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SCIB - IMEX 2022 Switzérland.
Frankfurt, 315t May — 2" June 2022.

= B2B trade show, prescheduled 1:1 meetings.

= Total of 3’000 buyers from all over the world

= 28 Swiss service providers with 34 persons at
the SCIB stand.

= pre-tours from Brazil, India and SEA to
Switzerland with more than 40 participants
were organized to Zurich, Bern, Interlaken,
Lucerne/Pilatus, Lausanne and Geneva.




SCIB — Switzerland Meeting Trophy, Switzerland.
16 — 19 June 2022.

= 80 event agencies get to know Switzerland
in a fresh and fun way and experience the
country by train, bus, car, chairlift and
pedalo

= 7 teams from Belgium, France, Germany,
Netherlands, Nordic Countries and North
America

= Routing: Villars-sur-Ollon - Montreux —
Lausanne — Geneva

= Winning team: North America
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Asia Pacific Workshop, Zurich.
June 16 — 19, 2022

= Postponed from 2020
= Venue: The Circle

= 105 Buyers from 12 markets

= Incl. 13 from Emerging Markets
= 14 Buyers from Greater China (HKG,
TPE)
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Digital: Key Partner Summer Campaign. Switzerland.

= Campaign: Audio content campaign “So klingt der Schweizer Sommer”
= Campaign time: 09.05.- 05.06.2022 (4 weeks)
= Key Partners: Valais, Region Berne, Ticino
= Target group: Outdoor Enthusiast
= Content: for each key partner a sound video with a summer activity has been
produced.
= Budget: 162°000 EUR
= Distribution: Audio Ads, Display & Native Ads, Spotify, Social Ads, Pinterest Ads
= Results:
= Reach: 2962 Mio.
= Clicks: 271202
= Sessions: 16907
= Video Views: 279 Mio.
= Duration time on MyS.com: 01:55 Min

11



,Die Schweiz elektrisiert". Switzerland,

Celebrities on tour in Switzerland.

= June, 15t -20t | 2022

= Nilam Farooq (actress), Christoph
Maria Herbst (actor) and Luca Hanni
(Singer/Songwriter) discovered
Switzerland on the GTToS and E-
GToS

= Live postings on their social channels

= A production team accompanied them

= Digital distribution follows in July and
August

12
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100% Women: Pre-Tour Team Germany. Switzerland.

= June 12th — 15t 2022

= Destination: Jungfrau Region

= Participants: Caja Schopf (Ambassador),
Jolana Dandl (Influencer), Judith
(EMOTION Journalist), Jana (EMOTION
reader), photographer

= Goal of this pre-tour was training and
acclimatization as well as producing even
more summery content for further
distribution

= They all made it to the Breithorn Peak ©

13



KMM: Wandermagazin. Switzerland.

= June 15th, 2022

= Circulation 17.000 / 144.500 P . W
Contacts IO e

‘b’(\;-ﬁ’\ ,( .. - _V‘.,‘.;-
Alpine] nmlm -5

= ,Hiking world Ticino® with an editorial
presentation of five hiking routes on
10 pages
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KAM: FamTrip ,Bahnsinnige Schweiz". Switzerland.

= June, 23rd - 26th, 2022

= /8 travel agency representatives
from Ameropa sales agencies
throughout Germany to Basel,
Montreux and Zermatt

15



SCIB: The Green Mile Event in Zurich. Switzoriand.

= Date: June, 10th — 12th, 2022

= Premiere in Zurich

= Sustainability in the MICE industry

= Event planner from Germany & Austria

= Inform participants about sustainable
ways to meet

= In total 40 buyers & 16 suppliers

= 8 Swiss partners joined this event

16



Austria/Hungary. Switzerland.

17



Public transport campaign in
cooperation with STS, RhB, SOB
and OBB in print & digital with a
special Swiss Travel Pass
promotion (25% discount on 4 and
6 days STP for Austrian climate

i iGHTS DURCH DIE BERGWELT AUF SCHIENE
GRAND TRAIN  Endecken Sie die spektakularsten
TOUR OF und schdnsten Bahnstrecken der Schweiz

SCHWEIZ

ERLEBNISSE MIT BAHN, BUS UND SCHIFF

ticket holders):
= Print in Krone (15.5., 2.2 Mio e Pt
readers) & “auf da Roas” from | | = e

SN (24.5., 114.000 readers)
= Digital campaign (18.5.-5.6.:
14.25 Mio Al, 22’345 clicks)

All-in-one-Ticket Mehr daru

0




Austria: Partner Campaign Bern Welcome. Switzerland.

Schweiz. (DE - Deutsch, AT -
Deutsch, BE - Deutsch) ee X

Campaign on cycling in Bern in digital &
print:

Helm auf und los geht die Radwanderung in

= Social media (13.-15.5.; 161k Al, 879
clicks)

= Qutbrain & Taboola (13.5.-17.6.; 8.7 Mio
Al, 17°057 clicks)

Im Oktober hatt(
bindenden Refer MySwitzerland.com

Prozent der Wit Sagenhaftes Bern erradein Mehr dazu

wurden in Chile | \giy doam E-Bike von der Sta
Pandemie-Begin

= the seniors' online portals 55plus-
magazin.net (since 13.5. for 3 months,
112’000 UVPM)

registriert, mehr
19. Auf der Oste

= besserlaengerleben.at (from 27.6.,
| T I 94’000 UVPM) as well as an advertorial
S e Semerii i LA e - . in the print magazine (circulation:
mir was iiberlegen” weit!
30°000) 19
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Austria: Eurotours Recovery Campaign Switzerland.

= 173,179 overnight stays (as of May
2022) vs. 291,814 overnight stays
(total 2021)

= Expectation: Year 2022 will be
between 2020 and 2021

= Key Partner over-delivered strongly
to achieve goal. Number of
marketing contacts doubled (e-newsletter,

home page advertising, mail drop & social media posts).

20



Austria: Group Media trip - Lucerne Switzerland.

Media Tour through Lucerne — The city, the
lake and the mountains:

= Date: June 9 — 12, 2022

= Participation of 6 journalists from the following
media outlets:

= Die Presse (circulation: 66'670)

= Like it (circulation: 40'000)

= Kleine Zeitung (circulation: 280’000)

= Tiroler Tageszeitung (circulation: 90°000)

Reise Aktuell (circulation: 41°000)

= Tip (circulation: 10’000)

= Visited within 4 days Lucerne / Pilatus, Treib /
Rutliwiese 21



CZGCh Repu bIlC Switz;rland.
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Camper group influencer media trip. Switzerland.

=25.6.—-2.7.2022

= Influencer group media trip with two
camper cars to Lake Lucerne
Region, Rigi (with Mineralbad & Spa
Rigi Kaltbad photo shooting), First
with adrenaline attractions and
Bachalpsse hike, Kandersteg and
Aletsch Arena.

= 8 PAX, 1.025.482 followers

23



Switzerland Nr. 5 in magazine Lui. Switzerland.

= 30. 6. 2022

= Summer magazine Switzerland No.
5 as a supplement of luxury lifestyle
magazine Lui focused on LGBT+ in
the market.

= ST supplement distributed to 3.000
magazine subscribers

24
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Future activities. Switzerland.

- eGrand Tour with portal wp.pl =
= GTToS advertorial in women’s 2

magazine Poza utartymi szlakami
= Trail running projects in Engelberg o i

& Aletsch Arena e =———
- Crossing Switzerland — trail running b

by magazine ULTRA
= Photo project with Pilatus
= eGuide GTToS with NGT
= "Kamila and Friends™ media trip

26




KMM: e-Grand Tour with Agora. Switzerland.

= eGrand Tour by Gazeta Wyborcza

= 8 pax, beginning of June

= Media, photo, radio, print and online

= 2 electric cars loop starting from GVA

= Videos and content created to use on
spot and after the trip to be promoted
online and on SoMe

= Articles and films online on
wyborcza.pl

Grand Tour to 1643 km malowniczymi drogami

27
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KMM: 100% women international trip. Switzerland.

2027

0/ Id d . t g Jest tez Shizu z Japonii, z ktérg |
- 1 0 O o WO r re CO r p rOJ eC e = mialam przyjemnos¢ zdobywaé "
g}gs w zeszlym roku Breithorni ©
) ktéra wystepuje w moim frilmie. -

= Event in Saas Fee Gtéwna inicjatorka catego | . Ll i
projektu 100% Women! % POTeAty,

= One participant from Poland
with focus on women in the
mountains

= Posts in SoMe during and
after the event

= YT video and live planned

= Reach 360°000 so far

28



KMM: 100% women hiking. Switzertand.

= June 18-22

= Focus on the idea of women
support and inspiration

= Movies, stories, reels during
and after the trip

= Hike supported by Eurotrek

= Climbing “ladies peak” Faulhorn

= Estimated reach around
3'000°000

« GREAT TEAM SPIRIT




B
KMM: 100% women biking. Switzerland.

= 5 women team biking Alpine Panorama
Route

= June 23-27

= Focus on the idea of women support
and inspiration

= Movies, stories, reels during and after
the trip

= BMC bikes for participants

= Logistics supported by Eurotrek

= Estimated reach around 3'000°000

- GREAT TEAM SPIRIT

30
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KMM: Content Creator Summit. Switzerland.

= One participant from Poland

= Banita Travel — blogger

= Instagram/Facebook/Blog

= Posts according to the contract during
trip and after return

= Stories/reels
= Estimated reach 500°000
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KAM: Fam trip with RhB. Switzerland.

= June 9-12

= 5 TOs selling packages with RhB
products

= Product managers, sales personel
and DMC

= RhB program including Bernina and
Glacier Express

= Some SoMe activites by participants
during the trip

32



Switzerland.

Campaigning & Activ.: Advertorial in Forbes Women.

| | - - Potrzebuje
= Special anniversary edition of Awrgcicna

Forbes Women, June issue \f’*aé"'
= One page dedicated to topic AL}
Switzerland, Swisstainable
= 300 copies distributed among
management and magazine’s
premium partners

- ST summer map included Seina™ W2 Potrzebuje
% Y . Szwajearii.

33



Campaigning & Activ.: branding with wyborcza.pl suwizeriane.

» Branding weekend on Potrzebuje¢ dos "atei trasy.
wyborcza.pl |
= June 4-5

= Focus on GToS and outdoor
adventure

= Display campaign
= Reach over 5200000

34



Campaigning & Activ.: RhB display campaign.  switzertana.

= Inlmage button creations

= Activities with focus on RhB
promoting Bernina Express

= Average weekly reach estimated
around 200°000 views

= 2 months campaign

S"‘\.l: NEWSY MODA PIEKNO KOSMETYK! GWIAZDY XUCHNIA MAGAZ

35



Campaigning & Activ.: ST display campaign. Switzerland.
Potrzcbuje

= Online campaign

= Display, video creations (rich
media, commercial break

= SEM activities

= SMS/MMS

= Estimated reach 1200000

= 2 months campaign

¥

Szwajcana

Potrzebuje
WYPOCZYNKRU ~fitsal ™

-

- e . ' B -~
POA ] 2~ A . | ‘g -

. |21 O
: \k\\_‘;’ s . | I ::.*"| ‘-
\“ e ~Potrzebuje ’ pOti‘Z(tbu k

s Szwajcarii. Szwai :al'ii-
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Campaigning & Activ.: FB “takeover” by Edyta  switzeniana.

@ o rams " Jomartutmon

L) L -t s A s tte: g g | Ty Lyt & e . ol o

u S a C boo k a CtIVItI S a Babinsing . ST e g RIS Nt banim Zamek Chilen - powrnse tnacke 1o mumpce o T S 2 2

I I ‘ ’ e E S ¥ To naptheirue) cdwaditane museum w Srawacars
sondarrym O PY20d Aehtirpch UWA 00 23 IMERoe, KNS CRnge Pagwigc

:Ww::or esyt wCaNey 5,.*;(_,,. e T st meaduly, TGS 1OMNat M9 5040, NGNS Waagat 54) 00 wiede, By ROSTiwal micichl

o WPCe 1ig n sdine strony. Otieh pl doslonale 2achowary, chod wlarve
Dizighd bishodc) avor Brionz | Thun modna 54 By 05633¢ promamy, ale talio kol R4S 7 ""‘:"’:_. b viaig cm.: oo B sl

- i ” :"”'" e ':"‘:::" B, sk g ot °y"‘"' Sy & B DRIy WY, 3 OGAI2ENS 0313 T30 DIDOFIA ENTVCY, POSCIE ZwidIang
 WAK/N® IAtrLILGN (05T MUSCOM WyDRSowY™ N Talie s2¢Tyty 0k Epw, Monch L Anpfrau Bowech W chocialiyy, e Dimwk oalM oladiony nen. Sew mere

Ao ree S0 Wipnacrom . See more

Madame Edith (Edyta)

= Inspirations from her trips, from
her blog

= Focus on cities, attractions,
highlights, cuisine

= 15 posts, average organic
reach 6’000

37



Campaigning & Activ.: eBook by Edyta Switzerland.

g Srwacaa (P - Poleh) O
’ PP ) Gsina @

= eBook prepared by blogger
Madame Edith

= Updated version of ebook
published one year ago
"Switzerland Inspires”

= Free download (over 1’000 in
the first day)

= ebook promoted via Social
Media and blog

Zapemzam 'Waa 0o do POBrana mOSgs NOWES, BATpRatnego o-Dooks POt MCOnego
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Campaigning & Activ.: Online with gazeta.pl. Switzerland.

rap b Meviedd slradaris i ram stetham

Y R N DO LETTYRaTY B W TR N8 MR 00 Mt TR O

= Weekend partner of portal gazeta.pl

S trzebu'
= June 24-26 i gg@iyi'fc;a..

