2 pax
§ SwissAlps100km race – participation
§ 1st place in his age category (50+) by 

our photographer/influencer Adam 
Brzoza (also in NG pool)

§ Also program on spot – glacier visit 
§ Before during and after race content 

in his SoMe (Instagram)
§ YouTube video planned after return
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KMM: Trail running – race Crossing Switzerland. 

§ 20-27 July
§ 1 pax  
§ Via Alpina Crossing Switzerland race
§ 350 km
§ Magazine Kingrunner ULTRA for 

runners
§ SoMe activities on official 

magazine’s channel and participant’s 
channel
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KMM: On e-GToS with wp.pl.

§ One of the biggest news portals 
in Poland

§ E-Mercedes trip on e-GToS
§ 5-10 July 
§ 2 pax
§ Online SoMe (IG) activities by

participants
§ Content for our special service 

and articles after return
§ Recovery project
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KMM: Znaj Kraj – blogger’s bike trip.

§ By the blogger Szymon Nitka
§ 9-19 July
§ 10 days biking trip to Switzerland 
§ Two national routes explored
§ Jura Route and Lakes Route
§ Facebook and Instagram activities 

during and after return
§ Promo posts in SoMe
§ Blog posts after the trip
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KMM: Zermatt by Patryk Biegański.

§ 7-12 August
§ 1 pax 
§ Zermatt hiking and photography
§ Summer content
§ SoMe activities (Facebook, 

Instagram) during and after return, 
stories

§ Blog post planned
§ Reach so far 210’000
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KMM: Alpine passes by Jakub Perlikowski.

§ Photographer´s trip to 
Switzerland

§ 20.07 – 08.08
§ Hiking and outdoor activities
§ Research regarding spots for 

commercial photo trip in 
September

§ SoMe activities: posts and stories
reach 220’000 
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KMM & KAM: International trips.

§ City fam trips, July
§ Luxury, 1 pax
§ City and local vibe 1 pax

§ Mini media trip, August
§ Swisstainable travel
§ 1 pax
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Campaigning & Activ.: e-GToS by wp.pl.
§ www.szwajcaria.wp.pl
§ Articles, pictures and infographics
§ Input after the trip by e-car 
§ Mercedes as a partner of wp.pl
§ SoMe (Facebook and IG) 

promoting special service
§ Focus on GToS eguide and app
§ 2 months campaign starting in 

August
§ 150’000 UU expected
§ Recovery project
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Campaigning & Activ.: Special for RhB.

§ 8 pages advertorial
§ 14th July
§ Monthly magazine for women

Wysokie Obcasy Extra (WOE)
§ Bernina and Glacier Express
§ Swisstainable topic
§ 106’000 copies
§ 564’000 readers
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Campaigning & Activ.: article in Kingrunner ULTRA.

§ 4 pages
§ Bimontly magazine for trail runners
§ July – August edition
§ Focus on Crossing Switzerland

race - Via Alpina route
§ Topic – before the start, what is this

race? 
§ 8’000 copies, 24’000 readers
§ Podcast promoting magazine
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Campaigning & Activ.: eBook by Kamila.

§ eBook prepared by TV personality
Kamila Kalinczak

§ Free download 
§ Promoted via Kamila´s and her 

friends´ social media channels
§ Supported by ST promotion
§ Incl. media trip Kamila and 

Friends
§ Planned download 2’500
§ This eBook is here
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Campaigning & Activ.: eBook by MadameEdith.

§ From May
§ eBook prepared by Polish

blogger MadameEdith
§ Updated version of her ebook

published one year ago 
”Switzerland Inspires”

§ Free download (over 1’000 in 
the first day)

§ ebook promoted via Social 
Media and blog 
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Campaigning & Activ.: article in Wysokie Obcasy.

§ 2 pages
§ Weekly women´s magazine
§ Topic: Sustainable travel, 

eGToS, route attractions
§ 120’000 copies
§ 550’000 readers
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Campaigning & Activ.: eGuide GTToS with NGT.

§ eGuide about the GTToS route
§ With National Geographic Traveler
§ Download here: issuu link
§ Extra pages with influencers`

recommendations and experiences 
after their trips in May-June

§ Published end of June
§ Promotion by NGT in print, online, 

SoMe end of June and July-August
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Campaigning & Activ.: Advertorial in NG. 

§ 2 pages, National Geographic
§ August magazine edition
§ On sale from middle of July
§ Topic: Grand Train Tour of 

Switzerland, 
§ Promotion of our eGuide and 

application 
§ 28’000 copies, 406’000 readers
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Campaigning & Activ.: Articles in NGT. 

§ 6 pages 
§ August edition of NGT
§ On sale middle of July
§ Topic: GTToS experience by 

influencers after their trips
§ Promotion of our e-guide with QR 

code to download pdf 
§ 28’000 copies, 395’000 readers
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Campaigning & Activ.: promoting e-guide GTToS.

§ NG and NGT promotion
§ Online campaign in SoMe

promoting GTToS e-guide
§ 4 FB posts, 5 IG stories
§ 4 articles online, 12’300 UU
§ Widget campaign e-commerce 

with 812 clicks
§ Facebook posts reach 350’000 

and IG stories reach 25’000
§ Video chat with reach of 5’400 
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Campaigning & Activ.: Branding with wyborcza.pl.

§ Branding weekend with quality 
news site wyborcza.pl

§ 16-17 July
§ Summer, GToS
§ Display campaign 
§ Reach over 1’600’000 views
§ 4’300 clicks
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Campaigning & Activ.: online activities with 
wyborcza.pl and wysokieobcasy.pl.

§ After eGToS trip in June
§ Online articles, 190’000 UU
§ 2 podcasts July & August with 

avg. 12’000 listeners
§ 2x video with over 450’000 views
§ 4 NL posts, 290’000 subscribers
§ SoMe activities, 370’000 
§ Short stories in radio, 11’000’000
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§ PUT - ultra running event around
Rzeszów, southern Poland

§ ST brochures and materials distributed in 
packages for runners and also during
event for visitors, 500 copies

§ Special prize for 60km run winner: start in 
trail running Cirque Series in Engelberg, 
September

§ SoMe activities promoting event and 
prizes: pictures, movies

Campaigning & Activ.: #fromPUTtoEngelberg.
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Campaigning & Activ.: SoMe activities ST FB.

§ Paid campaign for market 
partners

§ Posts promoted on our 
Facebook page

§ Content delivered by partners
§ ST content – GTToS

promoted
§ Average monthly reach 

800’000
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GCC.
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Recovery: OOH Roger Federer.

§ 15MAY-31AUG
§ 16 large  billboards in Riyadh (10), 

Jeddah (1) and Dubai (5).
§ Most of them allong the most 

prestigous roads: Sheikh Zayed 
Road (DXB), King Fahd Road 
(RUH)

§ Biggest one over 100 meter wide.
§ Expected contacts: 150Mio
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Campaigning: VIP Celebrity trip.

§ Date: 12 -18 JUL 2022
§ Emirati Actor/Anchor/celebrity Saoud 

Al Kaabi visited Switzerland to 
highlight Geneva, Vaud and 
Interlaken targeting Emirati nationals. 

§ Instagram: 161,051k likes and 
comments

§ Insta - and Snapchat Stories: 7.5Mio
§ Total contacts: 7.7 Mio
§ Partner: Geneva, Vaud and 

Interlaken.



KMM: TV Team MBC1 in Gstaad, Lugano and 
Zurich. Main Topic: Swisstainable.
§ TV Team MBC1 in Gstaad, Lugano 

and Zurich. 
§ MBC1 is probably the most 

prominent TV channel covering the 
whole Arabic world.

§ Main Topic: Swisstainable.
§ Date: 1-9 July 2022
§ 3 episodes, being broadcasted on 

22 AUG, 29th AUG and 5th SEP.
§ Expected views: 15Mio



Campaigning: ArabGT Swisstainable GToS Trip 
by E-Cars.
§ ArabGT Swisstainable GToS by 

luxury Electric cars.
§ 10-16 June shooting. 
§ First two episodes have been

released. 2 more will be coming.
§ Posts on different social media 

channels. 
§ Partners: Geneva, Interlaken & 

Davos. 
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KAM: Summer Promotion with AlRais Travel-
UAE.
§ From 1st June – 31 July.
§ 40 radio spots at Noor .
§ 15000 flyer to be distributed at 

AlKhaleej Newspaper.
§ Social media posts on AlRais 

Instagram, Facebook & Twitter.
§ 2 Ads at Gulf today.
§ Partners: Interlaken, ZRH, LAAX, 

LUG
§ Total contacts: 2’373’000
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KAM: Family Promotion with ITL Travel-KSA.

§ From 1st June – 31 July
§ Paid Ads on Facebook and 

Instagram, linkedin & Youtube.
§ Emails broadcast/Indoors displays.
§ 47 Radio spots on MIXFM.
§ Partners: GVA, LGR, LUV, INTLN, 

ZRH, TIC, CM, ZRMT, GRF,JR, 
DVS. 

§ Contacts: Radio 2.35M. Social 
media 399,841. Total: 2.75M
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KAM: Family Summer Promotion with ITL Travel-
KW.
§ From 1st June – 31 July.
§ Paid Ads on Facebook and 

Instagram, linkedin & Youtube.
§ Emails broadcast. 
§ 21 Radio spots on MarinaFM.
§ Indoors displays.
§ Partners: Interlaken, Zurich & Ticino.
§ Contacts: Radio 1.05M, Social 

media 130,939.
§ Total contacts: 1’180’939
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KAM: Summer Promotion with SITA Travel-KSA.

§ From 1st June – 31 July.
§ 90 radio spots on UFM.
§ 3000 brochures / tickets jackets. 
§ Social media Ads. 
§ Partners: Interlaken, Zurich , GRF & 

Ticino.
§ Contacts: Radio 4.5M, Social media 

325K. 
§ Total: 4’825’000
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KAM: Luxury Promotion with Omeir Travel-UAE.

§ From 1st June – 31 July
§ 30 radio spots on EmaratFM.
§ 2 paid digital Ads on Barq UAE. 
§ Social media Ads. 
§ 3000 flyers for inhouse distrubation.
§ Email to Omeir database. 
§ Partners: Geneva, LGR, LUV, 

Interlaken, Zurich & GRF.
§ Contacts: Radio 1.5M, Social media 

221K emailers 17K. Total 1’738’000
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KAM: Luxury Promotion with Regency Travel-
Qatar.
§ From 1st June – 31 July
§ 30000 flyers distribution in AlSharq

and AlRaya Newspapers.
§ Digital posts on regency web/social 

media platfroms. 
§ Partners: Geneva, LGR, LUV, 

Interlaken, Zurich & GRF.
§ Contacts: Newspaper 245K, Social 

media 120K
§ Total 365K.
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KAM: Luxury Promotion with AlTayer Travel-
UAE.
§ From 15June– 31th July.
§ 10000 flyers distribution Gulf News 

Newspaper.
§ Digital posts on facebook/Instagram.
§ 30 radiospots on AlArabia Channel.
§ Partners: Ticino, Interlaken, Zurich.
§ Contacts: Newspaper 25K, Social 

media 150K, Radio 1.5M. 15K 
emailers.

