Markets East.



Yy
;@ >4

/]\’/;J\v

International. Switzerland.




Confirmed meetings industry event: Switzerland.
UIA Associations Round Table 2026.

= Union of International Associations
= November 2026 (1.5 days)

= Lucerne e
] . L-§~.;“‘_fA1l',T'Q&(>0"’P » :- S
= 200 participants”® Ty ooy
% ‘.‘w",‘

= Networking and education platform
for international association
representatives

* 70% association representatives, 30% industry partners
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SCIB - IMEX 2022 Switzérland.
Frankfurt, 315t May — 2" June 2022.

= B2B trade show, prescheduled 1:1 meetings.

= Total of 3’000 buyers from all over the world

= 28 Swiss service providers with 34 persons at
the SCIB stand.

= pre-tours from Brazil, India and SEA to
Switzerland with more than 40 participants
were organized to Zurich, Bern, Interlaken,
Lucerne/Pilatus, Lausanne and Geneva.
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24 hours Switzerland in Berlin.

= Mai 31 12.00 to June 1 12.00

= Opening with the Swiss ambassador in Germany

= Over 300 Guests from trade & media

= More than 30 swiss partners on the spot

= 3 Trade workshops with partners & Key
Accounts — presented as Show interlude by
Lapsus

= Two media conferences “Grand Tour” &
“Swisstainable”

= Music acts and artists from Switzerland and
Germany

= Different typical food stations

= Karaoke-evening and DJ-night

= More to follow

Switzerland.




24 hours Switzerland in Berlin.
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Basel: Digital Cultural Special on F.A.Z.net.

= 25 April — 22 May 2022

= Advertorial Standard

= Premium Button

= Section Travel: (Mobile) Banner

= Section Selected Rotation:
Wallpaper / Mobile High Impact Ad

= Rotation: (Mobile) Native Teaser

- FA.Z. Kiosk (Dig. FA.Z. + FA.S.) 2
for 1 week

= Premium Page 2: Full Page Ad




Basel: Cultural cooperation Radio Frankfurt & Holiday. suizariana.

- 01 May — 08 May 2022 R —

= 2.000 seconds marketing volume on S T T
Radio Frankfurt and Radio Holiday

= 1 travel program with special topic
Basel (6x2.5 min. interviews)

= 20 trailer

= raffle prize: 2x2 nights hotel
accomodation in Basel and train ticket
with Deutsche Bahn

= net range:197,000/contacts:464,000
= participants: 7,500 _WIR SCHENKEN EUCH EINEN
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Supplement Basel in “'monopol”.

= 36-page supplement in the cultural

magazine “Monopol”

= Focus on art and culture (3
museums: Fondation Beyeler,
Kunstmuseum Basel, Museum
Tinguely)

= Date: May 25t 2022

= Contacts: 175’000
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Switzerland.

lungen, Y
Architektur: ALLESZUR ot
KULTUR-

METROPOLE

BASEL

MITTIPPS UND
TERMINEN
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Booklet Berne in “Walden”. Switzerland.

= 6-page booklet “Bucket List
Schweiz” about Berne Region in the
outdoor magazine “Walden”

= Focus on outdoor activities in and
around Berne, Interlaken and the
Jungfrau Region

= Date: May 6t 2022

= Contacts: 150°000

11



Digital cooperation Valais. Switzerland.

= Cooperation with Valais Promotion
and die digital news platform g St
stern.de |

= Distribution of a digital storyboard
“Der Zauber des Wallis”

= Topics: side trips, hiking, culture and
mountainbiking

- Date: May 9th — June 9% -

= Contacts: 10 Mio

DES WALLIS




Print and online cooperation with Vaud and

Geneva Region.

= Print und online advertorials in the
magazines “Merian” and “Der
Feinschmecker”, accompanied by a
40 min podcast about the regions

= 3 advertorials and a branded stor
on the digital magazine travelboo

= Dates: May 25— September 20t

= Contacts: 3 Mio

FEINSCHMECKER
MERIAN

GENFER SEE b

Region mit Wow-Stimmting

Die Schweizer Region Waadt und die Stadt Genf werden gemeinsam
von MERIAN und DER FEINSCHMECKER ausgezeichnet: als Ge-
nussregion. Streifzug durch eine Gegend, die mit ihrer besonderen Lage
zwischen See und Bergen in vielerlei Hinsicht ein echter Genuss ist.

ind die

i 1. G i e N e Nord o e dr S e

Jacques und mit den beiden Kindern Alexia  Genfer Sees - mit

schmack geben die Produzenten der Region
alles, das wird im Gesprich mit Aurglia Joly
schnell Klar

Ein gutes Dutzend verschiedener Rebsar-
- der Jolys —
allim!

ten stchen auf den W

seile Terrassen sind das, v
ist die Pllege der Reben, die Er hier
arbeit. Die traditionelle Rotweinsorte der Re-

ion, den Plant Robert, bauen die Jolys ébenso.
an wie den hier sehr verbreiteten Chassels,
»Ein spritiger, frischer Weibwein mit iner
Jeicht mineralischen Notec, schwirmt Aurélia

und Jésdme betreibi sie ein Kleines Weingut
im Lavaux am dstlichen Ende des Genfer

Tometern immerhin der zweitgrofite See Mit-
teleuropas. Gemeinsam bieten Genf und die

Joly. Neben dem We
rer Cave Joly regel

Sees, das Cave Joly.
3 dic Wow-Stim-

Region Waadi
dem i neben der Spil-

an, bei

mung dieser Region noch zu intensivieren
Denn diese Lage ist nicht nur fir die Augen
cin Genuss, sondern chenso fir den Gaumen

Al Genussregion haben dic beiden Pre-
mium-Magazine MERIAN und DER FEIN-

60 DER FEINSCHMECKER 7/2022

ren Weinen, . die sic aus ih-
cinen heraus konzipiert hat. Eine Suppe.

bene Gastronomie chenso wie dic einfache
Brasserien in Genf, Lausanne, Montreux, Und
i diesen Genuss, chen dicsen Wow-Ge-

Zotaten als Set auch mit nach Hause.

mussen olgende Krterien erfl i

o

1000 Enwonner
Fubvern

ez
e Procuzenten, e heinische
ic

< Angebot an nhabergeltem
derh

Nur wenige Kilometer am See entlang.
Richtung Osten, in Lausanne, arbeitet zuch

dchem Enzelhncel

e

Sein Chefkoch sei von den Produkien der Re-
gion geradezu besessen: “Er besucht die Pro-

benon vor allem mit Zutaten aus der Region
Waadt; 72 tiber 90 Prozente, sagt er. Das
Konzeptsei fi ihn und dic ande

im prichiigen
Casino von Montbenon. Drinnen unter den

Vor O, i
ihre Produkte enisiehen. Und genau diesen lo-
Kalen Bezug schitzen unsere Giise seh.

Auch Philippe Chevrier betont immer
wieder, dass i ihn beim Kochen die Produk-
e im Vordergrund stehen. Heute

wie  te als Koch in der Domaine de Ch:

/
SR

Switzerland.

reichs, aber schon 1986, mit Mitte 20, kehrte
er zurick in seine Heimatstadt Gen'. Arbeite-

dtcauvieus,
und itbemahm das Landgut in den Genfer
Weinbergen nur drei Jahre spier. Kein Wun-

der fureinen, der nur die hochwertigsten Zuta-
ten n seinen Kiichen duldet. Hier ist e direkt
von ihnen umgeben,

Berge tischen Renaud Meichiry und sein

“Tean traditionelle Gerichie der Genussregion

«
eine Insitution. Schon mit sieben habe r ge-

wasst, dass er einmal Koch werden wolle, mit
14 begann er seine Karriere ganz Klassisch als

v werden so tolle Brot und
Flcischwaren, Weine und

Konnen aus dem Vollen schopfen”, erklirt
Meichiry den Erfoly

— - o Jolyvom Cave Joiy |

iner Brasserie-Kiche.

Tellerwischer in
Stadt. Zuwar zog es hn danach raus in die Well,
vor allem in die gehobenen Kiichen Frank-

myvaud.chide

Weitere Infos 2u Genf
geneve comide

VAUDEl GEeNEVA

Brasserie de Montbenon
in Lausanne

712022 DER FEINSCHMECKER 61
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Austria/Hungary. Switzerland.

14
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Austria: STE Workshop & Sales Tour. Switzerland.

Sales Tour through Austria & Switzerland
Travel Experience Workshop in Vienna:

= 3 May 2022 in Graz: 4 Swiss partners & 4 Key
Account agents

= 4 May 2022 in Vienna: 14 Swiss partners & 20
Key Account agents plus 2 travel trade medias

= 5 May 2022 in Linz: 6 Swiss Partners & 15
Key Account agents

= 5 May 2022 in Salzburg: 5 Swiss Partners & 5
Key Account agents

15



Austria: Group media trip ,Alpine Circle”. Switzerland.

Media Trip to Grisons with focus on the Alpine
Circle in cooperation with RhB, Chur and Davos

= Date: May 5 - 8, 2022

= Participation of 5 journalists for the following

medias:

- Besser langer leben (75’000 contacts)

— Niederosterreichische Nachrichten (660°000
contacts)

— Oberosterreichische Nachrichten (244’000
contacts)

- T.A.l. Fachzeitungsverlag (24’500 contacts)

— Wiederunterwegs.com (49’000 contacts)

16



CZGCh Repu bIlC Switz;rland.

17
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Swiss bliss — Luxury Travel Digest 5/2022. Switzerland.

= 2.5.2022

= 26/1 advertorial in new edition of deluxe travel
magazine Luxury Travel Digest with promotion
of: Chur, RhB (Excellence Class), Arosa, Davos
Klosters (Alps Epic Trail), St. Moritz (Hauser &
Wirth + golf in Samedan), Zermatt (incl.
Zermatt Bergbahnen), Swiss passes (Furka,
Grimsel, Susten), chocolate Laderach,
Jungfraujoch, Schilthorn, Saastal, Gstaad,
Lucerne, SGV, Fassbind, Pilatus, Rigi,
Gruyeéres and Lavaux.

= 1/1 AD GToS Roger Federer with QR link to
MyS.com/Roger.

= 55.000 Media Contacts

18



3
VIP KMM & KAM event in Prague. Switzerland.

= 19. 5. 2022, Prague

= VIP event in restaurant Oblaca (Zizkov
Tower — highest building in Prague) for
selected most important KMM and
KAM representatives in the market.

= Personal presentation by SB regarding
ST strategy 2022-2024 and
announcement of personal changes in
the ST PRG.

= 49 participants (21 KAM, 20 KMM, 3
ST, 5 VIP)

19
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Future activities.

Potrzcbuje
wypoczynku.

= eGuide GTToS with NGT

= Fam Trip with RhB

= Display campaign summer |

= Project with Agora & Polish singer
Margaret on eGrandTour

= 100% women hiking & biking

= eGrand Tour with portal wp.pl |

= Trail running projects in Engelberg : | o oo TTH
& Aletsch Arena e e Potyzebuj@

04, Szwajcarii.

