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International.
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SCIB – IMEX 2022
Frankfurt, 31st May – 2nd June 2022.

§ B2B trade show, prescheduled 1:1 meetings.
§ Total of 3’000 buyers from all over the world
§ 28 Swiss service providers with 34 persons at 

the SCIB stand.
§ pre-tours from Brazil, India and SEA to

Switzerland with more than 40 participants
were organized to Zürich, Bern, Interlaken, 
Lucerne/Pilatus, Lausanne and Geneva.

3



SCIB – Switzerland Meeting Trophy,

16 – 19 June 2022.

§ 80 event agencies get to know Switzerland
in a fresh and fun way and experience the
country by train, bus, car, chairlift and 
pedalo

§ 7 teams from Belgium, France, Germany, 
Netherlands, Nordic Countries and North 
America

§ Routing: Villars-sur-Ollon - Montreux –
Lausanne – Geneva

§ Winning team: North America

4



Pl
ac

e,
 R

eg
io

n,
 ©

 P
ho

to
gr

ap
he

r



Pl
ac

e,
 R

eg
io

n,
 ©

 P
ho

to
gr

ap
he

r







Asia Pacific Workshop, Zurich. 
June 16 – 19, 2022
§ Postponed from 2020
§ Venue: The Circle
§ 105 Buyers from 12 markets
§ Incl. 13 from Emerging Markets
§ 14 Buyers from Greater China (HKG, 

TPE)

9



Germany.
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Digital: Key Partner Summer Campaign.

§ Campaign: Audio content campaign “So klingt der Schweizer Sommer”
§ Campaign time: 09.05.- 05.06.2022 (4 weeks)
§ Key Partners: Valais, Region Berne, Ticino
§ Target group: Outdoor Enthusiast
§ Content: for each key partner a sound video with a summer activity has been 

produced.
§ Budget: 162’000 EUR
§ Distribution: Audio Ads, Display & Native Ads, Spotify, Social Ads, Pinterest Ads
§ Results:

§ Reach: 29‘62 Mio.
§ Clicks: 271‘202
§ Sessions: 16‘907
§ Video Views: 2‘79 Mio.
§ Duration time on MyS.com: 01:55 Min

11



„Die Schweiz elektrisiert“.

Celebrities on tour in Switzerland.

§ June, 15th – 20th , 2022
§ Nilam Farooq (actress), Christoph 

Maria Herbst (actor) and Luca Hänni
(Singer/Songwriter) discovered 
Switzerland on the GTToS and E-
GToS

§ Live postings on their social channels
§ A production team accompanied them
§ Digital distribution follows in July and 

August

12



100% Women: Pre-Tour Team Germany.

§ June 12th – 15th , 2022
§ Destination: Jungfrau Region
§ Participants: Caja Schöpf (Ambassador), 

Jolana Dandl (Influencer), Judith 
(EMOTION Journalist), Jana (EMOTION 
reader), photographer

§ Goal of this pre-tour was training and 
acclimatization as well as producing even 
more summery content for further 
distribution

§ They all made it to the Breithorn Peak J

13



KMM: Wandermagazin.

§ June 15th, 2022
§ Circulation 17.000 / 144.500 

Contacts
§ „Hiking world Ticino“ with an editorial

presentation of five hiking routes on 
10 pages



KAM: FamTrip „Bahnsinnige Schweiz“.

§ June, 23rd - 26th, 2022
§ 78 travel agency representatives

from Ameropa sales agencies
throughout Germany to Basel, 
Montreux and Zermatt

15



SCIB: The Green Mile Event in Zurich.

§ Date: June, 10th – 12th, 2022
§ Premiere in Zurich
§ Sustainability in the MICE industry
§ Event planner from Germany & Austria 
§ Inform participants about sustainable

ways to meet
§ In total 40 buyers & 16 suppliers
§ 8 Swiss partners joined this event

16



Austria/Hungary.
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Austria: STP Public transport Campaign

18

V on einer Kulturstadt
schnell und komfortabel
zur nächsten. Ab Wien,

Salzburg, Innsbruck, Linz und
Graz ist Zürich ganz einfach zu
erreichen. Mit den ÖBB reisen
Gäste entspannt in die Schweiz,
denn die Anreise per Bahn aus
Österreich sorgt für einen ange-
nehmen Start in den Urlaub:
Praktisch, schnell, bequem und
klimafreundlich. Die Bahn stößt
dabei weniger CO2 aus als alle
anderen motorisierten Verkehrs-
träger – aufgrund ihrer Energie-
quelle, der Wasserkraft.
Innerhalb der Schweiz ist aber
nicht nur die Bahn umweltscho-
nend unterwegs: Ob Solarseil-
bahn, klimaneutrales Motor-
schiff, elektrisches PostAuto,
Wasserballastbahn oder auto-
freie Ortschaften: Die Schweiz
hat bezüglich nachhaltiger Mobi-
lität vieles zu bieten und macht
die Reise auch deshalb zu einem
besonderen Erlebnis.

SWISS TRAVEL SYSTEM

Auf rund 29.000 Kilometern er-
schließen Bahn, Bus, Schiff und

Bergbahn das Land engmaschig.
Komfortable, pünktliche An-
schlüsse versprechen eine ent-
spannte Reise durch die Schweiz.
Anschluss findet man immer;
auch auf 3800 Meter sind die öf-
fentlichen Verkehrsmittel per-
fekt aufeinander abgestimmt.
Mit dem Swiss Travel Pass berei-
sen internationale Gäste das
Land mit einem einzigen Ticket.

O b faszinierende Panora-
mastrecken oder gemüt-
liche Schifffahrten: Die

Schweiz-Reise mit Bahn, Bus und
Schiff ist immer ein Erlebnis. Die-
ser Überzeugung folgt auch die
Grand Train Tour of Switzerland.
Auf der rund 1280 Kilometer lan-
gen Tour reist man mit den Pano-
ramazügen ganzjährig von den
schönsten Schweizer Städten zu
den alpinen Hotspots, durch fünf
UNESCO-Welterbestätten und
vorbei an weltbekannten Sehens-
würdigkeiten. Einsteigen, zurück-
lehnen und genießen – wo auch
immer man will.

Nachhaltiges Reisen im Land mit dem
dichtesten Schienennetz der Welt:
Von 17. Mai bis 30. Juni 2022 erhalten
Inhaber des KlimaTicket Ö bei der Bu-
chung -25% auf 4- und 6-Tages Swiss
Travel Pässe (ausgen. Flex Pässe, Bu-
chung bis zu 180Tage vor Reisean-
tritt). oebb.at/swisstravelsystem

SWISS TRAVEL PASS
KLIMATICKET Ö-INHABER AUFGEPASST

KONTAKT

Planen Sie Ihren Schweiz
Urlaub mit Bahn, Bus &
Schiff!
Mehr Informationen:
Schweiz Tourismus
S 00800 100 200 30
info@myswitzerland.com
MySwitzerland.com/
klimaticket

NACHHALTIGES
REISEN

VIELSEITIGE HIGHLIGHTS

Der Panoramazug verbindet als
höchste Bahnstrecke über die Alpen
den Norden Europas mit dem Süden –
mitten durch das UNESCO Welterbe
der Rhätischen Bahn. Dank moderner
Panoramawagen genießen Sie unbe-
schränkte Sicht auf die Natur.
MySwitzerland.com/berninaexpress

BERNINA EXPRESS
VON GLETSCHERN ZU PALMEN

DerVoralpen-Express verkehrt stünd-
lich von Luzern amVierwaldstättersee
in die Ostschweizer Metropole
St.Gallen - dessen Stiftsbezirk zum
UNESCO-Weltkulturerbe gehört.
Diese Zugreise ist die schönste
Verbindung von Natur und Kultur.
MySwitzerland.com/voralpen-express

VORALPEN-EXPRESS
VERBINDUNG VON NATUR & KULTUR

Dieses ist auch für die Premium
Panoramazüge wie zum Beispiel
den Glacier Express, Bernina Ex-
press oder den Gotthard Panora-
ma Express gültig. Ebenso inbe-
griffen sind öffentliche Verkehrs-
mittel in 90 Städten sowie 500
Museen landesweit. Kinder bis
16. Jahre reisen kostenlos mit.
Motto: Einsteigen und die Viel-
falt der Schweiz entdecken!

Panorama-
Blicke auf die
schönsten
Seiten der
Schweiz
bietet der
Bernina
Express.

ENTGELTLICHE EINSCHALTUNG
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GRAND TRAIN
TOUR OF
SWITZERLAND

Endecken Sie die spektakulärsten
und schönsten Bahnstrecken der Schweiz

DURCH DIE BERGWELT AUF SCHIENE
NÄCHSTER HALT:

SCHWEIZ
ERLEBNISSE MIT BAHN, BUS UND SCHIFF

Die schönste Art die Schweiz
zu erleben. Auf insgesamt
knapp 29.000 Kilometer
Streckennetz, bis hinauf auf
3800 Meter Seehöhe.

Public transport campaign in 
cooperation with STS, RhB, SOB 
and ÖBB in print & digital with a 
special Swiss Travel Pass 
promotion (25% discount on 4 and 
6 days STP for Austrian climate 
ticket holders):

§ Print in Krone (15.5., 2.2 Mio 
readers) & “auf da Roas” from 
SN (24.5., 114.000 readers)

§ Digital campaign (18.5.-5.6.: 
14.25 Mio AI, 22’345 clicks) 



Austria: Partner Campaign Bern Welcome.

Campaign on cycling in Bern in digital & 
print:

§ Social media (13.-15.5.; 161k AI, 879 
clicks)

§ Outbrain & Taboola (13.5.-17.6.; 8.7 Mio 
AI, 17’057 clicks) 

§ the seniors' online portals 55plus-
magazin.net (since 13.5. for 3 months, 
112’000 UVPM)

§ besserlaengerleben.at (from 27.6., 
94’000 UVPM) as well as an advertorial 
in the print magazine (circulation: 
30’000) 19



Austria: Eurotours Recovery Campaign

§ 173,179 overnight stays (as of May 
2022) vs. 291,814 overnight stays 
(total 2021)

§ Expectation: Year 2022 will be 
between 2020 and 2021

§ Key Partner over-delivered strongly 
to achieve goal. Number of 
marketing contacts doubled (e-newsletter, 
home page advertising, mail drop & social media posts). 

20



Austria: Group Media trip - Lucerne

Media Tour through Lucerne – The city, the 
lake and the mountains:

§ Date: June 9 – 12, 2022

§ Participation of 6 journalists from the following 
media outlets:
§ Die Presse (circulation: 66’670)

§ Like it (circulation: 40’000)

§ Kleine Zeitung (circulation: 280’000)

§ Tiroler Tageszeitung (circulation: 90’000)

§ Reise Aktuell (circulation: 41’000) 

§ Tip (circulation: 10’000)

§ Visited within 4 days Lucerne / Pilatus, Treib / 
Rütliwiese 21



Czech Republic.

22



Camper group influencer media trip.

§ 25. 6. – 2. 7. 2022
§ Influencer group media trip with two 

camper cars to Lake Lucerne 
Region, Rigi (with Mineralbad & Spa 
Rigi Kaltbad photo shooting), First 
with adrenaline attractions and 
Bachalpsse hike, Kandersteg and 
Aletsch Arena.