§ Total Contacts: 1’680’000
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Campaigning: Manotel Snapchat Campaign.

§ Snapchat video campaign for 
snapchat targeting Saudi Arabia and 
UAE nationals

§ Date: 4 – 31 JUL, 2022
§ Impressions: 8,391,272
§ Swipe ups: 130,098
§ Swipe up rate: 1.5%
§ Manotel Geneva



Campaigning: Crans Montana Snapchat 
Campaign.
§ Date: 1 – 31 JUL, 2022
§ 12 snap videos and coverage on 

Social Media (layalina, sa2eh and 
ra2ej) generating a total of 
2,574,300 views

§ Total of 7 Traditional media articles 
on (layalina, sa2eh, ra2ej and XYZ 
moments)

§ Crans-Montana



Campaigning: Made in Bern Snapchat 
Campaign.
§ Date: 1 – 31 JUL, 2022
§ 12 snap videos and coverage on 

Social Media (layalina, sa2eh and 
ra2ej) generating a total of 
4,898,500 views

§ Total of 7 Traditional media articles 
on (layalina, sa2eh, ra2ej and XYZ 
moments)

§ Made in Bern



Campaigning: Health Issuu brochure. Digital 
distribution.
§ Date: 15 – 31 JUL, 2022
§ Partnership with 7awi to Generate 

100,000 users for Issuu version 
health brochure.

§ 136,775 reads



Campaigning: Luxury Hotel digital push.

§ Date: 4 – 11 JUL, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 820,757
§ Clicks1,772
§ Reach: 384,127
§ Bellevue Palace Hotel



Campaigning: Luxury Hotel digital push.

§ Date: 23 – 27 JUN, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 579,323
§ Clicks: 875
§ Reach: 310,974
§ Park Hyatt Zurich



Campaigning: Medical Facebook Campaign.

§ Facebook campaign. Several posts. 
Various targeting.

§ Date: 23 – 28 JUN, 2022
§ Impressions: 1,002,131
§ Clicks: 4,056
§ Reach: 396,160
§ Clinique la Prairie 



Campaigning: Medical Facebook Campaign.

§ Facebook campaign. Several posts. 
Various targeting.

§ Date: 6 – 12 JUL, 2022
§ Impressions: 1,587,396
§ Clicks: 8,397
§ Reach: 590,476
§ La Tour



Nordics.
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Engadin Women’s Camp – 100% Women.
Engadin 20-24 July

§ We created an outdoor women’s 
camp in co-operation with Engadin 
for Nordic influencers/athletes. The 
camp lasted for 4 days, the
participants experienced hiking, 
climbing and via ferrata. The content 
was pushed on their Instagram 
channels and the core message 
was: sisterhood in the mountains.
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Figures.

Feed:
§ Total posts: 18
§ Total likes: 49’039
§ Total comments: 565
§ Average reach per post: 100’000 

Story:
§ Total Storys: 10 day p/p
§ Average reach: 7000 views/story

§ Total reach: Approx 1.9 millon 

Participants:
§ Emma Svensson
§ Kajsa Larsson
§ Ebba Forsgren
§ Elisbeth Mathisen
§ Hildur Karlsson
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https://www.instagram.com/ebbaforsgren/
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https://www.instagram.com/hildurkarlsson/


SoMe Influencer – Agnes Maltesdotter “Undanflykter”.
Engadin 9-13 July

§ Agnes Maltesdotter is a photographer and 
content creator from Sweden. She went to 
Engadin to participate in the ”Swimrun ÖtillÖ” 
sport event and extended her stay to showcase 
activities such as biking and trail running.

Feed:
§ Total posts: 2
§ Reach per post: 70’000

Story:
§ Total Stories: 40
§ Total reach of 3 days: 25’000

§ Total reach: approx. 165’000
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SoMe content trip – MTB.
Davos 11-15 July 

§ Swedish photographer Emrik 
Jansson went to Davos with bikers 
Ida Jansson and Ida Löfqvist to 
create content for Specialized 
SoMe-channels. The content will be 
used for story pitching for various 
media in the Nordics as well.
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SE - TV4: Nyhetsmorgon.

§ On Sunday July 21st, journalist 
Kajsa Beausang presented tips for
late summer trips, among others
Ticino. We delivered press pictures
and corresponding content.

§ Reach: 600’000
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China.
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KAM: HiSeas Product Training.

§ 08 July on Tencent live, 55 Teachers 
from Chengdu Tourism School, 
organized by HiSeas Group

§ ST – Swisstainable, Vaud, GBF, 
MRAG, STS, MICE and Destination 
Wedding for 7 courses of product 
training

§ PPT, videos, ST sales manuel and 
STS maps distributed
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Culture Destination Switzerland:
FM97.4 Livestreaming Xiaoming.
§ 23 July, 15:00 – 17:00
§ Topic:  Swiss Music Tour
§ By Wang Xiaoming – Swiss Culture 

Tourism Spokesman
§ Zurich, Luzern, Basel, Geneva, 

Vaud etc has been covered
§ Video, content by ST
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Montreux Jazz Festival 
ZaiArt Livestreaming.
§ Live-Stream on Zai Yi with members 

of the Montreux Jazz Festival
§ Almost 10’000 viewers on WeChat!
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Swisstainable: Livestreaming.

§ Organize by Lishui Tourism Bureau
§ 15:00 – 17:30 26July
§ 7 speakers, 50+ local govenment, 

tourism industry representatives, 
medias, etc,  workshop in Lishui

§ 10,000+ online viewers on Lishui TV, 
CCTV mobile app etc

§ ST present Swisstainable slides and 
video
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Top media coverage Swisstainable.

§ Traveling Scope Jun Edition
§ Swisstainable topic
§ 10 pages feature
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KMM: Motorcycle Fest. 

§ July 19-20, Motorcycle Fest 
orgainzed by City Travller in Jiyun

§ Daniela delivery a greeting speech 
and introuduce GtoS

§ City Traveler publish on its wechat 
channels 
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Trade webinar – Webinar July.

§ 19 July, monthly webinar course
§ Geneva / VAUD
§ Reservation: 22, Live participants: 

95
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KAM: Digital Sales Calls.

§ 20 July
§ Swiss Partners: 
1. RhB
2. Schilthorn (no show)

§ Markets involved: HK, TW
§ Total: 4 calls
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Swisstainable: Livestreaming.

§ Organize by Lishui Tourism Bureau
§ 15:00 – 17:30 26July
§ 7 speakers, 50+ local govenment, 

tourism industry representatives, 
medias, etc,  workshop in Lishui

§ 10,000+ online viewers on Lishui TV, 
CCTV mobile app etc

§ ST present Swisstainable slides and 
video
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ST Travel TV 2022 Episode 2: STS/GRF.

§ Fliggy travel TV On 8th July 2022
§ Guest Speaker STS + GRF
§ No. of Audiences: 6217
§ STC shop page visitors from live 

streaming: 11742
§ STC shop page view from live 

streaming:30871
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ST Travel TV 2022 Episode 3: LLR/Titlis.

§ Fliggy travel TV On 22nd July 2022
§ Guest Speaker: LLR/Titlis
§ No. of Audiences: 6325
§ STC shop page visitors from live 

streaming: 12003
§ STC shop page view from live 

streaming: 33702
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CITM speech Daniela.

§ On China International Travel Mart
§ Smart City Tourism speech
§ Daniela Chiani on behalf of ST
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Lifestyle magazine advertisement.

§ Advertisement of ST
§ Life Style Magazine
§ 650,000 circulation
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Media trip: Trail Runner.

§ Chinese trail runner YUN Yanqiao
§ Eiger Ultra Trail on 16th July in 

Jungfrau Region
§ Post visit to Jungfraujoch and 

Jungfrau region
§ Segmentation media reportings

among outdoor enthusiasts

91



Media trip: Hiking.

§ influencer trip in Laax and Valais
§ June 28th - July 5th 2022
§ Hiking theme
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Media trip: Douyin Livestreaming.  

§ Douyin and wechat video channel 
livestreaming influencer trip

§ July 1st to July 15th

§ Jungfrau region, LAAX, Chur, 
St.Moritz, Lucerne, Titlis, Rigi, 
Pilatus, Ticino
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Media trip: Swiss Youth Hostel.

§ Media trip Swiss Youth Hostel 
§ Art and Design manazine/China 

outdoor magazine, 
§ in Burgdorf, Mariastein, Sils, Saas

fee, Zermatt, St.Moritz
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HKG: LX Study Trip.

§ Date: 05-14 July (5-9July @ CH)
§ Support: ST supported the land 

arrangement of CH part
§ Participant: 6 KAM + 2 LX/LHG
§ Program: LAAX & Graubunden, then 

onward to Austria 
§ Remarks: all enjoyed the most is CH part 

as they impressed by the nature beauty of 
Switzerland, specially cycling experience 
at LAAX
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HKG: Book Fair 2022 – public promotion.

§ Date: 20-26 July 2022
§ Organizer: CG, fully supported by ST
§ Theme: Museums in Switzerland
§ ST Support: scenic images, travel booklets 

(STS map, AMoS, PG…etc) & duty on spot
§ Visitor: since more & more restrictions to 

those Booksellers with sensitive topics in 
which less visitors this year. However, 
visitors to our booth remain the same, 
popular & busy, 90% inquiry is Travel.
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HKG: Public Seminar @ Book Fair.

§ Date: 23 July 2022 @ Book Fair HK
§ Organizer: CG and ST support
§ Speaker: ST HKG & STS/RE
§ Theme: 火車遊瑞士-用最地道的方式探
索瑞士 with 1hr PPT presentation

§ Giveaways: STS map, AMoS magazine, 
CG cap, CH pin & Swiss-made pencil 

§ Remarks: over 80 public visitors with 
96% fully attention and lots of questions
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SCIB: Webinar training Zurich.

§ Date: 15 July 2022
§ MICE information updates
§ Partner: Zurich
§ Duration: 1 hour
§ 61 participants
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Culture Destination Switzerland: 
FM97.4 Livestreaming Swiss Summer Music Tour.
§ 02 August 20:00-22:00 by Grace 

Gao
§ Topic:  Swiss summer music 

festivals, STS, LLR, Zurich, AMOS, 
Vaud, etc

§ 2505 watch, 8480 likes, average 
stay 6m31seconds, share 236
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2022 Shanghai International Health Forum.

§ Short introductory speech at the 
Shanghai International Health 
Forum on the Health Destination 
Switzerland. 

§ Invitation on behalf of the Shanghai 
Medical Service Committee Special 
Assembly 
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Changshah Starlight City Travelers Forum.