21
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KMM: Summer media meeting in Warsaw. Switzerland.

« May 10th

= 22 participants

= Residence of Swiss Ambassador

= Presentation of ST Summer
campaign, partners’ news

= GToS new movie — RF and Ann

= 4 market partners: Davos Klosters,
Pilatus, RhB and Schilthorn

= Meeting and exchange in person

22



KMM: Mini Int. Trip Swiss Cities and Food.

= Focus on Swiss Cities and Food

= Visit in Geneva, Basel, Lugano

= 1 pax from Poland — MadameEdith
blogger, food and travel

= Social Media (FB, Instagram) & blog
posts during and planned after return

= Reach: 560000

23



KMM: bloggers’ trips — GTToS project with NGT.  suwitzertane.

o : G 1=
= 3 X bloggers trips in May with focus on 35, o~

different parts of GTToS . EJ/\

= Szumeg, Zlota Proporcja and Michal
Cessanis

« Most spectacular parts and attractions . % ..
along the route

= Posts on Instagram and Facebook
during and after the trip

= Input for our eguide GTToS with NGT

= Articles in NGT in June

24



KMM&KAM: Meeting in Krakow. Switzertand.

= May 11t

= 21 participants

= Presentation of ST summer campaign, |
partners’ news

= GToS new movie with RF and Ann

= 4 market partners: Davos Klosters,
Pilatus, RhB and Schilthorn
= Meeting and exchange in person

25



Campaigning & Activ.: Supplement in Gazeta Switzerland.
Wyborcza.

= Daily newspaper

« May 27t

= 24 pages

= Trends — Swisstainable

= Partner’s: Pilatus, Schilthorn,
Zermatt, Davos Klosters and AT

Rh8 _TRENDY 2022 °

= 148’000 copies < ;ﬁ;?‘%g&:m@

= 530°000 readers

;. Latow waajcorﬂ

onv-ﬁ uloorvm o'u»‘mﬂ prre
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Campaigning & Activ.: Special in Newsweek.

= May 30t

= 16 pages as a part of newspape

= Mountain activities, cities, travel
by train, GTToS and GToS
= Partner’s: Pilatus, Schilthorn,

Davos Klosters and RhB
= 170°000 copies

w micscie

Switzerland.

27
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Campaigning & Activ.: Embassy fence exhibition. switeriana.

= Fence of Swiss embassy, a very
prominent location

= Summer exhibition, from May 18t

= Swisstainable info poster

= Posters with inspiration - focus on
cities, nature, bikes, trains

= QR code on each poster leading
to respective MyS pages

28



Campaigning & Activ.: ST map Swisstainable.

= ST summer map

= Focus: Swisstainable

= Content of our market partners
and ST campaigns: 100%
women, Roger Federer, Grand
Tour, Grand Train Tour

= 50’000 copies

= Distribution: insert in weekly
magazine Polityka in June

Potrzebuje
rownowagi.

Roger Federer poleca.
I I DR ST SOIDCOT VNN SIrRsOn Seiita
=

PN I PAMOAT N ATy -

rockaony | wychomary 'w Srawacard, b3 ot wisbar

Wgoe properyc) T
MojaScwacariapl TR T

Ty B0 Apparast
I
ot - s e @ 14
. W AT rvg
gy Moo o
~ Vi
. Sws fe
b
y oy
e
- aer
-

DTN Iy DYy

f
Lm'u:hu

It
Szwajcaril.
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Campaigning & Activ.: Advertisement in Na SzczyGiferiane.

= Mountain monthly magazine

= May edition

= Advertorial on two pages with
Swisstainable topic, QR code
and link to MyS

o . O\ PowRéT
= Our outdoor hiking map inserted | NATORY

= Info in magazines SoMe - FB Sitinable Potrzehuijt
= 8’000 copies | Szwajcarl

30



Campaigning & Activ.: Advertisement in FOrbes  switzeriana.
Women.

= Insert in bimonthly magazine for
women

= May-June edition

= Two pages with focus on
Swisstainable topic, QR code
and link to MyS

= RhB and summer maps inserted

= 25°000 copies

31
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Campaigning & Activ.: Advertisement in Bikeboaruierana.

= Monthly biking magazine

= May-June edition

= Two pages with Swisstainable
topic, QR code and link to MyS
biking page, bike inspiration

= Insert of our ST bike map (all kind
of bikes)

= 25°000 copies

ujemys
ajfgyri? S
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Campaigning & Activ.: Online with gazeta.pl. Switzerland.

WEEKENDGAZETAPL

SOIMOWA  BEPOSTAT  FWAT  MAANA POORODE WOGRAZE  METORMA POLICTINETEG  BOGIMA  POMOCNK COPOCINU  TACRAIMY

= Weekend with Switzerland (Fr-So)

= Article on gazeta.pl, main page

= Topics: swisstainable travel, outdoor
activities, eco solutions

= UU: 66’100, PV: 77°962, time on
page: 2:56

= Display promotion

Ekologlcznie | laglcanie

Kk sy renid dhad wggiowy. Ekirycary sirmochdd prodokuge T rasy wigon dwatients wgis o
pociag. khary jeet rappdrany w 90 proc. energly odnawalng. Dochynind, buurs | ttacis koltgowo nalezgce do
Sowejcersidch Kolel Federsinych (SDB - Schwazernche Bundeatebrwn) 5q w 100 proc. erninyiole
nautralne Roch koleowy w Sresica (o tylko Q2 proc. Caley eming dwitienky wigls amutowarw| prier
Sochd trarmporta. Do popuiarmych wakacyyryeh miggec maing Sotried takde e-atobosam, kidee
23uln0 1 erergy T cdrawiainych frodel 7 dlektrceri modnyoh
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Campaigning & Activ.: Campaign with Camprest. Switzertand

Camphesd Camphesl ...

= Camping and caravaning website

= Camper trip to Switzerland

= Focus on GToS

= One page ad in a camping catalogue
= Articles online (7) with focus on
Grand Tour and its attractions

= 5’000 views within one month

= Sponsored posts on Facebook reach
258’000

= Instagram activities, reach 760’000

Pociggiem przez Szwajcariq

Z gor nad jezioro - Grand Tour of Switzeriand

34
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KAM: Summer meeting in Warsaw. Switzerland.

= Residence of Swiss ambassador

- May 10th |

= 21 participants

= 4 Swiss partners present. Davos
Klosters, Pilatus, RhB, Schilthorn |- %

= Presentation — ST summer and \
summer news from partners

= GToS new movie

= Exchange in person ©

35



Camp. & Activ.: Online contest with Gazeta Switzerland.
Wyborcza.

"Szwajcaria - miejsca, do
ktérych wracam"

= Daily Gazeta Wyborcza
= One month

= "Switzerland — places | return to”

= FB promotion Konkurs "Szwajcaria
= Prize: swisstainable trip to - miejsca, do ktérych |  tucemajestbramg dolp, kiéra oviera wejscie do

wyjatkowego zakgtka na Swiecie - Centralnej
SWltZ e rI an d | N S e t em b er wracam Szwajcarii z Lucerna i Jeziorem Czterech Kanton6w.

p Krainy wolnoéci, naturalnego wyciszenia i
odpoczynku. Jako cel podrézy - Szwajcaria to
synonim spektakularnych goér, dzikich wawozow i
magicznych laséw. To przestrzen, gdzie przyroda
ma moc dawania energii. To takze synonim
rozwoju i nowoczesnos$ci, ktérej najwazniejszym
celem jest odpowiedzialno$é za przyrode i
utrzymanie jej dla kolejnych pokolen.

36
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Camp. & Activ.: SoMe activities for partners. Switzerland.
@‘W“-IR-WIO L @Wm-n-no - X
et papady s sl i gl Syt Iyt e Catyiioy Bt
- Paid campaigns for Zermatt, S T o e

Pilatus and Schilthorn
= Posts promoted on our FB

= Content delivered by partners
= Reach by the end of May
750’000
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Camp. & Activ.: Partner weeks on our FacebookK. switzerian.

= One week presence of each
partner on our FB page — took
over by our blogger Patryk

= Pilatus and Schilthorn: pictures,
movies, only organic

= Content of our partners and
pictures taken during
photographer’s trip to both
destinations

= 1 post per day/ average organic
reach of about 3'500

38
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Camp. & Activ.: SoMe activities for partners. Switzerland.
@ Srwacaris (PL-Polab)®
= Paid campaign promoting - et ooy
Roger Federer and Ann on | |
GToS

=« ST PL Facebook campaign
= Reach by the end of May:
over 1200000 impressions

39
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KAM: Discover Europe Travel Summit.

= 06-09 May at Taj Exotica Hotel
Dubai, together with the tourism
boards from Austria, Germany and
Ireland. Galaevening with 240
guests and all 4 Ambassadors.

= 95 travel agents from all over GCC.

= Around 1400 meetings between
Swiss partner and GCC buyers.

= 37 Partners from: Tl, ZRH, Vaud,
GVA, Jungfrau, Crans, Int, BRN,
LUV, Graubunden, DVS, ESTM

41



Campaigning: Ladies’ VIP Events, ADIB. Switzerland.

= Ladies’ VIP Event with ADIB (Bank)

= Locations: Headquarter ADIB in Abu
Dhabi

= Date: 10 May 2022

= Contacts: 30

= Partners: Dolder Grand,
Burgenstock Resort, La Reserve
GVA & ZRH, SWISS, Clinique La
Prairie

42



B
Campaigning: Ladies’ VIP Events, Embassy. Switzerland.

= Ladies VIP in Abu Dhabi with H.E.
Maya Tissafi

= Locations: La Salle, Saadiyat Island
Date: 9th May 2022

= Contacts: 40

= Partners: Dolder Grand,
Burgenstock Resort, La Reserve
GVA & ZRH, SWISS, Clinique La
Prairie
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KMM: Luxury Press Release. Switzerland.

= Luxury Press Release

= Articles: 16

= Date: 17MAY

= Contacts: 750000

= Content: Luxury attractions in

Switzerland & 5% ﬁi.
= Partners: GVA, Gstaad, Interlaken, “a : !
Lucerne, Vaud, ZRH clljia i gl gl paluuill agagh . Juiigu

Cland 3 Al 4 Jad SO 5 A B i v g e 2 6 i) B 33 Jad agl Tl ™ R ¥ et ke PN (8 8 A0 40 D Sl By
el Gy Ay b DD g Cla A iy D A a3 D S Sl AT A a0 aga i B Sy ) g e ' DD A

e il el s Bl AL W TAAD
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NO — Media Workshop. Switzerland.

Oslo, April 28

= We attended a media workshop in Oslo
that was organized by ANTOR Norway.

= We met 24 freelance journalists, bloggers,
influencers and pitched Switzerland in the
summer with a special focus on train
tours/trips.

46



NO - Radio Riks interview.

May 5

= Media Manager, Nina Arnemo, was
interviewed by Reiselivavisen. The topic
was tourism and how to win guests back to
Switzerland after the pandemic. The show
was broadcasted on Riks Oslo with a reach
of 75’000 listeners.