- Topic: Grand Tour of Switzerland ke A

- Native article il

- Branding creations — SR

- UU: 117'333, PV: 138209, time on koo S SR
page: 3:14 |

= Display creations: 5'043'333 views

and 946°'034 users

39



Campaigning & Activ.: Advertorial in Polityka. Switzerland.

Potrzehujemy

= Weekly magazine Polityka

= 2 pages advertorial with focus on 33::5)&%?&
Swisstainable, QR code and InS )
claim used - L

= 1 page promoting our eGuides: GToS ' '
and Cities on our myS page v

= Targeted insert of 48’000 maps

= Advertorial in 130’000 copies

. :
p"a | Wigos| sformacilds:
h e )

40



B
Campaigning & Activ.: Online contest with Gazetaswitzeriana.

Wyborcza.

= Contest with Gazeta Wyborcza

= 4 winners announced

= Dedicated article and topic
"Switzerland — places | return to”

= 400 participants

41
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Camp. & Activ.: SoMe activities for partners. Switzerland.
@‘W“-IR-WIO L @Wm-n-no - X
By |
= Paid campaign for Zermatt, e sy A s o e

Pilatus and Schilthorn

= Posts promoted on our FB
page

= Content delivered by partners

= Monthly reach by the end of
June 890°000

42
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KAM: Health Mission Doha. Switzerland.

= Date: 7-10th June

= Meetings with Military, Government
hospitals (Hamad Medical
Cooperation), Private Clinics, Travel
Agents (Regency Travel), and Qatari
Businessmen Association.

= Partners: Clinique La Prairie,
Burgenstock (Waldhotel), Bad
Ragaz, USZ, SMN, Hopital de la
tour, Zihlschlacht.

44
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KAM: Health Mission Doha Part 2. Switzerland.

= Date: 7-10th June

= Ladies’ afternoon Tea with 20 Qatari
VIP Ladies at St. Regis. Doha

= Medical VIP Networking Event at the
Residence of H.E. Edgar Dorig,
Ambassador of Switzerland to Qatar.
35 VIP guests from the medical
sector attended.

= Partners: La Prairie, Burgenstock,
Bad Ragaz, USZ, SMN, La Tour

45



Campaigning: Moshaya Family trip. Switzerland.

|

= Date: 1-12 JUN 2022

= The Moshaya family visited
Switzerland to highlight Geneva,
Vaud and Graubunden

= Youtube video views: 7 Mio

= Instagram: 27k likes 334 comments

= Insta- and Snapchat Stories: 5Mio

= Total contacts: 12 Mio

= Partner: Geneva, Vaud and GRF .
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Campaigning: Nael and Wael Influencer trip. Switzerland.

= Date: 13-17 JUN 2022

= Nael and Wael visited Switzerland to
highlight the region of Graubunden

= Instagram: 325,724 likes and
comments

= Insta- and Snapchat Stories: 1.2 Mio

= Tik Tok 11.6 Mio video views:

= Total contacts: 13.1Mio

= Partner: Graubunden




Campaigning: STS Expo digital push. Switzerland.

@ |3, (SA, AE, TN - Arabic) shared a link

Sponsored - Q3

= Date: 25 MAY — 16 JUN, 22
= Facebook ad campaign targeting the
UAE market in English and Arabic
= English campaign:
= Impressions: 5,104,819

= Reach: 1,612,290
= Clicks: 27,428

= Arabic Campaign:
Swiss Travel System Swiss Travel Pass

= Impressions: 3,555,568
. ReaCh . 667 1 30 The most delightful way t Leamn More ‘Unlimited travel by train, ..
= Clicks: 15,069 o Like (J) Comment &> Share

Swiss Travel System - The best way to discover Switzerland




KAM: Family Newsletter.

= Date: 30 MAY

= Recipients: 2438 KAMs

= Opened: 23.6%

= Clicked: 0.9%

= Partner: Tl, Jungfrau, Interlaken,
ZRH, Crans-Montana, GR, GVA,
Davos, LU, Zermatt, VD

Switzerland.

families

Switzerland may be small, but it is a huge playground for families. Mighty mountains, deep
gorges, vivid green meadows, mysterious woods, gushing waterfalls and a thousand lakes
await exploration.

This stunning backdrop enchants children, parents and grandparents alike. Specialised family
destinations, family activities and family hotels offer accommodation and adventure for every-
one. Kids look forward to explore the Wolli Adventure Park in Zermatt, the Fly-line and toboa-



KAM: Luxury Newsletter.

= Date: 01 JUN

= Recipients: 2290 KAMs

= Opened: 19%

= Clicked: 0.9%

= Partner: ZRH, Lucerne, GVA,
Interlaken, VD
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Switzerland.
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Switzerland

Switzerland, where luxury is part of the DNA

Charm, atmosphere and pure relaxation are the insignia of the Swiss luxury hotels and des-
tinations. Hospitality and tradition blend seamlessly with modern infrastructure and distin-
guished elegance, inspiring architecture and refined design.

Guests can indulge their senses, sample the finest cuisine, and discover exclusive brands in
stylish shops surrounded by beautiful landscape and green nature. Furthermore, various lux-
urious activities such as the peak walk on Glacier 3000, an exclusive ride in the VIP gondola

ta hinafraiinanh shannina in Nanaua | uaarma as wuall as ksl Ar dinias s tha manu Aau



KAM: Cliniqgue Nescens Newsletter. Switzerland.

= Date: 20 JUN

= Recipients: 13,366 Medical

Addresses
= Opened: 11.7%
= Clicked: 7%
= Partner: Clinique Nescens

An innovative 360-degree health program at Clinique
Nescens

Recognized as a center of excellence in preventive medicine, today, Clinique Nescens
launches Cure Reset. This avant-garde medical detox program is designed to help you
readjust your lifestyle, to enjoy a healthier and improved quality of life.

Leam more ./
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= Date: 16 JUN

= Content: Grand Tour, App, Offers

= Recipients: 28°275 Endconsumers
= Opened: 12.57%

= Clicked: 0.52%

| need a road trip. | need Switzerland.

The Grand Tour is as significant for Switzerland as the Grand Slamis for world tennis. It
brings together all of Switzerland's key highlights in one single route. Over 1,000 miles of
deep blue lakes, impressive mountains, vibrant cities and picturesque villages. Roger Federer



Campaigning: Davos Klosters Fb/Insta. Switzerland.

- Facebook/Insta Video campaign. @ 5 LT

= Date: 8 — 22 JUN 2022. -“‘"'“:60&‘)’*Sisr‘iﬂ}-‘u‘\mi-le:‘j;u»h,i&y;\:);sl
= Impressions: 3,465,899 O ! Wil
= Thruplays: 2,685,571

= Reach: 795,631

= Davos Klosters

MYSWITZERLAND.COM
Aliad) daal) Juadl Learn More
Davos in Grisons is a place of superlatives: this h...

o Like (J) Comment 4> Share
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Campaigning: Interlaken Fb/Insta. Switzerland.

= Facebook/Insta Video campaign. ) an D

- Date: 24 MAY — 7 JUN 2022. S st
- Impressions: 3,370,208 ¥ !
= Thruplays: 2,553,443 T
= Reach: 806,400
= Interlaken

MYSWITZERLAND.COM
AR ) oy gou = SV S0 Learn More

» - N1 1) | PO TP | IRty SV 35 o
880 U ¢ g A Jped) e A0l Y o) A SV ) A

oY Like () Comment 7> Share



Digital/Health: Medical Facebook Campaign. Switzerland.

Sponsored - (3

- Facebook campaign. Several posts. e
St G el G sn 33 S e i g Bl lla Gn g gl o alis

Various targeting. v
= Date: 13 — 19 JUN, 2022
= Impressions: 888,462
= Clicks: 4,631
= Reach: 374,005
= Nescens Clinique de Genolier

e & e B VI3l 4
earn More bagiaie 44Ky 4 pan gl Learn More ddally

oy Like () Comment #> Share



Digital/Health: Medical Facebook Campaign. Switzerland.

. @ @ (SA, AE, TN - Arabic) .| s s
= Facebook campaign. Several posts. Sponsored - @

o Gl Clanasdll sada U e ol e B e B0 5 e aad e Ueaal

Various targeting.
= Date: 6 — 12 JUN, 2022
= Impressions: 999,781
= Clicks: 20,043
= Reach: 451,455
= Waldhotel

oY Like () Comment &> Share



B
Campaigning: Family Hotel digital push. Switzerland.

= Date: 2 — 9 JUN, 22

= Facebook 500 CHF boosted post for
hotel partner.

= Impressions: 856,030

= Clicks:1,969

= Reach: 411,008

= Radisson Blu Andermatt




Campaigning: Luxury Hotel digital push. Switzerland.

= Date: 9 — 16 JUN, 22 23 "S“"‘f’““‘f""'“"’f’“ e

- Facebook 500 CHF boosted post for {5820 o e 30002 7230 0 e
hotel partner.

= Impressions: 885,409

= Clicks: 1,329

= Reach: 411,838

= Villa Castagnola

Learn More
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Campaigning: Luxury Hotel digital push. Switzerland.

@ @ (SA, AE, TN - Arabic) .\ swis=

Sponsored '

= Date: 16 — 23 JUN, 22 A R sl a5 n @ 554 Widder Hotel 33

&}.«-J‘u)‘ﬁqAw‘i.ﬁdlqihg)s)‘éréé,_épm‘wb).a'u.-.!l

= Facebook 500 CHF boosted post for SRS LS o poe RN Al
https.//bit.ly/3NZ9Zmé
hotel partner ::lNeedSwuzerlad

= Impressions: 687,810
= Clicks: 1,422

= Reach: 345,409

= Widder Hotel Zurich

s g
Local & travel website

Learn More



N Vb
u /4\',/;'\v
N O rd | CS . Switzerland.

_

60




ook 4
N
=0

/W
7z 2R\

SE — TV production “Hotel Romantic”. Switzerland.

Davos 6-16 June

= The Swedish public service channel “SVT”
bought a show format from the BeNeLux called
Hotel Romantic. ST Nordics has been involved
since the first pitch and liaised between the prod
company and the local actors in Davos.

= Hotel Romantic is a quality dating show for 65+.

= The show will be broadcasted in Sweden
January 23 prime time

= 8 episodes, 48 min each

= Reach: approx 1 million/episode

= Filming in Davos Schatzalp in June, 28
participants and 30+ people in the production
team x 10 nights = 600+ overnights

61
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100% Women World Record. Switzerland.

Saas-Fee/Zermatt 15-17 June
@ oo - oo

- Swedish actor, producer and director Eva Rose B @ oo s,
& photographer and alpine climber Emma : S sl S s
Svensson represented the Nordic countries at
the world record attempt in June.

- Emma and Eva produced stories in which they
shared their journey in Saas-Fee and Zermatt
with their followers. Both posted about the
initiative as such and how it contributed to
women empowerment.

inna.stainacke (My respect for ail of you
mountainguices is higher than any summit!) The initiative from
@myswitzeriand Is to encourage more women to get out if
thel: comfortzones and roach higher. We were 80 women frin
25 countries. | met friends from lran, South

Afriia,Brazd Kazakstan,Canacla USA, Scuth Korea, Thalland
Egypt,india, Singapore, Poland, Australia and on...All with
dfforent backgrounds and experience ,but with a strong belle!
In sisternhood and a will to empower women. The goal was to
form the longest rope team and to get ol of us up on the 4165

w immasvenssonphoto Wow what an amazing experence! |
was invised to join ¥0% Women SPEAXCHALLENGE In Saas-
Fee where 80 women from all over the world dimbed
Beeithorn 1ogether, Forming the world's longest all female
rope toam

For many of the participants it was their first cimd. 'm proud
to let you know everyone made it to the summit!!

2 o 100% Women Is an initiative from @myswitzerland alming to
get more women out to the mountains. Exactly what I'm also
trying to inspire to.

It was a powerful moment when we all stepped onto the
sumemit together. Celebrating. Seeing flags from countries like
South Africa, iran, South Korea and Brazil 3 the top.

| made some new friends and connections. | also got the
chance to meet @ivsansoz who cimbed all 4000 m peaks a
few years 300, who was a big inspiration for cur B2 Peaks
project.

e cadbin e fns s st ke b Einhannn o4 winan b

Qv A

@3} Liea by corinnegenoud ana 635 others

= Eva has 187K followers on IG

= Emma has 32.2K followers on I1G 5

62


https://www.instagram.com/missevarose/
https://www.instagram.com/emmasvenssonphoto/

Recovery — Vagabond — Native & Newsletter. Switzerland.

= Media partnership with Vagabond. Vagabond is
positioned as the leading travel magazine in
Sweden with a strong focus on sustainability

= Activation: Native long read + stand alone
newsletter.

= Timing: published June 3.

= Topic: Scenic train tours.

VAGABOND

Result:

= Readings + reading time native: 4’893, 1:07 —
benchmark 00:42

= Exposure Fb post: 11’385

= Receiver newsletter: 19°277

= Opening rate: 39,39% - benchmark 32%

= Click to article from newsletter: 184
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SCIB: MICE Destination Story OTV. Switzerland.

) June 1 SWITZERLAND

= Media story of MICE destination (hi? é—“ﬂ% 3. @ fﬂ]
OTV on MICE Business R e

= Tourism magazine in May with 4 full -
pages.

