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Recent developments affect the outlook and risks

Positive

« Outbreak containment Negative

* Lockdown measures easing - Larger economic impacts evident in

 Plans for return to domestic travel 2020 to date

 Short-haul returning between some - Easing of lockdown will be very
neighbouring countries gradual

—

* Travel restrictions to remain in force

A .
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International travel will remain below 2019 levels until 2023

Inbound arrivals by scenario, 2005-25, World
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— Baseline

2020: 52% fall now
expected from 39% in
prior forecasts

Source: Tourism Economics

Questions: Use the question panel on the right i) TOURISM ECONOMICS



Large falls are expected across all destinations in 2020

Inbound arrivals: largestdropsin arrivals, 2020
Arrivals (mns)

France -54% -51
United States  -63% -50
Spain  -52% -4
ltaly -57% -36
China  -53% -36
Turkey  -57% -30
United Kingdom  -57% -
Mexico  -47% -21
Germany -51% -20
Thailand  -50% -20
Greece -60% -18
Hong Kong, SAR  -63% -16
Russian Federation  -50% -16
Japan -49% -16
Austria | -44% | | | | -14
-60 -50 -40 -30 -20 -10

Source: Oxford Economics
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Three broad areas of uncertainty in the outlook

e

Enduring Economic Weakened
travel uncertainty consumer

restrictions & loss in confidence
GDP

Drop in international travel
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Significant uncertainty remains in duration of impact in 2020

Coronavirus scenario assumptions: World

Total expected impact duration #monthsincluding: Total 2020
%2020 | Current Reduced travel fall*
#months  affected |restrictions restrictions %year
Mar-Aug 6 55% 3 3 -28%
Mar-Oct 8 73% 4 4 -39%
Mar-Dec 10 87% 4 6 -51%
Mar-Feb 12 93% 6 6 -65%
Mar-Aug21 18 93% 10 1 -79%

* impact on arrivals relative to counterfactual

Questions: Use the question panel on the right

Previous outlook was based on 8-month
restriction period which would reduce
iInbound travel by ~40% on top of other
economic effects (eg reduced incomes)

New baseline assumes some restrictions
linger for 10-months with less immediate
easing beyond short-haul

If current restrictions are in force into
2021 (12- or 18-month resolution
scenario), travel will fall 60-70% in 2020
even without other effects
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Different easing profile is expected for different markets

Travel restriction stringency index baseline, international travel for key markets
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Source: Tourism Economics
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Related to easing by source market

Travel restriction stringency index, baseline scenario, global travel
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Inbound arrivals by origin, 2019 by region

H Short-haul
® Mid-haul

® Long-haul

North America Asia
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Expected impacts in 2020 will be affected by duration and seasonality

Global arrivals: average monthly seasonality
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%shareannual arrivals,2013-18  Extent of restrictions into H2 will
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Lo% : _ influence 2020 travel performance
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12% - « Peak travel months will be subject
10% - to some restrictions — these cover

large proportion of usual activity.
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4% - e EUrope s \E A to renewed lockdown measures
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Source: UNWTO, Tourism Economics Shading is expected duration of travel restrictions: dark
shading is current restrictions, lighter is some easing
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Pace of easing of restrictions may vary from the baseline view

Travel restriction stringency index: global international travel index
Index (Max = 100)
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Significant economic risks will impact medium term

Global GDP: distribution of plausible scenarios

Index (2019Q4 = 100)
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Source : Oxford Economics/Haver Analytics

2023

Questions: Use the question panel on the right

2024

>9%

Medical advancements and greater
fiscal support could see a marginally
stronger upside.

To the downside, longer and more
stringent lockdowns in the absence
of sufficient policy support could lead
to a financial crisis and prolonged
Impacts.

The baseline is positioned at the
upper end of the range with
significant fiscal support evident.
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International travel will remain below 2019 levels until 2023

Inbound arrivals by scenario, 2005-25, World
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Source: Tourism Economics
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Deeper and longer falls under downside, with later recovery

2019 recovery under upside assumptions

Europe 2023
N. America 2024
Asia 2023

Inbound arrivals growth upside, 2005-25, key regions
Index 2005=100
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2019 recovery under downside assumptions

« Europe 2024
* N. America 2024
e Asia 2024

Inbound arrivals growth downside, 2005-25, key regions
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Short-haul travel is key for recovery, especially in downside

Inbound arrivals by origin, 2005-20, World Inbound arrivals by origin, 2005-20, World
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Domestic guestnights to become a larger source of demand

Inbound & domestic nights, 2005-25, World, baseline
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Source: Tourism Economics
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Markets with high domestic travel share will be more resilient

Domestic Resilience Index*
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*Domestic travel as a share of domestic and arrivals combined; 2019 data; overnight travel only
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Source: Tourism Economics
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Opportunity for substitution for outbound from domestic

Domestic Opportunity Index*
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*Departures as a share of domestic travel and departures combined; 2019 data; overnight travel only

Source: Tourism Economics
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Destination performance will depend on source market mix

Travel Potential Index*
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Source: Tourism Economics
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3- Month access for Tourism forecasts and Scenarios

« We are extending a time-limed offer to access our forecasts for a paid 3-month period:

Includes access to our data and forecasts for Global Travel Service, 185 countries and
Global City Travel, over 300 cities plus regularly updated COVID-19 analysis

PLUS

* A popular request is Custom Scenarios and Analysis — assess the impact of COVID-19
and expected recovery - when and in what form

To receive further information, please contact: bhindley@oxfordeconomics.com
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