= Link to clip:
5 MAI Reiselivsavisen 2022 by Radio Riks
Oslo (soundcloud.com)

F

N

M 1000

Radio Riks Oslo

Listen on giireradobax o
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SE - SoMe Influencer — Lottie Knutson. Switzerland,
Basel, May 25-28

09:59

= Sweden’s most influential and known travel
journalist/influencer, Lottie Knutson, travelled to
Basel at the end of May to cover the city as a
weekend destination.

lottieknutson 10m p
& w Frank & Friends - Swimming in... » 1
b

Schweiz

1. Kelturons huvedstad - Ul |
Ot ags a1 boka resan tiiAn '
B 20221 junl. :
2 Flodon Rhen - ghesomickad
bomx; bada och fyt medstedms. !
3, Garnka Stan - promenees :
| rieder moed pistoliga fasoder |
A5, :
1)
|
1)
]
)
]
|
)
|

= The content will be pushed on her IG and FB
channel where she have loyal followers.

4, Lackesh Neus - svaka
Baseds spociella borngshaka
5, Kusstrmaseum - Schwelz
findeste horstsamiing och ot v
40 musber | staden.

TR ot Ay T RO

.- -

= Lottie has a weekly page in the largest daily news
paper, Aftonbladet, where she gives inspiring
travel trips. Lottie has already started to include
Basel in her column.

e D comy

= Topics: Art, culture, food and hotels

48



SE - Media Partnership DN.

Ticino

= Native Long read Article in Dagens Nyheter. The article was
written and produced by journalist Lars Collin. Dagens
Nyheter is one of Sweden’s largest morning newspaper.

= Activation: Native long read

= Topic: Gastronomy, outdoor activities, culture

= Link to article:

= https://kampanj.dn.se/switzerland-tourism/soligast-i-schweiz-
upptack-italiensktalande-ticino/

Article was published May 2nd

Result:
- Readings: 5326
= Reading time average: 01:49 min
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Switzerland.

Filmvisningar och en fest for 6gat

Sommartid fortsatter minga en halvtimme viisterut frén Bellinzona mot
mitktiga Lago Maggiore och den virldsberomda filmfestivalen i Locarno.
Kind som Schweiz varmaste stad viintar vajande palmer lings den
glittrande sjon i ett rent medelhavskt klimat, allt medan vitpudrade
alper anas i bakgrunden. Mot denna fond har stadens filmfestival nétt
viirldsrykte mitt i hjirtat av Locarno, pd torget Piazza Grande. Nar den
elva dagar linga festivalen detta ir inleds en het sommarkvall den 3
augusti, innebar det aven 75-drsjubileum for Locarno Film Festival.

Vill man sedan gora som de storsta
filmstjarnorna checkar man forstis
in pid Hotel Belvedere, som har
Klittrat hiir lings bergssidorna
sedan slutet av 1800-talet.
Samtliga nyrenoverade rum och
sviter har forstis utsikt over den
spegelblanka Lago Maggiore.

Om Ticino

Vad: Ar sedan 1803 en av Schweiz numera 26 sjilvstindiga

kantoner.

Var: Ticino ligger i sydostra Schweiz pa gransen till Italien.
Huvudstad: Bellinzona.

Invanare: Knappt 350 000.

Sprik: I forsta hand italienska, men som i hela Schweiz dven
tyska och franska.

Sé reser du hit: Flyg till Ziirich, darefter tig i drygt 2 timmar
till Ticino — bland annat genom virldens numera lingsta
tigtunnel genom Gotthardmassivet.

49


https://kampanj.dn.se/switzerland-tourism/soligast-i-schweiz-upptack-italiensktalande-ticino/

SE - Media Partnership Utemagasinet. Switzerland.

Valais

= Utemagasinet, Sweden’s leading
outdoor magazine, 55°000 readers.

= Topic: Hiking, Trail Running,
Outdoors

= Activation: 4 pages adventures in the
Valais Region including offers and
push of the Valais Shop.

= Published May 2022 (June issue).
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SE - VIP Food Event Ticino.

Stockholm, May 11

= A food event was held for 12 of our most
important B2B customers. The event was
conducted by Johanna Westman, a
renowned TV chef, book publisher and
owner of Mosebacke food studio.

= A magical evening with good food,
interesting and relevant information about
Ticino left a bunch of very satisfied
customers.

= A week after the event, FIT summer
bookings to Ticino were generated by
some of the participants.

W)
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Switzerland.
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Fam Trip Ticino.
Ticino, May 19-22

= Successful fam trip carried out for 4
specialized Nordic tour operators on
the theme "La Dolce Vita in Ticino".

= Ticino showed off its very best side
and the participants had the
opportunity to explore everything
from the local cuisine to culture,
history and outdoor activities such
as hiking and swimming.
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SCIB — Chef, Native & Banner. Switzerland.

= Native in a business/ leadership
magazine. - e =

= Online campaign May 2-8

= Participating partners: Made in Bern,
Interlaken & Jungfrau Region

Ditt ledarskap LQ'—O

V”gu 7
Chef.se:100.000 visits/week, o
Newsletter: 40.000 subscribers Yo

Facebook: 26.000 & LinkedIn: 119.000
followers

53



SCIB - Article in Travel Magazine REIS.

= 18 pages article in Norway’s biggest
Travel magazine

= Published in the May issue

= Featured partners: Geneva,
Lausanne, Montreux

= 50.000 copies
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= International Media trip city foodie
= Chinese influencer

= May 14-21 2022

= Geneva, Basel, Ticino, LX, STS
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Award by National Tourism Media Group.

= On 2021 National Touism Fashion

Awards:

= Top 10 Destination Live-streaming

Innovative case

= Top 10 Persistent and Innovative

Team
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STS Excellence Program Taiwan Promotion. Switzerland.,
= Period: May

= Target: Taiwan trade
= Activities:
v A traditional landing page
v'One livestreaming on May 12, with 260

views.
v'2021 annual winner video

= Result:
v 116 trade get the certificate.

v'4 of above 116 agents are ranked 1st,
2nd, 4th, and 7th in leaderboard 2022!

PoQ@oOess

¢0
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STS Excellence Program Mainland Promotion.

= Period: April — May
= Target: registered users of 2021

= Activities&result:
v'Several round email push with early bird
prize/ lucky draw etc.
v'Build up a wechat study groups with over
150 trade joins.
v'Achieved 69 certificates.
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Internatioan| Mountain Tourism Day. Switzerland.

= International Mountain Tourism Day
2022 online seminar

= May 29, 2022

= Daniela Chiani as guest speaker
deliver a speech

29

et by
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Mowuntain Tourism

RRE
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Trade webinar — Webinar May.

= 24 May, monthly webinar course
= Visa officer as guest speaker
= STS/Rhb

= Reservation: tbc, Live participants:

100+

N,

2%
Switzerland.
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KAM Dlgltal SaleS Ca”S Switzerland.

= 25-26 May

= Swiss Partners:
1. STS

2. Zurich

3. Lucerne

= Markets involved: HK, TW
= Total: 12 calls
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KAM: GTToS Sales Workshop with STS & STC.

« Date: May 12th, 2022

= Venue: Swiss Embassy in Seoul

= Participants: 37 pax incl. major KAs
and media

= Programs
= STP and GTToS introduction by Andreas
Neff (STS)
= STC_GTToS products by Jay Maeng
(STC)
= Dinner Reception

Switzerland.
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KAM: Swiss Travel Academy 2022. Switzerland.

= Title: STA, AGAIN!
= Target: re-education program for
existing STA members in 2022

« Date: May 17, 2022
= Venue: Swiss Embassy in Seoul
= Participants: 16 pax incl. HanaTouir,
ModeTour, Hyecho, NaeilTour, etc.
= Introductions of major news
= ST main campaigns: RF’s GToS,
Swisstainable, 100% Women
= Swiss partners: Jungfrau Region, Lake

Luzern Region, Matterhorn Region, RhB,
Schilthorn, Zermatt and Zurich
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KMM - Virtual media trip Jungfrau Region First. ...

Switzerland.

= Virtual media trip in cllaboration
with Jungfrau Railway Group.

= Date: 12 May 2022

= Participants: 11 journalists

= Introducing Grindelwald First with
a live gondola ride, mini hike, ClIiff
Walk, mountain restaurant and
accommodation incl. presentation
about activities, history and
stories.

= Followed by virtual picnic with
Swiss wine and products.
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Partners: Zermatt, Zermatt Bergbahnen

KMM - Online 'BE-PAL".

= ‘BE-PAL is an online
outdoor media.

= Contacts: 435,000

- Pages: 15 pages

= Issued: 6 May 2022.

= Article about winter hiking,
gastronomy and hotel life
In Zermatt.

= A result of Int'l media trip
‘Winter Magic’ in March
2022.

=3 pooo

CrP-BAYYRARRANRL /= eo T I REBLAY
FAERTTRORTN

L L .
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KMM - Magazine ‘J-B Style’. Switzerland.

= 'J-B Style’ is the membership
magazine of JCB credit card.

= Circulation: 200,000 copies.

= Pages: 14 pages.

= [ssued: 17 May 2022.

= Article about Alpine tourism,
focusing on Jungfrau Region and
Zermatt. Summer highlights of
Jungfraujoch, hiking, hotel life
including Kulm Hotel Gornergrat.




KMM - Online ‘Travel Voice'.

= “Travel Voice' is a daily travel trade
online media.

= Contacts: 6,600

= Pages: 2 pages

= Issued: 31 May 2022.

= Article about ST’s media summer
launch by reporting about
Swisstainable, Magic of small
villages, 175 years Swiss Railway,
RhB world record project, Alpine X,
Platform 10, Novartis Pavilion, ST
Japan’s new |G and Twitter etc.
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KMM — Media summer launch.

= The 18tin-person media launch in
Tokyo since the pandemic.

= Date: 27 May 2022

= Participants: 28 journalists

= Presented partners’ news, ST global
projects such as Swisstainable,
100% Women, Roger Federer GToS,
Magic of small villages, ST Japan's
new |G and Twitter followed by lunch
for networking.

= Integration of Swiss wine promotion.
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C&A — Launch of Japanese Twitter & Instagram. switzertan.

= Launch of the Japanese twitter and
Instagram Account in May 2023.

= MySwitzerlandjp for both channels

= Focus in communication towards
Millennials and GenZ to support the
rejuvenation of the Japanese
market.

72



South East Asia. Switzerland,

€.
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Online/KMM (Singapore) - ChannelNewsAsia Switzerland.

Lifestyle.

= Singapore

> 111 ml”lon page VleWS and 14 ucu!‘lvau ;:;;;z;n'goblemnemounmin'andridinginacryslal-encrusledgond()lninZel’ma(l.
million unique visitors each month

= News channel for Singapore —— g

= Partners: Zermatt
https://cnhalifestyle.channelnewsasia.c
om/travel/zermatt-switzerland-
matterhorn-travel-skiing-311976
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Indonesia
= Period: 11-16 May 2022
= Corporate: KBSS Indonesia

= Overnights: 90

= Turnover: CHF 29,970 SEL A P L
) e SUKSES SEJAHTERA

= Destination: Zurich, Interken, Geneva —

= Hotels: A-ja Resort Hotel Interlaken Hotel,
NH Geneva Airprot
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SCIB SEA Carried Out Business Meetings. Switzertand.

