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INTRODUCTION 

A new layout for a new world 

At the end of last year’s World Trends Watch Report, the study finished on a rather 

sombre note with the heading, ‘The Edge of Chaos’. This title suggested that the global 

economy stood, at the time, on the precipice of a major financial crisis, and with 

economists by and large concerned about what 2019 and 2020 would bring.  

The report however made the argument that ‘the edge of chaos’, as explained within the 

mathematical discipline ‘Chaos Theory’, is also a place of great innovation. It is here 

where complex systems, like the environment (and the business environment), make 

most progress. It also argued that meetings and events, similar to other creative 

industries, tend to fare better in this environment than most.  

The reason for this is that the ‘sweet spot’ for the meetings and events industry is 

between business growth and industry wide innovation.  

At the time of writing, the direst of economist’s concerns regarding global financial 

meltdown have (thankfully) not come to fruition, but it is still the opinion of many that we 

remain close to a global financial incident. This report delves deeper into this position in 

the next chapter, The Global Economic Situation. However, this position brings with it 

two pieces of positive news for those working in meetings and events; firstly, that we 

continue to benefit from global economic growth. Secondly, that we (meetings and 

events professionals) will also continue to be one of the beneficiaries of a world which is 

seeing more and more dynamism and innovation.  

This industry-specific dynamism was studied in last year’s report through the trend we 

called ‘IndTech’, the emergence of new industries created of two or more existing ones, 

that fuel meetings and events. Following the advent in the last decade of FinTech, we 

looked at AutoTech and PharmaTech, and the opportunities that could arise from these 

sectors. The establishment of these multi-billion-dollar industries are a response to 

threat and are created through the need for existing industries to innovate in order to 

continue to grow.  

So, while we look at other industries grapple with mass disruption, what is the meeting 

and events industry’s response to this potential economic threat? This report will look in 

INTRODUCTION
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depth into many opinion-leader’s answers to this question; the Virtual Experience 

Economy.  

 

The Virtual Experience Economy is an exciting evolution of the meetings and events 

industry and a sign that it too is continually evolving to develop its role in business.  

 

In the meantime, reflecting the wider meetings and events marketplace, this report is 

also evolving.  

 

This new report format aims to look even further forward at the trends that will affect us 

today, tomorrow, but also into the future. Because of this, the keener eyed of you will 

notice the omission of ‘2019’! The reason for this is simple, a report launched at the end 

of 2019, which is looking at future trends, is not really a ‘2019’ report, but a 2020 one. So, 

in the long and auspicious history of this report, 2019 will forever be the one year to be 

missed out. I hope we’ll be forgiven.  

 

I mention the long and auspicious history of this report, which has been going now for 15 

years. Since its inception in 2004, it has been steered expertly and enthusiastically by my 

friend and colleague Dr Rob Davidson. Rob has been one of the main reasons why this 

report has become so influential in the meetings and events industry, he has been both 

its creator and its biggest advocate over the years and I was both honoured and slightly 

frightened when I was asked to join and eventually take over the project.  

 

I’d like to thank Rob for his guidance and support in handing this project over to me, and 

will do my best to emulate his brilliance to the best of my ability.  

 

Best wishes 

 

 

 

 

Alistair Turner 
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THE GLOBAL ECONOMIC OUTLOOK 2020 

Global Economic Performance 

The International Monetary Fund (IMF) has summarised the global economic position 

with the headline ‘Growth Slowdown, Precarious Recovery’. This more restrained 

statement is a step down from 2019’s assessment of ‘cautiously optimistic’, but still hints 

at an impending issue for global economics. 

In terms of performance, after strong growth in 2017 and early 2018, there has been a 

general slowdown over the last 18 months, most notably in the second half of 2018. 

According to the IMF, global growth is now projected to slow from 3.6 per cent in 2018, 

to 3.2 per cent in 2019. Although the organisation is predicting a return to 3.5 per cent as 

we enter 2020. 

The reasons for this are many, the ongoing trade dispute between China and the USA 

has destabilised the economies of both protagonists, but also the performance of the 

many countries around them who rely on their strong economic performance. Equally, 

these tensions also include activity around trade and technology that dent relationships 

and slow investment, according to the IMF this ‘ … protracted increase in risk aversion … 

exposes the financial vulnerabilities continuing to accumulate after years of low interest 

rates …’. 

Meanwhile, The Economist Intelligence Unit (EIU) has long anticipated a slowdown in 

global growth in 2019-20. The insight business now believes this trend is clear in the 

world's biggest economies. In China, growth is slowing as a result of both external 

factors, related to the trade war, and domestic factors. In terms of the projected 

performance, the EIU believes GDP growth in China is set to moderate to 6.1 per cent in 

2020 from 6.3 per cent in 2019 and 6.6 per cent in 2018. 

The EIU’s outlook for 2020 is however not as pessimistic as it had initially anticipated. 

Two key factors help to explain this. Firstly, the group expects the current negotiations 

between the US and China to result in a limited trade deal that will avoid further 

escalation in tariffs on both sides. This is a significant relief for global economic 

conditions. Secondly, it expects the Federal Reserve (Fed, the US central bank) to hold 

interest rates stable this year before cutting rates in 2020. Given these factors, the EIU 

The GLOBAL ECONOMIC OUTLOOK 2020

Global Economic Performance
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now expects the US economy to grow by 1.7 per cent in 2020, up from 1.5 per cent 

previously. 

Lastly, according to the EIU, global growth will slow less than previously forecast, easing 

to 2.6 per cent in 2020, up from 2.5 per cent previously. 

Territory by Territory Breakdown 

In terms of how this global performance breaks down by territory, it’s worth looking at a 

few specific areas. 

For advanced economies, growth is projected at 1.9 per cent in 2019 and 1.7 per cent in 

2020, according to the IMF. Meanwhile, growth in the euro area is projected at 1.3 per 

cent in 2019 and 1.6 per cent in 2020. The forecast for 2019 is revised down slightly 

for Germany, but it is unchanged for France (where fiscal measures are expected to 

support growth and the negative effects of street protests are dissipating) 

and Italy (where the uncertain fiscal outlook is taking a toll on investment and domestic 

demand). Euro area growth is expected to pick up over the remainder of 2019 and into 

2020, as external demand is projected to recover and temporary factors (including the 

dip in German car registrations and French street protests) continue to fade. 

The United Kingdom is set to expand at 1.3 per cent in 2019 and 1.4 per cent in 2020. The 

upward revision reflects a stronger-than-anticipated first quarter outturn. The forecast 

also assumes an orderly Brexit followed by a gradual transition to the new regime. 

However, as of mid-October, the ultimate form of Brexit remains highly uncertain. 

The emerging market and developing economy group is expected to grow at 4.1 per 

cent in 2019, rising to 4.7 per cent in 2020. Emerging and developing Asia is expected to 

grow at 6.2 per cent in 2019–20. 

TERRITORY BY TERRITORY BREAKDOWN
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GLOBAL TRENDS 

THE VIRTUAL EXPERIENCE ECONOMY 

The Virtual Experience Economy 

In 2007 Harvard University coined the term ‘Experience Economy’ in a wide-reaching 

macro-economic study. It presented a sound argument for the rise of ‘experience’ in 

modern life, not only as a marketing and sales medium, but a new global consumer 

behaviour. The report predicted that the Experience Economy would emerge from 2010-

20. 

According to many event professionals and experience designers, the Virtual Experience 

Economy is the next evolution of the Experience Economy. This secondary trend 

acknowledges the breadth of technological integration dominating every aspect of life, 

and therefore its influence on the ‘experience’. However, the Virtual Experience Economy 

trend is presented by event professionals as more than just new technologies integrating 

into existing events, but the creation of an entirely new industry which sees ‘digital’ and 

‘experience’ merge. 

The Virtual Experience Economy Explained 

In 2015 the International Live Events Association (ILEA) introduced a new analogy for 

explaining the Experience Economy, using the metaphor of cakes. 

The idea was this: Firstly came the agrarian economy, where fields would be ploughed, 

wheat planted and harvested, and cake baked from the resulting flour. Then came the 

industrial economy, where this process was sped up and scaled up; flour would be 

created on a more industrial scale, leading to more cakes at cheaper prices. Following this 

was the consumer economy, where cakes were mass sold in supermarkets, with modern 

cultural characters emblazoned on the design, in multiple colours, to increase consumer 

interest and maximise sales. The experience economy represented the next evolution of 

this process. In this new age a children’s party would be created at a high street restaurant, 

everyone would have a great experience and then the cake was given away for free. The 

GLOBAL TRENDS

THE VIRTUAL EXPERIENCE ECONOMY

The Virtual Experience Economy explained
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distinctive point, said ILEA, was that consumers were no longer paying for the cake, they 

were paying for the experience.  

Kim Myhre, Managing Director, MCI Experience, and formerly Senior Vice President & 

Managing Director of Freeman XP and Managing Director, George P Johnson EMEA, is a 

keen advocate of the emergence of the Virtual Experience Economy as the next 

evolution of the meetings and events industry; and one that will dominate for many 

years.  

To explain this new ‘economy’ he likes to borrow a different analogy, this time using 

coffee as the subject matter. In 1990 Joseph Pine and James Gilmore published their 

breakthrough book The Experience Economy. Within it they describe the concept of 

‘progression of economic value’ where we start with coffee beans, an undifferentiated, 

low value commodity; move on to slightly greater value ground coffee as a product; 

then brewed coffee as a more valuable service; and ultimately to Starbucks which they 

describe as a highly differentiated, high value experience.   

“Businesses that ascend to this fourth level of value establish a distinctive experience that 

envelops the purchase of coffee, increasing its value (and therefore its price) by two orders 

of magnitude over the original commodity.” 
The Experience Economy, Gilmore and Pine 1990 

The emerging virtual experience economy, Kim adds, is a natural extension of this 

progression of economic value where we continue to find new ways of differentiating 

the experience and increasing the perception of value.  ‘In the Virtual Experience 

Economy, whilst we are still drinking coffee, we now experience the ‘coffee shop’ in both 

its physical and digital forms, and receive myriad different added value benefits, all of 

which are designed to increase engagement and offer a deeper experience. 

For instance, we can pre-order our drink on an app so that the coffee is ready and paid 

for as the customer turns up. Use facial recognition to recognise customers as they enter 

the shop. Experience our coffee consumption in another location using virtual reality 

environments. Consumers can use services like Deliveroo or Uber Eats to bring freshly 

made coffee to the home or the office. Online loyalty offers allow customers to access 

new features from information to entertainment. Even the very act of providing charging 

stations and free Wi-Fi in the outlets allows the customer to stay and make the coffee 

shop a home from home, or office from office. These are all hallmarks of the Virtual 

Experience Economy.   

“Businesses that ascend to this fourth level of value establish a distinctive experience 
that envelops the purchase of coffee, increasing its value (and therefore its price) 
by two orders of magnitude over the original commodity.”

The Experience Economy, Gilmore and Pine 1990
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Understanding the Virtual Experience Economy 

Trend Watching, the global trends research organisation, is also a highly vocal and 

eloquent advocate for the emergence of the Virtual Experience Economy. The 

organisation, which predicts global consumer trend patterns, describes that most mass 

trends of this kind appeal to ‘basic human needs’. It believes that the Virtual Experience 

Economy is such an example, and that the needs it appeals to can be split into four 

categories; Convenience, Self-Improvement, Status, and Delight.   

These categories are explained below, with examples of how this looks in the consumer 

marketplace as well as in an events environment: 

• Convenience: This is the need of consumers or event delegates to have the same

level of convenience at an event as they would at home or at work. This could

include ‘On-Demand’ services such as instant access to information, deliveries,

services, connectivity or food and drink. Examples of this include Amazon Prime

lockers being installed at Coachella in the US and Uber Eats’ partnership with

Starbucks

• Self-Improvement: This also points towards the growing trend in Wellness, but

includes all levels of improvement, be they spiritual, physical, intellectual or

emotional. Examples of this include The Beverley Hilton’s launch of an on-site

‘Human Upgrade Facility’ or New Zealand’s Pharos Festival’s creation of a ‘Red

Room’ sensory wellness centre

• Status: Trend Watching describes consumers’ need for status as a driving force in

the adoption of experiences. This is the status that comes with being at the ‘must-

attend’ event, often in person while others look on. This is increasingly magnified

through the lens of social media, a chance to show status on-line. A particularly

extreme example of this can be found amongst the many issues which arose

around the FYRE festival of 2017

• Delight: At their heart, great experiences bring delight, be it through education,

information or entertainment. The Virtual Experience Economy has much to offer

here, be it on the stage with dazzling holographics, projections and drone

displays, or ‘off stage’ through virtually shared experiences. Increasingly though,

the Virtual Experience Economy is about creating online worlds within events, as

demonstrated last year (2018) by the video game Fortnite, which hosted a purely

virtual, live concert with DJ Marshmello, ‘attended’ by over 10 million people.

Understanding The Virtual Experience Economy
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Strategic Interpretation 

While the Virtual Experience Economy lives side by side with technology, it is more than 

just the merging of existing events with new event tech. At its heart it is a new way of 

thinking strategically about events, says Kim Myhre. “The best way to look at this is 

through a process of ‘needs’ that a good event will deliver throughout the delegate 

journey.  How do we want the delegate to feel, what do we want them to think, what do 

they need to know and what do we want them to do as they engage in the event 

experience?” 