§ 8 PAX, 1.025.482 followers
23



Switzerland Nr. 5 in magazine Lui.

§ 30. 6. 2022

§ Summer magazine Switzerland No. 
5 as a supplement of luxury lifestyle 
magazine Lui focused on LGBT+ in 
the market.

§ ST supplement distributed to 3.000 
magazine subscribers

24



Poland.

25



Future activities.

§ eGrand Tour with portal wp.pl
§ GTToS advertorial in women’s 

magazine
§ Trail running projects in Engelberg

& Aletsch Arena
§ Crossing Switzerland – trail running 

by magazine ULTRA
§ Photo project with Pilatus
§ eGuide GTToS with NGT
§ ”Kamila and Friends” media trip

26



KMM: e-Grand Tour with Agora.

27

§ eGrand Tour by Gazeta Wyborcza
§ 8 pax, beginning of June 
§ Media, photo, radio, print and online 
§ 2 electric cars loop starting from GVA
§ Videos and content created to use on 

spot and after the trip to be promoted 
online and on SoMe

§ Articles and films online on 
wyborcza.pl



KMM: 100% women international trip.

28

§ 100% world record project
§ Event in Saas Fee 
§ One participant from Poland 

with focus on women in the 
mountains 

§ Posts in SoMe during and 
after the event

§ YT video and live planned 
§ Reach 360’000 so far



KMM: 100% women hiking.

29

§ 5 women team hiking Via Berna
§ June 18-22
§ Focus on the idea of women 

support and inspiration 
§ Movies, stories, reels during 

and after the trip
§ Hike supported by Eurotrek
§ Climbing “ladies peak” Faulhorn
§ Estimated reach around 

3’000’000 
§ GREAT TEAM SPIRIT



KMM: 100% women biking. 

30

§ 5 women team biking Alpine Panorama 
Route

§ June 23-27
§ Focus on the idea of women support 

and inspiration 
§ Movies, stories, reels during and after 

the trip
§ BMC bikes for participants
§ Logistics supported by Eurotrek
§ Estimated reach around 3’000’000
§ GREAT TEAM SPIRIT 



KMM: Content Creator Summit.

31

§ One participant from Poland 
§ Banita Travel – blogger 
§ Instagram/Facebook/Blog
§ Posts according to the contract during 

trip and after return
§ Stories/reels
§ Estimated reach 500’000



KAM: Fam trip with RhB.

§ June 9-12 
§ 5 TOs selling packages with RhB

products
§ Product managers, sales personel

and DMC
§ RhB program including Bernina and 

Glacier Express
§ Some SoMe activites by participants 

during the trip

32



Campaigning & Activ.: Advertorial in Forbes Women. 

33

§ Special anniversary edition of 
Forbes Women, June issue

§ One page dedicated to topic 
Switzerland, Swisstainable

§ 300 copies distributed among 
management and magazine’s 
premium partners 

§ ST summer map included



Campaigning & Activ.: branding with wyborcza.pl .

34

§ Branding weekend on 
wyborcza.pl

§ June 4-5
§ Focus on GToS and outdoor 

adventure 
§ Display campaign 
§ Reach over 5’200’000 



Campaigning & Activ.: RhB display campaign.

35

§ InImage button creations 
§ Activities with focus on RhB

promoting Bernina Express 
§ Average weekly reach estimated 

around 200’000 views
§ 2 months campaign



Campaigning & Activ.: ST display campaign.

36

§ Online campaign 
§ Display, video creations (rich 

media, commercial break
§ SEM activities
§ SMS/MMS
§ Estimated reach 1’200’000
§ 2 months campaign 



Campaigning & Activ.: FB “takeover” by Edyta

37

§ ST Facebook activities
§ 14 days “takeover” by blogger 

Madame Edith (Edyta)
§ Inspirations from her trips, from 

her blog
§ Focus on cities, attractions, 

highlights, cuisine
§ 15 posts, average organic 

reach 6’000



Campaigning & Activ.: eBook by Edyta

38

§ eBook prepared by blogger 
Madame Edith

§ Updated version of ebook
published one year ago 
”Switzerland Inspires”

§ Free download (over 1’000 in 
the first day)

§ ebook promoted via Social 
Media and blog 



Campaigning & Activ.: Online with gazeta.pl.

39

§ Weekend partner of portal gazeta.pl
§ June 24-26
§ Topic: Grand Tour of Switzerland
§ Native article 
§ Branding creations
§ UU: 117’333, PV: 138’209, time on 

page: 3:14 
§ Display creations: 5’043’333 views 

and 946’034 users



Campaigning & Activ.: Advertorial in Polityka.

40

§ Weekly magazine Polityka
§ 2 pages advertorial with focus on 

Swisstainable, QR code and InS
claim used

§ 1 page promoting our eGuides: GToS
and Cities on our myS page

§ Targeted insert of 48’000 maps 
§ Advertorial in 130’000 copies



Campaigning & Activ.: Online contest with Gazeta 
Wyborcza.

§ Contest with Gazeta Wyborcza
§ 4 winners announced 
§ Dedicated article and topic 

”Switzerland – places I return to”
§ 400 participants 

41



Camp. & Activ.: SoMe activities for partners.

§ Paid campaign for Zermatt, 
Pilatus and Schilthorn

§ Posts promoted on our FB 
page

§ Content delivered by partners
§ Monthly reach by the end of 

June 890’000

42



GCC.
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KAM: Health Mission Doha.

§ Date: 7-10th June
§ Meetings with Military, Government 

hospitals (Hamad Medical 
Cooperation), Private Clinics, Travel 
Agents (Regency Travel), and Qatari 
Businessmen Association.

§ Partners: Clinique La Prairie, 
Bürgenstock (Waldhotel), Bad 
Ragaz, USZ, SMN, Hopital de la 
tour, Zihlschlacht.

44



KAM: Health Mission Doha Part 2.

§ Date: 7-10th June
§ Ladies’ afternoon Tea with 20 Qatari 

VIP Ladies at St. Regis. Doha 
§ Medical VIP Networking Event at the 

Residence of H.E. Edgar Dörig, 
Ambassador of Switzerland to Qatar. 
35 VIP guests from the medical 
sector attended. 

§ Partners: La Prairie, Bürgenstock, 
Bad Ragaz, USZ, SMN, La Tour

45



Campaigning: Moshaya Family trip.

§ Date: 1-12 JUN 2022
§ The Moshaya family visited 

Switzerland to highlight Geneva, 
Vaud and Graubünden 

§ Youtube video views: 7 Mio
§ Instagram: 27k likes 334 comments
§ Insta- and Snapchat Stories: 5Mio
§ Total contacts: 12 Mio
§ Partner: Geneva, Vaud and GRF .



Campaigning: Nael and Wael Influencer trip.

§ Date: 13-17 JUN 2022
§ Nael and Wael visited Switzerland to 

highlight the region of Graubünden
§ Instagram: 325,724 likes and 

comments
§ Insta- and Snapchat Stories: 1.2 Mio
§ Tik Tok 11.6 Mio video views: 
§ Total contacts: 13.1Mio
§ Partner: Graubünden 



Campaigning: STS Expo digital push.

§ Date: 25 MAY – 16 JUN, 22
§ Facebook ad campaign targeting the 

UAE market in English and Arabic 
§ English campaign:

§ Impressions: 5,104,819
§ Reach: 1,612,290
§ Clicks: 27,428

§ Arabic Campaign:
§ Impressions: 3,555,568
§ Reach: 667,130
§ Clicks: 15,069



KAM: Family Newsletter.

§ Date: 30 MAY
§ Recipients: 2438 KAMs
§ Opened: 23.6%
§ Clicked: 0.9%
§ Partner: TI, Jungfrau, Interlaken, 

ZRH, Crans-Montana, GR, GVA, 
Davos, LU, Zermatt, VD



KAM: Luxury Newsletter.

§ Date: 01 JUN
§ Recipients: 2290 KAMs
§ Opened: 19%
§ Clicked: 0.9%
§ Partner: ZRH, Lucerne, GVA, 

Interlaken, VD



KAM: Clinique Nescens Newsletter.

§ Date: 20 JUN
§ Recipients: 13,366 Medical 

Addresses
§ Opened: 11.7%
§ Clicked: 7%
§ Partner: Clinique Nescens



Campaigning: Grand Tour Newsletter.

§ Date: 16 JUN
§ Content: Grand Tour, App, Offers
§ Recipients: 28’275 Endconsumers
§ Opened: 12.57%
§ Clicked: 0.52%



Campaigning: Davos Klosters Fb/Insta.

§ Facebook/Insta Video campaign.
§ Date: 8 – 22 JUN 2022.
§ Impressions: 3,465,899
§ Thruplays: 2,685,571
§ Reach: 795,631
§ Davos Klosters



Campaigning: Interlaken Fb/Insta.

§ Facebook/Insta Video campaign.
§ Date: 24 MAY – 7 JUN 2022.
§ Impressions: 3,370,208
§ Thruplays: 2,553,443
§ Reach: 806,400
§ Interlaken



Digital/Health: Medical Facebook Campaign.

§ Facebook campaign. Several posts. 
Various targeting.

§ Date: 13 – 19 JUN, 2022
§ Impressions: 888,462
§ Clicks: 4,631
§ Reach: 374,005
§ Nescens Clinique de Genolier



Digital/Health: Medical Facebook Campaign.

§ Facebook campaign. Several posts. 
Various targeting.

§ Date: 6 – 12 JUN, 2022
§ Impressions: 999,781
§ Clicks: 20,043
§ Reach: 451,455
§ Waldhotel



Campaigning: Family Hotel digital push.

§ Date: 2 – 9 JUN, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 856,030
§ Clicks:1,969
§ Reach: 411,008
§ Radisson Blu Andermatt



Campaigning: Luxury Hotel digital push.

§ Date: 9 – 16 JUN, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 885,409
§ Clicks: 1,329
§ Reach: 411,838
§ Villa Castagnola



Campaigning: Luxury Hotel digital push.

§ Date: 16 – 23 JUN, 22
§ Facebook 500 CHF boosted post for 

hotel partner.
§ Impressions: 687,810
§ Clicks: 1,422
§ Reach: 345,409
§ Widder Hotel Zurich



Nordics.
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SE – TV production “Hotel Romantic”.
Davos 6-16 June

61

§ The Swedish public service channel “SVT” 
bought a show format from the BeNeLux called 
Hotel Romantic. ST Nordics has been involved
since the first pitch and liaised between the prod
company and the local actors in Davos.

§ Hotel Romantic is a quality dating show for 65+.
§ The show will be broadcasted in Sweden 

January 23 prime time 
§ 8 episodes, 48 min each
§ Reach: approx 1 million/episode
§ Filming in Davos Schatzalp in June, 28 

participants and 30+ people in the production 
team x 10 nights = 600+ overnights



100% Women World Record.
Saas-Fee/Zermatt 15-17 June

§ Swedish actor, producer and director Eva Röse 
& photographer and alpine climber Emma 
Svensson represented the Nordic countries at 
the world record attempt in June.

§ Emma and Eva produced stories in which they
shared their journey in Saas-Fee and Zermatt 
with their followers. Both posted about the 
initiative as such and how it contributed to
women empowerment.