= Market: Indonesia

= Period: 05-12 May 2022

= Corporate: Massindo Indonesia

= Overnights: 245

= Turnover: CHF 81,585

= Destination: Zurich, Interken, Montreux

= Hotels: Sheraton Ziirich, VJF Grand Hotel &
Spa, Montreux Palace

J £ MASSINDO GROUP
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ST/STS: L

= Display campaign using programmatic
banners across TH, SG, MY, IN to promote
and push sales of STP during main booking
season summer

= Duration: March-May 2022 (10 weeks)

= Dedicated landing page on MyS.com and
call to action to RE booking engine.

= Target audience: already expressed interest
and/or bought their flight tickets to
Switzerland or the attractions.

= Results: CTR 0.19%, Impressions 13.6 Mio.

AA B cnalifestyle channelnewsasia.com (o

09:14

LPESTYLE

Wl T -

igital Campaign STP Promo SEA.

& straltstimes.com

THESTRAITSTIMES =
performances for next week, and has seen
an influx of bookings.

B—c

-
/[”’/’ Yo ARG 20X G
% - =

Book yours now >

Before the pandemic, the venue hosted
jazz stalwarts and young, upcoming
musicians who performed live. For the
past two years, they have relied on live-
streaming their performances to viewe:

"This is excellent news as the musicians

are d\'mi 1o iet back to liexfomuni SO

W

S+ 4

7 rI \‘
Switzerland.
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ST/STS: Kuoni GTToS mini-group FAM trip SEA. switzerian.

= FAM Trip with Kuoni along the GTToS to
promote new small groups packages by
train

= Date: 8-15 May 2022

= Total 11 Agents from SEA: 5x TH, 1x SG, 1x
MY, 2x IN

= Destination/partners: Schaffhausen, St.
Gallen, Luzern, Rigi/SGV, Luzern-Interlaken
Express/ZB, Interlaken, Jungfrau Railways,
GoldenPass/MOB, Montreux, Zermatt,
Gornergrat/MGB, Glacier Express, Zurich
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ST/STS: Kuoni GTToS mini-group FAM trip SEA. SW;;zer.;nd.

= Products introduced: GTToS, panoramic trains
, mountains, museums, STP, Luggage service

= Packages: Itineraries revised now and
products being launched/first bookings

= Results: 13 groups/235pax confirmed so far

= Agents revising their itineraries after FAM trip

°’"ef9rat A bah

: the matterhom rallway
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Malaysia — Premier Travel Magazine. Switzerland.

l/" \ H—L&B Premier Travel

\ / - MO

Chief Editor of Premier Travel

shared his Switzerland travel e

| | y dPrmere——

experience on AiFM (Local = i* SRy aeE/ N
>

. P2
radio).
inat 1/
Destination covered: Zermatt on i &
il "
black nose sheep and S - s oo
sustainability, Aletsch Arena, T
Zurich & Lindt Museum T o e o
https://fb.watch/dgfUrAs2G :wh
# Ai FMlWhatﬂpp 011 5701 8289 A
S AFM IG L www.instagram.com/aifm.malaysia
FAFM {£E ;om/RadicAiFM

SAFM BHES AiFM
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Malaysia — Penang Mixed I\/Iedla Trlp B Switzerland.

\_MM\—*? S
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= Media trip with Im First Class,
Kwong Wah Yit Poh & EZ
Travel Magazine

= Date: 11 — 21 May 2022

= Destination: Ticino, Zermatt,
Schilthorn, Bern, Zurich
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Thailand

= Period: 22-28 May 2022

= Corporate: Institute of Research and
Development for Public Enterprises of

Thailand e
2 Ovaelr:ights: 180 QIRDP,

+ Turnover: CHF 59,940
= Destination: Zurich, Grindelwald, Vaud,

Geneva, Vevey
= Hotels: Crowne Plaza Zurich, Modern

Times Vevey, Novotel Geneva Centre,

Warwick Geneva
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Thailand — KAM Citrin Tour Promotions. Switzeriand.

= May2022 Episode 14-17

= Series of video promotions published
on Facebook and Youtube channel
RovingRound

https://www.youtube.com/c/RovingRound

= Partners integrated STS, GEX, Valais,

Zermatt Matterhorn, St.Moritz W
= Organic reach: 251K
= Views: 19.6K

« ER:12.8%
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Thailand — KAM Citrin Tour Promotions (Results). switzeriana.

= Period end Feb — May 2022

= 3 products development

= Target: Family & FIT

= Reached marketing contacts:
174,959

= Secured 48 new bookings

= Influenced 206 overnights

= Partners: STS, Vaud, MRAG
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Thailand — KAM: Partnerships with One World  switzeriana.

Tours & Travel (Results).

= Period end Feb — May 2022

= 2 products development

= Target: Family & Leisure Groups

= Reached marketing contacts:
82,735

= Influenced 1,935 overnights, 371
pax

= Partners: STS, LLR, Vaud, Zurich,
Bucherer
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Thailland — KAM Promotions: World Traveler Switzerland.

Agency (Results).

= Period Mar — May 2022
= 2 products development
= Target: Family&Leisure luxury groups
= Reached marketing contacts: 52,756
= Influenced xxx overnights
= Partners: STS, MRAG, LLR,

Vaud, Zurich, Bucherer
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SEA KAM Promotions — Spring reports. Switzerland.

= Period end of Feb — May 2022

= 7 product development with 3 travel
agents

= Reached marketing contacts:
310,450

= Influenced xxx overnights

= Partners: STS, LLR, MRAG, Vaud,

Zurich, Bucherer
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SEA KAM — Trade Webinar. Switzerland,

= 30 MAY 2022

= Zoom Webinar Topic: "We need
family time, we need Switzerland"

= 2 X Trade newsletters

= Participants: 154 from SG, MY, ID,
TH, PH, ID

= Partners: STS, Zurich, LLR,
Vaud, Valais, Bucherer
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B
Activation: Snow Travel Expos Australia. Switzerland.

Largest international ski expos in Australia
ST attended both shows in Sydney and Melbourne

Chalet-style Switzerland booth with Saint
Bernards (Melbourne) and Swiss Shepherd Dogs
(Sydney)

Huge interest with 3,200 visitors in
Melbourne and 4,500 in Sydney

80% of stand visitors plan a ski trip to

Switzerland in 22/23 or 23/24

TO partners with Switzerland products
present. Skimax, Sno’n’Ski, Mogul Ski
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KAM: Training event with Flight Centre and SNS.  switzertane.

= Switzerland training at Sno’n’Ski (SNS)
office in Brisbane for SNS reservation staff

= Switzerland training and networking event at |
Flight Centre’s HQ, organised by SNS

= 135 agents: FCTG staff and other retail
brands such as Helloworld

= 3x 30mins slots Switzerland
Game Show «Swiss Runaround»
with prizes to win

= Networking event with Swiss
Cheese Fondue



= Vacation & Travel homepage take over
during May 2022 T\'acali(ms&
ravel
= Roger Federer campaign, including 1x S e
Leaderboard banner, 1x Med Rec banner, H
1x video box, 2x skyscraper banner - e
(vertical banners) for the Month of May run &

Is this the best destination for When you need a vacation

solo female travel? without drama you need

Which destination is cementing itself as a women's  SWilzerland

travel hub? Here solo female travel is not a trend Earlier this year Roger Federer has announced his

but a way of life. new role as ambassador for Switzerland Tourism.
The Swiss tennis star shares his ‘must do’
experiences.

Take ¢ J- 1 Swil 7 o “0 ~h’ v Qe i
10 ways Lo enjoy a sustainable Solo female tra Take stock in Swilzerland ‘(-r_muh )(:urm.lfoul in
. holiday in Switzerland best country Lo There is no bette place to get your bearings than - SWilzerland!
> ) ) the luxurious Biirgenstock Hotel & Alpine Spa Frequented by celebs and high-flyers, the Canton o
We've found the be 0 experience Switzerland is not only 4 <
overlooking Lake Lucerne Ticino in Switzerlan
Switzerland as an eco-conscious traveller mountains in the worl

destination where the charms of Italy meet Swiss

worthy lakes and most beauty

It's also one of the safe

= Various topics (100% Women,
Swisstainable, inclusion all key partners,
news updates, etc.)

Five ways Lo sce spectacular
How to travel Switzerland the Switzerland on a budget
‘Swisstainable’ way With these penny-savvy tips from Switzerland

]
Renowned for its breathtaking natural sights, Tourism, a holiday in the Alpine wonderland may
p a g e V I eWS [ Switzerland has its own sustainability blueprint for be cheaper than you think 92

both locals and tourists to follow.

= 25,418 av. unique users, 70,287 av. unique
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KMM: India Today Spice Cover Story. g

Switzerland.

= For the Travel Issue of India Today spice magazine they
showcased Switzerland on their cover and an 8-page
cover story about Switzerland was published. The 8-page
cover story talking about different aspects of Switzerland
including GTOS, Gastronomy & luxury.

- India Today Spice, a luxury supplement with the India
Today magazine is distributed in top metros with a
circulation of 310’000 it is one of the largest read lifestyle
magazines in India.

- The story was also published on their website.

" WANDERLUST

Serééding Switzerland. -

Ll
COVERSTORK

POSTCARDS FROM
SWITZERLAND

= Total Contacts:
= Circulation: 310’000
= Readership: 1°550°000
= Website contacts: 15’525°000




KAM: Presence at SATTE 2022. Switzoriand.

= Presence at the South Asia’s Travel & Tourism
Exchange (SATTE 2022) from May 18-20, 2022
with leading wholesaler and RailEurope GSA —
Travel Boutique Online (TBO). This was carried
out together with Swiss Travel System &
RailEurope

= The presence at SATTE offered the opportunity to
meet and interact with tour operators and travel
agents from across India as well as have a strong
call-to-action through the presence at the Travel
Boutique Online booth

= Total Contacts — 300
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SCIB India: Carried Out Business. Switzorland.

= Date: 15th — 22nd May 2022.

= Client: upGrad.

= Segment: Working Professionals /
Business owners.

= Reason: Student campus immersion
program with Swiss School of
Business and Management university
in Geneva.

= Number of pax: 55.

= Turnover: CHF 128°205.

= Client profile: India's largest online
higher education company.
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SCIB India: Confirmed Business.

Switzerland.

= Date: 03 - 07 & 04 - 08 June 2022.

= Client: Dream 11.

= Segment: Employee Incentive/offsite.

= Region: Hyatt Regency & Hyatt
Place, Zurich.

= Number of pax: 650.

= Turnover: CHF 858°000.

= Client profile: Dream11 is a leading
Indian fantasy sports App with over
140million users. Users play fantasy
cricket, hockey, football, kabaddi,
volleyball, rugby, basketball, etc.