Companies like MCI Experience have grown accustomed to breaking down events into a 

series of guest ‘touchpoints’ and adding creativity and strategic thinking every step of 

the way. Broadly speaking the Virtual Experience Economy now adds a few other layers 

of thought, including but not limited to: 

• On Demand: what can the guest see right away or take home with them

afterwards. In a world of Netflix and Amazon Prime, is the content too linear for a

modern-day consumer?

• Ubiquity: In terms of technology, is the event experience adding to, or taking

away, the ubiquitous nature of technology. Is the guest getting everything they

could in the outside world and more?

• Personalisation: One of the growing trends in the world of experience is the move

towards personalised experiences. Is the event experience one that the guest

can self-curate, does it feel made for them and only them, or are they feeling like

one of a crowd?

• Convenience: Echoing the sentiments of Trend Watching’s insight, is the

experience as convenient as it can be? Can tech take away queuing, the need for

quick information, readily accessible food or access to new content and

information?

• Delight or Theatre: Is the experience genuinely astounding, has the creative

execution given them a take home or ‘sharable’ moment, one that delights them

and brings them closer to the community or brand that is hosting them?

Kim expands on this wider strategic approach: “We need to create experiences that 

understand the nature of technology use outside of the event world and enhance it. Not 

the other way around. You can’t have a delegate walk off the 4G connected, free Wi-Fi 

enabled world, where news, sport and entertainment are all free, and expect them to 

walk into a venue with poor connectivity, which holds a sur-charge.” 

Strategic Interpretation
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“You also have a world where content is constantly ‘On Demand’, downloadable 
and able to be carried away,” continues Kim. “This has to be the same with event 
content. The Virtual Experience Economy isn’t just about using technology, it’s 
about ensuring that the technology is adding real value. This means the idea 
of delighting the delegate is increasingly complex, it’s more than just gimmicks 
and tricks, it’s about technology with purpose, and creativity that is genuinely 
astonishing.”

From the completely on-line digital experience, such as the Fortnight / DJ 
Marshmello party, to festivals and conferences with sensory rooms built in to 
stimulate better mindfulness, the Virtual Experience Economy is quickly evolving 
out of the traditional ‘experiential’ event. If Kim and other experts in the events 
industry are to be believed, it is set to dominate the meetings and events industry 
for another ten years to come.

Technology is not just a great way to enhance the participant experience and 
engagement, but also a powerful tool to expose your brand through so many 
channels. Today augmented reality (AR) and virtual reality (VR) are allowing 
business events strategists to deliver blended off/online experiences and deliver 
deeper engagement opportunities for participants. At PCMA, we look forward to 
continuing to utilize AR and VR at our business events and continue exploring 
ways we can incorporate new technologies to drive unimaginable experiences 
and engage audiences around the world.

Sherrif Karamat, CAE, President and CEO, PCMA
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WELLNESS & SUSTAINABILITY 

Such has been the scale of the global trend towards wellness and sustainability, that this 

report is reflecting them with a section of its own. Last year, this report covered the 

impact of ‘sustainability in meetings’ in detail, however it is worth recognising when a 

trend becomes more ubiquitous, and ceases to be a trend anymore, just a way of life. 

Both of these subjects seem to be headed in this direction; this section then seeks to 

look at how these trends are evolving.  

Sustainability 

Equally, it is difficult to ignore the massive global momentum that sustainability is having 

on consumer behaviour. In the last few months alone, there has been huge controversy 

around the Brazilian government’s handling of the fires in the amazon rainforest, a sway 

of public opinion around Greta Thunberg and her activism on climate change, and in the 

UK the emergence (and subsequent disruption) of a group called Extinction Rebellion. 

Increasingly these, and other, consumer groups are angrily deploring political leaders to 

take more action on climate change and put aside other issues dominating media and 

governmental agendas.  

This shift in public perception, which is both more urgent and more angry, is something 

that will continue into 2020, with key organisations such as the IPCC, commenting that 

the issue is ‘running out of time’ and that action needs to be taken far more quickly than 

existing policies are promising.   

The meetings and events industry is reflecting this urgency with a number of initiatives 

of its own. Positive Impact is an organisation that has for a long time looked to lead the 

industry in its commitments to climate change. Its mission is to ‘… engage the global 

event industry in the United Nations Sustainable Development Goals, ensuring by 

2030 the over 1.5 billion people who attend events every year acquire knowledge 

and skills needed to promote sustainable development.’ 

As part of this ambition, Positive Impact conducted a wide-reaching survey which 

looked to understand the industry’s own ambitions towards sustainable behaviour; 

the MyWorld events survey, which collected 7,000 commitments from 58 countries. 

Through these results, the organisation created the Acceleration Action, which was 

WELLNESS & SUSTAINABILITY

Sustainability
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“The idea of offering a ‘sustainable event’ is now past,  any event that isn’t 
sustainably created and that doesn’t  show due consideration for the people it 
interacts with, does not have a future in this new industry. It’s now about being able 
to answer the questions, does this event excite me from a values point of view? Is 
it one I’m proud to be a part of?

Not just because of its effect, but because of its values,” concludes Anita. Equally, 
the meetings and events industry is looking ever more at its place in the world

and the many impacts it has on it. The industry’s trade associations are leading 
the way in this respect, with global educational initiatives being driven through 
MPI, while ICCA continue to support the ‘legacy’ benefits of large conventions.

While plastics has dominated the global agenda, the industry is also looking 
at carbon offsetting initiatives around international travel, as well as food, food 
wastage and provenance. The below case study on #FORO ‘Fear of Running Out’ 
is a firm example of a major international brand looking at making seismic shifts in 
the way it works, the way it talks and the product it puts onto meeting room tables.

The future outlook of the meetings and events industry Our 2019 Meeting Room of 
the Future report revealed that 44 per cent of survey respondents believe ethical 
operations and sustainable practices will be one of the most important elements 
for venues by the year 2024. We’re expecting this to become an even bigger focus 
as a result of the high-profile climate awareness campaigns that are gaining 
traction across the globe.

It won’t just be about the small offerings, such as replacing plastic straws, it will 
be about wider venue operations, management and ethos. We’re seeing a rise 
in the number of eco-friendly venues being booked by meeting planners. As 
this is becoming an ever more important criteria for meeting planners, at IACC 
we showcase venues that have achieved IACC Green Star Certification, by tier 
(platinum, gold or silver) on our environmental initiatives page to make it as easy 
as possible to find an eco-friendly venue. 

Another area we’re expecting to see a focus on is venues’ approach to food and 
beverage, both in terms of sourcing and provenance, but also in terms of food 
waste. A large proportion of our meeting planners said their biggest frustration 
in food and beverage offerings was the amount of food waste that meetings and 
events generate, and how it is disposed of. A staggering 62 per cent of Meeting 
Room of the Future respondents said that they look at how a venue manages its 
food waste before booking their event.

Mark Cooper, CEO, IACC
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Understanding #FORO 

by Lime Venue Portfolio 

 

Imagine a situation. You have over 1,200 people at a banquet, gala dinner or awards 

ceremony. The guests have paid top dollar, they are here for the entertainment, but 

they’re really paying for the food and drink. Expectations are rightly high; it’s splendid, it 

looks magnificent, aspirations are soaring. Then the kitchen runs out of food.  

 

Anyone in events will tell you that there are many things a guest will forgive; AV failing, 

the speaker not quite hitting the mark, but running out of food is not one of them. With 

42 per cent of event feedback being about food, it is important an event organiser gets 

this aspect of their event right.  

 

This is why #FORO exists, the event industry’s justified fear of running out.  

 

However, #FORO makes us do some very strange things, which if we take a second look 

at, seem absolutely astounding. It’s not an uncommon statistic that the kitchen will 

prepare an extra 10 per cent of meals to make sure the event is able to cater for 

additional or last-minute guests. With the growing amount of vegan, vegetarian, and 

free-from options, it’s often that this will be replicated in so called ‘specialist’ meals, as 

guests change their mind or have failed to tell the organisers their food preferences 

ahead of time. Sounds extreme, but when set under the context of having guests going 

home disappointed is it a risk worth taking? 

 

Until now, possibly. However, if all goes well, based on an over-production of 10 per 

cent of meals at a banquet for 1,200 people, you’re looking at the very real potential of 

120 meals going to waste; that’s a lot.  

 

However, let’s interrogate this wastage a little more. This isn’t a light meal we’re 

preparing here. At a banquet we are looking at a high-value, high-quality meal. The very 

best meat and fish, indulgent desserts, expertly sourced and prepared. Meat is an 

especially sensitive subject; one of the reasons why so many people are turning to 

plant-based diets is the massive environmental cost of rearing it. Wasting such a high-

premium ingredient should not be done lightly.  

 

The past 12 months have been full of event organisers really taking the lead in 

sustainable events, especially food. This is led by a massive shift in consumer behaviour 

CASE STUDY

UNDERSTANDING #FORO
by Lime Venue Portfolio
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towards food, but we still need to get the balance right between our need to produce 

ethical and responsible events, and our #FORO.  

 

That is why Lime Venue Portfolio is leading on an industry-wide investigation into food 

waste at events, and the many reasons for it; #FORO being just one of them. At this 

stage it is just about awareness; in front of caterers, venues, event organisers and 

delegates. No one wants to waste food, and sometimes the solutions are right in front of 

us. Maybe just by talking about it, we can take on this massive industry-wide problem. 

 

< Box Out > 
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INDUSTRY TRENDS 

 

Meetings and events is not an industry that can be defined as ‘vertical’. Like other 

creative industries such as marketing and advertising, this marketplace sits across 

different sectors of business.  

 

Therefore, to predict the trends that will affect meetings and events performance, this 

report looks to gain insight on other industries first, and then to understand how their 

activity could influence that of our own.  

 

Globally, sales and marketing teams at venues, production support agencies, and third-

party event organisers identify these vertical market sectors collectively as ‘corporates’, 

and they make up a critical part of the global event procurement market place, not only 

as buyers of meetings and events, but also as sponsors of events, and sources of 

delegates attending major knowledge-based meetings.  

 

This report focuses on the industries that most engage, and therefore influence, 

meetings and events procurement. Historically, these have been: 

• Automotive 

• Banking & Finance 

• Engineering & Construction 

• Information and Communications Technology 

• Pharmaceuticals 

 

This year however, the report has added in an industry sector that is showing an 

increasing amount of influence within meetings and events, and that will continue to do 

so in years to come; Esports. This is specifically important as we look to develop the 

theme of the Virtual Experience Economy and understand how it will attract the events 

market to new industries and market sectors.  

 

For this reason, the 2020 report will feature Esports & Gaming instead of ‘Engineering & 

Construction’ among the five industry insight sections.  

 

 

 

 

 

INDUSTRY TRENDS
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AUTOMOTIVE 

 

Last year this report detailed the continual shift taking place in the global automotive 

market. However, while the backdrop of this section of the report looks at the continued 

arrival of driverless cars, electronic vehicles, digitisation, and the convergence between 

the movement of people and the movement of goods, the automotive industry is 

looking towards the management of this disruption a lot more closely as we enter 2020.  

 

KPMG’s Global Automotive Executive Summary 2019 starts with a warning to the 

automotive industry. It opens, ‘The industry is about to face a restructuring phase – 

profitability will decrease due to hardware / software complexity, news business model 

development and regional shift’. The report puts this down to the industry finally 

understanding the knock-on effects of a number of micro-disruptions resulting from the 

seismic amount of innovation and change that has dominated it over the last ten years.  

 

This is backed up by research from AlixPartners in the US which predicts the industry is 

about to enter a ‘profit desert’ as the heavy investment in new car formats, and the cost 

of making electric, autonomous and digitised cars, eats away at production costs. 

Additionally, the research states that the global economic slow-down, and the trade war 

between the US and China, two key territories in the automotive industry, will see the 

global growth forecast down to just 1.6 per cent annually through to 2026.  

 

Outside of production, the KPMG report goes on to underline that many parts of the 

industry are not focusing on what it believes is the key trend; connectivity, and what is 

calls ‘Vehicle2Grid transition’. This, it explains, is the act of putting digitised cars onto 

digitised roads, and the creation of a geographic ‘grid’ whereby autonomous cars can 

move freely and safely wherever they go. According to the report, this ‘grid’ presents 

huge opportunities for the automotive industry with 59 per cent of execs believing that 

‘connectivity & digitalisation’ is its number one key trend.  

 

This focus on digital networks and data also present opportunities for profit within the 

industry. Again, the report states that industry executives ‘… present a clear opinion that 

car companies can monetize data best with safety - and the performance-oriented 

services.’ In essence, the automotive industry is looking to become not just car 

producers, software and hardware specialists, but also data businesses.  

 

The report also does well to reimagine the way consumers will travel between 2020 and 

2040, using it’s Vehicle2Grid transition as an example. As briefly covered in the IBTM 

AUTOMOTIVE

airport_4_1_2017.indd   1 02/11/2017   13:11:29

16IBTM World Trends Watch Report 2019



Global Trends Report last year, there will be a continual blurring of the lines between the 

movement of people and the transportation of goods. The KPMG report backs this up 

with data taken from automotive industry executives: ‘60 per cent of execs agree we will 

no longer differentiate between transport of humans and goods in the future’. This 

means a world where fleets of autonomous vehicles will move freely on a digitised grid, 

some picking up people, others moving goods and services; a mixture of consumer 

shopping, business deliveries and the transport of larger industrial goods.  