§ Short speech on the importance of 
content marketing for travel. 

§ Invitation on behalf of Trip.com
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HKG: Courtesy e-meetings with KAM HK.

§ Date: 05 & 12 Aug
§ E-meeting: 30mins individual meeting & 

greeting from DC to 5 KAM 
§ Aim: networking à introduction & exchange
§ KAM:
- Europerail (FIT/Biking/Incentive)
- TCI (Groups/mono CH)
- Premium Holidays (mono Train/Hiking Group)
- KKday (e-commence FIT)
- TCA (Land Operator)
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SCIB: Webinar training Geneva.

§ Date: 25 August 2022
§ MICE information updates
§ Partner: Geneva, President Wilson

Hotel
§ Duration: 1 hour
§ participants
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SCIB: Sales Call Tour with SCIB Partners Beijing.

§ Door-to-door sales call tour with
partners(online & offline participation)

§ Location: Beijing
§ Date: 15 & 19 August
§ Partners: Zurich, Vaud Promotion
§ Updates and exchange with MICE

agencies.
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SCIB: Promotion on Chinese Valentine’s Day.

§ A new try at the Beijing Shijingshan
Marriage Registration Office 
on Chinese Valentine’s Day (Aug 4)
and “double 8” (Aug 8).

§ With Swiss backboard and
decoration in the garden of the office
with selfie photo.

§ Distribution: incl. the flyer of DW
welcome package for Chinese
couple in the goodie bags until 2023.

§ 55 couples for 2 days’ promotion. 105



Korea.
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KAM: Swiss Travel Academy 2022.

§ 2nd seminar for 16th STA  
§ Date: July 6th, 2022 
§ Venue: Swiss Embassy in Seoul 
§ Participants: 16 pax incl. HanaTour, 

ModeTour, Hyecho, NaeilTour, etc. 
§ Introductions of themed travel 
§ Panoramic train tour
§ Hiking suggestions 
§ Wellness – SPA, gourmet 
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Social Media Influencers’ Trip to Switzerland.

§ Social media influencers’ trip to Switzerland 
and feature the outdoor enthusiasts/nature 
lover/cities in form of the IG Reels, Stories 
and posts including the activities such as 
swimming in the lake and mountain hiking.

§ Trip Period: 
§ July 14th – Aug 1st , 2022

§ Destinations: 
§ Zurich, LLR (Pilatus, Rigi), Jungfrau region, 

Interlaken, Schilthorn, Kandersteg, St. Moritz, St. 
Gallen, Appenzell, Zermatt

§ 4 pax, 607,000 followers
§ KPI: 30,495,171 contacts
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Japan.
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KAM – Top Client event Fellow Travel.

§ Event for the most loyal clients of 
Fellow Travel to promote the re-start 
of tourism and generate sales. 

§ Date: 29 July 2022
§ Guests: 50 VIP clients
§ Focus on active holidays (hiking, 

biking and skiing) held and the 
residence of the Embassy.

§ SWISS an BMC include in the event. 

110



Campaigning – Hakone Courtesy Visit.

§ Courtesy visit to Hakone (popular 
tourism region) together with the 
Swiss Ambassador to strengthen the 
collaboration. 

§ 22 July 2022
§ Meetings with the tourism 

responsibles and the directors of 
RhB’s sister railway. 

§ Inspection of ST’s presence at the 
various stations of the railway. 
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Campaigning – Mangaka Trip.

§ Part of Mangaka recovery project. 
§ Mangaka Keisuke Sawaguchi

travelled to Switzerland to get 
inspiration for the ‘how to travel 
Switzerland’ Manga. 

§ Dates: 4-8 July 2022
§ Mangaka travelled to Basel, Bern 

and Schilthorn. 
§ Media coverage in Switzerland by 

SRF and Le Matin Dimance. 
§ Campaign launch in November. 112



KAM – JATA Webinar.

§ Japanese Association of Travel Agents 
(JAT) organised series of webinars for 
travel agents and ST held a Swiss 
webinar for 30 min.

§ Date: 22 July 2022
§ Participants: 336 pax
§ Presented about the latest travel 

requirements, Swisstainable,Magic of 
Beautiful Places, RF & GToS, ST 
Japan’s new IG and Twitter and news 
from partners.
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KAM / C&A – WAS consumer seminar.

§ World Air Sea (WAS) travel 
agency held a consumer event 
for selling their tour products.

§ ST participated in the event to 
have a booth to provide 
information and distributed our 
brochures directly to 
consumers.

§ Date: 5 July, 2022
§ Venue: Hibiya Library in Tokyo.
§ Visitors: 30 pax.
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Campaigning – Hokkaido courtesy visit.

§ Courtesy calls with Ambassador of 
Switzerland to Japan.

§ Date: 6-7 July, 2022.
§ Visited Kuchan town mayor (sister 

city of St. Moritz), Sapporo city 
mayor and Hokkaido governor. 

§ Agenda: Sister city relationship 
between Kutchan and St. Moritz, 
common topics of sustainable 
tourism, Winter Olympic, future 
exchange etc.
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C&A – JATA ‘Restart Overseas Campaign’.
JATA’s ‘Restart Overseas Travel’ campaign 
on 15 July with 3 elements.
§ 1. Yomiuri Newspaper 1 full page AD: 7 mio. 

copies.
§ 2. Sampling event at 8 stations in major 

cities and distributed 30,000 flyers as well 
as our image on digital signage which was 
posted at Tokyo station.  58,000 contacts.

§ 3. Twitter campaign with 5,953 applicants 
between 15-29 July. ST sponsored prizes.

Official campaign website with introduction 
video of sponsor - PV: 30,068.
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KMM – Media eNewsletter. 

§ The 2nd media eNewsletter in 
2022.

§ Sent out on July 19, 2022.
§ Delivered to 665 addresses.
§ Integration of news and stories 

of our partners, ST’s global 
projects, news from ST Japan 
etc.

§ Opening rate: 40%
§ Qualified reactions: 40
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KMM – Online ‘Randonnée’.

§ ‘Randonnée’ is the online 
outdoor magazine.

§ Contacts: 200,000
§ Pages: 9 pages x 2 times
§ Published: 10 July 2022
§ Report about the 100% 

Women World Record attempt 
media trip – Glacier training in 
Saas-Fee and climbing the 
peak of Briethorn in Zermatt.

118



KMM – Online ‘BE-PAL’.

§ ‘BE-PAL’ is an online outdoor 
media.

§ Contacts: 435,000
§ Pages: 18 pages
§ Published: 18 July 2022
§ Report about the 100% 

Women World Record attempt 
media trip – Glacier training 
and stay in Saas-Fee.
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KMM – Magazine ‘Bi-Premium’.

§ ‘Bi-Premium’ is a quarterly lifestyle 
magazine.

§ Circulation: 80,000
§ Pages: 2 pages
§ Published: 11 July 2022
§ Introducing the variety of activities 

on Grindelwald First as the result of 
ST/JB joint virtual media trip in May.
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Digital / KMM: Contents Creator @fumixparis.
§ Instagram posts by @fumixparis

who has 18,000 followers.
§ Results are from the trip of 

Contents Creator Summit 2022.
§ 9 Instagram posts between 30 

June and 24 July, 2022.
§ Total 6,132 likes, 75 comments.
§ Photo and reels of SWISS, 

Lucerne city, Transport Museum, 
Stanserhorn, Bürgenstock
Resorts as well as Instagram 
stories highlights. 
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Digital / KMM: Influencer @shewhoeats. 

§ Instagram posts by @shewhoeats
who has 82,000 followers.

§ Results are from the trip of Int’l 
Media trip Swiss Cities for 
Foodies 2022.

§ 21 Instagram posts between 31 
May and 4 August 2022

§ Total 6,865 likes, 98 comments.
§ Photo of SWISS, Geneva, Basel, 

Lugano as well as Instagram 
story highlights.
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Campaigning – Artist Ambassador trip.

§ Part of a community marketing campaign 
for Basel. 

§ Millennial Artist Yuka Numata travelled to 
Basel. 

§ 8-13 August 2022
§ Besides sharing her experience on her 

SoMe channels, she will create content that 
will be used for an online campaign 
focusing on Millennial art lovers. 

§ She will also share her experience at an Art 
focused Basel event in September. 
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Campaigning – Swisstainable Brochure.

§ Launch of the Japanese 
Swisstainable Brochure. 

§ Overview of the Swisstainable
movement and concrete 
Swisstainable travel itineraries. 

§ Brochure for B2C and B2B use 
online as well as print. 
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Campaigning – SSCA.

§ Swiss Summer Camp Asia in St. 
Moritz with post camp tours to 
Nendaz, Saas-Fee and Grindelwald. 

§ 20-27 August 2022
§ 15 trail runners from APAC (Greater 

China, Japan and Australia) 
travelled to Switzerland to 
experience the Swiss trails. 

§ Camp organised in cooperation with 
On Running. 
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KMM – Magazine ‘Colorful’.

§ ‘Colorful’ is a monthly 
membership magazine of 
Postal Club.

§ Circulation: 800,000 copies.
§ Pages: 6 pages.
§ Published: 1 August 2022.
§ Feature 2 UNECO world 

heritage sites - Jungfraujoch
and Lavaux.
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KMM – BSS Radio ‘Around the World’.

§ BSS Radio ‘Around the World’ is the 
regular radio program targeted to 
senior citizens in Sanin region.

§ Contacts: 470,000.
§ Duration: 11 minutes.
§ Aired on: 6 August 2022.
§ Interview to Masayo Oshio, ST Tokyo 

about news and  highlights such as 
100 % Women world record, RhB
world record challenge, panorama ride 
of GEX, hiking in Mürren/Schlilthorn etc.
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South East Asia.
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KMM: "Summer Outdoors" Mixed Media Trip.

§ 19-26 July 2022
§ 5 participating media:

- Indonesia: IDN Media, NOW! Jakarta
- Malaysia: New Straits Times
- Singapore: TripZilla.com
- Thailand: Travel around the World

§ Partners featured:
STS, RhB, Jungfrau, Lake Lucerne 
Region, Titlis, Matterhorn Region, 
Zermatt, Schilthorn, Vaud
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B2B Media Story on TTG Asia.

§ Published on 25 July 2022
§ Partners featured:

STS, RhB, Jungfrau, Lake Lucerne 
Region, Titlis, Matterhorn Region, 
Zermatt, Schilthorn, Vaud

§ https://www.ttgasia.com/2022/07/25/sum
mer-fun-in-switzerland/
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Online – July Summary.

§ July 2022, FB ST SEA
Monthly SoMe Report

§ July 5 – 4 Reasons RhB Is Perfect For Next 
Nature Excursion

§ July 6 – Zermatt’s Best Hiking Trails
§ July 13 – Jungfrau For Every Midweek Mood
§ July 21 – Jungfrau Railways
§ July 27 – Summer Livestream Teaser Post
§ July 30 – Zurich for International Day of 

Friendship

June July

Page Likes 73,216 73,452

Growth of 
Page Fans +413 +236

Page Followers 
(Page Fans) 73,220 73,439
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Online – Monthly Posts.
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Online – Monthly Posts.
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Online (Thailand): Summer KOL - TIEWENG.