§ Eva has 187K followers on IG
§ Emma has 32.2K followers on IG 

62

https://www.instagram.com/missevarose/
https://www.instagram.com/emmasvenssonphoto/


Recovery – Vagabond – Native & Newsletter.

§ Media partnership with Vagabond. Vagabond is 
positioned as the leading travel magazine in 
Sweden with a strong focus on sustainability

§ Activation: Native long read + stand alone 
newsletter.

§ Timing: published June 3rd. 
§ Topic: Scenic train tours.

Result:
§ Readings + reading time native: 4’893, 1:07 –

benchmark 00:42
§ Exposure Fb post: 11’385
§ Receiver newsletter: 19’277
§ Opening rate: 39,39% - benchmark 32%
§ Click to article from newsletter: 184 
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China.
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SCIB: MICE Destination Story OTV.

§ June 1
§ Media story of MICE destination 

OTV on MICE Business
§ Tourism magazine in May with 4 full 

pages.
§ Circulation: 65000
§ Contacts: 65000



KMM: Beijing Communication Radio

FM103.9 talk.

§ June 10
§ 1 hour talk @ 10th June 2022
§ Beijing Communication Radio 

FM103.9
§ Guest speaker ST
§ Montreux-Vevey



KMM: International Media trip: outdoor travel 

and natural photography.

§ June 20-24
§ Montreux + JR
§ One Chinese influencer
§ HQ Int’l Media Trip
§ Participants: 1
§ Contacts: 1



KMM: ST Content Creater summit 2022.

§ 25-28th June in LLR
§ ST Content Creater summit 2022
§ Chinese influencer Hanjiang on 

behalf of China
§ Participants: 1
§ Contacts: 1



2022 "Swiss Travel TV" Live Streaming Series.

§ Fliggy Travel TV on 10th June 2022
§ Guest Speaker STS + BLS
§ No. of Audiences: 6’523
§ STC shop page visitors from live 

streaming: 12’931
§ STC shop page view from live 

streaming: 32’795
§ Contacts: 18’000



KAM : Asia Pacific Workshop in Zurich -

Greater China.

§ June 13-19
§ invited KAM from 11xTW, 3xHK & 

1xLON
§ all TW and HK Buyers joined the 

pre-tour and Workshop
§ Buyer from London only joined Workshop 

days
§ Participants: 15



SCIB: Webinar for agencies - Lake Geneva 

Region.

§ June 17
§ SCIB China coordinates the 

invitation and online
§ registrations of chinese clients to 

attend the webinars. Follow-up 
email to all registered clients is sent 
and includes partners contact details 
and promotional material. The 
participating partners receive full 
contact details of the planners.

§ Participants: 52
§ Contacts: 52



KMM: Top Media coverage.

§ June 1
§ NG Traveler May Issue
§ Sustainable media report
§ Swisstainable
§ Circulation: 977095
§ Contacts: 977095



2022 - Trade Webinar - Webinar June.

§ June 21
§ GRF / LAAX / Davos
§ Participants: 91
§ Contacts: 91



Product & Travel Regulations Seminar - LHG 

HK.

§ June 2
§ organized by Luftansa Group HK
§ Austrian Chamber of Commerce HK 

and ST HK as VIP guests
§ 5 mins for ST to present MyS.Pro
§ good feedback but KAM still 

concerned the limited flights to 
Europe

§ Participants: 46
§ Contacts: 46



KAM: Digital Sales Call (June) LAAX + GRF + 

DDK.

§ June 22
§ Partner meet our selected agent 

Taiwan & HongKong at
§ each 30 mins call.
§ Numbers of call: 

10 Numbers of 
partner: 3 
Selected agent: 4

§ Participants: 10
§ Contacts: 10



Korea.
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KMM: Korean young celebrity ‘Song Kang’ 

traveling to Switzerland.

§ Content: 
§ Reportage on Korean Young Top celebrity 

‘Song Kang’’s visit focusing on the photo 
spots and the attractions in Switzerland

§ Photos and trip video exposed in Printed 
magazine, IG, Youtube, Naver blog 
channels 

§ Contacts: 15 Mio
§ Partners: Schilthorn - Mürren, 

Luzern, St. Gallen
§ Period: 21-28 May
§ Contacts: 15 Mio. 77



Promotion: Pengsoo’s promoting Swisstainable

on Korean TV.

§ Content: 
§ Swisstainable recovery project with TV 

show of Giant penguin mascot ‘Pengsoo’ 
traveling and exploring ‘Swisstainable’ 
destinations and products in Switzerland 

§ Exposed in Youtube & IG channel of 
‘Giant Peng’

§ Contacts : 10 Mio
§ Period: 31 May – 8 June
§ Partners : Lake Luzern Region 

(Luzern, Rigi, Titlis), Zermatt
78



KMM: ‘100% Women’ Campaign with Swiss 

Friends.

§Content: 
§ KR Swiss Friends ‘Siyoung Lee’’s

participation at the ‘100% Women’ 
peak challenge and the World best 
record.

§ Achievement of high recognition in 
KR media including TV News 
highlights

§Coverage: 90 articles

§Contacts: 54 Mio 
79



Japan.
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KMM - Online ‘Travel Voice’.

§ ‘Travel Voice’ is a daily 
travel trade online media.

§ Contacts: 6,600
§ Pages: 2 pages
§ Issued: 2 June, 2022.
§ Article about ST’s GToS

movie by Roger Federer 
and Anne Hathaway.
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KMM - Online ‘JTB My Pleasure’.

§ ‘JTB My Pleasure is the 
member’s web site for 
JTB

§ Contacts: 450,000
§ Pages: 4 pages
§ Issued: 13 June, 2022.
§ Article about the Glacier 

Express Excellence Class 
reported by the famous 
train photo journalist Kan 
Sakurai. 
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KMM - Magazine ‘TRANSIT’.

§ ‘TRANSIT’ is the mono-theme 
travel, culture, lifestyle magazine.

§ Circulation: 55,000 copies.
§ Pages: 14 pages.
§ Issued: 13 June, 2022.
§ Article about the Alpsi, focusing on 

Saas-Fee alpine landscape, 
Britannia hut and Allain peak as 
well as recommended mountain 
accommodation i.e. Pilatus Kulm, 
Mountain Lodge Ze Seewijinu, 
Zero real Estate Säntis.
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KAM – Key Account event with MGB.

§ Event for key travel agents of 
Matterhorn Gotthard Bahnen. 

§ Participants: 42 key agents
§ Date: 6 June 2022
§ MGB present with market 

responsible, CEO and president. 
§ Location: Happo-En gardens 
§ ST held the official retirement 

speech for Helmut Biner
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C&A – Advertising cooperation with HIS.

§ Newspaper Ad with HIS, promoting 
the mono Switzerland package.

§ 4 June 2022
§ Asahi Shinbun morning 
§ Circulation: 3.5 mio copies
§ Address by Sara Roloff and 

Larry Ryan from SWISS
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C&A – Advertising cooperation with Hankyu.

§ Newspaper Ad with Hankyu, 
promoting the first mono Switzerland 
package post Covid.

§ Yomiuri Shimbun Newspaper
§ 6 June 2022
§ Circulation: 6.1 mio copies
§ Address by Sara Roloff
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South East Asia.
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Indonesia – Talk Show with Tivi Tour Travel

§ Shot on 7 June 2022
§ To be reused multiple times on E-Channel 

with product selling by Tivi Tour Travel
§ To be broadcasted in Q3 of 2022
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Indonesia – Webinar with ITLA – East Java

§ 16 June 2022
§ Audience: Tour leaders in East Java province
§ Participants: 34
§ Content: Regulations update, KAM summer 

partner destinations (STS, LLR, Bucherer), QnA
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SCIB SEA Carried Out Business Meetings.

§ Market: Singapore 
§ Period: 06-10 June, 08-12 June 2022
§ Corporate: HSBC Life FA ISC & HSBC Life 

ISC 
§ Overnights: 716
§ Turnover: CHF 238,428
§ Destination: Lausanne
§ Hotels: Beau Rivage Palace 
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SCIB SEA Carried Out Business Meetings.

§ Market: Singapore 
§ Period: 20-26 June 2022
§ Corporate: Daikin Singapore
§ Overnights: 204
§ Turnover: CHF 67,932
§ Destination: Interlaken, Vevey. Geneva, 

Zürich, 
§ Hotels: Victoria Jungfrau Grand Hotel, 

Modern Times, Mövenpick Hotel & Casino, 
Hyatt Regency Zürich Airport

91



SCIB SEA Carried Out Business Meetings.

§ Market: Malaysia 
§ Period: 10-15 June 2022
§ Corporate: Kenanga Investors Sdn Bhd

Malaysia
§ Overnights: 150
§ Turnover: CHF 49,950
§ Destination: Zürich, Interken, Geneva
§ Hotels: Marriott Zurich, Victoria Jungrau

Grand Hotel, President Wilson
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SCIB SEA Carried Out Business Meetings.

§ Market: Vietnam 
§ Period: 08-09, 23-35 June 2022
§ Corporate: Long Son Limited Co.
§ Overnights: 306
§ Turnover: CHF 101,898
§ Destination: Lucerne
§ Hotels: Astoria, Radisson Blu Lucerne
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STS – Intro & a/c opening for Traveloka.com

§ Date: 17 June 2022 
§ Contact: Online conference
§ Market: SG, ID 
§ Target: Expand OTA channels to roll out 

STP on their website & app before launch of
STS tactical promo in 
September 2022. Agreement signed by end 
June.

§ Goal: >100 STP per month for a start
§ Partners: Rail Europe

94



Online – June Summary.

§ June 2022, FB ST SEA
Monthly SoMe Report

§ June 13 – 100% Women teaser
§ June 19 – Happy Father’s Day Zurich
§ June 21 – World Record 
§ June 23 – VAUD‘s outdoors
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https://www.facebook.com/1032024240161520/posts/5549402095090356/
https://www.facebook.com/1032024240161520/posts/5566970716666827/
https://www.facebook.com/1032024240161520/posts/5573318139365418/
https://www.facebook.com/1032024240161520/posts/5579630838734148/


Online – Monthly Posts.
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Online – Monthly Posts.
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Online - Spring Livestreaming (100%W+Valais)

§ June 17th 2.30pm
§ 1 hour livestreaming with ST SEA

FB followers
§ Featured partners
- Valais & Zermatt

§ 1 teasers post|1 Event post
§ 1,880 reach|250 views
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Online – Swiss Embassy SG & TH SoMe.
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Summer+100% Women Media Event 

(Singapore).

§ 8 June Media Event @ 1880
§ 10 Media
§ Ambassador Fabrice Filliez and 

Christine Amour-Levar as guest 
speakers
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Online/KMM (Singapore) - ChannelNewsAsia

Luxury.

§ Singapore
§ > 111 million page views and 14 

million unique visitors each month
§ News channel for Singapore

§ Partners: Jungfrau/Interlaken
https://cnaluxury.channelnewsasia.co
m/experiences/interlaken-switzerland-
activities-travel-200791
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https://cnaluxury.channelnewsasia.com/experiences/interlaken-switzerland-activities-travel-200791


Online/KMM (Singapore) – HerWorld.