= Circulation: 65000
= Contacts: 65000




KMM: Beijing Communication Radio Switzerland.
FM103.9 talk.

= June 10

= 1 hour talk @ 10th June 2022

= Beijing Communication Radio
FM103.9

= Guest speaker ST

= Montreux-Vevey




KMM: International Media trip: outdoor travel Switzerland.

and natural photography.

= June 20-24
= Montreux + JR

= One Chinese influencer
=« HQ Int’l Media Trip

= Participants: 1

= Contacts: 1
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KMM: ST Content Creater summit 2022.

Switzerland.

= 25-28th June in LLR

= ST Content Creater summit 2022

= Chinese influencer Hanjiang on
behalf of China

= Participants: 1

= Contacts: 1
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2022 "Swiss Travel TV" Live Streaming Series.  switzeriana.

= Fliggy Travel TV on 10th June 2022

= Guest Speaker STS + BLS

= No. of Audiences: 6523

= STC shop page visitors from live
streaming: 12’931

= STC shop page view from live
streaming: 32795

= Contacts: 18’000
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KAM : Asia Pacific Workshop in Zurich - Switzerland.
Greater China.
- June 13-19 ' = i

VL
__,._“‘ Z
7
!
- :

= invited KAM from 11xTW, 3xHK &

1XLON
= all TW and HK Buyers joined the

pre-tour and Workshop
= Buyer from London only joined Workshop

days
= Participants: 15

|




B
SCIB: Webinar for agencies - Lake Geneva Switzerland.
Region.

= June 17

= SCIB China coordinates the BEEHGHRTAMN-BARMKX
Invitation and online

- registrations of chinese clients to HEHE: 20226R178 16:00
attend the webinars. Follow-up PR
email to all registered clients is sent BRRAESREN R =N
and includes partners contact details
and promotional material. The
participating partners receive full
contact details of the planners.

= Participants: 52

Vo Y D D ol o )
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KMM: Top Media coverage. Switzertand.

= June 1

= NG Traveler May Issue

= Sustainable media report
= Swisstainable

= Circulation: 977095

= Contacts: 977095
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2022 - Trade Webinar - Webinar June.

= June 21

= GRF / LAAX / Davos
= Participants: 91

= Contacts: 91
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Fredi Michele s
TA 18 AN 5 i S
KE iR

Echozt

AL LAAXRETIN
SHREERHON

Switzerland.
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Product & Travel Regulations Seminar - LHG Switzerland.

HK.

= June 2

= organized by Luftansa Group HK

= Austrian Chamber of Commerce HK
and ST HK as VIP guests

= 5 mins for ST to present MyS.Pro

= good feedback but KAM still
concerned the limited flights to
Europe

= Participants: 46

= Contacts: 46




@
KAM: Digital Sales Call (June) LAAX + GRF +  switzertana.
DDK.

= June 22
= Partner meet our selected agent
Taiwan & HongKong at
= each 30 mins call.
= Numbers of call:
10 Numbers of
partner: 3
Selected agent: 4
= Participants: 10
= Contacts: 10




Switzerland.



KMM: Korean young celebrity ‘Song Kang’ Switzertand.
traveling to Switzerland.

= Content:

= Reportage on Korean Young Top celebrity
‘Song Kang’s visit focusing on the photo
spots and the attractions in Switzerland

= Photos and trip video exposed in Printed
magazine, |G, Youtube, Naver blog
channels

= Contacts: 15 Mio

= Partners: Schilthorn - Mirren,
Luzern, St. Gallen

= Period: 21-28 May

= Contacts: 15 Mio.
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Promotion: Pengsoo’s promoting Swisstainable  switzertand.
on Korean TV.

= Content:
= Swisstainable recovery project with TV
show of Giant penguin mascot ‘Pengsoo’
traveling and exploring ‘Swisstainable’
destinations and products in Switzerland
= Exposed in Youtube & IG channel of
‘Giant Peng’

= Contacts : 10 Mio

= Period: 31 May — 8 June

= Partners : Lake Luzern Region
(Luzern, Rigi, Titlis), Zermatt
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KMM: “100% Women’ Campaign with Swiss Switzerland.
Friends.

= Content: o 164 4 7L 45 O,
- KR Swiss Friends ‘Siyoung Lee’’s o~
participation at the ‘100% Women’
peak challenge and the World best
record.
= Achievement of high recognition in
KR media including TV News
highlights P
= Coverage: 90 articles | . ‘f;""

= Contacts: 54 Mio ‘““’“"W
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KMM - Online "Travel Voice'.

Switzerland.

= “Travel Voice’ is a daily
travel trade online media.

= Contacts: 6,600

= Pages: 2 pages

= Issued: 2 June, 2022. ! | [

- Article about ST’s GToS — PUN wolhed
movie by Roger Federer ‘ —
and Anne Hathaway.
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KMM - Online ‘JTB My Pleasure’. Switzerland.

- ‘'JTB My Pleasure is the
member’s web site for
JTB

= Contacts: 450,000

= Pages: 4 pages

= Issued: 13 June, 2022.

= Article about the Glacier e
Express Excellence Class |
reported by the famous
train photo journalist Kan
Sakurai.
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KMM - Magazine ‘TRANSIT’.

« TRANSIT is the mono-theme Weekend
travel, culture, lifestyle magazine. inthe ALPS
= Circulation: 55,000 copies.
= Pages: 14 pages.
- Issued: 13 June, 2022.
= Article about the Alpsi, focusing on
Saas-Fee alpine landscape,
Britannia hut and Allain peak as
well as recommended mountain

accommodation i.e. Pilatus Kulm, |
Mountain Lodge Ze Seewijinu,
Zero real Estate Santis.
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KAM — Key Account event with MGB. Switzerland.

= Event for key travel agents of
Matterhorn Gotthard Bahnen.

= Participants: 42 key agents

= Date: 6 June 2022

= MGB present with market
responsible, CEO and president.

= Location: Happo-En gardens

= ST held the official retirement
speech for Helmut Biner
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C&A — Advertising cooperation with HIS.

= Newspaper Ad with HIS, promoting
the mono Switzerland package.

=4 June 2022 B 7723k B0 S KIIER ] D

= Asahi Shinbun morning
= Circulation: 3.5 mio copies
= Address by Sara Roloff and

Switzerland.
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S e nﬂux!ﬂirm Mt

Larry Ryan from SWISS




W\ 4

wokd

<) §x~
N

“y

C&A — Advertising cooperation with Hankyu. Switzerland.

= Newspaper Ad with Hankyu,

promoting the first mono Switzerland

package post Covid.
= Yomiuri Shimbun Newspaper
= 6 June 2022
= Circulation: 6.1 mio copies
= Address by Sara Roloff
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South East Asia. ,@
Switzerland.

€.
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Indonesia — Talk Show with Tivi Tour Travel Switzerland.

= Shot on 7 June 2022
= To be reused multiple times on E-Channel

with product selling by Tivi Tour Travel
= To be broadcasted in Q3 of 2022
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Indonesia — Webinar with ITLA — East Java

Switzerland.

= 16 June 2022

= Audience: Tour leaders in East Java province ons

= Participants: 34

= Content: Regulations update, KAM summer
partner destinations (STS, LLR, Bucherer), QnA

i  DISELENGGARAKAN OLEN: . momc
TATEAS 5 < 53 .
IAERGT <

KUOTA TERBATAS

4 Kamis / 16 Juni 2022
14.00-15.00 WiB

ﬂGEBRAS'MH

Ngobrol Bareng Santai
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SCIB SEA Carried Out Business Meetings. Switzerland.
= Market: Singapore
= Period: 06-10 June, 08-12 June 2022
= Corporate: HSBC Life FAISC & HSBC Life ‘ ' } HSBC
SC AV |ife

= Overnights: 716

= Turnover: CHF 238,428

= Destination: Lausanne

= Hotels: Beau Rivage Palace
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SCIB SEA Carried Out Business Meetings. Switzerland.

= Market: Singapore
= Period: 20-26 June 2022
= Corporate: Daikin Singapore Vv DA ’K’N
= Overnights: 204
= Turnover: CHF 67,932
= Destination: Interlaken, Vevey. Geneva,
Zurich,
= Hotels: Victoria Jungfrau Grand Hotel,
Modern Times, Movenpick Hotel & Casino,
Hyatt Regency Zurich Airport
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SCIB SEA Carried Out Business Meetings. Switzertand.

= Market: Malaysia
= Period: 10-15 June 2022

= Corporate: Kenanga Investors Sdn Bhd Keﬂaﬂsa

Malaysia Kenanga Investors Berhad
= Overnights: 150

= Turnover: CHF 49,950

= Destination: Zurich, Interken, Geneva

= Hotels: Marriott Zurich, Victoria Jungrau
Grand Hotel, President Wilson
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SCIB SEA Carried Out Business Meetings.

= Market: Vietnam

= Period: 08-09, 23-35 June 2022

= Corporate: Long Son Limited Co.

= Overnights: 306

= Turnover: CHF 101,898

= Destination: Lucerne

= Hotels: Astoria, Radisson Blu Lucerne

longSon
LONG SON FOODS COMPANY LIMITED

Ay
®ISCG
LONG SONfy

Switzerland.
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STS — Intro & a/c opening for Traveloka.com Switzerland.

= Date: 17 June 2022

= Contact: Online conference

= Market: SG, ID

= Target: Expand OTA channels to roll out
STP on their website & app before launch of
STS tactical promo in
September 2022. Agreement signed by end
June.

= Goal: >100 STP per month for a start

= Partners: Rail Europe
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Online — June Summary.

= June 2022, FB ST SEA
Monthly SoMe Report

= June 13 — 100% Women teaser

= June 19 — Happy Father’s Day Zurich
= June 21 — World Record

= June 23 — VAUD's outdoors

W/
\'P«)Biy
= \G {\\
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Switzerland.
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https://www.facebook.com/1032024240161520/posts/5549402095090356/
https://www.facebook.com/1032024240161520/posts/5566970716666827/
https://www.facebook.com/1032024240161520/posts/5573318139365418/
https://www.facebook.com/1032024240161520/posts/5579630838734148/
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Online — Monthly Posts. Switzerland.

This Father's Day, the best gift for an adventurous Dad Is an experience of a On 17th June 2022, a world record was set in Switzerland! Over 80 women
lifetime, here in Zurich! from 25 countries, scaled the 4,164m Breithorn together! The world's largest
all-female rope team as part of the 100% Women Peak Challenge 2022.

We need more women at the top, = § = R | - a3 We need Switzerland,

]
Swipe now for Dada-friendly travel ideas!

Our 100% Women challenge retums this summer with 3 new goal: to set 8 #IneedSwitzerland MinlovewithSwitzerland For the first time, women from Southeast Asia took part in the Peak

world record for the longest all-female rope team. #FathersDay Challenge and did us all proud. Heartiest congratulations to Cindy Sirinya
Bishop from Thailand, Christine Amour-Levar from Singapore, aleng with our
Join us to watch Cindy Sirinya Bishop and Christine Amour-Levar, SEA contest winner, Rosalia Gitau!
representing Southeast Asia, alongside 80 women from 25 different

nationalities as thev fearlesslv sten out of their comfort zone to conauer the

Miasssaoons SET NORED A :
presspndetimpmrigt:  100% Women | Switzerfand Tourism

FXCL N

M akse Fancy discovering Switzerfand with girl power?
Wonderfull Women can find inspiration for holidays
In Switzerland here. Alongside women-only offers

5 8 12.64
Comments Shares interactions per % Fans
136k 4.0k
Fakd Reach Organic Reach
1.2k 263
Engeged Users Post Chcks
1222 1168 21 33 16.71
Interactions Reactions Commens Shates Interactions per T Fans
63.2k 32.4k 32.0k
Reach Paid Reach Organic Reach
3k 2.3k
Engaged Users Post Clicks
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Online — Monthly Posts. Switzerland.

Our beautiful canton of VAUD brings out the best of nature, don't you agree?
-

Explore a fun-filled day of biking, hiking and cutdocr rides in VAUD today! «
vaud{

#IneedSwitzeriand minlovewithSwitzeriand

>

Best Places in

12 n Q 1 0186
Iraetactons Resctiors Comments Shates Interactions per T Fans
9070 .00 2070

Resst Pad Reach Organic Reach

14.00 6
Engaged Users Post Clicks
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Online - Spring Livestreaming (100%W+Valais) switzeriana.

Performance for your post

ol = June 171 2.30pm

40 Lies, o
Wo need mece women s thetep. - | - = f-1 -
B We need Swinzeriand. B 37 ™ ’

et el PPN = 1 hour livestreaming with ST SEA

longest all-female rope team

Join us o watch Cindy Bishop and Christine
Amour-Levar, répresenting Southeast Asia,

oy 8 wera o 25 diarer FB followers
nationasties as thay fearfessly step out of thair Negative feedback

comion zomm 10 conquer the 4,027-metre
Allsinhorn in Switzerland together!

A Happening on 17th June (Friday) at 2.30pm 0 Aeport s w0 he Pag

s - Featured partners
fRMINIer NOW. 40 L v 8 shate

:) }(’ 4 Branded content

o we s - Valais & Zermatt
= 1 teasers post|1 Event post
= 1,880 reach|250 views

@« This live video m&.

S JUNE 17 AT 2:30 Pt
100% Women Peak Chall...