§ Thai travel bloggers: TIEW-ENG
Total: 436k followers
During 2-10 June, 2022

§ Partners: STS, Zurich, LLR, JFJ, 
Interlaken, MRAG Valais, Zermatt, 
RHB, GEX, Schilthorn, Diavolezza, 
Adelboden-Lenk-Kandersteg

§ LineToday: published in July
§ YouTube: published in July
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Online/KMM (Singapore) – The Peak.

§ Singapore
§ >186,000 readers

§ Partners: Valais/Zermatt (100%W)

https://www.thepeakmagazine.com.sg
/interviews/singapore-entrepreneur-
set-world-record-scaling-swiss-alps-
female-mountaineers/
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Online/KMM (Singapore) – Rice Media.

§ Singapore
§ > 44.4k Followers

§ Partners: Valais/Zermatt (100%W)

§ https://www.instagram.com/p/CffuYe
VJ4yo/
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KMM (Singapore) - Radio CNA93.8FM.

§ Singapore
§ > 258,000 listeners

§ Partners: Valais/Zermatt (100%W) 

§ https://www.instagram.com/p/CffuYe
VJ4yo/

137

https://www.instagram.com/p/CffuYeVJ4yo/


Online (Singapore) – Influencer Summit 2022 + 
Post-trip.

§ > 2.7 M followers on IG and Tik-Tok
§ Partners: Lucerne, Zermatt, Valais, 

Jungfrau, STS, SWISS

https://www.instagram.com/s/aGlnaG
xpZ2h0OjE3OTczMTMwMzU3NjE0Nz
My?story_media_id=2872821727508
027446&igshid=YmMyMTA2M2Y=
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SCIB SEA Carried Out Business Meetings.

§ Market: Thailand
§ Period: 7-14 July 2022
§ Corporate: iSAB
§ Overnights: 350
§ Turnover: CHF 115,500
§ Destination: Zürich, Fribourg, Lausanne, 

Geneva, Gruyeres, Montreux, Grindelwald, 
Interlaken,

§ Hotels: Alpha Palmiers by Fassbind, 
Schloss Hünigen Konolfingen, Romantik
Schweizerhof Grindelwald, Crowne Plaza 
Zürich
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SEA KAM – Trade Webinar.

§ 20 JULY 2022
§ Zoom Webinar Topic: "We need 

summer power, we need 
Switzerland"

§ 2 x Trade newsletters
§ Participants: 246 from SG, MY, ID, 

TH, PH, ID
§ Partners: STS, LLR, Bucherer, 

integrated StraPa (Kambly)
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Thailand – KAM: APW 2022 Reunion.

§ 25 JULY 2022
§ Gathering the Thai APW 2022 

delegates
§ Follow up business opportunities, 

results, and business trends towards 
autumn and winter
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SCIB SEA Carried Out Business Meetings.

§ Market: Kuala Lumpur, Malaysia 
§ Period: 05-06 July 2022
§ Corporate: Ban Chu Bee Sdn Bhd & Lim 

Motor for Honda Malaysia 
§ Overnights: 22
§ Turnover: CHF 7,326
§ Destination: Lucerne
§ Hotel: Astoria Hotel   
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SCIB SEA Carried Out Business Meetings.

§ Market: Kuala Lumpur, Malaysia 
§ Period: 27 July – 03 August 2022
§ Corporate: KDU University Malaysia 
§ Overnights: 525
§ Turnover: CHF 17,825
§ Destination: Lucerne
§ Hotel: IMI University Campus at 

Kastanienbaum
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SCIB SEA Carried Out Business Meetings.

§ Market: Manila, Philippines 
§ Period: 05 – 09, 08 - 12 July 2022
§ Corporate: FWD Agency & Bancassurance
§ Overnights: 596
§ Turnover: CHF 198,468
§ Destination: Zürich 
§ Hotel: Marriott Zürich 
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SCIB SEA Carried Out Business Meetings.

§ Market: Manila, Philippines 
§ Period: 18 – 25 July 2022
§ Corporate: Turkish Airlines Fam-Trip 
§ Overnights: 133
§ Turnover: CHF 44,289
§ Destination: Zürich, Lucerne, Interlaken, 

Geneva 
§ Hotel: A-Ja Zürich Das City Resort, Grand 

Hotel Europe Lucerne, Congress Hotel 
Seepark Thun, Mövenpick Hotel And 
Casino Geneva
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SCIB SEA Carried Out Business Meetings.

§ Market: Kuala Lumpur, Malaysia 
§ Period: 05-06 July 2022
§ Corporate: Ban Chu Bee Sdn Bhd & Lim 

Motor for Honda Malaysia 
§ Overnights: 22
§ Turnover: CHF 7,326
§ Destination: Lucerne
§ Hotel: Astoria Hotel   
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SCIB SEA Carried Out Business Meetings.

§ Market: Kuala Lumpur, Malaysia 
§ Period: 27 July – 03 August 2022
§ Corporate: KDU University Malaysia 
§ Overnights: 525
§ Turnover: CHF 17,825
§ Destination: Lucerne
§ Hotel: IMI University Campus at 

Kastanienbaum
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SCIB SEA Carried Out Business Meetings.

§ Market: Manila, Philippines 
§ Period: 05 – 09, 08 - 12 July 2022
§ Corporate: FWD Agency & Bancassurance
§ Overnights: 596
§ Turnover: CHF 198,468
§ Destination: Zürich 
§ Hotel: Marriott Zürich 
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SCIB SEA Carried Out Business Meetings.

§ Market: Manila, Philippines 
§ Period: 18 – 25 July 2022
§ Corporate: Turkish Airlines Fam-Trip 
§ Overnights: 133
§ Turnover: CHF 44,289
§ Destination: Zürich, Lucerne, Interlaken, 

Geneva 
§ Hotel: A-Ja Zürich Das City Resort, Grand 

Hotel Europe Lucerne, Congress Hotel 
Seepark Thun, Mövenpick Hotel And 
Casino Geneva
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SCIB SEA Carried Out Sales Visits Reunion.

§ Market: Jakarta, Indonesia
§ Period: 16 – 22 July 2022

§ Market: Kuala Lumpur, Malaysia
§ Period: 25 – 29 July 2022

§ Sales Visits to MICE Agencies
§ Asia trophy Reunion Gathering 
§ Follow up on business opportunities, 

results, and business trends. 
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STS – SEA Influencer GTToS Trip.

§ Date: 19-26 July 2022
§ Market: SG, TH, ID, MY, PH
§ Target: Drive online awareness of GTToS

and STP, increase reach and engagements
with influencers' fans / followers, STP sales
for 2022/2023

§ Goal: >200k reach and engagements, >200 
STP sales

§ Partners: Schilthorn Bahn, Jungfrau 
Railways, Luzern Tourism, Burgenstock
Resort, Gotthard Panorama, Ticino Tourism, 
St Moritz Tourism, Rhatische Bahn, Zurich 
Tourism
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KMM/ Online (Malaysia) – Men's Folio.

Circulations: 28,000
Total: 6 full pages

§ Partners: Interlaken, Jungfrau, 
Schilthorn, Zermatt

§ https://www.mens-
folio.com.my/87466/discover-
switzerland-on-the-road-less-
travelled/
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Switzerland Travel Academy – B2B 
Advertisement on TTG Asia.

§ Launch of the STA win a trip 
campaign.

§ Weekly from 4th July 2022 onwards.

§ Partners: Zurich, Lucerne, Zermatt, 
Interlaken & Jungfrau.
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Content Distribution with World Travel Magazine 
(online) - Summer campaign.
§ Went live on 1st July 2022
§ Partners; Zurich, Vaud, Titlis, 

Schilthorn, Zermatt, Matterhorn 
Region

§ https://www.wtravelmagazine.com/city-escape-to-zurich-5-outdoor-
adventures-for-the-quintessential-swiss-vacation/

§ https://www.wtravelmagazine.com/savour-the-swiss-alps-this-summer-at-
mt-titlis/

§ https://www.wtravelmagazine.com/outdoor-sports-mountain-climbing-and-
bond-world-at-schilthorn/

§ https://www.wtravelmagazine.com/a-canton-of-contrasts-experience-the-
best-of-switzerland-in-valais/

§ https://www.wtravelmagazine.com/jungfrau-region-outdoor-sports-
adventure-and-fun/

§ https://www.wtravelmagazine.com/bike-hike-and-explore-your-way-
through-an-unforgettable-summer-holiday-in-the-vaud-region/
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KMM: RF Interview in Business Times (SG).

§ 1 August 2022
§ Swiss National Day Supplement
§ Interview of Roger Federer and ST

advertisement
§ Print media contacts: 480,000
§ Online media contacts: 525,000
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C&A: 100% Women – WomenWeekly
Singapore.
§ Singapore Media Portal
§ >250,000 readers

§ Partners: Valais/Zermatt (100%W)

§ https://www.womensweekly.com.sg/
gallery/style/this-singapore-social-
entrepreneur-just-set-a-world-
record-to-empower-women/
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C&A: 100% Women – Paid campaign on Viu.

§ Viu – SEA’s major Online video 
streaming service

§ Campaign targets:
§ SG: 1.4 million monthly active views
§ TH: 12.2 million monthly active views

§ 100% Film showcase – 76s
§ Mobile interstitials ads

§ Campaign period: 
§ Sep-Oct

§ Partners: 
§ Valais/Zermatt (100%W)
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C&A: SQ Navigator retargeting campaign.

§ Summer/Outdoor campaign with 
partners’ ads:
§ MRAG (Valais), Zermatt, Jungfrau, VAUD, 

RhB, Zurich and STS
§ Ads served on Facebook targeted at 

audiences that had used SQ 
Navigator (airline searching portal).
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C&A: ST FB Monthly Partner Posts.
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C&A: ST FB: Trendjacking Little Miss.

§ Trendjacking Little Miss and Mr Men 
meme via infused character traits of 
SEA travellers to Switzerland, with 
depiction of Swiss elements in 
images and summer activities. 

§ 39.8k reach

https://www.facebook.com/10320242
40161520/posts/5698236980206866/
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C&A: ST FB Summer Livestreaming.

§ 3 August 2022
§ Livestreaming with ST SEA FB

followers
§ Featured partners
§ STS, VAUD, Zermatt, Jungfrau, Zurich, 

RhB
§ 1 teasers posts – 70k reach 
§ 242 responded to Event 
§ 2.3 k reach|564 views|1.6k 

engagement
https://www.facebook.com/MySwitzerl
andSEA/videos/751738655946311
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Summer Public Event – 1st August Jakarta.