§ Singapore
§ 970,000 unique visitors per month
§ Magazine channel for Singapore

§ Partners: Lucerne, Valais (100%W)

https://www.herworld.com/life/travel/y
our-next-travel-destination-should-be-
switzerland/
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https://www.herworld.com/life/travel/your-next-travel-destination-should-be-switzerland/


Online/KMM (Singapore) – TTG Asia.

§ Singapore
§ 40,000 unique visitors per month
§ B2B Trade channel for Singapore

https://www.ttgasia.com/2022/06/10/s
witzerland-entices-south-east-asia-
travellers-with-summertime-pursuits/
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https://www.ttgasia.com/2022/06/10/switzerland-entices-south-east-asia-travellers-with-summertime-pursuits/


Online – e-newsletters to Media.
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100% Women:
§ June 20: 
https://newsletter.gadmin.ch/t/ViewEm
ail/r/C2FFFC9C49841AEF2540EF23
F30FEDED?alternativeLink=True

§ June 13:
https://newsletter.gadmin.ch/t/ViewEm
ail/r/22D1773889FE41E92540EF23F
30FEDED?alternativeLink=True

https://newsletter.gadmin.ch/t/ViewEmail/r/C2FFFC9C49841AEF2540EF23F30FEDED?alternativeLink=True
https://newsletter.gadmin.ch/t/ViewEmail/r/22D1773889FE41E92540EF23F30FEDED?alternativeLink=True


Online/KMM (Singapore) – Tripzilla.

§ Singapore
§ 40,000 unique visitors per month
§ B2B Trade channel for Singapore
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Online/KMM: Spring KOL Trip x L’Officiel SoMe. 

§ Teaser
§ VAUD
§ Zermatt + Reel
§ Valais + Leukerbad
§ Grindelwald/JF + Reel + Reel
§ Zurich

L’Officiel SG + MY:
https://www.lofficielmalaysia.com/trav
el/13-unique-spring-experiences-in-
switzerland-according-to-tong-bing-yu
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https://www.facebook.com/TongBingYu/videos/760628018272258/
https://www.facebook.com/TongBingYu/posts/pfbid0GXqrg2zKxXCaqwBLWLuLLy1UzKTqCRT3iKJaGJ7sKqfWv3UpUU22Jy7HJy4yezK8l
https://www.facebook.com/TongBingYu/posts/pfbid0WFDiCq5qSDBTSVRthwPPYNVnbqm5fPKoBTSFCygrEo2KJPiySgJjKiiuKiDj3weVl
https://www.facebook.com/TongBingYu/videos/3538384713055518/
https://www.facebook.com/TongBingYu/posts/pfbid02n4h9gDiKEgbHzi3EmWzUAggoqw9hCR9nsYnKb46j12gHHbEqxvnuR6cxYziYWeJql
https://www.facebook.com/TongBingYu/posts/pfbid02gTTwgg7UYsnLDPDFVDTf9SyCGe46PW5rEyhjKNLan6vXD97feZnP6Kmiae7SseFYl
https://www.facebook.com/TongBingYu/posts/pfbid02EryMDozyDx5KVGotxHNspNR8s9vfy44g4b3t1JjkXtD4ib3kJK3rY4dijNP6TLvDl
https://www.facebook.com/TongBingYu/videos/276381004656792/
https://www.facebook.com/TongBingYu/videos/361456656086468/
https://www.facebook.com/TongBingYu/posts/pfbid0219hodz28qSFxmv4WKZMwck3h5ymVswdh4UiEXncDNUB1Cbh6ae1hudSjTTEXFw4bl
https://www.lofficielmalaysia.com/travel/13-unique-spring-experiences-in-switzerland-according-to-tong-bing-yu


Online: Summer KOL Trip.

§ Cindy Bishop & Christine Amour-
Levar 
Total: 900k followers
Average: 4.5k interaction per post

§ Partners:
Valais, Zermatt and VAUD

§ Linkedin Trending video post: 8,720 
impressions
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SEA – Asia Pacific Workshop 2022
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§ Pre-convention Tour: 13-16 June, 2022
§ Workshop and Zurich destination tour: 
16-19 June, 2022

§ 33 Delegates from SEA: 6 Singaporean, 7 
Malaysian, 8 Indonesian, and 12 Thai 
buyers



Online (Thailand): Summer KOL - TIEWENG.

§ Thai travel bloggers: TIEW-ENG
Total: 436k followers
2-10 June, 2022

§ Partners: STS, Zurich, LLR, JR, 
Interlaken, MRAG Valais, Zermatt, 
RHB, GEX, Schilthorn, Diavolezza, 
Adelboden-Lenk-Kandersteg

§ Facebook: https://www.facebook.com/tieweng
§ Instagram: https://www.instagram.com/tieweng/
§ Website: http://www.tieweng.com/
§ LineToday: to be published in July
§ YouTube: to be published in July
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https://www.facebook.com/tieweng
https://www.instagram.com/tieweng/
http://www.tieweng.com/


SCIB SEA Carried Out Business Meetings.

§ Market: Cambodia/Thailand
§ Period: 30 June - 03 July 2022
§ Corporate: SCG Cement Thailand, SCG Cambodia
§ Overnights: 261
§ Turnover: CHF 86,913
§ Destination: Vaud, Zurich, Interlaken, Luzern
§ Hotels: Geneva Mövenpick Hotel & Casino, Crown 

Plaza Zürich
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Australia.
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KAM: Travel Managers Market Day.

§ Travel Managers are one of
Australia’s largest home-based
retail agents network (owned by
House of Travel)

§ ST at Travel Manager’s Market 
Day, their first expo after the
pandemic

§ 50+ NSW based Personal Travel 
Managers (PTM) attended expo

§ Coverage in trade media
112



KMM: Influencer on the GtoS in June 2022.
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§ 2 major AU influencer along the Grand Tour of Switzerland (12 days)

§ Sean Scott and Luke Workman:

§ https://www.instagram.com/seanscottphotography/
(337,000 followers)

§ 4min video available on https://fb.watch/dXf36c6WXG/ (must see) 

https://www.instagram.com/seanscottphotography/
https://fb.watch/dXf36c6WXG/


KAM: Webinar Winter Magic Tour.
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§ Webinar about the Winter Magic Tour

§ Hosted by Lisa Maroun from Travel Daily 
(TD) and Richard Taylor, The Travel 
Community Hub (TCH)

§ Not a regular webinar: Lisa attended a fam
trip in April and tells agents about the trip
(interview style with TCH)

§ 180 agents registered, 76 attendees live 

§ Recording promoted on TD and Travel 
Community Hub platforms and ST Trade 
Corner



India.
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Swiss Travel Pass promotion campaign.

§ We ran the the Swiss Travel Pass promotion on Display 
& Facebook.

§ The Newsfeed campaign on Facebook & Instagram had 
targeting specific to audiences who have interacted with 
the product including other international traveller to cover 
intent and interest-based targeting.

§ The display platforms included in the campaign were 
Spotify, NDTV, Dailyhunt, Phonepe and was targeted 
basis an audience profiling that included the HNI, 
International travel etc .

§ Total impressions:
§ Social Media: 13’060’075
§ Programmatic: 22’666’772
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Spotify Facebook



KAM: Asia-Pacific Workshop (APW) 2022 – 13th

– 19th June 2022.

§ Opportunity for buyers across the 
APAC Region to interact with Swiss 
suppliers interested in the markets

§ Pre-convention tours (13th - 16th

June 2022) – as per buyer’s choice
§ Workshop (16th – 19th June 2022): 

Zurich destination tour (17th June) 
and One-to-One pre-fixed meetings 
(18th June)

§ Total no. of attendees from India: 15
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KAM: Training 2 – BlueBerry Travels (8th June 

2022)

§ Exclusive destination training for the 
BlueBerry Traves team

§ Hybrid Training
§ Mumbai Team: In-person
§ Pune & Surat Team: Zoom

§ Presented Switzerland and its 
various Touristic offerings and 
highlighted the latest travel protocols 
/ guidelines for Switzerland

§ Total No. of attendees: 7



Markets West.



Switzerland.
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§ Integration in Schweizer Illustrierte & Illustré
§ Print & Online Publication June
§ Circ. 187’000 / Reader: 760’000 
§ Topic: Swisstainable over 23 pages
§ Freespace: Interview M. Nydegger & 1 page ad
§ German/French
§ Partner: J3L, Lugano, Lucerne, Bern Region, SBB, 

Mammut, Kambly, Europcar, SCM, Raiffeisen, 
MOB, Harley Davidson, Foxtrail
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ST Swisstainable Summerspecial 2022.



§ 4-page print spread in 10 daily newspaper
§ Publication: 25./26. June 2022
§ Circ. 995’064 / Reader: 2'040’000 
§ German/French/Italian
§ Topics: Summer, Hiking, e-Bike, Wine Tour etc.
§ Tages-Anzeiger, Bernerzeitung, Le Matin Dimanche, 

St. Galler Tagblatt, Luzerner Zeitung, Bz Basel, 
Schweiz am Wochenende, Walliser Bote, La Domenica, 
Corriere del Ticino.
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Integration in daily newspaper.



BeNeLux.
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Media cooperation featuring Basel.
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§ Cross media cooperation with Value Zipper, 
representing well know lifestyle magazines

§ Featuring Basel in four magazines, online and print: 
Zin, Saar, Food & Friends, Santé)

§ Trageting women, age 25-55
§ Digital and print campaign reaching total of 3 Mio 

contacts in Netherlands
Kosmopolitisch, duurzaam, innovatief en volop 
in beweging. Ook dat is Basel. De stad is  – 
 lekker duurzaam – makkelijk te bereiken met  
de (nacht)trein. Dus op naar Basel deze zomer!

Uit de kunst
Basel staat bekend om de ideale combinatie 
tussen oud & modern, dat zie je overal terug in 
de kunst & architectuur. Er zijn bijna 40 musea 
met tentoonstellingen van wereldklasse en elk 
jaar ook een aantal grote kunstmanifestaties. 
■ Fondation Beyeler is de best bezochte kunst-
galerie in Zwitserland, hier zijn altijd eersteklas 
tentoonstellingen van moderne en heden-
daagse kunst. (5/6 – 9/10: Piet Mondriaan)
■ Jean Tinguely werd vooral bekend met zijn 
 kinetische kunstwerken. Museum Tinguely 

biedt een schitterend overzicht van zijn werk. 
(14/9 – 8/1/2023: Territories of Waste)
■  In Kunstmuseum Basel ziet u de oudste open-
bare kunstcollectie ter wereld (uit 1661!), met 

Culturele hotspot aan de Rijn
Basel heeft het: wereldberoemde musea en evenementen, vriendelijke  
en open inwoners, heerlijke eettentjes, !jne natuur, een oude binnenstad  
én moderne architectuur… Deze ‘culturele hoofdstad van Zwitserland’ 
verrast en inspireert volop. Zin selecteert de leukste tips.