 

It is in this new world that the KPMG report sees as the biggest opportunity for the 

automotive industry, but also its biggest threat. It quotes that ‘Europe is asleep at the 

wheel’ in its grasp of this trend and will lose ground to North America and specifically 

China. The report believes this will have onward effects on car production, stating that 

‘67 per cent of executives believe that by 2030 less than 5 per cent of global car 

production will originate in Western Europe.’ 

 

Equally, the role of regulation will increase substantially again for an industry already 

wrestling with a new world in which it operates; 77 per cent of executives agree that ‘the 

regulator will drive the agenda’. While frustrating for those working within the 

automotive industry, this is very good news for those working within meetings and 

events.  

 

The automotive sector has long been an active investor in meeting, events, exhibitions 

and product launches; however, it now poses an opportunity as it continues to grow into 

the knowledge economy. Increased regulation, not to mention the complexities around 

global digital networks and grids, and the advent of a data driven industry, all point to 

more conferences, events, knowledge sharing and communication; all of which fuel the 

meetings and events industry.  
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BANKING & FINANCE 

 

The banking and finance sector is one that is taking a long hard look at itself, and what it 

sees depends on the viewer’s own perspective. This section of the report looks at the 

outlook reports of three major financial institutions, Deloitte, Oliver Wyman and EY, and 

each has a slightly different perspective into the future destiny of the sector. 

 

One theme that unites all of their narratives is that, with the global financial crisis now 

well over ten years in the past, the industry now needs to look forward and understand 

what its future should look like; it is here where the sources differ both in terms of where 

this direction is, and how confident the sector should be as it looks to a new horizon. 

 

In terms of the performance of the industry, this is best defined by the Deloitte Centre 

for Financial Services, Banking & Capital Markets Outlook 2019. It states that the global 

banking system is not only bigger and more profitable, but also more resilient than at 

any time in the last ten years. Total assets reached $124 trillion, while return on assets 

(ROA) stand at 0.9 per cent.  

 

However, the report goes onto to say that the recovery since the financial crisis has not 

been uniform across regions. US based banks, compared to their European 

counterparts, are ahead on multiple measures. Total assets in the United States reached 

a peak of $17.5 trillion, return on equity (ROE) for the industry is at a post-crisis high of 

11.83 per cent and efficiency ratios also are at their best. However, within Europe, 

structural deficiencies, overcapacity, low/negative interest rates, and the absence of a 

pan-European banking regulatory agency have all contributed to European banks 

experiencing persistent profitability challenges.  

 

The report goes on to look at the Asia Pacific (APAC) region, where the growth of 

Chinese banks has been the most stunning development in the last ten years. The 

Chinese banking industry has surpassed that of the European Union (EU) in terms of size, 

and the world’s four largest banks in 2018 were Chinese. However, the concern with 

economic growth and the tariff war with the US are already affecting these prospects. 

 

However, despite this optimistic picture for the sector, uncertainties loom on the horizon. 

Real GDP growth forecasts from the International Monetary Fund (IMF) point to a 

deceleration in all regions, including China and emerging Asia (see Global Outlook 

above) and in the latest forecast, Deloitte economists are predicting a 25 per cent 

BANKING & FINANCE
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probability of a recession in the US. In this scenario, tariffs and dilution of the stimulus 

effect could weaken economic growth in early 2020. 

 

Oliver Wyman’s State of the Financial Services Industry 2019 shares this concern. The 

report itself is sub-headed ‘Time to Start again’, and points to other structural issues 

within the financial marketplace. The report assesses that digital disruption in financial 

services, commenting that it is unevenly distributed, and that the growth of the FinTech 

industry has not only been a good thing for the industry, it has bought with it myriad 

challenges.  

 

The report looks into the results of this digital disruption, and its effect on an industry 

that has for many years remained stable but is now grappling with a new way of 

working: 

 

• New non-bank trading businesses have vaulted into the top five market makers in 

foreign exchange in just three years, with platforms that run at almost half the cost of 

the largest banks 

• Chinese financial services conglomerate ZhongAn has gained more than 400 million 

customers within four years of its launch, with technology-enabled propositions for 

ecosystem partners such as Alibaba 

• Digital neo-banks are winning over the next generation of consumers in some major 

markets, offering customer-friendly access to finance and money management tools 

• FinTech and consortium efforts have redesigned whole industry processes 

• Big tech players such as Amazon and Apple have taken only the first steps into what 

they may do in financial services.  

 

Finally, EY’s Banking Barometer 2019, looks at the structural issues the industry is facing, 

and how this could create issues to come in a ‘post-financial crisis’ world. In the report, it 

states that since the crash in 2007, the monetary policy of the major central banks has 

been in a state of emergency. While the low interest rate policy and the flooding of the 

markets with liquidity have had their direct, intended effect and the global economy was 

brought back from the brink of an uncontrolled negative spiral, the unintended, long-

term consequences of this development are becoming increasingly apparent. 

 

The financial sector is wrestling between preparing itself for a possible recession in the 

US - after one of its longest periods of continual growth (at the time of writing, 29 

months); the impact of the continuing trade dispute between two of the planet’s biggest 

economic powers, China and the US; the continued integration of digital technology into 
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the sector, and with it a host of new players with their own ideas of what this sector 

should be doing, and how it should be doing it.  

 

For those working in the meetings and events industry, the perspective on this sector 

should be two-fold. The industry should remember that innovation, disruption, and 

integration are all big funders to the knowledge economy and should only be seen as a 

good thing for the industry. However, the meetings and events market is also heavily 

reliant on both business performance and business confidence, and the potential for 

collapse in this market would have multiple negative effects on the meetings and events 

industry, as well as the many other industries that rely on a strong banking and finance 

sector. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ESPORTS & GAMING 

 

The big question within the world of Esports was not if but when the global market 

would hit the $1billion mark. This question was answered earlier in 2019 according to 

data from Newzoo, a gaming industry analytics firm, that now predicts that Global 

Esports revenues will hit $1.1 billion before the end of 2019, up 27 per cent year on year. 

This growth is part of a cyclical and exponential rise which Newzoo predicts will see the 

industry experience further growth to $1.5 billion in 2020 and $1.8bn in 2022. 

 

Newzoo’s market report attributes this performance to ‘ballooning revenues from 

advertising, sponsorship and media rights’. It also comments that ‘brand investments’ 

through these three avenues make up 82 per cent - or $897 million - of the total sector 

revenues. The figure also represents a near tripling of these revenue since 2015. 

 

It’s important to differentiate between the Esports and Gaming industries, especially 

when considering its impact on meetings and events. Esports is described by specialist 

team Excel Esports as ‘the professional and organised side of gaming’, in essence, the 

creation of regulated global sporting events and professional leagues. Meanwhile 

Gaming is the playing of computer games, be they on video consoles, personal 

computers or mobile devices. The Gaming industry is much bigger than Esports, and has 

also outgrown the music, film and TV markets put together at $152.1bn.  

 

The focus on Esports and Gaming has been put into this report for 2020 for two primary 

reasons. The first is that, like ITC (Information Communication Technology) before it, it is 

now becoming too big to ignore. But secondly, because it is having a growing effect on 

the meetings and events industry. While hardly a young industry - the commentators at 

Excel Esports estimate that the esports industry has been ‘emerging’ for the last 20 years 

- at the moment this sector of the gaming world is both professionalising and 

commercialising. It is here where the opportunity lies for the meetings and events 

industry.  

 

Beyond the massive consumer exhibitions associated with the industry, is a layer of 

events being created within both the Esports and Gaming industries that are feeding into 

the knowledge economy. These, primarily business to business, events address 

regulation, legislation, data capture, sponsorship, but also include the many brand 

activations and product launches that are increasingly drawn to the industry’s gigantic 

global audiences. Like many digitally led industries, this is also a marketplace that values 

ESPORTS & GAMING
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The focus on Esports and Gaming has been put into this report for 2020 for two primary 

reasons. The first is that, like ITC (Information Communication Technology) before it, it is 

now becoming too big to ignore. But secondly, because it is having a growing effect on 

the meetings and events industry. While hardly a young industry - the commentators at 

Excel Esports estimate that the esports industry has been ‘emerging’ for the last 20 years 

- at the moment this sector of the gaming world is both professionalising and 

commercialising. It is here where the opportunity lies for the meetings and events 

industry.  

 

Beyond the massive consumer exhibitions associated with the industry, is a layer of 

events being created within both the Esports and Gaming industries that are feeding into 

the knowledge economy. These, primarily business to business, events address 

regulation, legislation, data capture, sponsorship, but also include the many brand 

activations and product launches that are increasingly drawn to the industry’s gigantic 

global audiences. Like many digitally led industries, this is also a marketplace that values 

face to face contact, both in terms of its global viewers, but also its business to business 

relationships, be they brands, sponsors, or streaming and media partners.  

 

This affinity with the knowledge economy, and the growing relationships with brands, is 

twinned with the fact that both the Esports and Gaming industries sit within what this 

report identifies as offering ‘maximum potential’ for the meeting and events industry; 

both are commercially successful and also incredibly dynamic. This means they could 

follow the same course as FinTech, AutoTech and PharmaTech, all of which have been 

identified in previous trend reports as potential growth markets for meetings and events 

professionals.  

 

However, there is yet another reason for this report’s interest in the Esports and Gaming 

industries, and that refers to the emergence of the Virtual Experience Economy. One of 

the characteristics that these industries share with the Virtual Experience Economy is 

their understanding of the ‘ubiquity of technology’ that now exists in both the consumer 

and business worlds. This is an industry that therefore sees experience in a 

contemporary way. It was on Fortnite, one of the biggest Gaming and Esports games on 

the planet, that over 10 million viewers convened in an entirely digital environment, 

accessed online and through the game itself. This gives new thought to the phrase ‘out 

of the room audiences’ and presents new thinking as to the role of event professionals in 

creating experiences for audiences. 
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PHARMACEUTICALS 

 

As referenced in last year’s IBTM World Trends Watch Report, the pharmaceutical 

market was one that, like the automotive industry, has been characterised by its merging 

with the ITC (information and communications technology) industry; this report called 

the new face of the industry PharmaTech.  

 

The EvaluatePharma® World Preview 2019, which was released in June 2019, reflected 

that this is one of the most exciting points in the Pharmaceutical industry’s development 

because ‘the convergence of tech and health is becoming reality’. Equally, outside of 

this technological merge, the industry has much to be excited by, again the 

EvaluatePharma® report announced that ‘the promise of cell and gene therapy is finally 

being delivered to patients’.  

 

The report suggests that with such technological advances, that could offer hope of real 

cures, and the growing demand from emerging economies, reaching its forecast of 

$1.18trn sales in 2024 could become a reality.  

 

At the moment, the Euler Hermes’ Global Sector Report: Pharmaceuticals 2019, reports 

the global pharmaceutical sector as over $1,300bn, growing at 5.2 per cent, ahead of 

previous growth rates historically associated with the sector. Like the EvaluatePharma® 

report, it attributes this growth to both the involvement of technology in enriching the 

industry, but also the increased investment capital that is allowing it to develop new 

products and services, and to sell them to a growing global middle class.  

 

This increasing convergence of tech and healthcare, the report believes, will also 

provide fresh opportunities for the industry. From the increased use of wearables, and 

self-diagnosis, to machine learning techniques that are now being employed not only to 

speed up drug discovery, but also drug development, helping to reduce R&D costs and 

industry failure rates. 

 

One of the other areas for positivity was also referenced in last year’s IBTM report, that of 

‘orphan drug’ development, described as research and development into new drugs and 

cures that are yet to be launched, but which could create whole new products and 

markets when they eventually launch. One example of this is found in the 

EvaluatePharma® report. Vertex Pharmaceuticals’ orphan drug triplet treatment for 

cystic fibrosis, is predicting a sales forecast of $4.27bn by 2024. 

 

PHARMACEUTICALS
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However, both reports agree that while these new launches can offer huge growth 

opportunities for the industry, they are often slowed by political and regulatory pressure 

and interference.  

 

There are other challenges however in this positive industry outlook, the report goes on 

to say that advances in cutting edge science are, for now, outpacing the traditional 

pricing and reimbursement systems the industry has been built on. This disconnect is 

leaving both patients and payers wondering how accessible these life-altering products 

will be. Added to this, as more and more gene therapies enter the market, the questions 

around their additional burden on an already stretched healthcare industry will only 

intensify.  

 

From a meetings and events perspective, the strong historical relationship between this 

industry and that of pharmaceutical looks set to continue into 2020 and beyond. The 

emergence of new products, the need for new regulations, and the continuing cross 

over with the knowledge economy show no signs of abating, and point towards good 

news for meetings and events businesses.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

INFORMATION & COMMUNICATIONS TECHNOLOGY 

 

Worldwide IT spending is projected to total $3.79 trillion in 2019, an increase of 1.1 per 

cent from 2018, according to the latest forecast by Gartner, Inc. in its 2019 sector report 

on the global ITC marketplace. The report attributes this growth to currency ‘headwinds’ 

fuelled by the strengthening of the US dollar and despite its nervousness around the 

country’s international trade disputes. 

 

This continued growth is set to be fuelled in part by the shift of enterprise IT spending 

from traditional (non-cloud) offerings to new, cloud-based alternatives, which continue 

to drive growth in the enterprise software market. In 2019, the market is forecast to reach 

$427 billion, up 7.1 per cent from $399 billion in 2018 (see Table 1). 