§ 1 August 2022
§ Photo Booth at the Swiss 

National Day celebration in 
Jakarta

§ Attendees: ca. 180 pax
§ 141 photos taken
§ Partner featured: Matterhorn 

Region
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Indonesia – Gathering with Globus and 
Cosmos.
§ 16 August 2022
§ Updates from Switzerland and visa 

situation
§ Attendees: 30-40
§ Partners featured: Lake Lucerne Region, 

Vaud, Zurich
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Thailand – KAM: ST/STS/RE Joint marketing 
activity.
§ 3 August 2022
§ Online Zoom Webinar
§ Joint marketing activity “Re-Discover 

Switzerland by Train” workshop 
event in cooperation with STS & Rail 
Europe

§ Participants: 78 from Thai travel 
agents
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Thailand – KAM: ST/STS/RE Joint marketing 
activity.
§ 22 August 2022, Bangkok
§ Joint marketing activity “Re-Discover 

Switzerland by Train” workshop 
event in cooperation with STS & Rail 
Europe

§ 25-30 Thai travel agents focused on 
rails

§ Active participation of STS & Rail 
Europe & TH KOL Taya Rogers
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SCIB SEA Thailand Handover event.

§ 23 August 2022, Bangkok
§ Handover event and 

corporate/incentive key travel 
accounts gathering

§ Participants: xxx
§ Presence of Batiste Pilet, Dominique 

Oi, and Thanchanok Nuammano
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KMM: Autumn media launch – Bangkok.

§ 25 August 2022
§ Autumn Launch press gathering
§ Participants: 15
§ Presence of Batiste Pilet and 

Thanchanok Nuammano
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OOH: Autumn launch on Bangkok Skytrain.

§ 25 August to 31 October 2022
§ Decoration of 2 trains of Bangkok’s

sky train system (BTS).
§ 1 train showcasing Roger Federer

and Autumn key visuals
§ 1 train showcasing VAUD / Autumn

key visuals.
§ Reach: 1.8Million people per day
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SCIB SEA Carried Out Business Meetings.

§ Market: Indonesia  
§ Period: 20 – 26 Aug 2022
§ Corporate: AIA Indonesia
§ Overnights: 210
§ Turnover: CHF 69,930
§ Destination: Geneva, Verbier, Zürich, 
§ Hotel: Marriott Geneva, W Verbier,, Kameha

Grand Zürich
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SCIB SEA Carried Out Business Meetings.

§ Market: Indonesia 
§ Period: 18-22, 19-23, 20-24 Aug 2022
§ Corporate: Suzuki Indonesia 
§ Overnights: 388
§ Turnover: CHF 129,204
§ Destination: Zürich, Zermatt, St. Moritz 
§ Hotel: Kameha Grand Zürich, Hotel 

Schweizerhof, Grand Hotel Des Bains 
Kempinski 
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SCIB SEA Carried Out Business Meetings.

§ Market: Malaysia
§ Period: 10 – 15 Aug 2022
§ Corporate: HRH Crown Prince of Perlis 

Malaysia
§ Overnights: 15
§ Turnover: CHF 4,995
§ Destination: Basel, Lugano, Zürich, 
§ Hotel: Grand Hotel Les Trois, Splendide

Royal, Schweizerhof
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SCIB SEA Carried Out Business Meetings.

§ Market: Malaysia
§ Period: 11 – 18 Aug 2022
§ Corporate: Malaysia Government Technical
§ Overnights: 126
§ Turnover: CHF 41,958
§ Destination: Zürich, 
§ Hotel: Crown Plaza Zürich 
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SCIB SEA Carried Out Business Meetings.

§ Market: Malaysia  
§ Period: 18 – 25 July 2022
§ Corporate: Azza Group (VVIP) 
§ Overnights: 48
§ Turnover: CHF 15,984
§ Destination: Zermatt, Grindelwald, Zurich
§ Hotel: Le Mirabeau Hotel & Spa, Laudinella, 

Grindelwald Romantik Schweizerhof, 
Kameha Grand Zürich
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SCIB SEA Carried Out Business Meetings.

§ Market: Vietnam
§ Period: 13 – 15 Aug 2022
§ Corporate: Minh Viet
§ Overnights: 86
§ Turnover: CHF 28,638
§ Destination: Lucerne
§ Hotel: Astoria Lucerne 
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SCIB-DW: Destination Wedding Reels.

§ DWP Bali Promotion 
§ DWP SoMe channels
§ 43.8k followers
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SCIB-DW: Wedding Planner Site Inspection 
(Ticino).

§ 30 August to 1 September 2022

- Castello di Sasso
- Chiesa Pietro e Stefano
- Villa Principe Leopoldo
- Villa Ciani
- Villa Emden on Brissago
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Australia.
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Activation: ooH activation Canberra.

§ Swiss Winter Village at Canberra Center
§ Sponsored workshops
§ cheese tasting by Red Cow
§ Wreath making
§ Candle making
§ Gluehwein Bar Friday nights
§ VR experience
§ Switzerland competition

Several touchpoints & reach withing the Center
§ In-centre: Winter village, digital screens, digital 

wayfinders, static banners, external forecourt banners.
§ Digital: Website, EDMs, SoMe, monthly Wi-Fi Logins
§ Final reporting to be received

Mme Ambassador joins the 
Cheese tasting in Canberra.  
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Activation: Switzerland Winter Festival.

§ Switzerland as key partner for the 2022 Bondi 
Winter Festival at iconic Bondi Beach

§ Both sides Switzerland branded signage 
around ice rink on Bondi Beach 

§ Social media partnership
§ Recognition on key print materials (festival 

guide, website, sponsor board, etc.)
§ Red Switzerland deck chairs across precinct
§ Branded staff and volunteer uniforms
§ VIP trade and media events on ice rink cancelled due to 

weather. Sent exclusive tickets to use later, with e-News
§ Huge visibility: over 300,000 visitors during school 
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KMM: TV with celebrity couple – ABP News.
Focus – Switzerland as a multigeneration family destination.
§ A TV trip with ABP News - one of the 3rd largest Hindi news channels

in India was executed in July to showcase Switzerland as a perfect 
mullitgenerational family holiday destination.

§ The trip featured TV celebrity– Arjun Bijlani & his family including his 
wife, 8 year old son and 70 year old mother. Activities were planned 
keeping in mind the different age groups,

§ The three destinations – Zurich, Interlaken, Lucerne, Swiss Travel 
System as well as SWISS were covered over 5 episodes of 15 min 
each.

§ All partners were also showcased on social media platforms of the
two celebrities, ABP news as well as ST handles . Social media 
content from the celebrity handles  was also picked up organically by 
online news portals and gave us 360° coverage .

§ Total Media contacts:
§ Total TV Viewership – 105M
§ Readership of online portals  – 31M
§ Social Media posts Likes– 3.3M
§ Social Media posts video views– 25.3M



KAM: Training – Elevate Holidays (27th Jul 
2022).
§ Exclusive destination training for the 

Elevate Holidays Team
§ Virtual training via MS Teams
§ Presented:
§ Switzerland and its various 

Touristic offerings 
§ Swiss Travel Pass and its benefits
§ Travel from a coach / self-drive 

perspective (incl. GToS)
§ Latest travel conditions / guidelines

§ Total No. of attendees: 6 184



SCIB India: Confirmed Business.
§ Date: 24th – 28th  August 2022.
§ Client: Bajaj Allianz Life Insurance.
§ Segment: Employee incentive. 
§ Region: Hilton hotel, Zurich.
§ Number of pax: 96. 
§ Turnover: CHF 126’720.
§ Client profile: One of the leading private 

life insurance companies in India. Ranks 
at number 6 in the top life insurance 
companies in India. 
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Markets West.



Switzerland.

187



Schweizer Familie.

§ Largest family magazine in Switzerland
§ Weekly edition (517.000 readers)
§ Long standing cooperation with ST Market 

Switzerland
§ ST zum Mitmachen
§ 2/1-page WeekendTipp advertorial in each edition, 

based on journalist visiting the destination
§ Very popular format at very advantageous cost
§ 30-35 publications yearly
§ Total value up to CHF 1,32 Mio.
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§ Publication: August 30, 2022
§ Circulation: 2.7 Mio. / Readership: 3.5 Mio. 
§ German/French/Italian
§ 19 pages inspirational content of all 13 Partners
§ 34 Hotel offers in 3 price categories
§ Print version mirrored online on coop.ch
§ Additional hotel offers online only
§ Additional social push via Brain & Heart

§ Nature Spa, Veggie Day, Foilage Map, 4-day Swiss Pass
§ Integration of partners SBB, STC & StraPa

Coop Autumn Edition – ST Special.



BeNeLux.
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Bijenkorf Promo – Video report. 
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ST BeNeLux – “de Bijenkorf” promotion.

§ Recovery Campaign and partnership with “de 
Bijenkorf” shopping malls in the Netherlands 
presenting “Slow Swiss City Travel”.

§ Presence: Amsterdam, Rotterdam & The Hague. 
§ Presenting cities: Basel & Lucerne. 
§ Date: Mai – June 
§ Activities: Digital and SOM Promotion, In-store 

”pop-up” VR experiences, Shopping windows, VIP 
dinner, Cooking Class with Jeroen Achtien, Swiss 
dishes at the restaurant and Media Event.

§ Overall contacts: 3,5 Mio
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ST BeNeLux – “de Bijenkorf” – impressions.

https://www.debijenkorf.nl/inspiratie/zwitserland
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ST BeNeLux – “de Bijenkorf” – impressions.

§ Digital promotions Members mailings: 

Achieved contacts 
mailings: 1’943’000
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ST BeNeLux – “de Bijenkorf” – impressions.

§ Promotion de Bijenkorf restaurants
§ Unique Swiss cake and Lunch dish
§ Tailormade and co-created in cooperation with Jeroen 

Achtien (Dutch 2* Michelin Chef at Hotel Vitznauerhof)
§ VIP dinner with 35 selected “de Bijenkorf” customers in 

The Hague.
§ Digital Promotion and link to the blogposts via QR codes 
§ Masterclass by Jeroen Achtien
§ Digital promotion and distribution on deBijenkorf.com
§ Integration and link to the blogposts
§ https://vimeo.com/706110418/0c99d3de25

1’200 CH dishes sold, 3’100 Masterclass views
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ST BeNeLux – “de Bijenkorf” – impressions.
35 top 
Bijenkorf 
customers 
attending
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ST BeNeLux – “de Bijenkorf” – impressions.

§ Launching Media Event in cooperation with 
“de Bijenkorf”

§ Presentation of our joint promotion and 
focus on Swiss Cities and Swisstainable

§ Basel Tourism as Presenting Key Partner

Achieved : 25 journalists and content creators.
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ST BeNeLux – “de Bijenkorf” – impressions.

Images online campaign

198



ST BeNeLux – “de Bijenkorf” – impressions.
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ST BeNeLux – Top coverage 100% Women.