Basel
B A S E L C A R D 
De BaselCard is een gratis 
gastenkaart die u ontvangt 
als u bij uw hotel incheckt. 
De kaart biedt onder ande-
re gratis gebruik van het 
openbaar vervoer en 50% 
korting op de toegang tot 
de musea van Basel, de 
dierentuin en Theater 
Basel. En korting op bege-
leide wandelingen door  
de oude binnenstad en 
riviertochten op de Rijn. 
Basel.com/en/baselcard

Urban art in de Gerbergässlein, hartje Basel

 De voormalige Warteck brouwerij is omgetoverd 
tot de hippe cultuurplaats Werkraum Warteck

SAAR MAGAZINE
25

SAAR MAGAZINE

24

“Kijk nou toch eens”, zeg ik 
tegen mijn beste vriendin. 
“Ik heb hier een stad die een 
speciale vriendinnendeal 
heeft.” Want dat heeft Bazel, 
die prachtige stad aan de Rijn, 
ingeklemd tussen Duits-
land, Frankrijk en natuurlijk 
Zwitserland. Als je met je vriendinnen gaat, krijg je een 
superleuk pakket met korting op de leukste hotels en 
activiteiten. 
Superleuk aanbod toch? Dus ik ging kijken. Ik wist heel 
weinig van Bazel. Alleen dat er jaarlijks een geweldige 
kunstbeurs is, dat er een mooie oude stad is met schatti-
ge trams en dat het omringd is door natuur. Maar eerlijk 
gezegd had de stad een nogal muf imago bij mij. 

VOOROORDELEN
Zo leuk als je je dan gaat verdiepen en je ziet dat daar 
helemaal niks van klopt. Ten eerste barst het er van de 
musea met moderne kunst (waar ik erg van houd). Door 
de goede reputatie die de stad heeft in de kunstwereld 
zijn er altijd exposities van de grootste namen te zien. De 
collecties van Hauptbau, Kunstmuseum Basel, Fonda-

Zomer inBazel
In het centrum van de stad zijn 
overal oevers van de Rijn waar 
de locals lekker in zwemmen. 
In een fontein gaan zitten met 
je zwemkleding is ook een 
ding. Maar het leukst zijn wel 
alle wijnbarretjes (’buvettes’) 
en eettentjes langs de Rijn die 
in de zomer up-poppen. 

Bazel een saai oud stadje? 
Niks blijkt minder waar. Deze 
zomer gaan we moderne 
kunst kijken tot we erbij 
neervallen, ons vergapen aan 
maffe architectuur en street 
art, we gaan zwemmen in de 
Rijn en daarna biertjes drin-
ken op de vele hippe pop-up 
terrasjes aan het water. Een 
verademing, deze stad. 

het hippe
BAZEL

Hoofdredacteur 
Barbara van Erp 

praat je bij over de 
leuke stad Bazel

BASELCARD 
Als je een hotel boekt, krijg je helemaal gratis een BaselCard. 
Dat is een bizar goede deal: gratis OV, een supergoedkope 
elektrische fiets en 50% korting op alle musea, dierentuin en 
nog veel meer activiteiten. baselcard.com

DOEN  
Sowieso moet je de hoofdmusea van Bazel bezoeken. Deze zomer 
is er een Picasso/El Greco expo in het Kunstmuseum Basel. Mond-

riaan is dan te zien in de Fondation Beyeler, net buiten de stad 
waar je naartoe kunt fietsen langs een beroemde groene fietsrou-
te. Museum Tinguely heeft ook altijd mooie tentoonstellingen en 

een vaste collectie.

SLAPEN
Hotel Teufelhof in het oude centrum heeft echt fantastische arty 
kamers én een theater. Hoe leuk! Het hippe Hotel Nomad komt 

voor in alle architectuurlijstjes en is een mix van urban en architec-
tuur. Boutique Hotel Volkshaus is van buiten klassiek maar van bin-

nen strak en bohemian, met dakterras met uitzicht over de oude 
stad. Hotel Gaïa is helemaal bio, duurzaam en bijna zero waste.

ETEN
Ik wil heel graag eten bij Restaurant Lauch dat zich presenteert als 

vegi-vegan-lokal. De instagram met hun mooiste gerechten ziet 
er gruwelijk lekker uit. Ze hebben ook een heerlijk terras midden 

in de stad. Restaurant Volkshaus lijkt qua interieur een beetje 
traditioneel Zwitsers, maar als je goed kijkt is alles modern en van 

extreem goede smaak. Zo is het ook met de kaart: lijkt traditioneel, 
maar is helemaal up to date.

De beste tips

tion Beyeler en Tinguely moeten echt gezien 
worden. 
Dat had ik nog wel kunnen raden, maar ook 
heeft de stad dus niet alleen een schattig oud 
centrum – wat ik ook wel had kunnen raden 
– maar het staat er dus ook boordevol hippe 
architectuur. Je kan er zomaar tussen de oude 
kerkjes en kastelen bizar moderne gebouwen 
vinden van wereldberoemde architecten. Tel 
daarbij op de streetart, de vele hippe hotels en 
dat je er goddelijk lijkt te kunnen eten en ik ben
fan.

LEKKER DE NATUUR IN
Het is een kleine stad en het voordeel van 
kleine steden is dat je er zo uit bent. Nou ver-
huren ze op het station e-bikes waarmee je zo 
de omgeving kan verkennen. In 10 minuten zit 
je buiten de stad en rijd je langs de prachtige 
oevers van de Rijn, de wijnhuizen en de heuvels 
om de stad heen. 
Nou en toen zag ik ook nog dat je met de nacht-
trein naar Bazel kunt vanaf Amsterdam. Met 
de Nightjet stap je na het avondeten in de trein 
en word je ‘s morgens wakker in hartje Bazel. 
Hartstikke duurzaam, ontzettend betaalbaar 
en heel erg leuk. Er zijn ook privécoupes voor 2 
tot 4 personen. Say no more, zei mijn vriendin. 
Wij gaan. 
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Meetings: Belgium BBT workshop.

§ 27.06.2022
§ Domein ten Bossche in Meise
§ Speed date workshop followed by 

dinner
§ Mainly agencies, few corporate & 

associations
§ 115 registrations; 105 participants
§ 7 Swiss partners
§ 3 concrete RFP’s
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Swisstainable Bucketlist: Digital Campaign.

April 25 – May 23

126

Your Swisstainable Bucketlist 2022
§ Interactive Ads about Swisstainable Experiences 

(Awareness-Phase)

§ Retargeting Campaign to dedicated listicles with 
offers on MyS.com (Confidence-Phase)

§ Displayed in Belgium (fr + nl) and Netherlands
§ Participating Partners: 

Bern, Luzern Region, Vaud, Valais, Ticino, 
Graubünden, STS + RhB

§ 12 Mio Impressions
§ 26’700 Clicks
§ 407’00 Interaction



Italy.
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KMM: article on magazine Bell’Europa.
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§ Date: 01.06.2022
§ Article on monthly travel 

magazine Bell’Europa about
Picasso – El Greco 
exhibition at Kunstmuseum
Basel

§ Contacts: 337’000



Digital: House of Switzerland – Beintoo.
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§ Date: 06 – 26.05.2022
§ Proximity digital push to 

drive people to the 
exhibition “I need 
Swisstainable” at the House 
of Switzerland.

§ Contacts: 555’821



Digital: House of Switzerland - MilanoToday.it + 

APP.
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§ Date: 12 – 29.05.2022
§ Online promotion in the online 

newspaper MilanoToday App and 
website with big format banner about 
activities in the House of Switzerland 
and link to the partner pages 
(/ilmegliodi + /ginevra + /intreno + 
/ginevra + Rhb/STS) to suggest 
sustainable trips.

§ Contacts: 509’024



Digital: House of Switzerland - Native advertising 
premium (Sportnet).
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§ Date: 20 – 29.05.2022
§ Native advertising first inviting people 

to our exposition “I need 
Swisstainable” in the House of 
Switzerland in Milan and in the 
second time, to discover our 3 days 
sustainable trips to visit our partners’ 
regions.

§ Geotarget Milano + Lombardia



Campaigning & Activation: ADV on magazine 

The Good Life.

132

§ Date: 17.06.2022
§ Advertorial with 4 special 

supplements 
§ Magazine: June 2022
§ Partners involved: Lausanne Tourism
§ Contacts: 125’000

Losanna, arte e
sport in riva al lago

La "Migliore piccola città del mondo" s'affaccia sul
lago di Ginevra, tra le Alpi e i vigneti terrazzati di Lavaux,
patrimonio mondiale dell'Unesco. Lancia la scommessa

di diventare un innovativo polo culturale europeo. E vince.

LAUS4NNE
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Campaigning & Activation: VIP Event Poros 

Showroom.
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§ Date: 08.06.2022
§ Event during the Design Week in the 

kitchenshowroom Poros, in 
collaboration with the Bürgenstock
Resorts Hotels, in the heart of Milan, 
with showcooking by Pietro 
Leemann, owner of the vegeterian
restaurant Joia in Milan (1*Michelin) 
to promote the hotel.

§ Guests of the high society of Milan, 
architects, designers, and journalists



Campaigning & Activation: Made in Bern - Event 
@Design Week with HEARST.
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§ Period: 06-12.06.2022
§ Presence at the exhibition 

“Design for ever” at Palazzo 
Bovara in Milano during the 
design week. Exclusive video in 
loop at the entrance, distribution 
of brochures, and press release. 
Presence at the Press 
Conference and opening.

§ Partners involved: Made in Bern



Digital: Made in Bern - SoMe Campaign with ELLE 
Decor.
§ Period: 06-12.06.2022
§ Social Media Campaign 

@elledecoritalia
§ 3 post about Bern UNESCO, 

Paul Klee and Trauffer
Interlaken, in addition of their 
presence at Palazzo Bovara
during the design week

§ Contacts: 901k
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France.
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Key Partner campaign – Saas-Fee x Le Monde.

Digital campaign
§ Social advertising on LeMonde Media 

Group (Obs, telerama, leMonde, 
Huffpost)

§ Goal : awareness, visibility 
§ Period : 18 of May – 8th of June

Final KPIs :
§ 1’750’151 impressions
§ 14’573 clicks – 0,83% CTR
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Key Partner campaign – Pop In the City Basel.

Pop In edition of pop in the city
§ An urban raid for women to discover a 

city from an experimental perspective
§ 30 challenges to solve (sports, culture, art, 

extreme, solidarity)
§ Date : 25th June 09:00 -17:00

KPIs
§ 600 participants

+ Presence of French influencers
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Campaign activation for Swiss Cities.

City break en Suisse with Mint
§ Format : 28 pages dedicated to the Swiss 

Cities (A) inserted with Mint Magazine
§ Lifestyle magazine distributed for free in specific 

trendy places in France
§ Content : partner campaign – multi media 

stories, hotel cooperation, STS, Victorinox
§ Issue : June, summer edition

KPIs :
§ 20’000 copies – 50’000 readers
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Campaign activation for Key Partner Lausanne.

Digital campaign with Lausanne
§ Goal : awarness / performance
§ Awarness : programmatic campaign with Outbrain, 

Invibes, on LeMonde and sncf-connect.
§ Performance : native performance 

campaign with Outbrain
§ Period : May – June

KPIs
§ Performance : 40’000 clics
§ Awarness : 5M impressions
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Promotion: Event at the International Animation 

Film Festival in Annecy.

§ Switzerland was the partner country of the 
festival International Animation Film Festival 

§ Hosting of a Swiss event by the Consulate of 
Lyon together with Swiss Films
§ 200 B2B participants 
§ 1000 B2C participants participating in the festival

§ Visitors could try a special experience by 
climbing the Matterhorn through a 360° VR 
video from RedBull The Edge

§ Distribution of ST GToS brochures
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KMM – Media event.