DRERMII
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SCIB India: Confirmed Business.

= Date: 23rd - 28t June 2022

= Client: Ambuja Cements Limited.

= Segment: Key Dealer Incentive.

= Region: Zurich.

= Number of pax: 250.

= Turnover: CHF 412°500.

= Client profile: Ambuja Cement
(ACC) is an Indian multinational
cement company. ACC Limited, is
part of the reputed Holcim group of

Ambuja
Cement
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Switzerland.

Switzerland since 2005.
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RailAway Travelmagazine - Summer/Fall edition. switzertand.

= Leisure magazine by SBB/RAW -
= Circ. DE 110'000 / FR 60'000 / IT 30'OCO .~
= Distribution: Swiss train stations Jun - Sep 2022
= Content co-creation: 8 pages Multimedia Stories
= Co-Sender with Cover Logo & 1 page ad
= Focus on Swisstainable travel & various topics:
Geneva: Water
Ticino: Action

~> brauch:

Piz Bernina: Mountaineering "} 1 schweiz,
Valais: Hiking
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Coop Insert — «Die Schweiz entdecken». Switzerland.

= Publication: May 31, 2022

= 60 pages with 7 keystories, 60 excursion ideas and 72
hotel offers 'COP IRE,» {
- Hotel offer (2 nights, one dinner from CHF 129.-). Valid ;t,!'wésxgyﬁ!fzﬂZE%A

until end of August
= Edition: 2.5 million as a supplement in Coop newspaper,

300'000 at Coop stores)
= Languages: ger + fr + it

. 3 Y -
/" GRANDE OFFERTA ESTIVA
;f ; ESCLUSIVA PER | LETTORI DI
i#, COOPERAZIONE
%2 4 PREZZ0 SPECIALE A PARTIRE
DA 129 FR. APERSONA PER DUE

" &% PERNOTTAMENTI E UNA CENA ot
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Netherlands: KMM — Summer Media Launch Switzerland.

Amsterdam.

= Thursday, 12 May 2022, Amsterdam

= Media and content creators cooking workshop event
with 30 guests.

= Presentation of Swisstainable highlight by our Key
Partners and interactive cooking session.

= Swiss partners present: Bern, Valais, Ticino, Luzern-
Vierwaldstéattersee, Vaud, Graubiinden, RhB, STS.

= Strategic Partners involved: SCM, Swiss Wine
Promotion, Appenzeller Bier




Netherlands: Swisstainable Trade & Content

creator Workshop.

= Friday, 13 May 2022, Amsterdam

= Networking event for professionals

= 35 B2B guests: 25 trade partners, 10 influencers

= Presentation of Swisstainable offers by Key Partners,
interactive content creator workshop with sustainable

content creators.
= Swiss partners present: Bern, Valais, Ticino, Luzern-

Vierwaldstattersee, Vaud, Graubiinden, RhB, STS, STC.
= Strategic Partners involved: SCM, Swiss Wine Promotion,
Appenzeller Bier
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Netherlands: Conscious Travel Festival. Switzerland,

= Saturday, 14 May 2022, Amsterdam

= 250 B2C guests invited by our workshop partners

= Workshops about conscious way of travelling given by our
workshop partners and sustainability leaders:
NKBYV, Bever, Salt Magazine, The Hike, Tristan Bogaard,
Columbus Travel

= Swiss partners present:
Bern, Valais, Ticino, Luzern Region, Vaud, Graublinden,
RhB, STS

= Strategic Partners involved: SCM, Swiss Wine Promotion,
Appenzeller Bier, Mammut




Netherlands: Trail & Hike Event. Switzoriand.

= 21 & 22 May 2022, Doorn / Amsterdam

= Qutdoor event in cooperation with NKBV (Dutch Hike
& Mountaineering Association).

= Approx. 1’500 visitors.

= Presentation and promotion of hike and trail offers in
Switzerland to visitors.

= Swiss partners present: Valais (Leukerbad &
Nendaz), Ticino, Jungfrau Region, STS.
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Meetings: Business Dinner Luxembourg. Switzerland.

= 17.05.2022

= Luxembourg

= Special venue: Le Toit pour toi

= Theme: Swisstainable

= Key-note speaker: Goy Grosbusch: Importation
of fruits & vegetables: “Between tradition &
Innovation”

insurance, banking, law

= 6 Swiss partners: Crans-Montana, Engadin-
St.Moritz, Engelberg; Pilatus Bahnen, Sorell
Hotels, Swiss Int. Air Lines

= 1 RFP for a congress in 2024 with 600-700
delegates
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Meetings: Business Dinner Luxembourg. Switzerland.




I ta Iy Switzer;and.
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Campaigning & Activation: exhibition «I need
Swisstainable» at the House of Switzerland in switzerland.

Milano.

= Period: 26.04.22 — 29.05.22

= Exhibition “I need Swisstainable”. A multi-
sensory journey to discover the sustainable
DNA of Switzerland and the green approach
to travel, declined in different aspects.

= Partners involved: Ticino Tourism, Made in
Bern, Geneva Tourism, Rhaetische Bahn,
Swiss Travel System

= StraPas: Victorinox, Aroma Stick, Rausch,
Mammut, Ricola, Swiss Cheese Marketing,
Swiss Wine

= Over 5'000 visitors

111



- S+ 4
Five areas to taste, hear, see, feel, and touch what

the Swisstainable philosophy is all about. Switzerland.

= WATER BAR: spring water tasting

= ARCHIVE WALL.: journey between
destinations through artifacts, data and
curiosities.

= CONNECTION & SOUND WALL: audiovisual
narrative dedicated to scenic trains and the
world's most extensive transportation network.

= FOOD ARCHIVE: biodiversity and
gastronomy of Ticino, Bern Region and
Geneva.

= OLFACTORY STATION: olfactory encounter
with Swiss nature that regerates and fills with
energy
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Switzerland.
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Switzerland.

KMM: Media event “| need Swisstainable” at the
HoS in Milano.

= Date: 03.05.22

= Media event at House of Switzerland
of Milano

= Set up with exhibition “I need
Swisstainable”

= Participants: 42 journalists

= Partners involved: Ticino, Made in
Bern, STS, Geneva Tourism, RHB
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KAM: Workshop Summer at the HoS in Milano.  switzertana.

= Date: 05.05.22

= Workshop Summer

= Partners involved: Adrastea Viaggi,
Bern, BLS, Geneva T., Hotel
Kooperationen, Il Girasole Viaggi,
Interlaken T., Jungfraubahnen, RHB,
STS, Ticino T., Wallis, Zermatt
Bergbahnen

= Focus: summer offers,
Swisstainable, partners-news

= Participants: 42 travel agents
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Campaigning & Activation: VIP event 100% Women at A

Switzerland.

HoS in Milano with Forbes.

0 bisogno di Svizzera.

= Date: 10.05.22 i

- Exclusive event with a Panel PR  Ep
moderated by Forbes and cocktail- ity
apero to celebrate excellence in
sustainable-women-led business with:

- Monika Schmutz, Swiss Ambassador

- Letizia Elia, ST head of development

- Federica Fontana, ST ambassador

- Eva Fontanelli, CEO Goooders

= Participants: 80 entrepreneurial and
successful women
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Campaigning and Activation: Michelle Hunziker at the smj;’v’;;and_
House of Switzerland.

= Date: 17.05.22

= Michelle Hunziker at the House
of Switzerland: recording of the
SRF broadcast Gredig Direkt
and visit of the exhibition “I need
Swisstainable”

= |G posts and stories on
@therealhunzigram |G channel
as well as on @myswitzerlandiT

= Partners involved: Swiss
consulate and Swiss Embassy

= Contacts: over 5 min
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Campaigning & Activation: OOH Trainhub in Milano.  guitzenana.

= Period: 30.04.22 - 28.05.22

= 4 benches representing 4 Swiss
Cities with direct train connections
from ltaly located in Garibaldi district
for a duration of 4 weeks.

= A place to have a break under the
motto “| need Swisstainable”.

= Contacts: 9 min
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Campaigning & Activation: OOH Trainhub in Milano.
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Digital: Summer/House of Switzerland Instagram ads.

= Sponsorized |G stories

campaign to inform people

about our exhibition at the
House of Switzerland and
Summer offers

= Partners involved: Ticino,
Made in Bern, RHB,
Geneva Tourism, Eurocity

Alla mostra
*I need Swisstainable"
diverse curiosita vi aspettano:

La Motonave del lago di
Lugano, istituita nel lontano
1931, é stato il primo battello
di linea a zero emissioni.

(e "#'I'needSwisstainable

e A

Switzerland.

Il Ticino e un paesaggio dalle &
mille sfacettature: & romantico, g&

selvaggio, montagnoso e
pianeggiante... ma sempre
ultraspettacolare.

Permette di viaggiare in un
ambiente svizzero e al
contempo... mediterraneo!
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KMM: Group media trip Trenino Verde and Bern Switzerland.
region.

= Date: 19-21.05.22

= Group media trip in Interlaken and
Bern on the “Trenino Verde delle
Alpi” BLS train. Overnight at Hotel
Carlton in Interlaken and Hotel
Bristol in Bern.

= Participants: 5 journalists

= Partner involved: BLS, Made in
Bern
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KMM: Media Trip «Architekturwoche» Basel.

= Date: 12.05-14.05.22

= Trip to visit the city of Basel during
the “Architekturwoche”

= Visit of Dreispitz, the new Novartis
Pavilion, the Beyeler Foundation,
the Kunstmuseum, the
Stadtcasino, and the Vitra museum

= Participants: 4 journalists and 1 tv
crew

Q\\,“
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Campaigning & Activation: Influencer trip with ~__“*
ambassadors Filippo & Filippo.

= Period: 13-15.05.22

= Trip to Lausanne and Lavaux
vineyards with focus on lifestyle,
oenogastronomy, art, and lake-
cruise. Creation of a youtube
video and an itinerary-dedicated
landingpage on MyS.

= Partners involved: Lausanne
Tourism
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Campaigning & Activation: 100% Women advertising  switzeriana.

on Forbes.

= Date: 20.04.22

= Advertising page on travel
magazine FORBES

= May edition

= Subject: 100% Women key
visual with ambassador
Federica Fontana

- Contacts: 200°000 il Ho bisogno di
Svizzera:
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Digital: Italian Weekender — Azerion.

= Period: 01.04.22 — 31.05.22

= Native advertising: interactive
chatbot to get information about
visiting Swiss cities by train.

= Geotarget: Milano and Lombardia.

= Link to:
= svizzera.it/iimegliodibasilea

= Svizzera.it/intreno
= Partners involved: STS, Basel

Tourism
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Digital: Campaign for AMOS on Architectural Switzerland.

Digest.

= Period: 07.04.22 -
22.04.22

= Branded content on AD
website, banner
campaigng & enewsletter
to AD targeted audience

= Contacts: 570°000
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Digital: Campaign for Basel Tourism on Architectural  gitzeriana.
Digest social accounts. igen | aP000 e

= Period: 04.04.22 - 01.05.22

= Social campaign with AD social
accounts to promote the first
edition of Architecture Week in
Basel.