This video is now available to Watch
tch

Q0 »
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Online — Swiss Embassy SG & TH SoMe. Switzerland.

o Embassy of Switzerland Singapore © c Embassy of Switzerland in Thadland ©

5 AN - 3t 800 PM - @
The 00% Women peak chalienge 2022 is happening thes week! 80 women from 25 countries The 100% Womean peak challonge 2022 is happening TODAY on 17th June!
A makiq e RS0 B Usg ST gt 49 (5 I #valals, ‘it v 3 unicquy record 80 women from 25 countries will make an ascent on the 4,027m high #Allalinharn g3 in B3
as the world's largest all-fomale rope toam. The peak challenge is part of the 100% Women #Valais, and st 3 unique record as the world's largest all-f 205 taaiTi
nitistive lounched by Switzertand TourismSwitzotland, | which aims to highlight women in
outdoor sports and encourage wormen 1o tour B viears wais @4 The peak challenge is part of the 100% Women initiative launched by Switzerland Tourism,

which aims to highlight women in cutdoor sports and enceurage women to tour Switzerland.

This year, Southeast Asia wil be represented for th.. See more

T... See more

10

3 Shares
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Summer+100% Women Media Event Switzerland.
(Singapore).

= 8 June Media Event @ 1880

= 10 Media

= Ambassador Fabrice Filliez and
Christine Amour-Levar as guest
speakers
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Online/KMM (Singapore) - ChannelNewsAsia Switzerland.
Luxury.

. Er!'?\ / EXPERIENCES / | OBSESSIONS / / PEOPLE !/ ] REMARKABLE LIVING / 2 Q
= Singapore
= > 111 million page views and 14 Walking from peak to peak and other
- . .. epic thrills in Switzerland’s adventure
million unique visitors each month capital

Soak i Swinzerland's fairytale landscapes froem the panorsenic GoldenPuss raios, jump off s iff in an epic
agliding stiat, and ascend to the Top of Europe in Jurgfrau - all from Inserfakeon. Ohb, and there's also

- News channel for Singapore P et et

:; o SARE RONSS
- Partners: Jungfrau/Interlaken 1000000
https://cnaluxury.channelnewsasia.co
m/experiences/interlaken-switzerland-

activities-travel-200791
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https://cnaluxury.channelnewsasia.com/experiences/interlaken-switzerland-activities-travel-200791

Online/KMM (Singapore) — HerWorld. Switzertand.

. = H HERWORLD  stavty  rasmion € WOMEN  BEAUTY AWASSE  WEODIN a
= Singapore
= 970,000 unique visitors per month
. . T / TRAVEL
- Magazme Channel for Smgapore Forget Bangkok Or Bali. Switzerland Should

Be On Your Revenge Travel Bucket List

From Michelin restaurants 1o a mountaineering event dedicated female outdoor enthusiasts, it's
about time you book a trip to the Swiss alps

= Partners: Lucerne, Valais (100%W)

https://www.herworld.com/life/travel/y
our-next-travel-destination-should-be-
switzerland/

102


https://www.herworld.com/life/travel/your-next-travel-destination-should-be-switzerland/

Online/KMM (Singapore) — TTG Asia. Switzertand.

= Singapore
= 40,000 unique visitors per month
= B2B Trade channel for Singapore

https://www.ttgasia.com/2022/06/10/s
witzerland-entices-south-east-asia-
travellers-with-summertime-pursuits/

| Switzerland entices South-east Asia
travellers with summertime pursuits

I
| By Rachel AJ Lee / Posted on 10 June, 2022 17:47

|

| With the summer season in full swing, Switzerland is riding the revenge travel wave to promote its

other outdoor pursuits, a stark difference to the snow-capped mountains and winter sports it is already
' renowned for.

Switzerland appeals to different target groups with its leisure offerings for al¥ seasons
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https://www.ttgasia.com/2022/06/10/switzerland-entices-south-east-asia-travellers-with-summertime-pursuits/
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Online — e-newsletters to Media. Switzerland.
100% Women:
= June 20:

https://newsletter.gadmin.ch/t/\ViewEm
ail/r/ C2FFFC9C49841AEF2540EF23
F30FEDED?alternativeLink=True

~ 2

Ly oS
X s 'Fjoelnease. 0
-y

nd.conv e

“ad

= June 13:
https://newsletter.gadmin.ch/t/ViewEm
aII/r/22D1 773889FE41 E9254OEF23F World Record: The world's largest women's rope team

30FEDED?alternativeLink=True
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https://newsletter.gadmin.ch/t/ViewEmail/r/C2FFFC9C49841AEF2540EF23F30FEDED?alternativeLink=True
https://newsletter.gadmin.ch/t/ViewEmail/r/22D1773889FE41E92540EF23F30FEDED?alternativeLink=True
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Online/KMM (Singapore) — Tripzilla. Switzerland.

= Singapore
= 40,000 unique visitors per month
= B2B Trade channel for Singapore

|
|

Switzerland entices South-east Asia
travellers with summertime pursuits

By Rachel AJ Lee / Posted on 10 June, 2022 17:47

With the summer season in full swing, Switzerland is riding the revenge travel wave to promote its
other outdoor pursuits, a stark difference to the snow-capped mountains and winter sports it is already

renowned for.

i
1 10 10 1
g

[.

Switzerland appeals to different target groups with its leisure offerings for al¥ seasons
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Online/KMM: Spring KOL Trip x L'Officiel SoMe. suitzeriana.

= Teaser
= VAUD
= Zermatt + Reel

< lofficielmalaysia Q “ee:

’ 7,919 223k 361
J\J)  Posts Fo llowers Following

D - Valais + Leukerbad

- _— = Grindelwald/JF + Reel + Reel
e i /;’ .

S WY ) = Zurich

4 L'Officiel SG + MY:

TRAVEL

y = g soasoe NHtPSU/WWW. lOfficielmalaysia.coml/trav
4 . ;| PLRPORINASACOH el/13-unique-spring-experiences-in-
switzerland-according-to-tong-bing-yu
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https://www.facebook.com/TongBingYu/videos/760628018272258/
https://www.facebook.com/TongBingYu/posts/pfbid0GXqrg2zKxXCaqwBLWLuLLy1UzKTqCRT3iKJaGJ7sKqfWv3UpUU22Jy7HJy4yezK8l
https://www.facebook.com/TongBingYu/posts/pfbid0WFDiCq5qSDBTSVRthwPPYNVnbqm5fPKoBTSFCygrEo2KJPiySgJjKiiuKiDj3weVl
https://www.facebook.com/TongBingYu/videos/3538384713055518/
https://www.facebook.com/TongBingYu/posts/pfbid02n4h9gDiKEgbHzi3EmWzUAggoqw9hCR9nsYnKb46j12gHHbEqxvnuR6cxYziYWeJql
https://www.facebook.com/TongBingYu/posts/pfbid02gTTwgg7UYsnLDPDFVDTf9SyCGe46PW5rEyhjKNLan6vXD97feZnP6Kmiae7SseFYl
https://www.facebook.com/TongBingYu/posts/pfbid02EryMDozyDx5KVGotxHNspNR8s9vfy44g4b3t1JjkXtD4ib3kJK3rY4dijNP6TLvDl
https://www.facebook.com/TongBingYu/videos/276381004656792/
https://www.facebook.com/TongBingYu/videos/361456656086468/
https://www.facebook.com/TongBingYu/posts/pfbid0219hodz28qSFxmv4WKZMwck3h5ymVswdh4UiEXncDNUB1Cbh6ae1hudSjTTEXFw4bl
https://www.lofficielmalaysia.com/travel/13-unique-spring-experiences-in-switzerland-according-to-tong-bing-yu
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Online: Summer KOL Trip. Switzerland.

= Cindy Bishop & Christine Amour- AR ook i

a0 A world record TODAY!: Over 80 women from

Levar Y i e
Total: 900k followers biscovery ©
Average: 4.5k interaction per post it I

Engagements @

= Partners: .
Valais, Zermatt and VAUD “-
- Linkedin Trending video post: 8,720 ieoperformance ©
faans ke
Impressions o
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SEA — Asia Pacific Workshop 2022 Switzerland.

= Pre-convention Tour: 13-16 June, 2022

= Workshop and Zurich destination tour:
16-19 June, 2022

= 33 Delegates from SEA: 6 Singaporean, 7
Malaysian, 8 Indonesian, and 12 Thai
buyers

- | & I| pLR LY
liL:‘IM ~‘ \J't"f’h&?‘v"
» :l\ { |
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Online (Thailand): Summer KOL - TIEWENG. Switzerland.

= Thai travel bloggers: TIEW-ENG @
Total 4 36 k fOI IOwe rs ;;g:f::;u%hﬁgLdumqsn'lwmuﬂu'i’maqa'iawa{uaud
2-10 June, 2022

= Partners: STS, Zurich, LLR, JR,
Interlaken, MRAG Valais, Zermatt,
RHB, GEX, Schilthorn, Diavolezza,
Adelboden-Lenk-Kandersteg

= Facebook: https://www.facebook.com/tieweng
= Instagram: https://www.instagram.com/tieweng/
= Website: http://www.tieweng.com/

= LineToday: to be published in July

= YouTube: to be published in July

311 comments 1.1K shares
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https://www.facebook.com/tieweng
https://www.instagram.com/tieweng/
http://www.tieweng.com/

SCIB SEA Carried Out Business Meetings.

= Market: Cambodia/Thailand

= Period: 30 June - 03 July 2022

= Corporate: SCG Cement Thailand, SCG Cambodia

= Overnights: 261

= Turnover: CHF 86,913

= Destination: Vaud, Zurich, Interlaken, Luzern

= Hotels: Geneva Movenpick Hotel & Casino, Crown
Plaza Zurich

©/SCG

Switzerland.
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KAM: Travel Managers Market Day. Switzerland,

= Travel Managers are one of
Australia’s largest home-based
retail agents network (owned by
House of Travel)

 Weneed | 5
- tomeet

= ST at Travel Manager’s Market
Day, their first expo after the
pandemic

= 50+ NSW based Personal Travel
Managers (PTM) attended expo

Switzerland.

—_— . —— e
— - —

= Coverage in trade media
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KMM: Influencer on the GtoS in June 2022. Switzerland.

= 2 major AU influencer along the Grand Tour of Switzerland (12 days)
= Sean Scott and Luke Workman:
= https://www.instagram.com/seanscottphotography/

(337,000 followers)
= 4min video available on https://fb.watch/dXf36c6WXG/ (must see)



https://www.instagram.com/seanscottphotography/
https://fb.watch/dXf36c6WXG/
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KAM: Webinar Winter Magic Tour. Switzerland.

=  Webinar about the Winter Magic Tour e | . (i?‘
- Hosted by Lisa Maroun from Travel Daily SR k. S Glt G oo

Community

(TD) and Richard Taylor, The Travel
Community Hub (TCH)

= Not a regular webinar: Lisa attended a fam
trip in April and tells agents about the trip
(interview style with TCH)

= 180 agents registered, 76 attendees live e PN | The Winter Magic Tour!

Weds 15th June, 13:00 AEST

= Recording promoted on TD and Travel
Community Hub platforms and ST Trade
Corner

- know Switzerland Tourism’s Director Australia & New Zealand, Livio
S ¥ ore he takes paternity leave with the imminent arrival of a little one he'll

ut Switzerland's ‘Winter Magic Tour’ and answering your questions.
be my friend Lisa Maroun, who recently completed that very same tour
and will be sharing the details of what it's really like.

nake it. Register below, including if you're busy but would like to receive
the recording.

Register
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I n d |a . Switzerland.
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Swiss Travel Pass promotion campaign. Switzerland.
= We ran the the Swiss Travel Pass promotion on Display
& Facebook. Swiss Travel Pass

o @ imme - x
LIgurrg your eem 4 3 * 1. .1

All in one ticket

= The Newsfeed campaign on Facebook & Instagram had
targeting specific to audiences who have interacted with
the product including other international traveller to cover
intent and interest-based targeting. 'Mmsmss-

= The display platforms included in the campaign were
Spotify, NDTV, Dailyhunt, Phonepe and was targeted

Unlimited travel on train,

basis an audience profiling that included the HNI, -

Kids upto 16 go free

International travel etc . 3 iroe mountain excursions

& upto 50% off on all
other mountain excursions.

400 museums free

COhch here 12 know more Leers Mive

*Panoramic trains included

= Total impressions:
= Social Media: 13°060°075
= Programmatic: 22°666°772

Spotify Facebook
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KAM: Asia-Pacific Workshop (APW) 2022 — 13t suitzeriane.

— 19t June 2022.

= Opportunity for buyers across the IS i
APAC Region to interact with Swiss
suppliers interested in the markets

= Pre-convention tours (13t - 16t
June 2022) — as per buyer’s choice

= Workshop (16t — 19t June 2022):
Zurich destination tour (17th June)
and One-to-One pre-fixed meetings
(18th June)

= Total no. of attendees from India: 15
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KAM: Training 2 — BlueBerry Travels (8t June  switzertana.

2022)

= Exclusive destination training for the
BlueBerry Traves team

= Hybrid Training
= Mumbai Team: In-person
= Pune & Surat Team: Zoom

= Presented Switzerland and its
various Touristic offerings and
highlighted the latest travel protocols
/ guidelines for Switzerland

= Total No. of attendees: 7




Markets West.
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SWItZG rland . Switzérland.
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ST Swisstainable Summerspecial 2022. Switzerland.

= Integration in Schweizer lllustrierte & lllustré

= Print & Online Publication June

= Circ. 187°000 / Reader: 760°000

= Topic: Swisstainable over 23 pages

= Freespace: Interview M. Nydegger & 1 page ad

= German/French

= Partner: J3L, Lugano, Lucerne, Bern Region, SBB,
Mammut, Kambly, Europcar, SCM, Raiffeisen,
MOB, Harley Davidson, Foxtrail

% «Die Natur
#  will uns zuriick»
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Integration in daily newspaper. Switzerland.