§ June 9th, in Paris on a rooftop on 
the Champs Elysées

§ Focus on Swiss cities
§ Partners attending the event: 

Geneva Tourism, Lausanne 
Tourisme and Zurich Tourism

§ After the press conference, standing 
lunch and networking

§ 10 key journalists
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KMM – Top coverage.

§ TF1 – Le 13h Weekend, Zoom
Liechtenstein: petit pays, grandes 
découvertes.

§ 12 minutes+ on Liechtenstein’s
landscapes, culture & Tradition and 
Interview with the Prince

§ 18.06.2022.
§ Result of a media trip in April.
§ About 6.4 M contacts.
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KMM – Top coverage.

§ France 5, Samedi à tout prix - TGV 
et petite lignes: cet été, on voyage 
en train !

§ The theme of the day were the trains 
in Europe

§ 18.06.2022
§ Presentation of the Glacier Express 

and the Grand Train Tour.
§ Link to the replay (25’40’’)
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https://www.france.tv/france-5/samedi-a-tout-prix/samedi-a-tout-prix-saison-1/3525205-emission-du-samedi-18-juin-2022.html


KMM – Media result.

§ Beaux Arts magazine, À Lausanne, la 
culture dans une forme olympique

§ 26.06.2022
§ Tips for a cultural weekend in Lausanne:
§ Plateforme 10, historical hotels, Olympic 

museum, Art brut museum, old town, 
Fondation de l’Hermitage.

§ Read the article
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https://www.beauxarts.com/lifestyle/a-lausanne-la-culture-dans-une-forme-olympique/


SCIB : Webinar ”Lausanne, your sustainable and 

innovative events, human-sized”.

Target: agencies & corporates
Date: June 14th

§ 11 clients participated live
§ 51 other clients were not able to 

join, but wanted to receive the 
presentation and the replay.



SCIB : E-news « A refresh for your address book ».

Target : subscribers from our client DB
Date : Sent June 23rd

Nb contacts : 2 388

§ Content:
§ New seminar hotels and event location 

openings
§ Some of our partners favorite places in their 

city (Lausanne & Crans-Montana)

§ Result
à 25.79 % opening rate
à 232 clicked a link



SCIB : IMEX in Frankfurt.

3 days from May 31st to June 2nd

§ Few pre-scheduled appointments and very 
few French clients on site 

§ Exhibitors : More than 2,300 Intl Mice 
suppliers

§ Visitors : More than 2,800 Agencies, 
Corporates, Venue Finders …

§ 4 qualified appointment. 1 RFP
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SCIB : 16th Switzerland Meeting Trophy.
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§ Date: from June 17th to 19th

§ The team France accompanied 
by Franziska (5 agencies) 
travelled from Geneva, 
Lausanne, Montreux and Villars

§ Target: agencies
§ 2 last-minute cancellation
§ Result : not winner



Portugal.
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What happened in Lisbon in June 2022.

§ 2 Covers and 26 pages in top Portuguese media. 

§ 1 media trip focused on hiking. 

§ 2 content creator trips.

§ 4 meetings with agencies and the tourism 
industry. 

§ 5 exchanges and meetings with journalists and 
content creators. 

§ 1 meeting with TV Host, Health/Sustainability 
Influencer.

Timing: June 2022
Circulation: 1’475’442
Media contacts: 1’574’766
Marketing contacts: 751’318



KMM/Digital: Volta Ao Mundo

§ Cover and 18 pages of report in the 
main travel magazine as well as online 
coverage on Summer in the Mountains –
Interlaken and Gruyères.

§ «Volta Ao Mundo» is a very strong and 
high-quality magazine print and digital 
with focus on travel and stories of people 
around the world. 
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Timing: June 2022
Circulation: 30’000
Media contacts: 176’150
Marketing contacts: 416’918



KMM/Digital: Público Fugas.

§ 2 pages in print and online edition of 
“Público Fugas” one the main 
newspapers on 100% Women World 
Record.

§ «Público» is a very strong and high-
quality newspaper print and digital with an 
edition “Fúgas” focused on culture and 
travel. 
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Timing: June 2022
Circulation: 605’460
Media contacts: 1’398’616
Marketing contacts: 319’960 



KMM/Digital: Público Fugas.

§ Cover and 6 pages of report in one of the main 
newspaper on Swiss gastronomy featuring 
Lugano, Geneva and Basel. 

§ «Público» is a very strong and high-quality 
newspaper print and digital with an edition 
“Fúgas” focused on culture and travel. 
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Timing: June 2022
Circulation: 605’460
Media contacts: 1’398’616
Marketing contacts: 319’960



Spain.
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KMM: 100% Women @ El Mundo.
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V I A J E S1 4 EL MUNDO 
24 DE JUNIO DE 2022

Ki KiE U R O P A

Más de 80 mujeres de 
 25 países alcanzan 

 en Zermatt la 
 cima de un cuatromil 

 en la cordada 
 femenina más 

 larga de la historia. 
 Esta es la crónica de 
 su simbólica hazaña

UN ASCENSO 
DE 

récord

2h 15h 14º

SUIZA

MARTA GONZÁLEZ-HONTORIA 
Venían de 25 países distintos: de Tai-
landia a Sudáfrica, pasando por Ca-
nadá, Brasil o España. Unas eran 
montañeras aficionadas, otras nun-
ca habían puesto un pie en un gla-
ciar. Juntas, encordadas, tal y como 
exigen las nieves perpetuas, logra-
ron el pasado 17 de junio el reto de 
conquistar la cima de uno de los 48 
cuatromiles suizos: el Breithorn 
(4.164 m.). Es la primera vez que un 

equipo de escalada cien por cien fe-
menino tan numeroso realiza seme-
jante hazaña. Las 82 mujeres en to-
tal así rompían un nuevo récord 
mundial del alpinismo.  

El objetivo no era, desde luego, 
ingresar en los anales de nada, 
aunque lo hicieron. El fin era dar 
visibilidad a la mujer en la monta-
ña. Una iniciativa del gobierno sui-
zo para inspirar al universo feme-
nino y demostrar que su impresio-
nante elenco de cimas es más 
accesible de lo que puede parecer.  

De cuatro en cuatro. Así es como 
las 82 mujeres tomaron el monte 
Breithorn. Cada cordada iba lidera-
da por un guía de montaña. Ya el 
día anterior habían creado cierto 
vínculo serpenteando por las fisu-
ras del glaciar Längfluh en Saas 
Fee y sintiendo el espíritu de la cor-
dada. «Este es un trabajo en equi-
po», recalcaba la alpinista y guía de 
la expedición, Caroline George. 
«Te mueves tan rápido como la 
persona más lenta, pero cada una 
somos responsable de que el as-
censo sea un éxito». 

Con ello en mente y enfundadas 
en abrigos rojos, las 82 se dirigie-
ron a Zermatt. Toque de diana: 
6:00, «hora suiza», es decir puntua-
lísimas para ser las primeras en to-
mar los remontes de la famosa es-
tación de esquí. Dos góndolas y el 
telecabina más alto de Europa des-
pués y las montañeras estaban en 
el punto más alto del dominio, jus-
to entre el Breithorn y el mítico 
Cervino. Era el momento de vestir-
se para la acción: crampones, pa-
los, arneses y 50 metros de cuerda 
para cada cuarteto. 

Aunque infinitamente más ama-
ble, el monte Breithorn se levanta 
frente al Matterhorn y su silueta 
pluscuamperfecta. Ese es uno de 
sus encantos. El otro es que, junto 
al Allalinhorn, es uno de los cua-

tromiles más sencillos. 
Aunque no hay montañas 
completamente seguras ni 
exentas de riesgos. «Así es 
el alpinismo», señalaba ho-
ras antes de la ascensión a 
su equipo Rocío Arcenegui, 
guía española de montaña 
afincada en el país helvéti-
co, mientras les dirigía por 
el hielo. Aunque lo que no 
tenía la ruta, desde luego, 
era pérdida. Con la cima a la 
vista en todo momento, la 
cordada avanzó por la mese-
ta del Breithorn hasta su base 
y luego encaró en zigzag la as-
censión con un viento que 
tambaleaba con frecuencia su 
fila de hormigas rojas. Algún 
espontáneo que caminaba tam-
bién hacia la cumbre no podía 
evitar el asombro. A 3.900 me-
tros se hizo una parada de      
avituallamiento y de acortar la 
distancia de encordamiento. «A 
partir de aquí ya no paramos has-
ta la cumbre». 

 
HURRAS EN LA CIMA 
A los 4.030 alcanzaron el hombro 
de la montaña, último rellano antes 
de la cresta que lleva a la cima. Me-
dia hora más tarde, las 82 montañe-
ras conquistaban el pico. Lo que si-
guió fue un follón de alegría en mul-
titud de idiomas. Hubo abrazos, 
gritos, hurras y banderas de algu-
nos de los países representados que 
ondearon por unos segundos en el 
techo suizo. Alguna foto se tomó 
también. O mil. Y lo más simbó-
lico: se batió el récord mundial fe-
menino. Las vistas desde semejan-
te atalaya impresionaban: todo el 
macizo Monte Rosa y el valle de 
Zermatt, abajo,  y el Matterhorn del 
otro lado, que la cordada vería du-
rante todo el descenso.  

No ha sido fácil reunir a tantas 

La cordada de mujeres con el mítico Cervino de telón de fondo.  FOTOS: SCHWEIZ TOURISMUS / NICOLE SCHAFER

LLEGAR 
La aerolínea 
SWISS  ofrece 
vuelos directos 
a Zúrich y a Gi-
nebra desde 
varias ciuda-
des españolas. 
Zermatt y Saas 
Fee son ciuda-
des sin co-
ches. Lo mejor 
es llegar en 
tren o autobús 
a través de la 
localidad de 
Visp. 
 
DORMIR 
Hotel Walli-
serhof Grand-
Hotel & Spa  
(www.walli-
serhof-saas-
fee.ch). Un 
clásico alpino 
con spa si-
tuado en  el 
centro de Saas 
Fee y fácil ac-
ceso a los re-
montes de la 
estación.  
 
 MÁS INFO  
En las páginas 
de Turismo en 
español de 
Suiza  www. 
myswitze-
rand.com/es; 
de Zermatt  
zermatt.ch/es;  
y de Saas Fee  
saas-fee.ch/en

mujeres de lugares tan diversos: 
Renata de Portugal, Daria de Polo-
nia, Eve del Reino Unido, Itume-
leng de Sudáfrica, Eva de Suecia, 
Aanchal de India, Andrea de Cana-
dá, Carol de Brasil, esta periodista 
de España... Pero ha sido más bien 
por la complicada logística, no tan-
to por la falta de candidatas. De he-
cho, diez de las mujeres que han 
participado en la iniciativa fueron 
elegidas a través de un concurso 

lanzado el pasado 8 de marzo, Día 
Internacional de la Mujer. Se pre-
sentaron más de 800 aspirantes.  

 Además de Suiza Turismo, en el 
proyecto han participado el Club Al-
pino Suizo, la Asociación Suiza de 
Guías de Montaña y la firma 
Mammut. Ya han prometido nuevos 
retos. Habrá que estar atentos a 
100%Women, como se llama este 
plan suizo para llevar a las mujeres 
a lo más alto de los Alpes.