§ Top Media Coverage in Het Laatste
Nieuws (July 2022).

§ Biggest newspaper of Belgium, 1.5 
Mio readers

§ Extra media coverage on social 
media and her blog getoutoftown.be

§ Journalist: Sylvie Van Nieuwerburgh
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ST BeNeLux - Media cooperation 
featuring Basel.
§ Cross media cooperation with Value Zipper, 

representing well know lifestyle magazines
§ Featuring Basel in four magazines, online and print: 

Zin, Saar, Food & Friends, Santé)
§ Targeting women, age 25-55
§ Digital and print campaign reaching total of 3 Mio 

contacts in Netherlands
Kosmopolitisch, duurzaam, innovatief en volop 
in beweging. Ook dat is Basel. De stad is  – 
 lekker duurzaam – makkelijk te bereiken met  
de (nacht)trein. Dus op naar Basel deze zomer!

Uit de kunst
Basel staat bekend om de ideale combinatie 
tussen oud & modern, dat zie je overal terug in 
de kunst & architectuur. Er zijn bijna 40 musea 
met tentoonstellingen van wereldklasse en elk 
jaar ook een aantal grote kunstmanifestaties. 
■ Fondation Beyeler is de best bezochte kunst-
galerie in Zwitserland, hier zijn altijd eersteklas 
tentoonstellingen van moderne en heden-
daagse kunst. (5/6 – 9/10: Piet Mondriaan)
■ Jean Tinguely werd vooral bekend met zijn 
 kinetische kunstwerken. Museum Tinguely 

biedt een schitterend overzicht van zijn werk. 
(14/9 – 8/1/2023: Territories of Waste)
■  In Kunstmuseum Basel ziet u de oudste open-
bare kunstcollectie ter wereld (uit 1661!), met 

Culturele hotspot aan de Rijn
Basel heeft het: wereldberoemde musea en evenementen, vriendelijke  
en open inwoners, heerlijke eettentjes, !jne natuur, een oude binnenstad  
én moderne architectuur… Deze ‘culturele hoofdstad van Zwitserland’ 
verrast en inspireert volop. Zin selecteert de leukste tips.

Basel
B A S E L C A R D 
De BaselCard is een gratis 
gastenkaart die u ontvangt 
als u bij uw hotel incheckt. 
De kaart biedt onder ande-
re gratis gebruik van het 
openbaar vervoer en 50% 
korting op de toegang tot 
de musea van Basel, de 
dierentuin en Theater 
Basel. En korting op bege-
leide wandelingen door  
de oude binnenstad en 
riviertochten op de Rijn. 
Basel.com/en/baselcard

Urban art in de Gerbergässlein, hartje Basel

 De voormalige Warteck brouwerij is omgetoverd 
tot de hippe cultuurplaats Werkraum Warteck

SAAR MAGAZINE
25

SAAR MAGAZINE
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“Kijk nou toch eens”, zeg ik 
tegen mijn beste vriendin. 
“Ik heb hier een stad die een 
speciale vriendinnendeal 
heeft.” Want dat heeft Bazel, 
die prachtige stad aan de Rijn, 
ingeklemd tussen Duits-
land, Frankrijk en natuurlijk 
Zwitserland. Als je met je vriendinnen gaat, krijg je een 
superleuk pakket met korting op de leukste hotels en 
activiteiten. 
Superleuk aanbod toch? Dus ik ging kijken. Ik wist heel 
weinig van Bazel. Alleen dat er jaarlijks een geweldige 
kunstbeurs is, dat er een mooie oude stad is met schatti-
ge trams en dat het omringd is door natuur. Maar eerlijk 
gezegd had de stad een nogal muf imago bij mij. 

VOOROORDELEN
Zo leuk als je je dan gaat verdiepen en je ziet dat daar 
helemaal niks van klopt. Ten eerste barst het er van de 
musea met moderne kunst (waar ik erg van houd). Door 
de goede reputatie die de stad heeft in de kunstwereld 
zijn er altijd exposities van de grootste namen te zien. De 
collecties van Hauptbau, Kunstmuseum Basel, Fonda-

Zomer inBazel
In het centrum van de stad zijn 
overal oevers van de Rijn waar 
de locals lekker in zwemmen. 
In een fontein gaan zitten met 
je zwemkleding is ook een 
ding. Maar het leukst zijn wel 
alle wijnbarretjes (’buvettes’) 
en eettentjes langs de Rijn die 
in de zomer up-poppen. 

Bazel een saai oud stadje? 
Niks blijkt minder waar. Deze 
zomer gaan we moderne 
kunst kijken tot we erbij 
neervallen, ons vergapen aan 
maffe architectuur en street 
art, we gaan zwemmen in de 
Rijn en daarna biertjes drin-
ken op de vele hippe pop-up 
terrasjes aan het water. Een 
verademing, deze stad. 

het hippe
BAZEL

Hoofdredacteur 
Barbara van Erp 

praat je bij over de 
leuke stad Bazel

BASELCARD 
Als je een hotel boekt, krijg je helemaal gratis een BaselCard. 
Dat is een bizar goede deal: gratis OV, een supergoedkope 
elektrische fiets en 50% korting op alle musea, dierentuin en 
nog veel meer activiteiten. baselcard.com

DOEN  
Sowieso moet je de hoofdmusea van Bazel bezoeken. Deze zomer 
is er een Picasso/El Greco expo in het Kunstmuseum Basel. Mond-

riaan is dan te zien in de Fondation Beyeler, net buiten de stad 
waar je naartoe kunt fietsen langs een beroemde groene fietsrou-
te. Museum Tinguely heeft ook altijd mooie tentoonstellingen en 

een vaste collectie.

SLAPEN
Hotel Teufelhof in het oude centrum heeft echt fantastische arty 
kamers én een theater. Hoe leuk! Het hippe Hotel Nomad komt 

voor in alle architectuurlijstjes en is een mix van urban en architec-
tuur. Boutique Hotel Volkshaus is van buiten klassiek maar van bin-

nen strak en bohemian, met dakterras met uitzicht over de oude 
stad. Hotel Gaïa is helemaal bio, duurzaam en bijna zero waste.

ETEN
Ik wil heel graag eten bij Restaurant Lauch dat zich presenteert als 

vegi-vegan-lokal. De instagram met hun mooiste gerechten ziet 
er gruwelijk lekker uit. Ze hebben ook een heerlijk terras midden 

in de stad. Restaurant Volkshaus lijkt qua interieur een beetje 
traditioneel Zwitsers, maar als je goed kijkt is alles modern en van 

extreem goede smaak. Zo is het ook met de kaart: lijkt traditioneel, 
maar is helemaal up to date.

De beste tips

tion Beyeler en Tinguely moeten echt gezien 
worden. 
Dat had ik nog wel kunnen raden, maar ook 
heeft de stad dus niet alleen een schattig oud 
centrum – wat ik ook wel had kunnen raden 
– maar het staat er dus ook boordevol hippe 
architectuur. Je kan er zomaar tussen de oude 
kerkjes en kastelen bizar moderne gebouwen 
vinden van wereldberoemde architecten. Tel 
daarbij op de streetart, de vele hippe hotels en 
dat je er goddelijk lijkt te kunnen eten en ik ben
fan.

LEKKER DE NATUUR IN
Het is een kleine stad en het voordeel van 
kleine steden is dat je er zo uit bent. Nou ver-
huren ze op het station e-bikes waarmee je zo 
de omgeving kan verkennen. In 10 minuten zit 
je buiten de stad en rijd je langs de prachtige 
oevers van de Rijn, de wijnhuizen en de heuvels 
om de stad heen. 
Nou en toen zag ik ook nog dat je met de nacht-
trein naar Bazel kunt vanaf Amsterdam. Met 
de Nightjet stap je na het avondeten in de trein 
en word je ‘s morgens wakker in hartje Bazel. 
Hartstikke duurzaam, ontzettend betaalbaar 
en heel erg leuk. Er zijn ook privécoupes voor 2 
tot 4 personen. Say no more, zei mijn vriendin. 
Wij gaan. 
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ST BeNeLux - Time for Switzerland -
Content Creator trip to Switzerland.
§ Part of a cross-medial campaign together with Columbus 

Travel Magazine (Print, online, social media, webinar, quiz) 
§ Interactive Social Media Stories 
§ 18. July – 23 July
§ 5 Content creators + 1 winner of a competition
§ 3 regions: Bern, Ticino, Valais 
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Italy.
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KMM: Group Media Trip RhB.

§ Dates: 21-23.6.2022
§ What: Media trip, territory along the 

Bernina Express line
§ Focus: Chur, RhB, Valposchiavo
§ Participants: 6 journalists from Rome
§ Partner involved: RhB
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KMM: Group Media Trip Ticino.

§ Dates: 20-22.7.2022
§ What: Media trip Ticino
§ Focus: Innerwalk Project at Parco

Ciani, Forest Bathing at Parco San 
Grato, E-Bike along Via die Sapori in 
Capriasca

§ Participants: 5 journalists
§ Partner involved: Ticino Turismo
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KAM: Fam Trip Swiss Cities in Summer.

§ Dates: 25-29.6.2022
§ What: Fam trip with Fiavet Association 

discovering Swiss Cities, territory and 
hotels

§ Participants: 5 travel agencies
§ Partners involved: Luzern Tourismus, 

Made In Bern, Zürich Tourismus
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KAM: Travel Academy Il Viaggio.

§ Date: 7.7.2022
§ What: 30’ training to Il Viaggio t.o. 

consultants and travel agents on 
Montreux Vevey

§ Participants: 23 people
§ Partner involved: Montreux City
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Digital: NL contribution The Good Life.

§ Date: 4.7.2022
§ What: Newsletter about Plateforme10
§ Contacts: 20’000 subscribers
§ Link: https://bit.ly/3d0f7bW
§ Partners involved: AMOS, Lausanne 

Tourisme
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Digital: Branded Content lifegate.it.
§ Period: 4-11.7.2022
§ What: Branded content dedicatet to

RhB on lifegate.it
§ Focus: Promotion through lifegate

social media and newsletter
§ Views: 3’217
§ Average time spend: 3’ 36’’
§ Social reach: 240’000
§ Link: https://www.lifegate.it/bernina-

express-glacier-express
§ Partner involved: RhB
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Campaigning & Activation: Summer– Advertorial on F magazine.

§ Date: 21.6.2022
§ What: Advertorial page on weekly 

magazine F (National activation)
§ Content: 3 itineraries «Il meglio di» in 

Valais, Bern Region and Ticino, mentioning 
Swiss Travel Pass, Trenino Verde and 
landing page Svizzera.it/ilmegliodi

§ Contacts: 420’000
§ Partners involved: Made in Bern, MRAG, 

STS, Ticino Turismo
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Campaigning & Activation: Distribution «Svizzera 05» magazine.