 

Within the report, Gartner also say that disruptive emerging technologies, such as 

artificial intelligence (AI), will reshape business models as well as the economics of 

public and private sector enterprises. It quotes that ‘AI itself is having a major effect on IT 

spending, although its role is often misunderstood. AI is not a product; it is really a set of 

techniques or a computer engineering discipline’. This explanation certainly supports the 

growth in the technology, which Gartner predicts will hit $1.9 trillion in 2019.  

 

However, whilst it is this sector of the industry that appears to be affecting disruption in 

other industry sectors, it is not immune to its own interruptions. The growth in the use of 

AI has created increased focus and controversy around the sector and created more 

calls for regulation and legislation. Equally, the ITC sector has been at the centre of the 

international trade dispute, between China and the US with many of the big companies, 

specifically Chinese giant Huawei, heavily involved in accusations around Intellectual 

Property (IP) and unethical behaviour on both sides.  

 

Table 1 below also tracks the continuing decline of the devices sector of the market, 

which was covered in this report last year. Despite new device products being launched 

to the market, the global consumer is more aware of the continuing upgrades and new 

models, and the sector has seen a slow-down in replacement devices across mobile, 

tablet and personal computer technology.  

 

Finally, Euler Hermes’ Sector Report, ITC, also shares some of the concerns of the 

Gartner report, specifically the undermining of the sector because of concerns over data 

and security. However, the sector, whilst increasingly dynamic in the success if its sub 

INFORMATION & COMMUNICATIONS TECHNOLOGY
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models, and the sector has seen a slow-down in replacement devices across mobile, 
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Finally, Euler Hermes’ Sector Report, ITC, also shares some of the concerns of the 

Gartner report, specifically the undermining of the sector because of concerns over data 

and security. However, the sector, whilst increasingly dynamic in the success if its sub sectors, continues to be driven by new technology and digitisation and remains in 

excellent health both in terms of size and growth.  

 

Again, this can only be viewed as a good thing for those in meetings and events, who 

profit from successful businesses that show increased dynamism. The industry has 

enjoyed its fair share of brand activations, knowledge-based conferences, expos and 

trade fairs. But increasingly we will see more and more brands in this space look to live 

events to supplement customer interaction that is dealt with primarily on-line, without 

the inclusion of a face to face strategy.    

 

 

Table 1. Worldwide IT Spending Forecast (Billions of U.S. Dollars) 

 

 
2018 

Spending 

2018 

Growth (%) 

2019 

Spending 

2019 Growth 

(%) 

2020 

Spending 

2020 

Growth (%) 

Data Center Systems 210 15.5 204 -2.8 207 1.7 

Enterprise Software 399 9.3 427 7.1 462 8.2 

Devices 667 0.3 655 -1.9 677 3.5 

IT Services 982 5.5 1,016 3.5 1,065 4.8 

Communications 

Services 
1,489 2.1 1,487 -0.1 1,513 1.7 

Overall IT 3,747 4.0 3,790 1.1 3,925 3.6 

Source: Gartner (April 2019) 
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MEETINGS & EVENTS PERFORMANCE 

 

CORPORATE EVENTS OVERVIEW 

 

The section above underlines the dynamics of some of the key industries that the 

meetings and events industry work alongside. Each of these industries act in a way 

which greatly supports the ideal conditions for a healthy meetings and events industry; 

growth, dynamism and convergence. 

 

It is the behaviour of these industries that gives the best indication of forthcoming trends 

in the wider corporate market. To summarise, these are: 

• Disruption fuelling the knowledge economy 

o The increase in need for regulation 

o Increased merger and acquisition activity 

o More industry related events e.g. congress, exhibition etc.  

• New product development  

o Orphan drugs 

o New technology e.g. A.I 

o New products and services 

• Increase in need for face to face communication in business 

o Increase in digitisation leads to need for personal contact 

 

These trends all represent great opportunity for meeting and events professionals, but 

there is a warning. All of this is reliant on industry growth and success, but also 

innovation. Innovation and growth are both fuelled by economic success and the 

continuation of competition in the marketplace. If either of these environments fails, 

through economic, political or ecological influences, it will undermine some of the key 

structures the events industry relies on.  

 

 

 

 

 

 

 

 

 

 

MEETINGS & EVENTS PERFORMANCE

CORPORATE EVENTS OVERVIEW
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Corporate Events: Additional Trends 

 

Security 

In the IBTM World Trends Report last year, Meetings Professionals International (MPI) 

identified security as one of the major trends for 2019. This has proven to be the case, 

although while the instigation of the trend was built around the need for tighter security 

in the face of physical harm, the discussion has moved to that of a more digital nature.  

 

MPI, still believe that ‘security’ will continue to be a trend into 2020, but while the 

emphasis started with terrorism and gun crime, it is now as much about digital breaches 

from the protection of consumer data rights. Facial recognition, AI and GDPR have all 

been big discussion points throughout 2019 and will continue to be so into 2020 as both 

the technology, and the understanding of the technology, move on and are integrated 

into event programmes.   

 

Festivalisation 

‘Festivalisation’ is not so much a new trend, but the development and renaming of one 

that has been evolving for a number of years. The trend itself is identified as the move of 

conferences from a linear format, to a multi-faceted one, and illustrated with 

commentary of conferences moving away from one room, multiple keynote 

‘broadcasts’, to an experience with different ‘stages’, themes and content options.  

 

The idea is that the audience is able to ‘self-curate’ their own experience, much as one 

would during a festival, choosing from multiple stages and themes. Many within the 

conference industry will argue that this trend is a long standing one, however, under the 

label ‘festivalisation’ the trend has evolved to include high production and theatrical 

aspects, from food stalls, musical entertainment in breakout areas, to fake (and 

sometimes real) grass and physical signage; all giving the delegate the feel that they are 

at a festival.  

 

However, the main theme of this trend is that the industry is understanding that a 

modern audience want their experiences to be personalised (see section below on 

personalisation) and for them to be masters of their own agenda. Equally, this ‘new’ 

breed of delegate is looking for their event feedback to be heard and acted upon as 

quickly as possible, and for new sessions to be created whilst they are still at the event, 

again a crucial part of a modern event organisers role, and a key part of the 

festivalisation trend.  

Corporate Events: Additional Trends

Security

Festivalisation
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The Rise of Roadshows 

Another trend, that could well be in its infancy but with the propensity to grow, is that of 

roadshows. This trend follows on from the strategies behind festivalisation but are 

applied to a wider reaching meetings and events programme. Data from MPI’s Global 

Outlook Report last year identified that one of the emerging trends was the breaking up 

of large meeting formats, to a series of smaller events spread across a geography e.g. 

global, continental or national. The idea is that events need to be authentic and relevant 

to the people that they are speaking to, and more and more businesses and 

organisations are rejecting the idea of one big event that invites people from around the 

world to receive a central message.  

 

Increasingly the preference is for the event to ‘go local’ and to travel to the target 

delegate and deliver the experience in their own environment, creating more authentic 

programmes and more relevant content. This trend aligns with the move towards 

personalisation, but also carries with it other benefits around sustainable travel and 

transformative travel (see section on incentive travel). If events can come to delegates 

then they will have the added benefit of reducing the carbon footprint of the meeting.  

 

Session Size Reduction 

Another trend which is also being recognised throughout the meetings community, and 

which was also covered by MPI’s Meetings Outlook Report last year, was the reduction 

in the size of individual sessions at meetings. This trend has continued throughout 2019 

and will again advance into 2020 according to MPI as well as other commentators in the 

global meetings industry.  

 

Again, this trend has its genesis in the same place as festivalisation, and the need to 

break up conference content into easily digestible and more energetic pieces that can 

be consumed more easily by delegates. According to MPI, last year session size 

reduced to 45 minutes, and the prediction is that this number could drop closer to the 

30-minute mark before the end of 2020.  

 

 This can again be viewed as a positive trend for the meetings industry, a sign that it is 

adapting to new demands from delegations, but also adding more creativity and 

dynamism into the meeting experience. If the industry is to continue to show its value, it 

needs to use positive delegate feedback as a key metric.  

 

 

 

The Rise of Roadshows

Session Size Reduction
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ASSOCIATION CONFERENCES  

 

According to ICCA, the International Congress and Convention Association, 2018 and 

2019 can be characterised by two acronyms. The first in 2018 was the year of ‘STEM’, 

science, technology, engineering and mathematics, an acronym that has been well used 

throughout the public and private sector and which has proved to be a driving force for 

new associations, and association meetings, over the last 24 months. ICCA research 

shows that ‘Medical Science’ (16.9 per cent), ‘Technology’ (14.2 per cent) and ‘Science’ 

(13.5 per cent) are the three most popular international association meeting topics. 

 

Senthil Gopinath, CEO, ICCA, commented that, “Technological meetings have always 

been the strongest growing market for international association meetings; ICCA’s latest 

industry report indicates that Medical Sciences continues to be the most popular sector 

for meetings, although this subject matter has lost terrain to Science and Technology. 

Modern advancements in technology, science and healthcare parallel the continuing 

popularity of association meetings as the meeting type of choice for STEM professionals 

to share knowledge and ideas.” 

 

The second, and perhaps not as well used acronym is SMERF, social, military, 

educational, religious, and fraternal groups, and the impact of these sectors is still to be 

realised. However, signs of their emergence could spell further good news for the sector 

if the association is as similarly prophetic in this prediction.  

 

What is consistent though is the role of new industry sectors, and the emergence of new 

technologies in fuelling the association sector, both in terms of new representative 

organisations, but also in terms of the many events that these developing industries are 

creating. Like the corporate market in the previous chapter, association meetings 

success is fuelled by both the establishment of new industries, and the need for them to 

talk about new and disruptive topics.  

 

Meanwhile in one of the association’s key pieces of research, ICCA once again report the 

sector in good health. ICCA’s 2018 ICCA Statistics and Country and City Rankings 

monitors the previous year’s data and tracks the destinations and dynamics of a growing 

list of association meetings. Last year, the association’s research tracked 12,937 rotating 

association meetings, an increase of 379 additional meetings compared to the number 

recorded at the same time in 2017, and the highest annual figure the research has ever 

recorded. 

 

ASSOCIATION CONFERENCES
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However, this is a sector that faces increased competition as it continues to globalise; 

Senthil Gopinath, adds that, “Our industry is facing challenges from saturation, 

consolidation and new entrants, to erosion of traditional business models and 

fragmentation. There are also great opportunities, including market growth, disruptive 

innovation, digitisation, new players, less market barriers, new audiences and new 

scalable models. Alongside all these developments, the number of events is continuing 

to grow exponentially.” 

 

ICCA’s report also tracks the performance of both countries and cities, in their ability to 

secure these important events. In terms of the country performance (Table 1 below), the 

dominance of the US and Germany remains, with both far ahead of the chasing pack. 

However, with the remainder of the top ten there has been some change, with Spain and 

France both making gains and entering the top five list. Within the top ten city rankings 

however (Table Two, below), it’s an all European top five, with Paris, Vienna and Madrid 

overtaking Barcelona at the top, and with Berlin a final and new entry into the top five.  

 

 

< box out > 

 

 

 

 

 

 

 

 

The current state of association conferences is healthy, robust, with a changing face. 

According to statistics from ICCA, the association meetings market is continuing to 

solidify in the present day, as the exponential growth pattern recorded by the leading 

global trade association for the association meetings industry now indicates a 

transcendence into a mature, yet still solid period of development.  

 

The market also continues to diversify its offerings; new and up-and-coming 

destinations are seeking to increase their footprint on the international association 

meetings world map with big investments in business events. Asia has seen a slow and 

steady rise in market share, now holding 18.5 per cent of meetings.  

 

The current state of association conferences is healthy, robust, with a changing 
face. According to statistics from ICCA, the association meetings market is 
continuing to solidify in the present day, as the exponential growth pattern recorded 
by the leading global trade association for the association meetings industry now 
indicates a transcendence into a mature, yet still solid period of development.

The market also continues to diversify its offerings; new and up-and-coming 
destinations are seeking to increase their footprint on the international association 
meetings world map with big investments in business events. Asia has seen a slow 
and steady rise in market share, now holding 18.5 per cent of meetings. 

Legacy will continue to dominate the conversation as more organisations seek 
to quantify their own impact and create durable, deliberate change with their 
meetings, moving beyond success measured by pure economic spend. We also 
expect to see a continuation of the exploration into innovation and a refinement 
of strategies for its practical application in the association sector.

Association meetings will continue to be a force for progress in the world but 
will have to adapt to meet the challenges posed by emerging economic, social 
and political turmoil. In addition, the potential competition posed by corporate 
meetings as they begin to integrate the fundamental characteristics of association 
meetings – knowledge sharing, education, networking for entire professional 
ecosystems, emphasis on ‘community’ – into their meetings design, will further 
serve to drive the progression path of international association meetings.

Senthil Gopinath, CEO, ICCA
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Legacy will continue to dominate the conversation as more organisations seek to 

quantify their own impact and create durable, deliberate change with their meetings, 

moving beyond success measured by pure economic spend. We also expect to see a 

continuation of the exploration into innovation and a refinement of strategies for its 

practical application in the association sector.  