Tres instantes del ascenso al monte Breithorn.
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ALEMÁN

Timing: June 2022 
Media contacts: 1’641’402

§ «El Mundo» is one of the leading national 
newspapers in Spain and an editor of the 
travel section participated in the 100% 
Women World Record 

§ An extensive article was published in the 
digital edition the day after breaking the 
record and an entire page was dedicated in 
the «Viajes» special of June

§ In addition, several posts were published on 
El Mundo's social media networks



KMM: AMoS booklet @ Room Magazine. 
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ROOM 36  | 4746 | ROOM 36
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  BREVES | ART MUSEUMS OF SWITZERLAND  

Texto: Iciar Urcelay | Fotos: Cedidas por Suiza Turismo

ARQUITECTURA Y ARTE. MUSEOS DE SUIZA
SUIZA

En Suiza existe una frontera delgada —casi in-
visible— entre el arte y la arquitectura. ¿Con-
tinente o contenido? ¿Valiosas pinacotecas o 
apabullantes espacios? En el país helvético,  los 
edificios de los museos son una excusa para ir 
a visitar una institución cultural. ¿El motivo? El 
largo listado de arquitectos de primera línea 
que trazan la geografía expositiva de sus sor-
prendentes colecciones.

Desde nombres fundacionales como el de 
Le Corbusier hasta la contemporaneidad 
de Renzo Piano o Aires Mateus, Suiza acoge 
la gran arquitectura y la transforma en mo-
numentales objetos de contemplación. Para 
ello, no duda en importar lo mejor del talen-
to internacional y, a la vez, poner en valor el 
suyo propio. Aquí, la significancia y el eco del 
arte son primordiales y, por ello, también el 
contexto en el que se percibe. Berna, Luga-
no, Zúrich, Ginebra o Basilea establecen un 
recorrido estratégico para esta peregrinación 
estética que aúna disciplinas de manera bri-

llante a través de los 10 museos que confor-
man los Art Museums of Switzerland.

Berna recibe al visitante con una futurista edi-
ficación ondulante de Renzo Piano: Zentrum 
Paul Klee. Lugano, por su parte, seduce a su pú-
blico con una mezcla única de precisión suiza y 
estilo de vida italiano a través del museo MASI 
Lugano, concebido por Ivano Gianola, uno de 
los máximos exponentes de la reconocida Es-
cuela de Ticino. De ahí, pasamos al Museum für 
Gestaltung Zürich. Intervenido recientemente 
por Ruggero Tropeano Architekten, se ha con-
vertido el principal espacio suizo dedicado al 
diseño y la la comunicación visual. ¿Alguna otra 
estrella? El británico David Chipperfield y su 
ampliación del Kunsthaus Zürich. A poco más 
de 20 Km, en la ciudad de Winterthur, encon-
tramos el Fotozentrum: un edificio clásico que 
acoge una fascinante y completa fototeca.  

¿Y en Lausana? Ahí tenemos a los portugueses 
Aires Mateus, que inaugurarán durante este 

2022 Plateforme 10, el nuevo distrito arty de la 
ciudad. Por supuesto, sin olvidar el MAMCO, en 
Ginebra, el mayor conjunto de arte contempo-
ráneo del país ubicado en una antigua fábrica 
de sabor racionalista.

Pero con una población muy sensibilizada, 
Basilea es la joya de la corona. Allí encon-
tramos el Kunstmuseum Basel, el Museum 
Tinguely y, sobre todo, la Fondation Beyeler: 
insertada en un fantástico jardín, se descubre 
la colección de Hildy y Ernst Beyeler, que en-
cuentra su hogar en una construcción acrista-
lada, también de Renzo Piano.  

Pintura, diseño, escultura, fotografía y otras ma-
terias —que van desde la gastronomía hasta las 
finanzas— se funden con la riqueza y diversidad 
de la arquitectura del país. Una exquisita amalga-
ma de experiencias que conforman en sí mismas 
todo un itinerario artístico y que se configuran 
como una sucesión de ítems a través de los cuales 
recorrer la nación de los cantones. |

1. Museum für Gestaltung Zürich

2.  Werkraum Warteck. Basilea

3.  MCBA. Musée cantonal des Beaux-Arts. Lausanne. Foto: Nora Rupp

4. Zentrum Paul Klee. Berna

MÁS INFORMACIÓN 

Todos los detalles sobre los  
Art Museums of Switzerland en  
MySwitzerland.com/amos 

Timing: June 2022
Circulation : 34’000 copies 
Marketing contacts:  167’721 

§ Room Magazine is a high-quality magazine 
focused on design, art and architecture 

§ A total of 34’000 copies were distributed with 
a silicone teardrop glued on a double-page 
advertorial about the AMoS

§ A QR code linking directly to the AMoS
website has also been integrated into this 
double content page

§ The advertorial published in the digital edition 
with posts on its social media channels



KMM: Mediatrip Picasso-El Greco in Basel.
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Timing: 8 May 2022 
Media contacts: 3’745’285 

§ We organized a media trip with three of the 
most important national newspaper due to 
the opening of the Picasso-El Greco 
exhibition at the Kuntsmuseum Basel

§ A day before the official presentation, we 
had the opportunity to see the exhibition 
guided by the curator of the exhibition and 
the artist's daughter, Paloma Picasso

§ All three media published extensive reports 
on this exhibition both in print and online



Aletsch Arena advertorial @ Lugares de aventura.
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Timing: May-June 2022
Marketing contacts: 1’314’000

§ «Lugares de Aventura» is the reference 
portal for winter sports and adventure in 
partnership with «Lavanguardia.com», one 
of the national online newspapers with the 
largest audience in Spain

§ An advertorial about Aletsch Arena as a 
summer destination was organized, including 
a placement on the home of 
«Lavanguardia.com» with a publication on its 
social media channels



Sketching Fribourg Region with Alicia Aradilla.
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Audience  55’400          9 posts & 70 stories ER10%

Timing: June 2022
Marketing contacts: 650’000

§ @a.aradilla is a travel sketcher and content
creator who has recently traveled to the Fribourg 
Region creating an illustrated travel diary
showing all the beautiful highlights of this region

§ She has also shared the experience with his
community and created an IG guide too

§ We will produce 50 sets of postcards with her 
illustrations and sent it out at the beginning of
next year to our top media contacts as an 
inspiration



Zurich advertorial @ El Duende I. 
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Timing: June 2022
Marketing contacts:  141’738

§ Niche magazine and website for urbanites 
who love culture, architecture and design

§ The advertorial, illustrations, map and the 
podcasts, highlight the secrets of Zurich

§ The magazine was distributed to 771 
establishment in Madrid and featured on 
their home, as well as SoMe channels

§ Link to the complete article

https://revistaelduende.com/planes/escapadas/zurich-apasionada-modernidad


Zurich advertorial @ El Duende II. 

162



Swisstainable on Tour.

163

1. ExpoBike in four cities

3. Microsite on MyS.com

2. 118’000 printed maps

Timing: June 2022 with 4 partners  | KPI marketing 
contacts: over 2.5 million
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Swisstainable on Tour MAD, BCN, VAL & BIO.

§ The ExpoBike is a mobile exhibition that 
brings the Swisstainable idea closer to 
the people. An electric bike carries the 
exhibition within a foldable trailer 

becoming a portable Ad while traveling
§ The exhibition was exhibited on important 

local city venues
§ Partners: STS, Vaud Promotion, Fribourg 

Region and Basel

Timing: June 2022 with 4 partners  | KPI marketing 
contacts: over 2.5 million
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02. - 05.06.2022 Madrid

Swisstainable on Tour MAD, BCN, VAL & BIO.

16. - 19.06.2022 Valencia

09. - 12.06.2022 Barcelona

23. - 26.06.2022 Bilbao



Swisstainable on Tour map.
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Timing: June – July 2022
Marketing contacts: 292.500

§ A Swisstainable map with content 
from the participating partners was 
created and distributed

§ The 118’000 printed copies were 
handed over during the ExpoBike
and inserted in the magazines of 
Muy Interesante & Cuerpo Mente
«glued» on an Ad page



Swisstainable on Tour microsite VerdeAlpino.
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§ Creation of the microsite 
MyS.com/VerdeAlpino where users 
can download the map, explore the 
Swisstainable topic and information 
with bookable offers from the partners

§ A digital campaign was activated to 
generate additional traffic to the site

§ Creation of a trip raffle to Switzerland

Timing: June – July 2022



Traffic campaign MyS.com/VerdeAlpino. 
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§ Social Media Ads campaign to 
generate traffic on VerdeAlpino

5’179 clicks 

Average time on page: 1min 71s

1’831’714 impressions

Timing: June 2022 
Marketing contacts: 1’831’714

1’413 raffle entries



KAM: Sales Manual & STA emailing.
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Timing: June 2022 
Marketing contacts: 103.000

§ Hosteltur and Agenttravel are the 2 
most important travel trade media 
channels in Spain

§ The objective was to increase the 
downloads of the sales manual and 
the registrations on the Switzerland 
Travel Academy, with a total of 
11.155 mail openings and 813 clicks 
on the links



Fiction Podcast BLUM.
Cities and AMoS June 2022



Discovering the
Art Museums of Switzerland
in our boutique towns
through a Fiction Podcast.

171



The scrips writers.

Carmen Pacheco & Manuel Bartual
§ Screenwriters, makers of mysteries, creators 

of sound thrillers. Pacheco and Bartual have 
been in charge of writing Blum, a creative duo 
that is part of the new wave of podcasts in 
Spanish.

Reaching a community of 311.900 followers
§ @manuel.bartual

Twitter 265.8K | Instagram 7K
§ @carmen_pacheco

Twitter 16.7K | Instagram 22.4K
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15 days visiting our cities and AMoS.
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BLUM: A thriller for cultural lovers.
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§ Clara Pastor, an art history student, disappears while 
writing her thesis on Ursula Blum, a 20th century 
avant-garde painter. Five years later, journalist Emma 
Castillo decides to travel to Switzerland to continue 
Clara's investigation and to narrate in a podcast what 
she discovers about the mystery that involves both 
women.

§ Production of 9 chapters of aprox 20 minutes. All cities 
and museums are fully integrated and mixed 
highlighting the train as the perfect way to travel along 
our boutique towns



Available in all platforms.
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Additionaly BLUM is availabe
in platforms like Spotify, 
Apple podcast, Ivoox and 
Spreaker



MySwitzerland.com/BLUM
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§ We produced a special microsite that 
integrates an own podcast player and all the 
background information about the story, 
makers and locations

§ All AMoS and cities are fully represented 
§ BLUM Teaser at MyS.com homepage + 

AMoS landingpage
§ A Marketing campaign will start in the coming

weeks to generate traffic to the site



Launch in Espacio Solo in Madrid.

177

14th June 2022
§ Special event in a unique location in the very heart of 

Madrid. We presented BLUM in an auditorium followed 
by a cocktail in one of the rooms of this private art 
gallery. The Swiss Ambassador joint us and 60 guests 
from the media and Spanish podcast sector followed 
the invitation

§ We used an eye mask for a better immersion as they 
had the chance to listen to a 10 minutes section of  the 
first episode. Afterward an interview to the makers and 
voice actors narrated the full project 
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First results one week later.
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First results one week later.