§ Date: 22.6.2022
§ What: Distribution of Svizzera 05 

brochure with magazine TRAVELLER 
(National activation)

§ Circulation: 24’000 copies
§ Contacts: 72’000
§ Partners involved: Aargau, Basel, 

Eastern, Fribourg, Geneva 
Graubunden, Jura, Luzern Tourismus, 
Made In Bern, MRAG, Ticino Turismo
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Campaigning & Activation: Advertising on Traveller.

§ Date: 22.6.2022
§ What: Advertising page on travel 

magazine TRAVELLER
§ Subject: Grand Train Tour with Gotthard 

Panorama Express key visual
§ Area: National
§ Contacts: 177’000
§ Partner involved: STS
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France.
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Soirée Suisse event at Swiss Embassy in Paris.

§ Date: 30 June 
§ Soirée Suisse to celebrate the 1st of August 

at the Swiss Embassy in Paris 
§ Participation: about 200 guests 
§ Presence of ST with photo booth with a 

Swiss background, as well as virtual reality 
oculus glasses to experience the 
Matterhorn ascent
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Campaign activation Recovery.

Marieclaire.fr
§ Partnership with Marie-Claire Group (a group that 

targets women with very strong brands)
§ Campaign focus : Swisstainable and 100% women
§ Swisstainable travel diary (text and videos) of different 

Swisstainble and 100% women experiences explained 
through storytelling

§ Date: August-September
§ KPIs: 75'000 guaranteed visits, 1.05M digital reach, 

2.5M global reach (incl. print)
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Swiss Cities partner campaign x Zurich Tourism.

madame.lefigaro.fr
§ Partnership with Madame Figaro (women’s 

audience)
§ Advertorial on the madame.lefigaro.fr

focused on Zurich. Display and Social post to 
get traffic on it.

§ 3 other articles will complete the campaign in 
the 2nd half of 2022

§ Segment : city breaker
§ KPIs : 5’200 visits per articles - 1.1M reach
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KMM – Top coverage.

§ France Info, radio program
§ Français du Monde, 09/07/2022.
§ 2min20 on Lausanne, au-delà des 

clichés.
§ Tour de France in Lausanne
§ Lausanne by bike
§ Cultural offer
§ Interview with the director of the Theâtre

Vidy, Vincent Baudriller.
§ About 4.5M contacts

Read the article and listen to the replay
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KMM – Top coverage.

§ TF1 - Le 20h Weekend, Montagnes : 
les reines de la Suisse.

§ 24/07/2022.
§ 4 minutes about travel in Switzerland

by bike. From Lavaux to Gruyères and 
back to Montreux with the GoldenPass.

§ Result of a media trip in June.
§ About 6.4 M contacts.

§ Watch the replay.
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KMM – Top coverage.

§ Le Figaro Online, one of the most
important news websites in France.

§ 24/07/2022.
§ Tour de Suisse en trains 

panoramiques : notre guide pour un 
voyage tout en lenteur.

§ Web article on the Grand Train Tour.
§ Result of a media trip in June.
§ About 25M uvpm.
§ Read the article.
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KMM – Top coverage.

§ La Vie du Rail Magazine, specialized
magazine on the railway word and train 
trips.

§ July-August issue, Tour de Suisse en 
version panoramique !

§ 25 pages + cover picture on the Grand 
Train Tour of Switzerland.

§ Result of a media trip in May.
§ Integration of StraPa in a double page 

« Shopping tips ».
§ About 60’000 contacts.
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SCIB France : KAM - Networking Event 
Afterwork Lyon.
§ Date: July 4th 2022 in Lyon
§ Target: Mainly agencies and some 

corporates
§ What: Workshop with watch-making 

animations
§ Partners : Crans Montana, Geneva 

representing the Hilton, Initium Watches

à Corporates found through service provider 
“Réunir” but not efficient (only 4 corporates)
à 14 participants – hard to find a lot as it was 
a busy time for agencies and start of holidays
à Very nice feedbacks
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Portugal.
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C&A: @FollowTheSunTravel.

§ Topic: Content Creators Summit.

§ Segment: sustainability, landscape photography and 
video.

§ In the top 3 of Travel Instagram accounts in Portugal. 

§ Engagement rate: 7%.

§ Followers: 101K on Instagram.

Timing: June-July 2022
Average engagement rate: 7.38%
Total views: 145.3 K
Total likes: 12 K
Total comments: 202
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C&A: @AllAboutWanderulst_.

§ When: 24th of June to 4th of July.

§ Topic: Grand Train Tour in 8 days.

§ Segment: Travel and Lifestyle. 

§ Engagement rate: 2%.

§ Followers: 338K.

§ Monthly impressions: 5M.

Analytics to be received by end of August
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KMM/Digital: TVI LIVE – Zurich.

§ TVI LIVE TV with renown writer and
journalist, José Luís Peixoto, in Zurich
for the morning show “Esta manhã”.

§ “TVI” is one of the most watched TV
channel in Portugal. Their program
“Esta manhã” includes a section on
travels with José Luís Peixoto.

Timing: July 2022

Media contacts: 157’000 
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KMM/Digital: TVI LIVE – Lucerne.

§ TVI LIVE TV with renown writer and
journalist, José Luís Peixoto, in Lucerne
for the morning show “Esta manhã”.

§ “TVI” is one of the most watched TV
channel in Portugal. Their program
“Esta manhã” includes a section on
travels with José Luís Peixoto.

Timing: July 2022

Media contacts: 157’000 
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Spain.
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Presentation with «Quesos de Suiza».

§ Participation with SCM at the 
International Cheese Forum in Gran 
Canaria with a presentation of how 
ST integrates the swiss cheese in 
tourism promotion

§ 322 people attended our 
presentation and shared the 
experience in SoMe with a great 
reach out
Timing: 11.07.2022
Marketing contacts: 96’527
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Sales campaign OTA Logitravel.

Timing: July/August 2022
Marketing contacts: 4’714’857 | Room nights: TBC in September 

§ Logitravel is the 2nd most visited 
travel website in Spain

§ The campaign was aimed to push 
long citybreaks in ZRH, GVA & BSL 

§ Collaboration included
o Long citybreak product creation. (view)
o Creation of a Microsite 15’000’000 impressions per year  
o Display campaign 11’664’000 impressions
o B2C & B2B newsletter 11’054’859 contacts. 
o Post on the travel blog 
o Display campaign on the Traveltool travel agencies group
o SoMe campaign on Facebook & Instagram withs posts
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Sales campaign OTA Atrapalo.

Timing: July/August 2022
Marketing contacts: 4’230’625 | Room nights: TBC in September 

§ Atrapalo is the 3d most visited travel 
website in Spain

§ The campaign was aimed to push 
long citybreaks in ZRH, GVA & BSL 

§ Collaboration included
§ Display campaign: 6’037’500 impressions
§ Display campaign on magazines 3M impressions
§ Radio campaign, 20" spot: 300’000 impressions
§ Microsite update “Los Imperdibles” (view)
§ Article & NL on Houdinis: 1’120’000 impressions
§ SoMe posts on FB, TW & IG: 465’000 impressions
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Sales campaign OTA Nautalia.

Timing: July/August 2022
Marketing contacts: 4’255’150 | Room nights: TBC in September 

§ Nautalia is an important TO with 
more than 200 travel agencies

§ The campaign was aimed to push 
long citybreaks in ZRH, GVA & BSL 

§ Collaboration included
o Creation of a product manual 20’000 visits
o Display campaign on their website 200’000 impressions
o B2B 600 agencies & B2C Newsletter 80’000 e-mails
o Creation of a 15” video for SoMe 700’000 impressions
o Raffle for SoMe 1’000’000 impressions
o Personalized SMS 20’000 users
o PLV poster on all travel agencies 15’000’000 impressions
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Basel @ City Confidential.

§ Exclusive activity to promote Basel 
in a creative online magazine of 
female urbanites with a community 
of  over 180’000 members 

§ The promotion included:
§ Creation of a microsite to discover Basel in 48h
§ Dedicated emailing to their community 
§ Advertorial to push the microsite
§ Social Media posts in their Instagram and Facebook

§ Link to the full article

Timing: July 2022
Marketing contacts: 513’060
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https://city-confidential.com/basilea/dia1.php


Basel @ City Confidential.
Ver directamente en el browser

48 horas en Basilea
Descubre tu plan de escapada aquí

Fuera mar, chiringuitos, y pescaíto frito. Dentro terrazas bucólicas al borde del río, paseos en
bicicleta, tomarte un café espectacular en una iglesia, meterte en una fábrica de galletas, y admirar
más de 4.000 obras de arte. ¿Quieres una escapada diferente? Vete a Basilea.

La tercera ciudad de Suiza es una joyita. Y para que la puedas exprimir al máximo, hemos hecho
una guía con un itinerario completo y superprecioso (¡qué te parece esta animación, ¿eh?!)
para que exprimas Basilea en 48 horas.

Mejor que las guías del New York Times, te llevamos hora por hora por dónde tienes que ir
durante 2 días: restaurantes deliciosos, tiendas sorprendentes (hay una tienda que vende
decoraciones de Navidad ¡todo el año!), museos diferentes, y hasta el mejor sitio para tirarte al río
como los locales. Ya sabes, como dice el dicho, no hay mar que por Rin no venga. 

¿Conoces a alguien que sigue buscando ideas para estas vacaciones? Reenvíale esta guía de
Basilea en 48h.

Plan Cómplice: esta transformación en Basilea Confidential ha sido posible gracias a Turismo de Basilea. Danke. 
 

DESCUBRIR BASILEA REENVIAR A UN AMIGO

   

Email enviado a [[EMAIL_TO]] | Darse de baja | Contactarnos

Apúntate a City Confidential para recibir por lo bajini planes insólitos, rincones secretos e ideas que cambian dos
veces por semana en tu buzón. Juramos por nuestra madre que no mandamos spam, guardamos tu email como oro

en paño y no nos pagan ni un duro por los planes editoriales (échale un ojo a nuestro manifiesto).

 
RESTAURANTES Y BARES 
 
PLANES INSÓLITOS 
 
ESTILAZO 
 
LOS MEJORES

 
SALIR DE FIESTA 
 
DESPEDIDAS DE SOLTERA 
 
BRUNCH 
 
TERRAZAS 
 
PLANES BARATOS 

 
 

CALLE HORTALEZA, 108 
 

28004 MADRID
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Top Coverage Basel @ ABC.

§ It is one of the most consolidated national 
newspapers in Spain with a loyal and affluent 
readership

§ The journalist traveled to Basel to cover the 
Kuntsmuseum's "Picasso-El Greco" 
exhibition but was so impressed by the city's 
high cultural level that she also published a 
double-page article about the city's museums

§ It was also published in its online version
Media Contacts: 1’044’159

Total media contacts Top Coverage 
July-August: 2’922’541
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UK/Ireland.
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ITV Good Morning Britain.