= 4-page print spread in 10 daily newspaper

= Publication: 25./26. June 2022

= Circ. 995’064 / Reader: 2'040°000

= German/French/Italian

= Topics: Summer, Hiking, e-Bike, Wine Tour etc.

= Tages-Anzeiger, Bernerzeitung, Le Matin Dimanche,
St. Galler Tagblatt, Luzerner Zeitung, Bz Basel,
Schweiz am Wochenende, Walliser Bote, La Domenica,
Corriere del Ticino.
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BeNel ux. Switzerland.
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Media cooperation featuring Basel.

De voormalige Warteck brouwerij is omgetoverd
.+ totde hippe culfuuiplaats Werkraum Warteck

= Cross media cooperation with Value Zipper,
representing well know lifestyle magazines
= Featuring Basel in four magazines, online and print:

Zin, Saar, Food & Friends, Santé)
Culturele hotspot aan de Rijn

= Trageting women, age 25-55
= Digital and print campaign reaching total of 3 Mio Bl e erlmentemucacocnennen riwddle

contacts in Netherlands &

tips.

n schitterend overzicht van zijn werk.
k/1/2023: Territories of Waste)
stmuseum Basel ziet u de oudste open-
steollectie ter wereld (uit 16611), met

tion Beyeler en Tinguely moeten echi gezien

Dat had ik nog wel kunnen raden, maar ook

heelt de sad dus niet alleen een schattigoud

centrum - wat Ik ook wel had Kunnen raden
‘maar het staat erdus ook boordevl hippe.

architectuur. Je kan er zomaar tssen de oude
Kerkes en kastelen bizar moderne gebousien
vinden van wereldberoemde architecten, Tel
daarbijop de streetart, de vele hippe hotels en

datje r goddelk Kt te kunnen een en ikben Greco exp
Basel, 2 110 de Fondation
Bazel een saai oud stadje? R elunt fesen angs
Niks blijkt minder waar. Deze “Kifknou toch cens”, zeg k LEKKER DE NATUURIN e nauely heet ook a
Jomer aaan we moderne tegen miln bese viendin. Het s een Kline stad en et voordeel van cenva
o T heb hier eensad dieeen Kiene stedens da e er 20 ui bent. Nou ver-
kunst kilken tot we erbij speciale vriendinnendeal ‘huren ze op het station e-bikes waarmee e 20 SLAPEN.
neervallen, ons vergapen aan heeft” Want dat heeft Bazel, de omgeving kan verkennen. In 10 minuten 2ic Hotel Teufelhof in het oude centrum heeft echt fantastische arty
maffe architectuur en street dle prachtigestad ande Rij, | 108 2071 p09ren Je buiten destad n i fe langs de prachige Kamers én cen theater. Hoe leuk! et hippe Hotel Nomad komt
v i allearchitectuurlstes en s een mix van urban e archite

oevers van de Rijn, de wijnhuizen en de heuvels

art, we gaen zwemmen in de
Rijn en daarna biertjes drin-

ken op de vele hippe pop-up
terrasjes aan het water Een oy
verademing, deze stad. Supereuk aanbod och? Dus k ging ik, Ik wist heel
welnig van Bazel. Allcen dat e arlks cen gxeldige

anstbeursi,dat e een mooie oude tad i met schtt-

and, Frankrik en natuurlik om de tad heen.
Zwitserland. Al je met jevrendinnen gaat,krigje cen
superleuk pakket met korting op de leukste hotels en

trein naar Bazel kunt vanaf Amsterdam, Met
de Nightjetstap e na het avondeten in de rein
enword fe s morgens wakker in harte Bazel.
Hartstikke duurzaam, ontzettend betaalbaar

Enen
aurant Lauch dat 2ich pres

enheelerg leuk. Er zif ook privicoupes voor 2
g trams en dat het omring s door natuur. Maar eriik ot 4 personen. Say no more, ze mijn vriendin.
gezege had e stad een nogal muf imago bij il Wil gaan.

VOOROORDELEN

Zoleukcals e fe dan gaat verdiepen en e et dat daar
helemaal niks van Klopt. Ten eerste bars het er van de.

BASELCARD 1 24
Als e cen hotel boekt, krig je helemaal grats een BaselCard.

Dat is een bizar goede deal: gratis OV, cen supergoedkope
elekurische iets e 50% korting op alle musea, dierentuin en
nog veel meer actviteten. baseleard.com

‘musea met moderne kunst (waar ik erg van houd). Door
de goede reputatiedie destad heet in de kunstwereld

zijn e altid exposities van de grootste namen te zien. De.
collecies van Hauptbau, Kunstmuseum Basel, Fonda- I




Meetings: Belgium BBT workshop.

= 27.06.2022

= Domein ten Bossche in Meise

= Speed date workshop followed by
dinner

= Mainly agencies, few corporate &
associations

= 115 registrations; 105 participants

= 7 Swiss partners

= 3 concrete RFP’s
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Swisstainable Bucketlist: Digital Campaign. Switzerland.

April 25 — May 23

Your Swisstainable Bucketlist 2022

= Interactive Ads about Swisstainable Experiences
(Awareness-Phase)

= Retargeting Campaign to dedicated listicles with
offers on MyS.com (Confidence-Phase)

= Displayed in Belgium (fr + nl) and Netherlands

= Participating Partners:
Bern, Luzern Region, Vaud, Valais, Ticino,
Graubunden, STS + RhB

= 12 Mio Impressions
= 26’700 Clicks
= 407°00 Interaction

Duurzame
hoogtepunten
VOoor jouw AN
bucketlist 2022

. Omdekde

B =S gemnregio

% MADE IN BERN
¥ =



I ta Iy Switzer;and.
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KMM: article on magazine Bell'Europa. Switzerland.

Soptuen 200 Rfhauoe 10345

= Date: 01.06.2022

= Article on monthly travel
magazine Bell’'Europa about
Picasso — El Greco
exhibition at Kunstmuseum
Basel

- Contacts: 337°000 Ng ek

lezione di El Greco

-
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= Date: 06 — 26.05.2022

= Proximity digital push to
drive people to the
exhibition “I need
Swisstainable” at the House  EEREII SN
of Switzerland.

Bk =
= Contacts: 555’821 Bt ioch 4 comenice.

Fino al 29 maggio.
! ———— e Sy e U [ o— g
ntad a2 T "~ —

itzerland

Viend a trovaecl!

» Vienl o trovarci! .

N 2
Ingri@so liBero da mart
» Fino al 25 magga.

edi a domensca.
fa] 29m
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Digital: House of Switzerland - MilanoToday.it +  switzeriana
APP.

= Date: 12 — 29.05.2022

= Online promotion in the online
newspaper MilanoToday App and oot D BescopRO RS
website with big format banner about
activities in the House of Switzerland
and link to the partner pages
(/ilmegliodi + /ginevra + /intreno +
/ginevra + Rhb/STS) to suggest
sustainable trips.

= Contacts: 509°024
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Digital: House of Switzerland - Native advertising Switzerland.

premium (Sportnet).

- Date: 20 — 29.05.2022 '

= Native advertising first inviting people X %
to our exposition “l need =
Swisstainable” in the House of
Switzerland in Milan and in the
second time, to discover our 3 days
sustainable trips to visit our partners’
regions.

= Geotarget Milano + Lombardia

INEED SWISS TAINABLE, |

Roma, Arbolia e Campus Bio
Medico presenta il bosco
u.xbano: polmone verde di 3.600

| Accenture inaugura People Hub,
la nuova sede di Milanofiori
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Campaigning & Activation: ADV on magazine

The Good Life.

= Date: 17.06.2022

= Advertorial with 4 special
supplements

= Magazine: June 2022

= Partners involved: Lausanne Tourism

= Contacts: 125°000

Losanna, arte e
sport in riva al lago

Switzerland.
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Campaigning & Activation: VIP Event Poros

Switzerland.
Showroom.

= Date: 08.06.2022

= Event during the Design Week in the
kitchenshowroom Poros, in A
collaboration with the Burgenstock N = B id e
Resorts Hotels, in the heart of Milan, |
with showcooking by Pietro
Leemann, owner of the vegeterian : -
restaurant Joia in Milan (1*Michelin) e F |
to promote the hotel.

= Guests of the high society of Milan,
architects, designers, and journalists

POROS
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Switzerland.

Campaigning & Activation: Made in Bern - Event
@Design Week with HEARST.

= Period: 06-12.06.2022

= Presence at the exhibition
“Design for ever” at Palazzo
Bovara in Milano during the
design week. Exclusive video in
loop at the entrance, distribution
of brochures, and press release.
Presence at the Press
Conference and opening.

= Partners involved: Made in Bern
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Digital: Made in Bern - SoMe Campaign with ELLE

Decor.

= Period: 06-12.06.2022

= Social Media Campaign
@elledecoritalia

= 3 post about Bern UNESCO,
Paul Klee and Trauffer
Interlaken, in addition of their
presence at Palazzo Bovara

during the design week
= Contacts: 901k

Switzerland.

eledecoritaia © - Follow
Pad jarmrwrehip min Madeindern

OaRdn 1B DiddMd, Deie ¢ N0

Ol den & P00 NDern Ty bw Lo dn
Broad e T L L g
PNNAVORAT etV L

L0 Grn rera

elledecoritalia © Vivi urVesperonz Unes per 1 | sene sel
B Muave MOndo del o0 @ TrinfTer con B Doded hotel »
IMArahen. Un 000 Sugpeitie Gove TalZont ¢ Monmes o
ISCAMIENS & MIALIES Mo Ml MBI erd Sl liver s Nore o
10900 CONTNUS 8 esilede & HPOIVINE, Varandats 4o
OAtr Aot Oul PUTHrose SOuUltere In ONe 1alle & Mo
CONPASTING JFand & DLCIT n U sincstens Ga 50§ne Vel »
sooprine Trautter @ 10 e furmerose STUANON che Ia Reglone
G Barro ofe iraleme 50 Elo Docar Tala che. 0 00casione
Oohn MO Detion Woek, vi MOetla e M 12 gugrs &
WA29 DOV ) CON U eRBaZioNe Cadicats ke iKorm Oel
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Key Partner campaign — Saas-Fee x Le Monde. suitzeriana.

Digital campaign

- Social advertising on LeMonde Media g .. ..o
Group (Obs, telerama, leMonde,
Huffpost)

= Goal : awareness, visibility

= Period : 18 of May — 8t of June

‘ Saas.Fee/Saastal au covur des Alpes suisses

Découvres ies § ativites phares en montagre | Le DECONTET ‘65 5 aCTVRES phares en montagne ! Le

=- - P15 PN POUr tOUtes sOortes JaCtvites en plen ar DAraC S 3'0In POUr 10U8S SOres ' aCtVites én plén &r
I n a s [] Vous dttend vous attencl

= 1750151 impressions
= 14’573 clicks — 0,83% CTR
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Key Partner campaign — Pop In the City Basel.  switzertana.

Pop In edition of pop in the city
= An urban raid for women to discover a

city from an experimental perspective
= 30 challenges to solve (sports, culture, art,
extreme, solidarity)

= Date : 25th June 09:00 -17:00

KPls
= 600 participants

+ Presence of French influencers
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Campaign activation for Swiss Cities. Switzerland.

City break en Suisse with Mint .
- Format : 28 pages dedicated to the Swiss mint

Cities (A) inserted with Mint Magazine City break en Sulsse

= Lifestyle magazine distributed for free in specific
trendy places in France

= Content : partner campaign — multi media
stories, hotel cooperation, STS, Victorinox
= [ssue : June, summer edition

KPIs :
= 20°000 copies — 50’000 readers
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Campaign activation for Key Partner Lausanne. suitzeran.

Digital campaign with Lausanne

= Goal : awarness / performance 5 B
= Awarness : programmatic campaign with Outbrain, _  adescvous s bord
Invibes, on LeMonde and sncf-connect.

= Performance : native performance
campaign with Outbrain
= Period : May — June

KPls
= Performance : 40°000 clics \ , _
" Awarness 5M ImpreSSIOnS Passczunweeendélausanne au bord du lac Léman.

Besoin de fraicheur ? Cet €16, piquez une 1éte dans les eaux
. ) Jy vais
claires du lac Léman ¢t partez a [a découverie de Lausanne
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Promotion: Event at the International Animation switzeriand.

Film Festival in Annecy.

= Switzerland was the partner country of the
festival International Animation Film Festival
= Hosting of a Swiss event by the Consulate of

Lyon together with Swiss Films
= 200 B2B participants
= 1000 B2C participants participating in the festival

= Visitors could try a special experience by
climbing the Matterhorn through a 360° VR
video from RedBull The Edge

= Distribution of ST GToS brochures
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KMM — Media event.

= June 9th, in Paris on a rooftop on
the Champs Elysées

= Focus on Swiss cities

= Partners attending the event:
Geneva Tourism, Lausanne
Tourisme and Zurich Tourism

= After the press conference, standing
lunch and networking

= 10 key journalists




KMM — Top coverage. :

Switzerland.
- TF1 — Le 13h Weekend, Zoom
Liechtenstein: petit pays, grandes < | "
découvertes.

% LECHTENSTEIN : PETIT PAYS; GRANDES DECOUVERTES

= 12 minutes+ on Liechtenstein’s
landscapes, culture & Tradition and
Interview with the Prince

= 18.06.2022.