 

Association meetings will continue to be a force for progress in the world but will have 

to adapt to meet the challenges posed by emerging economic, social and political 

turmoil. In addition, the potential competition posed by corporate meetings as they 

begin to integrate the fundamental characteristics of association meetings – knowledge 

sharing, education, networking for entire professional ecosystems, emphasis on 

‘community’ – into their meetings design, will further serve to drive the progression path 

of international association meetings. 

 

Senthil Gopinath, CEO, ICCA 
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Away from the dynamics of this sector of the industry, The Iceberg has a new take on 

assessing the association sector. Instead of looking at how association meetings are 

flourishing, this exciting new initiative, presented by the Joint Meetings Industry Council 

(JMIC), is looking at how they are valued by the cities, venues and organisations that host 

them. The Iceberg’s slogan is ‘Legacies of business events’ and the organisation is 

compiling a host of data on the subject.  

 

Its most recent research was commissioned by the JMIC and conducted by A/P Carmel 

Foley, A/P Deborah Edwards, Dr Pavlina Jasovska and Dr Anja Hergesell from the UTS 

business school. The research, which was released in July this year, looked to change 

the way the business events industry is evaluated. Commenting on the historical view of 

meetings evaluations, the report said that, ‘Ultimately, these findings confirm a 

significant mismatch between the way governments measure and value the business 

Table 1: ICCA Statistics Report Country & City Rankings (2018)
Country Rankings

events sector and the true value delivered by business events. Governments typically 

measure and value the industry in terms of the tourism dollars generated.’  

 

However, the study does go on to present compelling research that demonstrates that 

these contributions go beyond tourism to knowledge economies, industry sectors, and 

communities. Leaders in the business events sector understand that they are ‘not travel 

agents but change agents’ (The Iceberg 2019). In light of these findings, the report 

recommends that measurement, evaluation and formal reporting in the sector, 

particularly to government stakeholders, include contributions beyond the tourism 

spend.  

 

It is hoped that the combination of new evaluation techniques will not only encourage 

more investment in these meetings, but increase the competition within ICCA’s well-

respected city rankings, and lead to more growth and strength within the association 

meetings market, 

 

 

Table 1: ICCA Statistics Report Country & City Rankings (2018) 

Country Rankings 

Rank COUNTRY # MEETINGS 

1  USA  947 

2  Germany  642 

3  Spain  595 

4  France  579 

5  United Kingdom  574 

6  Italy  522 

7  Japan  492 

8  China  449 

9  Netherlands  355 

10  Canada  315 
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Table 2: ICCA Statistics Report Country & City Rankings (2018) 

City Rankings 

Rank CITY # MEETINGS 

1  Paris  212 

2  Vienna  172 

3  Madrid  165 

4  Barcelona  163 

5  Berlin  162 

6  Lisbon  152 

7  London  150 

8  Singapore  145 

9  Prague  136 

10  Bangkok  135 
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it’s time to invert the industry iceberg! 

James Latham, Producer, The Iceberg 

 

I liken our industry to a car. I use a car to achieve a journey, in this instance a physical 

one. 

At no point in the decision to invest my hard-earned minimum wage in a car was I 

motivated to do so simply to support the car workers, the car company, or the 

petroleum company. Yet, by default, that is what I do. My journeys impact these supply 

chains, for sure, but they are not the reason for them – they are just enablers. 

 

Similarly, associations, corporations, institutions, governments, professionals, other 

business users of events [and the destinations hosting them] do so to achieve their own 

journeys – to a knowledge economy, to business success, professional development, 

trade, societal or community development, or simply to cure cancer….  

Table 2: ICCA Statistics Report Country & City Rankings (2018)
City Rankings
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it’s time to invert the industry iceberg! 

James Latham, Producer, The Iceberg

I liken our industry to a car. I use a car to achieve a journey,  
in this instance a physical one.

At no point in the decision to invest my hard-earned minimum wage in a car was I motivated 
to do so simply to support the car workers, the car company, or the petroleum company. 
Yet, by default, that is what I do. My journeys impact these supply chains, for sure, but they 
are not the reason for them – they are just enablers.

Similarly, associations, corporations, institutions, governments, professionals, other 
business users of events [and the destinations hosting them] do so to achieve their own 
journeys – to a knowledge economy, to business success, professional development, 
trade, societal or community development, or simply to cure cancer….

These are the `mission-based’ drivers of our industry.

Imagine how pathetic a conference delegate would sound if he or she stated that the 
purpose of attending a conference, a trade fair, or a government meeting were to stay in a 
hotel and/or fly over several continents … and yet that is precisely how the business events 
industry has validated itself since 2008 – as a supply chain consumer.

So, it’s time to invert the industry iceberg and follow the leadership of Sydney and JMIC. 
Let’s start with the saving of millions of lives, linked to the fateful and serendipitous 
collision of two medics at a conference in Sydney over 14 years ago. This advanced 
research, culminating in the current immunisation of women against the fateful HPV 
virus responsible for 40 per cent of the incidence of cervical cancer. Source: The Power of 
Conferences by UTS/BeS]

In 2020, an estimated 12,200 women in the US will be diagnosed with cervical cancer, and 
an estimated 4,210 will die of the disease*. So, in the US 12,200 x 40 per cent x 9 years since 
the arrival of the vaccine = 43,920 American lives saved.

And let’s embellish that a bit further. Let’s ‘guess’ at the $250,000 per patient savings in 
palliative and other healthcare costs [well that`s our $1.5 trillion ̀ economic impact` sorted] 
and then let`s add the contributions to society in tax contributions by these 43,920 saved 
American women [call it another $1.5 trillion] and then just to compound the legacy of that 
fateful collision in Sydney and agree that the US accounts for 4.26 per cent of the world 
population so that`s the cumulative $3trillion x 23.47 = $70trillion global social legacy of 
that single event in Sydney – in just one field of medicine!

And that`s 1,030,986 lives saved globally in nine years because we`re change agents, not 
just travel agents. Although that is also 1,030,986 car users still alive to poison the planet.

Lucky Audi, eh?!

airport_4_1_2017.indd   1 02/11/2017   13:11:29

32IBTM World Trends Watch Report 2019



INCENTIVE TRAVEL 

 

The Society for Incentive Travel Excellence (SITE), Incentive Research Foundation (IRF), 

and Financial and Insurance Conference Professionals (FICP), commissioned research 

through its partner, Oxford Economics, to produce its second joint study of the global 

incentive travel industry.  

 

The Incentive Travel Industry Index is the largest-ever survey undertaken into the 

incentive travel industry and is a wide-ranging inquiry into the state of the incentive 

travel industry, ‘at once an historical snapshot of where the industry has come from and 

a predictive hypothesis of where it’s going’. 

 

The survey asked over 2,500 incentive travel professionals what the primary benefits are 

for their organisations when it comes to incentive travel programs? The report showed 

that 55 per cent of respondents put ‘increased sales and / or profit for the company’ as 

an overwhelming first. Second was ‘increased individual productivity’ with 34 per cent 

listing it as ‘most important’, followed by ‘improved engagement (employees or channel 

partners)’, with 32 per cent.  

 

The report also asked respondents to evaluate the other ‘softer’ benefits of incentive 

travel, and the results showed a clear understanding of these benefits to the wider 

industry. The top three rated responses were ‘impact on the economy of the host 

destination’, ‘impact on the sponsoring company in terms of workplace relations and 

enhancing company culture’, and ‘impact on the personal and professional development 

of the qualifier (attendee)’. Fourth and fifth on the list were also of interest with ‘impact 

on the quality of life of the qualifier (attendee)’, ranked just in front of ‘impact on society 

as a whole, as an agent of positive change where travel promotes cultural 

understanding.’ 

 

Last year this report presented the merging of two trends – wellness and this ‘cultural 

and personal impact’ of incentive travel – as positive changes for the incentive travel 

industry. The Incentive Travel Index report once again demonstrates this trend and helps 

to set into context the optimum environments for the industry’s success: business health; 

the ability to relate value to incentive travel; and the ability to show personal and cultural 

improvement in the programmes that are implemented.  

 

 

 

INCENTIVE TRAVEL
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“Beyond the hard dollar outcomes, we’re finding soft-power objectives like engagement, 

relationship building and company culture emerging stronger, continuing the trend 

identified in 2018. (Additionally), the primacy of the human touch within the world of 

incentive travel is carried across many other areas of inquiry, with reputation being the 

leading factor influencing supplier choice – significantly more important than financial 

stability and value. 

Incentive Research Foundation, Vice President of Content, Andy Schwarz. 

 

< box out > 

 

 

 

 

 

 

Conference & Incentive Travel magazine, a UK based publication within the incentive 

travel industry has equated this move towards ‘cultural enrichment’ and personal 

development as important factors in gaining delegate attendance, but also in making 

the events more robust and ‘un-cancellable’. In essence, it is harder to cancel an event 

exhibiting these ‘ethical’ values. 

 

Meanwhile, in terms of spend in incentive travel, the report shows a small movement in 

the ‘per person’ investment in incentive travel. North America is leading the way with an 

average of $4,250 per person spend, up by $250 from last year’s statistics. The report 

also indicates good news for the hotel sector with spend on accommodation, not airline 

costs, now capturing the majority of this investment. Equally, the report shows that 

destination infrastructure – e.g. hotels – is also the top consideration in destination 

selection, relegating destination appeal into third position. Safety remains in second 

place and is still a critical factor in incentive travel management. 

 

“Beyond the hard dollar outcomes, we’re finding soft-power objectives like 
engagement, relationship building and company culture emerging stronger, 
continuing the trend identified in 2018. (Additionally), the primacy of the human 
touch within the world of incentive travel is carried across many other areas of 
inquiry, with reputation being the leading factor influencing supplier choice – 
significantly more important than financial stability and value.

Incentive Research Foundation, Vice President of Content, Andy Schwarz.
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These factors show a shift in the mindset of the incentive travel industry, one that is 

more considerate of cost and certainly in business value and return on investment. The 

survey also asked: ‘When competing for contracts for incentive travel programs 

occurring during the next two years, what actions are your team taking to add value and 

win business?’ By far the biggest response, 73 per cent, was ‘offering one of a kind 

exclusive experiences’, again showing that the trend of ‘transformative travel’ is still very 

much in the minds of incentive travel organisers.   

 

In terms of the more granular trends affecting delegates within incentive travel events, 

C&IT Magazine’s State of the Industry: Incentives Report underlines some of the wider 

themes already covered in this report - wellness, sustainability, the growth of 

technology - but is also supportive of the findings of The Incentive Travel Industry Index. 

Four of its top five trends for the future are: Instagram, sustainability, personalisation and 

wellness. 

 

On the importance of Instragram, Jo Kelly, Events Operation Director for CR Worldwide, 

comments, “Two factors – experience and Instagram – mean the idea of what makes a 

trip effective is changing. Together, they are becoming intrinsic to incentive travel’s 

success. We are moving from incentive travel to ‘Instatravel’. And it’s now important to 

think about photographic opportunities when providing destination solutions, to give 

attendees the best experience and create the best results.” 

 

This statement also links to the wider theme of this report, The Virtual Experience 

Economy, and acknowledges the importance of both ‘digitsation’ and ‘status’ as part of 

the new attendee agenda. Equally, when speaking on personalisation, the context of the 

new Virtual Experience Economy is also referenced by Elliott Grant, Director of 

Incentives at Top Banana, "Younger generations are seeking memorable experiences, 

embracing exploration, authenticity and personalised experiences - seeing a move away 

from the tour-feel incentives that once were.” 
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TECHNOLOGY TRENDS 

 

Whilst this report analyses the links between geopolitics, economics, industries, and our 

own sector; meetings and events, the role of technology continues to grow. Especially in 

the context of the Virtual Experience Economy. It is important to understand some of the 

larger global technological trends that create the environment and infrastructure where 

digitally-led experiences will flourish.   

 

This section of the report addresses some of the most relevant ones.  

 

 

Infrastructure, 5G and Smart Cities 

 

According to Innovair’s Top 10 Digital Transformation Trends for 2020 report, 2020 will 

be the year of 5G, with some of the biggest names in telecommunications - Qualcomm, 

AT&T, Verizon, Nokia, Ericsson and Huawei – all making sure that global 5G 

deployments stay on pace.  

 

In addition to bringing faster broadband speeds and more reliable mobile networks, the 

proliferation of 5G will also accelerate advancements in smart city, smart vehicle, smart 

manufacturing, and scores of ‘Internet of Things’ (IoT) technologies hungry for 5G. The 

report advises that ‘the true value of 5G won’t be limited to phones. Just about every 

industry that touches our daily lives will be transformed – for the better – by the 

technology evolution that will define 2020.’ 

 

These predictions add to the environment of ‘digital ubiquity’ referenced in chapter one 

of this report. It underlines that new technological innovation will be created as new 

infrastructure creates the environment for them. Many of these will hit both the events 

industry and the wider world of experience and will again stimulate a new delegate with 

high expectations of digital integration in both their personal and professional lives.  

 

Meanwhile, according to The Fast Mode business information portal, by 2050, 75 per 

cent of the world’s population will live in urban areas that are increasingly connected 

and powered by smart technologies. Smart city applications will continue to enrich the 

lives of residents and make governments more efficient in responding to citizens’ needs.  