= 2 post Facebook AD
= 3 post + 2 stories Instagram AD
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Campaigning & Activation: Lugano Region - OOH with
Michelle Hunziker in the center of Milano.

Switzerland.

= Period: 03-24.05.22

= Maxi Billboard located in Garibaldi
district (Via Moscova 58), one of most
frequented area in Milano, to promote
Lugano.

= 5 min. beside House of Switzerland

= Subject: Michelle Hunziker in Lugano.

= Partner: Lugano Region.

= Contacts: 6 millions
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Campaigning and Activation: Sponsorlng Pink Golf Cup Switzarland,
Tournament.

= Date: 22.05.22

= Sponsoring of the Pink Golf Cup with
Circolo Golf Nazionale, in the framework
of the 100% women campaign

= SoMe posts to promote the event on
Golf organization channels and
newsletter to all members (1’300
contacts)

= Partners involved: STS, Mammut,
Appenzeller Bier, SCM, Victorinox, Sorell
Hotel Zuerich Blu

= Participants: 96 women
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GToS campaign on Orange.fr.

Online content hub focus on GToS on Orange.fr

= Articles and Diaporama about Unesco’s sites, best
routes, photospots, e-grand tour and accomodation

= Display, native, SoMe and newsletters on
Orange.fr, ViaMichelin and Mappy

= Period : End of March to mid-May.

KP/I’s : 8.3K visits, 3.6 mio impressions.
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https://tourisme-suisse.tendances.orange.fr/

> 3
Digital marketing Summer: Taboola and Switzerland.

Facebook. e L

La Susse posséde 12 sties Nscrits o
PAUNONG Mondal de MUnesco. Pour #n Sivolr

= Native adverting campaign
= Traffic on MyS.com
= Desktop, Mobile, Tablet

= Duration of 3 months

KPI's (2 months)
= Taboola : 14.1 mio impressions, 84k clics
= FB : 10.1 mio impressions, 115k clics
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Digital marketing Summer: Escape to Bern. Switzerland

Online escape game launched in April until June
with Courrier international
= Microsite, print articles, NL, autopromo and social

promo.
= 2 rooms to exit : enigmas can be solved thanks to

hints in the articles

= Two trip to Bern and Interlaken Region can be won
for the fastest.

KPI's

= Print : 5.1 mio readers

= Digital : 2.3k impressions guarantees

= NL : 5.7 mio impressions 133




Key Partner campain Summer — TripAdvisor. Switzerland.

Online content hub “La Suisse en
été” on Tripadvisor.fr
= Content : KP (VD, VS, FR, J3L, BE)
= 5 activities per partner
= Link to the Swisstainable campaign _
with ST spot and sustainable activities. 3 L? §UIsse?13°§}e »
= Traffic campaign with display, social
media, native and editorial campaign
= Period : March to July
Guarantees KPI's : 7.2M impressions

.corps et |'esprit et profitér pleinément de la natu il of
- LI EheOIR . F 3O & 4 {.» {

Z‘asf
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Key Partner campain Summer — Switzerland.

Valais x Niveales.

Summer operation with Nivéales

= Outdoor Media N°1 in France (print
and digital) about mountain, sliding
sport, nature and travel.

= Print : 16 pages in Montagnes Mag
(Valais special edition), Trek Mag,
Wider (Trail) and Big Bike

= Digital : 6 branded articles and some
posts, autopromo display, NL

KPI’'s : NL 25K @, 654k readers

-
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Key Partner campain Summer — BE! x LeMonde. switzertane.

A MOINS D€ 60 RLOMETRES DE DISTANCE, BERNE ET GSTAAD
Partnership with LeMonde Media Group on print TOuS DEK BASES SURLE CONTACT AVEC LA AT
Reliache en Helvétie:

and d Ig ital Etes-vous pluto

-

m
e

= 2 articles print on 'Obs and MLe Mag about Bern,

Gstaad and the Jura bernois. Release on 12 and Al e
26 May BERNE, GSTAAD,

CAPTTALE DE LANELANATION o CALMEDELANE

- Display and Polar on LeMonde Media Group e
- Period : May to mid-June = = ==

KPI's : 3.7 mio impressions, 3.2 mio readers
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Key Partner campain Summer — Switzerland.

Vaud x M Le Mag

Print and digital operation with M Le Mag
= Microsite on M Le Mag website. Content g
from a press trip last sprint with a french
journalist and influencer (@filledepaname)
= 2 prints on MLe Mag about Lausanne and
the canton main highlights. Release on 15

and 22 April in France.

= Display, Polar and social native on LeMonde
Media Group from April to June.

KPI's : 12.1 mio impressions, 1.6 mio readers
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Digital marketing Swiss Cities with Lausanne. Switzerland.

KP digital campaign with Lausanne
= Goal : awarness / performance

Evadez-vous au bord
“n du lac & Lausanne

= Awarness : programmatic display
campaign with Outbrain, Invibes, on
LeMonde media Group and sncf-connect.

= Performance : native performance
campaign with Outbrain (CPC)

= Period : May — June

KPI's

= Performance : 40°000 clics Pser n ek end 3 Lassnn abord e i,

Besoin de fraicheur ? Cet €16, piquez une 1éte dans les eaux
) Jy vais
claires du lac Léman ¢t partez a [a découverie de Lausanne

= Awarness : 5M impressions 138




KMM — Top coverage.

= TF1 — Le 13h Weekend, Weekend a
Interlaken, le paradis des Alpes
= 14.05.2022

= 7/ minutes about Interlaken

= Jungfraujoch, Hotel Giessbach, Harder Kulm,
kayak on the lake, alpine horn factory.

= Result of a media trip in april
= About 6.4 M contacts

= Link to the replay
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https://www.tf1info.fr/voyages/video-week-end-a-interlaken-le-paradis-des-alpes-2219753.html

KMM — Top coverage.

= The Good Life, two articles about
Geneva in the Spéecial horlogerie
iIssue, 30 mai 2022

= « 36 heures a Geneve, la capitale

de la haute horlogerie ».
= Double page with activites and good
adresses in Geneva

= « Mille et une complications au
musée Patek Philippe »

= Double page on the Patek Philippe
museum + interview with the director.
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Switzerland.

The Good Life

THE GOOD WORLD // THE GOOD DIRECTORY
BUSINESS & LIFESTYLE IN A HYBRID WORLD

ot prsider

Tiés»mla_uh_tn_rpnrau‘qn‘ y '~.

Egnmesum@/ syl v“
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11136 heures  Genéve, = g

Ed 36 heures a Geneve,
la capitale de la haute horlogerie

Tout le monde connait Genéve, mais peu de gens s’y rendent. Tout le monde est au fait
de sa légendaire horlogerie, de ses banquiers, de son lac et de son jet d’eau, mais peu
savent qu’elle est une ville moins lisse qu'il 'y parait, avec ses quartiers vivants et variés.
Le plaisir de la visiter tient justement au fait qu’elle n’est pas touristique et qu'on y c6toie
aisément, dans la plupart des lieux, des locaux. Une population cosmopolite qui y vient
pour affaires, qui y vit ou y travaille (dont de trés nombreux Frangais frontaliers). Une
configuration particuliére, mix d'industries traditionnelles et innovantes, d’organisations
internationales et de forces locales, tout cela au cceur des montagnes et de I'Europe.

TEXTE : Sylvie Berkowicz - PHOTOS : Benjamin Schmuck

092 | The Good Life
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KMM — Media event with Fribourg Region. Switzerland.,

= May 5th, in Lyon.

= Focus on summer news and
activities, in Switzerland and
Fribourg Region.

= After the press conference, lunch
with a fondue moitié-moitié prepared
by Marielle Colliard of Restaurant Le
Tsale, Les Paccots.

= 6 key outdoor journalists of the
Rhone-Alpes region.
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What happened in Lisbon in May 2022. Switzerland.

Participation in a workshop for travel agents in
Lisbon, organized by CEAV and APAVT, with 32
visitors and 10 new contacts.

6 exchanges with journalists for Summer media
trips.

s

5 exchanges with content creators for Summer
trips.

4 meetings with agencies and the tourism
industry.

1 inspection trip to ST Milan.
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Distribution ST magazine Green.

= Distribution of the ST Green magazine in
nearly the entire circulation of the lifestyle an
leisure magazine «Fuera de Serie» together
with the business daily newspaper
«Expansion»

= Additionally a one-page advertorial & SoMe
posts about the GToS and the campaign with
Roger and Anne

A este plan en coche le sobran
los motivos para llamarse La
Gran Ruta de Suiza. Porque
este ‘road trip” de 1.643
kilometros es una sucesion
de parques naturales, vifiedos
y lagos. De fortalezas de
castillos y ferrocarriles que
serpentean montafias con
vistas inolvidables. Cataratas
y ciudades cosmopolitas para
quedarse a vivir. Del queso
Gruyeres. O de mil y una
perspectivas de los Alpes que
detienen el tiempo en tierras
dela mejor tradicion relojera

Por @studio

Este recorrido es para Suiza lo que para el mundo del tenis es un Grand Slam.
En resumen, lo mejor de lo mejor. Esto convierte al tenista Roger Federer en el
j i ‘rey'porel 2Qué
antes de arrancar el coche? Un trayecto de 1.643 kilometros que concentra 5
puertos de montafia, 22 lagos, 13 patrimonios de la humanidad de la UNESCO, 2
biosferas y 46 lugares considerados de gran interés.
Los meses entre abril y octubre son la mejor época para este ‘road trip
olvidable. Y como el respeto al medio ambiente importa, més de 300 puntos de

L.a Gran Ruta de Suiza,
el viaje ‘rey’.

FUERA DE SERIE PARA TURISMO DE SUIZA

GRANDTO‘UR

3

su pais. Para &, no hay una forma tnica de disfrutar de la Gran Ruta de Suiza.

Laweb del tenista y toda
lainformacién necesaria para planificar la futura incursion.
‘Tras un vistazo, p yenlas Ruta

de Suiza. Puede escogerse una etapa concreta para una estancia corta o am-
pliar el recorrido si se dispone de tiempo. Unos 650 indicadores orientarén al
vigjero. Zirich, en el norte, ser el punto de partida propuesto por Federer en
este circuito que recorre el pais en el sentido de las agujas del reloj. Un total de

recargase diseminan en el pais y un centenar de hoteles elve-
hiculo con rapidez.

Eldiaadiade un deportista de élite es frenético. Asi que cuando Roger Fede-
rer enfunda su raqueta, aprovecha para conocer o profundizar en rincones de

los enclaves més bellos para fotografiarse, que pueden
etiqueta 4ENAMORAD!