§ Broadcasted live on 27 July from Zermatt
§ One of the two biggest breakfast shows in the UK (alongside BBC breakfast)
§ On average 1.4 million viewers per episode
§ Primary audience: ABC1 adults
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‘Wired for Adventure’ on Saas Fee.
§ Niche outdoor media platform
§ 360°content partnership – Valais
§ July 2022
§ Ad hoc additional activity with Saas

Fee bundled into existing campaign
§ 2 double page display print ads
§ 4-week online headline banner
§ Print readership 83’000 (6 issues/yr)
§ Digital: 100k Uniques / SoMe: 140k
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Cities Key Partner Promotion 2022.
Print
§ Take over Vol. 37 of ‘Suitcase’ magazine with a fully branded 

cover sleeve, a 78 pages print insert about Zurich, Basel, 
Lausanne/Montreux & Geneva, PLUS cover and 8-pages 
editorial coverage about Swiss alpine huts.

§ Strapa included with: SWISS, Swiss Wine, Victorinox and an 
additional editorial inclusion of Victorinox

Online
§ Online repurposing of print content and creation of designated 

destination hubs on Suitcase. Pushed with traffic drivers & social 
amplification

Live
§ Distribution of Suitcase magazines copies during Kensington & 

Chelsea Art Week (KCW)
§ B2C event (30x people with a mix of key art personalities, artists 

and media/tour operators
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North America.
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Signature Educational Journey.

§ July 11 – 17, 2022
§ Fam trip with 10 top selling Signature 

agents from across the US.
§ Zurich, Bern (including excursions to 

Interlaken/Jungfrau Region) and 
Geneva.

§ Overall theme: “Charming Swiss 
Boutique Towns”.

§ 34 relevant/qualified applications 
received for the trip.
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Key account visits Central U.S.A.
§ August 8 – 11, 2022
§ Key account visits in Chicago and 

Milwaukee by Pascal Prinz and Florin 
Eggenberger

§ Meeting with Consul General of 
Switzerland, Lufthansa Group 
(SWISS), and Tour Operators in the 
greater Chicago area

§ Provided update, and invited them to 
the ST North America workshop

§ Airports are busy and Americans are 
traveling extensively again
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Virtuoso Travel Week Las Vegas. 

§ August 13 – 19, 2022
§ Conference with top selling Virtuoso advisors from 

all over the world (majority from US)
§ 5,000 overall attendance (31 Swiss hotels, Zurich 

Tourism & Bucher Travel)
§ Switzerland presence at 1:1 meetings, Adventure 

Globetrotting booth & Switzerland exclusive event
§ Attendees:
§ 1:1 meetings à 240
§ Adventure Globetrotting booth à 143
§ Switzerland Event à 40
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Virtuoso Travel Week Las Vegas - Impressions. 
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GTM with STS and Rail Europe.
§ July 28-30, Fort Lauderdale
§ 50 pre scheduled 6min. appointments
§ Selected travel advisors across 

different networks, majority from 
Travelleaders

§ Lot of new advisor contacts. Allows ST 
to reach to different consortia.

§ The majority indeed has been to 
Switzerland, and reports strong 
demand. 

§ STS, Martin Oester and Rail Europe, 
Elaine Montanez
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Global Meeting Exchange (GME), San Francisco.
July 18 - 22 , 2022

§ Accor’s annual event
§ 350 participants (125 international buyers)
§ Swiss partners: Fairmont Le Montreux 

Palace, Fairmont Geneva & Conventus
§ SCIB had a total of 40 meetings with FMP
§ Of which 14 new companies/8 new contacts
§ Takeaways:

§ Rates continue rise overall 
§ Consider ‘Total cost of travel’
§ Groups are back, filling hotels
§ Fewer new hotels
§ Bleisure travel gain in importance
§ Labor issues continue to impact operations
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Webinar - How to Photograph Iconic Architecture 
and Avoid Clichés.
§ July 12th, 2022
§ Hosted by Architizer magazine 
§ Live streamed from the new Hotel des 

Horlogers, Vaud.
§ Partners: Vaud Promotion, Graubünden
§ Hosted by Chief Editor Paul Keskeys, 

Editor Hannah Feniak from Architizer
magazine and Paul Clemence 
architecture photographer and freelance 
writer

§ contacts: 971 attendees 246



Key Opinion Leader: Chef Marcus Samuelsson.

§ July 14-17, 2022
§ Star Chef, New York based, known for his 

restaurants nationwide and TV shows on 
Netflix and PBS

§ Culinary and ”Back to the roots” trip to 
Interlaken where he learned how to cook

§ Wine tasting with Jérôme Ake Béda
Sommelier at Auberge de l’Onde (Lavaux)

§ Back in hotel Victoria Jungfrau in 
Interlaken where he discovered his passion 
for cooking 30 years ago and visit of local 
cheesemaker

§ IG: 659’000 followers
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Media Top result: NBC – Access Hollywood.

§ NBC Access Hollywood TV show: 
Lindsay on Location: Switzerland 
(travel segment)

§ Host: Lindsay Myers
§ Date: July 21st , 2022
§ Featured: Bern City, Jungfrau 

Railways & Top of Europe, Jungfrau 
Region, Schilthorn, Interlaken, 

§ Contacts TV broadcast: 716’000 
§ Online: 1’000’000 uvpm
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Media Top result: CTV News Ottawa.

§ CTV News Ottawa
§ Host: Jennifer Weatherhead
§ Title: Take a trip to Switzerland!
§ Date: July 25th , 2022
§ Featured: Basel, Bern, Lucerne, 

Valais, Engelberg, Interlaken, 
Jungfrau Region, Jungfrau Railways

§ Circulation: 1’280’000
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Media Top result: GirlBoss.

§ GrilBoss.com
§ Author: Liz Guber
§ Life Lessons from the Top of a Swiss 

Alp
§ Date: July 7th , 2022
§ Featured: 100% Women, Valais
§ Online article contact: 241’000 uvpm
§ 1 Instagram post, contacts: 1’800’000
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Media Top result: Inside Hook. 

§ Inside Hook.com
§ Author: Jake Emen
§ The Best Way to Do the Swiss Alps? 

By Train in the Summertime
§ Date: July 28th , 2022
§ Featured: St. Moritz, Gstaad, Zurich, 

Andermatt, Hotels
§ Contacts
§ Online: 315’000
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KOL Jordan Watts, @love.watts & @watts.place.

Jordan is a respected Key Opinion Leader in 
the creative world with a solid audience which 
includes other influential people and trend 
setters.

Partnership with Zurich to promote the city and 
the Zurich Art Weekend

Posts, reels and stories on his Instagram 
handles:
@Love.Watts 2M Followers
@Watts.Place 470K Followers

Total impression: 4’127’451
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Brazil.
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KAM/Digital Newsletter: Lausanne & Montreux Riviera.

§ Highlight: Lausanne & Montreux Riviera
§ 02 sendings: July 1st and 19th

§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 37,00%
§ Link newsletter:

http://smtp.mailnewsdobrasil.com.br/email/SUIC
A-03DE03-2021/suica-03de03-2021.html

254

http://smtp.mailnewsdobrasil.com.br/email/SUICA-03DE03-2021/suica-03de03-2021.html


KAM: TTW Group + Kempinski Famtrip.
Engelberg, Frutt, St Moritz

July 18th to 24th 
§ TTW Gropup Famtrip to:
§ Engelberg: Kempinski Engelberg
§ Frutt: Frutt Lodge
§ St Moritz: Kempinski St Moritz
§ Glacier Express 

§ 8 participants, 6 travel agents
§ Support with experiences and meals 

on destinations and Swiss Travel 
Pass
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KAM/Media return: TTW Group + Kempinski Famtrip.
Engelberg, Frutt, St Moritz

August 5th

§ Voe News
§ Page views: 25,501
§ Unique visitors: 25,501
§ Audience: 510
§ Segmentation: Attractions tourer, 

nature lover.
§ Link to publication: click here.
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https://voenews.com.br/2022/08/05/ttwgroup-promove-famtrip-de-verao-na-suica/


KAM: STS TRAINING – TTW GROUP.

August 03rd 

§ Swiss Travel System presentation
§ 35 travel agents from TTWLab + TTW 

Group operations team present during the 
presentation

§ Dedicated Q&A session with agentes
§ Breakfast sponsored by Switserland 

Tourism
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KMM Digital: GToS Viagem News.

August 1st

§ Special GToS content at Viagem News 
website.

§ Highlit destination.
§ Page views: 566.356
§ Unique visitors: 283,178
§ Audience: 5.663
§ Segmentation: Attractions tourer, nature 

lover.
§ Link to publication: click here.
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https://www.viagemnews.com/destinos-em-destaque/11113-grand-tour-da-su%C3%AD%C3%A7a,-roteiros-apaixonantes-para-uma-road-trip-inesquec%C3%ADvel.html


Campaigning and activation: Taste of Switzerland.

August 11th to 13th 2022
§ Between August 11th to 13th Tivoli Mofarrej

Hotel offered special menu prepared by 3 
Swiss chefs from Engelberg

§ Swiss specialties: Fondue and Raclette
§ Event sold out before first day
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Campaigning and activation: Taste of Switzerland, Media 
Lunch and Workshop.

August 10th

§ Special lunch with fondue workshop to 
promote “Taste of Switzerland” events at 
Tivoli Mofarrej Hotel

§ Presence of 15 journalists during the 
workshop 

§ Goody bag with StraPa giveaways: 
SWISS, Victorinox, Lindt,
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Campaigning and activation: Taste of Switzerland, VIP 
Dinner.

August 10th

§ Special dinner for 60 VIP guests to 
promote “Taste of Switzerland” events at 
Tivoli Mofarrej Hotel

§ Presence of:
§ 16 travel agents 
§ 24 VIPs and media guests
§ 20 VIP guests from Consulate in São Paulo

§ Goody bag with StraPa giveaways: 
SWISS, Lindt.
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Campaigning and activation: Taste of Switzerland VIP 
Dinner.
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CA/KAM/Media return: Taste of Switzerland, VIP 
Dinner.

August 10th

§ Mercado & Eventos
§ Highlight: “Switzerland has already

taken more than 80% of the pre-
pandemic levels of Brazilian tourists”

§ Page views: 31,659
§ Unique visitors: 24,624
§ Audience: 492
§ Link to publication: click here.
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https://www.mercadoeeventos.com.br/noticias/aviacao/suica-ja-retomou-mais-de-80-dos-niveis-pre-pandemia-de-turistas-brasileiros/


CA/KAM/Media return: Taste of Switzerland, VIP 
Dinner.

August 11th

§ Panrotas
§ Highlight: “Switzerland hosts opening

dinner of the Taste of Switzerland
festival”

§ Page views: 26,451
§ Unique visitors: 17,949
§ Audience: 358
§ Link to publication: click here.
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https://www.panrotas.com.br/mercado/destinos/2022/08/suica-realiza-jantar-de-abertura-do-festival-taste-of-switzerland_191209.html


Thank you.