 

From security and convenience to revenue generation, smart city applications will 

change the way cities operate and the way we live and work. However, The Fast Mode 

Infrastructure, 5G and Smart Cities

TECHNOLOGY TRENDS
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believes that all of these advances are dependent on connectivity; ‘smart city residents, 

vehicles, systems and applications must be connected’. The advent of 5G networks over 

the next couple of years is a major driver of these developments. 5G will not only bring 

faster speeds, but will also foster new smart city applications like parking, smart meters, 

public safety (surveillance cameras), traffic management, waste management and 

coordination of departments for emergency services.  

 

Equally, the report predicts that, as with large companies like Netflix, Uber and Grab, 

which were built because fibre and 4G mobile wireless infrastructure were there to 

support their services, this new increase in bandwidth and coverage will see 5G will 

drive similar innovations. 

 

Finally, according to the Consumer Technology Association’s market research, there will 

be at least 88 smart cities worldwide by 2025. In terms of where and who these cities 

are, the Gigabit ‘Top 10 Smart Cities’ report names what it believes as the top 10 global 

smart cities:  

1. Amsterdam 

2. Hong Kong 

3. Toronto 

4. Seoul 

5. Singapore 

6. Reykjavik 

7. Tokyo 

8. Paris  

9. London 

10. New York City 

 

It is reassuring to see that all of these cities are currently well-respected meetings and 

events destinations, many of them already achieving success in the ICCA rankings for 

association meetings and are clearly keen to stay ahead in an increasingly competitive 

market. Many see the achievement of ‘Smart City’ status as being akin to a venue having 

good wi-fi, such is the competitive advantage it could bring.  

 

Artificial Intelligence & Data 

 

Before exploring the myriad opportunities that Artificial Intelligence (AI) can bring to the 

meetings and events industry, it’s important to first focus on the area of security and 

Artificial Intelligence & Data
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data. For the last few years, the European meetings and events market has been 

grappling with the new General Data Protection Regulation (GDPR).  

 

SAS, a digital analytics business in the US, suggests that this is ‘... because the GDPR has 

had the most impact of any law, globally, in terms of creating a more regulated data 

market – while data is the key ingredient for AI applications’. The company also 

comments that ‘a set of specific provisions within the GDPR affect AI-based decisions on 

individuals, particularly those related to automated decision making and profiling.’ In 

short, as event industries inevitably adopt AI into the everyday running of events, this will 

most likely be in the fields of event marketing, and data, and thus the navigation around 

GDPR. Whilst GDPR is an EU regulation, it does affect any global businesses looking to 

run events in Europe or invite European delegates to meetings outside of the territory.  

 

Meanwhile, a Forbes magazine investigation into the integration of AI into the events 

industry concluded that there is ‘no escape from the AI transformations’. The article 

reported that by 2020, 80 per cent of businesses plan to use chatbots and ‘the event 

planning industry is no exception’. By employing chatbots in a variety of scenarios, event 

planners can automate a number of tasks, and better serve their customers.  

 

The report suggests that this could include; engaging with attendees to answer specific 

questions, provide them with insightful answers and information; implement complex 

venue searches, suggest ideal event schedules and itineraries for delegates; support 

presenters with a 24/7 helpdesk; improved data collection and analytics; there is even 

technology being created where AI can help facilitate discussions and workshops.  

 

The report also suggests that AI could replace the event app as a source of information, 

commenting that: ‘The truth is that many people are resistant to downloading yet 

another app, just to engage with (an) event. Apps take up space, and rarely provide 

enough value to make downloading them worthwhile.’ Instead, the future could see AI 

technologies on hand, that can be used to engage with audiences, interfacing with smart 

phones and through social media handles.  

 

As with the sector report on Information, Technology and Communications, AI continues 

to be an incredible opportunity for the meetings and events industry, but it also comes 

with risk and regulation, and the advent of GDPR in Europe means an added layer of 

complication when organising cross continental meetings.  
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Personalisation 

 

According to MarTechSeries’ analytics in marketing technologies: ‘If content is still king, 

personalisation may well be its queen’. While the subject of personalisation is not new, 

and has emerged alongside the growth of technology, specifically AI and data 

harvesting, it has evolved in the wake of the Experience Economy. One of the key trends 

outlined in this report is the emergence of ‘festivalisation’ which also underlines the 

event industries desire to create experiences curated for the individual, and not just the 

masses. 

 

Equally, American Express Global Business Travel’s 2020 Global Meetings & Events 

Forecast, comments that ‘personalisation continues to be a buzzword throughout the 

industry. But the demand for personalised experiences – spurred on by technology in 

our daily lives – is a reality.  

 

However, MarTechSeries’ research recognises that the personalisation trend has 

evolved greatly in the past few years, because of the increased emphasis on marketers 

(including event marketing professionals) to put great content first. It comments that: 

‘Brands that deliver dynamic and personalised experiences see improved engagement 

and customer loyalty.’ 

 

Equally, according to research from Salesforce, 6 per cent of e-commerce visits that 

include engagement drive 37 per cent of increased revenue. What Amazon did early on 

by serving up suggestions based on similar purchasing patterns, your own and those 

made by people like you, was incredibly effective and yet seems almost rudimentary 

now. 

 

However, says MarTechSeries, the real opportunity is a personalisation of content that 

greatly improves the individual experience, creates an authentic connection and drives 

conversions. The new model consumer, or delegate, knows when they are caught in an 

algorithm, and brands have a real opportunity to create a story, to interact, and to 

personalise on an individual basis, giving control back to the individual. Customers want 

to feel valued and understood and personalisation can go a long way in delivering both. 

 

 

 

 

 

Personalisation
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REGIONAL VARIATIONS  

 

AFRICA 

 

This year’s African Economic Outlook report, from the African Development Bank, shows 

that the continent’s general economic performance continues to improve. Gross 

domestic product reached an estimated 3.5 per cent in 2018, about the same as in 2017 

and up from 2.1 per cent in 2016. Meanwhile, Africa’s GDP growth is projected to 

accelerate to 4.0 per cent before the end of 2019 and 4.1 per cent in 2020. 

 

Similar research from the World Economic Forum supports these projections, but 

comments that ‘while higher than other emerging and developing countries, Africa’s 

growth remains insufficient to make a dent on unemployment and poverty’.  

 

The World Economic Forum report goes on to establish a plan for growth within the 

continent, including; ‘the need for greater economic integration’ ‘calibrating growth-

enhancing policies’ that encourage African countries to work together to promote peace 

and stability, while addressing trade obstacles, climate change, corruption, 

cybersecurity and the opportunities and challenges of the Fourth Industrial Revolution. 

One of the key steps forward in this ambition is that earlier this year African political 

leaders made a far-reaching decision to move forward with Africa’s economic 

integration through the African Continental Free Trade Area (AfCFTA). 

 

One of the industries that continues to expand within the region is meetings and events. 

Fuelled by increasing infrastructure and continued moves towards political stability, 

Africa is offering more and more to the adventurous global incentive organiser, as well 

as the many conferences and events that are looking to open up the region’s trade. Last 

year, this report covered the setting up of Convention Bureaus in both Uganda and 

Rwanda, which has led to the opening up of these, and surrounding, countries to large 

scale business events.  

 

This ‘on the ground’ support is twinned with the continued development of internal 

travel infrastructure. BCD Travel Research & Information’s 2020 Industry Forecast 

predicts that strong demand in 2020 will see airfares across the continent rise by 1 to 2 

per cent on regional routes, with higher increases on flights between Africa’s fastest-

growing economies. Intercontinental fares will rise by 1 per cent in business class but will 

be flat in economy. This strong demand is also positive for the hotel sector, and again 

BCD’s report predicts a 1 to 3 per cent rise in hotel rates, despite the many new hotels 

REGIONAL VARIATIONS

AFRICA
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opening across the continent. Meanwhile, Africa’s first high-speed rail service opened in 

Morocco this year, and Egypt plans its own services by 2021. 

In general, BCD reports a positive outlook for 2020; demand for business travel will 

increase as the region’s economic growth accelerates; Nigeria, Ghana (currently the 

world’s fastest growing economy) and Côte d’Ivoire will be among Africa’s strongest 

performers. However, it warns that much depends on the political direction South 

Africa’s new government takes, because its economy influences the fortunes of the 

whole continent. 

 

< box out > 

 

 

 

 

 

Africa: An Overview from the Business Tourism Consultancy 

 

Africa is 30.2 million km2 in size and home to 15 per cent of the world’s population, an 

estimated 1.2 billion people in 2019. Sub-Saharan Africa is the youngest region in the 

world with a median age of 19.5 compared to 38 in the US, 43 in the EU and 47 in Japan. 

It is estimated that 20 million young people will be joining the workforce every year for 

the next three decades (Africa Center for Economic Transformation).  

 

Against the aspirations of the African Union’s Agenda 2063 (a plan for transformation that 

aims for a peaceful, integrated and prosperous continent by 2063), Africa’s tourism 

competitiveness is increasing as destinations scale up their development agendas 

specifically into the business events sector.  

 

Africa is under-performing in world business events arrivals, recording only 3 per cent of 

international association meetings in 2018, and 6 per cent of international organisation 

and association meetings, according to ICCA and UIA respectively. This is supported by 

Events Industry Council that records only 5.3 per cent of global business events 

participants and 2.2 per cent of global direct spend in Africa in 2017. 

 

Liberalizing air transport and further relaxation of visa rules, easier currency 

convertibility, Afro-optimism and business events infrastructure development outside of 

South Africa is mushrooming. World-class convention centers and global branded 

hotels with meeting capabilities are fast appearing on skylines in Kampala, Nairobi, 
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Kigali, Addis Ababa and beyond. Africa’s middle class is expanding most rapidly which is 

drawing interest from manufacturers of consumer goods where a strong buyer and 

seller market is a key demand driver for exhibitions. 

 

What has been missing in Africa is a comprehension of the technicalities required by 

Convention Bureaus as brokers of innovation to deliver the economic value and 

institutional legacies of business events. Our top trend for 2020 is the rise of East Africa 

as the next market-ready region for meetings, incentives, conferences, events and 

exhibitions. Kigali was ranked the #2 city in Africa by ICCA 2018, Uganda launched its 

National Convention Bureau in 2018 whilst Kenya, and Ethiopia are ones to watch in 2020 

as they formalize their MICE strategies and scale up their National Convention Bureaus. 

On the back of the growth in Convention Bureaus, above average demand for meetings 

and events in Africa will grow.  

 

As an industry, the focus is on the economic, social and environmental legacy benefits of 

business events. This must be extended to include enhancing skills development in 

Africa’s bright young graduates. Knowledge must be purposefully dispersed to ensure 

that the MICE sector helps meet the future professional development aspirations of our 

youth. Global meeting and incentive buyers must be encouraged through harder 

working messaging to step outside their comfort zones and explore new experiences 

awaiting their delegates in Africa. 

 

‘If there is one thing we are sure about; it is that Africa can achieve the future it aspires to. 

Let’s shine the light on Africa as the best choice for that next meeting … together driving 

social change, creating a lasting legacy and growing job opportunities for our talented 

future leaders.’     

Rick Taylor, The Business Tourism Company 
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ASIA / PACIFIC 

 

It’s difficult to talk about Asia without first addressing China, and specifically the 

country’s ongoing trade dispute with the US. According to the Economist Intelligence 

Unit, the US-China trade war is at a high risk of escalation, on 1st August the US 

threatened to impose a 10 per cent tariff on the remaining tranche of US$300bn of 

Chinese goods, thereby ending a high-level trade truce agreed in late June.  

 

At the time of writing there are no further signs of where this conflict will end, but policy 

seems to be swaying between agreements and threats on an almost monthly basis. 

According to the International Monetary Fund, the negative effects of these escalating 

tariffs on China, combined with the weakening of external demand have added pressure 

to an economy already in the midst of a structural slowdown. The IMF puts China’s 

growth forecast at 6.2 per cent in 2019 and 6.0 per cent in 2020, while the Economist 

Intelligence Unit predicts growth will slow to 6.3 per cent in 2019 and 6.1 per cent in 

2020, down from 6.6 per cent in 2018. 

 

BCD Travel’s Industry Forecast 2020 adds that geopolitics may begin to redraw Asia’s 

business travel patterns in 2020. Some US companies will respond to the trade war with 

China by relocating business to other Asian countries. Indonesia, the Philippines and 

Vietnam are the most likely destinations for this investment. Meanwhile, travel could also 

grow within Asia if the Regional Comprehensive Economic Partnership (RCEP), designed 

to lower trade barriers among member countries, makes progress. It is backed heavily 

by India’s Prime Minister Modi. China could look closer to home, too, developing ties with 

neighbours through its Belt and Road global infrastructure initiative.  

 

In terms of global growth, it is not all negative within the region. The Economist 

Intelligence Unit predicts that India’s economy is set to grow at 7.0 per cent in 2019, 

picking up to 7.2 per cent in 2020. Equally, there is a good news story in Japan, hosts of 

the Rugby Union World Cup 2019, and host nation for the Olympic Games. Tokyo is also 

once again in the CWT Meetings & Events, Future Trends Report 2020, Top 10 city 

rankings (see Table 1, below), in what continues to grow as a highly competitive territory 

for meetings and events business.  