De Zirich, al entorno rural de Appenzell. De ahi, rumbo a St. Moritz para

disfrutar del estilo de vida alpino. Emprendemos el camino a Lugano y nos de-

leitaremos con las panordmicas de

los Alpes. De Lugano, a Zermatt y sus

Roger y Anne Hathaway
enla Gran Ruta de Suiza

El tenista cjerce de orgulloso embajador
desu pais. Convencido de sus encantos,
invito ala actriz Anne Hathaway a que
o descubriese por si misma y plasmar su
infarto,

aventura en un video. Paisajes d
montafias, lagos, glaciares.. terminaron
por eclipsara las dos estrellas en la
pantalla. “Pareccmos hormiga
una resignada Hathaway a Federer para

Ruta, imbatible hasta para la alianza
deuna estrella de Hollywood y un
deportista de dlite. Pucdes ver el video en
www: MySwi com/roger

vistas impresionantes de la Suiza oc-
cidental en una etapa llena de curvas.
Luego, nos espera Lausanne, en la ori-
lla del lago Lemén. Del casco antiguo
de Neuchitel a Berna y tras parar en
Gstaad, el circulo se vuelve a cerrar en
Zirich.

Esta sugerencia de ruta principal
contiene decenas de paradas. Las ca-
taratas del Rin, el ferrocarril rético
que serpentea las montafias de Grau-
biinden, lasgrutas de hielo glaciar el
Rédano, el pico Matterhorn o simbolo
de Suiza, el valle de las 72 cascadas...o
ciudades como Basilea, Berna o Gine-
bra. Lalistaes casi infinita pero, eso si,
Ia tinica parada que no encontraré en

Timing: May 2022
Circulation: 30°000 copies
Marketing contacts: 175400
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KMM: Geneva media event in Madrid. Switzerland.

= Exclusive media event with Adrien Genier,
director of Geneva Tourism and a top selection
of journalists - 4

-

= He presented the «City Resort» project for this - g B

summer

= The presentation was followed by a cocktail
with a view of the Retiro Park and several
journalists already asked about the option of
organizing a media trip for this summer

Timing: 19 May 2022
) Media contacts: 11 journalists
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Heidis Modernos advertorial @ Oxigeno. Switzerland.
= Oxigeno is a consolidated magazine on e
outdoor activities in Spain. They have recently Descubrimos Suiza a golpe de pedal con
, _ _ o Laura, una "Heidi" moderna
IaunChed a SerleS Of |nteraCt|V9 dlgltal Los mejores lugares para la practica del ciclismo de montana mas “alpino”
magaZineS 9 de mayo de 2022 (09:56 CET) ‘ fF YiNOd=

= Interactive advertorial about one of our Heidis
Modernos member Laura Celdran about her
mountain bike experience

= Huge reach out because the article was also
promoted in SoMe, NL and magazines of the
same publishing group

@

Timing: April-May 2022
Marketing contacts: 2'222°’163
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Trade campaign @ CATAI. Switzerland.

= Sales oriented campaign to push Switzerland
and six market partners with a leading TO

= Collaboration included
o Interactive e-brochure
o Dedicated microsite
o Social Media posts
o Ads in La Razén and ABC newspapers.
o 20” spot on TV’s from 1.320 street travel agencies
o Native Ads with branded video
o B2B Newsletter to 16.000 travel agencies
o 2 product presentations to 70 top sellers

TESOROS CULTURALES YWNATURALES DEL PAIS ALPHID

O LA (St A W rabln 4 JTomas Aok Jaeen
o0 D ¥ DOBOE Bn CYTEE % I ot

6 Timing: May/June 2022
Marketing contacts: 2.5 M
Specific Packages: 30
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Trade campaign @ Utopica. Switzerland.
= Virtuoso member agency and group of Viajes e
el Corte Ingles R i)
= Collaboration included e

o Switzerland header image on the main page

o Product creation from the participating
partners

o Inspirational Blog article

o 6 posts on Instagram

o 6 instagram travel guides

Zermatl

=
—

”
r

ol

@

Sudalrica

Timing: May — June 2022
Marketing contacts: 4.2 M
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Trade campaign @ Viajes El Corte Inglés. Switzerland.

vaAlesﬁCﬂ!W = NS i 91 33 00 712

= With over 700 selling points, Viajes El Corte
Inglés is one of the main trade players in Spain

= Collaboration included

o A digital monographic

o A Switzerland microsite on their website

o Internal communications withing their TA

o Branded content on El Confidencial media
o Switzerland main banner on Tourmundial
o Newsletter

o 10” spot with partner’s product on their TA screens ~ Pestacedes
) o Discovery Ads campaign |

©
@

Descubre Basilea Interlaken y la cima de Ginebra alpina Montaias suizas en tren
Ewvropa

Timing: May — June 2022
Marketing contacts: 4.2 M
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Trade campaign @ Icarion.

= B2B and B2C sales campaign focusing on
sustainable trips/destinations and setting new
standards on the digital side

= Collaboration included
o 46-pages e-Brochure
o Dedicated microsite
o Branded content on “Viajar” and “Viajes National
Geographic”
o B2C and B2B E-mailings
o Social Media activities
o Commercial video showed on 31 travel agencies

@

Timing: May — June 2022
Marketing contacts: 1.2 M

2022/23

ICARION

Switzerland.
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KAM: Vaud campaign with Tourist Forum. Switzerland.

= Nationwide B2B and B2C travel agency with TOURIST FORUM

PASION POR YIAJAR

own and unique products from Vaud
= Exclusive promotion with STS packages .
= Collaboration included LeSLao 0ol mes

= Vaud region as the destination of the month N ed B A

= Special visibility through microsite, banners, etc. L I'A 0 LE M N
Exclusive B2B and B2C newsletters
paid Ads (google and social media)
Social media posts
Blog article

e Timing: May 2022
Bookings: 300 bookings
Marketing contacts: 150’000
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KAM: Highlights Lake Geneva Study Trip. Switzerland.

= Study trip organized by Highlights Lake
Geneva

= ST Barcelona supported the action by
selecting and inviting 2 important players from
the travel trade industry
= |carion
= Tourmundial

= Both tour operators are committed to increase
their Swiss product offer

@

Timing: 24 — 28 May 2022
Trade contacts: 2 spanish product managers
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UK/Ireland. Switzorland.
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ST at the RHS Chelsea Flower Show. Switzerland.

= Partners: VD, Tl, BE & Cities

= X3 tour operators: ECT Travel, STC & Titan
= SWISS, Swiss Wine Promotion, Victorinox

= Campaign elements:

= 23 - 28 May — presence at Chelsea

= Feat. ‘A Swiss Sanctuary’ by Lilly Gomm

23 May — Press Day (Swiss Alphorn)

24 May — VIP Media event (Belmond Hotel)

26 May — Aperitif event at show — Trade

Gardens lllustrated — paid promotion

= 36-page promotional booklet.

= 10k copies distr. at show & in May issue of
Gardens lllustrated magazine (May) — 55k

Bespoke Chelsea micro-page on MyS.com

= Competition, partner offers, partner content
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RHS Chelsea Flower Show — Media C

Coverage.

= Photo call with Alphorn player
and Swiss Tracht T A s

- SRF Tagesschau on 26 May e !'ff' fﬂ.nufﬂ &; i i

- BBC coverage on various o
occasions with well-known UK
presenters and guests

= Interviews with different UK
and Swiss media with Lilly
Gomm

\p@"

ay,

Switzerland.

156



W/
S+
=N

=\

RHS Chelsea Flower Show — VIP Dinner. Switzerland,
- Tuesday, 24 May 2022 D ) g Ty

- VIP Black Tie Dinner with 50 =
guests including Swiss
Ambassador, top editors of key
UK media, top representatives
of tour operators, luxury travel
agencies and travel trade,
Swiss partners, SWISS

= Panel talk with garden designer
Lilly Gomm



b
RHS Chelsea Flower Show — Aperitif. Switzerland.

= Thursday, 26 May 2022
= 60+ guests including:

= 3 Tour Operators and their 30 guests
= 8 Media guests _
= Guests from Switzerland o L7 s FLOWER SHOW
= [/ partner representatives e |

= Deputy Ambassador
= ST staff

= Late entry to the show followed
by an aperitif at the garden
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Exclusive Switzerland Association Event. Switzerland,

= 11 May 2022 in London

= 5 SCIB Association partners: Davos,
Interlaken, LMC, Basel, Zurich

= 12 international associations and
PCOs

= Dinner with keynote speaker (legacy
and sustainability for congresses) at
the Bloomsbury Hotel on Tottenham
Court Road
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Wired for Adventure.

= Niche outdoor adventure platform

= Content partnership with Valais

= May/June 2022

= Print readership 83’000 (6 issues/year)
= Digital: 100k uniques / SoMe: 140k

= Deliverables:

= 5 x editorial promo features

= 1 x DPS per feature incl. stunning imagery

= 5 x bespoke native content features incl. video
& CTA — dedicated landing page

= Digital display ads + side panels/ take overs

= E-newsletter — 30k distribution (30% OR)

= Bespoke SoMe — organic & targeted

160



/)
i+
= . '\g“
/\',;'\v

Cities Promotion with ‘Suitcase’. Switzerland.

Cities Key Partner Promotion:

= ‘Discover what matters’

= Print Supplement, 10 June

= Online & social, as of 28 June

= Incl. Victorinox + Swiss Wines

= Joint presence at the Kensington
+ Chelsea Art Week

A-Cities Promotion:

= Online & social, as of 18 May

= Promotion of the various key
stories — call to action to MyS.com

A Creative's Guide %0

Switzerland

161



@/
»\/ y
.4
Switzerland.

North America.

162



\‘//A
St
<
ﬁ@
AT

W
z N

Media Top result: Cover T Magazine (New YOrk switzertand.
Times Style Magazine).

= New York Times Style Magazine

= Author: Maaza Mengiste

= On Switzerland’s Mount Pilatus, a
Writer Remembers

- Date: May 12, 2022 Remembers

= Featured: Mount Pilatus and Lucerne

= Contacts:
= Magazine: 9°900°000
= Online: 715966
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Media Top result: AFAR. i

Switzerland.

" AFAR These Remote Swiss Villages Reveal What It’s
= Author: Claudia Laroye Like to Be off the Grid

= These Remote Swiss Villages
Reveal What It's Like to Be off the
Grid

= Date: April 21st, 2022

= Featured: Ticino, val Bavona,
Lugano

= Contacts

= Magazine: 825'000
= Online: 304134
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Media Top result: WFLA-TV - Daytime. 5wif;£jand.

= WFLA-TV - Daytime

= Travel writer: Terry Ward

= Unigue and memorable summer
vacation ideas in Florida and
beyond

= Date: May 23 | 2022

= Featured: Zurich, Edelweiss

= Unique visitors: 1°874'588
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Media Top result: CTV Toronto. sWi?%ind.

= CTV Toronto

= Travel journalist: Heather
Greenwood Davis

= Summer travel to Switzerland

= Date: March 17t , 2022

= Featured: Ticino, Valais, Lake
Geneva, Lucerne, Zurich, Grisons,
STS

= Unique visitors: 4125587

SWITZERLAND BORDERS FOUR COUNTRIES
B AUSTRIA, GERMANY, FRANCE AND ITALY
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Media Top result: Telly Awards for RRA. Switzertand.

