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Market presentation BeNeLux.

1. Our guests and their needs. 
2. Travel forecast and outlook.

3. Market trends and campaign outlook
4. ST Team in Amsterdam and Brussel.
5. Questions 
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Some indication for the participation in this session:
- Session will be recorded – made available on ST Net (for members)

- Use Q&A button for questions



1. The BeNeLux guest.
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1. BeNeLux in figures.
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§17,5 Mio inhabitants
§648’000 overnights
§+4,4% (2015 - 2019)

§11,5 Mio inhabitants
§635’000 overnights
§+2,3% (2015 – 2019)

§630’000 inhabitants
§104’000 overnights
§+4,6% (2015 – 2019)



1. BeNeLux – Travel frequency.
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- Hiking for pleasure is at the top of the list of most     
leisure activities undertaken.
- 18% of the Dutch travel to mountain destinations

- 25% search for active and nature holidays, 11% 
for family holidays and 8% plan roundtrips. 

- 84% of the Dutch go on holidays, 55% 
travel abroad

- Average of 21.6 days of vacation:  
- 7,1 days in the Netherlands
- 14,5 days abroad

§ NBTC – NIPO research 2019
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- Hiking for pleasure is at the top of the list of most         
leisure activities undertaken.
- 18% of the Dutch travel to mountain destinations

- Hiking for pleasure is at the top of the 
list of most leisure activities.

- 18% travel to mountain destinations

§ NBTC – NIPO research 2019



11

- Hiking for pleasure is at the top of the list of most     
leisure activities undertaken.
- 18% of the Dutch travel to mountain destinations

- 25% search for active and nature holidays

- 11% for family holidays and 8% plan 
roundtrips. 

§ NBTC – NIPO research 2019



- 27% of trips abroad are made to cities1.

- 28% to 45% of overnights in Swiss Cities2

1 Trendrapport NL 2018
2 TMS 2017



1 Trendrapport NL 2018
2 TMS 2017

- More than 7 Mio. 50+ in the Nederlands –
and growing. 

- Over 70 % of wealth (capital) in hands of 
50 plussers

- More than 12 Mio people in the BeNeLux
are in the age group 50 plussers (40% of 
population). 

- Over 70 % of wealth (capital) in hands of 50 
plussers.

Trendrapport NL 2018



1 Trendrapport NL 2018
2 TMS 2017

- More than 7 Mio. 50+ in the Nederlands –
and growing. 

- Over 70 % of wealth (capital) in hands of 
50 plussers

- More than 12 Mio people in the BeNeLux
are in the age group 50 plussers. 

- Over 70 % of wealth (capital) in hands of 50 
plussers.

Spring
28%

Summer
33%

Fall
16%

Winter 
23%

Travel seasons.

§ NBTC – NIPO research 2019
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3 facts about our guests: Netherlands.



Luxembourg

1. Exploring is in the DNA of the Dutch.



2. The Dutch love camping.
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Luxembourg
3. The Dutch love bargains.
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3 facts about our guests : Belgium



1. #inLOVEwithSWITZERLAND since 
their childhood.
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Luxembourg2. Belgians are bons vivants.



3. Belgians love their cars.



Facts about our guests : Luxembourg.



Luxembourgers wish high-quality.



Family is prio 1.



2. Travel forecast and outlook. 

Market study resuts. 
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2. Travel forecast and outlook. 
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2. Travel forecast and outlook. 
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2. Travel forecast and outlook. 
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2. Travel forecast and outlook. 
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2. Travel forecast and outlook. 
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2. Travel forecast and outlook. 
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3. Market trends and campaign outlook. 



3. One major trend: Sustainability.  

Synergie – Inspirerende 40 report



3. One major trend: Sustainability.
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3. Summer Campaign Swisstainable.
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§ Research
§ Story Maker Event

§ Ambassador & 
innovators

§ Media partnerships 
& distribution

§ Festival &  
workshops

§ Offer 
promotion



3. Winter campaign – need to compensate. 
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§Partnership with major sport-
equipment store in the Netherlands.

§3 generation travel promotion in 
cooperation with 

§Skiassociations
§Media partnerships 
§Automobile clubs



3. Grand Tour – Closer and by car. 
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§Promotion of (e)GTOS and GTTOS 
with Automobile Cubs and specialised 
Touroperators.



3. Swiss Cities – strong media partnerships . 
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4. Our Team

Plays for you!

Priska Renold Janine Nijlant Veronique Leaners1. Mirko Capodanno Luc Gschwend

Saar Claeys Maarten Visser Myriam
Winnepennickx

Lisette van
Dolderen

Armando Troncana
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Questions?



My contact & your feedback. 

Armando Troncana

Market Manager BeNeLux

Phone +31 (0)20 625 53 94
Mobile +31 (0)6 534 219 92
E-mail armando.troncana@switzerland.com

Thank you for your feedback in the poll!

mailto:armando.troncana@switzerland.com


Thank you.