 

In terms of the meetings and events environment specifically, BCD’s report shows 

demand for conferences and meetings booming in Asia, and companies are growing 

their budgets. Meetings rates have jumped by 4 per cent to 5 per cent, especially as the 

construction of new meeting space tails off. The report shows Hong Kong remaining the 

ASIA/PACIFIC
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region’s No. 1 meetings destination, followed by Singapore, although the order is 

contradicted in CWT’s rankings (see Table 1, below), which shows more dominance from 

Chinese cities Shanghai, Beijing and Chengdu. Other destinations are growing in 

popularity, including Shenzhen, China, and the coastal Thai city of Pattaya.  

 

Thailand’s popularity as a meetings destination waned during a period of political 

uncertainty, but it is once again becoming a preferred location. Companies increasingly 

prefer to hold several smaller meetings across a country—or even the whole of Asia— 

instead of one mega-event. As a result, hotels are becoming more flexible, dividing their 

meeting space to accommodate smaller events.  

 

The April 2019 terrorist attack in Sri Lanka made security a top priority again for 

corporate programs with travellers in the region. Bookings to Sri Lanka have not yet 

recovered. Hotels in Jakarta, Indonesia, and major Indian cities have improved their 

security following incidents in previous years and are now well regarded by meeting 

planners. Singapore continues to benefit from its reputation as a safe destination for 

meetings and events. BCD’s report also states that ‘Many companies still take a 

relationship-driven, event-by-event approach to meetings, instead of managing their 

needs strategically. Lead times for booking events also remain very short’. 

 

The report suggests that the outlook for 2020 is positive for the region, increase in 

supply coupled with strong demand should send meetings rates up by another 4 – 5 per 

cent.  

 

Table One: Top 10 Cities in Asia / Pacific 

CWT Meetings & Events, Future Trends Report 2020 

 

  China 2019 

- 1 Shanghai, China Shanghai, China 

↑ 2 Beijing, China Singapore 

â 3 Singapore Beijing, China 

 4 Bangkok, Thailand Bangkok, Thailand 

 5 Sydney, Australia Sydney, Australia 

 6 Tokyo, Japan Tokyo, Japan 

 7 Hong Kong, China Hong Kong, China 

↑ 8 Mumbai, India Melbourne, Australia 

â 9 Melbourne, Australia Mumbai, India 

 10 Chengdu, China Chengdu, China 

Table One: Top 10 Cities in Asia / Pacific
CWT Meetings & Events, Future Trends Report 2020
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EUROPE  

 

Similar to the previous section, it’s difficult not to look at the European market without 

first addressing the UK’s exit from the European Union, or Brexit as it is being widely 

called. The Economist Intelligence Unit comments, that while ‘the Brexit saga’ remains 

unresolved, and despite some tough rhetoric of Boris Johnson, the UK’s new Prime 

Minister, the parties still seem to be some way off a deal.  

 

At the time of writing (November 2019), the deadline for exit has been extended once 

more, this time to 31st January 2020 with the UK government stuck in a gridlock between 

a deal and the possibility of a ‘no deal’ outcome, something that economists see as 

potentially disastrous for the region, as well as the UK specifically.  The UK will hold a 

general election now on the 12th December to see if it can find its way out of this 

impasse.  

 

However, despite this political turmoil, BCD Travel Research & Information’s 2020 

Industry Forecast shows demand for meetings in the UK remains high and CWT 

Meetings & Events, Future Trends Report 2020, shows London topping the rankings for 

best city, and Manchester as a ‘one to watch’ for the future. This may be because the 

value of the pound has been low ever since the 2016 referendum set the stage for 

severing ties with the European Union, making meetings cheaper for bookers outside 

the UK. 

 

The BCD report suggests that uncertainty over Brexit is making meeting planners 

cautious, and many are delaying bookings. Even large meetings are being booked with 

only two-or-three months’ notice. Hotels worried about Brexit’s impact on revenue have 

become less selective about bookings. Many now accept the first meeting proposal, 

even if it’s for a one-day event, that may rule out accepting more lucrative extended 

meetings. As a result, booking the ideal venue for the ideal date is becoming even 

harder.  

 

Outside of the UK, despite the many new meetings venues on offer across Europe, there 

is not enough supply, says BCD’s report. Demand is strongest among German and UK 

companies, with solid demand also apparent in Belgium, Denmark and Sweden. Meeting 

venue availability is especially tight in key cities, and most notably in Berlin, Paris and 

London, as well as in the Spanish cities of Barcelona and Madrid.  

 

EUROPE
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Later booking, a trend which was picked up in this report last year, makes matters worse. 

In primary markets, buyers who don’t book well in advance must be willing to pay high 

rates or make compromises—or both. It helps to be flexible about days of the week; 

meeting space size and layout; and the number of breakout rooms. Secondary locations, 

including Seville and Valencia in Spain; Lyon, France; and Manchester, Birmingham and 

the London Home Counties in the UK, are becoming more popular.  

 

The strength of demand has supported a 3 to 5 per cent rise in rates across most of the 

region, with even steeper increases in primary markets, and demand for meetings will 

remain robust in 2020 where face-to-face contact drives business culture.  

 

The big hotel brands are all looking to increase meeting capacity, especially in Nordic 

countries where they are underrepresented. However, new supply will fail to keep pace 

with demand, resulting in a 3 to 4 per cent rate rise, unless Brexit or another 

development causes an economic shock. Higher rates will persuade buyers to look 

farther afield for quality venues at a lower cost. Lisbon is already selling very well for this 

reason. Destinations in Poland and other parts of Eastern Europe will become more 

popular in 2020, as will Istanbul, where security fears have receded.  

 

 

Table One: Top 10 Cities in Europe 

CWT Meetings & Events, Future Trends Report 2020 

 

  China 2019 

- 1 London, UK London, UK 

↑ 2 Frankfurt, Germany Moscow, Russia 

↑ 3 Paris, France Barcelona, Spain 

- 4 Berlin, Germany Berlin, Germany 

â 5 Barcelona, Spain Hamburg, Germany 

↑ 6 Milan, Italy Vienna, Austria 

↑ 7 Cologne, Germany Stockholm, Sweden 

â 8 Stockholm, Sweden Cologne, Germany 

↑ 9 Amsterdam, 

Netherlands 

Paris, France 

â 10 Vienna, Austria Frankfurt, Germany 

 

 

 

Table One: Top 10 Cities in Europe
CWT Meetings & Events, Future Trends Report 2020
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LATIN AMERICA  

 

Latin America is a region which is seeing its fair share of political change, with its two 

biggest economies having undergone elections in 2019. First, right-wing former army 

captain Jair Bolsonaro broke the Worker’s Party’s four-election winning streak to take 

over leadership in Brazil, then leftist populist Andrés Manuel Lòpez Obrador enjoyed a 

landslide victory in Mexico. 

  

At the time of writing, Argentina is also preparing for an election. The Economist 

Intelligence Unit previously expected the incumbent, Mauricio Macri, to be re-elected, 

despite public exhaustion with his austerity and reform measures. However, in a primary 

election in August Mr Macri came a distant second to his Peronist opponent, Alberto 

Fernández, and the EIU now believes that Mr Fernández will win the election. 

 

Regardless of the political change, each of these countries form part of a growing 

meetings and events industry, and its cities feature strongly in the CWT Meetings & 

Events, Future Trends Report 2020, Top 10 Cities (see Table 1, below).  

 

BCD Travel Research & Information’s 2020 Industry Forecast supports these findings, 

and reports that meetings demand is steady in most of Latin America, but that the 

economic and political climate is changing buying behaviour. Uncertainty, especially 

about budgets and costs, is persuading companies to book events at very short notice.  

 

At the same time, Latin America has become a lower-cost destination for meetings 

bookers in North America. Bookings are up by more than 40 per cent and, according to 

CWT’s report, this is especially true in Argentina, where the weak pesos is driving 

inbound investment in meetings and events.  

 

Economic pressures are also driving more multinational buyers to consolidate their 

spend across the region, but the pricing situation varies by country. In Brazil, demand has 

stayed healthy, while supply has contracted a little. The BCD report suggests that, as we 

look forward to 2020, clients will continue to hold meetings closer to home, lowering 

travel costs and freeing funds for spending on the meetings themselves.  

 

CWT’s report also supports this move towards a better standard of meetings and events 

product. The study points towards a trend which is seeing a rise in larger meetings in the 

region. In the past, the territory has been characterised as having ‘mini-meetings’ of up to 

30 people, predominantly for healthcare and pharma companies, with around 75 per 

LATIN AMERICA
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cent of meetings lasting one or two days. This is changing through, with a growth in 

larger conventions. CWT’s report attributes this to the globalisation of companies, and 

their need to consolidate events regionally, looking at efficiency of costs and logistics.  

 

Equally, lead times are lengthening, and are currently 30-45 days, with pressure from 

political and economic uncertainties affecting business decisions. However, as this lead 

time continues to lengthen, it will underline a general professionalisation of meetings 

and events practice, where more time is given to production and content, driving up 

numbers and investment in the programme.  

 

This professionalism is reflected in the performance of new and emerging destinations 

across the region, again outlined in CWT’s Top Cities table. While we continue to see 

mature destinations such as Sao Paulo, Brazil, and Mexico City, we’re also seeing 

emerging cities such as Cartagena, Columbia and Belo Horizonte, Argentina take their 

place in the top 10.   

 

 

Table One: Top 10 Cities in Latin America 

CWT Meetings & Events, Future Trends Report 2020 

 

  China 2019 

- 1 Sao Paulo, Brazil Sao Paulo, Brazil 

↑ 2 Bogota, Columbia Mexico City, Mexico 

↑ 3 Lima, Peru Bogota, Columbia 

- 4 Rio de Janeiro, Brazil Rio de Janeiro, 

Brazil 

â 5 Mexico City, Mexico Ocho Rios, Jamaica 

↑ 6 Curitiba, Brazil Lima, Peru 

↑ 7 Medellin, Colombia Nassau, Bahamas 

↑ 8 Belo Horizonte, 

Argentina 

Cali, Colombia 

↑ 9 Buenos Aires, Argentina Curitiba, Brazil 

↑ 10 Cartagena, Columbia Medellin, Colombia 

 

 

 

 

 

Table One: Top 10 Cities in Latin America
CWT Meetings & Events, Future Trends Report 2020
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MIDDLE EAST 

 

According to the CWT Meetings & Events, Future Trends Report 2020, the Middle East 

continues to be in vogue as a destination with great uplift in infrastructure; some of the 

top carriers in the world offering great value for money, plenty of hotel openings, and a 

whole host of major events on the horizon, not least the EXPO 2020 Dubai. 

 

However, while for the last few years this report has watched the Middle East region 

continue to flourish, building new convention centres, hotels and hospitality businesses 

to fuel a growing global demand, the BCD Travel Research & Information’s 2020 Industry 

Forecast suggests that growth of the region’s business travel industry is beginning to 

slow. 

 

The report comments that ‘the days of relentless expansion by the Middle East’s three 

major air carriers—Emirates, Etihad Airways and Qatar Airways—appear to be over’. 

Capacity was flat among the region’s airlines during the first five months of 2019 and in 

May, the Middle East was the only region where capacity declined. 

 

The report puts these reductions down partly to a natural correction following years of 

unrestrained expansion, however rising geopolitical tensions are also playing a role: 

Qatar’s dispute with its Gulf neighbours is unresolved; the killing of journalist Jamal 

Ahmad Khashoggi has damaged relations between Saudi Arabia and Turkey; and Iran is 

becoming more assertive. At the time of writing, the country is engaged in a number of 

disputes across the Western World, the UK and US specifically. However, BCD’s report 

underlines that the Middle East is rarely free of political tensions, and business travel has 

developed a resilience to the problems around them.   

 

This slowdown is also reflected in terms of air travel, but not dramatically, expanding 

across the region by just 1.2 per cent in the first half of 2019. Dubai International Airport - 

the world’s third-busiest - recorded a 2.2 per cent drop in passengers during the first 

quarter, although the grounding of the Boeing 737 Max 8 and the later timing of Easter 

may have affected demand. Meanwhile, hotel rates will rise by 1 per cent to 3 per cent in 

the region, mainly in higher service properties, whilst in the competitive mid-market 

sector the report predicts they will continue to stay flat.  

 

In terms of the strengthening infrastructure in the Middle East, of specific interest was 

Uber’s deal to buy Careem, potentially creating a dominant ride-hailing force in the 

MIDDLE EAST
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Middle East. The global ride-hailing firm Uber Technologies Inc spent a reported $3.1 

billion to acquire its Middle East rival, ensuring dominance in a competitive region. 

 

The deal is particularly important for Uber, whose ability to be a competitive global ride-

hailing player had come into question after it sold its operations in China, Russia and 

Southeast Asia to local rivals after sustaining heavy losses. 

 

 

< box out > 

 

 

 

 

 

Focus on Expo 2020, Dubai, UAE 

 

Connecting Minds, Creating the Future 

Expo Dubai 2020 Dubai is being promoted by its organisers as a once-in-a-lifetime 

celebration – the largest event ever staged in the Arab world – and set to welcome 190 

participating countries, and millions of visitors from across the globe.  

 

Visitors are being promised the experience of ‘warm Emirati hospitality at its finest, as 

well as the UAE’s values of inclusion, tolerance and cooperation’. Equally, organisers are 

putting youth at the heart of the World Expo, aspiring to ‘create a meaningful legacy that 

will benefit generations to come, both locally and globally, spanning everything from 

innovations and architecture to friendships and business opportunities’. 