§ After 10 days over 23’000 
podcast listens 

§ 85% from Spain and 15% 
from LATAM

§ Each of the nine chapters 
has a rate between 82% 
and 100% of  listening, a 
record since the average 
lies bellow 50%
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Check the Audio Teaser

https://twitter.com/ManuelBartual/status/1534807518672822272?s=20&t=-8xQzTSmSKCMySBBOGsL0A


UK/Ireland.
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Cities Promotion with ‘Suitcase’ Magazine.

§ 36 page Swiss Cities print 
supplement

§ Plus editorial Switzerland cover 
§ Distribution 10 June in the UK, 

plus international
§ Broad online & social presence
§ Incl. several Swiss cities partners, 

Victorinox and Swiss Wines
§ Joint presence at the Kensington 

+ Chelsea Art Week in London
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Wired for Adventure Magazine.

§ Niche outdoor adventure platform
§ Content partnership with Valais
§ May/June 2022
§ Print readership 83’000 (6 issues/year)
§ Digital: 100k uniques / SoMe: 140k
§ Deliverables:

§ 5 x editorial promo features 
§ 1 x DPS per feature incl. stunning imagery
§ 5 x bespoke native content features incl. video 

& CTA – dedicated landing page
§ Digital display ads + side panels/ take overs
§ E-newsletter – 30k distribution (30% OR)
§ Bespoke SoMe – organic & targeted



Influencer trip with Preferred Hotels & Resorts.

§ 19-22 June 2022
§ 6 content creators travelled to 

Lausanne (Royal Savoy), 
Gstaad (Alpina) and Geneva 
(lunch at the Metropole)

§ Unpaid engagements 
§ Alpine experience in Gstaad
§ Cost split with Preferred,  

representative joined the trip
§ Meeting hotel representatives, 

Gstaad and Geneva Tourism 
representatives 
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ST joining Swiss Embassy UK Roadshow.

§ 8-9 June: Edinburgh
§ Lunch with 6 journalists, additional meetings

§ 15-16 June: Manchester 
§ Dinner with 7 journalists, additional meetings

§ Collaboration in connection with the 
#WeAreSwitzerland Roadshow

§ Deputy Ambassador Chantal Moser 
attended

§ Positive feedback for STs Presence
§ Social media coverage 
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Exclusive Switzerland Association Event.

§ 11 May 2022 in London
§ 5 SCIB Association partners: Davos, 

Interlaken, LMC, Basel, Zurich
§ 12 international associations and 

PCOs
§ Dinner with keynote speaker (legacy 

and sustainability for congresses) at 
the Bloomsbury Hotel on Tottenham 
Court Road
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Wanderlust Magazine.

§ Content partnership – print & online
§ Market key partners Bern & Valas
§ Digital Immersive experiences, 

video content, social media
§ 6 July - Wanderlust virtual reader 

event
§ In conversation with the content creating 

journalist, Caroline Bishop + partners

§ Mid-July – Wanderlust podcast -
distributed on iTunes/ Spotify: focus 
on Bern & Valais
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AMoS x Royal Academy.

§ Segment: UK Art Lovers
§ RA run an academy/school, a 

museum, a charity and publish one 
of Britain’s best-read art magazines 
(4x times a year)

§ Distribution of the AMoS booklet 
(86’000) on 25 May

§ Additional 1-page Advertorial in the 
magazine 
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Amos x Wallpaper Magazine.

§ Highly discerning, established brand
§ 100,000 print circulation
§ 6 million social media followers
§ 14.4m monthly page views
§ 1x online native articles with interactive 

museum map
§ traffic driver digital display campaign 

driving to the hub (4,000 guaranteed pv
minimum)

§ Social & e-Newsletter amplification
191



North America.
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Trade Sales Calls – East Coast. 

§ June 6 – 10, 2022
§ NYC, Philadelphia, Atlanta & Miami/Ft. Lauderdale
§ Partners: Interlaken Tourism, Valais/Matterhorn 

Region
§ Visit of top accounts on the East Coast
§ 15 in-person meetings (incl. agents' breakfast in 

NYC)
§ 2 new accounts, both planning to add Switzerland 

in their portfolio
§ Positive feedbacks regarding summer bookings
§ 38 pax in total
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First Switzerland Travel Experience Canada.

§ 11 Swiss suppliers met with top 70 
trade and 70 media contacts in 
Montreal, Toronto and Vancouver

§ May 29-June 3, 2022
§ Andermatt, Basel, Interlaken, 

Jungfrau Region, Schilthorn, Pilatus, 
Titlis, Ticino, Valais, STS, SWISS

§ Up to 30 weekly flights this summer 
from Canada to Switzerland
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L.E/Miami 2022. 

§ June 13 – 16, 2022
§ Miami Beach, FL
§ Partner: Interlaken Tourism
§ Leading tradeshow for the high-end 

contemporary travel industry (on invitation 
only)

§ Presence with full studio, branded. The 
only Tourism Board at the show 

§ Great visibility (location)
§ 45 one-to-one meetings
§ Overall attendance: 1,086 (559 buyers) 195



PROUD Experiences Workshop. 

§ June 27 - 29, 2022
§ New York City
§ Leading tradeshow targeting the LGBTQ+ 

community
§ Organized by Reed Exhibitions
§ Event built on 1:1 meetings, 

masterclasses (educational sessions) & 
Networking events

§ 34 one-to-one meetings
§ Overall attendance: 350 
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Best of Switzerland Media Tour. 

§ June 6th to 10th, 2022
§ Two Lunches and one Dinner in 

New York, Lunch in Boston, 
Chicago, San Francisco, Miami, 
Washington D.C., Austin, Seattle, 
and L.A. 

§ 90 Journalists attended in total 
across all events

§ Partners attending were Lucerne, 
Liechtenstein, Swiss Travel System, 
Basel, Zürich, Ticino, Lake Geneva 
Region, Zermatt - Matterhorn 197



Gold and Bronze at the Telly Awards 2022.

§ Award received in May 2022
§ Adventure Cities is a travel show focused on 

outdoor adventure in urban centers. Each 30-
minute episode is compromised of two 10+ 
minute features

§ The Geneva episode won Gold & Zurich Bronze
§ Every episode is broadcast into more than 130 

million US TV households through Discovery 
Channel and Outside TV.

§ Recovery project: No financial investment 
for our partners Geneva & Zurich
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Media Top Result: Outside online.

§ www.outsideonline.com
§ Journalist: Christopher Solomon
§ Navigating Aches and Aging on the 

Best Trail-Running Route in the World
§ Date: May/June 2022
§ Contacts: 2 Million
§ Topic: Trail running
§ Route: Via Valais (Verbier – Zermatt) 
§ Partner / Featured: Valais 
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http://www.outsideonline.com/
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Brazil.
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KAM/Digital Newsletter: Sales Manual 2022
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§ Highlight: Sales manuals, trade corner, 
SAM

§ 02 sendings: June 15th and 29th

§ Mailing:
§ 26.500 mails for travel agents
§ 160 mails for corporate travel managers
§ 1.800 WhatsApp messages to TAs

§ Opening rate: 36.23% (tbc)
§ Link newsletter:

http://smtp.mailnewsdobrasil.com.br/email/SUIC
A-02DE03-2021/suica-02de03-2021.html

http://ww3.mailnews.com.br/email/SUICA-01DE03-2021/suica-01de03-2021.html


KMM – Press release

203

June, 15th

§ Press release about the world record 
attempt – 100% women 

§ Press released has sent to 3’899 
journalists

§ Opening rate – 14.88%



KMM Media Trip @caiotravels
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Between, June 9th and 16th . 

§ @caiotravels – 852K followers 

§ ST Support: Swiss travel pass, 2 
overnights and program in Gruyère and 2 
overnights in Luzern. 

§ Segmentation: Nature lover.



KMM: Media trip and 100% Women
@carolbarcellos and Tv Globlo
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Between, June, 11th and 18th.

§ @carolbarcellos 476K followers
§ Globo television 50MIO audience

§ St support: Flights for the tv crew, swiss travel 
pass, pre-tour 2 overnights and program in 
Lucerne, 2 overnights and program in Jungfrau 
region and the project 100% women.

§ The experiences will be showcased by 
September on television. 

§ Segmentation: Nature lover and Snow lover 



KMM: Media Trip and Influencer summit 
@prefiroviajar
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Between, June, 25th and July 2nd.

§ @prefiroviajar 586K followers

§ St support: Flights, swiss travel pass, 
post-tour 2 overnights and program in 
Jungfrau region, 2 overnights and 
program in Zurich and the project 
Influencer summit. 

§ Segmentation: Nature lover. 



Campaigning and activation – Newsletter B2C SWISS
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June, 23nd

LX E-Newsletter B2C
ST content: 100% Women and option of 
tours for women. 
Circulation: 11’000.



Campaigning and activation – Hebraica Club 
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Between, June 22th and 26th

§ Event at Hebraica club – a very potential club 
composed mainly by Jewish community. 

§ The Switzerland Tourism presence was celebrate on 
June 22th evening: Cocktail with Swiss cheese and 
wine. Guests 120 VIP: club directors, council 
members, Swiss partners and sponsors: general 
consul, swisslearning, Helvetia colony. 

§ Between June 23th and 26th:Swiss chalet offering 
Lindt chocolate, tv screen, brochures and a 
showcase containing a tennis ball signed by Roger 
Federer – the ball was donated after the event days 
to the Hebraica club to use as a prize on the club 
tennis tournament. 

§ Audience: During the week days: 2k of people per 
day and during the weekends: 4k people per day had 
any kind of contact with the ST promotion. 



Campaigning and activation – Hebraica Club 
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Partners: 

§ SWISS presence activating the Swiss snow ball and 
offering tickets for the lucky draw. 

§ Lindt: offered Lindt ball for the Swiss chalet and bars 
for special moment.

§ Helvetia colony: Folklore presentation on Saturday, 
25th morning with 70 people from the Swiss 
community.  

§ Baur au Lac and Kronenhof hotels offered a voucher 
including 2 overnights with breakfast each one for a 
lucky dray

§ Swiss travel system: 2 swiss travel pass for the lucky 
draw. 

The lucky draw was made on Sunday, June 26th by the 
President of Hebraica, Fabien Clerc (ST) and Mariam 
Melleti (SWISS)



Campaigning and activation – Hebraica Club 
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Campaigning and activation – Hebraica Club 
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KMM Television delivery – Press Trip 50x1
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June, 5th , 12th , 19th and 26th

4 espisodes of 50x1 program 
Audience per program: 8.5MIO

Episode 1 

Episode 2 

Episode 3

Episode 4

http://recordtv.r7.com/domingo-espetacular/50x1/videos/50-por-1-alvaro-garnero-conhece-a-historia-heroica-do-cao-sao-bernardo-em-viagem-a-suica-29062022
http://recordtv.r7.com/domingo-espetacular/50x1/videos/50-por-1-alvaro-garnero-visita-fabrica-de-chocolates-suicos-12062022
http://recordtv.r7.com/domingo-espetacular/50x1/videos/50-por-1-alvaro-garnero-visita-a-cidade-suica-onde-freddy-mercury-passou-os-ultimos-anos-de-sua-vida-29062022
http://recordtv.r7.com/domingo-espetacular/videos/50-por-1-alvaro-garnero-conhece-hotel-das-estrelas-na-suica-29062022


Thank you.