= TV Series Real Road Adventures
= Date: May 2022
= Host: Jeff Wilson

= Telly Awards in the categories
= Travel/Tourism
= Sustainability

= 6 episodes a 30min

= Featured: Zurich, Lucerne,
Schilthorn & Zermatt — Matterhorn,
Interlaken & Jungfrau Region, Lake
Geneva Region and Liechtenstein
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Top Media Event: Travel Classics Lausanne. Switzerland.

= \We hosted the International Travel
Writer Conference ‘Travel Classics’

= April 24-27, in Lausanne

= 15 Editors and 40 freelance writers
met for workshops, key-notes and
networking at the Beau Rivage Palace

= Partners: Vaud Promotion, Lausanne
and Montreux Riviera

= 1 pre-tour Chur - GEX - Zermatt

= 5 post-tours in Lake Geneva Region
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Selection Magazine distributed Switzerland.
with The New York Times.

= The New York Times’ readers are curious, life-long learners
— across generations — who seek to understand and
engage with the world. As a vehicle to bring Switzerland as
a vacation destination to top-of-mind, the NYT is a perfect
fit. 33% of NYT Sunday Newspaper readers consider the
Newspaper and its Magazines to be the most trusted media
platforms.

= Issue: ‘Travel Issue’ on Sunday, April 24, 2022

= Copies: 190°000 (multiplier: x3)

= Target Audience: Affluent households in the tri-state area
(New York City, New Jersey, Southern Connecticut)
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SCIB NA: Webinar with BCD Travel. -

Switzerland.
= May 25, 2022
= 30-minutes customized webinar |
= 25 BCD team members participated Wiskciing i Bwiiindaia! ..
= Journey through Switzerland with
focus on CH USPs, top properties, - QM
news, activities in each partner ; ’@fai: s
destinations BEDY e < PR

= Source: SwissBreak Meeting
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ATTA Elevate 2022.

= May 3-5, Eugene, Oregon

= 250 participants

= Travel Trade and Media exchange

= Shared table ST / Valais Matterhorn
Region, 2 sets of appointments

= Networking table in the main hall

= Sustainability presentation during
closing ceremony

= Official sustainability partner

ADVENTURE
EUGENE, OREGON

Eeonst

TRAVEL
OREGON

Switzerland.

inced
inspivation. —-
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AT TA Elevate - Impressions. Switzerland.
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Federal Council in San Francisco. Switzerland,

= = Official visit of Federal Councillor

| Guy Parmelin in San Francisco.

= Possibility to present Switzerland
Tourism and the activities in North

, America

' = Free product placement during

group picture with delegates and

Consulate staff
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b
KAM: Switzerland Travel Experience Brazil 2022. Switzerland.

26 — 29 April 2022

= 3 days, 3 groups

= 214 travel agents

= 8 workshop tables

= 192 round of meetings

= Menti quiz with special giveaways for
winners

= |nstagramable Swiss Chalet

= Happy hour after the meetings

= Distribution of reusable cup with QR
Code leading to Trade Corner

= Launch of Sales Manual 2022 — Digital
version

= Give aways from partners and StraPa

= Venue: Palacio Tangara Sao Paulo

U
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KAM: Switzerland Travel Experience Brazil 2022. Switzerland.

Partners:

Jungfrau Railway and Romantik Hotel Schweizerhof
Lake Luzern Cruises

Lucerna & Titlis

TT Operadora

Vaud Promotion

Zurich Tourism & Lindt Home of Chocolate

Swiss Travel System

SWISS

2% 214 agens

c 8 workshops
23 minutes

meetings
33h 3 - e
Lindt

3 groups 1 92 round of - Curaprox

meetings

© N oo o bk WD =

Support:
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Switzerland.

KAM: Switzerland Travel Experience Brazil 2022.
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KAM/ KMM - Switzerland Travel Experience Brazil 2022. e

Switzerland.

Brasil € unico mercado internacional da
Suiga que cresceu em 2022

Panrotas — CLICK HERE
Page views: 68K

Suica destaca Brasil como ‘milagre de verdo' em
meio a retomada do Turismo

o Poco Meneres ¢ OWUS2022
ol 019, Exte

- Mercado e Eventos — CLICK HERE
Page views: 64K

Por outro lado, Gurante o verBo de 2027, 0 Bras fol chamado de ‘miigre de vordo' ¢ representa muto bem a forga de recuperagso

s Aménicas. Nos meses de juiho € 3gosto, 8% pemoites registradas por visitantes brasleros chegaram a quase 40% dos nimeros
de 2019
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https://www.panrotas.com.br/mercado/destinos/2022/04/brasil-e-unico-mercado-internacional-da-suica-que-cresceu-em-2022_188964.html
https://www.mercadoeeventos.com.br/_destaque_/destinos-destaque/suica-destaca-brasil-como-milagre-de-verao-em-meio-a-retomada-do-turismo/
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KAM: ILTM Latin America 2022. Switzerland.

03 — 06 May 2022

Instagramable Swiss Chalet,
same as STE

Distribution of reusable cup with
QR Code leading to Trade
Corner

07 tables, 12 Swiss partners

Visit of Switzerland Ambasssador
in Brazil and General Consul of
Sao Paulo

Visit of Swisslearning directors
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KAM/KMM: ILTM Latin America 2022.

04 May 2022

= Press conference ILTM Latin
Ameérica

= Speakers: Fabien Clerc and Antonio
Camarotti, Forbes Brazil CEO

Switzerland.
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KAM: ILTM Latin America 2022. Switzoriand.
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KAM: BWT Operadora Switzerland/STS Switzerland.

Immersion.

09 to 11 May 2022

= BWT Operadora Switzerland and
Swiss Travel System immersion in
Gramado, South of Brazil

= 30 travel agencies present

= 4 hours immersive training in
Swizterland top destinations

= 4 hours immersive training in Swiss
Travel System products

= Welcome and farewell dinner for
networking
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KAM: BWT Operadora Switzerland/STS Switzerland.

Immersion.
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KAM/ Campaigning and activation — Guarda Golf Switzerland.
Lunch with costumers.

May, 10t"

= Lunch to 10 travel agents (key partners)
offered by Guarda Golf Hotel.

= Relationship lunch for the Key Partners

= Event in Sao Paulo at Rosewood Hotel.

= ST presence: Natalia Leal.

= Give-Away: Lindt Ball

o5S e |
g / HERBEART | RS
: G NitRE R e )
o S ..ﬁ.{J’-tllL PSS
7 f -A: | "_. s

- \ +
0\ U R0
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SCIB: Study trip MCI Brasil. Switzerland.

26 — 30 May 2022

= Pre-IMEX study trip in partnership
with MCI Brasil

= 13 decision makers from different
companies in Brazil

= Visiting: Interlaken, Jungfrau
Region, Lausanne, Lavaux and
Geneva

= Strapa inclusion: Mamutt and
Victorinox
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KMM/ Campaigning and activation — Guarda Golf Switzerland.
Dinner with media/ influencers.

May, 12th

= Dinner with digital influencers/ media at
Silvia’s Braz house — Sao Paulo.

= Relationshiop dinner offered by Guarda Golf
Hotel.

= Guests: @brunoastusto, @sandrobarros,
@silviabraz, @mariabbraz,
@rodrigolombardi.

= ST presence: Fabien Clerc
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KMM Media Trip —Travel BoxTravel Tv & @CrispeloMundo. .

Between May 18t and 24th,

Press trip delivering paid television and
social medias. Instagram 54.8K followers
and Youtube 18.7K followers.

Television content will be delivered in the
second semester of 2022.

Destination: Grindelwald, Luzern and
Lugano.

ST Support: program, meals and swiss
travel pass.

Segmentation: Nature lover, Family

O CENERRA - SUIG

Tem alguém todo bob;eom {
...~ seu préprio pass? =
e T—

SBB para ativar o Swiss Family Card £3 @
E entdo eles nos dao esse bilhete que vai nos
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KMM Media Trip —Sabor e Arte Tv, Prazeres da Mesa

Switzerland.

Magazine & @YesWeCook @luritodelo.

Between, May 17th and 23th,
@ e

Press trip delivering paid television and social
medias (Instagram and Youtube)

Instagram — 109K followers/ 168K followers and
Youtube — 27K followers.

Television content will be delivered in the
second semester of 2022.

Destination: Grindelwald, Gruyére and Luzern.
ST Support: program, meals and swiss travel
pass.

Segmentation: Nature lover, Luxury
(gastronomy)

L] -
' 4 i .‘> .
b & 5 L @ alexandretaleb © « « ¢
- 13 L ~ 40 Responder
@ myswitzerlandbr © »¥

Q pandoraexperienciasdevinhos Morri com a raclette!

‘ auxipaschoal Que delicia! & w

T @BD curtido por myswitzerandbr e outras 351 pessoas

@ yeswecook @ Sulca que mora no meu W8 @myswitzerlandbr

q
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Campaigning and activation — Swisslearning Event Switzorand.
Rio de Janeiro.

May, 3

= Event to 80 people (B2C — Swisslearning
costumers and potential costumers) at
Fairmont Hotel Rio de Janeiro city.

= Switzerland tourism was present to talk
about leisure to the families.

= ST presence: Natalia Leal.

= Give-Away: St brochure and pen.

= Lucky draw ST: Swiss Travel Pass valid for
8 days.
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Campaigning and activation — Swisslearning Event
Sao Paulo.

May, 5t

= Event to 150 people (B2C — Swisslearning
costumers and potential costumers) in a
event room in Sao Paulo.

= Switzerland tourism was present to talk
about leisure to the families.

= ST presence: Natalia Leal and Fabien
Clerc.

= Give-Away: St brochure.

= Lucky draw ST: Swiss Travel Pass valid for
8 days.

Switzerland.
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Campaigning & Activation - Swiss Village Mall in Ri0  gyitzertan.
de Janeiro.

May, 19t

= Talk about tourism in Switzerland.

= Event to 42 clients of Swiss Village Mall —
the most luxury shopping mall in Rio de
Janeiro city — AAA

= Event in partnership with VP travel and CT
tour operator.

= ST presence: Natalia Leal.

= Give-Away: bag containing Lindt and pen.

= Lucky draw: 4 ON at Kempinski Hotel
(Engelberg and St Moritz)
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KMM Television delivery — Press Trip 50x1. Switzerland.

May, 22th and 29th

2 espisodes of 50x1 program
Audience per program: 8.5MIO

Episode 1

P ’. ;?‘-\ .

| SUICA: PORTAS SECRETAS E CAVERNA DE GELO

Episode 2 0 =

i
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https://extranet.cservice.io/viewnews.html?newsId%3d22560309%26channelId%3d1526%26customerId%3dLHyf49wa5WPC80umJ%2b5h4A%3d%3d%26newsletterId%3d841b3270-9a7a-4320-8c6d-a06477b538db
https://recordtv.r7.com/domingo-espetacular/50x1/videos/50-por-1-alvaro-garnero-visita-os-alpes-suicos-com-montanhas-que-tem-neve-o-ano-inteiro-29052022

Thank you.



Switzerland.