 

On site, the expo could be magnificent, with new buildings and striking architecture 

across the site at Al Wasl Plaza, the heart of EXPO 2020. Organisers are said to be 

bringing together a physical manifestation of the main theme of the expo, which is 

"Connecting Minds, Creating the Future".  

 

The public were given their first look in April 2017 at how Al Wasl Plaza is expected to 

shape up. A dome is set to double up as a 360-degree screen at night, projecting images 

to thousands of visitors both inside and outside. The dome will be 65 metres tall with a 

diameter of 150m, and will hold an estimated 10,000 visitors, said Ahmed Al Khatib, Vice 

President of Property at Expo 2020 Dubai. Filled with fountains, waterfalls, parks and 
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Connecting Minds, Creating the Future

Expo Dubai 2020 Dubai is being promoted by its organisers as a once-in-a-lifetime 
celebration – the largest event ever staged in the Arab world – and set to welcome 
190 participating countries, and millions of visitors from across the globe.

Visitors are being promised the experience of ‘warm Emirati hospitality at its finest, 
as well as the UAE’s values of inclusion, tolerance and cooperation’. Equally, 
organisers are putting youth at the heart of the World Expo, aspiring to ‘create a 
meaningful legacy that will benefit generations to come, both locally and globally, 
spanning everything from innovations and architecture to friendships and business 
opportunities’.

On site, the expo could be magnificent, with new buildings and striking architecture 
across the site at Al Wasl Plaza, the heart of EXPO 2020. Organisers are said to be 
bringing together a physical manifestation of the main theme of the expo, which is 
“Connecting Minds, Creating the Future”.

The public were given their first look in April 2017 at how Al Wasl Plaza is expected 
to shape up. A dome is set to double up as a 360-degree screen at night, projecting 
images to thousands of visitors both inside and outside. The dome will be 65 metres 
tall with a diameter of 150m, and will hold an estimated 10,000 visitors, said Ahmed 
Al Khatib, Vice President of Property at Expo 2020 Dubai. Filled with fountains, 
waterfalls, parks and palm-lined courtyards, the dome will be partly open to the 
sky at the top. Each participating country will also have its own pavilion, while 
there will also be a pavilion for each of the main themes - sustainability, mobility 
and opportunity.
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NORTH AMERICA 

 

As with Asia and China, it’s difficult to address the North American market without 

recognising the US and the impact of the country’s trade despute with China. There 

continues to be a back and forth game of threats and tariffs, moves towards 

reconciliation and then breaks, that is keeping economists constantly second guessing 

the next direction.  

 

In the meantime, the US economy continues to expand and at the time of writing has 

broken its record of continual growth, at over 129 months. The World Economic Forum 

now expect the US economy to grow by 1.7 per cent in 2020, up from 1.5 per cent 

forecasted previously. However, there are many economists who are predicting that this 

sizable bubble cannot go on forever and may well burst in 2020. 

 

Another crucial factor in the country’s economic stability will be the result of the 

Presidential elections taking place in 2020. In the wider region, Justin Trudeau defied 

worst expectations to keep his job as prime minister of Canada following the countries 

elections in October 19. Mr Trudeau’s Liberal Party are again the largest party but have 

lost their majority. 

 

Within the meetings and events industry, according to the CWT Meetings & Events, 

Future Trends Report 2020, overall demand for meetings and events in North America is 

continuing to increase, but the pace of growth has fallen. The report believes that ‘more 

than ever, political events have a direct impact on companies’ quarterly and annual 

outlooks. Some industry segments are pulling back, such as agriculture because of the 

trade situation, and are being a bit more cautious’. 

 

NORTH AMERICA

Despite these concerns through, while the US economy continues to be strong, event 

sizes are rising, including many companies in the tech sector that have moved to 

consolidate their smaller meetings into larger events. The increased competition in the 

region is also reflected with the large changes in CWT’s top 10 cities table, which tracks 

a change in the entire top six of the table (see Table 1, below).  

 

The BCD Travel Research & Information’s 2020 Industry Forecast supports these 

findings, calling the US ‘firmly a seller’s market’. Demand for meetings has stayed strong, 

as has new hotel supply, but too many of these properties have either limited or no 

meeting space. That said, hotels with good meetings facilities have opened in Austin, 

Nashville, Dallas, Boston, St. Louis, Los Angeles and Kansas City, Missouri, but this does 

little to redress the national imbalance between demand and supply, especially in the 

largest cities.  

 

Surprisingly, this market environment has not resulted in large rate increases; the 

average rise in 2019 has been 2 per cent to 3 per cent. Hotels are maximising their 

revenues by carefully selecting which bookings they accept and are using existing 

space for more events and prioritising customers who don’t occupy too many rooms. 

Venues are also evaluating which clients will provide the greatest overall spend—not 

just on beds, but also on food and beverages and other amenities and services. They are 

also being stricter with contracts and are more reluctant to hold space while prospective 

customers decide whether to confirm a booking.  

 

The report also suggests that companies have not lost their appetite for staging 

meetings, but economic and political uncertainties are keeping budgets in check. To 

control costs, some buyers are holding shorter meetings or booking large-scale 

conventions further in advance. They’re also looking at multiyear contracts to lock in 

space and rates. The pressure on space is making non-hotel meeting venues more 

attractive, online marketplaces selling non-hotel venues are promoting rooftop areas, 

golf clubs, museums and restaurants for events.  

 

BCD’s report predicts that the US meetings market may finally soften a little in 2020. 

Politics and trade are making companies nervous and if tariffs hit corporations’ sales and 

increase costs, budgets for meetings could be among the early cost-cutting casualties. 

At best, companies would delay meetings decisions until the last minute. Financial 

services firms are already holding off for this reason.  
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BCD’s report predicts that the US meetings market may finally soften a little in 2020. 

Politics and trade are making companies nervous and if tariffs hit corporations’ sales and 

increase costs, budgets for meetings could be among the early cost-cutting casualties. 

At best, companies would delay meetings decisions until the last minute. Financial 

services firms are already holding off for this reason.  

 
Finally, the presidential election is another pressure point; meetings bookings normally 

dip in the runup to the vote, so even without effects of the tariffs, demand could be 

weaker in the second half of 2020.  

 

 

Table 1. Top 10 Cities in North America 

CWT Meetings & Events, Future Trends Report 2020 

 

  2020 2019 

1 ↑ New York, U.S. Las Vegas, U.S. 

2 ↑ San Francisco, U.S. New York, U.S. 

3 ↑ Chicago, U.S. Orlando, U.S. 

4 ↑ Atlanta, U.S. Boston, U.S. 

5 ↑ Toronto, Canada San Antonio, U.S. 

6 ↑ San Diego, US Dallas, U.S. 

7 - Seattle, U.S. Seattle, U.S. 

8 â Orlando, U.S. San Francisco, U.S. 

9 â Dallas, U.S. Chicago, U.S.  

10 â Las Vegas, U.S. Vancouver, Canada 
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According to American Express Global Business Travel’s 2020 Global Meetings & Events 

Forecast, ther is a positive feeling towards 2020, the report states that despite ‘… all of 

the speculation recently about global economic and political instability has not 

dampened the spirits of meeting professionals’. As of mid-year, when the survey, which 

makes up the findings of the report, was completed, respondents were feeling positive 

about the health of the industry in 2020. 

 

Respondents in every region the report addresses are predicting growth in all meeting 

types. Asia Pacific and Europe expect to see their biggest increases in advisory board 

meetings, at 2.3 per cent and 1.8 per cent respectively, while Central and South America 
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According to American Express Global Business Travel’s 2020 Global Meetings 
& Events Forecast, ther is a positive feeling towards 2020, the report states that 
despite ‘… all of the speculation recently about global economic and political 
instability has not dampened the spirits of meeting professionals’. As of mid-
year, when the survey, which makes up the findings of the report, was completed, 
respondents were feeling positive about the health of the industry in 2020.

Respondents in every region the report addresses are predicting growth in all 
meeting types. Asia Pacific and Europe expect to see their biggest increases 
in advisory board meetings, at 2.3 per cent and 1.8 per cent respectively, while 
Central and South America respondents expect product launches to grow by 
2.3 per cent. It added that ‘with so much possible upheaval looming in the near 
future—Brexit later in 2019, the US federal election in 2020, ongoing global trade 
wars, to name just a few—it would be understandable if industry professionals 
were nervous. But they are notably more optimistic than they have been in recent 
years’.

Concerns about potential economic downturns were noted, but the overall 
picture for 2020 is one of a robust industry that is mature enough to weather any 
temporary storms.

Meeting professionals are confident in what they do.
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CONCLUSION  

 

Last year this report concluded that the industry was sitting ‘On the Edge of Chaos’. But it 

remained positive about its prospects. The edge of chaos, as summarised by chaos 

theory mathematicians, talked about how this state - ‘on the edge’ - was where eco 

systems show the most innovation, that the prediction of trouble ahead spurs more 

dynamic thinking than would normally be expected in a safer and more stable 

environment.  

 

The worst predictions of economists at that time have – thankfully – not come into 

fruition, but the global economy remains turbulent, and it is to be seen if these 

predictions are wrong, or just delayed. What is clear is that this state on the edge of 

chaos still remains, and with it a whole host of opportunities for people working within 

meetings events. While somewhat unnerving, this is the industry’s ‘sweet-spot’, a 

mixture of growth and business success, twinned with dynamism, disruption and 

innovation.  

 

In this report we’ve seen how other industries are addressing their future in the face of 

uncertainty, and the impact of technology is not to be ignored. The continued growth of 

FinTech, the establishment of PharmaTech, AutoTech, and the emergence of Esports & 

Gaming, are all evidence of business and industry evolving; using technology to reinvent 

itself and create more opportunities for growth. The success of these industries is crucial 

to the success of our own, and to see them emerge so successfully is reassuring.  

 

Likewise, while these industries will constantly bemoan the added interference of policy 

and regulation, meetings and events professionals see even more opportunity as the 

global knowledge economy is fed once more. It seems fitting that our own industry 

benefits so much from a business world that is so hungry for information and 

communication.  

 

Equally, one of the major societal trends facing the world is that of climate change, and 

like many other industries the meetings and events community is looking to do its part. 

This is an industry that is directly in the firing line of climate change, we encourage mass 

travel, often by air and at our worst we can be wasteful. However, we can also be 

incredibly effective, as has been demonstrated at major climate conferences throughout 

2020, and through powerful and emotive speeches like Greta Thunberg. The meetings 

and events industry is understanding that when it comes together, it has power to 

influence public opinion and be a part of a solution as well.  

CONCLUSION
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This report continually looks at the changing face of a modern delegate, be it the 

industries they work in, the approach they have to wellness, sustainability, personality or 

technology. All of these things are crucial in the establishment of what this industry will 

look like in 2020 and well beyond. So, what does it look like and, while these other 

industries continue to evolve, what then is the evolutionary next step for the meetings 

and events industry?  

 

This report, along with many thought leaders around the world, believes the answer is 

the Virtual Experience Economy. Like the pharmaceutical, financial and automotive 

industries discussed, the Virtual Experience Economy represents the integration of 

technology into events and experiences, meetings and events. It also marks the second 

generation of the Experience Economy, a trend that has had a massive impact on the 

creation of value within the industry, as well as the injection of more strategic and 

creative thought.  

 

The Virtual Experience Economy is addressing the industry’s ability to show value 

beyond the renting of rooms and the arranging of furniture. It is about how we, as event 

professionals, can create lasting impacts and memories by creating immersive 

experience that resonate with our audiences. With the integration of new technologies 

both outside and within the event room, we have the chance to create more 

personalised experiences, link in with people around the world, augment reality with 

new and exciting layers of digital content or transport them into new and as yet 

unimagined worlds. Most importantly, it brings us into alignment with the new meetings 

and events attendee, and their own aspirations.   

 

Lastly, the Trend Watching report, quoted in the section at the front of this report on the 

Virtual Experience Economy, mentions that every trend responds to a basic human 

need. The meetings and events industry understands this more than most, as we speak 

to that need for people to come together to share knowledge, problem solve, make 

decisions and create value.  

 

This next evolution could be one of the most significant things to happen to the industry 

for the next decade and beyond.  
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Business events, like many global industries, has its own set of disruptors. Disruption is 
not something that should be viewed as bad, after all it is how we create new solutions, 
new products and solve complex problems. I am confident that as long as we are a 
society in search of knowledge and remaining intellectually curious, our industry will 
continue to be the perfect platform for transformation. Improving society is a core value 
at PCMA where we firmly believe that when we meet face-to-face, we see eye-to-eye.

Sherrif Karamat, CAE, President and CEO, PCMA

The meetings and events industry will continue to inspire, innovate and motivate our 
community in 2020. Of course, we will see more events provide the experience through 
state-of-art technology, but we will see trends based on initiatives that provide a 
meaningful impact. The state of the environment will continue to stay top of mind at all 
events. We will see more corporate social responsibility activities and how attendees 
can give back to the community.

Safety and security at events will be a top priority throughout our industry. This does take 
a village to execute, but we can expect to see more concrete plans to ensure the safety of 
attendees. Finally, the issue of human trafficking is growing rapidly in our industry. More 
organizations are stepping in everyday to help put a stop to this issue. MPI currently has 
a committee that focuses on developing trainings that will be conducted on a global 
basis by implementing through all our volunteer chapters.”

Paul Van Deventer, President and CEO of MPI
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