= Result of a media trip in April.

= About 6.4 M contacts.
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KMM — Top coverage. Switzerland.

= France 5, Samedi a tout prix - TGV
et petite lignes: cet éte, on voyage
en train !

= The theme of the day were the trains
In Europe

= 18.06.2022

= Presentation of the Glacier Express

and the Grand Train Tour.
= Link to the replay (2540”)

TOV EY PETITES LIONES [ OFY £TE, ON VOYADE IN TRAIN |
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https://www.france.tv/france-5/samedi-a-tout-prix/samedi-a-tout-prix-saison-1/3525205-emission-du-samedi-18-juin-2022.html

KMM — Media result.

- Beaux Arts magazine, A Lausanne, Ia

culture dans une forme olympique
= 26.06.2022

= Tips for a cultural weekend in Lausanne:

= Plateforme 10, historical hotels, Olympic
museum, Art brut museum, old town,
Fondation de I'Hermitage.

= Read the article

Switzerland.

WEEK-END ARTY

A Lausanne, la culture dans une forme
olympique

Par Sarah Belmont + le 26 juin 2022

Chef-lieu du canton de Vaud, la ville de Lausanne en Suisse
s'étend au bord du lac Léman sur trois collines. Ia Cité, le
Bourg et Saint-Laurent. Devenue capitale olymipique, depuis
que Pierre de Coubertin décida d'y lancer des jeux sur le
modeéle antique, elle tend actuellement a se transformer,
grace aulancementde Plateforme 10, emun véritable
carrefourcuiturel Enavant pour la tournée des musées !
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https://www.beauxarts.com/lifestyle/a-lausanne-la-culture-dans-une-forme-olympique/
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SCIB : Webinar "Lausanne, your sustainable and switzeriana.
innovative events, human-sized”

Target: agencies & corporates
Date: June 14t

= 11 clients participated live
- 51 Other ClientS Were not able to Participez a notre webinaire du mardi 14 juin & 9h30.

L , VOs évé ts durables et innovants a tallle humaine.

Factoment accasatio on TGV depua Pars, a vilo do Lausasno ool un parfal exemple da

[ ] L] L]
oin, but wanted to receive the e
] meraionntl o Soputt de fombreuses arndes. Contwe sout i ddrominaion Cepialie Otym-
QU - & vister mrpdraliverment aviant les JO 2024 - olde e51 6gukoment un piie 4ianovation
Lors do 0o webrare de 20 mis, Charione Bourguin ¢ Lausarve Tourame va panager

presentation and the replay. et

Pour wous insarite, rhen g plus simple | cligues Kb o1 Compidtaz b formuiare Les »
FYUTONS DO ROCH0N & 1 SORH0N By WeDINAND (Via Z00M) wius SNt esvides s
VOING PACTpEON

Vous n'ices pas dhaponiDie mads Intdeassd par b présensation 7 Compiiiez swssl b for
Mulaing of TOUS VOUS SMONE SANVEN B NOrmatons & & sutio 0 webinaee

Commant o marche 7 (0opus & 010, 2008 0 MONOE CONNGT JOOM . ) VOUS ST 10
STpamant s GepIcatons o N Va vore ONIranow, tabiety ou sTanphone Grico &l
150C80n "That™, VOUS DOMITET SIS NEOrVEniT §f POROY VOB SUOSSIONS O GINoct, Mmas vous
NacvereI Pas VO Camdras

Frargnia A Salcee

Suint Comeprcon Boroay
RS RIS T -



ot

1+ 5
=1 ‘g \

/W
s N

SCIB : E-news « A refresh for your address book »witzeriana.

Target : subscribers from our client DB
Date : Sent June 23™
Nb contacts : 2 388

= Content:
= New seminar hotels and event location

openings
= Some of our partners favorite places in their ot e

. Cans catie newsietier Nous SOUNARONS CASSAT COCtAros B60s TECU0 S O I Suisso en vous
Clt Lausanne & ( :rans_Montana BOSSIERint 366 AN G MO do Paudecs, 36 1n Crsivie ot 0o Incvesion, En
DONUS, Soux 00 N4 dostnatons PAMONAres paradent RUrs COUDS 00 CO0Ur aveC Vous. A

QOuUP 50r UNo Dofle 30uTce JINSPEAtON PO YOS Suturs Svanemonts !

Un coup de frais pour voire carnet d'adresses.

Sl cofa vous 3 JONNe 0VIe, Mas Quo voire lioy idal N'est pas oncoro ouwe, ATOSt0Z pas 3
POUE S0p0r POUE GU0N ON G0, NOUS NOUS felayertns Iut AU g G0 |a plnade ostvals
aln &'étre présenies pour vous & 1oul moment. Bol 6ok & vous

= Result
> 25.79 % opening rate
> 232 clicked a link

Franzisks Laths & Saiomé Pemin
Suisso Comvention Bureau - Paris



b+ 3
SCIB : IMEX in Frankfurt. Switzerland.

3 days from May 31st to June 2nd

= Few pre-scheduled appointments and very
few French clients on site

= Exhibitors : More than 2,300 Intl Mice
suppliers

= Visitors : More than 2,800 Agencies,
Corporates, Venue Finders ...

= 4 qualified appointment. 1 RFP
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SCIB : 16" Switzerland Meeting Trophy. Switzerland.

= Date: from June 17t to 19t

= The team France accompanied
by Franziska (5 agencies)
travelled from Geneva,
Lausanne, Montreux and Villars

= Target: agencies

= 2 last-minute cancellation

= Result : not winner
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What happened in Lisbon in June 2022. Switzerland.

2 Covers and 26 pages in top Portuguese media.

1 media trip focused on hiking.

2 content creator trips.

0SS COWBOYS

AERICANOS

4 meetings with agencies and the tourism
industry.

5 exchanges and meetings with journalists and
content creators.

© Coimbra

CHal ol
= 1 meeting with TV Host, Health/Sustainability Italia Ok
Influencer. o p——— e | R i

@ Timing: June 2022
Circulation: 1'475°442
Media contacts: 1'574°766

Marketing contacts: 751°318
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KMM/Digital: Volta Ao Mundo Switzerland.

= Cover and 18 pages of report in the
main travel magazine as well as online : X
coverage on Summer in the Mountains — - ‘i‘ -
Interlaken and Gruyéres. 3 I

A BORDOLO.CRUGIIRO QUE FUNDEARIEELUXO &
CELEBRITY BUOHD‘BA_A.':I&R DE DESIGNERS E ARQUITETOS R Il
a

0S8 COWBOYS.
AERICANOS
DO-BURKINA
FASO

- «Volta Ao Mundo» is a very strongand &8 B
high-quality magazine print and digital 1
with focus on travel and stories of people
around the world.

COMER QUELO £ UM ATO
OE PARTILMA. NAD £ POSSIVIL
VISTAS (b DAIS € MAM <5

VISITAR O PAIS E NAD SENTR
O QUEID EM CADA VILA, €N CADA
ALDEIA, TN CADA RESTALRANTE

Media contacts: 176’150

Q Timing: June 2022
Circulation: 30'000
@ Marketing contacts: 416918

152



KMM/Digital: Publico Fugas.

= 2 pages in print and online edition of
“Publico Fugas” one the main

newspapers on 100% Women World
Record.

Publico» is a very strong and high-
quality newspaper print and digital with an
edition “Fugas” focused on culture and
travel.

Timing: June 2022
Circulation: 605460

Media contacts: 1'398'616
Marketing contacts: 319960

Fm et O ) rbec s

Urma mashd de tresen

N ghias Lisgthub, snere s
e Sabers e e v e b
o fhem ) wagred r vy
bt Pt de e b o v
A e e
e serurr oo b o pasnn. b vve
e L

s fa e rivin

O dia em que subimos uma montanha
na Suica — para um recorde mundial

0 ekcn QTR ek egrimed. 400 metrad ¢ rodeade d abramns

Renata Montelro 7 e el e ol bttt s s mwmbinbs s

rrain w5400 de 4000 noe  Cazapdi & e [rie compwi e

Otenta mestheres Niper®, wna e e b cncid, lotse e

- e e e b ot

g bo gt et
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Nevars b o e, o
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KMM/Digital: Publico Fugas.

= Cover and 6 pages of report in one of the main
newspaper on Swiss gastronomy featuring
Lugano, Geneva and Basel.

= «Publico» is a very strong and high-quality
newspaper print and digital with an edition
“Fugas” focused on culture and travel.

Timing: June 2022
Circulation: 605460

Media contacts: 1'398'616
Marketing contacts: 319960

W)

e
=N ,S N
/\',,M\v

Switzerland.

© Coimbra -

Descobrir a cidade apé
pelos caminhos da dgua

Al cozinha

L Chuva de estrelas Michelin

1o 300 aniversanio do Vika Viea
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KMM: 100% Women @ EI Mundo.

El Mundo» is one of the leading national
newspapers in Spain and an editor of the
ravel section participated in the 100%

Women World Record

= An extensive article was published in the
digital edition the day after breaking the
record and an entire page was dedicated in
the «Viajes» special of June

= In addition, several posts were published on
El Mundo's social media networks

Timing: June 2022
Media contacts: 1°641'402
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KMM: AMoS booklet @ Room Magazine. Switzerland.

= Room Magazine is a high-quality magazine
focused on design, art and architecture

= A total of 34’000 copies were distributed with
a silicone teardrop glued on a double-page
advertorial about the AMoS

= A QR code linking directly to the AMoS
website has also been integrated into this
double content page

= The advertorial published in the digital edition
with posts on its social media channels

s cir Urcely | Fotos:Cedidas por Suiza Tursma

Timing: June 2022
Circulation : 34’000 copies
Marketing contacts: 167721
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KMM: Mediatrip Picasso-El Greco in Basel.

= We organized a media trip with three of the
most important national newspaper due to
the opening of the Picasso-El Greco
exhibition at the Kuntsmuseum Basel

= A day before the official presentation, we
had the opportunity to see the exhibition
guided by the curator of the exhibition and
the artist's daughter, Paloma Picasso

= All three media published extensive reports
on this exhibition both in print and online

Timing: 8 May 2022
Ez‘:' Media contacts: 3'745'285
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Switzerland.

CULTURA

Cultura

U cars & carn de dos coloses del arte

El Greco, padre del cubismo

El Kunstmuseum de Basilea resigue la huella indeleble del cretense en Picasso

La ultlma revolucmn
del arte: el cubismo
nacio con El Greco
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Aletsch Arena advertorial @ Lugares de aventura switzerane.

= «Lugares de Aventura» is the reference
portal for winter sports and adventure in
partnership with «Lavanguardia.com», one
of the national online newspapers with the
largest audience in Spain

= An advertorial about Aletsch Arena as a
summer destination was organized, including
a placement on the home of
«Lavanguardia.com» with a publication on its
social media channels

Timing: May-June 2022
Marketing contacts: 1'314°000
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Sketching Fribourg Region with Alicia Aradilla.  switzentana.

= @a.aradilla is a travel sketcher and content
creator who has recently traveled to the Fribourg
Region creating an illustrated travel diary < :.:{s’-*i%é‘é'a#‘es

showing all the beautiful highlights of this region /@“

= She has also shared the experience with his S
community and created an |G guide too

= We will produce 50 sets of postcards with her
illustrations and sent it out at the beginning of

next year to our top media contacts as an

inspiration B 9 posts & 70 stories ER10%

Timing: June 2022
Marketing contacts: 650°000

06
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Zurich advertorial @ El Duende |I.

Switzerland.

= Niche magazine and website for urbanites
who love culture, architecture and design

= The advertorial, illustrations, map and the
podcasts, highlight the secrets of Zurich

Zdrich.

= The magazine was distributed to 771 Arasionada
modernidad

establishment in Madrid and featured on
their home, as well as SoMe channels
= Link to the complete article

Timing: June 2022

Bol Marketing contacts: 141738
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https://revistaelduende.com/planes/escapadas/zurich-apasionada-modernidad

Zurich advertorial @ EI Duende II.
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modernidac
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Swisstainable on Tour. Switzorland.

Timing: June 2022 with 4 partners | KPI marketing
contacts: over 2.5 million

-
7
©
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Swisstainable on Tour MAD. BCN, VAL & BIO.  swicuns

= The ExpoBike is a mobile exhibition that
brings the Swisstainable idea closer to
the people. An electric bike carries the
exhibition within a foldable trailer
becoming a portable Ad while traveling
= The exhibition was exhibited on important
local city venues
@- Partners: STS, Vaud Promotion, Fribourg
6 Region and Basel

Timing: June 2022 with 4 partners | KPI marketing
Bl -
contacts: over 2.5 million
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Swisstainable on Tour MAD, BCN, VAL & BIO.  swiesrtana.

Necesitd

Necesito
Suiza.
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Swisstainable on Tour map. Switzerland.

= A Swisstainable map with content
from the participating partners was
created and distributed

= The 118°000 printed copies were S
handed over during the ExpoBike it
and inserted in the magazines of
Muy Interesante & Cuerpo Mente
«glued» on an Ad page

=
10O alverde: . Sosse—

-,

Timing: June - July 2022 :0‘.,&:&0’ on 70")Z<.L~)1A<‘< -.x:.u.po-:‘.i':u.n:;.ua:a)-)‘ox eﬁ.t
Marketing contacts: 292.500 Ay Sretrertn com/ oA e —
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Swisstainable on Tour microsite VerdeAlpino. Switzerland.

o
©

Creation of the microsite
MyS.com/VerdeAlpino where users
can download the map, explore the
Swisstainable topic and information
with bookable offers from the partners
A digital campaign was activated to
generate additional traffic to the site
Creation of a trip raffle to Switzerland

Timing: June — July 2022

S $

e -

Suiza, todo al

Desde Suiza Turismo lanzamos la
iniciativa Swisstainable con un objeti-
vO muy claro: promocionar el turism
responsable en nuestro pais. Para
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Traffic campaign MyS.com/VerdeAlpino. Switzerland.

= Social Media Ads campaign to @ - X
generate traffic on VerdeAlpino Akttt ork

Swisstainable on Tour en el centro ... Ver mas

Q>

K

@006

1’'831'714 impressions

5179 clicks

1’413 raffle entries

Average time on page: 1min 71s

myswitzerland.com

Visitanos y gana un Registrarte
Viaje a Suiza

Timing: June 2022
Bl Marketing contacts: 1'831°714 ) Megusta () Comentar (3> Compartic
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KAM: Sales Manual & STA emailing. Switzerland.

= Hosteltur and Agenttravel are the 2
most important travel trade media

channels in Spain

= The objective was to increase the
downloads of the sales manual and
the registrations on the Switzerland
Travel Academy, with a total of
11.155 mail openings and 813 clicks

© onthelinks

©

Timing: June 2022
Marketing contacts: 103.000

la navaja suiza

Graddate en Suiza

Nuestra Switzorand Travel ACadeny 1o o40era pars COMACans COMD LN AUtBNILO expeno en Suzs
S8 CUAIIO MOGUIoS DASICOS. Qui NO MV MAS 06 1es NOMES 6N COMpMEIT, SO0 PRMICION Para
corooer 1o mejor e pads. Los de especialzacion, ofrecen un enfoque mds profundo en aspectos comd
VRGO 0N Lama. M0N0 0 WMo AIve | CONMEUO tu CONECad0 Ofaal 4o Fspeciates o
Suizat
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Switzerland.

Discovering the
Art Museums of Switzerland

INn our boutique towns
(3

through a Fiction Podcast.
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The scrips writers. Switzerland.

Carmen Pacheco & Manuel Bartual

= ELPAIS ICON
= Screenwriters, makers of mysteries, creators
of sound thrillers. Pacheco and Bartual have ‘Santuario’: cémo una distopia futurista se ha
_ o _ convertido en el ‘podcast’ del verano
been In Charge Of ertlng Blum, a Creatlve duo Los gulonistas Manuel Bartual y Carmen Pacheco apuestan, en su primera
colaboracién, por la ficcién sonora, :m r';:rr{:.:,l:,)(:‘!uc:::::?v:‘li:::u (()l: ‘l‘:&: :;m ;l:r:l’;l('s
that is part of the new wave of podcasts in e e o e

Spanish.

S—

Reaching a community of 311.900 followers
= @manuel.bartual

Twitter 265.8K | Instagram 7K
= @carmen_pacheco

Twitter 16.7K | Instagram 22.4K

| WS
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BLUM: A thriller for cultural lovers. Switzerland.

= Clara Pastor, an art history student, disappears while
writing her thesis on Ursula Blum, a 20th century
avant-garde painter. Five years later, journalist Emma
Castillo decides to travel to Switzerland to continue
Clara's investigation and to narrate in a podcast what
she discovers about the mystery that involves both
women.

= Production of 9 chapters of aprox 20 minutes. All cities
and museums are fully integrated and mixed
highlighting the train as the perfect way to travel along
our boutique towns
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Available in all platforms. Switzerland.

< >

“:i P
fam. Bl
colim. Blum

Blum
El Extraordinario

El Extraordinaric
Clara Pastor, estudianie de Hstona del ane, desaparece
mientras realiza su tesis sobre Ursula Blum, una pntora

vanguardista del siglo XX. Cinco afios después woas
FOLGE (ICH

P First Episode +t

Informationen

Season1

Blum. La primera ficcion sonora de €l Extraordinario

";';h“ Blum. La primera ficcién sonora de Bl Extraordinario Capitulo 1. El mensaje

Alle Folgen

Capitulo 2. La partitura

P 4‘ Capitulo 9. La dospedids

Blian, Additionaly BLUM is availabe
X N ° Mis. 32 Sek Capitulo 3. La visita ) i .
A in platforms like Spotify,

Blum. — Apple podcast, lvoox and
I O »i e Spreaker
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MySwitzerland.com/BLUM Switzerland.

= We produced a special microsite that
integrates an own podcast player and all the
background information about the story,
makers and locations

= All AMoS and cities are fully represented

= BLUM Teaser at MyS.com homepage +
AMosS landingpage Blum. El podcast de

= A Marketing campaign will start in the coming inosperado del afo
weeks to generate traffic to the site
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Launch in Espacio Solo in Madrid. Switzerland.

14th June 2022
= Special event in a unique location in the very heart of

Madrid. We presented BLUM in an auditorium followed
by a cocktail in one of the rooms of this private art
gallery. The Swiss Ambassador joint us and 60 guests
from the media and Spanish podcast sector followed
the invitation

= We used an eye mask for a better immersion as they
had the chance to listen to a 10 minutes section of the
first episode. Afterward an interview to the makers and
voice actors narrated the full project
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First results one week later.

l" zoriviajero 3t

< s deiram DR O

Hola Carmen! Estoy apuntada a
flechay a olay te leo siempre
porque me encanta. Tengo que
decir que la pista de misica que
recomiendas siempre me hace
bien y todas las curiosidades que
expones y las reflexiones

Nunca contesto porque me da
vergiienza, siempre pienso, ¢y
qué le digo si yo no sé escribir
bien?

Pero, me apetecia darte las
gracias por Blum, Porque me ha
parecido brutal, no podia parar
de escucharlo, me ha
acompafiado durante todo el dia,
menudo enganche & Me hacia
gracia pensar que iba en el metro
y nadie se podria imaginar la
historia tan interesante que
estaba escuchando. Lo he
recomendado a todo el mundo.
iMe has creado la necesidad
ahora de visitar Suiza!

No me enrolio mas, jmil gracias
de nuevo por ser tan estupenda!
Que acabes bien el dia &

v

O criavnmensie. ¢ B B ©

‘s posidonia

L7~ =R /=W T

Vicen - g
Lo he escuchado siguiendo la
Manuel Bartual pagina que ponen en la

¢Por qué capitulo vais? descripcion
(5 jAcabadooo! Maaare. Es que
= encima sucede en lugares que
= ? conoci hace afios, me habéis
* % transportado de vuelta a Lugano
W Me ha encantado el tema.

<=

Me lbaIS recordando lugares...
mientras disfrutaba de la historia.

El apoyo en las imagenes fue
genial

Me senti un poco estar ahi

Tener esa ansiedad por saber q
iba a ocurrir

Muy buena' FeI|C|dades
@ManuelBartual y Carmen
pacheco

Muy blen Iogrado' Quiero mas! @

Toda de un tirén, por cierto. 75
AT 1. s

14:31 T A el del futurs ©

@ “Sonia.varon2d

David G. S.

Gracias por la sugerencia, Manuel.

Algo he rebuscado ya en la pagina
de blum.myswitzerland.com
Imagino que el viaje que hicisteis
Carmen y tu para inspiraros tuvo
que ser una experiencia
inolvidable.
Creo que habéis despertado la
curiosidad por Suiza en muchos

~ denosotros &

i AO*V—T Y

/\
/,[\\

Switzerland.

Embajador Hanspeter Mock &
pombsulzaespana - Jun 16

HBIum es una Hiccién sonors producida por SExRon y €scrita por

rmen_pack ¥ EManuoiBartual gue tione todo lo Gue nos gusta: misterio,
E - 6«| drama, una amblentacién increie (0 ) y una buena dosis de Disponible
on todas las plataformas do sudio. Comienza asi:

Blam.
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First results one week later. Switzerland.

Thows = After 10 days over 23000
i, | £, podcast listens

= 85% from Spain and 15%
from LATAM

= Each of the nine chapters
has a rate between 82%
and 100% of listening, a
record since the average
lies bellow 50%

4 TYertulia de Federico: Las
claves deo por qué Juanma
Moreno arrasa en Andalucia

G, HOAY
. 1 Bl Tertulion de los domingos
(19-06-22)

& ElPartidazo de COPE
(Programa Completo,
17-06-2022)

£y WONDA
2 ElPartidazo de COPE

(Programa Comploto,

20-06-2022)

S0p, WAY
> Yo e 6 Programa 438 - Islas y
barces evanescentes
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Check the Audio Teaser



https://twitter.com/ManuelBartual/status/1534807518672822272?s=20&t=-8xQzTSmSKCMySBBOGsL0A
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Cities Promotion with ‘Suitcase’ Magazine. Switzerland.

= 36 page Swiss Cities print
supplement

= Plus editorial Switzerland cover

= Distribution 10 June in the UK,
plus international

= Broad online & social presence

= Incl. several Swiss cities partners,
Victorinox and Swiss Wines

= Joint presence at the Kensington
+ Chelsea Art Week in London

A Creatve’s Guide %0

Switzerland
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Wired for Adventure Magazine.

= Niche outdoor adventure platform

= Content partnership with Valais

= May/June 2022

= Print readership 83’000 (6 issues/year)
= Digital: 100k uniques / SoMe: 140k

= Deliverables:

= 5 x editorial promo features

= 1 x DPS per feature incl. stunning imagery

= 5 x bespoke native content features incl. video
& CTA — dedicated landing page

= Digital display ads + side panels/ take overs

= E-newsletter — 30k distribution (30% OR)

= Bespoke SoMe — organic & targeted
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Switzerland.




Influencer trip with Preferred Hotels & Resorts.

ST Yy— {4 e — ===

= 19-22 June 2022

= 6 content creators travelled to
Lausanne (Royal Savoy),
Gstaad (Alpina) and Geneva
(lunch at the Metropole)

= Unpaid engagements

= Alpine experience in Gstaad

= Cost split with Preferred,
representative joined the trip

= Meeting hotel representatives,
Gstaad and Geneva Tourism
representatives




ST joining Swiss Embassy UK Roadshow. Switzerland.

= 8-9 June: Edinburgh Wl b
= Lunch with 6 journalists, additional meetings

= 15-16 June: Manchester
= Dinner with 7 journalists, additional meetings

= Collaboration in connection with the
#WeAreSwitzerland Roadshow

= Deputy Ambassador Chantal Moser
attended

= Positive feedback for STs Presence

= Social media coverage
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Exclusive Switzerland Association Event. Switzerland,

= 11 May 2022 in London

= 5 SCIB Association partners: Davos,
Interlaken, LMC, Basel, Zurich

= 12 international associations and
PCOs

= Dinner with keynote speaker (legacy
and sustainability for congresses) at
the Bloomsbury Hotel on Tottenham
Court Road
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Wanderlust Magazine.

= Content partnership — print & online

= Market key partners Bern & Valas

= Digital Immersive experiences,
video content, social media

= 6 July - Wanderlust virtual reader

event

= In conversation with the content creating
journalist, Caroline Bishop + partners

= Mid-July — Wanderlust podcast -
distributed on iTunes/ Spotify: focus
on Bern & Valais

Switzerland.

Wanderfust

Destinations Intorosts Trips Events Magarioe Shop

A full guide to summer in

Valais, Switzerland

Whether you're after an adventure-filled
getaway, a cultural escape or want to
simply relax in nature, you can find the
perfect side of Valais for you this summer
with our full guide...
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AMoS x Royal Academy. Switzerland.

= Segment: UK Art Lovers

= RA run an academy/school, a
museum, a charity and publish one
of Britain’s best-read art magazines :
(4X tlmes d year) International - prvssrovp el by
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Amos x Wallpaper Magazine. Switzerland.
= Highly discerning, established brand — ' o
= 100,000 print circulation of Switzerland i '. Z59 =
= 6 million social media followers | . it SR
= 14.4m monthly page views :nmwmfswn“ . O g
= 1x online native articles with interactive ,‘Eg ¢
museum map S . , . R

= traffic driver digital display campaign
driving to the hub (4,000 guaranteed pv
minimum)
= Social & e-Newsletter amplification
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Switzerland.

Trade Sales Calls — East Coast.

= June 6 — 10, 2022

= NYC, Philadelphia, Atlanta & Miami/Ft. Lauderdale

= Partners: Interlaken Tourism, Valais/Matterhorn
Region

= Visit of top accounts on the East Coast

= 15 in-person meetings (incl. agents' breakfast in
NYC)

= 2 new accounts, both planning to add Switzerland
in their portfolio

= Positive feedbacks regarding summer bookings

= 38 pax in total
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First Switzerland Travel Experience Canada. Switzerland.

= 11 Swiss suppliers met with top 70
trade and 70 media contacts in
Montreal, Toronto and Vancouver

= May 29-June 3, 2022

= Andermatt, Basel, Interlaken, 1R
Jungfrau Region, Schilthorn, Pilatus, @Y
Titlis, Ticino, Valais, STS, SWISS

= Up to 30 weekly flights this summer
from Canada to Switzerland
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L. E/M |am| 2022 . Switz;rland.

= June 13 — 16, 2022

= Miami Beach, FL

= Partner: Interlaken Tourism

= Leading tradeshow for the high-end
contemporary travel industry (on invitation
only)

= Presence with full studio, branded. The
only Tourism Board at the show

= Great visibility (location)

= 45 one-to-one meetings 2 $ &=

= Overall attendance: 1,086 (559 buyers) . s




PROUD Experiences Workshop. Switzerland.

= June 27 - 29, 2022

= New York City

= Leading tradeshow targeting the LGBTQ+
community

= Organized by Reed Exhibitions

= Event built on 1:1 meetings,
masterclasses (educational sessions) &
Networking events

= 34 one-to-one meetings

= Overall attendance: 350
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Best of Switzerland Media Tour. Switzerland.

= June 6" to 10t, 2022

= Two Lunches and one Dinner in
New York, Lunch in Boston,
Chicago, San Francisco, Miami,
Washington D.C., Austin, Seattle,
and L.A.

= 90 Journalists attended in total
across all events

= Partners attending were Lucerne,
Liechtenstein, Swiss Travel System,
Basel, Zurich, Ticino, Lake Geneva
Region, Zermatt - Matterhorn
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Gold and Bronze at the Telly Awards 2022. Switzerland.

= Award received in May 2022
= Adventure Cities is a travel show focused on
outdoor adventure in urban centers. Each 30-

minute episode is compromised of two 10+
minute features
= The Geneva episode won Gold & Zurich Bronze
= Every episode is broadcast into more than 130
million US TV households through Discovery

Channel and Outside TV.

= Recovery project: No financial investment
for our partners Geneva & Zurich

43RD ANNUAL £

_‘*'
il 43RD ANNUAL {E

D
| BRON ZE Teriaail |
T WINNER ) 2
F L fherety avards]

D oy
Adventure Cities: Geneva and Québec City
2022

SRS e

HELICONIA

Adventure Cities: What Makes Ziiric
2022 | Promotional Video - Travel/Tourism | HELICONIA
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Media Top Result: Outside online. Switzerland.

= www.outsideonline.com

= Journalist: Christopher Solomon

= Navigating Aches and Aging on the
Best Trail-Running Route in the World

= Date: May/June 2022

= Contacts: 2 Million

= Topic: Trall running

= Route: Via Valais (Verbier — Zermatt)

, Navigating Aches and Aging 000
= Partner / Featured: Valais on the Best Trail-Running & =

Route in the World S S
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KAM/Digital Newsletter: Sales Manual 2022 Switzerland.

> TREINAMENTO ONLINE FALE CONOSCO > TRADE CORNER

= Highlight: Sales manuals, trade corner, —
SAM

= 02 sendings: June 15" and 29%

= Mailing:
= 26.500 mails for travel agents
= 160 mails for corporate travel managers
= 1.800 WhatsApp messages to TAs

- Opening rate: 36.23% (tbc) As melhores ferramentas de vendas a sua disposig&o.

. . Experiéncia: Suiga. Manual de vendas, edigao 2022/23.
" LI n k n ews Iette r - A nova edigdo de nosso manual traz novas tendéncias que levardo vocés e seus clientes a
. . . se apaixonaram pela Suica.
http .//Smtp - mal I neWSd Ob ras I I = Com - b r/e ma I I/S U I C O destaque desta edicdo fica por conta das sugestdes de atividades amantes da
. hos: Permita- bor feica trad | chalé
A-02DE03-2021/suica-02de03-2021.html S s s g 00 WO 5 e o Sl

alkém das fronteiras ou um lugar que vocé pode visitar durante um passelo com vista
panoramica dos Alpes. A Sui¢a oferece uma verdadeira festa aos seus sentidos!!

© Vuffiens-le-Chateau, Oenotourismus, Vaud © Schweiz Tourismus/Giglio Pasqua

Faga o download do manual Experiéncia clicando aquil.
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http://ww3.mailnews.com.br/email/SUICA-01DE03-2021/suica-01de03-2021.html

KMM — Press release

June, 15t

= Press release about the world record
attempt — 100% women
= Press released has sent to 3’899

journalists
= Opening rate — 14.88%

Recorde Mundial

Recorde Mundial

A maior equipe de montanhistas feminina pronta para escalar o Allalinhorn.

Women-Peak-Challenge

A campanha “100% Women" foi criada em 2021 pelo Turismo da Suiga para dar mais espago as
mulheres nos esportes de montanha e esportes ao ar livre. Este ano em sua segunda edigio a
campanha fard uma tentiva de recorde com cerca de 80 mulheres de 25 paises. A tentativa
acontecera nos préximos dias em Saas-Fee, um recorde mundial Gnico: formar a corda feminina

mais longa de todos os tempos para escalar o Allalinhorn, montanha a 4.027 metros acima do

Mldiioe Praile PlcMasss taee mnndinBnn AlieaAbiane A cobhida annnbanaeh nnstn nudeba (aiean 102

Switzerland.
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KMM Media Trip @caiotravels SN

Switzerland.

™\

W o iy
Between, June 9t and 16th. P s

@ calotravels VIAJANDO DE TREM PELA SUICA 8% que sonho!

Daquelas experiéncias que eu NUNCA vou me esquecer. A
vontade ¢ ir com a testa colada na janela porque a Suiga

H parece que foi desenhada. J4 passei por lagos, cidades fofas,
u @Ca|0travels 852 K fOI Iowe rS cachoeiras, rios e montanhas.
Inclusive o melthor & jeito de viajar pela Suiga sem duvidas
alguma é de trem com Swiss Travel Pass. O passe ¢ vilido
para dnibus, trem e barco em todo o pais. Vocé ndo precisa
reservar assento, é s6 apresentar para algum oficial caso te
solicitem dentro do trem,

= ST Support: Swiss travel pass, 2
overnights and program in Gruyére and 2
overnights in Luzern.

Com esse passe vocé tem viagens illimitadas de trem, énibus
¢ barco, transporte piblico em mais de 90 cidades; algumas
excursdes pra montanhas incluidas e entrada gritis pra mais
de 500 museus em todo o pais. Surreal né?

Ja estou vivendo um sonho nesse pais e t& mostrando pelos
stories.

Aproveita pra marcar nos comentérios quem amaria visitar a
Suiga com voch  @myswitzerlandbr | #swisstravelsystem

= Segmentation: Nature lover.
QY R

@Y E curtido por clercfabien e outras 134,098 pessoas
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KMM: Media trip and 100% Women Switzerland.

@carolbarcellos and Tv Globlo

Between, June, 11t and 18th-

% carolbarcelios © - Seguindo

.......

= @carolbarcellos 476K followers
= Globo television 50MIO audience

@ carolbarcellos © Sozinha_.s6 na primeira imagem. Ao lado de

4 81 mulheres de paises, histérias @ caminhos diferentes
quebramos um recorde mundial!®!! Maor ndmero de mulheres
MO topo de uma momanha a 4 000 metros de altitude
Obvigada a elas: pela parceria, pelos ensinamentos ¢ pelo
cuidado. A mensagem que queremos passar é que: é possivel
Sempre. Bcarclinewaregeorge , you rule!! @dudinhaa ¢
Bdoravergueiro , @ericagcanvaing19 , Balemassawd2
comigo, sempre.
E obrigada aos homens que, de alguma forma, estiveram a0
meu lado. @cptrainingoficial | N0sso treano me deu
tranquiidade para ndo cansar e focar em controlar o medo.
@claytonconservani , mesmo de longe, cuikioy de mim, Toda a
equipe do Planeta Extremo: carrego vocds a todo e qualquer
canto. Minha inspiragBo a viver intensamente: @icbraule . E,
@Bdecowatt , teu amor ¢ minha casa. @julinhoagular @
@munhoziucas : cbrigada pelos registros e pela forga. €
obrigads 8 todas @ 10dos que torceram ! Viejo vocds segunds,
no “Boen da Brasil”. #peakchallenge #saasiee fworldrecord
@myswitzerlandbe @mysaitzeriand Sworkdrecordalialin
#saastes sineedswitzerland Fpeakchalenae Ykeeponeapioring

= St support: Flights for the tv crew, swiss travel
pass, pre-tour 2 overnights and program in
Lucerne, 2 overnights and program in Jungfrau

region and the project 100% women.
Qv W

wb I» D Curtido por julinhoaguiar e outras 2,279 pessoss

= The experiences will be showcased by
September on television.
= Segmentation: Nature lover and Snow lover
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KMM: Media Trip and Influencer summit Switzerland.
@prefiroviajar

N

Between, June, 25t and July 2nd-

4% prefiroviajar + Seguindo
9 theloverspassport « Maetin Garrix JBL x Levels Remix

5% prefiroviajar CHEGUE! SUICA OEu ainda ndio estou
acreditando que estou realizando esse sonho! Eu vim
H 11 participar de um Summit com criadores de mais de 20 paises.
= @prefiroviajar 586K followers :

E mwita honraaaa! Muito obrigada ®myswitzerlandbr pelo
convite € por me permitir representar o Brasil!

E, Ja aviso que, a0 todo, eu vou ficar 19 dias conhecendo
todos os cantinhos perfeitos desse pals incrivel e vou
compartihar TUDO com vocés! Comegando por Lucerna com

@ilove_lucerne , cola nos storieees e j4 ative as notificagdes
porque val ter MUITA AmanDICA por aqui

= St support: Flights, swiss travel pass,
post-tour 2 overnights and program in
Jungfrau region, 2 overnights and
program in Zurich and the project
Influencer summit.

Quem também sonha em conhecer a Suiga me conta aqui nos
comentarios! Aproveita e jd deixa as suas dividas porque eu
estou de olhooo!

#3uica B #suica ¥ineedswitzerland #inlovewithswitzerland
#lucerne Sswitzerland #MyLucerne #lakelucernregion

s [ e id o

\
< ] -1

QY W

.’3 Curtido por jailsontur e outras 13,496 pessoas

= Segmentation: Nature lover.
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Campaigning and activation — Newsletter B2C SWISS sy iriana.

June, 23nd

LX E-Newsletter B2C

ST content: 100% Women and option of

tours for women.
Circulation: 11°000.

Junte-se a nés e faga a sua parte por
uma aviacdo mais sustentavel

Uma aviagdo susientavel s6 pode ser construida
a muitas maos, Passageiros que desejam
voluntariamente compensar as emissdes de
carbono de seu voo podem agora fazé-lo no
momenio da compra do bilhete no gwiss . com,

SEJA UM VIAJANTE CONSCIENTE »

Suica.
100% Women.

80 mulheres de todo o mundo se uniram no
Breithorn, montanha suiga com mais de 4.000m,
para a subida de corda feminina mais longa da
histéria! Se interessou? Entio salba mais sobre
passelos criados exclusivamente para mulheres.

SUIGA SO PARA ELAS »

./

Novo servigo de coleta de bagagens
em parceria com a AirPortr

Viajar sem ter que se preocupar em camegar as
préprias bagagens parece um sonho, ndo é
mesmo?! Agora isso é possivel através de nosso
novo servigo de coleta de bagagens em parceria
com a AirPortr disponivel na Suica

SWISS Premium Economy: a medida
ideal de conforto em seu préximo voo

Assentos confortavels e com mais espago, maior
franquia de bagagem, menu diferenciado, telas
de entretenimento mais amplas so apenas
algumas das vantagens da SWISS Premium
Economy. Confira todas elas em nosso video!

ASSISTIR »
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Campaigning and activation — Hebraica Club Switzerland.

Between, June 22t and 26t

= Event at Hebraica club — a very potential club
composed mainly by Jewish community.

= The Switzerland Tourism presence was celebrate on
June 22th evening: Cocktail with Swiss cheese and
wine. Guests 120 VIP: club directors, council
members, Swiss partners and sponsors: general
consul, swisslearning, Helvetia colony.

= Between June 23t and 26" Swiss chalet offering
Lindt chocolate, tv screen, brochures and a
showcase containing a tennis ball signed by Roger
Federer — the ball was donated after the event days
to the Hebraica club to use as a prize on the club
tennis tournament.

= Audience: During the week days: 2k of people per
day and during the weekends: 4k people per day had
any kind of contact with the ST promaotion. 208
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Campaigning and activation — Hebraica Club Switzerland.

Partners:

= SWISS presence activating the Swiss snow ball and
offering tickets for the lucky draw.

= Lindt: offered Lindt ball for the Swiss chalet and bars
for special moment.

= Helvetia colony: Folklore presentation on Saturday,
25" morning with 70 people from the Swiss
community.

= Baur au Lac and Kronenhof hotels offered a voucher
including 2 overnights with breakfast each one for a
lucky dray

= Swiss travel system: 2 swiss travel pass for the lucky
draw.

The lucky draw was made on Sunday, June 26™ by the
President of Hebraica, Fabien Clerc (ST) and Mariam
Melleti (SWISS) 209



Campaigning and activation — Hebraica Club Switzerland.
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KMM Television delivery — Press Trip 50x1 o

Switzerland.

June, 5t | 12th  19th gpd 26t

4 espisodes of 50x1 program
Audience per program: 8.5MIO

Episode 1

Episode 2

Episode 3

Episode 4
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http://recordtv.r7.com/domingo-espetacular/50x1/videos/50-por-1-alvaro-garnero-conhece-a-historia-heroica-do-cao-sao-bernardo-em-viagem-a-suica-29062022
http://recordtv.r7.com/domingo-espetacular/50x1/videos/50-por-1-alvaro-garnero-visita-fabrica-de-chocolates-suicos-12062022
http://recordtv.r7.com/domingo-espetacular/50x1/videos/50-por-1-alvaro-garnero-visita-a-cidade-suica-onde-freddy-mercury-passou-os-ultimos-anos-de-sua-vida-29062022
http://recordtv.r7.com/domingo-espetacular/videos/50-por-1-alvaro-garnero-conhece-hotel-das-estrelas-na-suica-29062022

Thank you.



Switzerland.



